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Perfectus SOCIOL 
0ÏÄÒÏéÊÅ ÉÎ ÏÐÉÓ ÒÅÖÉÊÅ 

Revija Perfectus SOCIOL je interdisciplinarna znanstvena revija, 
ƪƛ ƻōƧŀǾƭƧŀ ǇǊƛǎǇŜǾƪŜ ǎ ǎƻŎƛƻƭƻƎƛƧŜΦ ~Ŝ ǇƻǎŜōŜƧ ȌŜƭƛƳƻ ƻōƧŀǾƭƧŀǘƛ 
prispevke, ki obravnavajo nove in aktualne teme in predstavljajo 
ȊƴŀƴǎǘǾŜƴŜ ŘƻǎŜȌƪŜ Ǿ ǊŀȊǾƻƧǳ ǘŜǊ ƴƧƛƘƻǾƻ ǳǾŀƧŀƴƧŜ ƛƴ ǳǇƻǊŀōƻ v 
ǇǊŀƪǎƛΦ ±ǎƭŜŘ ǘŜƎŀ ƻōƧŀǾƭƧŀƳƻ ǘǳŘƛ ǘŜƳŀǘǎƪŜ ǑǘŜǾƛƭƪŜΦ ½ŀǘƻ Ǿŀǎ 
ǾŀōƛƳƻΣ Řŀ ǎŜ ƴŀƳ ǇǊƛŘǊǳȌƛǘŜΦ 
 

0ÏÇÏÓÔÏÓÔ ÉÚÈÁÊÁÎÊÁ 
Revija Perfectus SOCIOL izhaja dvakrat letno. Tematske revije pa 
izhajajo po potrebi. 
 

0ÏÌÉÔÉËÁ ÚÁ ÐÒÏÓÔÉ ÄÏÓÔÏÐ 
Revija Perfectus SOCIOL ƻƳƻƎƻőŀ odprt dostop do svojih vsebin, 
ƪƛ ǘŜƳŜƭƧƛ ƴŀ ƴŀőŜƭǳ ƻŘǇǊǘƛƘ ƛƴƻǾŀŎƛƧΣ Ǉƻ ƪŀǘŜǊŜƳ bi prosto 
dostopni rezultati javnosti ƻƳƻƎƻőƛƭŜ ǾŜőƧƻ globalno izmenjavo 
znanja. 
 

.ÁÖÏÄÉÌÁ ÁÖÔÏÒÊÅÍ 
± ǊŜǾƛƧƛ tŜǊŦŜŎǘǳǎ {h/Lh[ ƻōƧŀǾƭƧŀƳƻ ȊƴŀƴǎǘǾŜƴŜ őƭŀƴƪŜΣ 
rezultate raziskovalnega dela avtorjev. Prispevki so lahko 
ƴŀǇƛǎŀƴƛ Ǿ ǎƭƻǾŜƴǎƪŜƳΣ ŀƴƎƭŜǑƪŜƳΣ ƘǊǾŀǑƪŜƳΣ ōƻǎŀƴǎƪŜƳΣ 
ǎǊōǎƪŜƳ όƭŀǘƛƴƛŎŀύΣ őǊƴƻƎƻǊǎƪŜƳ ƧŜȊƛƪǳΦ hōƧŀǾƭƧŀƳƻ ƛȊƪƭƧǳőƴƻ 
ŘŜƭŀΣ ƪƛ ǑŜ ƴƛǎƻ ōƛƭŀ ƻōƧŀǾƭƧŜƴŀ Ǿ ȊƴŀƴǎǘǾŜƴƛ ƻōƭƛƪƛ Ǿ ƪŀƪǑƴƛ ŘǊǳƎƛ 
ǊŜǾƛƧƛ ŀƭƛ ȊōƻǊƴƛƪǳΦ !ǾǘƻǊƧƛ ǎƻ ƻŘƎƻǾƻǊƴƛ Ȋŀ ǾǎŜ ƳƻǊŜōƛǘƴŜ ƪǊǑƛǘǾŜ 
avtorskih pravic. Prispevki niso honorirani. Objava prispevkov se 
ƴŜ ȊŀǊŀőǳƴŀǾŀΦ 
.ŜǎŜŘƛƭƻ ƴŀƧ ōƻ ƻōƭƛƪƻǾŀƴƻ Ǉƻ ƴŀǾƻŘƛƭƛƘ όƛƴǘŜǊŜǎŜƴǘƛ ƴŀƳ ǇƛǑƛǘŜΣ 
da vam posredujemo predlogo z bolj podrobnimi navodili). Na 
ȊŀőŜǘƪǳ ǇǊƛǎǇŜǾƪŀΣ ǘŀƪƻƧ Ȋŀ ƴŀǎƭƻǾƻƳ Ǿ ƻǊƛƎƛƴŀƭƴŜƳ ƛƴ ŀƴƎƭŜǑƪŜƳ 
ƧŜȊƛƪǳ ƴŀƧ ōƻ ǇƻǾȊŜǘŜƪ ŘƻƭȌƛƴŜ Řƻ мл ǾǊǎǘƛŎ Ȋ Řƻ р ƪƭƧǳőƴƛƳƛ 
besedaƳƛΦ 2ƭŀƴŜƪ ƴŀƧ ƻōǎŜƎŀ Řƻ мл ǎǘǊŀƴƛ ōǊŜȊ ǇƻǾȊŜǘƪƻǾΣ ǾƛǊƻǾ 
in prilog. Avtorji so odgovorni za vse trditve in podatke, ki jih 
navajajo v prispevkih. Avtorji so odgovorni za vse morebitne 
ƪǊǑƛǘǾŜ ŀǾǘƻǊǎƪƛƘ ǇǊŀǾƛŎ ƛƴ Ȋŀ ǳǎǘǊŜȊƴƻ ƧŜȊƛƪƻǾƴƻ ǊŀǾŜƴ. Ne 
uporabljajte opomb v besedilu. Eventualne opombe, ki naj bodo 
kratke, navedite na dnu besedila skupaj z literaturo. Seznam 
citirane literature oblikujte po APA-standardu. Na koncu 
ǇǊƛǎǇŜǾƪŀ ǎƻ ƴŀǾŜŘŜƴƛ Ǉƻ ŀōŜŎŜŘƴŜƳ ǊŜŘǳΦ ± ƪƻƭƛƪƻǊ ƧŜ ƳƻȌƴƻ 
ƴŀǾŜŘƛǘŜ 5hL ǑǘŜǾƛƭƪƻΦ  
tǊŜŘƭƻȌŜƴŜ ǇǊƛǎǇŜǾƪŜ ǇǊŜƎƭŜŘŀǘŀ ƛƴ ƻŎŜƴƛǘŀ ƴŀƧƳŀƴƧ ŘǾŀ 
neodvisna recenzenta. Na osnovi mnenj in predlogov 
ǊŜŎŜƴȊŜƴǘƻǾ ǳǊŜŘƴƛǑƪƛ ƻŘōƻǊ ŀƭƛ ǳǊŜŘƴƛƪ ǎǇǊŜƧƳŜǘŀ ǇǊƛǎǇŜǾŜƪΣ 
ȊŀƘǘŜǾŀǘŀ ƳŀƴƧǑŜ ŀƭƛ ǾŜőƧŜ ǇƻǇǊŀǾƪŜ ƛƴ ŘƻǇƻƭƴƛǘǾŜ ŀƭƛ Ǝŀ 
ȊŀǾǊƴŜǘŀΦ 2Ŝ ǳǊŜŘƴƛƪ ƻȊΦ ǊŜŎŜƴȊŜƴǘƛ ǇǊŜŘƭŀƎŀƧƻ ǾŜőƧŜ ǇƻǇǊŀǾƪŜΣ 
ǎŜ ŘƻǇƻƭƴƧŜƴƛ ǇǊƛǎǇŜǾŜƪ ǇǊŀǾƛƭƻƳŀ ǇƻǑƭƧŜ Ǿ ǇƻƴƻǾƴƻ ǊŜŎŜƴȊƛƧƻΦ 
 
Podrobna navodila najdete na: 
https://www.andrejraspor.com/index.php/sl/nase-
storitve/zaloznistvo/perfectus-sociol  
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Povzetek 
 
Namen: .ÁÍÅÎ ÐÒÉÓÐÅÖËÁ ÊÅ ÒÁÚÉÓËÁÔÉȟ ËÁÔÅÒÉ ÒÁÚÌÏÇÉ ÎÁÊÂÏÌÊ ÖÐÌÉÖÁÊÏ ÎÁ ÏÄÌÏéÉÔÅÖ ÓÌÏÖÅÎÓËÉÈ ÔÕÒÉÓÔÏÖ ÚÁ ÐÏÔÏÖÁÎÊÅ ÉÎ ËÁÔÅÒÅ ÐÒÉÖÌÁénosti 
ÊÉÈ ÎÁ ÄÅÓÔÉÎÁÃÉÊÉ ÎÁÊÂÏÌÊ ÐÒÉÔÅÇÎÅÊÏȢ 4ÅÏÒÅÔÉéÎÏ ÉÚÈÏÄÉĤéÅ ÔÅÍÅÌÊÉ ÎÁ ËÌÁÓÉéÎÉÈ ÍÏÄÅÌÉÈ ɉ#ÏÈÅÎȟ 0ÌÏÇȟ 0ÅÁÒÃÅȟ "ÕÔÌÅÒȟ #ÒÏÍÐÔon), ki jih 
dopolnjujejo sodobni pristopi vedenjske ekonomije, digitalizacije in trajnostnih vrednot. 
 
Metodologija:  2ÁÚÉÓËÁÖÁ ÊÅ ÔÅÍÅÌÊÉÌÁ ÎÁ ÁÎËÅÔÎÅÍ ÖÐÒÁĤÁÌÎÉËÕȟ ÒÁÚÄÅÌÊÅÎÅÍ ÐÒÅË ÓÐÌÅÔÎÅ ÁÎËÅÔÅ ÉÎ ÄÒÕĿÂÅÎÅÇÁ ÏÍÒÅĿÊÁȢ 3ËÕÐÁÊ ÊÅ 
ÏÄÇÏÖÏÒÉÌÏ χϋτ ÁÎËÅÔÉÒÁÎÃÅÖȢ 0ÏÖÐÒÅéÎÁ ÓÔÁÒÏÓÔ ÁÎËÅÔÉÒÁÎÃÅÖ ÊÅ ÂÉÌÁ χϋ ÌÅÔȟ ÓÐÏÌÎÏ ÒÁÚÍÅÒÊÅ ÐÁ ÊÅ ÂÉÌÏ χω ϻ ÍÏĤËÉÈ ÉÎ ϊω ϻ ĿÅnsk. 
6ÅéÉÎÁ ÁÎËÅÔÉÒÁÎÃÅÖ ÐÒÉÈÁÊÁ Ú ÕÒÂÁÎÉÈ ÏÂÍÏéÉÊ ɉϊχ ϻɊ ÉÎ ÉÍÁ ÐÏÖÐÒÅéÅÎ ÄÏÈÏÄÅË υȢχφτ %52Ȣ Uporabljena je bila korelacijska in 
ÒÅÇÒÅÓÉÊÓËÁ ÁÎÁÌÉÚÁ ÐÏÄÁÔËÏÖȟ ÐÒÉÄÏÂÌÊÅÎÉÈ Ú ÁÎËÅÔÉÒÁÎÊÅÍ ÓÌÏÖÅÎÓËÉÈ ÔÕÒÉÓÔÏÖȢ !ÎÁÌÉÚÅ ÓÏ ÏÍÏÇÏéÉÌÅ ÐÒÅÕéÉÔÅÖ ÐÏÖÅÚÁÖ ÍÅÄ ÒÁÚlogi za 
ÐÏÔÏÖÁÎÊÅ ÉÎ ÐÒÉÖÌÁéÎÏÓÔÍÉ ÎÁ ÄÅÓÔÉÎÁÃÉÊÉ ÔÅÒ ÓÔÁÔÉÓÔÉéÎÏ ÐÒÅÖÅÒÊÁÎÊÅ ÐÏÓÔÁÖÌÊÅÎÉÈ ÈÉÐÏÔÅÚȢ 
 
Ugotovitve:  2ÅÚÕÌÔÁÔÉ ËÁĿÅÊÏȟ ÄÁ ÓÌÏÖÅÎÓËÉ ÔÕÒÉÓÔÉ ËÏÔ ÇÌÁÖÎÅ ÒÁÚÌÏÇÅ ÚÁ ÐÏÔÏÖÁÎÊÅ ÎÁÖÁÊÁÊÏ ÓÐÏÚÎÁÖÁÎÊÅ ËÕÌÔÕÒÅ ÉÎ ÚÇÏÄÏÖÉÎÅȟ ÐÏÒÏéÎÁ 
ÐÏÔÏÖÁÎÊÁȟ ÉÚÏÂÒÁĿÅÖÁÌÎÅ ÉÎ ÐÏÓÌÏÖÎÅ ÐÏÔÉ ÔÅÒ ÕÇÏÄÎÅ ÐÏÎÕÄÂÅȢ 0ÒÉ ÐÒÉÖÌÁéÎÏÓÔÉÈ ÄÅÓÔÉÎÁÃÉÊÅ ÐÁ ÉÚÓÔÏÐÁÊÏ ËÕÌÔÕÒÎÁ ÄÅÄÉĤéÉÎÁȟ naravne 
lÅÐÏÔÅ ɉÐÌÁĿÅȟ ÇÏÒÅȟ ÊÅÚÅÒÁɊȟ ×ÅÌÌÎÅÓÓ ÉÎ ÓÐÁ (Salus Per Aquam, ki pomeni zdravje skozi vodo), ËÕÌÉÎÁÒÉËÁ ÔÅÒ ÇÏÓÔÏÌÊÕÂÎÏÓÔ ÄÏÍÁéÉÎÏÖȢ 
5ÇÏÔÏÖÌÊÅÎÅ ÓÏ ÍÏéÎÅ ÐÏÚÉÔÉÖÎÅ ÐÏÖÅÚÁÖÅ ÍÅÄ ÐÏÓÁÍÅÚÎÉÍÉ ÒÁÚÌÏÇÉ ÉÎ ÐÒÉÖÌÁéÎÏÓÔÍÉ ɉÎÐÒȢ ÍÅÄ ÎÏéÎÉÍ ĿÉÖÌÊÅÎÊÅÍ Ëot razlogom in kot 
ÐÒÉÖÌÁéÎÏÓÔÊÏɊȢ 
 
Omejitve: 2ÁÚÉÓËÁÖÁ ÔÅÍÅÌÊÉ ÎÁ ÖÚÏÒÃÕ ÓÌÏÖÅÎÓËÉÈ ÔÕÒÉÓÔÏÖ ÉÎ ÚÁÔÏ ÎÉ ÎÅÐÏÓÒÅÄÎÏ ÐÏÓÐÌÏĤÌÊÉÖÁ ÎÁ ÄÒÕÇÅ ÎÁÃÉÏÎÁÌÎÅ ÓËÕÐÉÎÅȢ 0ÏÌÅÇ ÔÅÇÁ 
ÓÏ ÍÏÔÉÖÉ ÉÎ ÐÒÅÆÅÒÅÎÃÅ ÔÕÒÉÓÔÏÖ éÁÓÏÖÎÏ ÏÂéÕÔÌÊÉÖÉ ÔÅÒ ÓÅ ÌÁÈËÏ ÓÐÒÅÍÉÎÊÁÊÏ ÇÌÅÄÅ ÎÁ ÇÌÏÂÁÌÎÅ ÔÒÅÎÄÅ ɉÎÐÒȢ ÇÏÓÐÏÄÁÒÓËÅ ÒÁÚÍÅre, 
pandemije, trajnostne usmeritve). 
 
0ÒÁËÔÉéÎÅ ÉÎ ÁÌÉ ÄÒÕĿÂÅÎÅ ÐÏÓÌÅÄÉÃÅȡ 5ÇÏÔÏÖÉÔÖÅ ÐÏÎÕÊÁÊÏ ÐÏÍÅÍÂÎÅ ÕÓÍÅÒÉÔÖÅ ÚÁ ÔÕÒÉÓÔÉéÎÅ ÐÏÎÕÄÎÉËÅ ÉÎ ÄÅÓÔÉÎÁÃÉÊÓËÉ ÍÅÎÅÄĿÍÅÎÔȟ 
ÓÁÊ ÒÁÚËÒÉÖÁÊÏȟ ËÁËÏ ÏÂÌÉËÏÖÁÔÉ ÐÅÒÓÏÎÁÌÉÚÉÒÁÎÅ ÉÎ ÔÒÁÊÎÏÓÔÎÅ ÔÕÒÉÓÔÉéÎÅ ÐÒÏÄÕËÔÅȢ 0ÏÓÅÂÅÎ ÐÏÍÅÎ ÉÍÁÊÏ ÚÁ ÒÁÚÖÏÊ ËÕÌÔÕÒÎÅÇÁ Ôurizma, 
krepitev gastronomske ponudbe tÅÒ ÚÁ ÕÓÔÖÁÒÊÁÎÊÅ ÄÏĿÉÖÅÔÉÊȟ ËÉ ÔÅÍÅÌÊÉÊÏ ÎÁ ÇÏÓÔÏÌÊÕÂÎÏÓÔÉ ÉÎ ÐÒÉÓÔÎÏÓÔÉȢ 
 
Izvirnost:  0ÒÉÓÐÅÖÅË ÚÄÒÕĿÕÊÅ ËÌÁÓÉéÎÅ ÔÅÏÒÅÔÉéÎÅ ÍÏÄÅÌÅ ÔÕÒÉÓÔÉéÎÅÇÁ ÖÅÄÅÎÊÁ Ú ÅÍÐÉÒÉéÎÉÍÉ ÐÏÄÁÔËÉ Ï ÓÌÏÖÅÎÓËÉÈ ÔÕÒÉÓÔÉÈ ÔÅÒ ÊÉÈ ÕÍÅĤéÁ 
Ö ÓÏÄÏÂÎÉ ËÏÎÔÅËÓÔ ÖÅÄÅÎÊÓËÅ ÚÎÁÎÏÓÔÉȟ ÄÉÇÉÔÁÌÉÚÁÃÉÊÅ ÉÎ ÔÒÁÊÎÏÓÔÉȢ 3 ÔÅÍ ÐÒÉÓÐÅÖÁ Ë ÂÏÌÊĤÅÍÕ ÒÁÚÕÍÅÖÁÎÊÕ ÓÐÅÃÉÆÉéÎÅÇÁ ÔÕÒÉÓÔÉéÎÅÇa 
profila in k oblikovanju integriranega pristopa k segmentaciji turistov. 
 
+ÌÊÕéÎÅ ÂÅÓÅÄÅȡ ÓÌÏÖÅÎÓËÉ ÔÕÒÉÓÔÉȟ ÍÏÔÉÖÉ ÚÁ ÐÏÔÏÖÁÎÊÅȟ ÐÒÉÖÌÁéÎÏÓÔÉ ÄÅÓÔÉÎÁÃÉÊÅȟ ÔÕÒÉÓÔÉéÎÉ ÐÒÏÆÉÌÉȟ korelacijska analiza, regresijska 
ÁÎÁÌÉÚÁȟ ÔÕÒÉÓÔÉéÎÏ ÖÅÄÅÎÊÅ. 
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Summary 
 
Purpose: The aim of this paper is to explore which reasons most strongly influence the decision of Slovenian tourists to travel and which 
attractions at the destination appeal to them the most. The theoretical framework is based on classical models (Cohen, Plog, Pearce, 
Butler, Crompton), complemented by contemporary approaches from behavioral economics, digitalization, and sustainability values. 
 
Methodology: The research was based on a survey questionnaire distributed through an online survey and social media. A total of 370 
respondents participated. The average age of respondents was 37 years, with a gender ratio of 35% male and 65% female. Most 
respondents came from urban areas (63%) and had an average income of EUR 1,320. Correlation and regression analyses were applied 
to the data collected from Slovenian tourists. The analyses enabled the examination of links between travel motives and destination 
attractions, as well as the statistical testing of the proposed hypotheses. 
 
Results and Conclusions: The results show that Slovenian tourists most often cite cultural and historical exploration, honeymoon trips, 
educational and business travel, and attractive offers as their main reasons for traveling. Regarding destination attractions, cultural 
heritage, ÎÁÔÕÒÁÌ ÂÅÁÕÔÙ ɉÂÅÁÃÈÅÓȟ ÍÏÕÎÔÁÉÎÓȟ ÌÁËÅÓɊȟ ×ÅÌÌÎÅÓÓ ÁÎÄ ÓÐÁ ɉ3ÁÌÕÓ 0ÅÒ !ÑÕÁÍȟ ÍÅÁÎÉÎÇ ȰÈÅÁÌÔÈ ÔÈÒÏÕÇÈ ×ÁÔÅÒȱɊȟ 
gastronomy, and local hospitality stand out. Strong positive relationships were found between certain motives and attractions (e.g., 
nightlife as both a motive and an attraction). 
 
Research limitations:  he research is based on a sample of Slovenian tourists and therefore cannot be directly generalized to other 
national groups. Furthermore, tourist motives and preferences are time-sensitive and may change depending on global trends (e.g., 
economic conditions, pandemics, sustainability orientations). 
 
Practical and/or Social implications:  The findings provide valuable insights for tourism providers and destination management, as 
they reveal how to design personalized and sustainable tourism products. They are particularly relevant for the development of cultural 
tourism, the strengthening of gastronomic offerings, and the creation of experiences based on hospitality and authenticity. 
 
Originality : This paper combines classical theoretical models of tourist behavior with empirical data on Slovenian tourists, situating 
them in the contemporary context of behavioral science, digitalization, and sustainability. In doing so, it contributes to a better 
understanding of the specific tourist profile and to the development of an integrated approach to tourist segmentation. 
 
Keywords: Slovenian tourists, travel motives, destination attractions, tourist profiles, correlation analysis, regression analysis, tourist 
behavior. 
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Uvod 
¢ǳǊƛȊŜƳ ŘŀƴŜǎ ǇǊŜŘǎǘŀǾƭƧŀ ŜƴŜƎŀ ƪƭƧǳőƴƛƘ ƎƭƻōŀƭƴƛƘ ǎŜƪǘƻǊƧŜǾΣ ǎŀƧ ƧŜ Ǉƻ ǇƻŘŀǘƪƛƘ ²¢¢/ ƭŜǘŀ нлнп ǇǊƛǎǇŜǾŀƭ ǎƪƻǊŀƧ мл ҈ ǎǾŜǘƻǾƴega BDP in 
ǳǎǘǾŀǊƛƭ ǾŜő ƪƻǘ орл ƳƛƭƛƧƻƴƻǾ ŘŜƭƻǾƴƛƘ ƳŜǎǘΦ ¢ŀƪƻ ƛȊǊŀȊƛǘ ƎƻǎǇƻŘŀǊǎƪƛ ǾǇƭƛǾ Ǉŀ ȊŀƘǘŜǾŀ ǘǳŘƛ ƴŀǘŀƴőƴƻ ǊŀȊǳƳŜǾŀƴƧŜ ǘǳǊƛǎǘƛőƴƛƘ ǾŜŘŜƴƧ ƛƴ 
ƳƻǘƛǾƻǾΣ ƪƛ ǳǎƳŜǊƧŀƧƻ ƻŘƭƻőƛǘǾŜ ǇƻǎŀƳŜȊƴƛƪƻǾΦ wŀȊǳƳŜǾŀƴƧŜ ǘŜƘ ŘŜƧŀǾƴƛƪƻǾ ƧŜ ǇƻƳŜƳōƴƻ ƴŜ ƭŜ Ȋ ǾƛŘƛƪŀ ǘǊȌŜƴƧŀ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŘǳktov, 
ǘŜƳǾŜő ǘǳŘƛ Ȋŀ ƻōƭƛƪƻǾŀƴƧŜ ǘǊŀƧƴƻǎǘƴƛƘ Ǉƻƭƛǘƛƪ ƛƴ ŘƻƭƎƻǊƻőƴƻ ǳǇǊŀǾƭƧŀƴƧŜ ŘŜǎǘƛƴŀŎƛƧΦ 
 
Yƭŀǎƛőƴƛ ƳƻŘŜƭƛ ǎƻ Ǿ ǾŜƭƛƪƛ ƳŜǊƛ Řƻƭƻőƛƭƛ ǘŜƳŜƭƧŜ ǎƻŘƻōƴŜƎŀ ǊŀȊƛǎƪƻǾŀƴƧŀ ǘǳǊƛȊƳŀΦ .ǳǘƭŜǊƧŜǾ ƳƻŘŜƭ ȌƛǾƭƧŜƴƧǎƪŜƎŀ Ŏƛƪƭŀ ŘŜǎǘƛƴŀcije (1980) 
pojasnjuje, kako se destinacije razvijajo od odkrivanja in rasti do stagnacije ter morebitne regeneracije, kar opozarja ƴŀ ŘƛƴŀƳƛőƴƻ 
ǇƻǾŜȊŀƴƻǎǘ ƳŜŘ ǇƻǾǇǊŀǑŜǾŀƴƧŜƳ ǘǳǊƛǎǘƻǾ ƛƴ ƴƻǎƛƭƴƛƳƛ ȊƳƻƎƭƧƛǾƻǎǘƳƛ ǇǊƻǎǘƻǊŀΦ bŀ ŘǊǳƎƛ ǎǘǊŀƴƛ /ƻƘŜƴƻǾŀ ǘƛǇƻƭƻƎƛƧŀ όмфтнύ ƻǎǾŜǘƭjuje 
ǊŀȊƭƛőƴŜ ƻōƭƛƪŜ ǘǳǊƛǎǘƻǾ ς ƻŘ ƳƴƻȌƛőƴƛƘ Řƻ ηŘǊƛŦǘŜǊƧŜǾζ ςΣ ƪƛ ƧƛƘ ƭƻőǳƧŜ ǎǘƻǇƴƧŀ ƛƴǎǘƛǘǳŎƛƻƴŀƭƛȊƛǊŀƴƻǎǘƛ ƛƴ ƛǎƪŀƴƧŜ ǇǊƛǎǘƴƛƘ ƛȊƪǳǑŜƴƧΦ tƭƻƎƻǾŀ 
ǇǎƛƘƻƎǊŀŦǎƪŀ ǘŜƻǊƛƧŀ όмфтпύ Ǉŀ ǊŀȊƪǊƛǾŀΣ ƪŀƪƻ ƻǎŜōƴƻǎǘƴŜ ƭŀǎǘƴƻǎǘƛ όǇǎƛƘƻŎŜƴǘǊƛőƴƻǎǘ ŀƭƛ ŀƭƻŎŜƴǘǊƛőƴƻǎǘύ ƻōƭƛƪǳƧŜƧƻ ƛȊōƛǊƻ ŘŜstinacij. 
Pearceov model potovalne kariere (1988; 2005) nadgrajuje to razumevanje z idejo, da se motivi turistov razvijajo glede na pridobljene 
ƛȊƪǳǑƴƧŜΣ ƻŘ ƻǎƴƻǾƴƛƘ ǇƻǘǊŜō Ǉƻ ǎǇǊƻǎǘƛǘǾƛ Řƻ ǾƛǑƧƛƘ ŎƛƭƧŜǾ ƻǎŜōƴŜ Ǌŀǎǘƛ ƛƴ ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧŜΦ 
 
{ƻŘƻōƴŜƧǑŜ ǊŀȊƛǎƪŀǾŜ ƴŀŘƎǊŀƧǳƧŜƧƻ ǘŜ ǘŜƻǊƛƧŜ Ȋ ǾƪƭƧǳőŜǾŀƴƧŜƳ ǾŜŘŜƴƧǎƪŜ ŜƪƻƴƻƳƛƧŜ όƴǇǊΦ ƘŜǳǊƛǎǘƛƪŜΣ ǇǊƛǎǘǊŀƴǎƪƻǎǘƛ ǇǊƛ ƻŘƭƻőŀƴju), 
digitalizacije (uporaba umetne inteligence in velikih podatkov za profiliranje) ter trajnostnih vrednot, ki so vse bolj pomembne za nove 
ƎŜƴŜǊŀŎƛƧŜ ǘǳǊƛǎǘƻǾΦ tǎƛƘƻƎǊŀŦǎƪŀ ǎŜƎƳŜƴǘŀŎƛƧŀΣ ƪƛ ȊŘǊǳȌǳƧŜ ȌƛǾƭƧŜƴƧǎƪƛ ǎƭƻƎΣ ƻǎŜōƴƻǎǘƴŜ ƭŀǎǘƴƻǎǘƛ ƛƴ ǾǊŜŘƴƻǘŜΣ ǎŜ ŘŀƴŜǎ ƪŀȌŜ ƪƻǘ ƪƭƧǳőƴŀ 
ƳŜǘƻŘŀ Ȋŀ ǊŀȊǳƳŜǾŀƴƧŜ ƘŜǘŜǊƻƎŜƴƛƘ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŦƛƭƻǾΦ 
 
± ǘŜƳ ƪƻƴǘŜƪǎǘǳ ƧŜ ōƛǎǘǾŜƴƻ ǊŀȊƛǎƪŀǘƛΣ ƪŀƧ ŘŜƧŀƴǎƪƻ ƳƻǘƛǾƛǊŀ ǎƭƻǾŜƴǎƪŜ ǘǳǊƛǎǘŜ ƛƴ ƪŀǘŜǊŜ ǇǊƛǾƭŀőƴƻǎǘƛ ǎƻ ȊŀƴƧŜ ƴŀƧǇƻƳŜƳōƴŜƧǑŜ, saj to odpira 
ƳƻȌƴƻǎǘƛ Ȋŀ ƻōƭƛƪƻǾŀƴƧŜ ƪƻƴƪǳǊŜƴőƴŜ ƛƴ ǘǊŀƧƴƻǎǘƴŜ ǘǳǊƛǎǘƛőƴŜ ǇƻƴǳŘōŜΦ 
 
wŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜΥ YŀǘŜǊƛ ǊŀȊƭƻƎƛ ƴŀƧōƻƭƧ ǾǇƭƛǾŀƧƻ ƴŀ ƻŘƭƻőƛǘŜǾ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƛƴ ƪŀǘŜǊŜ ǇǊƛǾƭŀőƴƻǎǘƛ jih na destinaciji 
najbolj pritegnejo? 
 
tǊƛǎǇŜǾŜƪ ƧŜ ȊŀǎƴƻǾŀƴ Ǿ ǾŜő ŘŜƭƛƘΦ bŀƧǇǊŜƧ ǎƻ ǇǊŜŘǎǘŀǾƭƧŜƴŜ ǘŜƳŜƭƧƴŜ ǘŜƻǊŜǘƛőƴŜ ǇƻŘƭŀƎŜ ƪƭŀǎƛőƴƛƘ ƛƴ ǎƻŘƻōƴƛƘ ƳƻŘŜƭƻǾ ǘǳǊƛǎǘƛőƴŜƎŀ 
ǾŜŘŜƴƧŀΦ {ƭŜŘƛ ƻǇƛǎ ƳŜǘƻŘƻƭƻǑƪŜƎŀ ǇǊƛǎǘƻǇŀΣ ƪƛ ǾƪƭƧǳőǳƧŜ ǳǇƻǊŀōƻ ƪƻǊŜƭŀŎƛƧǎƪŜ ƛƴ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ Ȋŀ ǇǊŜǳőŜǾŀƴƧŜ ŜƳǇƛǊƛőƴƛh podatkov o 
ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛƘΦ ± ƴŀŘŀƭƧŜǾŀƴƧǳ ǎƻ ŀƴŀƭƛȊƛǊŀƴƛ ǊŜȊǳƭǘŀǘƛΣ ǇǊƛ őŜƳŜǊ ǎŜ ƻǎǊŜŘƻǘƻőŀƳƻ ƴŀ ǊŀȊƭƻƎŜ Ȋŀ ǇƻǘƻǾŀƴƧŀ ǘŜǊ ƴŀ ǇǊƛǾƭŀőƴƻǎǘƛΣ ƪƛ 
ƻōƭƛƪǳƧŜƧƻ ƛȊƪǳǑƴƧƻ ƴŀ ŘŜǎǘƛƴŀŎƛƧƛΦ ± ȊŀŘƴƧŜƳ ŘŜƭǳ ǎƻ ǇǊŜŘǎǘŀǾƭƧŜƴŜ ǎƪƭŜǇƴŜ ǳƎƻǘƻǾƛǘǾŜΣ ƪƛ ǇƻǾŜȊǳƧŜƧƻ ǘŜƻǊŜǘƛőƴŀ ƛȊƘƻŘƛǑőŀ Ȋ ŜƳǇƛǊƛőƴƛƳƛ 
ǊŜȊǳƭǘŀǘƛ ǘŜǊ ƻŘƎƻǾŀǊƧŀƧƻ ƴŀ ǊŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜΦ 

4ÅÏÒÅÔÉéÎÏ ÏÚÁÄÊÅ  
 

+ÌÁÓÉéÎÉ ÔÅÏÒÅÔÉéÎÉ ÍÏÄÅÌÉ ÔÕÒÉÓÔÉéÎÉÈ ÐÒÏÆÉÌÏÖ 

¢ǳǊƛǎǘƛőƴŜ ǘƛǇƻƭƻƎƛƧŜ ƛƴ ǾŜŘŜƴƧŜΣ ƪƛ ǎǇƻŘōǳƧŀ ƻōƛǎƪ ŘƻƭƻőŜƴŜ ŘŜǎǘƛƴŀŎƛƧŜ 
¦ǾƻŘƻƳŀ ƴŀǎ ȊŀƴƛƳŀƧƻ ǘǳǊƛǎǘƛőƴŜ ǘƛǇƻƭƻƎƛƧŜ ƛƴ ǾŜŘŜƴƧŜ ǘǳǊƛǎǘƻǾΣ ƪƻ ǎŜ ǘƛ ƻŘƭƻőŀƧƻ Ȋŀ ƛȊōƛǊƻ ŘŜǎǘƛƴŀŎƛƧŜΦ ½ŀƎƻǘƻǾƻ ƛƳŀ ǎŀƳŀ ŘŜstinacija 
ŘƻƭƻőŜƴ ȌƛǾƭƧŜƴƧǎƪƛ ŎƛƪƭǳǎΦ 5ƻƭƻőŜƴƻ ƻōŘƻōƧŜ ǎƻ ōƻƭƧ ŀƪǘǳŀƭƴŜ ŜƴŜΣ ǇƻǘŜƳ Ǉŀ ǎŜ ǇƻƧŀǾƛƧƻ ƴƻǾŜΦ .ǳǘƭŜǊƧŜǾ ƳƻŘŜƭ ǘǳǊƛǎǘƛőƴŜƎŀ ƻōƳƻőƧŀ ƛȊ ƭŜǘŀ 
мфул ƻǇƛǑŜ ǾŜő ǊŀȊǾƻƧƴƛƘ ŦŀȊ ŘŜǎǘƛƴŀŎƛƧŜΣ ƻŘ ȊŀőŜǘƴŜƎŀ ƻŘƪǊƛǾŀƴƧŀ Řƻ ƳƻǊŜōƛǘƴŜƎŀ ǳǇŀŘŀ ŀƭƛ ǇƻƴƻǾƴŜ ƻȌƛǾƛǘǾŜ (Maguigad et al., 2015). V 
vsaki fazi se spreminjajo socio-ekonomski, demografski in infrastrukturni dejavniki, ki vplivajo na lokalno okolje. Fazni potek je naslednji 
(Butler, 2025): 

¶ Odkritje/raziskovanje: tǊǾŜ ƻōƛǎƪŜ ƻǇǊŀǾƛƧƻ ŀǾŀƴǘǳǊƛǎǘƛőƴƛ ǇƻǎŀƳŜȊƴƛƪƛΤ ƭƻƪŀƭƴƻ ǇǊŜōƛǾŀƭǎǘǾƻ ǑŜƭŜ ȊŀőŜƴƧŀ ǇƻƴǳƧŀǘƛ ƻǎƴƻǾƴŜ 
storitve. 

¶ ±ƪƭƧǳőŜƴƻǎǘΥ ¢ǳǊƛȊŜƳ Ǉƻőŀǎƛ ǊŀǎǘŜΣ ǇǊŜōƛǾŀƭŎƛ ȊŀőƴŜƧƻ ƴǳŘƛǘƛ ƴŀǎǘŀƴƛǘǾŜ ƛƴ ǎǘƻǊƛǘǾŜΣ ǘǳǊƛǎǘƛ Ǉŀ ǇƻǾǇǊŀǑǳƧŜƧƻ Ǉƻ ǾŜő ǳǊŜƧŜƴƛƘ 
produktih. 

¶ Razvoj: IƛǘǊƻ ǎŜ ǇƻǾŜőǳƧŜ ƻōƛǎƪΣ ƎǊŀŘƛƧƻ ǎŜ ƘƻǘŜƭƛ ƛƴ ǘǊŀƴǎǇƻǊǘƴŀ ƛƴŦǊŀǎǘǊǳƪǘǳǊŀΤ ǘǳǊƛȊŜƳ ǇƻǎǘŀƴŜ ǇƻƳŜƳōƴŀ ƎƻǎǇƻŘŀǊǎƪŀ 
dejavnost na destinaciji. 

¶ Konsolidacija: wŀǎǘ ǑǘŜǾƛƭŀ ǘǳǊƛǎǘƻǾ ǳǇƻőŀǎƴƛΣ ŘŜǎǘƛƴŀŎƛƧŀ ǇƻǎǘŀƴŜ ƳƴƻȌƛőƴƻ ƻōƛǎƪŀƴŀΤ ǾƭŀƎŀƴƧŀ ǎŜ ƻǎǊŜŘƻǘƻőƛƧƻ ƴŀ ǾȊŘǊȌŜǾŀƴƧŜ 
ƻōǎǘƻƧŜőƛƘ ȊƳƻƎƭƧƛǾƻǎǘƛΦ 

¶ Stagnacija: 5ƻǎŜȌŜ ǎŜ ƴŀƧǾƛǑƧŀ ǘƻőƪŀ ǇǊƛƭƧǳōƭƧŜƴƻǎǘƛΤ ǑǘŜǾƛƭƻ ƻōƛǎƪƻǾŀƭŎŜǾ ǑŜ ƴŀǊŀǑőŀΣ ǘƻŘŀ ƻƳŜƧŜƴŜ ƪŀǇŀŎƛǘŜǘŜ ƛƴ ǎƭŀōŀ 
ŘŜƳƻƎǊŀŦǎƪŀ ǎƭƛƪŀ ƴŀǇƻǾŜŘǳƧŜƧƻ ȊŀǎƛőŜƴƻǎǘΦ 

¶ Regeneracija ali upad: 5ŜǎǘƛƴŀŎƛƧŀ ƭŀƘƪƻ ȊƴƻǾŀ ƻȌƛǾƛ όǇǊŜǎǘǊǳƪǘǳǊƛǊŀƴƧŜ ƛƴ ƛƴƻǾŀŎƛƧŜύ ŀƭƛ Ǉŀ ŘƻȌƛǾƛ zatonΣ őŜ ǎŜ ƴŜ ǇǊƛƭŀƎƻŘƛ ȊŀƘǘŜǾŀƳ 
trga. 
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tǊŀƪǘƛőŜƴ ǇǊƛƳŜǊ ǇǊƛƪŀȊǳƧŜ ǑǘǳŘƛƧŀ ǊŀȊǾƻƧŀ ƻǘƻƪŀ aƭƧŜǘ ό5ŀƭƳŀŎƛƧŀύΣ ƪƧŜǊ ƧŜ ~ǳƭŎ όнлнлύ Ȋ ǳǇƻǊŀōƻ .ǳǘƭŜǊƧŜǾŜƎŀ ƳƻŘŜƭŀ ŀƴŀƭƛȊƛral vplive 
turizma. Ugotovil je, da je turizem igral »znatno vlogo« ǇǊƛ ŘǊǳȌōŜƴƻŜƪƻƴƻƳǎƪƛ ƛƴ ŘŜƳƻƎǊŀŦǎƪƛ ǇǊŜƻōǊŀȊōƛ ƻǘƻƪŀ ς gospodarstvo se je 
preusmerilo iz kmetijstva v storitve, hkrati pa je turizem povezal otok z globalnimi trgi ό~ǳƭŎΣ нлнлύ. 
 
Cohenova tipologija 
/ƻƘŜƴ ƧŜ ǇǊǾƛƪǊŀǘ ƪŀǘŜƎƻǊƛȊƛǊŀƭ ǘǳǊƛǎǘŜ Ǉƻ ƴŀőƛƴǳ ƻǊƎŀƴƛȊŀŎƛƧŜ ǇƻǘƻǾŀƴƧŀ (E. Cohen, 1972). Turiste je razvrstil na kontinuum od 
ƻǊƎŀƴƛȊƛǊŀƴŜƎŀ ƳƴƻȌƛőƴŜƎŀ ǘǳǊƛǎǘŀ (paketni turist, ki ostaja znotraj uveljavljenih poti) prek ǇƻǎŀƳŜȊƴŜƎŀ ƳƴƻȌƛőƴŜƎŀ ǘǳǊƛǎǘŀ όƪƛ ǑŜ ǾŜŘƴƻ 
ǎƭŜŘƛ ŀǊŀƴȌƳŀƧŜƳΣ ŀ ǎƛ ǎŀƳ ƛȊōŜǊŜ ŜƭŜƳŜƴǘŜύ ƛƴ raziskovalca όƪƛ ƴŀőǊǘǳƧŜ Ǉƻǘ ǎŀƳΣ ƘƻőŜ ǎǇƻȊƴŀǘƛ ƭƻƪŀƭƴƻ ƪǳƭǘǳǊƻΣ ŀ ƻǎǘŀƧŀ ŘŜƭƴƻ ǾŜȊŀƴ ƴŀ 
poznano) do ǇƻǇƻǘƴƛƪŀ όάŘǊƛŦǘŜǊέύ όƴŀƧƳŀƴƧ ƛƴǎǘƛǘǳŎƛƻƴŀƭƛȊƛǊŀƴ ǘƛǇΣ ƪƛ ǎŜ ǇƻŘŀƧŀ ǇƻǾǎŜƳ ƴŜƻŘǾƛǎƴƻΣ ōǊŜȊ ŦƛƪǎƴŜƎŀ ƴŀőǊǘŀύ (S. A. Cohen, 
2020)Φ ¢ŀ ƳƻŘŜƭ ǎƪǳǑŀ ȊŀƧŜǘƛ ƪƻƳōƛƴŀŎƛƧŜ ƛǎƪŀƴƧŀ ƴƻǾƻǎǘƛ ƛƴ ȊƴŀƴŜƎŀ ς ƴŀ ŜƴŜƳ ƪƻƴŎǳ ǎǘƻƧƛƧƻ ǾŀǊőƴƛΣ ƴŜŀǾŀƴǘǳǊƛǎǘƛőƴƛ ǇǎƛƘƻŎŜƴǘǊƛőƴƛ ǘǳǊƛǎǘƛΣ 
ƴŀ ŘǊǳƎŜƳ Ǉŀ ŀǾŀƴǘǳǊƛǎǘƛőƴƛ ŀƭƻŎŜƴǘǊƛőƴƛ ǇƻǇƻǘƴƛƪƛΣ ƪŀǊ ƧŜ ƪŀǎƴŜƧŜ ƴŀŘŀƭƧŜǾŀƭ tƭƻƎr (Litvin, 2006). Vsaka skupina se razlikuje po stopnji 
ǾƪƭƧǳőŜƴƻǎǘƛ Ǿ ηǘǳǊƛǎǘƛőƴƛ ƳŜƘǳǊőŜƪζ ς ƴŀ ǇǊƛƳŜǊΣ ƻǊƎŀƴƛȊƛǊŀƴƛ ƳƴƻȌƛőƴƛ ǘǳǊƛǎǘƛ ƻǎǘŀƧŀƧƻ Ǿ ȊŀƴŜǎƭƧƛǾŜƳ ƻƪƻƭƧǳ ǇƻƴǳŘƴƛƪƻǾΣ ƳŜŘǘŜƳ ƪƻ ǎƛ 
raziskovalci in driftri  ǇǊƛȊŀŘŜǾŀƧƻ őƛƳ ōƻƭƧ ǇƻǘƻǇƛǘƛ Ǿ ŘƻƳŀőƻ ƪǳƭǘǳǊƻΦ tǊƛƳŜǊƧŀƭƴŀ ŀƴŀƭƛȊŀ /ƻƘŜƴƻǾŜ ǘƛǇƻƭƻƎƛƧŜ ǇǊƛƪŀȊǳƧŜΣ Řŀ ƳƴƻȌƛőƴƛ ǘǳǊƛǎǘƛ 
ƛǑőŜƧƻ ǳŘƻōƧŜ ƛƴ ǾŀǊƴƻǎǘΣ ƳŜŘǘŜƳ ƪƻ ŘǊǳƎƛ ǘƛǇƛ ƛǑőŜƧƻ ǊŀȊƴƻƭƛƪƻǎǘ ƛƴ ǇǊƛǎǘƴƻǎǘ ƛȊƪǳǑƴƧŜ (Reis, 2012). 

¶ hǊƎŀƴƛȊƛǊŀƴƛ ƳƴƻȌƛőƴƛ ǘǳǊƛǎǘΥ tƻǘǳƧŜ Ǿ ƻƪǾƛǊǳ ƳƴƻȌƛőƴƛƘ ŀǊŀƴȌƳŀƧŜǾ όǇŀƪŜǘƴƛƘ ǇƻǘƻǾŀƴƧύΣ ƪƧŜǊ ǎƻ ŘŜƧŀǾƴƻǎǘƛ ƛƴ Ǉƻǘƛ ǾƴŀǇǊŜƧ 
ŘƻƭƻőŜƴŜΦ 

¶ LƴŘƛǾƛŘǳŀƭƛȊƛǊŀƴƛ ƳƴƻȌƛőƴƛ ǘǳǊƛǎǘΥ ~Ŝ ǾŜŘƴƻ ƛȊƪƻǊƛǑőŀ ǘǳǊƛǎǘƛőƴŜ ǎǘƻǊƛǘǾŜ όƘƻǘŜƭƛΣ ƛȊƭŜǘƛύΣ ŀ ƴŀőǊǘǳƧŜ ƴŜƪŀƧ Ǉƻǘƛ ǎŀƳ ƻȊƛǊƻƳŀ ǎŜ ƻŘƭƻőŀ 
sproti. 

¶ Raziskovalec (Explorer): /ƛƭƧ ƧŜ ƛǎƪŀǘƛ ƴƻǾƻΣ ǇƻƎƻǎǘƻ ǇƻǘǳƧŜ Ȋ ƳŀƴƧ ŀƭƛ ōǊŜȊ ǾƴŀǇǊŜƧǑƴƧƛƘ ŀǊŀƴȌƳŀƧŜǾΣ ȌŜƭƛ ƻǎŜōƴŜ ǎǘƛƪŜ Ȋ ƭƻƪŀƭƴƛƳ 
okoljem. 

¶ 5ǊƛŦǘŜǊ όηǇƻǇƻǘƴƛƪ ōǊŜȊ ƴŀőǊǘŀζύΥ {ƭŜŘƛǘƛ ǊŀȊƛǎƪƻǾŀƴƧǳ ƛƴ ǎǇǊŜƳƛƴƧŀƴƧǳΣ ǇƻǘǳƧŜ ǇƻǾǎŜƳ ǎŀƳƻǎǘƻƧƴƻΣ ƛǑőŜ Ǝƭƻōƻƪƻ ǾǇƭŜǘŜƴƻǎǘ Ǿ 
lokalno kulturo. 

 
tǳǎǘƻƭƻǾǎƪƛ ǘǳǊƛǎǘƛ ƛƴ ǇƻǘǊƻǑƴƛǑƪƛ ǇǊƻŦƛƭƛ 
bƻǾŜƧǑŜ ǑǘǳŘƛƧŜ ǎŜ ǳƪǾŀǊƧŀƧƻ ǎ ǎǇŜŎƛŦƛőƴƛƳƛ ǎŜƎƳŜƴǘƛΣ ƴŀ ǇǊƛƳŜǊ pustolovskimi turistiΣ ǇǊƛ ƪŀǘŜǊƛƘ ŀƴŀƭƛȊƛǊŀƧƻ ǇƻǘǊƻǑƴƛǑƪŜ ǇǊƻŦƛƭŜ ƛƴ 
spreminjanje potovalnih vedenj. Lötter et al. (2012) so pripravili podroben demografski profil pustolovskih turistov v pretorƛǑƪƛ ǊŜƎƛƧƛΦ ½ 
ǊŀȊƛǎƪŀǾƻ ǎƻ ǳƎƻǘƻǾƛƭƛΣ Řŀ ǎƻ ǘƛǇƛőƴƛ ǇǳǎǘƻƭƻǾǎƪƛ ǘǳǊƛǎǘƛ ǎǘŀǊƛ ƳŜŘ ол ƛƴ рл ƭŜǘΣ ǾŜőƛƴƻƳŀ ǇƻǊƻőŜƴ ŀƭƛ v razmerjuΣ ƛȊƻōǊŀȌŜƴƛ ƪƻǘ ǘŜƘƴƛƪƛ ŀƭƛ 
strokovnjaki s srednjimi dohodki (Lötter, 2012)Φ ±ȊǇƻǎǘŀǾƛƭƛ ǎƻ ǘǳŘƛΣ Řŀ ƧŜ ƴŀ ƳƴƻȌƛőƴƻǎǘ ƛƴ ǾȊƻǊŎŜ ǘŜƘ ǘǳǊƛǎǘƻǾ ǇƻǘǊŜōƴƻ ŎƛƭƧƴƻ ƻŘȊƛǾŀǘƛ ς 
ǇƻŘƧŜǘƧŀ ƳƻǊŀƧƻ ǇǊŜǇƻȊƴŀǘƛ ǊŀȊƭƛőƴŜ ǘǊȌƴŜ ƴƛǑŜ ƛƴ ǇǊƛƭŀƎƻŘƛǘƛ ǇƻƴǳŘōƻ ƴƧƛƘƻǾƛƳ ǇƻǎŜōƴƛƳ ǇƻǘǊŜōŀƳ (Lötter, 2012). 
 
YǳƭǘǳǊƴƛ ŘŜŘƛǑőƛƴǎƪƛ ǘǳǊƛǎǘƛ 
5Ŝ {ƛƳƻƴŜ όнлмнύ ƧŜ ŀƴŀƭƛȊƛǊŀƭŀ ƻōƴŀǑŀƴƧŜ ǘǳǊƛǎǘƻǾ ƴŀ ŘŜǎǘƛƴŀŎƛƧŀƘ ƪǳƭǘǳǊƴŜ ŘŜŘƛǑőƛƴŜ ƛƴ ƻŘƪǊƛƭŀ ǑǘƛǊƛ ƧŀǎƴŜ ǘƛǇƻƭƻǑƪŜ ǎƪǳǇƛƴe obiskovalcev 
(De Simon, 2012). Rezultati skupinske ŀƴŀƭƛȊŜ ǎƻ ǇƻƪŀȊŀƭƛΣ Řŀ ǎŜ ƛȊōƛǊŀ ƪǳƭǘǳǊƴƛƘ ƭƻƪŀŎƛƧ Ƴƻőƴƻ ǊŀȊƭƛƪǳƧŜ ƎƭŜŘŜ ƴŀ Ȋƴŀőƛƭƴƻǎǘƛ ƻōƛǎƪƻǾŀƭŎŀ ƛƴ 
ƴƧŜƎƻǾŜ ǇǊŜƧǑƴƧŜ ƛȊƪǳǑƴƧŜΦ aŜŘ ƛŘŜƴǘƛŦƛŎƛǊŀƴƛƳƛ ǎƪǳǇƛƴŀƳƛ ǎǘŀ ƛȊǎǘƻǇŀƭƛ ǇǊŜŘǾǎŜƳ ŘǾŜΥ »znani« (familiar) ǘǳǊƛǎǘƛΣ ƪƛ ƛǑőŜƧƻ ŘƻōǊƻ ǇƻȊƴŀƴŜ 
ali vsebinsko povezane zgodovinske objekte, ter ηƴƛǑƴƛζ όƴƛŎƘŜύ ǘǳǊƛǎǘƛΣ ƪƛ ŎƛƭƧŀƧƻ ƴŀ ƳŀƴƧ ƻōƭŜƎŀƴŜ ŀƭƛ ǎǇŜŎƛŀƭƛǎǘƛőƴŜ ǎǇƻƳŜƴƛƪŜΦ YƭƧǳőƴƛ 
ŘŜƧŀǾƴƛƪ ƻŘƭƻőŀƴƧŀ ǇǊƛ ƻōŜƘ ǎƪǳǇƛƴŀƘ ƧŜ nabran know-how ƛƴ őǳǎǘǾŜƴŀ ǇƻǾŜȊŀƴƻǎǘ s krajem ς ǘƻǊŜƧ ǇǊŜŘƘƻŘƴƻ ȊƴŀƴƧŜ ƻ ŘŜŘƛǑőƛƴƛ ƛƴ 
osebna navezanost na zgodbo kraja, ne zgolj masa ponudb ali cenovni dejavniki (De Simon, 2012)Φ ¢ŀƪǑƴŀ ǳƎƻǘƻǾƛǘŜǾ ƛȊǇƻǎǘŀǾƭƧŀΣ Řŀ 
ǇƻǾǇǊŀǑŜǾŀƴƧŜ Ǉƻ ƪǳƭǘǳǊƴƛƘ ŘƻȌƛǾŜǘƧƛƘ ƴŜ άƴŀǎǘŀƴŜ ǎŀƳƻέ Ȋ ǾŜőƧƻ ǇƻƴǳŘōƻΣ ǘŜƳǾŜő ȊŀƘǘŜǾŀ ƛȊƎǊŀŘƴƧƻ ŘƻƭƎƻǘǊŀƧƴŜ ǾŜȊƛ ƳŜŘ ǘǳǊƛǎǘom in 
ŘŜŘƛǑőƛƴǎƪƛƳƛ ȊƴŀƳŜƴƛǘƻǎǘƳƛ (De Simon, 2012). 

Plogova psihografska teorija (1974) 
{ŜǾŜŘŀ ǎŜ ƧŜ ǇƻƧŀǾƛƭƻ ǾŜő ƴŀŘƎǊŀŘŜƴƧ ȊƎƻǊƴƧŜ ŘŜƭƛǘǾŜΦ Plog je nadgradil koncept osebnostnih tipov turistov (Plog, 1974). Predlagal je 
petstopenjsko lestvico od psihocentrika (samoskrben, tveganju nasproten turist, ki prisega na udobnost in poznano okolje) do alocentrika 
όŜƪǎǘǊƻǾŜǊǘƛǊŀƴ ŀǾŀƴǘǳǊƛǎǘΣ ƪƛ ȌŜƭƛ ƻŘƪǊƛǾŀǘƛ ƴƻǾŀΣ Ŝƪǎƻǘƛőƴŀ ƻōƳƻőƧŀύ (Litvin, 2006)Φ ± ƳƻŘŜƭǳ αŀƭƭƻŎŜƴǘǊƛŎƛǘȅκǇǎȅŎƘƻŎŜƴǘǊƛŎƛǘȅά ǎŜ ƭƧǳŘƧŜ 
ǳǾǊǑőŀƧƻ ƎƭŜŘŜ ƴŀ ǘƻΣ ƪƻƭƛƪƻ ǘŜȌŜ ŘŀƧŜƧƻ ƴƻǾƻǎǘƛ ŀƭƛ ȊƴŀƴŜƳǳΦ tƭƻƎ ƧŜ ǘǳŘƛ ƻǇŀȊƛƭΣ Řŀ ŘŜǎǘƛƴŀŎƛƧŜ ǇǊŜǾȊŀƳŜƧƻ ǇƻŘƻōƴŜ Ȋƴŀőƛƭƴƻsti kot njihovi 
ƻōƛǎƪƻǾŀƭŎƛ όƴǇǊΦ Ŝƪǎƻǘƛőƴƛ ƪǊŀƧƛ ƪƻǘ ¢ƛōŜǘ ǎƻ ǇǊƛǾƭŀőƴƛ ŀƭƻcentrikom) (Litvin, 2006)Φ 2ŜǇǊŀǾ ȊŜƭƻ ǾǇƭƛǾƴŀΣ ƧŜ ōƛƭŀ tƭƻƎƻǾŀ ǘŜƻǊƛƧŀ ǘǳŘƛ ǇǊŜŘƳŜǘ 
ƪǊƛǘƛƪ όƴǇǊΦ ƴŜ ǳǇƻǑǘŜǾŀΣ Řŀ ǇƻǎŀƳŜȊƴƛƪ ƭŀƘƪƻ Ǿ ǊŀȊƭƛőƴƛƘ őŀǎƛƘ preferira ǘŀƪƻ άŀǾŀƴǘǳǊƛǎǘƛőƴƛέ ƪƻǘ άǾŀǊƴƻǎǘƴƻ ǳǎƳŜǊƧŜƴƛέ ǘǳǊƛȊŜƳύ (Litvin, 
2006). 

Pearceov model potovalne kariere 
Philip L. Pearce je s konceptom Travel Career Ladder (TCL) (kasneje Travel Career Patternύ ǇǊŜŘǎǘŀǾƛƭ ƘƛŜǊŀǊƘƛőƴƻ ǊŀȊǳƳŜǾŀƴƧŜ ƳƻǘƛǾŀŎƛƧŜ 
turistov (Pearce & Lee, 2005)Φ LŘŜƧŀ ƧŜΣ Řŀ ǎŜ ƳƻǘƛǾƛ ǇƻǘƻǾŀƴƧŀ Ȋ ƛȊƪǳǑƴƧŀƳƛ ǎǇǊŜƳƛƴƧŀƧƻ ς novinci morda potujejo iz osnovnih vzgibov (npr. 
ǎǇǊƻǎǘƛǘŜǾΣ ǇƻōŜƎ ƛȊ ǾǎŀƪŘŀƴƧƛƪŀύΣ ƳŜŘǘŜƳ ƪƻ ōƻƭƧ ƛȊƪǳǑŜƴƛ ƛǑőŜƧƻ ǇƻƎƭƻōƭƧŜƴŜ ƛȊƪǳǑƴƧŜ όƪǳƭǘǳǊƴƛ ǎǘƛƪΣ ǎŀƳƻǊŀȊǾƻƧύΦ hƪǘŀŘƛŀƴŀ in Agarwal 
(2022) pojasnjujeta Pearceov model kot sistem 14 motivov v treh slojih: osrednji motivi (novost, pobeg/sprostitev, krepitev odnosov) so 
ǇƻƳŜƳōƴƛ Ȋŀ ǾǎŜ ǇƻǇƻǘƴƛƪŜ ƴŜ ƎƭŜŘŜ ƴŀ ƛȊƪǳǑƴƧŜΣ ƳŜŘǘŜƳ ƪƻ ȊǳƴŀƴƧƛ ǎƭƻƧƛ όƴǇǊΦ ǎǘƛƪ Ȋ ƴŀǊŀǾƻΣ ǎŀƳƻǳǊŜǎƴƛőƛǘŜǾΣ ǊƻƳŀƴǘƛƪŀ ƛǇŘΦύ pridobivajo 
ǾŜő ǇƻƳŜƴŀ Ȋ ǾŜő ƛȊƪǳǑƴƧŀƳƛr (Oktadiana & Agarwal, 2022)Φ tŜŀǊŎŜ ƧŜ ƴŀƳǊŜő ƴŀ aŀǎƭƻǿƻǾƛ ƘƛŜǊŀǊƘƛƧƛ ǇƻǘǊŜō ȊƎǊŀŘƛƭ ǎǘƻǇƴƛőŀǎǘƻ obdobje 

https://link.springer.com/rwe/10.1007/978-3-319-01669-6_61-2?error=cookies_not_supported&code=8f3935c6-b92b-4cf0-bc17-a0b662857b58#:~:text=The%20term%20%E2%80%9Cdrifter%E2%80%9D%20arises%20from,itinerary%20or%20timetable%20and%20no
https://www.researchgate.net/publication/247274208_Revisiting_Plog's_Model_of_Allocentricity_and_Psychocentricity_One_More_Time#:~:text=of%20allocentricity%20and%20psychocentricity%20%E2%80%93,Burns%20and%20Holden%2C%20tourism%E2%80%99s%20first
https://researchonline.jcu.edu.au/74336/#:~:text=Travel%20career%20pattern%20is%20an,actualization%2C%20self
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ƳƻǘƛǾƻǾ όȊƎƻŘƴƧƛ ƴƛǾƻƧƛ ƪƻǘ ǾŀǊƴƻǎǘ ƛƴ ŘǊǳȌƛƴǎƪŀ ǎƻŎƛŀƭƛȊŀŎƛƧŀΣ ƪŀǎƴŜƧǑƛ ƪƻǘ ƻǎŜōƴƻǎǘƴƛ ǊŀȊǾƻƧύΣ ǾŜƴŘŀǊ ŜƳǇƛǊƛőƴƛ ǊŜȊǳƭǘŀǘƛ ƪŀȌŜƧƻΣ Řŀ ǎƻ 
nekateri temeljni motivi ς ǇƻōŜƎΣ ǎǇǊƻǎǘƛǘŜǾΣ ƻǎŜōƴŀ Ǌŀǎǘ ƛƴ ŘǊǳȌƛƴǎƪƛ ƻŘƴƻǎƛ ς stalni pri vseh skupinah popotnikov (Pearce & Lee, 2005) 
(Oktadiana & Agarwal, 2022). 
tŜŀǊŎŜƻǾ ƳƻŘŜƭ ǇƻǘƻǾŀƭƴŜ ƪŀǊƛŜǊŜ ƛȊƘŀƧŀ ƛȊ aŀǎƭƻǿƻǾŜ ƘƛŜǊŀǊƘƛƧŜ ǇƻǘǊŜō όaŀǎƭƻǿ мфпоύΦ tŜŀǊŎŜ όмфууύ ƧŜ ƴŀƳǊŜő ǇǊŜŘǇƻǎǘŀǾƛƭΣ Řa se 
ǘǳǊƛǎǘƛőƴŜ ƳƻǘƛǾŀŎƛƧŜ ǇǊƛ ǇƻǎŀƳŜȊƴƛƪǳ ǇƻǎǘƻǇƻƳŀ ǊŀȊǾƛƧŀƧƻ Ǉƻ ǎǘƻǇƴƧŀƘΣ ǇƻŘƻōƴƛƘ aŀǎƭƻǿƻǾƛƳ ƴƛǾƻƧŜƳ (Ryan, 1998). Model, sprva 
poimenovan Travel Career Ladder (TCL ς ζƪŀǊƛŜǊƴŀ ƭŜǎǘǾƛŎŀ ǇƻǘƻǾŀƴƧηύΣ ǊŀȊőƭŜƴƧǳƧŜ ƳƻǘƛǾŀŎƛƧƻ ƴŀ ǇŜǘ ǎǘƻǇŜƴƧΣ ƻŘ ƴŀƧƻǎƴƻǾƴŜƧǑƛƘ όƴǇǊΦ 
ǇƻǘǊŜōŜ Ǉƻ ǎǇǊƻǎǘƛǘǾƛΣ Ǉƻőƛǘƪǳύ Řƻ ƴŀƧǾƛǑƧŜ ǎǘƻǇƴƧŜ ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧŜ ƛƴ ƻǎŜōƴŜ ƛȊǇƻƭƴƛǘǾŜ (Ryan, 1998). Pri tem Pearce (1988) ni predlagal 
ǎǘǊƻƎŜ ƘƛŜǊŀǊƘƛőƴŜ ǾŜȊŀǾŜ όǘƻǊŜƧ ƻōǾŜȊǳƧƻőŜƎŀ ȊŀŘƻǾƻƭƧŜǾŀƴƧŀ ŜƴŜ ǇƻǘǊŜōŜ ǇǊŜŘŜƴ ƴŀǎǘƻǇƛ ƴŀǎƭŜŘƴƧŀύΣ ŀƳǇŀƪ ƻǇƻȊƻǊƛƭΣ Řŀ ƭŀƘƪƻ turisti 
ƘƪǊŀǘƛ ƴŀƧŘŜƳƻ ǊŀȊƴƻƭƛƪŜ ƳƻǘƛǾŜΣ ǇǊƛ őŜƳŜǊ ƭŀƘƪƻ Ŝƴ ƴƛǾƻ ǇǊŜǾƭŀŘŀ ƴŀŘ ŘǊǳƎƛƳƛ (Ryan, 1998). 
 
{őŀǎƻƳŀ ƧŜ ōƛƭ tŜŀǊŎŜƻǾ ǇǊƛǎǘƻǇ ƴŀŘƎǊŀƧŜƴ ƛƴ ŦƭŜȄƛōƛƭƛȊƛǊŀƴΦ tŜŀǊŎŜ ƧŜ ƻō ǎƻŘŜƭƻǾŀƴƧǳ Ȋ [ŜŜ όнллрύ ǾǇŜƭƧŀƭ ǇƻƧŜƳ Travel Career Pattern (TCP 
ς ζǾȊƻǊŜŎ ǇƻǘƻǾŀƭƴŜ ƪŀǊƛŜǊŜηύΣ ƪƛ ƻǇǳǑőŀ ǇǊŜǾŜő ƭƛƴŜŀǊŜƴ ǇǊƛƪŀȊ ǇƻǘǊŜōŜ Ǉƻ ǎǘƻǇƴƧƛ ƛƴ ǇƻǳŘŀǊƧŀ ŘƛƴŀƳƛőƴŜ ǎǇǊŜƳŜƳōŜ ƳƻǘƛǾŀŎƛƧǎƪƛh 
ǾȊƻǊŎŜǾ ǎ ǇǊƛŘƻōƭƧŜƴƛƳƛ ƛȊƪǳǑƴƧŀƳƛ (Filep & Greenacre, 2007). Kljub preimenovanju ostaja temeljna predpostavka ς Řŀ ǎŜ Ȋ ǾŜőŀƴƧŜƳ 
ƛȊƪǳǑŜƴƧ ǎǇǊŜƳƛƴƧŀ ǇƻƳŜƴ ǇƻǎŀƳŜȊƴƛƘ ƳƻǘƛǾƻǾ ς nespremenjena (Filep & Greenacre, 2007). Pri tem so Pearce in sod. okvirno delili 
ƳƻǘƛǾŀŎƛƧŜ ƴŀ ǳǎǘŀƭƧŜƴŜ ŘƛƳŜƴȊƛƧŜΤ ǑŜ ǾŜŘƴƻ ƻǎǘŀƧŀƧƻ ǇƻƳŜƳōƴƛ ƻǎƴƻǾƴƛ ƳƻǘƛǾƛΣ ƪƻǘ ǎǘŀ ōŜƎκƻŘƳƛƪ όŜǎŎŀǇŜύ ƛƴ ǎǇǊƻǎǘƛǘŜǾΣ ŀ ǎŜ poleg tega 
ǇƻƧŀǾƭƧŀƧƻ ƴƻǾƛ όƴǇǊΦ ƛȊǇƻǎǘŀǾƭƧŜƴƻǎǘ ǊŀȊƭƛőƴƛƳ ƪǳƭǘǳǊŀƳΣ ǎǘƛƪ Ȋ ƴŀǊŀǾƻύ ǇǊƛ ōƻƭƧ ƛȊƪǳǑŜƴƛƘ ǇƻǇƻǘƴƛƪƛƘ (Filep & Greenacre, 2007). Pearce (2005) 
sicer navaja, da je velik del motivov univerzalen in da je jedro ƳƻǘƛǾŀŎƛƧ ǎŜǎǘŀǾƭƧŜƴƻ ƛȊ ǇƻōŜƎŀ όŜǎŎŀǇŜύΣ ǎǇǊƻǎǘƛǘǾŜΣ ƛȊōƻƭƧǑŀƴƧŀ 
ŘǊǳȌƛƴǎƪƛƘκƻǎŜōƴƛƘ ƻŘƴƻǎƻǾ ƛƴ ǎŀƳƻǊŀȊǾƻƧŀ ς te vidike je Pearce & Lee (2005) opredelila kot osrednje stebre motivacije za vse turiste 
(Pearce & Lee, 2005). 
 
± ƻƪǾƛǊǳ ¢/t tŜŀǊŎŜ ŘŜŦƛƴƛǊŀ ǾŜő ƳƻǘƛǾŀŎƛƧǎƪƛƘ ǎƭƻƧŜǾΦ Osrednji sloj όƧŜŘǊƻ ƳƻǘƛǾŀŎƛƧŜύ ǾƪƭƧǳőǳƧŜ ǘŜƳŜƭƧƴŜ ƳƻǘƛǾŜΣ ƪƛ ǎƻ ǎƪǳǇƴƛ ǾǎŜƳ 
popotnikom ς posebej beg/pobeg (escape), sprostitev, krepitev medosebnih odnosov in osebni razvoj (Pearce & Lee, 2005). Nadaljnji 
nivoji pa delimo na srednje ŜƪǎǘǊƛƴȊƛőƴŜ in ƛƴǘǊƛƴȊƛőƴŜ motive ter zunanji nivo. 9ƪǎǘǊƛƴȊƛőƴƛ ƳƻǘƛǾƛ ǎƻ ǇƻǾŜȊŀƴƛ Ȋ ƛǎƪŀƴƧŜƳ ƴƻǾƛƘ ƛȊƪǳǑŜƴƧ ƛƴ 
ƴŀǊŀǾŜΣ ƴŀ ǇǊƛƳŜǊ ƴŀǊŀǾƴƻ ƻƪƻƭƧŜΣ ƪǳƭǘǳǊŜ ƛƴ ǇǊƛǎǘƴƻǎǘ ŘƻȌƛǾŜǘƛƧΣ ƳŜŘǘŜƳ ƪƻ ǎƻ ƛƴǘǊƛƴȊƛőƴƛ ƳƻǘƛǾƛ ǾŜȊŀƴƛ ƴŀ ǇǎƛƘƻƭƻǑƪŜ ƛƴ ŘǊǳȌōŜƴŜ ǇƻǘǊŜōŜ 
(npr. varnost, socialna pripadnost, osebna rast) (Ryan, 1998) (Pearce & Lee, 2005). ½ǳƴŀƴƧƛ ǎƭƻƧ ȊŀƧŜƳŀ ǊŜŘƪŜƧǑŜΣ ǾƛǑƧŜ ƳƻǘƛǾŀŎƛƧǎƪŜ ƛŘŜŀƭŜ 
ƪƻǘ ǎƻ ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧŀ ƛƴ ǘǊŀƴǎŦƻǊƳŀǘƛǾƴŜ ƛȊƪǳǑƴƧŜΣ ƪƛ ǇǊƛŘŜƧƻ ōƻƭƧ Řƻ ƛȊǊŀȊŀ ǇǊƛ ǇƻǎŀƳŜȊƴƛƪƛƘ Ȋ ȊŜƭƻ ōƻƎŀǘƛƳƛ ǇƻǘƻǾŀƭƴƛƳƛ ƛȊƪǳǑƴƧŀƳƛΦ bŀ 
ǇǊƛƳŜǊ ǑǘǳŘƛƧŀ aŎYŜǊŎƘŜǊ ƛƴ ¢ƘƻƳǇǎƻƴ όнлнрύ ƴŀǾŀƧŀΣ Řŀ tŜŀǊŎŜƻǾ ¢/t ǳǇƻǑǘŜǾŀ ǇǊŀǾ sloje motivov ς ƧŜŘǊƻΣ ǎǊŜŘƴƧƛ ŜƪǎǘǊƛƴȊƛőƴƛΣ ǎǊŜŘƴƧƛ 
ƛƴǘǊƛƴȊƛőƴƛ ƛƴ ȊǳƴŀƴƧƛ ǎƭƻƧ ς ter ugotavlja, da so osnovni motivi (novost, pobeg, sprostitev) pomembni za vse turiste (Ryan, 1998). Pri tem so 
ōƛƭŜ ƳƻǘƛǾŀŎƛƧŜ ǇƻǾŜȊŀƴŜ Ȋ ƴŀǊŀǾƻ ƛƴ ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧƻ ōƻƭƧ ƛȊǊŀȌŜƴŜ ǇǊƛ ƛȊƪǳǑŜƴŜƧǑƛƘ ǇƻǇƻǘƴƛƪƛƘΣ ƳŜŘǘŜƳ ƪƻ ǎƻ ƴƻǾƛƴŎƛ ǇǊƛ ǎǾƻƧƛƘ ƛȊƪǳǑƴƧŀƘ 
ǾŜő ǇƻȊƻǊƴƻǎǘƛ ƴŀƳŜƴƛƭƛ ǎƻŎƛŀƭƴƛƳ ƳƻǘƛǾƻƳ ƛƴ ƻǎŜōƴƛ Ǌŀǎǘƛ (Pearce & Lee, 2005).  
 
tŜŀǊŎŜ ǇƻǳŘŀǊƧŀΣ Řŀ ǇƻǘƻǾŀƭƴŀ ƛȊƪǳǑƴƧŀ ƴƛ ȊƎƻƭƧ ŦǳƴƪŎƛƧŀ ǎǘŀǊƻǎǘƛΣ ŀƳǇŀƪ ƪǳƳǳƭŀǘƛǾƴŀ ǎǇǊŜƳŜƳōŀ ǘǳǊƛǎǘƻǾŜ ǇŜǊǎǇŜƪǘƛǾŜΣ ƴŀǎǘŀƭŀ v vseh 
ǇƻǘƻǾŀƴƧƛƘ Ǿ ȌƛǾƭƧŜƴƧǳ (Filep & Greenacre, 2007). { ǇǊƛŘƻōƛǾŀƴƧŜƳ ƛȊƪǳǑŜƴƧ ǎŜ ǇƻǎŀƳŜȊƴƛƪƻǾƛ ƳƻǘƛǾƛ ǎǇǊŜƳƛƴƧŀƧƻ ς Pearce ugotavlja, da 
ǘǳǊƛǎǘƛ Ȋ ǊŀȊǑƛǊƧŜƴƻ ƳǊŜȌƻ ƛȊƪǳǑŜƴƧ ǇƻǎǘƻǇƴƻ »napredujejo« Ǉƻ ƪŀǊƛŜǊƴƛ ƭŜǎǘǾƛŎƛΣ ǘƻǊŜƧ ǎƪǳǑŀƧƻ ǾŜŘƴƻ ōƻƭƧ ȊŀŘƻǾƻƭƧŜǾŀǘƛ ǾƛǑƧŜ ǇƻǘǊŜōŜ (Ryan, 
1998)Φ tƻǘƻǾŀƭƴŜ ƛȊƪǳǑƴƧŜ ƭŀƘƪƻ ƳŜǊƛƳƻ ǎ ǑǘŜǾƛƭƻƳ ǇǊŜǇƻǘƻǾŀƴƛƘ ŘŜǎǘƛƴŀŎƛƧΣ ǑǘŜǾƛƭƻƳ ǎŀƳƛƘ ǇƻǘƻǾŀƴƧ ŀƭƛ ǎƪǳǇƴƛƳ őŀǎƻƳΣ ǇƻǊŀōƭƧŜƴƛƳ za 
potovanja, kar Pearce vidi kot indikacijo stopnje potovalne kariere (Filep & Greenacre, 2007). YƭƧǳőƴƻ ƧŜΣ Řŀ ǘŀ ȊƎƻŘƻǾƛƴŀ ǇƻǘƻǾŀƴƧ ŘƻƭƻőŀΣ 
kateri motivi prevladujejo ς ƳŀƴƧ ƛȊƪǳǑŜƴƛ ǇƻǇƻǘƴƛƪƛ ƴǇǊΦ ōƻƭƧ ŎŜƴƛƧƻ ƳƻǘƛǾ ƻǎŜōƴŜƎŀ ǊŀȊǾƻƧŀΣ ǾŀǊƴƻǎǘƛ ƛƴ ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧŜ ƪƻǘ ƪƭƧǳőƴŜΣ 
ƳŜŘǘŜƳ ƪƻ ƛȊƪǳǑŜƴƛ ǾƛǑŜƪ ǎǾƻƧƛƘ ƳƻǘƛǾŀ ǊŀŘƛ ǳǎƳŜǊƛƧƻ Ǿ ƻŘƪǊƛǾŀƴƧŜ ƴƻǾƛƘ ƻƪƻƭƛƧ ƛƴ ǇǊƛǎǘƴƛƘ ŘƻȌƛǾŜǘƛƧ (Pearce & Lee, 2005) (Oktadiana & 
Agarwal, 2022).. 
 
Model Pearceovih kariernih vzorcev ƧŜ ǇƻƎƻǎǘƻ ǇƻǘǊƧŜǾŀƴ ǎ ǇǊŀƪǘƛőƴƛƳƛ ǑǘǳŘƛƧŀƳƛΣ ŀ ƧŜ ŘŜƭŜȌŜƴ ǘǳŘƛ ƪǊƛǘƛƪΦ tŜŀǊŎŜ ƛƴ [ŜŜ όнллрύ ǎǘŀ ƛȊǾŜŘƭŀ 
ƻōǎŜȌƴƻ ŜƳǇƛǊƛőƴƻ ǊŀȊƛǎƪŀǾƻ όƛƴǘŜǊǾƧǳƧƛ ƛƴ ŀƴƪŜǘƛǊŀƴƧŜύ ƛƴ ǇƻǘǊŘƛƭŀΣ Řŀ ǎŜ ƳƻǘƛǾŀŎƛƧǎƪŜ ǇǊŜŦŜǊŜƴŎŜ ǊŀȊƭƛƪǳƧŜƧƻ ƎƭŜŘŜ ƴŀ ƛȊƪǳǑnje ς ƛȊƪǳǑŜƴƛ 
turisti so Řŀƭƛ ǾŜőƧƛ ǇƻǳŘŀǊŜƪ ƴŀǊŀǾƛ ƛƴ ƳŜŘƪǳƭǘǳǊƴƛ ƛȊǇƻǎǘŀǾƭƧŜƴƻǎǘƛΣ ƳŜŘǘŜƳ ƪƻ ǎƻ ƴƻǾƛƴŎƛ ōƻƭƧ ƛȊǊŀȌŀƭƛ ǾŀǊƴƻǎǘΣ ȊŀōŀǾƻ ƛƴ ǎŀƳƻŀƪǘǳŀƭƛzacijo. 
YƭƧǳō ǘŜƳǳ ǎƻ ƛȊǎƭŜŘŜƪ ƻōŜƘ ǎƪǳǇƛƴ ƻǎǊŜŘƻǘƻőƛƭƛ ƴŀ ǎǘŀōƛƭƴƻ jedro motivov (pobeg, sprostitev, odnosi, samorazvoj) (Pearce & Lee, 2005). 
Podobno so Agarwal in sod. (2025) ugotovili, da je TCP uporaben pri ponovnih obiskih ς ƴƧƛƘƻǾŜ ŀƴŀƭƛȊŜ рлл ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƪŀȌŜƧƻΣ Řŀ ƧŜ 
model koristen za razumevanje motivov ponovnih popotnikov in da so srednji nivoji motivov (kot so stik z naravo, samorazvoj in 
ǎŀƳƻŀƪǘǳŀƭƛȊŀŎƛƧŀύ ǇƻƳŜƳōƴƛ Ȋŀ ǘƛǎǘŜ Ȋ ȊŜƭƻ ǊŀȊƴƻǾǊǎǘƴƛƳƛ ƛȊƪǳǑƴƧŀƳƛ (Oktadiana & Agarwal, 2022). 
tƻ ŘǊǳƎƛ ǎǘǊŀƴƛ Ǉŀ ǎƻ ǊŀȊƛǎƪŀǾŜ ƛȊǇƻǎǘŀǾƛƭŜ ƻƳŜƧƛǘǾŜ ƳƻŘŜƭŀΦ wȅŀƴ όмффуύ ƧŜ ƪǊƛǘƛőƴƻ ƻŎŜƴƛƭ tŜŀǊŎŜƻǾŜ ǇǊŜŘǇƻǎǘŀǾƪŜ ƛƴ ǳƎƻǘƻǾƛƭΣ Řŀ ǑǘŜǾƛƭƴŜ 
tŜŀǊŎŜƻǾŜ ƘƛǇƻǘŜȊŜ ƻ ζƴŀǾȊƎƻǊ ǎǘƻǇŀƧƻőƛ ƪŀǊƛŜǊƛη ƴƛǎƻ ƴŀǑƭŜ ǇƻǘǊŘƛǘǾŜ Ǿ ǇƻŘŀǘƪƛƘΤ ƳƻŘŜƭ ƧŜ ƻȊƴŀőƛƭ ƪƻǘ ǇǊŜǾŜő ǇƻŜƴƻǎtavljen (Ryan, 1998). 
tƻƭŜƎ ǘŜƎŀ ǎƻ ƴŀƧŘŜƴŜ ǎƛǘǳŀŎƛƧŜΣ ƪƧŜǊ ǘǳǊƛǎǘƛ ƛȊ ƴŜƪŀǘŜǊƛƘ ƪǳƭǘǳǊ ŀƭƛ ǎ ǇƻǎŜōƴƻ ȊƎƻŘƻǾƛƴƻ ǇƻǘƻǾŀƴƧ Ȋŀőƴƻ ǇǊƛ ζǾƛǑƧƛƘ ǎǘƻǇƴƧŀƘ» ς pri tem niso 
sledili zaporedni uporabi Maslowove hierarhije (Ryan, 1998)Φ ½Ŝƭƻ ǇƻƳŜƳōƴƻ Ǉŀ ƧŜ ƻǇƻȊƻǊƛƭƻ ǑǘǳŘƛƧŜ aŀŎLƴƴŜǎ ƛŘǊΦ όнлннύΣ ƪƛ ǳƎƻǘŀǾƭƧŀΣ 
Řŀ ǎŜ ǇƻǘƻǾŀƭƴƛ ǾȊƻǊŎƛ ƻŘǊŀǎƭƛƘ ǇƻƎƻǎǘƻ ǇǊŜƴŀǑŀƧƻ ƛȊ ƻǘǊƻǑǘǾŀ ς ǘΦ ƧΦ ƻǘǊƻǑƪŜ ƴŀǾŀŘŜ ǇƻǘƻǾŀƴƧ ƴŀǇƻǾŜŘǳƧŜƧƻ ƻŘǊŀǎƭƻ ǘǳǊƛǎǘƛőƴƻ ǾŜŘŜƴƧŜΦ 
Njihove ugotovitve nakazujejo, da je vloge naǾŀŘ όƘŀōƛǘύ ǾőŀǎƛƘ ƳƻőƴŜƧǑŀ ƻŘ tŜŀǊŎŜƻǾŜ ǇǊŜŘǇƻǎǘŀǾƪŜ ƻ ǾǎŜǎǇƭƻǑƴƛ ŜǾƻƭǳŎƛƧƛ ƳƻǘƛǾƻǾ 
(MacInnes et al., 2022)Φ YƭƧǳō ƪǊƛǘƛƪŀƳ Ǉŀ tŜŀǊŎŜƻǾ ƳƻŘŜƭ ǑŜ ǾŜŘƴƻ ǎƭǳȌƛ ƪƻǘ ǳǇƻǊŀōƴƻ ƻǊƻŘƧŜ Ȋŀ ǊŀȊǾǊǑőŀƴƧŜ ƛƴ ǊŀȊǳƳŜǾŀƴƧŜ ƳƻǘƛǾƻǾΣ 
ǇǊŜŘǾǎŜƳ ƪƻ Ǝŀ ŘƻǇƻƭƴƧǳƧŜƧƻ ǳƎƻǘƻǾƛǘǾŜ ǎƻŘƻōƴƛƘ ŜƳǇƛǊƛőƴƛƘ ǊŀȊƛǎƪŀǾ (MacInnes et al., 2022) (Oktadiana & Agarwal, 2022). 
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Motivacijski pristopi in segmentacija 
~ǘŜǾƛƭƴƛ ƳƻŘŜƭƛ ǘŜƳŜƭƧƛƧƻ ƴŀ ƳƻǘƛǾƛƘ ǇƻǘƻǾŀƴƧŀΦ /ǊƻƳǇǘƻƴ όмфтфύ ƧŜ ŘŜƴƛƳƻ ƻǇǊŜŘŜƭƛƭ ǎŜŘŜƳ ǎƻŎƛƻ-ǇǎƛƘƻƭƻǑƪƛƘ ǾȊƎƛōƻǾ ŘƻǇǳǎǘŀ όƛǎƪŀƴƧŜ 
ƴƻǾƻǎǘƛΣ ǇƻōŜƎΣ ŘǊǳȌŀōƴƻǎǘΣ ǎŀƳƻȊŀǾŜǎǘΣ ǳǎǘǊŜȊƴƻǎǘΣ ƻǎǾƻōƻŘƛǘŜǾ ƻŘ ǾǎŀƪŘŀƴƧƛƪŀ ƛǘŘΦύ ƛƴ ǇƻǳŘŀǊƛƭΣ Řŀ ƧŜ ǊŀȊǳƳŜǾŀƴƧŜ άȊŀƪŀƧέ ljudi potujejo 
ƪƭƧǳőƴƻ Ȋŀ ǊŀȊƭŀƎƻ ǘǳǊƛǎǘƛőƴŜƎŀ ǾŜŘŜƴƧŀ (Pearce & Lee, 2005). Iso-Ahola (1982) je s svojo teorijo optimalnega vzbujanja postavil motive 
όǇƻōŜƎΣ ǎǇǊƻǎǘƛǘŜǾΣ ŘǊǳȌŜƴƧŜύ ƪƻǘ ǳǊŀǾƴƻǘŜȌŜƴƧŜ ƛǎƪŀƴƧŀ ƴƻǾŜƎŀ ƛƴ ǾŀǊƴŜƎŀΦ ¢Ŝ ƳƻǘƛǾŀǘƛƻƴŀƭƴŜ ƪƭŀǎƛŦƛƪŀŎƛƧŜ ǎŜ ǇƻƎƻǎǘƻ ǳǇƻǊŀōƭjajo za 
segmentacijo turizma: ƴŀ ǇǊƛƳŜǊ ǎŜƎƳŜƴǘŀŎƛƧŀ άǇushςǇǳƭƭέ όȊǳƴŀƴƧƛƘ ƛƴ ƴƻǘǊŀƴƧƛƘ ƳƻǘƛǾƻǾύ ŘŜǎǘƛƴŀŎƛƧΦ {ƻŘƻōƴŜƧǑŜ ǑǘǳŘƛƧŜ Ǉŀ ƪŀȌŜƧƻΣ Řŀ ǎƻ 
ƳƻǘƛǾƛ ƭŜ ŜŘŜƴ ƻŘ ǾƛŘƛƪƻǾΦ tŀǊŀŘƛƎƳ ƴǇǊΦ tŀǊǊŀ ±ŀǊƎŀǎ Ŝǘ ŀƭΦ όнлнмύ ǳǇƻǊŀōƛƭŀ ǎŜƎƳŜƴǘŀŎƛƧƻ Ǉƻ ȌƛǾƭƧŜƴƧǎƪŜƳ ǎƭƻƎǳ ƛƴ ƻǎŜōƴƻǎǘƛ, kar je razkrilo 
ǑǘƛǊƛ ǇǊƻŦƛƭŜ ǘǳǊƛǎǘƻǾ όηŘǊǳȌŀōƴƛζΣ ηŀƪǘƛǾƛǎǘƛőƴƛζΣ ηȊŀŘǊȌŀƴƛζΣ ηƻŘǊŀǎŜƭƧǎƪƛζύ ǎ ǇƻƳŜƳōƴƛƳƛ ǊŀȊƭƛƪŀƳƛ Ǿ ƻǎŜōƴƻǎǘƛƘ (Schrader et al., 2025). To 
ƪŀȌŜΣ Řŀ ǇǎƛƘƻƎǊŀŦǎƪƻ ǇǊƻŦƛƭƛǊŀƴƧŜ όƻǎŜōƴƻǎǘΣ ǾǊŜŘƴƻǘŜΣ ǎǘƛƭ ȌƛǾƭƧŜƴƧŀύ ŘƻǇƻƭƴƧǳƧŜ ƪƭŀǎƛőƴŜ ƳƻǘƛǾŜ ƛƴ ŘŜƳƻƎǊŀŦǎƪŜ ǎŜƎƳŜƴǘŜΦ 
 

Sodobni pristop i in vedenjska znanost pri raziskovanju vedenj turista  

Digitalizacija in umetna inteligenca v raziskovanju profilov turistov 
bŀǇǊŜŘƴŜ ǘŜƘƴƻƭƻƎƛƧŜ ǎǇǊŜƳƛƴƧŀƧƻ ǇǊƻŦƛƭƛǊŀƴƧŜ ǘǳǊƛǎǘƻǾΦ {ǘǊƻƧƴƻ ǳőŜƴƧŜ ό!Lύ ƛƴ ŀƴŀƭƛȊŀ ǾŜƭƛƪƛƘ ǇƻŘŀǘƪƻǾ ƻƳƻƎƻőŀǘŀΣ Řŀ ƻǊƎŀƴƛȊatorji na 
ƻǎƴƻǾƛ ƻōƴŀǑŀƴƧŀ όǊŜȊŜǊǾŀŎƛƧΣ ƎƛōŀƴƧŀΣ ǎǇƭŜǘƴƛƘ ƻŎŜƴ ƛǇŘΦύ ƻŘƪǊƛƧŜƧƻ ƪƻƳǇƭŜƪǎƴŜ ǾȊƻǊŎŜΦ {ŎƘǊŀŘŜǊ Ŝǘ ŀƭΦ όнлнрύ ǎƻ ƴǇǊΦ ŀƴalizirali ankete 
ƻōƛǎƪƻǾŀƭŎŜǾ ŘŜǎǘƛƴŀŎƛƧŜ !ƭǘƻ !ƳŀȊƻƴŀǎ Ȋ ǊŀȊƭƛőƴƛƳƛ ŀƭƎƻǊƛǘƳƛ ƎǊǳǇƛǊŀƴƧŀ ǇƻŘŀǘƪƻǾ όƪ-means, aglomerativno itd.) in ugotovili, da je 
aglomerativno grupiranje generiralo ǇŜǘ Ƨŀǎƴƻ ƭƻőŜƴƛƘ ǇǊƻŦƛƭƻǾ ƻōƛǎƪƻǾŀƭŎŜǾ (Schrader et al., 2025). Tako segmenti dajo vpogled za 
oblikovanje ǾƪƭƧǳőŜǾŀƭƴƛƘ ƛƴ ǇŜǊǎƻƴŀƭƛȊƛǊŀƴƛƘ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŘǳƪǘƻǾ ς na primer prilagojene pakete izletov in komunikacijo, ki ustrezajo 
posameznemu profilu obiskovalcev (Schrader et al., 2025)Φ ¢ƛ ǊŜȊǳƭǘŀǘƛ ŘƻƪŀȊǳƧŜƧƻΣ Řŀ ŘƛƎƛǘŀƭƴŀ ƻǊƻŘƧŀ ƛƴ ǳƳŜǘƴŀ ƛƴǘŜƭƛƎŜƴŎŀ ƻƳƻƎƻőŀƧƻ 
ƴŀǘŀƴőƴŜƧǑŜΣ ǾŜőŘƛƳŜƴȊƛƻƴŀƭƴŜ ǎŜƎƳŜƴǘŜ ǘǳǊƛǎǘƻǾ ƪƻǘ ǘǊŀŘƛŎƛƻƴŀƭƴŜ ƳŜǘƻŘŜΦ 

Vedenjska ekonomija in nudenje 
± ȊŀŘƴƧŜƳ ŘŜǎŜǘƭŜǘƧǳ ǊŀǎǘŜ ǳǇƻǊŀōŀ ǾŜŘŜƴƧǎƪŜ Ȋƴŀƴƻǎǘƛ ǇǊƛ ǊŀȊǳƳŜǾŀƴƧǳ ǘǳǊƛǎǘƛőƴŜƎŀ ƻŘƭƻőŀƴƧŀΦ /ŀǘƛ όнлнлύ ƴǇǊΦ ǇƻǳŘŀǊƧŀΣ Řŀ ƛmajo turisti, 
ǘŀƪƻ ƪƻǘ ƻǎǘŀƭƛ ǇƻǘǊƻǑƴƛƪƛΣ bounded rationality ς ƻŘƭƻőŀƧƻ ǎŜ Ȋ ƘŜǳǊƛǎǘƛƪŀƳƛ ƛƴ ǇǊƛǎǘǊŀƴǎƪƻǎǘƳƛΦ tǊƛƳŜǊ ƧŜ izguba averzije (loss aversion): 
ǘǳǊƛǎǘƛ ŘŀƧŜƧƻ ǾŜőƧƻ ǘŜȌƻ ƳƻȌƴƻǎǘƛ άƪŀƧ ōƛ ƭŀƘƪƻ Ǒƭƻ ƴŀǊƻōŜέ ƛƴ ǊŀƧŜ ƛȊōŜǊŜƧƻ ǾŀǊƴƻΣ ǾƴŀǇǊŜƧ ŘƻƭƻőŜƴƻ ŀƭǘŜǊƴŀǘƛǾƻΣ ƪƻǘ Řŀ ōƛ tvegali nekaj 
novega (Schrader et al., 2025). Podoben mehanizem je default biasΣ ƪƛ ǇƻŜƴƻǎǘŀǾƛ ƛȊōƛǊƻ ȊƴŀƴŜƎŀ ƻōƴŀǑŀƴƧŀΦ tƻ ŘǊǳƎƛ ǎǘǊŀƴƛ ǎŜ nudenje 
όƴǳŘƎŜύ ǳǇƻǊŀōƭƧŀ ƪƻǘ ƴŀőƛƴ ǎǳōǘƛƭƴŜƎŀ ǾǇƭƛǾŀƴƧŀΥ ǇǊŜǳǎƳŜǊƛǘŜǾ ǇƻȊƻǊƴƻǎǘƛ ŀƭƛ ǇǊƛǾȊŜǘŀ ƻǇŎƛƧŀ ƭŀƘƪƻ ƴŀ ǇǊƛƳŜǊ ȊƳŀƴƧǑŀǘŀ ƴŜƎŀǘivni vpliv 
őŜȊƳŜǊƴŜƎŀ ǘǳǊƛȊƳŀΦ /ŀǘƛ ƴŀǾŀƧŀΣ Řŀ ƧŜ nudenje ǎǘǊŀǘŜƎƛƧŀ Ȋŀ ȊƳŀƴƧǑŜǾŀƴƧŜ ǾǇƭƛǾƻǾ ǇǊŜƻōǊŜƳŜƴƧŜƴƻǎǘƛ ŘŜǎǘƛƴŀŎƛƧ όƴǇǊΦ ǇǊƻƳƻŎƛƧŀ ƳŀƴƧ 
poznanih poti brez prepovedi) (Schrader et al., 2025)Φ ¢ŀƪǑƴƛ ƪƻƴŎŜǇǘƛ ǇƻƳŀƎŀƧƻ ǇƻƧŀǎƴƛǘƛΣ ȊŀƪŀƧ ǘǳǊƛǎǘƛ ƴŜ ŘŜƭǳƧŜƧƻ ǾŜŘƴƻ άǇŜǊŦŜƪǘƴƻ 
ǊŀŎƛƻƴŀƭƴƻέ ƛƴ ƪŀƪƻ ƧƛƘ ƧŜ ƳƻƎƻőŜ ǇǊƛƭŀƎƻŘƭƧƛǾƻ ǳǎƳŜǊƧŀǘƛΦ 

Vrednote trajnostnega turizma med turisti 
{ŜƎƳŜƴǘƛ ǘǳǊƛǎǘƻǾΣ ƻǎǊŜŘƻǘƻőŜƴƛ ƴŀ ǘǊŀƧƴƻǎǘΣ ǎƻ ǾǎŜ ōƻƭƧ ŀƪǘǳŀƭƴƛΦ ~ǘŜǾƛƭƴŜ ǑǘǳŘƛƧŜ όƴǇǊΦ tŜƴŀƎƻǎ-Londoño et al. 2021, Pérez Gálvez et al. 
нлнм Ǿ {ŎƘǊŀŘŜǊƧŜǾƛ ŘŜƭύ ŘƻŘŀƧŀƧƻ ƻƪƻƭƧǎƪŜ ƛƴ ŜǘƛőƴŜ ŀǘǊƛōǳǘŜ ƪ ǎŜƎƳŜƴǘƻƳΦ [ƛ Ŝǘ ŀƭΦ όнлноύ Ǿ ǎƛǎǘŜƳŀǘƛőƴŜƳ ǇǊŜƎƭŜŘǳ ǇƻǊƻőŀƧƻΣ Řŀ ƳƻǊŀƧƻ 
ƴŀőǊǘƻǾŀƭŎƛ ǘǳǊƛȊƳŀ ǳǇƻǑǘŜǾŀǘƛ ǊŀȊƭƛőƴŜ ǘǊŀƧƴƻǎǘƴŜ ǇǊŜŦŜǊŜƴŎŜΥ ǇǊƛǇƻǊƻőŀƧƻ segmentacijo turistov na podlagi njihovih trajnostnih vrednot 
in prilagajanje strategij tem segmentom (Schrader et al., 2025)Φ bŀ ǇǊƛƳŜǊΣ ƭƻőŜǾŀƴƧŜ sogovornikov trajnosti (zavzeto okoljevarstveno 
ƴŀǊŀǾƴŀƴƛƘύ ƻŘ ŘǊǳƎƛƘ ǇƻƳŀƎŀ ǇǊƛ ǊŀȊǾƻƧǳ ǇƻƭƛǘƛƪΣ ƪƛ ǇƻŘǇƛǊŀƧƻ ƛƴƻǾŀǘƛǾƴƻǎǘ ƛƴ ǾƪƭƧǳőŜǾŀƴƧŜΦ {ƻŘƻōƴƛ ǇǊƛǎǘƻǇƛ ǘƻǊŜƧ ƴŜ ǇǊŜǳőǳjejo samo 
ŘŜƳƻƎǊŀŦƛƧŜ ŀƭƛ ƻǎƴƻǾƴƛƘ ƳƻǘƛǾƻǾΣ ǘŜƳǾŜő ǘǳŘƛ ƻŘƴƻǎ Řƻ ƻƪƻƭƧŀ ƛƴ ŘǊǳȌōŜƴŜ ƻŘƎƻǾƻǊƴƻǎǘƛ ƪƻǘ ƳŜǊƛla profiliranja. 

Psihografske metode in personalizacija 
{ ǇƻǾŜőŀƴƛƳ ǇƻǾǇǊŀǑŜǾŀƴƧŜƳ Ǉƻ ƛƴŘƛǾƛŘǳŀƭƛȊƛǊŀƴƛƘ ƛȊƪǳǑƴƧŀƘ ƧŜ ǇǎƛƘƻƎǊŀŦǎƪŀ ǎŜƎƳŜƴǘŀŎƛƧŀ όƴŀ ǘŜƳŜƭƧǳ ȌƛǾƭƧŜƴƧǎƪŜƎŀ ǎƭƻƎŀΣ ǾǊŜŘnot, 
osebnosti) v ospredju (Vargas et al., 2021). Ta raziskava ni edina, je pa med bolj poznanimi. Tudi druge raziskave izpostavljajo, da lahko 
ǇǊƻŦƛƭƛǊŀƴƧŜ Ǉƻ ƛƴǘŜǊŜǎƛƘ ƛƴ ǇǊŜǘŜƪƭŜƳ ǾŜŘŜƴƧǳ όƴǇǊΦ ǳǇƻǊŀōŀ ŀǇƭƛƪŀŎƛƧΣ ŘǊǳȌōŜƴƛƘ ƻƳǊŜȌƛƧύ ǾƻŘƛ Řƻ ƘƛǇŜǊ-personalizacije ponudbe 
όǇǊƛǇƻǊƻőŜǾŀƭƴƛ ǎƛǎǘŜƳƛΣ ŘƛƴŀƳƛőƴƛ ǇŀƪŜǘƛύΦ /ƘƻŜ ƛƴ ¢ƻǳ όнлнрΣ ŎƛǘƛǊŀƴŀ Ǿ {ŎƘǊŀŘŜǊ Ŝǘ ŀl.) na primer ugotavljata, da demografska 
segmentacija ni zadostna ς danes potniki zahtevajo personalizirane ǘǳǊƛǎǘƛőƴŜ ƛȊƪǳǑƴƧŜΣ Ȋŀǘƻ ǎƻ ƪƭƧǳőƴƛ ǇƻŘŀǘƪƛ ƻ ƴƧƛƘƻǾƛƘ ǾǊŜŘƴƻǘŀƘΣ 
vedenjskih vzorcih in navadah (Schrader et al., 2025). 
 
1. Pomen psihografske segmentacije 
½ŀǊŀŘƛ ƴŀǊŀǑőŀƧƻőŜƎŀ ǇƻǾǇǊŀǑŜǾŀƴƧŀ Ǉƻ ƛƴŘƛǾƛŘǳŀƭƛȊƛǊŀƴƛƘ ǇƻǘƻǾŀƭƴƛƘ ƛȊƪǳǑƴƧŀƘ se psihografska segmentacija ς ƪƛ ǘŜƳŜƭƧƛ ƴŀ ȌƛǾƭƧŜƴƧǎƪŜƳ 
stilu, vrednotah in osebnosti ς ǾǎŜ ōƻƭƧ ǳǾŜƭƧŀǾƭƧŀ ƪƻǘ ƪƭƧǳőƴŀ ƳŜǘƻŘŀ ǊŀȊǳƳŜǾŀƴƧŀ ǎƻŘƻōƴƛƘ ǘǳǊƛǎǘƻǾΦ tŀǊǊŀ ±ŀǊƎŀǎ ƛƴ ǎƻŘΦ όнлнмύ ǎƻ 
ǇƻƪŀȊŀƭƛΣ Řŀ ƪƻƳōƛƴŀŎƛƧŀ ŘŜƳƻƎǊŀŦǎƪƛƘ Ȋƴŀőƛƭƴƻǎǘƛ ƛƴ ƻǎŜōƴƻǎǘƴƛƘ ƭŀǎǘƴƻǎǘƛ ƻƳƻƎƻőŀ ƪǊŜŀŎƛƧƻ ǎƳƛǎŜƭƴƛƘ ǇƻǘǊƻǑƴƛǑƪƛƘ ǇǊƻŦƛƭƻǾ ς Social, 
Activist, Cautious in Adolescent ς, ki se med seboj vedensko bistveno razlikujejo (Schrader et al., 2025) (Vargas et al., 2021). 
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2. wŀȊǑƛǊƧŜƴŀ ǳǇƻǊŀōŀ ǎŜƎƳŜƴǘŀŎƛƧŜ ǎ ǇǎƛƘƻƎǊŀŦǎƪƛƳƛ ǇŀǊŀƳŜǘǊƛ 
IŜƭƛȅƻƴ ǑǘǳŘƛƧŀ ƧŜ ƛȊǾŜŘƭŀ ŀƴƪŜǘƛǊŀƴƧŜ онф ƻǎŜōΣ Ȋ ƳŜǊƧŜƴƧŜƳ ŘŜƳƻƎǊŀŦƛƧŜΣ ƻǎŜōƴƻǎǘƛ ƛƴ ȌƛǾƭƧŜƴƧǎƪŜƎŀ ǎƭƻƎŀΦ wŜȊǳƭǘŀǘƛ ǎƻ ǇƻǘǊŘƛƭƛ ǎǘŀǘƛǎǘƛőƴƻ 
ǇƻƳŜƳōƴŜ ǊŀȊƭƛƪŜ Ǿ ƻǎŜōƴƻǎǘƴƛƘ ŘƛƳŜƴȊƛƧŀƘ ȊƴƻǘǊŀƧ ǎŜƎƳŜƴǘƻǾ ƛƴ ǊŀȊǾƛƭƛ ƘƛǘŜǊ ǾǇǊŀǑŀƭƴƛƪ Ȋŀ ƪƭŀǎƛŦƛƪŀŎƛƧƻ Ǿ ǇƻǎŀƳŜȊni segment ς tako 
ƛƳŜƴƻǾŀƴƛ άǉǳƛŎƪ ǘƻǳǊƛǎǘƛŎ ŎƭŀǎǎƛŦƛŜǊǎέ (Vargas et al., 2021).  
~ƛǊǑƛ ǇǊŜƎƭŜŘ ǎƻŘƻōƴƛƘ ǎŜƎƳŜƴǘŀŎƛƧǎƪƛƘ ǑǘǳŘƛƧΣ ƪƛ ǾƪƭƧǳőǳƧŜƧƻ ǎǘƛƭ ȌƛǾƭƧŜƴƧŀΣ ƻǎŜōƴŜ ǾǊŜŘƴƻǘŜ ƛƴ ǎǘŀƭƛǑőŀ Řƻ okolja, so izvedli raziskovalci 
{ŎƘǊŀŘŜǊ Ŝǘ ŀƭΦ όнлнрύΦ ¢ƛ ǎƻ Ǿ ǎǾƻƧƛƘ ǇǊŜƎƭŜŘƛƘ ǇƻǳŘŀǊƛƭƛΣ Řŀ ǎƻŘƻōƴŜ ƳŜǘƻŘŜ ǇǊŜǎŜȌŜƧƻ ǘǊŀŘƛŎƛƻƴŀƭƴƻ ŘŜƳƻƎǊŀŦƛƧƻ ƛƴ ǾƪƭƧǳőǳƧejo 
ǇǎƛƘƻƎǊŀŦǎƪŜ Ȋƴŀőƛƭƴƻǎǘƛ ς med drugim tudi vrednote glede trajnosti ς ƪŀǊ ƻƳƻƎƻőŀ ƻōƭƛƪƻǾŀƴƧŜ ƴŀǘŀƴőƴƛƘ ƛƴ ǇǊƻŘŀƧƴƻ ǳőƛƴƪƻǾƛǘƛƘ 
potovalnih profilov (Schrader et al., 2025) . 
 
3. Vloga umetne inteligence in hiperpersonalizacije 
bŀǇǊŜŘŜƪ ƴŀ ǇƻŘǊƻőƧǳ ǳƳŜǘƴŜ ƛƴǘŜƭƛƎŜƴŎŜ ό!Lύ ƧŜ ǎǇǊƻȌƛƭ ƴƻǾŜ ƳƻȌƴƻǎǘƛ Ȋŀ ǎŜƎƳŜƴǘŀŎƛƧƻ ƛƴ ǇŜǊǎƻƴŀƭƛȊŀŎƛƧƻΥ 

¶ Hiperpersonalizacija Ǿ ǘǳǊƛǎǘƛőƴŜƳ ƳŀǊƪŜǘƛƴƎǳ ǇǊŜǎŜƎŀ ǇǊŜǇǊƻǎǘƻ ŘƻŘŀƧŀƴƧŜ ƛƳŜƴŀΤ ǘŜƳŜƭƧƛ ƴŀ ǳǇƻǊŀōƛ !LΣ ǎǘǊƻƧƴŜƎŀ ǳőŜƴƧŀ ƛƴ 
analiz vedenjskih podatkov za ustvarjanje ǳƴƛƪŀǘƴƛƘΣ ǇǊŜŘƛƪǘƛǾƴƛƘ ƛȊƪǳǑŜƴƧΦ wŜȊǳƭǘŀǘƛ ƪŀȌŜƧƻΣ Řŀ ǘŀƪ ǇǊƛǎǘƻǇ ǾƻŘƛ Řƻ ǾƛǑƧŜ ǇǊƻŘŀƧŜΣ 
ǾŜőƧŜ ȊǾŜǎǘƻōŜ ǎǘǊŀƴƪ ƛƴ ōƻƭƧ ǇƻƎƭƻōƭƧŜƴƛƘ ŘƻȌƛǾŜǘƛƧ (Triquell, 2025). 

¶ V luksuznem turizmu AI-ǳǎƳŜǊƧŜƴŜ ǇŜǊǎƻƴŀƭƛȊƛǊŀƴŜ ǇƻƴǳŘōŜ ƴŜ ǎŀƳƻ ƛȊōƻƭƧǑŀƧƻ ƛȊƪǳǑƴƧƻΣ ŀƳǇŀƪ ǘǳŘƛ ǇƻǾŜőŀƧƻ ȌƛǾƭƧŜƴƧǎƪƻ 
zadovoljstvo in dojemanje lastne prihodnje rasti pri potnikih (Lv et al., 2024). 

 
4. ¢ŜƘƴƻƭƻǑƪƛ ǎƛǎǘŜƳƛ Ȋŀ ǇŜǊǎƻƴŀƭƛȊŀŎƛƧƻ ƛƴ ǇǊƛǇƻǊƻőƛƭŀ 
bŀǇǊŜŘƴƛ ǎƛǎǘŜƳƛ Ȋŀ ǇǊƛǇƻǊƻőŀƴƧŜ ǘǳǊƛǎǘƛőƴƛƘ ǾǎŜōƛƴ ǳǇƻǊŀōƭƧŀƧƻ ǊŀȊƭƛőƴŜ ǾƛǊŜ Ȋŀ ǇǊŜŘƛƪŎƛƧƻ ƛƴ ƎŜƴŜǊƛǊŀƴƧŜ ƛƴŘƛǾƛŘǳŀƭƴƛƘ Ǉƻƴǳdb: 

¶ DŜƴŜǊŀǘƛǾƴƛ !L ƛƴ ǎƛǎǘŜƳƛ Ȋŀ ǇǊƛǇƻǊƻőŀƴƧŜ ŘŜƭǳƧŜƧƻ ƴŀ ǇƻŘƭŀƎƛ ǇǊŜǘŜƪƭŜƎŀ ǾŜŘŜƴƧŀΣ ƛƴǘŜǊŜǎƻǾΣ ǾǎŜōƛƴǎƪƛƘ ǾȊƻǊŎŜǾ Ȋ ŘǊǳȌōŜƴƛƘ 
ƻƳǊŜȌƛƧ ƛƴ ǇƻŘŀǘƪƻǾΣ ǇǊƛŘƻōƭƧŜƴƛƘ ƛȊ ƳŜŘƛƧŜǾ ƛƴ Dt{ ǎƭŜŘŜƴƧŀΦ ¢ƛ ǎƛǎǘŜƳƛ ƭŀƘƪƻ ŀƴŀƭƛȊƛǊŀƧƻ ǾƛȊǳŀƭƴŜ ǾǎŜōƛƴŜΣ ƎŜƻƭƻƪŀŎƛƧǎƪŜ Ǉƻdatke 
in socialni kontekst za spreminjanje itineǊŀǊƧŜǾ Ǿ ǊŜŀƭƴŜƳ őŀǎǳ (Aribas & Daglarli, 2024). 

¶ Platforme, kot je INDIANA, uporabljajo podatke iz nosljivih naprav (wearables), vremenskih napovedi in zgodovine aktivnosti za 
ǳǎǘǾŀǊƧŀƴƧŜ ƪƻƴǘŜƪǎǘƴƻ ǇǊƛƭŀƎƻƧŜƴƛƘ ǇǊƛǇƻǊƻőƛƭ Ǿ ǊŜŀƭƴŜƳ őŀǎǳ (Manos et al., 2024). 

¶ +Tour ǇǊŜŘǎǘŀǾƭƧŀ ǘŜƘƴƻƭƻǑƪƛ ǎƛǎǘŜƳΣ ƪƛ Ȋ ǳǇƻǊŀōƻ ƳƻōƛƭƴƛƘ ƻƳǊŜȌƛƧ ƛƴ a9/ ǘŜƘƴƻƭƻƎƛƧŜ ƻǇǘƛƳƛȊƛǊŀ ǘŀƪƻ ƛǘƛƴŜǊŀǊ ƪƻǘ ŘƻŘŜƭƛǘŜǾ 
ƻƳǊŜȌƴƛƘ ǾƛǊƻǾ ǘŜǊ ǎ ǘŜƳ ƛȊōƻƭƧǑǳƧŜ ǳǇƻǊŀōƴƛǑƪƻ ƛȊƪǳǑƴƧƻ ƛƴ ǳőƛƴƪƻǾƛǘƻǎǘ ǎƛǎǘŜƳŀ (Esper et al., 2025). 

¶ aƻŘŜƭƛǊŀƴƧŜ ƻǎŜōƴƻǎǘƛ ȊƴƻǘǊŀƧ ǇǊƛǇƻǊƻőƛƭƴƛƘ ǎƛǎǘŜƳƻǾ ƻƳƻƎƻőŀ ƴŀǇƻǾŜŘ ȊŀƴƛƳŀƴƧŀ ǘǳǊƛǎǘƻǾ Ȋŀ ŘƻƭƻőŜƴŜ ȊƴŀƳŜƴƛǘƻǎǘƛ ƎƭŜŘŜ ƴŀ 
ŘƛƳŜƴȊƛƧŜ ±ŜƭƛƪƛƘ ǇŜǘ ƻǎŜōƴƻǎǘƴƛƘ ƭŀǎǘƴƻǎǘƛΦ ± ǊŀȊƛǎƪŀǾƛ Ȋ рлу ǇƻǊǘǳƎŀƭǎƪƛƳƛ ǳŘŜƭŜȌŜƴŎƛ ǎƻ ƴŜƪŀǘŜǊƛ ƭŀǎǘƴƻǎǘƛ ǳǎǇŜƭƛ ǇǊŜŘǾƛŘŜti 
ǇǊŜŦŜǊŜƴŎŜ ƻōƛǎƪƻǾŀƭŎŜǾ Ȋŀ ŘƻƭƻőŜƴŜ ǾǊǎǘŜ ŀǘǊŀƪŎƛƧ (Alves et al., 2020). 

 
tǎƛƘƻƎǊŀŦǎƪŀ ǎŜƎƳŜƴǘŀŎƛƧŀ ǇǊƛƴŀǑŀ ƎƭƻōƭƧƛ ǾǇƻƎƭŜŘ Ǿ ǘǳǊƛǎǘƛőƴŜ ƳƻǘƛǾŜΣ ƪŜǊ ǳǇƻǑǘŜǾŀ ƪƻƳǇƭŜƪǎƴŜ ǾƛŘƛƪŜΣ ƪƻǘ ǎƻ ǾǊŜŘƴƻǘŜΣ ƻǎŜōƴost in 
ȌƛǾƭƧŜƴƧǎƪƛ ǎƭƻƎΦ Yƻ ǎŜ ǘƻ ŘƻǇƻƭƴƛ Ȋ !L-tehnologijo za hiperpersonalizacijo, dobimo ƴŀǘŀƴőƴŜΣ ŘƛƴŀƳƛőƴŜ ƛƴ őǳǎǘǾŜƴƻ ǇƻƳŜƴǎƪŜ ǘǳǊƛǎǘƛőƴŜ 
ponudbeΦ ¢ŀƪ ǇǊƛǎǘƻǇ ƻǇǘƛƳƛȊƛǊŀ ȊŀŘƻǾƻƭƧǎǘǾƻ ƻōƛǎƪƻǾŀƭŎŜǾΣ ǳőƛƴƪƻǾƛǘƻǎǘ ǇƻƴǳŘƴƛƪƻǾ ƛƴ ǇƻǘŜƴŎƛǊŀ ǘǊŀƧƴƻǎǘƴƛ ǊŀȊǾƻƧΣ ǎŀƧ ƻƳƻƎƻőŀ 
ƻǎǊŜŘƻǘƻőŀƴƧŜ ƴŀ ǎǇŜŎƛŦƛőƴŜ ǇƻǘǊŜōŜ ǊŀȊƭƛőƴƛƘ ǇǊƻŦƛƭƻǾΦ 
 
¢ǳǊƛǎǘƛ ƛƳŀƧƻ ǊŀȊƭƛőƴŜ ƳƻǘƛǾŜ Ȋŀ ƻōƛǎƪ ǊŀȊƭƛőƴƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛ (Van Der Merwe & Saayman, 2008). Sami smo pregledali motive in jih za 
ǇƻǘǊŜōŜ ƴŀǑŜ ǊŀȊƛǎƪŀǾŜ ƎǊǳǇƛǊŀƭƛ Ǿ ŘǾŜ ǎƪǳǇƛƴŜΦ tǊǾŀ ǎƪǳǇƛƴŀ ǊŀȊƛǎƪǳƧŜ ηYŀƧ ƧŜ ƴŀƧǇƻƎƻǎǘŜƧǑƛ ǊŀȊƭƻƎΣ ȊŀƪŀƧ ǇƻǘǳƧŜǘŜΚζΦ  DǊŜ Ȋa dejavnike, ki 
ǎƻ ǇƻƳŜƳōƴƛ ǇǊŜŘŜƴ ǎŜ ǘǳǊƛǎǘ ƻŘƭƻőƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƛƴ ǎƻ ƳƻǘƛǾƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΦ Ti dejavniki so naslednji (Raspor & Bratina, 2022):  
¶ hōƛǎƪ  ŘǊǳȌƛƴŜ ƛƴ ǎƻǊƻŘƴƛƪƻǾ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006),  (Yoon & Uysal, 2005),  (Kim et al., 2006), 

(Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (Crompton, 1979), (Oppermann & Weaver, 
2000)). 

¶ Obisk prijateljev ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Jang & Wu, 2006), (Kim et al., 2006), (Swanson & 
Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992); (Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ LȊƻōǊŀȌŜǾŀƴƧŜ ƻȊΦ ~ǘǳŘƛƧ ό(Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Swanson & Horridge, 2006), (Bansal & 
Eiselt, 2004), (Correia et al., 2007), (McIntosh et al., 2000), (Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ Nakupovanje ((Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Yoon & Uysal, 2005), (Swanson & Horridge, 2006), (Bansal 
& Eiselt, 2004), (Correia et al., 2007), (Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ tƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Yoon & Uysal, 2005), (Swanson & Horridge, 2006), 
(Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (Crompton, 1979)). 

¶ Poslovni sestanki ((Jang & Wu, 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (McIntosh et al., 2000), 
(Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ Konference/kongresi/seminarji ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), 
(Yoon & Uysal, 2005), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (McIntosh et al., 2000), (Crompton, 1979), 
(Oppermann & Weaver, 2000)). 

¶ ~ǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Yoon & Uysal, 2005), (Oh et al., 
1995), (Kim et al., 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 
2000), (Crompton, 1979), (Oppermann & Weaver, 2000)). 
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¶ Ogled naravnih in kulturnih znamenitosti ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Jang & Wu, 2006), (Yoon & 
Uysal, 2005), (Oh et al., 1995), (Kim et al., 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 
1992), (McIntosh et al., 2000)). 

¶ Velnes ali spa ((Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh et al., 1995), 
(Bansal & Eiselt, 2004)). 

¶ Verski razlogi (romanja itd.) ((Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), 
(Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 1979), 
(Oppermann & Weaver, 2000)). 

¶ ¿ŜƭƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ ό(Lee et al., 2004), (Correia et al., 2007) (Fodness, 1994), (Jang & Wu, 2006), (Oh et al., 1995), (Swanson & Horridge, 
2006), (Correia et al., 2007), (McIntosh et al., 2000)). 

¶ Kulinarika ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), 
(Oh et al., 1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (McIntosh et al., 2000)). 

¶ bƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh 
et al., 1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), 
(Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ Ugodna ponudba (last minute, first minute ipd.) ((Jang & Wu, 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004)). 

¶ tƻ ǇǊƛǇƻǊƻőƛƭƛƘ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ (Chang, 2007). 

¶ Neokrnjena narava ((Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Swanson & Horridge, 
2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 1979)). 

¶ LƎǊŜ ƴŀ ǎǊŜőƻ ό(Backman et al., 1995),  (Schneider & Backman, 1996),  (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh et al., 
1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 
1979), (Oppermann & Weaver, 2000)). 

 
Drugo kar nas zanima je »Kaj turista na ǇƻǘƻǾŀƴƧƛƘ ƴŀƧōƻƭƧ ǇǊƛǾƭŀőƛΚζΦ DǊŜ Ȋŀ ŘŜƧŀǾƴƛƪŜΣ ƪƛ ȊŀŘƻǾƻƭƧǳƧŜƧƻ ǘǳǊƛǎǘŀ ƴŀ ǎŀƳŜƳ ǇƻǘƻǾŀƴƧǳ ƛƴ ǎŜ 
ōƻ ƭŀƘƪƻ ȊŀǊŀŘƛ ƴƧƛƘƻǾŜ ǳǊŜǎƴƛőƛǘǾŜ ǇƻƴƻǾƴƻ ǾǊŀőŀƭ ƴŀ ŘŜǎǘƛƴŀŎƛƧƻΦ 5ŜƧŀǾƴƛƪƛ ǎƻ ƴŀǎƭŜŘƴƧƛ (Raspor & Bratina, 2022):  
¶ Neokrnjena narava ((Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Kim et al., 2006), (Swanson 

& Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (Crompton, 1979)). 

¶ tǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Kim et al., 2006), 
(Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992)). 

¶ ½ƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Jang & Wu, 2006), (Yoon & Uysal, 
2005), (Oh et al., 1995), (Kim et al., 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), 
(McIntosh et al., 2000)). 

¶ DƻǎǘƻƭƧǳōƴƻǎǘ ŘƻƳŀőƛƴƻǾ (Bansal & Eiselt, 2004). 

¶ Umirjena destinacija ((Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006), (Oh et al., 1995), (Swanson & Horridge, 2006), 
(Swanson & Horridge, 2006), (Bansal & Eiselt, 2004)). 

¶ YŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ ό(Jang & Wu, 2006), (Oh et al., 1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007)). 

¶ Kulinarika - evropske jedi ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Jang & Wu, 2006), (Yoon & Uysal, 2005), 
(Oh et al., 1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004)). 

¶ Okolje ((Jang & Wu, 2006), (Yoon & Uysal, 2005), (Kim et al., 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007) , 
(Loker & Perdue, 1992)). 

¶ bƻőƴƻ ȌƛǾƭƧŜƴƧŜ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Swanson & 
Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 1979), (Oppermann 
& Weaver, 2000)). 

¶ ~ǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh et al., 
1995), (Kim et al., 2006), (Swanson & Horridge, 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Bansal & Eiselt, 2004), (Correia et 
al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ Hoteli ((Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Yoon & Uysal, 2005), (Oh et al., 1995), (Swanson & Horridge, 
2006), (Bansal & Eiselt, 2004), (Correia et al., 2007)). 

¶ Spa in velnes ((Backman et al., 1995), (Schneider & Backman, 1996), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh et al., 1995),  
(Bansal & Eiselt, 2004), (Correia et al., 2007)). 

¶ Nakupovanje ((Backman et al., 1995), (Schneider & Backman, 1996), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Swanson & Horridge, 2006), 
(Correia et al., 2007), (Oppermann & Weaver, 2000)). 

¶ Gore in jezera ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 
2005), (Oh et al., 1995), (Kim et al., 2006), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), 
(McIntosh et al., 2000), (Crompton, 1979), (Oppermann & Weaver, 2000)). 

¶ LƎǊŜ ƴŀ ǎǊŜőƻ ό(Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Fodness, 1994), (Jang & Wu, 2006), (Yoon & Uysal, 2005), 
(Swanson & Horridge, 2006), (Bansal & Eiselt, 2004), (Correia et al., 2007), (Loker & Perdue, 1992), (McIntosh et al., 2000), (Crompton, 1979), 
(Oppermann & Weaver, 2000)). 

¶ !ƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ ό(Bansal & Eiselt, 2004), (Crompton, 1979)). 

¶ Tradicionalna hrana in lokalne specialitete ((Backman et al., 1995), (Schneider & Backman, 1996), (Lee et al., 2004), (Jang & Wu, 2006), (Yoon 
& Uysal, 2005), (Oh et al., 1995), (Swanson & Horridge, 2006), (Bansal & Eiselt, 2004)). 
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¶ Varna destinacija - ƴƛ ƴŜǾŀǊƴƻǎǘƛ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ ό(Swanson & Horridge, 2006), (Jang & Wu, 2006), (Yoon & Uysal, 2005), (Oh et al., 1995), 
(Bansal & Eiselt, 2004)). 

 

Metoda  
 

2ÁÚÉÓËÏÖÁÌÎÉ ÎÁéÒÔ 
 
± ŜƳǇƛǊƛőƴŜƳ ŘŜƭǳ ǎƳƻ ƴŀǊŜŘƛƭƛ ǊŀȊƛǎƪŀǾƻ ǎ ǇƻƳƻőƧƻ ǇǊŜǾŜŘŜƴŜƎŀ ŀƴƪŜǘƴŜƎŀ ǾǇǊŀǑŀƭƴƛƪŀΣ ƪƛ ƧŜ ōƛƭ ǎ ǇƻƳƻőƧƻ ǎǇƭŜǘƴŜ ŀƴƪŜǘŜ мY! in 
ǎƻŎƛŀƭƴŜƎŀ ƻƳǊŜȌƧŀ ǊŀȊŘŜƭƧŜƴ ƳŜŘ ƧŀǾƴƻǎǘΦ aƻȌƴƛ ƧŜȊƛƪƛ ƻŘƎƻǾŀǊƧŀƴƧŀ ǎƻ ōƛƭƛ ǎƭƻǾŜƴǎƪƛ ƛƴ ŀƴƎƭŜǑƪƛΦ  Anketa je bila aktivna od 06.04.2022 
Aktivna do 06.07.2022.  
bŀ ǇƻŘƭŀƎƛ ǇǊŜŘǎǘŀǾƭƧŜƴƛƘ ŦŀƪǘƻǊƧŜǾΣ ƪƛ ǾǇƭƛǾŀƧƻ ƴŀ ƻŘƭƻőƛǘŜǾ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƛƴ ŦŀƪǘƻǊƧŜ ƪŀƧ ƴŀǎ ƴŀ ǇƻǘƻǾŀƴƧǳ ǇǊƛǾƭŀőƛ ǎƳƻ ƻōƭƛkovali spletni 
ŀƴƪŜǘƴƛ ǾǇǊŀǑŀƭƴƛƪΦ 5ƻŘŀƭƛ ǎƳƻ ǑŜ ǾǇǊŀǑŀƴƧŀ ƪŀƳ ǎƻ ǇƻǘƻǾŀƭƛ ƛƴ ƪŀƳ ƴŀƳŜǊŀǾŀƧƻ ǇƻǘƻǾŀǘƛ Ǿ ǇǊƛƘƻŘƴƧŜΣ ƪƻƭƛƪƻ ǎƻ ǇǊƛǇǊŀǾƭƧŜƴƛ ǇƻǘǊƻǑƛǘƛ Ȋŀ 
ǇƻǘƻǾŀƴƧŜΣ ƪŀǘŜǊƛ ǾƛǊ ƛƴŦƻǊƳŀŎƛƧ ǳǇƻǊŀōƭƧŀƧƻ ƪƻ ƴŀőǊǘǳƧŜƧƻ ǇƻǘƻǾŀƴƧŜΣ ƪƻ ƴŀőǊǘǳƧŜǘŜ ǇƻǘƻǾŀƴƧŜΣ ƛǇŘΦ  ±ǇǊŀǑŀƭƴƛƪ ƧŜ ǾǎŜōƻǾŀƭ мо ǾǇǊŀǑŀƴƧΦ  
!ƴƪŜǘƛǊŀƴŎƛ ǎƻ ƛƳŜƭƛ ƳƻȌƴƻǎǘ ƻŘƎƻǾŀǊƧŀƴƧŀ Ȋ ƛȊōƛǊƴƛƳƛ ƻŘƎƻǾƻǊƛ ƛƴ ƭŜǎǘǾƛŎŀƳƛΦ {ƪǳǇŀƧ ƧŜ ƻŘƎƻǾƻǊƛƭƻ отл ŀƴƪŜǘƛǊŀƴŎŜǾΦ YŜǊ Ǉŀ ƴiso vsi 
ƻŘƎƻǾƻǊƛƭƛ ƴŀ ǾǎŜ ƻŘƎƻǾƻǊŜΣ ǇƻŘŀǘƪŜ ƛƴǘŜǊǇǊŜǘƛǊŀƳƻ ƎƭŜŘŜ ƴŀ ǇƻŘŀƴŜ ŘŜƭŜȌŜ ƻŘƎƻǾƻǊƻǾΦ  
tǊƛŘƻōƭƧŜƴŜ ǇƻŘŀǘƪŜ ǎƳƻ ǎǘŀǘƛǎǘƛőƴƻ ǳǊŜŘƛƭƛ ƛƴ ŀƴŀƭƛȊƛǊŀƭƛ όaƛŎǊƻǎƻŦǘ ²ƻǊŘΣ aƛŎǊƻǎƻŦǘ 9ȄŎŜƭΣ L.a {t{{ύΦ 
 

Demografija  
 
Raziskava (Tabela 1) temelji na vzorcu 370 ŀƴƪŜǘƛǊŀƴŎŜǾ ǇƻǾǇǊŜőƴŜ ǎǘŀǊƻǎǘƛ о7 ƭŜǘΦ hŘ ǘŜƘ ƧŜ ор ҈ ǇǊŜŘǎǘŀǾƴƛŎ ȌŜƴǎƪŜƎŀ ǎǇƻƭŀΣ с5 % pa je 
ǇǊŜŘǎǘŀǾƴƛƪƻǾ ƳƻǑƪŜƎŀ ǎǇƻƭŀΦ YŀǊ ǎŜ ǘƛőŜ ƻōƳƻőƧŀ ōƛǾŀƴƧŀΣ ŀƴƪŜǘƛǊŀƴŎƛ ǇƻǾŜőƛƴƛ όŘŜƭŜȌ со ҈ύ ǇǊƛƘŀƧŀƧƻ Ȋ ǳǊōŀƴƛƘ ƻōƳƻőƛƧΣ ŘƻōǊa tretjina 
όŘŜƭŜȌ о7 ҈ύ Ǉŀ ǎ ǇƻŘŜȌŜƭƧŀΦ tƻǾǇǊŜőŜƴ ŘƻƘƻŘŜƪ ǾǎŜƘ ȊƴŀǑŀ мΦонл 9¦wΦ bŀƧ ƴŀ ǘŜƳ ƳŜǎǘǳ ƛȊǇƻǎǘŀǾƛƳƻ ǑŜΣ Řŀ ƴŀǑ ǾȊƻǊŜŎ ƴƛ ǊŜǇǊŜȊŜƴǘŀǘƛǾŜƴ 
ŀƳǇŀƪ ƎǊŜ Ȋŀ ǇǊƛƭƻȌƴƻǎǘŜƴ ǾȊƻǊŜŎ. 
 

Tabela 1: Demografski podatki 
  Frekvenca Odstotek 

Spol 

aƻǑƪƛ 130 35% 

¿Ŝƴǎƪƛ 238 65% 

Total 368 100% 

hōƳƻőƧŜ ƪƧŜǊ ǇǊŜōƛǾŀƧƻ 

Urbano 228 63% 

tƻŘŜȌŜƭƧŜ 136 37% 

Total 364 100% 

Dohodek v EUR 

 300 ali manj kot  300 18 5% 

 301-500 12 3% 

 501-1,000 84 24% 

 1.001-1.500 120 35% 

 1.501-2.000 60 17% 

 нΦллл ŀƭƛ ǾŜő ƪƻǘ  2.000 52 15% 

Total 346 100% 

  Mean Std. Deviation 

tƻǾǇǊŜőƴŀ ǎǘŀǊƻǎǘ όƭŜǘύ 37,22 13,282 

 
Korelacijska analiza  

 
Kot metoda analize je bila uporabljena korelacijska analiza na anketnih podatkih. Eden temeljnih parametrov, ki ga uporabljamo v 
korelacijski analizi, je korelacijski koeficient r, ki lahko zavzame vrednosti od ς1 do +1. Predznak korelacijskega koeficienta nam pove smer 
linearne povezanosti med spremenljivkama. Abǎƻƭǳǘƴŀ ǾǊŜŘƴƻǎǘ ƪƻǊŜƭŀŎƛƧǎƪŜƎŀ ƪƻŜŦƛŎƛŜƴǘŀ ƛȊǊŀȌŀ ǎǘƻǇƴƧƻ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ƳŜŘ 
ǎǇǊŜƳŜƴƭƧƛǾƪŀƳŀΦ tǊƛ ƻŎŜƴƧŜǾŀƴƧǳ ǎǘƻǇƴƧŜ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ǳǇƻǊŀōƛƳƻ ƪƻǘ ƛȊƘƻŘƛǑőŜ ƴŀǎƭŜŘƴƧŀ ƳŜǊƛƭŀΥ 

¶ ŀōǎƻƭǳǘƴŀ ǾǊŜŘƴƻǎǘ ƪƻǊŜƭŀŎƛƧǎƪŜƎŀ ƪƻŜŦƛŎƛŜƴǘŀΣ ƪƛ ƧŜ ƳŀƴƧǑŀ ƻŘ лΣоΣ ƪŀȌŜ ƴŀ ƴƛȊƪƻ ǎǘƻǇƴƧƻ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ƳŜŘ 
spremenljivkama; 

¶ ŀōǎƻƭǳǘƴŀ ǾǊŜŘƴƻǎǘ ƪƻǊŜƭŀŎƛƧǎƪŜƎŀ ƪƻŜŦƛŎƛŜƴǘŀΣ ƪƛ ƧŜ ƳŜŘ лΣо Řƻ лΣсΣ ƪŀȌŜ ƴŀ ǎǊŜŘƴƧŜ Ǿƛǎƻƪƻ ǎǘƻǇƴƧƻ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ƳŜŘ 
spremenljivkama; 

¶ ŀōǎƻƭǳǘƴŀ ǾǊŜŘƴƻǎǘ ƪƻǊŜƭŀŎƛƧǎƪŜƎŀ ƪƻŜŦƛŎƛŜƴǘŀΣ ƪƛ ƧŜ ǾŜőƧŀ ƻŘ лΣсΣ ƪŀȌŜ ƴŀ Ǿƛǎƻƪƻ ǎǘƻǇƴƧƻ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ƳŜŘ ǎǇǊŜƳŜƴƭƧƛǾkama 
(Papler & Bojnec, 2015). 
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½ ƳŜǘƻŘŀƳƛ ƳǳƭǘƛǾŀǊƛŀǘƴŜ ǎǘŀǘƛǎǘƛőƴŜ ŀƴŀƭƛȊŜ ŀƴŀƭƛȊƛǊŀƳƻ ƎƛōŀƴƧŀ ƻŘǾƛǎƴƛƘ ƛƴ ǇƻƧŀǎƴƧŜǾŀƭƴƛƘ ǎǇǊŜƳŜƴƭƧƛǾƪ ǘŜǊ ƴƧƛƘƻǾƻ ƳŜŘǎŜōƻƧno 
ǇƻǾŜȊŀƴƻǎǘΦ [ƛƴŜŀǊƴŜ ǇƻǾŜȊŀǾŜ ƳŜŘ ƛȊōǊŀƴƛƳƛ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ ǎƳƻ ǳƎƻǘŀǾƭƧŀƭƛ ǎ ǇƻƳƻőƧƻ ƪƻŜŦƛŎƛŜƴǘŀ ƪƻǊŜƭŀŎƛƧŜ Ǿ ǇǊƛƳŜǊǳ ǇŀǊŀƳŜtriőƴƛƘ 
podatkov. 
 
bŀƳŜƴ ƪƻǊŜƭŀŎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƧŜΣ Řŀ ǇǊƻǳőƛƳƻ ǎƳŜǊ ƛƴ ƛƴǘŜƴȊƛǾƴƻǎǘ ǇƻǾŜȊŀƴƻǎǘƛ ƳŜŘ ŀƴŀƭƛȊƛǊŀƴƛƳƛ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛΦ 9ŘŜƴ ƻŘ ǘŜƳŜƭƧnih 
parametrov, ki ga uporabljamo v korelacijski analizi, je korelacijski koeficient. Ta lahko zavzame vrednost med ς1 in 1. Predznak nam pove 
ǎƳŜǊ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴƻǎǘƛ ƳŜŘ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳŀΦ !ōǎƻƭǳǘƴŀ ǾǊŜŘƴƻǎǘ ƪƻǊŜƭŀŎƛƧǎƪŜƎŀ ƪƻŜŦƛŎƛŜƴǘŀ Ǉŀ ƛȊǊŀȌŀ ǎǘƻǇƴƧƻ ƭƛƴŜŀǊƴŜ ƻŘǾƛǎƴosti med 
ŀƴŀƭƛȊƛǊŀƴƛƳŀ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳŀΦ YƻǊŜƭŀŎƛƧŀ ǑŜ ƴŜ ǇƻƳŜƴƛΣ Řŀ ǎǘŀ ǎǇǊŜƳŜƴƭƧƛǾƪƛ ƳŜŘ ǎŜōƻƧ ǇƻǾŜȊŀƴƛ ƪƻǘ ǾȊǊƻƪ ƛƴ Ǉosledica, kar velja pri 
regresijski analizi. Zelo pogosto sta spremenljivki lahko odvisni od nekega tretjega dejavnika, ki ga pogosto ne poznamo (Papler & Bojnec, 
2010).  
 

Regresijska analiza  
 
LȊƘƻŘƛǑőŜ regresijske analize ƧŜ ƪƻǊŜƭŀŎƛƧǎƪŀ ŀƴŀƭƛȊŀ ǎ ƪŀǘŜǊƻ ǇǊƻǳőǳƧŜƳƻ όǇƻƧŀǎƴƧǳƧŜƳƻύ ǎǘƻǇƴƧƻ ǇŀǊŎƛŀƭƴŜ ƭƛƴŜŀǊƴŜ ǇƻǾŜȊŀƴƻǎǘƛ ƳŜŘ 
odvisno spremenljivko in posameznimi pojasnjevalnimi spremenljivkami. 
½ ƳǳƭǘƛǇƭƻ ǊŜƎǊŜǎƛƧǎƪƻ ŀƴŀƭƛȊƻ ǳƎƻǘŀǾƭƧŀƳƻ ƻōƭƛƪƻ ǇƻǾŜȊŀƴƻǎǘƛ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ Ȋƴŀőƛƭƴƻǎǘ ǇƻǾŜȊŀƴƻǎǘƛ ƳŜŘ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ in 
posameznimi pojasnjevalnimi spremenljivkami. 
 
9ƳǇƛǊƛőƴƻ ǇǊƻǳőǳƧŜƳƻ ŘŜƧŀǾƴƛƪŜΣ ƪƛ ǾǇƭƛǾŀƧƻ ƴŀ ǇǊƻŦƛƭ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘŀΦ bŀ ǘŀ ƴŀőƛƴ ǘŜǎǘƛǊŀƳƻ ǇƻǎǘŀǾƭƧŜƴŜ ƘƛǇƻǘŜȊŜ Iм ƛƴ I2 (s 
ǇƻŘƛƘǇƻǘŜȊŀƳƛύ ǎ ǇƻƳƻőƧƻ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜΦ ½ŀ ŘƻƪŀȊƻǾŀƴƧŜ ǇƻǎǘŀǾƭƧŜƴƛƘ ŘƻƳƴŜǾ ƧŜ ōƛƭ ǳǇƻǊŀōƭƧŜƴ ǎǘŀǘƛǎǘƛőƴƛ ǘŜǎǘ Ȋŀ Řƻƭƻőƛtev odvisnosti 
ƻȊƛǊƻƳŀ ƴŜƻŘǾƛǎƴƻǎǘƛ ŘƻƭƻőŜƴƛƘ ǎǇǊŜƳŜƴƭƧƛǾƪΣ ƪŀŘŀǊ ȌŜƭƛƳƻ ǳƎƻǘƻǾƛǘƛΣ ŀƭƛ ǳƎƻǘƻǾƭƧŜƴŜ ŦǊŜƪǾŜƴŎŜ ǎǘŀǘƛǎǘƛőƴƻ Ȋƴŀőƛƭƴƻ ƻŘǎǘƻǇŀƧƻ ƻŘ 
ǇǊƛőŀƪƻǾŀƴƛƘΣ ƪǊƛǘƛőƴƛƘ ǾǊŜŘƴƻǎǘƛΦ ±ǎŜ ǾǊŜŘƴƻǎǘƛ t-ǘŜǎǘŀΣ ƪƛ ǎƻ ƳŀƴƧǑŜ ƻŘ лΣлрΣ ǇƻƳŜƴƛƧƻ ǎǘŀǘƛǎǘƛőƴƻȊƴŀőƛƭƴƻ ǾŜǊƧŜǘƴƻǎǘ ǊŀȊƭƛƪ ƴŀ ŘƻƭƻőŜƴŜƳ 
dejavniku (Papler & Bojnec, 2015). 
 
wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƧŜ ǎǘŀǘƛǎǘƛőƴŀ ƳŜǘƻŘŀΣ ƪƛ ǎŜ ǳǇƻǊŀōƭƧŀ Ȋŀ ǊŀȊƛǎƪƻǾŀƴƧŜ ƻŘƴƻǎŀ ƳŜŘ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ƛƴ Ŝƴƻ ŀƭƛ ǾŜő ƴŜodvisnimi 
spremenljivkami. Cilj regresijske analize je opisati in razumeti naravo tega odnosa ter napovedati vrednost odvisne spremenljivke na 
podlagi vrednosti neodvisnih spremenljivk.  wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƧŜ ȊŜƭƻ ǳǇƻǊŀōƴŀ Ǿ ǊŀȊƭƛőƴƛƘ ǇƻŘǊƻőƧƛƘΣ ƪƻǘ ǎƻ ŜƪƻƴƻƳƛƧŀΣ ƳŀǊƪŜǘƛƴƎΣ 
ǇǎƛƘƻƭƻƎƛƧŀΣ ƳŜŘƛŎƛƴŀΣ ŘǊǳȌōƻǎƭƻǾƴŜ ǾŜŘŜ ƛƴ ŘǊǳƎƛΣ ƪƧŜǊ ƧŜ ǇƻǘǊŜōƴƻ ǊŀȊƛǎƪƻǾŀƴƧŜ ƛƴ ƴŀǇƻǾŜŘƻǾŀƴƧŜ ƻŘƴƻǎƻǾ ƳŜŘ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ. 
 
wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƴŀƳ ƭŀƘƪƻ ǇƻƳŀƎŀ ƴŀ ǾŜő ƴŀőƛƴƻǾΥ 

¶ Pri napovedovanju: wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƴŀƳ ƻƳƻƎƻőŀ ƴŀǇƻǾŜŘƻǾŀƴƧŜ ǾǊŜŘƴƻǎǘƛ ƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ƴŀ ǇƻŘƭŀƎƛ ǾǊŜŘƴƻǎǘƛ 
ƴŜƻŘǾƛǎƴƛƘ ǎǇǊŜƳŜƴƭƧƛǾƪΦ bŀ ǇǊƛƳŜǊΣ ƭŀƘƪƻ ƴŀǇƻǾŜƳƻ ǇǊƻŘŀƧƻ ƛȊŘŜƭƪŀ ƴŀ ǇƻŘƭŀƎƛ ƻƎƭŀǑŜǾŀƭǎƪŜƎŀ ǇǊƻǊŀőǳƴŀΣ ŎŜƴŜ ƛƴ ŘǊǳƎƛƘ 
dejavnikov. 

¶ Pri identifikaciji pomembnih spremenljivk: wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƴŀƳ ƻƳƻƎƻőŀ ǇǊŜǇƻȊƴŀǾŀƴƧŜ ǇƻƳŜƳōƴƛƘ ƴŜƻŘǾƛǎƴƛƘ 
ǎǇǊŜƳŜƴƭƧƛǾƪΣ ƪƛ ǾǇƭƛǾŀƧƻ ƴŀ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻΦ ¢ƻ ƴŀƳ ǇƻƳŀƎŀ ǊŀȊǳƳŜǘƛΣ ƪŀǘŜǊŜ ŘŜƧŀǾƴƛƪŜ ƧŜ ǘǊŜōŀ ǳǇƻǑǘŜǾŀǘƛ ŀƭƛ ƴŀŘȊƻǊƻǾati 
Ȋŀ ŘƻǎŜƎƻ ŘƻƭƻőŜƴŜƎŀ ŎƛƭƧŀΦ 

¶ tǊƛ ǳƎƻǘŀǾƭƧŀƴƧǳ ǾȊǊƻőƴƛƘ ǇƻǾŜȊŀǾΥ 2ŜǇǊŀǾ ǊŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ǎŀƳƻ Ǉƻ ǎŜōƛ ƴŜ ƳƻǊŜ ŘƻƪŀȊŀǘƛ ǾȊǊƻőƴŜ ǇƻǾŜȊŀǾŜ ƳŜŘ 
ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛΣ ƴŀƳ ƭŀƘƪƻ ƻƳƻƎƻőƛ ōƻƭƧǑŜ ǊŀȊǳƳŜǾŀƴƧŜ ƛƴ ƛŘŜƴǘƛŦƛƪŀŎƛƧƻ ƳƻǊŜōƛǘƴƛƘ ǾȊǊƻőƴƛƘ ǇƻǾŜȊŀǾΦ ¢ƻ ƧŜ ǑŜ ǇƻǎŜōŜƧ ƪƻǊƛǎǘƴo 
Ǿ ǊŀȊƛǎƪƻǾŀƭƴƛƘ ǑǘǳŘƛƧŀƘ ƛƴ ƴŀ ǇƻŘǊƻőƧƛƘΣ ƪƧŜǊ ǎŜ ǇǊŜǳőǳƧŜ ǾǇƭƛǾ ǎǇǊŜƳŜƴƭƧƛǾƪ ƴŀ ŘǊǳƎŜΦ 

¶ Pri ocenjevanju vpliva: wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ ƴŀƳ ƻƳƻƎƻőŀ ƪǾŀƴǘƛǘŀǘƛǾƴƻ ƻŎŜƴƧŜǾŀƴƧŜ ǾǇƭƛǾŀ ƴŜƻŘǾƛǎƴƛƘ ǎǇǊŜƳŜƴƭƧƛǾƪ ƴŀ ƻŘǾƛǎƴƻ 
spremenljivko. Lahko ugotovimo, koliko se bo odvisna spremenljivka spremenila glede na spremembe v neodvisnih 
spremenljivkah. 

 
Linearna regresija  ƧŜ ƴŀƧǇƻƎƻǎǘŜƧǑŀ ǾǊǎǘŀ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜΣ ƪƛ ǇǊŜŘǇƻǎǘŀǾƭƧŀ ƭƛƴŜŀǊŜƴ ƻŘƴƻǎ ƳŜŘ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ƛƴ neodvisnimi 
spremenljivkami. Uporablja se za modeliranje in napovedovanje kvantitativnih odvisnih spremenljivk (Moretti, 2025). 

 
Hipoteze  

Z regresijsko analizo smo testirali hipoteze H1 in H2Σ ƪƧŜǊ ǎƳƻ ȌŜƭŜƭƛ ǳƎƻǘƻǾƛǘƛ vpliv ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ 
slovenskih turistov.  
IмΥ {ƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ƳŜŘ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŀǾŀƧŀƧƻ ǾǇƭƛǾ ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀΥ 

¶ H1.1: bŀ ǇƻǘƻǾŀƴƧǳ ȌŜƭƛƧƻ őƛƳ ōƻƭƧ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻΣ ƴƧŜƴƻ ƪǳƭǘǳǊƻ ƛƴ ȊƎƻŘƻǾƛƴƻΦ 

¶ H1.2: wŀȊƭƻƎ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƻǾ ƧŜ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜΦ 

¶ H1.3: ¿ŜƭƛƧƻ ƴŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊƛǊƻƳŀ ǑǘǳŘƛƧΦ 

¶ H1.4: Med razlogi za potovanje navajajo ugodno ponudbo ς razmerje med ceno in kakovostjo. 

¶ H1.5: Med ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǳǇƻǑǘŜǾŀƧƻ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ. 
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IнΥ {ƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ƳŜŘ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƴŀǾŀƧŀƧƻ ǾǇƭƛǾ ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ  ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀΥ 

¶ H2.1: ¢ǳǊƛǎǘŜ ǇǊƛǾƭŀőƛ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜΦ 

¶ H2.2: Zanimanje za potovanje spodbuja gostoljubnost ljudi.  

¶ H2.3: ¢ǳǊƛǎǘƛ ȌŜƭƛƧƻ ǇƻǘƻǾŀǘƛ ƴŀ ǳƳƛǊƧŜƴƻ ŘŜǎǘƛƴŀŎƛƧƻΦ 

¶ H2.4: Zanimanje za potovanje spodbuja ponudba kulinarike ς evropskih jedi. 

¶ H2.5: Zanimanje za potovanje je novo okolje. 

¶ H2.6: ½ŀƴƛƳŀƴƧŜ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƧŜ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ. 

¶ H2.7: Interes za bivanje so urejeni hoteli.  

¶ H2.8: Interes za storitev v spa (Salus Per Aquam, ki pomeni zdravje skozi vodo) in wellnes. 

¶ H2.9: ¢ǳǊƛǎǘƛ ȌŜƭƛƧƻ ƪƻƳǳƴƛŎƛǊŀǘƛ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳΦ  

9ƳǇƛǊƛőƴƛ ǊŜȊǳƭǘŀǘƛΥ ƪƻǊŜƭŀŎƛƧǎƪŀ ŀƴŀƭƛȊŀ 
 

Tabela 2: Korelacijska analiza med spremenljivkami 
Spremenljivka 1 Spremenljivka 2 Pearsonov 

koeficient 
korelacije 

Razlogi za potovanje: Poslovni sestanki  Razlogi za potovanje: ¦ŘŜƭŜȌōŀ ƴŀ 
konferenci/kongresu/seminarju 

0,843 

Razlogi za potovanje: bƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ  bƻőƴƻ ȌƛǾƭƧŜƴƧŜ 0,782 

Razlogi za potovanje: LƎǊŜ ƴŀ ǎǊŜőƻ (Casino) tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ LƎǊŜ ƴŀ ǎǊŜőƻ (Casino) 0,731 

Razlogi za potovanje: Wellness in spa tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in wellness 0,714 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in wellness 0,683 

Razlogi za potovanje: ~ǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ~ǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀ 0,644 

Razlogi za potovanje: Nakupovanje tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,641 

Razlogi za potovanje: LȊƻōǊŀȌŜǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Razlogi za potovanje: ¦ŘŜƭŜȌōŀ ƴŀ 
konferenci/kongresu/seminarju 

0,626 

Razlogi za potovanje: Neokrnjena narava tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Neokrnjena narava 0,622 

Razlogi za potovanje: LȊƻōǊŀȌŜǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Razlogi za potovanje: Poslovni sestanki  0,592 

Razlogi za potovanje: hōƛǎƪ ǎƻǊƻŘƴƛƪƻǾ ƛƴ ŘǊǳȌƛƴŜ Razlogi za potovanje: Obisk prijateljev 0,592 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in wellness tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,576 

Razlogi za potovanje: Ogled naravnih in kulturnih (zgodovinskih) znamenitosti Razlogi za potovanje: 2ƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ 0,565 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,528 

Razlogi za potovanje: Ogled naravnih in kulturnih (zgodovinskih) znamenitosti tǊƛǾƭŀőƴƻǎǘΥ ½ƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 0,522 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Neokrnjena narava tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,503 

Razlogi za potovanje: Ugodna ponudba -  razmerje med ceno in kakovostjo 
(ponudbe v zadnjem trenutku, last minute, first minute, posebne ponudbe itd.) 

Razlogi za potovanje:  tƻ ǇǊƛǇƻǊƻőƛƭƛƘ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 0,479 

Razlogi: Ogled naravnih in kulturnih (zgodovinskih) znamenitosti tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli 0,473 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Gostoljubnost ljudi tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Umirjena destinacija 0,472 

Razlogi za potovanje: Obisk prijateljev Razlogi za potovanje: LȊƻōǊŀȌŜǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ 0,469 

Razlogi za potovanje: Obisk prijateljev Razlogi za potovanje : ¦ŘŜƭŜȌōŀ ƴŀ 
konferenci/kongresu/seminarju 

0,467 

Razlogi za potovanje: Neokrnjena narava tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,466 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Umirjena destinacija tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ YŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,461 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in wellness tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,457 

Razlogi za potovanje: 2ƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ½ƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 0,455 

Razlogi za potovanje: Wellness in spa tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,443 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ½ƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Gostoljubnost ljudi 0,441 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Umirjena destinacija tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,433 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne 
specialitete 

0,428 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ YŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,421 

Razlogi za potovanje: Noőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,420 

Razlogi za potovanje: Obisk prijateljev Razlogi za potovanje: Poslovni sestanki (razlogi) 0,419 

Razlogi za potovanje: Nakupovanje Razlogi za potovanje: tƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ (Medeni mesec) 0,419 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Okolje 0,417 

Razlogi za potovanje: Kulinarika tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,415 

Razlogi za potovanje : Wellness in spa Razlogi: tƻ ǇǊƛǇƻǊƻőƛƭƛƘ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 0,408 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Gostoljubnost ljudi tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne 
specialitete 

0,406 

Razlogi za potovanje: tƻ ǇǊƛǇƻǊƻőƛƭƛƘ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Razlogi za potovanje: Neokrnjena narava 0,403 

Vir: Lasten 
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YƻǊŜƭŀŎƛƧǎƪŀ ŀƴŀƭƛȊŀ ǇƻƪŀȊŀƭŀ ƳƻőƴŜƧǑƻ ǇƻȊƛǘƛǾƴƻ ƭƛƴŜŀǊƴƻ ǇƻǾŜȊŀƴƻǎǘ ƳŜŘ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǇƻǎƭƻǾƴƛ ǎŜǎǘŀƴki in 
ǊŀȊƭƻƎƛ ǳŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ ǎŜƳƛƴŀǊƧǳ όtŜŀǊǎƻƴƻǾ ƪƻŜŦƛŎƛŜƴǘ ƪƻǊŜƭŀŎƛƧŜ лΣупоύΣ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴƻőƴƻ ȌƛǾƭƧenje in zabava 
ƛƴ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ όtŜŀǊǎƻƴƻǾ ƪƻŜŦƛŎƛŜƴǘ ƪƻǊŜƭŀŎƛƧŜ лΣтунύΣ ǊŀȊƭƻƎƛ ƛƎǊŜ ƴŀ ǎǊŜőƻ ƛƴ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ potovanjih igre 
ƴŀ ǎǊŜőƻ όtŜŀǊǎƻƴƻǾ ƪƻŜŦƛŎƛŜƴǘ ƪƻǊŜƭŀŎƛƧŜ лΣтомύΣ ǊŀȊƭƻƎƛ ²ŜƭƭƴŜǎ ƛƴ ǎǇŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǎǇŀ ƛƴ ²ŜƭƭƴŜǎ όȌƛǾƭƧŜƴƧŜ όtŜŀǊǎƻƴƻǾ 
ƪƻŜŦƛŎƛŜƴǘ ƪƻǊŜƭŀŎƛƧŜ лΣтмпύΣ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƘƻǘŜƭƛ ƛƴ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ²ŜƭƭƴŜǎ ƛƴ ǎǇŀ ƛƴ όtŜŀǊǎƻƴƻǾ ƪƻŜŦicient korelacije 
лΣсуоύΣ Χ ό¢ŀōŜƭŀ нύΦ 

9ƳǇƛǊƛőƴƛ ǊŜȊǳƭǘŀǘƛΥ ǊŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀ  

 
IмΦм wŀȊƭƻƎƛ Ȋŀ őƛƳ ōƻƭƧǑƻ ǎǇƻȊƴŀǾŀƴƧŜ ŘǊȌŀǾŜΣ ƴƧŜƴŜ ƪǳƭǘǳǊŜ ƛƴ ȊƎƻŘƻǾƛƴŜ 
 
Testiramo H1.1Σ Řŀ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ȌŜƭƛƧƻ ƴŀ ǇƻǘƻǾŀƴƧǳ őƛƳ ōƻƭƧ ǎǇƻȊƴŀƭƛ ŘǊȌŀǾƻ ƛƴ ƴƧŜƴƻ ƪǳƭǘǳǊƻ ƛƴ ȊƎƻŘƻǾƛƴƻΦ 
 
Slovenski turisti, ki ȌŜƭƛƧƻ őƛƳ ōƻƭƧ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ ƛƴ ƴƧŜƴƻ ƪǳƭǘǳǊƻ ƛƴ ȊƎƻŘƻǾƛƴƻ, navajajo vpliv razlogov za potovanje raznolikost kulture 
in zgodovinskih znamenitosti in razmerje med ceno in kakovostjo (ponudbe v zadnjem trenutku, last minute, first minute, posebne 
ponudbe itd.) ter ǾǇƭƛǾ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ ȊƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ ƛƴ ƴŀƪǳǇƻǾŀƴƧŜ. 

 
Tabela 3Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ wŀȊƭƻƎƛ őƛƳ ōƻƭƧ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻΣ ƴƧŜƴƻ kulturno in zgodovino 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,255 0,945 0,346 

Razlogi za potovanje: Raznolikost kulture in zgodovinskih znamenitosti 0,511 8,447 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ZƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ   0,278 4,586 0,000 

Razlogi za potovanje: Razmerje med ceno in kakovostjo (ponudbe v zadnjem 
trenutku, last minute, first minute, posebne ponudbe itd.) 

0,103 2,727 0,007 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje  0,096 2,347 0,019 

AdjR2            0,381 

F            55,601 

Vir: Lasten 
 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ - raznolikost kulture in 
ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ - őƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ Ȋŀ лΣрм enote. 
 
Razlogi za potovanje razmerje med ceno in kakovostjo (ponudbe v zadnjem trenutku, last minute, first minute, posebne ponudbe itd.) za 
Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ - őƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ Ȋŀ лΣмл ŜƴƻǘŜΦ  
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ς ȊƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ 
spremenljivko razlogi za potovanje - őƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ Ȋŀ лΣну ŜƴƻǘŜΦ  
tǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ  ς ƴŀƪǳǇƻǾŀƴƧŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ  ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ - őƛƳ ōƻƭƧŜ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻ 
za 0,10 enote (Tabela 3).  
 
bŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
IмΦн wŀȊƭƻƎƛ Ȋŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ 
 
H1.2: Razlog za potovanje slovenskih turistov je ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜΦ 
 
Testiramo H1.2Σ Řŀ ǎƭƻǾŜƴǎƪƛ ƳƭŀŘƻǇƻǊƻőŜƴŎƛ ȌŜƭƛƧƻ ƳŜŘŜƴƛ ƳŜǎŜŎ ǇǊŜȌƛǾŜǘƛ ƴŀ ǇƻǊƻőƴŜƳ ǇƻǘƻǾŀƴƧǳΦ 
 
Slovenski turisti, ki ȌŜƭƛƧƻ ƴŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ, navajajo med razlogi za potovanje wellnes in spa, raznolikost kulture in zgodovinskih 
ȊƴŀƳŜƴƛǘƻǎǘƛ ǘŜǊ Ǉƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ ǘŜǊ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ ǘŜǊ ƧŜȊŜǊŀ ƛƴ ƎƻǊŜΦ 
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Tabela 4Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ wŀȊƭƻƎƛ Ȋŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ όƳŜŘŜƴƛ ƳŜǎŜŎύ 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,788 1,780 0,076 

tǊƛǾƭŀőƴƻǎǘi na potovanjih: PǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ 0,369 4,878 0,000 

Razlogi za potovanje: Wellnes in spa 0,327 4,737 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,271 3,280 0,001 

Razlogi za potovanje: Raznolikost kulture in zgodovinskih znamenitosti 0,249 4,256 0,000 

Razlogi za potovanje: Nakupovanje 0,227 4,153 0,000 

Razlogi za potovanje: Pƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 0,168 2,749 0,006 

AdjR2            0,407 

F            21,222 

Vir: Lasten 
 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ 
ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ  Ȋŀ лΣтф ŜƴƻǘŜΦ tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƧŜȊŜǊŀ ƛƴ ƎƻǊŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ 
ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣнт ŜƴƻǘŜΦ  
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǿŜƭƭƴŜǎ ƛƴ ǎǇŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎ Ȋ ǇƻǊƻőƴƻ 
ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣоо ŜƴƻǘŜΦ wŀȊƭƻƎ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǊŀȊƴƻƭƛƪƻǎǘ ƪǳƭǘǳǊŜ ƛƴ ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ǊŀȊƭƻƎ Ȋŀ ǇƻǊƻőƴƻ 
ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣнр ŜƴƻǘŜΦ wŀȊƭƻƎ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŀƪǳǇƻǾŀƴƧŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ǊŀȊƭƻƎ ŀȊ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣно ŜƴƻǘŜΦ wŀzlog za 
ǇƻǘƻǾŀƴƧŜ ǇǊƛǇƻǊƻőƛƭƻ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőǳƧŜ ǊŀȊƭƻƎ Ȋŀ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣмт ŜƴƻǘŜ όǘŀōela 4). 
 
bŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
IмΦо wŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊƛǊƻƳŀ ǑǘǳŘƛƧ 
 
Testiramo H1.3Σ Řŀ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ȌŜƭƛƧƻ ƴŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊƛǊƻƳŀ ǑǘǳŘƛƧΦ 

 
Slovenski turisti, ki ȌŜƭƛƧƻ ƴŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊƛǊƻƳŀ ǑǘǳŘƛƧ, navajajo vpliv razlogov za potovanje: ǳŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ 
kongresu, seminarju, obisk prijateljev verski razlogi (romanja), ipd. in ugodna ponudba ς razmerje med ceno in kakovostjo ter ǇǊƛǾƭŀőƴƻǎǘƛ 
Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀΣ  destinacija ς ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ ƛƴ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜΦ 

 
Tabela 5Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ wŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊƛǊƻƳŀ ǑǘǳŘƛƧ 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta -0,264 -0,761 0,447 

Razlogi za potovanje: UŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ ǎŜƳƛƴŀǊƧǳ  0,434 10,829 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,336 5,271 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Varna destinacija - ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ 0,233 4,687 0,000 

Razlogi za potovanje: Obisk prijateljev ƛƴ ŘǊǳȌƛƴŜ 0,190 4,544 0,000 

tǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nƻőƴƻ ȌƛǾƭƧŜƴƧŜ 0,174 3,621 0,000 

Razlogi za potovanje: Verski razlogi (romanja) ipd. 0,165 3,367 0,001 

Razlogi za potovanje: Ugodna ponudba - razmerje med ceno in kakovostjo  ... 0,154 3,163 0,002 

AdjR2            0,559 

F            38,258 

Vir: Lasten 
 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ ǳŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ seminarju 
Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ лΣпо ŜƴƻǘŜΦ wŀȊƭƻƎƛ ƻōƛǎƪ Ǉrijateljev za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ ƛ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ Ȋŀ лΣмф ŜƴƻǘŜΦ ±ŜǊski razlogi 
όǊƻƳŀƴƧŀύ ƛǇŘΦ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ Ǒǘudij za 0,17 enote. Ugodna ponudba 
ς ǊŀȊƳŜǊƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ 0,15 
enote. 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ Ǌazlogi za 
ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ лΣоп ŜƴƻǘŜΦ 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǾŀǊƴƻǎǘ ŘŜǎǘƛƴŀŎƛƧŜ ς ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ 
ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ лΣно ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ za eno enoto, 
ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ Ȋŀ ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ ƻȊΦ ǑǘǳŘƛƧ Ȋŀ лΣмт ŜƴƻǘŜ ό¢ŀōŜƭŀ 5). 
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bŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
H1.4 Razlogi ugodnost ponudb ς razmerje med ceno in kakovostjo 
 
Testiramo H1.4Σ Řŀ ƧŜ ǇǊƛ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛƘ ǇǊƛ ƻŘƭƻőŀƴƧǳ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǇƻƳŜƳōŜƴ razlog ugodno ponudbo ς razmerje med ceno in 
kakovostjo. 
 
Slovenski turisti med razlogi ugodnost ponudb ς razmerje med ceno in kakovostjo navajajo vpliv razlogov za potovanje ǇǊƛǇƻǊƻőƛƭƻ 
ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜΣ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀΣ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧΣ ǾŜǊǎƪƛ ǊŀȊƭƻƎƛ όǊƻƳŀƴƧŀύ ƛǇŘΦΣ ƻōƛǎƪ ǎƻǊƻŘƴƛƪƻǾ ƛƴ ŘǊǳȌƛne ter vpliv 
ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜΣ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ ƛƴ ƪǳƭƛƴŀǊƛƪŀ ς evropska jedi. 
 

Tabela 6: Regresijska analiza: Razlogi ugodna ponudba ς razmerje med ceno in kakovostjo 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta -0,752 -2,287 0,023 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ PǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ  0,328 5,136 0,000 

Razlogi za potovanje: Pƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 0,302 5,547 0,000 

Razlogi za potovanje: Neokrnjena narava 0,210 4,060 0,000 

Razlogi za potovanje: IȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ 0,141 3,256 0,001 

Razlogi za potovanje: Verski razlogi (romanja) ipd. 0,138 2,690 0,008 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ AƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ 0,127 2,464 0,014 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,123 2,276 0,023 

Razlogi za potovanje: Oōƛǎƪ ǎƻǊƻŘƴƛƪƻǾ ƛƴ ŘǊǳȌƛƴŜ 0,094 2,297 0,022 

AdjR2            0,408 

F            25,037 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ǉƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌine za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǳƎƻŘƴŀ ǇƻƴǳŘōŀ ς razmerje med ceno in kakovostjo za 0,30 enote. 
 
wŀȊƭƻƎƛ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǳƎƻŘƴŀ ǇƻƴǳŘōŀ ς razmerje med ceno in kakovostjo za 
лΣнм ŜƴƻǘŜΦ wŀȊƭƻƎƛ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǳƎƻŘƴŀ ǇƻƴǳŘōŀ ς razmerje med ceno 
ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ лΣмп ŜƴƻǘŜΦ ±ŜǊǎƪƛ ǊŀȊƭƻƎƛ όǊƻƳŀƴƧŀύ ƛǇŘΦ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜƧƻ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǳƎƻŘƴŀ Ǉƻƴǳdba ς 
razmerƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ лΣмп ŜƴƻǘŜΦ hōƛǎƪ ǎƻǊƻŘƴƛƪƻǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾko razlogi ugodna 
ponudba ς razmerje med ceno in kakovostjo za 0,09 enote. 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜmenljivko 
razlogi ugodna ponudba ς razmerƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ лΣоо ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ 
Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǳƎƻŘƴŀ ǇƻƴǳŘōŀ ς razmerƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ лΣмо ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ 
ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ƪǳƭƛƴŀǊƛƪŀ  - evropske jedi za eno enoto, 
ǇƻǾŜőǳƧŜ ǊŀȊƳŜǊƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ Ȋŀ лΣмо ŜƴƻǘŜ ό¢ŀōŜƭŀ 6). 
 
bŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
IмΦр wŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 
 
H1.5: Med ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǳǇƻǑǘŜǾŀƧƻ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ. 
 
Testiramo H1.5Σ Řŀ ƧŜ ǇǊƛ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛƘ ǇǊƛ ƻŘƭƻőŀƴƧǳ ǇƻƳŜƳōƴƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜΦ 
 
Slovenski turisti med razlogi ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ navajajo razlogi za potovanje  
ugodna ponudba - razmerje med ceno in kakovostjo, ƻƎƭŜŘ ƴŀǊŀǾƴƛƘ ƛƴ ƪǳƭǘǳǊƴƛƘ ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛΣ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀΣ ǇƻǊƻőƴƻ 
ǇƻǘƻǾŀƴƧŜ όƳŜŘŜƴƛ ƳŜǎŜŎύΣ ǑǇƻǊǘ ƛƴ rekreacija ter ǇǊƛǾƭŀőƴƻǎǘƛ za potovanje ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀΣ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜΣ varna destinacija 
- ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘΦ 
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Tabela 7Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ wŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,463 0,092 0,927 

Razlogi za potovanje: Ugodna ponudba - razmerje med ceno in kakovostjo 0,288 6,599 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,256 4,129 0,000 

Razlogi za potovanje: Ogled naravnih in kulturnih zgodovinskih znamenitosti 0,231 3,950 0,000 

Razlogi za potovanje: Neokrnjena narava 0,226 4,418 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ AƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ 0,195 4,361 0,000 

Razlogi za potovanje: PƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ όƳŜŘŜƴƛ ƳŜǎŜŎύ 0,150 4,162 0,00 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Varna destinacija - ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ 0,147 3,001 0,003 

Razlogi za potovanje: ~port in rekreacija 0,105 2,692 0,007 

AdjR2            0,408 

F            25,037 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ ugodna ponudba - razmerje med ceno in 
kakovostjo Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ лΣнф ŜƴƻǘŜΦ 
 
wŀȊƭƻƎƛ ƻƎƭŜŘ ƴŀǊŀǾƴƛƘ ƛƴ ƪǳƭǘǳǊƴƛƘ ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭa prijateljev 
ƛƴ ŘǊǳȌƛƴŜ Ȋŀ лΣно ŜƴƻǘŜΦ 
wŀȊƭƻƎƛ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ όƳŜŘŜƴƛ ƳŜǎŜŎύ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌine za 0,15 
enote. 
wŀȊƭƻƎƛ ǑǇƻǊǘ ƛƴ rekreacija Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ лΣмм ŜƴƻǘŜΦ 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ Ǌazlogi 
ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ лΣнс ŜƴƻǘŜΦ 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ 
0,20 enote. 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘ Ǿarna destinacija - ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ 
ǎǇǊŜƳŜƴƭƧƛǾƪƻ ǊŀȊƭƻƎƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ Ȋŀ лΣмр ŜƴƻǘŜ όǘŀōŜƭŀ 7). 
 
bŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 

9ƳǇƛǊƛőƴƛ ǊŜȊǳƭǘŀǘƛ ǇǊƛǾƭŀőƴƻǎǘ Ȋŀ ǇƻǘƻǾŀƴƧŜ Ƙн 
 
H2.1 Zanimanje za tradicionalno hrano in lokalne specialitete 
 
Testiramo H2.1Σ Řŀ ƧŜ ǇǊƛ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘŜ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǇǊƛǾƭŀőƴƛ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜΦ 
 
Spremenljivka zanimanje za tradicionalno hrano in lokalne specialitete je pozitivno povezana s spremenljivkami razlogi za potovanje: 
ƪǳƭƛƴŀǊƛƪŀ ǘŜǊ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƎƻǎǘƻƭƧǳōƴƻǎǘ ƭƧǳŘƛΣ ƻƪƻƭƧŜΣ ƪǳƭƛƴŀǊƛƪŀ ς ŜǾǊƻǇǎƪŜ ƧŜŘƛΣ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜΦ 

 
Tabela87: Regresijska analiza: Zanimanje za tradicionalno hrano in lokalne specialitete 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,508 2,065 0,039 

Razlogi za potovanje: Kulinarika 0,282 7,451 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Gostoljubnost ljudi 0,203 4,189 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Okolje 0,172 3,097 0,002 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,149 3,701 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nƻőƴƻ ȌƛǾƭƧŜƴƧŜ 0,143 2,909 0,004 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ AƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ 0,119 3,406 0,001 

AdjR2            0,391 

F            38,729 

Vir: Lasten 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎ ƪǳƭƛƴŀǊƛƪŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ Ȋanimanje za 
tradicionalni hrano in lokalne specialitete za 0,28 enote. 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ǘǊŀŘƛŎƛƻƴŀƭƴƻ ƘǊŀƴƻ ƛn lokalne 
specialitete in sicer: gostoljubnost ljudi za 0,28 enote, okolje za 0,17 enote, kulinarika -evropske jedi za 0,15 enote iƴ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ 
osebje za 0,12 enote (Tabela 8). 
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±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
H2.2 Zanimanje za gostoljubnost ljudi 
 
Testiramo H2.2, da zanimanje za potovanje spodbuja gostoljubnost ljudi.  
 
Spremenljivka zanimanje za gostoljubnost ljudi je pozitivno povezana s spremenljivkami razlogi za potovanje: ogled naravnih in kulturno 
ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛΣ ƪǳƭƛƴŀǊƛƪŀ ƛƴ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ ǘŜǊ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ǳƳƛǊƧŜƴŀ ŘŜǎǘƛƴŀŎƛƧŀΣ ȊƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ 
ŘŜŘƛǑőƛƴŀΣ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ  ǘŜǊ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜΦ 

 
 

Tabela 9: Regresijska analiza: Zanimanje za gostoljubnost ljudi 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,230 1,171 0,242 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Umirjena destinacija  0,319 9,114 0,000 

Privƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ZƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 0,220 5,526 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ PǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ 0,172 4,942 0,000 

Razlogi za potovanje: Ogled naravnih in kulturno zgodovinskih znamenitosti 0,125 3,203 0,001 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne specialitete 0,118 3,493 0,001 

Razlogi za potovanje: Kulinarika 0,086 2,933 0,004 

Razlogi za potovanje: IȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ 0,046 1,964 0,050 

AdjR2            0,502 

F            53,524 

Vir: Lasten 
 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǳƳƛǊƧŜƴŀ ŘŜǎǘƛƴŀcija za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƎƻǎǘƻƭƧǳōƴƻǎǘ ƭƧǳŘƛ Ȋŀ лΣон ŜƴƻǘŜΦ 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƎƻǎǘƻƭƧǳōƴƻǎǘ ƭƧǳŘƛ ƛn sicer: 
ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ Ȋŀ лΣмт ŜƴƻǘŜ ǘŜǊ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜ Ȋŀ лΣмн ŜƴƻǘŜΦ 
 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŀ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŀΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƎƻǎǘƻƭƧǳōƴƻǎǘ ƭƧǳŘƛ ƛƴ ǎƛŎŜr: ogled 
ƴŀǊŀǾƴƛƘ ƛƴ ƪǳƭǘǳǊƴƻ ȊƎƻŘƻǾƛƴǎƪƛƘ ȊƴŀƳŜƴƛǘƻǎǘƛ Ȋŀ лΣмо ŜƴƻǘŜΣ ƪǳƭƛƴŀǊƛƪŀ Ȋŀ лΣлф ŜƴƻǘŜ ƛƴ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ Ȋŀ лΣлр enote (Tabela 9). 
 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
H2.3 Zanimanje za umirjeno destinacijo 
 
Testiramo H2.3Σ Řŀ ƧŜ ǇǊƛ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛ ȌŜƭƛƧƻ ǇƻǘƻǾŀǘƛ ƴŀ umirjeno destinacijo. 
 
Spremenljivka zanimanje za umirjeno destinacijo je pozitivno povezana s spremenljivkami ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀΣ 
gostoljubnost ljudi, jezera in gore, kulinarika ς evropske jedi iƴ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀΦ 

 
Tabela 10: Regresijska analiza: Zanimanje za umirjeno destinacijo 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 1,150 5,633 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ  0,340 9,608 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Gostoljubnost ljudi  0,339 8,599 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,222 6,091 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,118 3,863 0,000 

Razlogi za potovanje: Nƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ 0,083 2,377 0,018 

AdjR2            0,508 

F            62,418 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜnja za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ǳƳƛǊƧŜƴƻ ŘŜǎǘƛƴŀŎƛƧƻ Ȋŀ лΣоп ŜƴƻǘŜΦ 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ǳƳƛǊƧŜƴƻ ŘŜǎǘƛƴŀŎƛƧƻ in sicer: 
gostoljubnost ljudi (0,34 enote), jezera in gore (0,22 enote), kulinarika ς evropske jedi (0,12 enote). 
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tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳƛƴŀƧŜ Ȋa umirjeno 
destinacijo za 0,08 enote (Tabela 10). 
 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
H2.4 Zanimanje za kulinariko ς evropske jedi 
 
Testiramo H2.4, da zanimanje za potovanje spodbuja ponudba kulinarike ς evropskih jedi. 
 
Spremenljivka zanimanje za kulinariko ς evropske jedi je pozitivno povezana s spremenljivkami razlogi za potovanje: kulinarika ter 
ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ  
ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀΣ ƻƪƻƭƧŜΣ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜΣ ƘƻǘŜƭƛ ȊƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ ƛƴ ǳƳƛǊƧŜƴŀ destinacija. 

 
Tabela 11: Regresijska analiza: Zanimanje za kulinariko ς evropske jedi 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta -0,046 -0,163 0,871 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,312 6,147 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Okolje 0,262 4,366 0,000 

Razlogi za potovanje: Kulinarika 0,232 5,759 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne specialitete 0,197 4,237 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli 0,189 5,368 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ZƎƻŘƻǾƛƴǎƪŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 0,171 3,080 0,002 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Umirjena destinacija 0,127 2,267 0,024 

AdjR2            0,445 

F            38,658 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜnja za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ kulinariko ς evropske jedi za 0,31 enote. 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪǳƭƛƴŀǊƛƪƻ ς evropske jedi in 
sicer: okolje (0,26 enote), tradicionalna hrana in lokalne specialitete (0,20 enote), hoteli (0,19 enote), zgodovinska in ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 
(0,17 enote), umirjena destinacija (0,13 enote) (Tabela 11). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƪǳƭƛƴŀǊƛƪŀ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ zanimanje za kulinariko ς evropske 
ƧŜŘƛ Ȋŀ лΣно ŜƴƻǘŜΦ wŀȊƭƻƎƛ ƛƴ ǇǊƛőŀƪƻǾŀƴƧŀ ǎƻ ƛŘŜƴǘƛőƴƛΦ 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
H2.5 Zanimanje za okolje 
 
Testiramo H2.5, da je pri slovenskih turistih zanimanje za potovanje v novo okolje. 

 
Spremenljivka zanimanje za okolje je pozitivno povezana s spremenljivkami razlogi za potovanje: neokrnjena narava in obisk prijateljev ter 
ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀΣ ƪǳƭƛƴŀǊƛƪŀ ς ŜǾǊƻǇǎƪŜ ƧŜŘƛΣ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜΣ  ƪŀƪƻǾōƻǎǘ ȌƛǾƭƧŜƴƧŀΣ 
spa in Wellnes. 

 
Tabela 12: Regresijska analiza: Zanimanje za okolje 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 1,372 8,001 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Neokrnjena narava 0,178 4,743 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Kulinarika ς evropske jedi 0,160 5,304 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne specialitete 0,157 5.318 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,131 3,916 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in Wellnes  0,120 4,358 0,000 

Razlogi za potovanje: Neokrnjena narava 0,109 3,713 0,000 

Razlogi za potovanje: Obisk prijateljev ƛƴ ŘǊǳȌƛƴŜ 0,089 3,922 0,000 

AdjR2            0,424 

F            36,647 

Vir: Lasten 
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9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƪǳƭƛƴŀǊƛƪŀ ς evropske jedi 
Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƻƪƻƭƧŜ Ȋŀ лΣмс ŜƴƻǘŜΦ 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƻƪƻƭƧŜ ƛƴ ǎƛŎŜǊΥ ǘǊŀŘicionalna 
ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜ όлΣмс ŜƴƻǘŜύΣ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ όлΣмо ŜƴƻǘŜύΣ spa in Wellnes (0,12 enote). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƻōƛǎƪ ǇǊƛƧŀǘŜƭƧŜǾΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳanje za okolje za 0,09 
enote (Tabela 12). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛƭƻȌƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƻƪƻƭje za 
лΣму ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŜƻƪǊƴƧŜƴŀ ƴŀǊŀǾŀŀ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳanje za 
ƻƪƻƭƧŜ Ȋŀ лΣмм ŜƴƻǘŜΦ wŀȊƭƻƎƛ ƛƴ ǇǊƛőŀƪƻǾŀƴƧŀ ǎƻ ƛŘŜƴǘƛőƴƛΦ 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 
 
IнΦс ½ŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ 
 
Testiramo H2.6: zanimanje na potovanju za ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ. 
 
{ǇǊŜƳŜƴƭƧƛǾƪŀ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƧŜ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŀ ǎ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ ǊŀȊƭƻƎƛ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ ǘŜǊ ƻōƛǎk prijateljev 
in ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ǑǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀΣ ƴŀƪǳǇƻǾŀƴƧŜΣ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ ǘŜǊ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜte. 

 
Tabela 13Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ ½ŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 1,003 4,855 0,000 

Razlogi za potovanje: Nƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ 0,635 22,832 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ~port in rekreacija 0,198 4,832 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,175 4,291 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,162 3,740 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne specialitete 0,094 2,803 0,005 

Razlogi za potovanje: Obisk prijateljev ƛƴ ŘǊǳȌƛƴŜ 0,080 3,238 0,001 

AdjR2            0,677 

F            91,488 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǑǇƻǊǘ ƛƴ ǊŜƪǊŜŀcija za eno 
ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ Ȋŀ лΣнл ŜƴƻǘŜΣ ƪŀǊ ƻǇǊŜŘŜƭƧǳƧŜ ǑǇƻǊǘƴƻ-ȊŀōŀǾƴƛ ǎǘƛƭ ȌƛǾƭƧŜƴƧŀΦ 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ǎƛcer: 
ƴŀƪǳǇƻǾŀƴƧŜ όлΣму ŜƴƻǘŜύΣ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ όлΣмс ŜƴƻǘŜύΣ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜ όлΣмл ŜƴƻǘŜύΦ ό¢ŀōŜƭŀ 13). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƻōƛǎƪ ǇǊƛƧŀǘŜƭƧŜǾΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳƛƴŀƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ 
Ȋŀ лΣлу ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ ƛƴ ȊŀōŀǾŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘvisno 
ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ Ȋŀ лΣсп ŜƴƻǘŜΦ { ǘŜƳ ǎƻ ǇƻǘǊƧŜƴŜ ŀƳōƛŎƛƧŜΣ ƪƧŜǊ ǎŜ ǊŀȊƭƻƎƛ ƛƴ ȊŀƴƛƳŀƴƧŜ Ȋŀ ǇƻǘƻǾŀƴje  
ǳǊŜǎƴƛőǳƧŜǘŀΣ ƪŀǊ ǇƻƳŜƴƛ ȊŀŘƻǾƻƭƧǎǘǾƻ ǘǳǊƛǎǘƻǾΦ 
 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 

 
H2.7 Zanimanje za hotele 
 
Testiramo H2.7, da je pri slovenskih turistih interes za bivanje v urejenih hotelih. 
 
{ǇǊŜƳŜƴƭƧƛǾƪŀ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƘƻǘŜƭŜ ƧŜ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŀ ǎ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ ǊŀȊƭƻƎƛ ǳŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ ǎŜƳƛƴŀǊƧǳ ter 
ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ {Ǉŀ ƛƴ ²ŜƭƭƴŜǎΣ ǎǇƻǊŀȊǳƳŜǾŀƴƧŜ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳΣ ǑǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀΣ ǇǊƛǾŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜΦ  
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Tabela 14: Regresijska analiza: Zanimanje za hotele 
Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,425 1,748 0,081 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Spa in Wellnes 0,412 11,971 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ AƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜ ƻǎŜōƧŜ 0,249 6,859 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ ~port in rekreacija 0,235 4,864 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ PǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ 0,217 4,544 0,000 

Razlogi za potovanje: UŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ ǎŜƳƛƴŀǊƧǳ 0,126 4,398 0,000 

AdjR2            0,475 

F            55,1668 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ǎǇŀ ƛƴ ²ŜƭƭƴŜǎ za eno enoto, 
ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƘƻǘŜƭŜ Ȋŀ лΣпм ŜƴƻǘŜΣ ƪŀǊ ƧŜ ƪƻƳǇƭŜƳŜƴǘŀǊƴŀ ȊŀƘǘŜǾƴŀ ǎǘƻǊƛǘŜǾ ŀǊŀƴȌƳŀƧŀ ǘǳǊƛǎǘƛőƴŜ ŘŜǎǘƛƴŀŎƛƧŜΦ  
 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƘƻǘŜƭŜ ƛƴ ǎƛŎŜǊΥ ƭŀȌƧe 
ǎǇƻǊŀȊǳƳŜǾŀƴƧŜ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ όлΣнр ŜƴƻǘŜύΣ ǑǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀ όлΣнп ŜƴƻǘŜύΣ ǇǊƛǾƭŀőƴŀ ƻōŀƭŀ ƛƴ ƭŜǇŜ ǇƭŀȌŜ όлΣ22 enote) 
(Tabela 14). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǳŘŜƭŜȌōŀ ƴŀ ƪƻƴŦŜǊŜƴŎƛΣ ƪƻƴƎǊŜǎǳΣ ǎŜƳƛƴŀǊƧǳΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭjivko 
zanimanje za hotele za 0,13 enote.  
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 

 
H2.8 Interes za storitve spa (Salus Per Aquam, ki pomeni zdravje skozi vodo) in Wellnes 
 
Testiramo H2.8, da je pri slovenskih turistih interes za storitve spa in Wellnes. 
 
Spremenljivka zanimanje za spa in Wellnes je pozitivno povezana s spremenljivkami razlogi Wellnes in sǇŀ ǘŜǊ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ ǘŜǊ 
ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƘƻǘŜƭƛΣ ƴŀƪǳǇƻǾŀƴƧŜ ƛƴ ƻƪƻƭƧŜΦ 

 
Tabela 15: Regresijska analiza: Zanimanje za spa in Wellnes 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta -0,313 -1,554 0,121 

Razlogi za potovanje: Wellnes in Spa 0,461 15,296 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli  0,319 9,413 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Nakupovanje 0,287 6,507 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Okolje 0,209 4,527 0,000 

Razlogi za potovanje: IȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ 0,107 3,418 0,001 

AdjR2            0,667 

F            121,475 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƘƻǘŜƭƛ Ȋŀ Ŝƴƻ Ŝnoto, 
ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ sǇŀ ƛƴ ²ŜƭƭƴŜǎ Ȋŀ лΣон ŜƴƻǘŜΣ ƪŀǊ ƧŜ ǇƻǾŜȊŀƴŀ ŘŜƧŀǾƴƻǎǘ ƛƴ ǎǘŀƴŘŀǊŘ ȊŀƘǘŜǾƴƛƘ ǘǳǎǊƛǎǘƛőƴƛƘ ŘŜǎǘƛƴŀŎƛƧΦ 
 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ spa in Wellnes in sicer: 
nakupovanje (0,29 enote), okolje (0,21 enote) (Tabela 15). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƛȊƻōǊŀȌŜǾŀƴƧŜ ŀƭƛ ǑǘǳŘƛƧ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ zanimanje 
za spa in Wellnes za 0,11 enote. 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ²ŜƭƭƴŜǎ ƛƴ spa za Ŝƴƻ ŜƴƻǘƻΣ  ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ {Ǉŀ 
ƛƴ ²ŜƭƭƴŜǎ Ȋŀ лΣпс ŜƴƻǘŜΦ ¢ƻ ǇƻƳŜƴƛ ǇƻǘǊŘƛǘŜǾ ǳǊŜǎƴƛőƛǘǾŜ ȌŜƭƧŜ Ȋ ǊŀȊƭƻƎŀ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǘŜǊ ǇǊƛǾƭŀőƴƻǎǘƛ ǘǳǊƛǎǘŀ Ȋ ǾƛŘƛƪŀ ƘƻǘŜnj in interesov. 

 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 

 
IнΦф ½ŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ 

 
Testiramo H2.9Σ Řŀ ƧŜ ǇǊƛ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛƘ ȌŜƭƛƧƻ ƪƻƳǳƴƛŎƛǊŀǘƛ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőŜƳ ƻǎŜōƧŜƳ.  
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{ǇǊŜƳŜƴƭƧƛǾƪŀ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ ƧŜ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŀ ǎ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ ǊŀȊƭƻƎƛ Ǉƻ ǇǊƛǇƻǊƻőƛƭǳ 
ǇǊƛƧŀǘŜƭƧŜǾΣ ǑǇƻǊǘ ƛƴ ǊŜƪǊŜŀŎƛƧŀΣ ugodna ponudba - razmerje med ceno in kakovostjo ter ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŜΥ ƘƻǘŜƭƛΣ varna destinacija 
- ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘΣ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀΣ ƧŜȊŜǊŀ ƛƴ ƎƻǊŜΣ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜ. 

 
Tabela 16Υ wŜƎǊŜǎƛƧǎƪŀ ŀƴŀƭƛȊŀΥ ½ŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ 

Spremenljivka Vrednost (B) t-statistika Sig. 

Konstanta 0,364 1,209 0,227 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Hoteli 0,374 8,417 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Varna destinacija - ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ 0,206 4,637 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ KŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ 0,190 3,582 0,000 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Jezera in gore 0,180 3,161 0,002 

tǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΥ Tradicionalna hrana in lokalne specialitete 0,177 3,747 0,000 

Razlogi za potovanje: Pƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ 0,137 3,025 0,003 

Razlogi za potovanje: ~port in rekreacija 0,130 3,054 0,002 

Razlogi za potovanje: Ugodna ponudba - razmerje med ceno in kakovostjo  0,125 2,918 0,004 

AdjR2            0,346 

F            21,928 

Vir: Lasten 

 
9ƳǇƛǊƛőƴƛ ǇƻŘŀǘƪƛ ǊŜƎǊŜǎƛƧǎƪŜ ŀƴŀƭƛȊŜ ƪŀȌŜƧƻΣ Řŀ ǇƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘ ƘƻǘŜƭƛ Ȋŀ Ŝƴƻ Ŝnoto, 
ǇƻǾŜőǳƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ Ȋŀ лΣот ŜƴƻǘŜΣ ƪŀǊ ƧŜ ǇƻǘǊŜōŀ ƛƴ ƴǳƧƴƻǎǘ ǇǊƛ ǎǇǊŜƧŜƳŀƴƧǳ ǘǳǊƛstov na 
potovanjih. 
 
2Ŝ ǎŜ Ȋŀ Ŝƴƻ Ŝƴƻǘƻ ǇƻǾŜőŀƧƻ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǇǊƛǾƭŀőƴƻǎǘƛ ƴŀ ǇƻǘƻǾŀƴƧƛƘΣ ǇƻǾŜőǳƧŜƧƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑko 
ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ ƛƴ ǎƛŎŜǊΥ ǾŀǊƴŀ ŘŜǎǘƛƴŀŎƛƧŀ - ƴƛ ƴŜǾŀǊƴƻǎǘƛ όǎǘǊŀƘǳύ Ȋŀ ǘŜǊƻǊƛǎǘƛőƴƛ ƴŀǇŀŘ όлΣнм ŜƴƻǘŜύΣ ƪŀƪƻǾƻǎǘ ȌƛǾƭƧŜƴƧŀ όл,19 enote),  
jezera in gore (0,18 enote), tradicionalna hrana in lokalne specialitete (0,18 enote). 
 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ Ǉƻ ǇǊƛǇƻǊƻőƛƭǳ ǇǊƛƧŀǘŜƭƧŜǾ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪo 
ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ Ȋŀ лΣмп ŜƴƻǘŜΦ tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ Ǉƻ Ǒport 
ƛƴ ǊŜƪǊŜŀŎƛƧŀ Ȋŀ Ŝƴƻ ŜƴƻǘƻΣ ǇƻǾŜőǳƧŜ ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ Ȋŀ лΣмо Ŝƴƻte. 
tƻǾŜőŀƴƧŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ǳƎƻŘƴŀ ǇƻƴǳŘōŀ - razmerje med ceno in kakovostjo za eno enoto, poveőǳƧŜ 
ƻŘǾƛǎƴƻ ǎǇǊŜƳŜƴƭƧƛǾƪƻ ȊŀƴƛƳŀƴƧŜ Ȋŀ ƪƻƳǳƴƛƪŀŎƛƧƻ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ Ȋŀ лΣмо ŜƴƻǘŜ ό¢ŀōŜƭŀ м6). 
 
±ǎŜ ƴŜƻŘǾƛǎƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜ ǎƻ ǇƻȊƛǘƛǾƴƻ ǇƻǾŜȊŀƴŜ ƛƴ ǎǘŀǘƛǎǘƛőƴƻ ȊƴŀőƛƭƴŜΦ 

 

Potrditev hipotez  
Z regresijsko analizo smo testirali hipoteze H1 in H2Σ ƪƧŜǊ ǎƳƻ ȌŜƭŜƭƛ ǳƎƻǘƻǾƛǘƛ vpliv ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ 
slovenskih turistov.  
Hipotezo H1, da slovenski turisti med razlogi za potovanje ƴŀǾŀƧŀƧƻ ǾǇƭƛǾŜ ƛƴ ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ smo potrdili 
s pod hipotezamiΣ Řŀ ȌŜƭƛƧƻ őƛƳ ōƻƭƧ ǎǇƻȊƴŀǘƛ ŘǊȌŀǾƻΣ ƴƧŜƴƻ ƪǳƭǘǳǊƻ ƛƴ ȊƎƻŘƻǾƛƴƻ όIмΦмύΣ ǇƻǊƻőƴƻ ǇƻǘƻǾŀƴƧŜ όIмΦнύΣ  ƛȊƻōǊŀȌŜǾŀƭƴƻ ǇƻǘƻǾŀƴƧŜ 
ƻȊƛǊƻƳŀ ǑǘǳŘƛƧ όIмΦоύΣ ǳƎƻŘƴŜ ǇƻƴǳŘōŜ ς ǊŀȊƳŜǊƧŜ ƳŜŘ ŎŜƴƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻ όIмΦпύ ƛƴ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜ όIмΦрύΦ 
 
Hipotezo H2, da slovenski turisti ƳŜŘ ǇǊƛǾƭŀőƴƻǎǘƳƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŀǾŀƧŀƧƻ ǾǇƭƛǾ ǊŀȊƭƻƎƻǾ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǇǊƛǾƭŀőƴƻǎǘƛ Ȋŀ ǇƻǘƻǾŀƴƧŀ smo 
potrdili s pod hipotezami, da tǳǊƛǎǘŜ ǇǊƛǾƭŀőƛ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀ ƛƴ ƭƻƪŀƭƴŜ ǎǇŜŎƛŀƭƛǘŜǘŜ όIнΦмύΣ Ȋanimanje za potovanje spodbuja 
gostoljubnost ljudi (H2.2), tǳǊƛǎǘƛ ȌŜƭƛƧƻ ǇƻǘƻǾŀǘƛ ƴŀ umirjeno destinacijo (H2.3), zanimanje za potovanje spodbuja ponudba kulinarike ς 
evropskih jedi (H2.4), zanimanje za potovanje je novo okolje (H2.5), zanimanje zŀ ƴƻőƴƻ ȌƛǾƭƧŜƴƧŜ όIнΦсύΣ ƛnteres za bivanje so urejeni hoteli 
(H2.7), interes za storitev v spa in wellnes (H2.8) in tǳǊƛǎǘƛ ȌŜƭƛƧƻ ƪƻƳǳƴƛŎƛǊŀǘƛ Ȋ ŀƴƎƭŜǑƪƻ ƎƻǾƻǊŜőƛƳ ƻǎŜōƧŜƳ όIнΦфύΦ  

 

:ÁËÌÊÕéÅË  
YƭŀǎƛőƴŜ ǘŜƻǊƛƧŜ ό/ƻƘŜƴΣ tƭƻƎΣ tŜŀǊŎŜΣ /ǊƻƳǇǘƻƴ ƛǇŘΦύ ǎƻ ǾȊǇƻǎǘŀǾƛƭŜ ƻǎƴƻǾŜ Ȋŀ ǊŀȊǳƳŜǾŀƴƧŜ ǘǳǊƛǎǘƛőƴƛƘ ǘƛǇƻǾΣ ǾŜƴŘŀǊ ƧƛƘ ŘŀƴŜs dopolnjujejo 
ƳƻŘŜǊƴƛ ƳƻŘŜƭƛΦ ¢ƛ ǾƪƭƧǳőǳƧŜƧƻ ǾŜŘŜƴƧǎƪŜ ƛƴ ǇǎƛƘƻƭƻǑƪŜ ǇǊƛǎǘƻǇŜ όƪƧŜǊ ƛƎǊŀǘŀ ǾƭƻƎƻ ƪƻƎƴƛǘƛǾƴŜ ǇǊƛǎǘǊŀƴǎƪƻǎǘƛ ƛƴ ƳƻǘƛǾƛύΣ ǘŜƘƴƻƭƻǑƪŜ ǇǊƛǎǘƻǇŜ 
όōƛƎ ŘŀǘŀΣ !L Ȋŀ ƎǊŀƴǳƭŀǊƴƻ ǎŜƎƳŜƴǘŀŎƛƧƻύ ǘŜǊ ǾǊŜŘƴƻǘƴƻ ǳǎƳŜǊƧŜƴŜ ǇǊƛǎǘƻǇŜ όǘǊŀƧƴƻǎǘƴŜ ƛƴ ƪǳƭǘǳǊƴŜ ǾǊŜŘƴƻǘŜύΦ ¢ŀƪǑƴŀ ƛƴǘŜƎǊƛǊana 
ǇŜǊǎǇŜƪǘƛǾŀ ƻƳƻƎƻőŀ ōƻƭƧ ŎŜƭƻǾƛǘƻ ǇǊƻŦƛƭƛǊŀƴƧŜ ǘǳǊƛǎǘƻǾΣ ǇǊƛƭŀƎŀƧŀƴƧŜ ǎǘƻǊƛǘŜǾ ƛƴ ǘǊŀƧƴƻǎǘƴƻ ƴŀőǊǘƻǾŀƴje turizma (Cati, 2020) (Schrader et al., 
2025) (Li et al., 2024). ¢ǳŘƛ ǎŀƳƛ ǎƳƻ ǇƻǎƪǳǑŀƭƛ ƴŀŘƎǊŀŘƛǘƛ ǘƻǾǊǎǘƴŀ ŘƻƎƴŀƴƧŀ Ȋ ƴŀǑƻ ǊŀȊƛǎƪŀǾƻΦ  
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~ǘǳŘƛƧŜ ŜƪƻƴƻƳǎƪƛƘ ǳőƛƴƪƻǾ ǘǳǊƛȊƳŀ ǇǊŜǳőǳƧŜƧƻ ǾǇƭƛǾŜ ƴŀ ǾŜő ǊŀǾƴŜƘ ς od lokalnih gospodarstev do globalnega BDP. Po podatkih 
{ǾŜǘƻǾƴŜƎŀ ǎǾŜǘŀ Ȋŀ ǇƻǘƻǾŀƴƧŀ ƛƴ ǘǳǊƛȊŜƳ ό²¢¢/ύ ƧŜ ǎŜƪǘƻǊ ǘǳǊƛȊƳŀ Ǿ ƭŜǘǳ нлнп ǇǊƛǎǇŜǾŀƭ ǇǊƛōƭƛȌƴƻ мл ҈ ǎǾŜǘƻǾƴŜƎŀ .5t ƛƴ ȊŀƎƻtovil kar 
орт ƳƛƭƛƧƻƴƻǾ ŘŜƭƻǾƴƛƘ ƳŜǎǘΦ ± ƛǎǘŜƳ ƭŜǘǳ ǎƻ ŘƻƳŀőƛ ǘǳǊƛǎǘƛ ǎƪǳǇŀƧ ǇƻǊŀōƛƭƛ рΣо ōƛƭƛƧƻƴŀ ¦{5 όǇƻǾŜőŀƴƧŜ Ȋŀ рΣп ҈ ƎƭŜŘŜ ƴŀ нлн3), medtem 
ƪƻ ƧŜ ƳŜŘƴŀǊƻŘƴƛ ǇǊƛƘƻŘ ǇǊƛƴŜǎŜƭ ŘƻŘŀǘƴƛƘ мΣф ōƛƭƛƧƻƴŀ ¦{5 όǊŀǎǘ ммΣс ҈ύΦ ¢ƛ ǇƻŘŀǘƪƛ ƪŀȌŜƧƻΣ Řŀ ǎƻ ǳőƛƴƪƛ ǘǳǊƛȊƳŀ ƛȊrazito veliki tako na 
ƳŀƪǊƻ ƪƻǘ ƴŀ ƳƛƪǊƻ ǊŀǾƴƛΦ wŀȊƛǎƪƻǾŀƭŎƛ ƪƻǘ tƛǊƧŜǾŜŎ ƛƴ YŜǎŀǊ όнллнύ ƻǇƻȊŀǊƧŀƧƻΣ Řŀ ƧŜ Ȋŀ ŘƻƭƎƻǊƻőƴƻ ƪƻǊƛǎǘƴƻ ǎƻŘŜƭƻǾŀƴƧŜ ǎ ǘǳǊƛȊƳƻƳ ƪƭƧǳőƴƻ 
ǊŀȊǳƳŜǾŀƴƧŜ ǎǇǊŜƳƛƴƧŀƧƻőƛƘ ǎŜ ǇƻǘǊŜō ǎƻŘƻōƴƛƘ ǘǳǊƛǎǘƻǾ ς ƛƴŦƻǊƳƛǊŀƴƛƘΣ ƛȊƻōǊŀȌŜƴƛƘ ƛƴ ǳǎƳŜǊƧŜƴƛƘ Ǿ ƪŀƪƻǾƻǎǘƴŜ ǘŜǊ ǇǊƛƭŀƎƻƧŜƴŜ ƛȊƪǳǑƴƧŜ 
(WTTC, 2025). Tako lahko merimo: (WTTC, 2025).  

¶ Globalni prispevek: ¢ǳǊƛȊŜƳ ƧŜ ƭŜǘŀ нлнп ǇǊŜŘǎǘŀǾƭƧŀƭ ǇǊƛōƭƛȌƴƻ мл ҈ ǎǾŜǘƻǾƴŜƎŀ .5t ƛƴ ǇƻŘǇƛǊŀƭ орт ƳƛƭƛƧƻƴƻǾ ŘŜƭƻǾƴƛƘ ƳŜǎǘΦ 

¶ tƻǘǊƻǑƴƧŀΥ ± ƭŜǘǳ нлнп ǎƻ ŘƻƳŀőƛ ǘǳǊƛǎǘƛ ǇƻǊŀōƛƭƛ ϤрΣо ōƛƭƛƧƻƴŀ ¦{5 όǊŀǎǘ рΣп ҈ύΣ ǘǳƧƛ Ǉŀ ϤмΣф ōƛƭƛƧƻƴŀ ¦{5 όǊŀǎǘ ммΣс ҈ύΦ ¢ŀƪǑƴŀ 
poraba krepi lokalne ekonomije, vendar zahteva tudi ustrezno infrastrukturo in politiko. 

 
9ƳǇƛǊƛőƴŀ ŀƴŀƭƛȊŀΣ ƛȊǾŜŘŜƴŀ ǎ ƪƻǊŜƭŀŎƛƧǎƪƻ ƛƴ ǊŜƎǊŜǎƛƧǎƪƻ ƳŜǘƻŘƻΣ ǇƻǘǊƧǳƧŜΣ Řŀ ǎƻ ƻŘƭƻőƛǘǾŜ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƻǾ ǇƻƎƻƧŜƴŜ Ȋ ǾŜőǇƭŀǎǘƴƛƳƛ 
ƳƻǘƛǾƛΣ ƪƛ ƻŘǊŀȌŀƧƻ ǘŀƪƻ ƪƭŀǎƛőƴŜ ǘŜƻǊŜǘƛőƴŜ ǇǊŜŘǇƻǎǘŀǾƪŜ ƪƻǘ ǎƻŘƻōƴŜ ǘǊŜƴŘŜ Ǿ ǘǳǊƛȊƳǳΦ ± ǎƪƭŀŘǳ ǎ /ƻƘŜƴƻǾƻ ǘƛǇƻƭƻƎƛƧƻ Ƨe razvidno, da 
ƳŜŘ ǎƭƻǾŜƴǎƪƛƳƛ ǘǳǊƛǎǘƛ ƻōǎǘŀƧŀƧƻ ǘŀƪƻ ōƻƭƧ ηƻǊƎŀƴƛȊƛǊŀƴƛζ ƪƻǘ ǘǳŘƛ ōƻƭƧ ƴŜƻŘǾƛǎƴƛ ǇƻǇƻǘƴƛƪƛΣ ǾŜƴŘŀǊ ǎŜ ǾŜőƛƴŀ ƴŀƎƛōŀ ƪ ƪƻƳōƛnaciji udobja 
in raziskovanja. To potrjuje tudi Pearceov model potovalne kariere, saj motivi slovenskih turistov segajo od osnovnih (poceni ponudbe, 
ǎǇǊƻǎǘƛǘŜǾύ Řƻ ǾƛǑƧƛƘ όǎǇƻȊƴŀǾŀƴƧŜ ƪǳƭǘǳǊŜΣ ƻǎŜōƴƛ ǊŀȊǾƻƧύΦ tƭƻƎƻǾŀ ǘŜƻǊƛƧŀ Ǉŀ ƧŜ ǊŀȊǾƛŘƴŀ Ǿ ǇƻƭŀǊƛȊŀŎƛƧƛ ƳŜŘ ǘǳǊƛǎǘƛΣ ƪƛ ƛǑőejo varno in znano 
όǿŜƭƭƴŜǎǎΣ ƘƻǘŜƭƛΣ ŜǾǊƻǇǎƪŀ ƪǳƭƛƴŀǊƛƪŀύΣ ǘŜǊ ǘƛǎǘƛƳƛΣ ƪƛ ƛǑőŜƧƻ ƴƻǾƻǎǘƛ ƛƴ ǇǊƛǎǘƴŀ ŘƻȌƛǾŜǘƧŀ όƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀΣ ǘǊŀŘƛŎƛƻƴŀƭƴŀ ƘǊŀƴŀΣ 
ƎƻǎǘƻƭƧǳōƴƻǎǘ ŘƻƳŀőƛƴƻǾύΦ 
 
wŜȊǳƭǘŀǘƛ ǊŀȊƛǎƪŀǾŜ ƪŀȌŜƧƻΣ Řŀ ǎƻ ƴŀƧǇƻƳŜƳōƴŜƧǑƛ ǊŀȊƭƻƎƛ Ȋŀ ǇƻǘƻǾŀƴƧŜ {ƭƻǾŜƴŎŜǾ ǎǇƻȊƴŀǾŀƴƧŜ ŘǊȌŀǾŜΣ ƪǳƭǘǳǊŜ ƛƴ ȊƎƻŘƻǾƛƴŜΣ ǇƻǊƻőƴŀ 
ǇƻǘƻǾŀƴƧŀ ǘŜǊ ƛȊƻōǊŀȌŜǾŀƭƴŜ ƛƴ ǇƻǎƭƻǾƴŜ ǇƻǘƛΦ tƻƭŜƎ ǘŜƎŀ ƛƳŀƧƻ ǾŜƭƛƪ ǇƻƳŜƴ ǘǳŘƛ ǳƎƻŘƴŜ ŎŜƴŜ ƛƴ ǇǊƛǇƻǊƻőƛƭŀ ōƭƛȌƴƧƛƘΣ ƪŀǊ ǎƻǾǇada s teorijo 
ǾŜŘŜƴƧǎƪŜ ŜƪƻƴƻƳƛƧŜ ƻ ǾǇƭƛǾǳ ŘǊǳȌōŜƴƛƘ ƴƻǊƳ ƛƴ ǇǊŜǇǊƻǎǘƛƘ ƘŜǳǊƛǎǘƛƪ ǇǊƛ ƻŘƭƻőŀƴƧǳΦ 
 
YŀǊ ȊŀŘŜǾŀ ǇǊƛǾƭŀőƴƻǎǘƛ ŘŜǎǘƛƴŀŎƛƧΣ ǘǳǊƛǎǘŜ ƴŀƧōƻƭƧ ǇǊƛǘŜƎƴŜƧƻ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀΣ ǇǊƛǾƭŀőƴŜ ǇƭŀȌŜΣ ǿŜƭƭƴŜǎǎ ƛƴ ǎǇŀΣ ƪǳƭƛƴŀǊƛka ter gostoljubnost 
prebivalcev. Ti rezultati potrjujejo Cromptonovo (1979) tezo, da je turizem preplet »push« in »pull« dejavnikov ς ƴƻǘǊŀƴƧƛƘ ƳƻǘƛǾƻǾ όȌŜƭƧŀ 
Ǉƻ ǇƻōŜƎǳΣ ǎǇǊƻǎǘƛǘǾƛΣ ǎŀƳƻǊŀȊǾƻƧǳύ ǘŜǊ ȊǳƴŀƴƧƛƘ ǇǊƛǾƭŀőƴƻǎǘƛ ŘŜǎǘƛƴŀŎƛƧŜ όƴŀǊŀǾƴŜ ƛƴ ƪǳƭǘǳǊƴŜ ȊƴŀƳŜƴƛǘƻǎǘƛΣ ƛƴŦǊŀǎǘǊǳƪǘǳǊŀύΦ 
 
wŀȊƛǎƪŀǾŀ ǘƻǊŜƧ ǇƻǘǊƧǳƧŜΣ Řŀ ƧŜ ǇǊƻŦƛƭ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘŀ ƪƻƳǇƭŜƪǎŜƴ ƛƴ Ǝŀ ƧŜ ƳƻƎƻőŜ ǊŀȊǳƳŜǘƛ ƭŜ Ȋ ƛƴǘŜƎǊŀŎƛƧƻ ǊŀȊƭƛőƴƛƘ ǘŜƻǊŜǘƛőƴƛƘ 
ǇǊƛǎǘƻǇƻǾΦ Yƭŀǎƛőƴƛ ƳƻŘŜƭƛ ǇƻƴǳƧŀƧƻ ǎǘŀōƛƭƴŜ ƻǎƴƻǾŜΣ ƳŜŘǘŜƳ ƪƻ ǎƻŘƻōƴƛ ŘƻŘŀƧŀƧƻ ǇƻƳŜƳōƴŜ ǊŀȊǎŜȌƴƻǎǘƛ ǇŜǊǎƻƴŀƭƛȊŀŎƛƧŜΣ ǘǊŀƧnostnih 
ǾǊŜŘƴƻǘ ƛƴ ǘŜƘƴƻƭƻǑƪŜ ǇƻŘǇƻǊŜΦ 
 
hŘƎƻǾƻǊ ƴŀ ǊŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜΥ {ƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ǎŜ Ȋŀ ǇƻǘƻǾŀƴƧŜ ƴŀƧǇƻƎƻǎǘŜƧŜ ƻŘƭƻőŀƧƻ ȊŀǊŀŘƛ ȌŜƭƧŜ Ǉƻ ƪǳƭǘǳǊƴŜƳ ƛƴ ƻǎŜōƴŜƳ ŘƻȌƛǾŜǘƧǳΣ 
ǇƻǊƻőƴƛƘ ƛƴ ǇƻǎƭƻǾƴƛƘ ǇǊƛƭƻȌƴƻǎǘƛ ǘŜǊ ǳƎƻŘƴƛƘ ǇƻƴǳŘōΣ ǇƻƳŜƳōƴƻ Ǉŀ ǾǇƭƛǾŀƧƻ ǘǳŘƛ ǇǊƛǇƻǊƻőƛƭŀ ǇǊƛƧŀǘŜƭƧŜǾ ƛƴ ŘǊǳȌƛƴŜΦ ba destinaciji jih 
ƴŀƧōƻƭƧ ǇǊƛǘŜƎƴŜ ƪƻƳōƛƴŀŎƛƧŀ ƴŀǊŀǾƴƛƘ ƭŜǇƻǘΣ ƪǳƭǘǳǊƴŜ ŘŜŘƛǑőƛƴŜΣ ƪǳƭƛƴŀǊƛƪŜΣ ǿŜƭƭƴŜǎǎŀ ƛƴ ƎƻǎǘƻƭƧǳōƴƻǎǘƛ ŘƻƳŀőƛƴƻǾΦ ¢ƛ ƛȊǎƭŜŘki potrjujejo, 
Řŀ ǎƻ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ƘƪǊŀǘƛ ǊŀŎƛƻƴŀƭƴƛ ƛƴ ŘƻȌƛǾƭƧŀƧǎƪƛ ƻŘƭƻőŜǾŀƭŎƛΣ Ȋŀǘƻ ƧŜ ǇǊƛƘƻŘƴƧŜ ƻōƭƛƪƻǾŀƴƧŜ ǘǳǊƛǎǘƛőƴŜ ǇƻƴǳŘōŜ ǳǎǇŜǑƴƻ ƭŜΣ őŜ ȊŘǊǳȌǳƧŜ 
ŎŜƴƻǾƴƻ ŘƻǎǘƻǇƴƻǎǘΣ ƪǳƭǘǳǊƴƻ ŀǾǘŜƴǘƛőƴƻǎǘ ƛƴ ǇŜǊǎƻƴŀƭƛȊƛǊŀƴŀ ŘƻȌƛǾŜǘƧŀΦ 
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Povzetek 
 
Namen: .ÁÍÅÎ ÐÒÉÓÐÅÖËÁ ÊÅ ÏÂÌÉËÏÖÁÔÉ ÉÚÈÏÄÉĤéÁ ÚÁ ÒÁÚÖÏÊ ÃÅÌÏÓÔÎÅÇÁ ÍÏÄÅÌÁ ËÁËÏÖÏÓÔÎÅÇÁ ÐÒÁËÔÉéÎÅÇÁ ÉÚÏÂÒÁĿÅÖÁÎÊÁ ÉÎ 
ÕÓÐÏÓÁÂÌÊÁÎÊÁ ÎÁ ÐÏÄÒÏéÊÕ ËÍÅÔÉÊÓÔÖÁȟ ËÉ ÐÏÔÅËÁ ÎÁ ĤÏÌÓËÉÈ ÐÏÓÅÓÔÖÉÈȢ 2ÁÚÉÓËÁÖÁ ÓÅ ÏÓÒÅÄÏÔÏéÁ ÎÁ ÖÌÏÇÏ ÕéÎÉÈ ÐÏÌÉÇÏÎÏÖ ÐÒÉ ÄÏseganju 
ËÌÊÕéÎÉÈ ÉÎ ÐÏËÌÉÃÎÉÈ ËÏÍÐÅÔÅÎÃ ÄÉÊÁËÏÖȟ ĤÔÕÄÅÎÔÏÖ ÔÅÒ ÕÄÅÌÅĿÅÎÃÅÖ ÉÚÏÂÒÁĿÅÖÁÎÊÁ ÏÄÒÁÓÌÉÈ ÔÅÒ ÎÁ ÖÚÐÏÓÔÁÖÉÔÅÖ ÓÉÓÔÅÍÁÔÉéÎÅÇÁ 
ÖÒÅÄÎÏÔÅÎÊÁ ÎÊÉÈÏÖÅ ÕéÉÎËÏÖÉÔÏÓÔÉȢ 
 
Metodologija: 2ÁÚÉÓËÁÖÁ ÔÅÍÅÌÊÉ ÎÁ ÕÐÏÒÁÂÉ ÖÅéËÒÉÔÅÒÉÊÓËÉÈ ÏÄÌÏéÉÔÖÅÎÉÈ ÍÅÔÏÄȢ :Á ÏÂÒÁÖÎÁÖÏ ÚÍÅÒÎÏ ÚÁÈÔÅÖÎÉÈ ÏÄÌÏéÉÔÖÅÎÉÈ 
problemov je bila uporabljena metoda Kepnerɀ4ÒÅÇÏÅȟ ÚÁ ËÏÍÐÌÅËÓÎÅÊĤÅ ÏÄÌÏéÉÔÖÅÎÅ ÐÒÏÃÅÓÅ ÐÁ ÍÅÔÏÄÁ $%8ȟ ÉÍÐÌÅÍÅÎÔÉÒÁÎÁ Ú 
orodjem DEXi. Na podlagi hiÅÒÁÒÈÉéÎÅ ÒÁÚÇÒÁÄÎÊÅ ÐÒÏÂÌÅÍÁ ÓÏ ÂÉÌÉ ÏÂÌÉËÏÖÁÎÉ ËÒÉÔÅÒÉÊÉ ÉÎ ÕÔÅĿÉ ÚÁ ÖÒÅÄÎÏÔÅÎÊÅ ÕéÉÎËÏÖÉÔÏÓÔÉ ÕéÎÉÈ 
ÐÏÌÉÇÏÎÏÖ ĤÏÌÓËÅÇÁ ÐÏÓÅÓÔÖÁȢ -ÏÄÅÌ ÊÅ ÂÉÌ ÐÉÌÏÔÎÏ ÐÒÅÉÚËÕĤÅÎ ÎÁ ÐÒÉÍÅÒÕ £ÏÌÓËÅÇÁ ÐÏÓÅÓÔÖÁ "ÉÏÔÅÈÎÉĤËÅÇÁ ÃÅÎÔÒÁ .ÁËÌÏȢ 
 
Ugotovitve: 5ÇÏÔÏÖÉÔÖÅ ËÁĿÅÊÏȟ ÄÁ ÉÍÁ ĤÏÌÓËÏ ÐÏÓÅÓÔÖÏ ÐÏÍÅÍÂÎÏ ÉÎ ÖÅéÐÌÁÓÔÎÏ ÖÌÏÇÏ Ö ËÍÅÔÉÊÓËÅÍ ÉÚÏÂÒÁĿÅÖÁÎÊÕȟ ÓÁÊ ÐÏÌÅÇ 
ÐÒÁËÔÉéÎÅÇÁ ÕÓÐÏÓÁÂÌÊÁÎÊÁ ÏÍÏÇÏéÁ ÉÚÖÁÊÁÎÊÅ ÐÏÓËÕÓÏÖȟ ÄÅÍÏÎÓÔÒÁÃÉÊȟ ÐÉÌÏÔÎÉÈ ÐÒÏÊÅËÔÏÖ ÔÅÒ ÒÁÚÖÏÊÎÏ-raziskovalnih dejavnosti. Razvit 
ÍÏÄÅÌ ÏÍÏÇÏéÁ ÃÅÌÏÓÔÎÏ ÖÒÅÄÎÏÔÅÎÊÅ ÕéÎÉÈ ÐÏÌÉÇÏÎÏÖ Ú ÖÉÄÉËÁ ÉÎÆÒÁÓÔÒÕËÔÕÒÅȟ ÓÔÒÏËÏÖÎÅÇÁ ÉÎ ÐÅÄÁÇÏĤËÅÇÁ ÐÒÏÃÅÓÁ ÔÅÒ ÔÒĿÅÎÊÁȢ 
Rezultati pilotnega vrednotenja potrjujejo uporabnost modela pri prepoznavanju prednosti, slabosti in razvojnih potencialov 
posameznih ÓÔÒÏËÏÖÎÉÈ ÐÏÄÒÏéÉÊ ËÍÅÔÉÊÓËÅÇÁ ÉÚÏÂÒÁĿÅÖÁÎÊÁȢ 
 
Omejitve: 2ÁÚÉÓËÁÖÁ ÊÅ ÏÍÅÊÅÎÁ ÎÁ ÁÎÁÌÉÚÏ ĤÏÌÓËÉÈ ÐÏÓÅÓÔÅÖ Ö 3ÌÏÖÅÎÉÊÉ ÔÅÒ ÎÁ ÐÉÌÏÔÎÉ ÐÒÉÍÅÒ ÅÎÅÇÁ ĤÏÌÓËÅÇÁ ÐÏÓÅÓÔÖÁȟ ËÁÒ ÏÍÅÊÕÊÅ 
ÍÏĿÎÏÓÔ ÐÏÓÐÌÏĤÅÖÁÎÊÁ ÕÇÏÔÏÖÉÔÅÖȢ -ÏÄÅÌ ÔÅÍÅÌÊÉ ÎÁ ÉÚÂÒÁÎÉÈ ËÒÉÔÅÒÉÊÉÈ ÉÎ ÕÔÅĿÅÈȟ ËÉ ÓÏ ÄÅÌÎÏ ÏÄÖÉÓÎÉ ÏÄ ÓÔÒÏËÏÖÎÅ ÐÒÅÓÏÊÅ ÉÎ ÓÐÅÃÉÆÉéÎÅga 
konteksta obravnavanega primera. 
 
0ÒÁËÔÉéÎÅ ÉÎȾÁÌÉ ÄÒÕĿÂÅÎÅ ÐÏÓÌÅÄÉÃÅȡ 2ÁÚÖÉÔ ÍÏÄÅÌ ÐÒÅÄÓÔÁÖÌÊÁ ÕÐÏÒÁÂÎÏ ÏÒÏÄÊÅ ÚÁ ÓÉÓÔÅÍÁÔÉéÎÏ ÚÁÇÏÔÁÖÌÊÁÎÊÅ ËÁËÏÖÏÓÔÉ ÉÎ 
ÉÚÂÏÌÊĤÅÖÁÎÊÅ ÐÒÁËÔÉéÎÅÇÁ ÉÚÏÂÒÁĿÅÖÁÎÊÁ ÎÁ ĤÏÌÓËÉÈ ÐÏÓÅÓÔÖÉÈȢ 0ÒÉÓÐÅÖÅË ÉÍÁ ÐÏÍÅÍÂÎÅ ÐÒÁËÔÉéÎÅ ÉÍÐÌÉËÁÃÉÊÅ ÚÁ ÉÚÏÂÒÁĿÅÖÁÌÎÅ 
ÉÎÓÔÉÔÕÃÉÊÅȟ ÏÂÌÉËÏÖÁÌÃÅ ÉÚÏÂÒÁĿÅÖÁÌÎÉÈ ÐÒÏÇÒÁÍÏÖ ÉÎ ÏÄÌÏéÅÖÁÌÃÅȟ ÓÁÊ ÐÏÄÐÉÒÁ ÒÁÚÖÏÊ ËÏÍÐÅÔÅÎÃȟ ÔÒÁÊÎÏÓÔÎÅÇÁ ËÍÅÔÉÊÓÔÖÁ ÔÅÒ ËÒÅÐÉÔÅÖ 
ÐÏÖÅÚÁÖÅ ÍÅÄ ÉÚÏÂÒÁĿÅÖÁÎÊÅÍȟ ÐÒÁËÓÏ ÉÎ ÌÏËÁÌÎÉÍ ÏËÏÌÊÅÍȢ 
 
Izvirnost: )ÚÖÉÒÎÏÓÔ ÐÒÉÓÐÅÖËÁ ÊÅ Ö ÒÁÚÖÏÊÕ ÉÎÏÖÁÔÉÖÎÅÇÁ ÖÅéËÒÉÔÅÒÉÊÓËÅÇÁ ÍÏÄÅÌÁ ÚÁ ÖÒÅÄÎÏÔÅÎÊÅ ÄÏÓÅÇÁÎÊÁ ËÏÍÐÅÔÅÎÃ ÎÁ ÕéÎÉÈ 
ÐÏÌÉÇÏÎÉÈ ĤÏÌÓËÉÈ ÐÏÓÅÓÔÅÖȢ 0ÒÉÓÐÅÖÅË ÚÄÒÕĿÕÊÅ ÐÅÄÁÇÏĤËÅȟ ÓÔÒÏËÏÖÎÅ ÉÎ ÅËÏÎÏÍÓËÅ ÖÉÄÉËÅ ËÍÅÔÉÊÓËÅÇÁ ÉÚÏÂÒÁĿÅÖÁÎÊÁ ÔÅÒ ÐÏÎÕÊÁ 
strukturiran in pÒÅÎÏÓÌÊÉÖ ÐÒÉÓÔÏÐ Ë ÏÃÅÎÊÅÖÁÎÊÕ ÕéÉÎËÏÖÉÔÏÓÔÉ ÐÒÁËÔÉéÎÅÇÁ ÕÓÐÏÓÁÂÌÊÁÎÊÁȢ 
 
+ÌÊÕéÎÅ ÂÅÓÅÄÅȡ ĤÏÌÓËÏ ÐÏÓÅÓÔÖÏȠ ËÍÅÔÉÊÓËÏ ÕÓÐÏÓÁÂÌÊÁÎÊÅȠ ËÏÍÐÅÔÅÎÃÅȠ ÐÒÁËÔÉéÎÏ ÉÚÏÂÒÁĿÅÖÁÎÊÅȠ ÖÅéËÒÉÔÅÒÉÊÓËÁ ÁÎÁÌÉÚÁȠ +ÅÐÎÅÒɀ
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Summary 
 
Purpose: The purpose of this paper is to develop a conceptual framework for the implementation and evaluation of high-quality 
practical agricultural education conducted on school estates. The study focuses on the role of training polygons in achieving key and 
vocational competences among pupils, students, and adult learners, as well as on the need for a systematic assessment of their 
effectiveness. 
 
Methodology: The research is based on the application of multi-criteria decision-making methods. The KepnerɀTregoe method was 
used to address moderately complex decision problems, while the DEX method, implemented through the DEXi software, was applied to 
more complex evaluation processes. A hierarchical structure of criteria and weights was developed to assess the effectiveness of training 
polygons on school estates. The proposed model was pilot-tested on the case of the School Estate of the Biotechnical Centre Naklo in 
Slovenia. 
 
Results and Conclusions: The results indicate that school estates play a multifunctional role in agricultural education, combining 
practical training, experimental activities, demonstration projects, and lifelong learning functions. The developed model enables a 
comprehensive evaluation of training polygons in terms of infrastructure, professional and pedagogical processes, and market-related 
aspects. The pilot application confirms that the model is an effective tool for identifying strengths, weaknesses, and development 
potentials of different agricultural training areas, thereby supporting continuous improvement of practical education. 
 
Research Limitations: The study is limited to the context of school estates in Slovenia and to a single pilot case, which restricts the 
generalisability of the findings. In addition, the selection of evaluation criteria and weights involves expert judgement, which may 
influence the assessment results. 
 
Practical and/or Social Implications: The proposed model provides practical guidance for educational institutions and policy makers 
in ensuring and improving the quality of practical agricultural education. It contributes to the development of vocational competences, 
supports sustainable agricultural practices, and strengthens the link between education, practice, and local communities. 
 
Originality: The originality of this paper lies in the development of an innovative multi-criteria evaluation model for assessing 
competence achievement on training polygons of school estates. By integrating pedagogical, professional, and economic dimensions, 
the study offers a structured and transferable approach to evaluating practical agricultural training. 
 
Keywords: school estate; agricultural training; competences; practical education; multi-criteria decision analysis; KepnerɀTregoe; 
DEXi 
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Uvod 
 
{ƭƻǾŜƴǎƪƻ ǇƻŘŜȌŜƭƧŜ ǇƻǾŜȊǳƧŜƳƻ ǎ ƪƳŜǘƛƧǎǘǾƻƳ ƻȊƛǊƻƳŀ ǇǊƛŘŜƭŀǾƻ ƘǊŀƴŜ ƛƴ ƎƻȊŘŀǊǎǘǾƻƳΣ ǾŜƴŘŀǊ ƛƳŀ ǇƻƭŜƎ ǘŜƎŀ ǘǳŘƛ ƪƭƧǳőƴƻ ǾƭƻƎƻ tudi 
ǇǊƛ ƻƘǊŀƴƧŀƴƧǳ ōƛƻǘǎƪŜ ǊŀȊƴƻǾǊǎǘƴƻǎǘƛΣ  ǇƻŘƻōƛ ƪǳƭǘǳǊƴŜ ƪǊŀƧƛƴŜ ƛƴ ƪŀƪƻǾƻǎǘƛ ȌƛǾƭƧŜƴƧŀ ƴŀ ǇƻŘŜȌŜƭƧǳΦ wŀȊƳŜǊŜ Ȋŀ ƪƳŜǘƛƧǎƪƻ ǇǊƛdelavo v 
{ƭƻǾŜƴƛƧƛ ǎƻ ƳŜŘ ŘǊȌŀǾŀƳƛ 9¦ Ǿ ǇƻǾǇǊŜőƧǳ ǘŜȌƧŜ ȊŀǊŀŘƛ ƴƛȊƪŜƎŀ ŘŜƭŜȌŀ ǇƻǾǊǑƛƴŜΣ ǊŀȊŘǊƻōƭƧŜƴƻǎǘƛ ƪƳŜǘƛƧǎƪƛƘ ȊŜƳƭƧƛǑő ƛƴ ǾƛǎƻƪŜƎŀ ŘŜƭŜȌŀ 
ȊŜƳƭƧƛǑő ƴŀ ƻōƳƻőƧƛƘ Ȋ ƻƳŜƧŜƴƛƳƛ ƳƻȌƴƻǎǘƳƛ Ȋŀ ƪƳŜǘƻǾŀƴƧŜΦ ± ȊŀŘƴƧŜƳ ƻōŘƻōƧǳ ǎŜ ƪƳŜǘƛƧǎƪŀ ǇǊƛŘŜƭŀǾŀ ǎƻƻőŀ ǘǳŘƛ Ȋ ƛzzivi, povezanimi z 
ƻƪƻƭƧŜƳ ƛƴ ǇƻŘƴŜōƴƛƳƛ ǎǇǊŜƳŜƳōŀƳƛΣ Ǿƛǎƻƪŀ ǎƻ ǘǳŘƛ ǇǊƛőŀƪƻǾŀƴƧŀ ƎƭŜŘŜ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ȊŀƴŜǎƭƧƛǾŜ ǇǊŜǎƪǊōŜ ǎ ƘǊŀƴƻ ǘŜǊ ŘƻōǊƻōƛǘƛ ȌƛǾŀƭƛ ƛƴ 
ƻƪƻƭƛƧǎƪƛƘ ǾǇƭƛǾƻǾΦ ½ŀ ƛȊƪƻǊƛǑőŀƴƧŜ ǇƻǘŜƴŎƛŀƭƻǾ ƪƳŜǘƛƧǎǘǾŀ ƛƴ ȊƳŀƴƧǑŜǾŀƴƧŜ ȊŀȊƴŀƴƛƘ Ǒƛōƪƻǎǘƛ ƛƳŀ ǇƻƳŜmbno vlogo poklicno in strokovno 
ƛȊƻōǊŀȌŜǾŀƴƧŜΣ Ǿ ƪŀǘŜǊŜƎŀ ƧŜ ōƛƭƻ Ǿ ǑƻƭǎƪŜƳ ƭŜǘǳ нлннκно ƻŘ ǎƪǳǇŀƧ ттΦпсн ŘƛƧŀƪƻǾ Ǿ {ƭƻǾŜƴƛƧƛ  ό{¦w{Σ нлноŀύ ƭŜ оΣмс ҈ ǾƪƭƧǳőenih v formalno 
ƛȊƻōǊŀȌŜǾŀƴƧŜ ƴŀ ǇƻŘǊƻőƧǳ ƪƳŜǘƛƧǎǘǾŀΣ ƎƻȊŘŀǊǎǘǾŀΣ ǊƛōƛǑǘǾŀ ƛƴ ǾŜǘŜǊƛƴŀǊǎǘǾŀ ό{¦w{Σ нлноōύΦ tƻƭŜƎ ŦƻǊƳŀƭƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƧŜ Ǿ {ƭƻǾŜƴƛƧƛ 
ǘǳŘƛ ǊŀȊƴƻƭƛƪŀ ƳǊŜȌŀ ǇƻƴǳŘƴƛƪƻǾ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƻŘǊŀǎƭƛƘΣ ƪƛ ƻƳƻƎƻőŀ ǾƪƭƧǳőŜǾŀƴƧŜ ƻŘǊŀǎƭƛƘ Ǿ ŦƻǊƳŀƭƴŜ ǎǊŜŘƴƧŜǑƻƭǎƪŜ ƛȊƻōǊŀȌŜǾŀƭne 
ǇǊƻƎǊŀƳŜΦ  {ǊŜŘƴƧƻ ǎǘǊƻƪƻǾƴƻ ƛȊƻōǊŀȊōƻ ƧŜ ƳƻƎƻőŜ ǇǊƛŘƻōƛǘƛ ǘǳŘƛ Ȋ ŜƴƻƭŜǘƴƛƳ ǇƻƪƭƛŎƴƛƳ ǘŜőŀƧŜƳΦ CƻǊƳŀƭƴƻ ǇǊƛȊƴŀƴƧŜ Ȋŀ ǳǎǇƻǎƻōƭƧŜƴƻǎǘ 
Ȋŀ ƻǇǊŀǾƭƧŀƴƧŜ ŘƻƭƻőŜƴŜƎŀ ǇƻƪƭƛŎŀ ƧŜ ƳƻȌƴƻ ǇǊƛŘƻōƛǘƛ ǘǳŘƛ ǎ ǇƻǎǘƻǇƪƻƳ ƴŀŎƛƻƴŀƭƴƛƘ ǇƻƪƭƛŎƴƛƘ ƪǾŀƭƛŦƛƪŀŎƛƧ όbtYύΦ ± {ƭƻǾŜƴƛƧƛ Řeluje tudi javna 
ǎƭǳȌōŀ ƪƳŜǘƛƧǎƪŜƎŀ ǎǾŜǘƻǾŀƴƧŀΣ ƪƛ ǇƻƭŜƎ ŎƛƭƧŜǾΣ ǾŜȊŀƴƛƘ ƴŀ ǇƻǎŀƳŜȊƴŀ ǇƻŘǊƻőƧŀ ƪƳŜǘƛƧǎƪŜ ǇǊƛŘŜƭŀǾŜ ƛƴ ȊŀƎƻǘŀǾƭƧŀƴƧŀ ǎƪƭŀŘƴŜƎŀ ǊŀȊǾƻƧŀ 
ǇƻŘŜȌŜƭǎƪƛƘ ƻōƳƻőƛƧΣ ƻǇǊŜŘŜƭƧǳƧŜ Ǿ ǎǘǊŀǘŜǑƪƛƘ ŎƛƭƧƛƘ ǘǳŘƛ ŘǾƛƎ ƛƴƻǾŀŎƛƧǎƪŜ ƛƴ ǇǊƛƭŀƎƻŘƛǘǾŜƴŜ ǎǇƻǎƻōƴƻǎǘƛ ǎƭƻǾŜƴǎƪŜƎŀ ƪƳŜǘƛƧǎǘǾŀ ǘŜǊ ǾŜőƧƛ ǾƭƻƎƛ 
ȊƴŀƴƧŀ ǇǊƛ ƻŘƭƻőŀƴƧǳ όYD½{Σ ōΦ ŘΦύΦ  ½ŀ ǇǊƛŘƻōƛǾŀƴƧŜ ȊƴŀƴƧ ƛƴ ǎǇǊŜǘƴƻǎǘƛ ǳŘŜƭŜȌŜƴŎƛ ǇǊƛŘƻōƛǾŀƧƻ ȊƴŀƴƧŀ ƛƴ ƛȊƪǳǑƴƧŜ ǘǳŘƛ Ǿ ƻǊƎŀƴƛȊƛǊŀƴƛƘ ƻōƭƛƪŀƘ 
ŦƻǊƳŀƭƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όǘŜőŀƧƛΣ ǳǎǇƻǎŀōƭƧŀƴƧŀΣ ŘŜƭŀǾƴƛŎŜύΦ ± {ƭƻǾŜƴƛƧƛ  ƧŜ ōƛƭƻ Ǿ ǎǊŜŘƴƧŜǑƻƭǎƪƻ ƴŜŦƻǊƳŀƭƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ Ǿ starosti od 18 
do 69 ƭŜǘ ǾƪƭƧǳőŜƴƛƘ нппΦснл ǳŘŜƭŜȌŜƴŎŜǾ ό{¦w{Σ нлноŎύΦ 
 
~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ǎŜǎǘŀǾƭƧŀƧƻ ŘƻǾƻƭƧ ǾŜƭƛƪŜ ƛƴ ȊŀƻƪǊƻȌŜƴŜ ŜƴƻǘŜ Ȋŀ ǇƻǎŀƳŜȊƴŜ ŘŜƧŀǾƴƻǎǘƛΣ ƪƻǘ ǎƻ ǇƻƭƧŜŘŜƭǎǘǾƻΣ ȌƛǾƛƴƻǊŜƧŀΣ ǾƛƴƻƎǊŀŘƴƛǑǘǾƻΣ 
ǎŀŘƧŀǊǎǘǾƻΣ ƘƻǊǘƛƪǳƭǘǳǊŀ όȊŜƭŜƴƧŀŘŀǊǎǘǾƻΣ ŎǾŜǘƭƛőŀǊǎǘǾƻΣ ƪǊŀƧƛƴŀǊǎǘǾƻύΣ ƎƻȊŘŀǊǎǘǾƻΣ ƪƳŜǘƛƧǎƪŀ ƳŜƘŀƴƛȊŀŎƛƧŀΣ őŜōŜƭŀǊǎǘǾƻ ƛƴ ƴŀravovarstveni 
ǳőƴƛ ǇƻƭƛƎƻƴƛΦ ~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ƧŜ ŘŜƭ ǑƻƭǎƪŜƎŀ ǳőƴŜƎŀ ǇǊƻǎǘƻǊŀ ƛƴ ǇǊŜŘǎǘŀǾƭƧŀ ǇƻƳŜƳōƴƻ ǳőƴƻ ƻƪƻƭƧŜ Ǿ ƪŀǘŜǊŜƳ ǳŘŜƭŜȌŜƴŎƛ ƛȊƻōǊŀȌŜǾŀƴƧŀ 
ǎ ǇƻŘǊƻőƧŀ ƪƳŜǘƛƧǎǘǾŀΣ ƘƻǊǘƛƪǳƭǘǳǊŜΣ ƴŀǊŀǾƻǾŀǊǎǘǾŀ ƛƴ ƎƻȊŘŀǊǎǘǾŀ ƛƳŀƧƻ ƳƻȌƴƻǎǘ ǊŀȊǾƛƧŀǘƛ ǘŀƪƻ ƪƭƧǳőƴŜ ƛn poklicne kompetence kot tudi 
ƳƻȌƴƻǎǘ ƻǎŜōƴƻǎǘƴŜƎŀ ƛƴ ǎƻŎƛŀƭƴŜƎŀ ǊŀȊǾƻƧŀΦ 
 
¦őŜƴƧŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ƻƳƻƎƻőŀ ǇǊƛŘƻōƛǾŀƴƧŜ ȊƴŀƴƧΣ ǎǇǊŜǘƴƻǎǘƛ ƛƴ ǾŜǑőƛƴ Ȋŀ ƻōǾƭŀŘƻǾŀƴƧŜ ƴŀƧōƻƭƧ ŎŜƭƻǎǘƴƛƘ ƛƴ ȊŀƘǘŜǾƴƛƘ ŘŜƭƻǾƴƛƘ 
ƴŀƭƻƎΦ hōŜƴŜƳΣ ǳŘŜƭŜȌŜƴŎƛ ǇǊƛŘƻōƛǾŀƧƻ ȌƛǾƭƧŜƴƧǎƪŜ ƛƴ ŘŜƭƻǾƴŜ ƛȊƪǳǑƴƧŜΣ ƴŀǾŀŘŜΣ ǊŀȊǾƛƧŀƧƻ ƭŀƘƪƻ ƪǊƛǘƛőŜƴ ƻŘƴƻǎ Řƻ ŘŜƭŀΣ ŘƻōǊƛƴ, vrednot in 
okolja na spƭƻƘΦ ¦őŜƴƧŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ƻƳƻƎƻőŀ ƴŜ ƭŜ ƴƻǘǊŀƴƧƻ ǾǎŜōƛƴǎƪƻ ǇƻǾŜȊŀƴƻǎǘ ǇƻǎŀƳŜȊƴƛƘ ǾǊǎǘ ȊƴŀƴƧ ƛƴ ǎƭŜŘŜƴƧŜ 
ǘŜƘƴƻƭƻǑƪŜƳǳ ǊŀȊǾƻƧǳ ǇƻǎŀƳŜȊƴŜƎŀ ǇƻŘǊƻőƧŀΣ ŀƳǇŀƪ ǘǳŘƛ ƛƴǘŜǊŘƛǎŎƛǇƭƛƴŀǊƴƻǎǘ ǇǊƛ ǊŀȊǳƳŜǾŀƴƧǳ ƛƴ ǊŜǑŜǾŀƴƧǳ ǇǊƻōƭŜƳƻǾΣ ƪƛ ƧŜ pomemben 
ǇƻƎƻƧ Ȋŀ ƪŀƪƻǾƻǎǘŜƴ ǊŀȊǾƻƧ ǇƻǎŀƳŜȊƴƛƘ ǎǘǊƻƪƻǾƴƛƘ ǇƻŘǊƻőƛƧ ό/tLΣ нлннύΦ 
 
¢ŜƘƴƛőƴƻ ƪŀŘǊƻǾŀƴƧŜ Ǿ ƪƳŜǘƛƧǎǘǾǳ ƧŜ ƳŀǘŜǊƛŀƭƴŀ ǇƻŘƭŀƎŀ Ȋŀ ŘǾƛƎ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ŘŜƭŀΦ ¢ŜƘƴƻƭƻǑƪƛ ƴŀǇǊŜŘŜƪ ƧŜ ǇƻƳŜƳōŜƴ ǇǊƻŎŜǎ Ȋŀ 
ǇƻǎǘƻǇƴƻ ƴŀŘƻƳŜǑőŀƴƧŜ ȌƛǾŜƎŀ ŘŜƭŀ Ȋ ŘŜƭƻƳ ƴŀƧŀƪǘƛǾƴŜƧǑŜƎŀ ŘŜƭŀ ƻǎƴƻǾƴƛƘ ǇǊƻƛȊǾƻŘƴƛƘ ǎǊŜŘǎǘŜǾΣ ƪƻǘ ǎƻ ǎǘǊƻƧƛ ƛƴ ŘǊǳƎŀ ƻǇǊŜƳŀΦ YŀȌŜ ǎŜ Ǿ 
ǇƻǾŜőŀƴƧǳ ƪƻƭƛőƛƴŜ ƛƴ ƪŀƪƻǾosti kmetijske mehanizacije. Tako je bilo do leta 2016 v kmetijskih podjetjih Abanske regije zamenjanih in 
ƛȊōƻƭƧǑŀƴƛƘ ǾŜő ƪƻǘ ол ҈ ǘŜƘƴƛőƴƛƘ ǎǊŜŘǎǘŜǾΥ ƪƻƳōŀƧƴƻǾΣ ƳƻƭȊƴƛƘ ƛƴ ȌŜǘǾŜƴƛƘ ǎǘǊƻƧŜǾ ό{ǳōŀŜǾŀ Ŝǘ ŀƭƭΦΣ нлнлύΦ 
 
± ǇǊƻƧŜƪǘǳ {t!wY[9Σ ƪƛ Ǝŀ ŦƛƴŀƴŎƛǊŀ 9ǾǊƻǇǎƪŀ ǳƴƛƧŀ ƧŜ ōƛƭŀ ƛȊǾŜŘŜƴŀ ǊŀȊƛǎƪŀǾŀ ǎ ŎƛƭƧŜƳ ȊƳŀƴƧǑŀǘƛ ƛƴƻǾŀŎƛƧǎƪƛ ǊŀȊƪƻǊŀƪ ƳŜŘ ǇƻŘƧŜǘƴƛǑǘǾƻƳ ƛƴ 
ǳőƛƴƪƻǾƛǘƻ ǳǇƻǊŀōƻ ǘǊŀƧƴƻǎǘƴŜ ǇǊŜŎƛȊƴŜƎŀ ƪƳŜǘƛƧǎǘǾŀ Ǿ ŘǊȌŀǾŀƘ ŜǾǊƻ-sredozemske regije. Ugotovili so razlike v potrebah univerzitetnih 
ǑǘǳŘŜƴǘƻǾ Ǉƻ ǳǎǇƻǎŀōƭƧŀƴƧǳ Ȋŀ ǇǊŜŎƛȊƴƻ ƪƳŜǘƛƧǎǘǾƻ ƪƻǘ ǎǘǊŀǘŜƎƛƧƻ ǳǇǊŀǾƭƧŀƴƧŀΣ ƪƛ ȊōƛǊŀΣ ƻōŘŜƭǳƧŜ ƛƴ ŀƴŀƭƛȊƛǊŀ ǇƻǎŀƳŜȊƴŜ ǇƻŘŀǘke in jih 
ȊŘǊǳȌǳƧŜ Ȋ ŘǊǳƎƛƳƛ ƛƴŦƻǊƳŀŎƛƧŀƳƛ Ȋŀ ǇƻŘǇƻǊƻ ƻŘƭƻőƛǘǾŀƳ ǇǊƛ ǳǇǊŀǾƭƧŀƴƧǳΦ bŀƳŜƴ ǊŀȊƛǎƪŀǾŜ ƧŜ ōƛƭ ǘǳŘƛ ǊŀȊƛskati socialno-ekonomske 
Ȋƴŀőƛƭƴƻǎǘƛ ǑǘǳŘŜƴǘƻǾΣ ƪƛ ǾǇƭƛǾŀƧƻ ƴŀ ƴƧƛƘƻǾƻ ȊŀƴƛƳŀƴƧŜ ƛƴ ȊƴŀƴƧŜ ƻ ǇǊŜŎƛȊƴŜƳ ƪƳŜǘƛƧǎǘǾǳ ǘŜǊ ǊŀȊǳƳŜǘƛ ƻōǎŜƎΣ ǘǊŜƴǳǘƴƻ ǎǘŀƴƧŜ in strategije 
Ȋŀ ƛȊōƻƭƧǑŀƴƧŜ ǳǎǇƻǎŀōƭƧŀƴƧŀ Ȋŀ ǊŀȊǾƻƧ ƪƳŜǘƛƧǎǘǾŀ ό.ƻǳǊƴŀǊƛǎ ŜǘΦ ŀƭƭΦΣ нлннύΦ 
 
½ŀ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ ōƻŘƻőƛƘ ǎǘǊƻƪƻǾƴƧŀƪƻǾ ƴŀ ǇƻŘǊƻőƧǳ ƪƳŜǘƛƧǎǘǾŀ ǾǇƭƛǾŀƧƻ ƴŀǎƭŜŘƴƧƛ ŘŜƧŀǾƴƛƪƛΥ ǘŜƘƴƻƭƻƎƛƧŀ ǳǎǇƻǎŀōƭƧŀƴja v 
ǾƛǎƻƪƻǑƻƭǎƪƛƘ ƛƴǑǘƛǘǳŎƛƧŀƘ Ȋŀ ƪƳŜǘƛƧǎǘǾƻΣ ǇǊƻŦŜǎƛƻƴŀƭƴƻ-ƪƻƎƴƛǘƛǾƴƛ ƛƴǘŜǊŜǎ ƛƴ ƻǎŜōƴƻǎǘ ǑǘǳŘŜƴǘŀΣ ƴƧŜƎƻǾŜ ǾǊŜŘƴƻǘŜΣ ƳŀǘŜǊƛŀƭƴŀ ƛƴ ǘŜƘƴƛőƴŀ 
ƻǇǊŜƳƭƧŜƴƻǎǘ ƛȊƻōǊŀȌŜǾŀƭƴŜ ƛƴǑǘƛǘǳŎƛƧŜΣ ŘǊǳȌƛƴŀ ƛƴ ŘǊǳȌƛƴǎƪŀ ǘǊŀŘƛŎƛƧŀΣ ƪƻƳǇŜǘŜƴŎŜ ǳőƛǘŜƭƧŜǾΣ ƪƻƎƴƛǘƛǾƴŜ ƛƴ ǇƻǎŜōƴŜ ǎǇƻǎƻōƴƻǎti izvajalcev 
ǳǎǇƻǎŀōƭƧŀƴƧŀΣ ǘƛƳǎƪƻ ǳőŜƴƧŜΣ ǾǎŜōƛƴǎƪƛ ǇǊƻƎǊŀƳ ǇǊŀƪǘƛőƴŜƎŀ ǳǎǇƻǎŀōƭƧŀƴƧŀΣ ƻŎŜƴƧŜǾŀƴƧŜ ƪŀƪƻǾƻǎǘƛ ƛȊǾŜŘōŜ usposabljanja ter uporabljene 
oblike in metode (Karchevska, 2021). 
 
tƻŘƧŜǘƧŀΣ ƪƛ ƳŀƪǎƛƳŀƭƴƻ ƛȊƪƻǊƛǑőŀƧƻ ǇƻǘŜƴŎƛŀƭ ȊƴŀƴƻǎǘƛΣ ǇǊƛ ǎǾƻƧŜƳ ŘŜƭǳ ǳǊŜǎƴƛőǳƧŜƧƻ ǾǊƘǳƴǎƪƛ ȊƴŀƴǎǘǾŜƴƛ ƛƴ ǘŜƘƴƻƭƻǑƪƛ ƴŀǇǊŜŘŜƪΣ 
uporabljajo kombinacijo organizacijskih, vodstvenih, socialno-ekonomskih in moralno-ǇǎƛƘƻƭƻǑƪƛƘ ƴŀőŜƭ ƳƻǘƛǾŀŎƛƧŜ ŘŜƭŀ ǘŜǊ ƛƳŀƧƻ Ǿƛǎƻƪƻ 
ǳǎǇƻǎƻōƭƧŜƴŜ ǎǘǊƻƪƻǾƴƧŀƪŜΣ ǳőƛƴƪƻǾƛǘƻ ƪƻƴƪǳǊƛǊŀƧƻ Ǿ ǎƳŜǊƛ ǇƻǾŜőŜǾŀƴƧŀ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ŘŜƭŀΣ ƭŀƘƪƻ ŘǊȌŀǾƻ ƻǎƪǊōǳƧŜƧƻ Ȋ ȊŀŘƻǎǘƴƻ ƪƻƭƛőƛƴƻ 
hrane in ustvarjajo prehransko varnost (Subaeva et all., 2020). 
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+ÍÅÔÉÊÓËÏ ÉÚÏÂÒÁĿÅÖÁÎÊÅ 
 
tǊƛ ǇǊƻǳőŜǾŀƴƧǳ ƪƳŜǘƛƧǎƪŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ Ǿ 9ǾǊƻǇƛ ǳƎƻǘŀǾƭƧŀƧƻΣ Řŀ ǎŜ ǑǘǳŘŜƴǘƛ ǳőƛƧƻ ǎ ƪƻƳōƛƴŀŎƛƧƻ ǘŜƻǊƛƧŜ ƛƴ ǇǊŀƪǎŜΣ ƪƛ ǎŜ ƛzvaja na fakulteti 
ƛƴ ƴŀ ŘŜƭƻǾƛǑőƛƘΣ ǇǊƛ őŜƳŜǊ  ƻƘǊŀƴƧŀƧƻ ǊŀǾƴƻǾŜǎƧŜ ƳŜŘ ƎƻǎǇƻŘŀǊǎƪƛƳƛ ȊŀƘǘŜǾŀƳƛ ƛƴ ƻƪƻƭƧǎƪƛƳƛ ǾǇǊŀǑŀƴƧƛ όaƻǾŎƘŀƴ ƛn Komisarenko, 2019). 
YƳŜǘƛƧǎƪŜ ǑƻƭŜ ƛƳŀƧƻ ǇƻƭŜƎ ǎǘǊƻƪƻǾƴŜ ǘǳŘƛ ŘǊǳƎŜ ŦǳƴƪŎƛƧŜΣ ǇƻƎƻǎǘƻ ǎƻ ǘǳŘƛ ǎǊŜŘƛǑőŀ Ȋŀ ǊŀȊƛǎƪŀǾŜ ƛƴ ǊŀȊǾƻƧΣ ƛƴŦƻǊƳŀŎƛƧǎƪƛ ŎŜƴǘǊƛΣ ǎǊŜŘƛǑőŀ 
ǾǎŜȌƛǾƭƧŜƴƧǎƪŜƎŀ ǳőŜƴƧŀ ƛƴ ǎǊŜŘƛǑőŀ Ȋŀ ǊŀȊǾƻƧ ǇƻŘŜȌŜƭƧŀΦ 
 

£ÏÌÓËÏ ÐÏÓÅÓÔÖÏ 
 
~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ŘŀƧŜ ŘƛƧŀƪƻƳΣ ǑǘǳŘŜƴǘƻƳ ƛƴ ŘǊǳƎƛƳ ǳŘŜƭŜȌŜƴŎŜƳ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƳƻȌƴƻǎǘΣ Řŀ ǎǇƻȊƴŀƧƻ ǊŀȊƭƛőƴŜ ǾǊǎǘŜ ƛƴ ƪǳƭǘƛǾŀǊƧŜ rastlin, 
ǊŀȊƭƛőƴŜ ǘŜƘƴƻƭƻƎƛƧŜ ǘŜǊ ǾǊǎǘŜ ƛƴ ǇŀǎƳŜ ŘƻƳŀőƛƘ ȌƛǾŀƭƛΦ ¦ŘŜƭŜȌŜƴŎƛ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǎƛ ƳƻǊŀƧƻ Ǿ ǇǊƻŎŜǎǳ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǇǊƛŘƻōiti znanja in 
ǾŜǑőƛƴŜΣ ƪƛ ƧƛƳ ōƻŘƻ ƻƳƻƎƻőŀƭŀ ǳǎǇŜǑƴƻ ƻǇǊŀǾƭƧŀƴƧŜ ǇƻƪƭƛŎŀΦ ¢ŀƪƻ ǎƻ ȊŀǎƴƻǾŀƴƛ ǘǳŘƛ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻƎǊŀƳƛΦ ~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ƪƻt 
ƛƴŦǊŀǎǘǊǳƪǘǳǊŀ Ȋŀ ǇǊŀƪǘƛőƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ ƻƳƻƎƻőŀ ǘǳŘƛ ǇǊƛŘƻōƛǾŀƴƧŜ ȊƴŀƴƧΣ ǾŜǑőƛƴ ƛƴ ǎǇǊŜǘƴƻǎǘƛ ǎ ǇƻŘǊƻőƧŀ ǇǊƛŘŜƭŀǾŜ ƛƴ ǇǊŜŘŜƭŀǾŜΣ ǘǊȌŜƴƧŀΣ 
ǘǊŀƧƴƻǎǘƴŜƎŀ ǊŀǾƴŀƴƧŀ ƛƴ ǳǇƻǊŀōŜ ǎƻŘƻōƴŜΣ ŘƛƎƛǘŀƭƴƻ ǇƻŘǇǊǘŜ ǘŜƘƴƻƭƻƎƛƧŜΦ ¢ŀƪƻ ƴŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ƻȊƛǊƻƳŀ ƴŀ ǑƻƭŀƘ ƴŀǎǘŀƧŀƧƻ tudi 
ŘŜƭŀǾƴƛŎŜ Ȋŀ ǘŀ ŘŜƭ ǇǊŀƪǘƛőƴŜƎŀ Ǉƻǳƪŀ όƳƭŜƪŀǊǎƪŀΣ ǇǊŜŘŜƭŀǾŀ ƳŜǎŀΣ ǇǊŜŘŜƭŀǾŀ ǎŀŘƧŀΣ ǾǊǘƴƛƴΣ ƎƻōΣ ƎǊƻȊŘƧŀΣ ȊŜƭƛǑőΣ ƎƻƧŜƴƧŀ ƛƴ ǳǇƻǊŀōŜ ƻƪǊŀǎƴƛƘ 
Ǌŀǎǘƭƛƴ ΧύΦ bŀ ǘŀ ƴŀőƛƴ ŘƛƧŀƪƛ ƴŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ǇǊƛŘƻōƛƧƻ ǘǳŘƛ ȊƴŀƴƧŀ ƴŀ ǇƻŘǊƻőƧǳ ŘƻǇƻƭƴƛƭƴƛƘ ŘŜƧŀǾƴƻǎǘƛΦ  
 
~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ŘŀƧŜ ƳƻȌƴƻǎǘ Ȋŀ ƻǇǊŀǾƭƧŀƴƧŜ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ Ǿ ƻƪǾƛǊǳ ǊŀȊƭƛőƴƛƘ ǎǘǊƻƪƻǾƴƛƘ ƳƻŘǳƭƻǾ ƛƴ ǇǊŀƪǘƛőƴŜƎŀ ǳǎposabljanja 
Ȋ ŘŜƭƻƳΦ 5ŀ ǎƻ ŎƛƭƧƛ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ŘƻǎŜȌŜƴƛΣ ƳƻǊŀƧƻ ŘƛƧŀƪƛ ƻȊΦ ǳŘŜƭŜȌŜƴŎƛ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǎƻŘŜƭƻǾŀǘƛ ǇǊƛ ǾǎŜƘ ƻǇǊŀǾƛƭƛƘ ƴŀ ǑƻƭǎƪŜƳ 
ǇƻǎŜǎǘǾǳΦ ~ƻƭǎƪƻ ǇƻǎŜǎǘǾƻ ƳƻǊŀ ōƛǘƛ ƻǎƪǊōƻǾŀƴƻ ǘǳŘƛ ƪŀŘŀǊ ƴƛ ŘƛƧŀƪƻǾ Ǿ Ǒƻƭƛ όƴǇǊΦ ǇƻőƛǘƴƛŎŜΣ ǾƛƪŜƴŘƛΣ ǇǊŀȊƴƛƪƛύΦ  

 

)ÚÏÂÒÁĿÅÖÁÌÎÉ ÐÒÏÇÒÁÍÉ 
 
bŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ǎŜ ƛȊǾŀƧŀƧƻ ǇǊƻƎǊŀƳƛ ǎǘǊƻƪƻǾƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŀ Ȋŀ ŘŜƧŀǾƴƻǎǘ  ƪƳŜǘƛƧǎǘǾŀΣ ƘƻǊǘƛƪǳƭǘǳǊŜΣ naravovarstva 
ƛƴ ƎƻȊŘŀǊǎǘǾŀ ƴŀ ǇƻŘǊƻőƧƛƘ ƴƛȌƧŜƎŀ ǇƻƪƭƛŎƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όǇƻƳƻőƴƛƪ Ǿ ōƛƻǘŜƘƴƛƪƛ ƛƴ ƻǎƪǊōƛύΣ ƴŀ ǇƻŘǊƻőƧǳ ǎǊŜŘƴƧŜƎŀ poklicnega 
ƛȊƻōǊŀȌŜǾŀƴƧ όƪƳŜǘƛƧǎƪŀ ǳǎƳŜǊƛǘŜǾΥ DƻǎǇƻŘŀǊ ƴŀ ǇƻŘŜȌŜƭƧǳΣ aŜƘŀƴƛƪ ƪƳŜǘƛƧǎƪƛƘ ƛƴ ŘŜƭƻǾƴƛƘ ǎǘǊƻƧŜǾΤ ƘƻǊǘƛƪǳƭǘǳǊƴŀ ǳǎƳŜǊƛǘŜǾΥ ±Ǌtnar, 
/ǾŜǘƭƛőŀǊ ƛƴ ƎƻȊŘŀǊǎƪŀ ǳǎƳŜǊƛǘŜǾΥ DƻȊŘŀǊύΣ ƴŀ ǇƻŘǊƻőƧǳ ǎǊŜŘƴƧŜƎŀ ǎǘǊƻƪƻǾƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όƪƳŜǘƛƧǎƪŀ ǳǎƳŜǊƛǘŜǾΥ Ymetijsko-ǇƻŘƧŜǘƴƛǑƪƛ 
tehnik), hortikulturna usmeritev: Hortikulturni tehnik; naravovarstvena usmeritev: Naravovarstveni tehnik in gozdarska usmeritev: 
DƻȊŘŀǊǎƪƛ ǘŜƘƴƛƪύΣ ƴŀ ǇƻŘǊƻőƧǳ ǇƻƪƭƛŎƴƻ-ǘŜƘƴƛǑƪŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όƪƳŜǘƛƧǎƪŀ ǳǎƳŜǊƛǘŜǾΥ YƳŜǘƛƧǎƪƻ-podjetniǑƪƛ ǘŜƘƴƛƪ ƛƴ ƘƻǊǘƛƪǳƭǘǳǊƴŀ 
ǳǎƳŜǊƛǘŜǾΥ IƻǊǘƛƪǳƭǘǳǊƴƛ ǘŜƘƴƛƪύ ƛƴ ƴŀ ǇƻŘǊƻőƧǳ ǾƛǑƧŜǑƻƭǎƪŜƎŀ ǎǘǊƻƪƻǾƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όƪƳŜǘƛƧǎƪŀ ǳǎƳŜǊƛǘŜǾΥ ¦ǇǊŀǾƭƧŀƴƧŜ ǇƻŘŜȌŜƭƧŀ ƛƴ 
krajine, hortikulturna usmeritev: Hortikultura, naravovarstvena usmeritev: Naravovarstvo in gozdarstvo: Gozdarstvo in lovstvo). 
 
~ƻƭǎƪŀ ǇƻǎŜǎǘǾŀ ƻǇǊŜŘŜƭƧǳƧŜ ½ŀƪƻƴ ƻ ǇƻƪƭƛŎƴŜƳ ƛƴ ǎǘǊƻƪƻǾƴŜƳ ƛȊƻōǊŀȌŜǾŀƴƧǳΣ омΦ őƭŜƴΣ оΦ ŀƭƛƴŜƧŀ ό¦ǊŀŘƴƛ ƭƛǎǘ w{Σ ǑǘΦ тфκнллсύΥ άYƳŜǘƛƧǎƪŜ 
ǑƻƭŜ ƭŀƘƪƻ ƛȊǾŀƧŀƧƻ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ Ȋ ŘŜƭƻƳ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳέ ό/tLΣ нлннύΦ 
 

.ÁÌÏÇÅ ÉÎ ÃÉÌÊÉ  ĤÏÌÓËÅÇÁ ÐÏÓÅÓÔÖÁ Ö ÖÚÇÏÊÎÏ-ÉÚÏÂÒÁĿÅÖÁÌÎÅÍ ÐÒÏÃÅÓÕ 
 
bŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ǇƻǘŜƪŀƧƻ ŘŜƧŀǾƴƻǎǘƛ ƴŀ ƪŀǘŜǊƛƘ ǳŘŜƭŜȌŜƴŎƛ ǇǊƛŘƻōƛǾŀƧƻ ȊƴŀƴƧŀ ƛƴ ǾŜǑőƛƴŜ ǎ ǇƻŘǊƻőƛƧΥ 
- ƴŀőǊǘƻǾŀƴƧŀ ŘŜƧŀǾƴƻǎǘƛ ƴŀ ǇƻǎŜǎǘǾǳ: ƴŀőǊǘƻǾŀƴƧŜΣ ƪƻƻǊŘƛƴƛǊŀƴƧŜ ƛƴ ƻōǾƭŀŘƻǾŀƴƧŜ ŘŜƭƻǾƴƛƘ ǇǊƻŎŜǎƻǾ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΣ ƴŀŘȊƛǊŀƴƧŜ 
ǇƻǎŀƳŜȊƴƛƘ ƻǇŜǊŀŎƛƧ ŘŜƭŀ Ǿ ǊŀȊƭƛőƴƛƘ őŀǎƻǾƴƛƘ ƻōŘƻōƧƛƘΣ ƴŀőǊǘƻǾŀƴƧŜ ƛƴ ǳǎƪƭŀƧŜǾŀƴƧŜ ŘŜƭŀ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΣ ǾƻŘŜƴƧŜ ƛƴ ƻǊƎŀniziranje 
ŘŜƭƻ ŘǊǳƎƛƘ ȊŀǇƻǎƭŜƴƛƘ ƴŀ Ǒƻlskem posestvu, organiziranje in skrb za nabavo reprodukcijskega materiala in drobnega orodja, predlaganje 
in sodelovanje pri uvajanju novosti in razvojnih sprememb, predlaganje nakupov novih strojev in opreme, skrb za trajnostno kmetovanje 
in gospodarjenjŜ Ȋ ƎƻȊŘƻǾƛΣ ǳǇƻǑǘŜǾŀƴƧŜ ǇǊŜŘǇƛǎƻǾ ƛȊ ǾŀǊǎǘǾŀ ǇǊƛ ŘŜƭǳΤ 
- ƴŀƭƻƎŜ ǎ ǇƻŘǊƻőƧŀ ŜƪƻƴƻƳƛƧŜ ƛƴ ǘǊȌŜƴƧŀΥ ǾƻŘŜƴƧŜ ŜǾƛŘŜƴŎΣ ǇǊƛǇǊŀǾƭƧŀƴƧŜ ǇƻǊƻőƛƭ ƻ ǇǊƛŘŜƭŀǾƛ ƛƴ ǇǊŜŘŜƭŀǾƛ ǘŜǊ ƻ ŘǊǳƎƛƘ ŘŜƧŀǾƴƻǎǘƛƘ ƴŀ 
ǇƻǎŜǎǘǾǳΣ ǾƻŘŜƴƧŜ ƳŀǘŜǊƛŀƭƴŜƎŀ ƪƴƧƛƎƻǾƻŘǎǘǾŀ Ȋŀ Ǒƻƭǎƪƻ ǇƻǎŜǎǘǾƻΣ ǇǊƛǇǊŀǾƭƧŀƴƧŜ ƪŀƭƪǳƭŀŎƛƧ ŎŜƴ ƪƳŜǘƛƧǎƪƛƘ ǇǊƛŘŜƭƪƻǾΣ ƛȊŘŜƭƪƻǾ in storitev, 
organiziranje in vodenje pǊƻŘŀƧŜ ǘǊȌƴƛƘ ǾƛǑƪƻǾΣ ǎƻŘŜƭƻǾŀƴƧŜ ǇǊƛ ǇǊƻŘŀƧƛ ƎƻȊŘƴƻ ƭŜǎƴƛƘ ǎƻǊǘƛƳŜƴǘƛƘΣ ǇǊƛǇǊŀǾƭƧŀƴƧŜ ƭŜǎŀ Ȋŀ ƭƛŎƛǘŀŎƛƧƻΣ 
ǎƻŘŜƭƻǾŀƴƧŜ ǎ ǇƻŘƧŜǘƧƛΣ ȊŀǾƻŘƛ ƛƴ ŘǊǳƎƛƳƛ ǎǘǊƻƪƻǾƴƛƳƛ ƻǊƎŀƴƛȊŀŎƛƧŀƳƛΣ ǎƪǊō Ȋŀ  ŜƪƻƴƻƳƛőƴƻǎǘ ǇƻǎŀƳŜȊƴƛƘ ǇŀƴƻƎ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎtvu, 
svetovanje pri nakupu in prodaji izdelkov in storitev ter materiala za potrebe kmetijske, gozdarske, naravovarstvene in hortikulturne 
dejavnosti; 
- ƴŀƭƻƎŜ ƴŀ ǇƻŘǊƻőƧǳ ƪƻƳǳƴƛƪŀŎƛƧŜ ƛƴ ƛƴŦƻǊƳŀŎƛƧƻ ƪƻƳǳƴƛƪŀŎƛƧǎƪƛƘ ǘŜƘƴƻƭƻƎƛƧ όLY¢ύ Ȋ ǳőƛƴƪƻǾƛǘƛƳ ƪƻƳǳƴƛŎƛǊŀƴƧŜƳ Ǿ ƴƻǘǊŀƴƧŜƳ ƛƴ ȊǳƴŀƴƧŜƳ 
okolju, obvladovanje IKT orodij, ogledi in predstavitev posestev. 
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V vzgojno-ƛȊƻōǊŀȌŜǾŀƭƴŜƳ ǇǊƻŎŜǎǳ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ǇƻǘŜƪŀ ŘŜƭƻǾƴƛ ǇǊƻŎŜǎΣ ƪƛ ƧŜ ǳǎƪƭŀƧŜƴ Ȋ ƻǊƎŀƴƛȊŀǘƻǊƧŜƳ ǇǊŀƪǘƛőƴŜƎŀ Ǉƻǳƪŀ ƛƴ 
ǇǊŀƪǘƛőƴŜƎŀ ǳǎǇƻǎŀōƭƧŀƴƧŀ Ȋ ŘŜƭƻƳ ǘŜǊ Ȋ ǳőƛǘŜƭƧƛ ǎǘǊƻƪƻǾƴƛƘ ƳƻŘǳƭƻǾΦ ¦ǎƪƭŀƧǳƧŜ ƛȊǾŀƧŀƴƧŜ ŘŜƧŀǾƴƻǎǘƛ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ όǇǊƛŘelava, reja, 
ǇǊŜŘŜƭŀǾŀΣ ǘǊȌŜƴƧŜ Χύ ǇƻǘŜƪŀ ǎ ŎƛƭƧƛ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƴŀ ǎǘǊƻƪƻǾƴŜƳ ǇƻŘǊƻőƧǳ ƪƳŜǘƛƧǎǘǾŀΣ  ƘƻǊǘƛƪǳƭǘǳǊŜΣ ƴŀǊŀǾƻǾŀǊǎǘǾa in 
ƎƻȊŘŀǊǎǘǾŀ Ȋ ǳǇƻǑǘŜǾŀƴƧŜƳ ǊŜƭŜǾŀƴǘƴŜ ȊŀƪƻƴƻŘŀƧŜΣ ǇǊŀǾƛƭƛ ǎǘǊƻƪŜΣ ƪŀƪƻǾƻǎǘƛ ŘŜƭŀΣ ǾŜǑőƛƴ ƛƴ ȊƴŀƴƧΣ ƪƛ ǎŜ ƛȊǾŀƧŀƧƻ Ȋ mentoriranjem za 
ǇǊƛŘƻōƛǾŀƴƧŜ ȊƴŀƴƧ ƛƴ ƛȊƪǳǑŜƴƧ ŘƛƧŀƪƻǾΣ ǑǘǳŘŜƴǘƻǾ ƛƴ ƻŘǊŀǎƭƛƘ ǳŘŜƭŜȌŜƴŎŜǾ ƴŀ ǇǊŀƪǘƛőƴŜƳ ƛȊƻōǊŀȌŜǾŀƴƧǳ ƛƴ ǇǊƛ ǇǊƻƧŜƪǘƴƛƘ ƴŀƭƻƎah.     

 

)ÚÖÁÊÁÎÊÅ ÐÒÁËÔÉéÎÅÇÁ ÉÚÏÂÒÁĿÅÖÁÎÊÁ Ö ÆÏÒÍÁÌÎÉÈ ÉÚÏÂÒÁĿÅÖÁÌÎÉÈ ÐÒÏÇÒÁÍÉÈ 
 
± {ƭƻǾŜƴƛƧƛ ǎŜ ƴŀ ǇƻŘǊƻőƧǳ ƪƳŜǘƛƧǎǘǾŀΣ ƘƻǊǘƛƪǳƭǘǳǊŜΣ ƴŀǊŀǾƻǾŀǊǎǘǾŀ ƛƴ ƎƻȊŘŀǊǎǘǾŀ ǎŜ ƛȊǾŀƧŀƧƻ ǇǊƻƎǊŀƳƛ ƴŀ ǾǎŜƘ ǊŀǾƴŜƘ ǎŜƪǳƴŘŀǊnega 
ƛȊƻōǊŀȌŜǾŀƴƧŀΦ tǊƻƎǊŀƳƛ ǎƻ ƪƻƳǇŜǘŜƴőƴƻ ȊŀǎƴƻǾŀƴƛ ƛƴ Ǿ ƻǎǇǊŜŘƧŜ ǇƻǎǘŀǾƭƧŀƧƻ ǊŀȊǾƻƧ ƪƭƧǳőƴƛƘ ƛƴ ǇƻƪƭƛŎƴƛƘ ƪƻƳǇŜǘŜƴŎ ό~ǘƛǊƴ Wŀƴƻta, 2021). 
{ ǇƻǎŀƳŜȊƴƛƳƛ ƛȊƻōǊŀȌŜǾŀƭƴƛƳƛ ǇǊƻƎǊŀƳƛ ǎƻ ŘŜŦƛƴƛǊŀƴƛ ǳőƴƛ ƛȊƛŘƛ Ǿ ƪŀǘŀƭƻƎƛƘ ȊƴŀƴƧŀΣ ƪƛ ƛƳŀƧƻ ǇƻŘƭŀƎƻ Ǿ ǇƻƪƭƛŎƴƛƘ ǎǘŀƴŘŀǊŘƛƘΦ  Katalogi znanja 
konkretno poleg strokovno-ǘŜƻǊŜǘƛőƴŜƎŀ ȊƴŀƴƧŀ ƻǇǊŜŘŜƭƧǳƧŜƧƻ ǘǳŘƛ ǾŜǑőƛƴŜ ƛƴ ǎǇǊŜǘƴƻǎǘƛΣ ǘƻǊŜƧ ŘŜƭƻǾƴŜ Ǉƻstopke, metode dela, uporabo 
orodij, strojev in naprav.  
 
Za doseganje kompetenc dijakov in odraslih v srednjih poklicnih in strokovnih programov je pomembno kvalitetno izvajanje ǇǊŀƪǘƛőƴŜƎŀ 
ƛȊƻōǊŀȌŜǾŀƴƧŀ όtwLύ Σ ƪƛ ǎŜ Ǿ ǎǊŜŘƴƧƛƘ ǑƻƭŀƘ ƛȊǾŀƧŀ ƪƻǘ ǇǊŀƪǘƛőƴƛ Ǉƻǳƪ ƛƴ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ Ȋ ŘŜƭƻƳ όt¦5ύΦ tǊŀƪǘƛőƴƛ Ǉƻǳƪ ǎŜ ƴŀǾŀŘƴƻ 
ƛȊǾŀƧŀ Ǿ ǑƻƭƛΣ t¦5 Ǉŀ Ǿ ǇƻŘƧŜǘƧƛƘΦ YƳŜǘƛƧǎƪŜ ǑƻƭŜ ƭŀƘƪƻ ƛȊǾŀƧŀƧƻ t¦5 ƴŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ƻȊƛǊƻƳŀ Ǿ aŜŘǇƻŘƧŜǘƴƛǑƪƛƘ ƛȊƻōǊŀȌŜǾalnih centrih 
όaL/ύΦ tƻƳŜƳōƴƻ ǾƭƻƎƻ ƛƳŀ ǎǘǊƻƪƻǾƴƻ ŘŜƭƻ ƻǊƎŀƴƛȊŀǘƻǊƧŀ ƴŀ ǑƻƭƛΣ ƳŜƴǘƻǊƧŀ Ǿ ǇƻŘƧŜǘƧǳ ŀƭƛ ƴŀ ǑƻƭǎƪŜƳ Ǉƻsestvu, ter tudi dobro delo 
ǎǘǊƻƪƻǾƴŜƎŀ ŀƪǘƛǾŀ ǘŜǊ ǇǊŜŘƳŜǘƴŜƎŀ ǳőƛǘŜƭƧǎƪŜƎŀ ȊōƻǊŀΦ  
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tǊƛ ƻǊƎŀƴƛȊŀŎƛƧƛ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƧŜ ǇƻǘǊŜōƴƻ ǎƭŜŘƛǘƛ ƴƻǊƳƛǊŀƴƛ ǾŜƭƛƪƻǎǘƛ ǎƪǳǇƛƴΣ ǇǊŜŘǾƛŘŜƴŜƳ ƻōǎŜƎǳ ǳǊ ƎƭŜŘŜ ƴŀ Ǉƻǎamezni 
ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻƎǊŀƳΣ ƳƻȌƴƻǎǘƛ ǎŜǎǘŀǾŜ ǳǊƴƛƪŀ ȊŀǊŀŘƛ ǇǊƻǎǘƻǊǎƪƛƘΣ ƪŀŘǊƻǾǎƪƛƘ ƛƴ  ŘǊǳƎƛƘ ƻƳŜƧƛǘŜǾΦ wŀȊƴƻƭƛƪƻǎǘ ŘŜƭƻǾƴƛƘ ǇǊƻŎesov, 
ȊŀƘǘŜǾƴƻǎǘƛ ŘŜƭΣ ǇǊƛƭŀƎŀƴƧŜ ƭŜǘƴƛƳ őŀǎƻƳ ƛƴ ǾǊŜƳŜƴǎƪƛƳ ǊŀȊƳŜǊŀƳΣ ȊŀƘǘŜǾŀ Ȋŀ ǳőƛƴƪƻǾƛǘƻ ƛȊǾŀƧŀƴƧŜ ŎŜƭƻǎǘƴƛ ǇǊƛǎǘƻǇΦ tƻƭŜƎ ǳőƛǘeljev in 
ƻǊƎŀƴƛȊŀǘƻǊƧŜǾ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǎƻ ƴŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ǇƻǘǊŜōƴƛ ǘǳŘƛ ŘǊǳƎƛ ǎǘǊƻƪƻǾƴƛ ŘŜƭŀǾŎƛΣ ǎŀƧ ƧŜ ǇƻǘǊŜōƴƻ ƛȊǾŀƧŀƴƧŜ ŘƻƭƻőŜƴƛƘ 
ǇǊƻŎŜǎƻǾ ǘǳŘƛ  Ǿ őŀǎǳΣ ƪƻ ƴŜ ǇƻǘŜƪŀ ƻǊƎŀƴƛȊƛǊŀƴ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ όƴǇǊΦ ƪǊƳƭƧŜƴƧŜ ƛƴ ƳƻƭȌŀ ȌƛǾŀƭƛύΦ YŜǊ Ȋŀ ȊŀǇƻǎƭŜƴŜ ǎǘǊƻƪƻǾƴŜ delavce 
ǇǊƻǊŀőǳƴǎƪŀ ǎǊŜŘǎǘǾŀ Ȋŀ ǇǊƻƎǊŀƳŜ ǎǊŜŘƴƧŜƎŀ ǑƻƭǎǘǾŀ ƴƛǎƻ ȊŀƎƻǘƻǾƭƧŜƴŀ ƛȊ ǇǊƻǊŀőǳƴŀΣ ǑƻƭŜ ǎǊŜŘǎǘǾŀ Ȋa financiranje pridobivajo iz drugih 
ǾƛǊƻǾΦ { ǇǊƻŘŀƧƻ ǇǊƛŘŜƭƪƻǾ ƛƴ ƛȊŘŜƭƪƻǾ ǑƻƭŜ ƴƛǎƻ ƪƻƴƪǳǊŜƴőƴŜ ȊŀǊŀŘƛ ŜƪƻƴƻƳƛƧŜ ƻōǎŜƎŀ ǇǊƻƛȊǾƻŘƴƧŜΣ ȊŀǊŀŘƛ ƛȊǇŀŘŀ ƛȊŘŜƭƪƻǾΣ ƪƛ niso primerni 
za trg, logistike in nenazadnje pravice le do delnega odbitka DDV.   
 
½ŀǊŀŘƛ ƪƻƳǇƭŜƪǎƴƻǎǘƛ ǇǊƻŎŜǎƻǾ ǎƳƻ ȌŜƭŜƭƛ ǇƻŘǊƻōƴŜƧŜ ǇǊƻǳőƛǘƛ ǳőƛƴƪƻǾƛǘƻǎǘ ǳőƴƛƘ ƭŀōƻǊŀǘƻǊƛƧŜǾΣ ƪƧŜǊ ǎŜ ǇƻǎǘŀǾƭƧŀ ǾǇǊŀǑŀƴƧŜΣ ƪako ob 
ŜƪƻƴƻƳǎƪƛ ǾȊŘǊȌƴƻǎǘƛ ȊŀƎƻǘŀǾƭƧŀǘƛ ǳǎǇŜǑƴƻ ǇǊŀƪǘƛőƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜΦ {ƳŜǊƴƛŎŜ Ȋŀ ǾȊƎƻƧƴƻ-ƛȊƻōǊŀȌŜǾŀƭƴƻ ŘŜƭƻ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾu, ki jih je 
ǇǊƛǇǊŀǾƛƭ /ŜƴǘŜǊ Ȋŀ ǇƻƪƭƛŎƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ Ǿ ƭŜǘǳ нлнн ƛƴ ǎƻ ōƛƭŜ ǎǇǊŜƧŜǘŜ ƴŀ {ǘǊƻƪƻǾƴŜƳ ǎǾŜǘǳ w{ Ȋŀ ǇƻƪƭƛŎƴƻ ƛƴ ǎǘǊƻƪƻǾƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ 
ό/tLΣ нлннύΣ Ǿ ƛȊƘƻŘƛǑőŜ ƪƳŜǘƛƧǎƪŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǇƻǎǘŀǾƭƧŀƧƻ Ǒƻƭǎƪƻ ǇƻǎŜǎǘǾƻ Ȋ ǾƭƻƎƻ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ ǳǎposabljanja ter razvojno nalogo. 
½ŀ ŘƻǎŜƎŀƴƧŜ ŎƛƭƧŜǾ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƧŜ ǇƻǘǊŜōƴƻ ǎƻŘŜƭƻǾŀƴƧŜ ŘƛƧŀƪƻǾ ǇǊƛ ǾǎŜƘ ƻǇǊŀǾƛƭƛƘ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΦ bŀőǊǘƻǾanje 
ŘŜƧŀǾƴƻǎǘƛ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΣ ƻǊƎŀƴƛȊŀŎƛƧƻ ŘŜƭŀΣ ƻǇǊŀǾƭƧŀƴƧŜ ƴŀƭƻƎ ǎ ǇƻŘǊƻőƧŀ ŜƪƻƴƻƳƛƧŜΣ ǘǊȌŜƴƧŀΣ ƪƻƳǳƴƛƪŀŎƛƧŜ ƧŜ Ǿ ŘƻƳŜƴƛ ǾƻŘƧŀ 
ǇƻǎŜǎǘǾŀΦ ±ƻŘƧŀ ǇƻǎŜǎǘǾŀ ǘǳŘƛ ǳǎƪƭŀƧǳƧŜ ƛȊǾŀƧŀƴƧŜ ŘŜƧŀǾƴƻǎǘƛ ǎ ŎƛƭƧƛ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ ƻǊƎŀƴƛȊŀǘƻǊƧŜƳ ǇǊŀƪǘƛőƴŜƎŀ pouka in 
ǇǊŀƪǘƛőƴŜƎŀ ǳǎǇƻǎŀōƭƧŀƴƧŀ Ȋ ŘŜƭƻƳΦ  
 
wŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜΥ bŀ ƪŀƪǑŜƴ ƴŀőƛƴ Ǒƻƭǎƪŀ ǇƻǎŜǎǘǾŀ ȊŀƎƻǘŀǾƭƧŀƧƻ ƪŀƪƻǾƻǎǘƴƻ  ƛȊƻōǊŀȌŜǾŀƴƧŜ Ǿ ŦƻǊƳŀƭƴƛƘ ǇǊƻƎǊŀƳƛƘ ƴŀ ǇƻŘǊƻőƧǳ 
kmetijstva?   

Metode 
 
½ ǾǇǊŀǑŀƴƧŜƳΣ ƪŀƪƻ ŜǾŀƭǾƛǊŀǘƛ ǾǇƭƛǾ ǎƻŘŜƭƻǾŀƴƧŀ ǑǘǳŘŜƴǘƻǾ ǇǊƛ ƪŀƪƻǾƻǎǘƴŜƳ ŘŜƭǳ ǑƻƭŜΣ ƧŜ ǎƪǳǇƛƴŀ ǊŀȊƛǎƪƻǾŀƭŎŜǾ ǇǊƻǳőŜǾŀƭŀΣ Ǿ ƪŀǘŜǊŜ ǑƻƭǎƪŜ 
ŀƪǘƛǾƴƻǎǘƛ ǎŜ ǑǘǳŘŜƴǘƛ ƴŀƧǾŜőƪǊŀǘ ǳŘŜƭŜȌǳƧŜƧƻ ƛƴ ƪŀƪƻ ƴƧƛƘƻǾŀ ǳŘŜƭŜȌōŀ ǾǇƭƛǾŀ ƴŀ ƪǾŀƭƛǘŜǘƻ ǑƻƭŜΦ ½ŀ ƻōƭƛƪƻǾŀƴƧŜ ƳƻŘŜƭŀ so uporabili  DEXi 
ǊŀőǳƴŀƭƴƛǑƪƛ ǇǊƻƎǊŀƳ ƛƴ ŀƴŀƭƛȊƻ ηƪŀƧ-őŜζ όYƻǾŀőΣ wŜǎƳŀƴ ƛƴ wŀƧƪƻǾƛőΣ нлмлύΦ ¢ǳŘƛ Ȋŀ ǇƻƎƭƻōƭƧŜƴƻ ŀƴŀƭƛȊƻ ǇǊƛ ƭŜǘƴƛ ǎŀƳƻŜǾŀƭǾŀŎƛƧƛ ǑǘǳŘƛƧǎƪƛƘ 
ǇǊƻƎǊŀƳƻǾ ƧŜ ōƛƭ Ȋŀ ǎǘǊƻƪƻǾƴƻ ƳƻŘŜƭƛǊŀƴƧŜ ǳǇƻǊŀōƭƧŜƴ ǇǊƻƎǊŀƳ 59·ƛ όYƻǾŀőΣ нлмрύΦ tǊŜŘǎǘŀǾƭƧŜƴƛ ƳƻŘŜƭ ǾǎŜōǳƧŜ ǎƛǎǘŜƳŀǘƛőƴƻ ǳǊŜƧŜƴŀ 
merila in pravila ocenjevanja ter metode in instrumente, namenjene vrednotenju in analizi kakovosti v skladu s pravili Nacionalne agencije 
wŜǇǳōƭƛƪŜ {ƭƻǾŜƴƛƧŜ Ȋŀ ƪŀƪƻǾƻǎǘ Ǿ ǾƛǎƻƪŜƳ ǑƻƭǎǘǾǳΦ tǊƛ ǊŀȊǾƻƧǳ ƳƻŘŜƭŀ ǎƻ ōƛƭŀ Ǉƻ ƛŘŜƴǘƛŦƛƪŀŎƛƧƛ ƛƴ ƘƛŜǊŀǊƘƛőƴƛ ǳǊŜŘƛǘǾƛ ƳŜǊƛƭ ŘƻƭƻőŜƴƛ ǾǇƭƛǾ 
kriterijev in pravila ocenjevanja. Po oblikovanju elevacijske predloge za ocenjevalce je bil izdelan ekspertni model za podporo kakovosti.  
Ocenjevalci so svoje ocene vpisovali v ocenjevalne liste, ǇǊƛ ƪŀǘŜǊƛƘ ǎƻ ōƛƭƛ ǇƻǎŀƳŜȊƴƛ ƪǊƛǘŜǊƛƧƛ ƻǾǊŜŘƴƻǘŜƴƛ Ȋ ƻŎŜƴŀƳƛ ƻŘ м Řƻ р όм ƴŀƧǎƭŀōǑŀ 
ƻŎŜƴŀ ƛƴ р ƴŀƧōƻƭƧǑŀ ƻŎŜƴŀύΦ   



 

 

32 
 

  

 

:ÁÓÎÏÖÁ ÍÏÄÅÌÁ ÚÁ ÏÃÅÎÏ ÕéÉÎËÏÖÉÔÏÓÔÉ ÕéÎÉÈ ÐÏÌÉÇÏÎÏÖ £ÏÌÓËÅÇÁ ÐÏÓÅÓÔÖÁ 
½ŀ ǾǊŜŘƴƻǘŜƴƧŜ ǳőƛƴƪƻǾƛǘƻǎǘƛ ǳőƴƛƘ ƭŀōƻǊŀǘƻǊƛƧŜǾ ǎƳƻ ǎ ǇƻƳƻőƧƻ ǘŜƻǊŜǘƛőƴŜƎŀ ƛƴ ǇǊŀƪǘƛőƴƛƘ ƛȊƪǳǑŜƴƧ ƛȊŘŜƭŀƭƛ ƘƛŜǊŀǊƘƛƧƻ ƻōƧŜƪǘivnih in 
ǎǳōƧŜƪǘƛǾƴƛƘ ƪǊƛǘŜǊƛƧŜǾΣ ƪƛ ŘƻƭƻőŀƧƻ ǾǎŜōƛƴƻΣ ƻǊƎŀƴƛȊŀŎƛƧƻ ƛƴ ŜƪƻƴƻƳǎƪŜ ǳőƛƴƪŜ ǇƻǎŀƳŜȊƴƛƘ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾa.  
tǊŜŘƭƻƎŀ ǇǊƻƎǊŀƳŀ a{ 9ȄŎŜƭ ǎ ǎŀƳƻŘŜƧƴƛƳ ƛȊǊŀőǳƴƻƳ ƧŜ ōƛƭŀ ƴŀǊŜƧŜƴŀ ƪƻǘ ǘŜƘƴƛőƴŀ ǇƻŘǇƻǊŀ ƻŎŜƴƧŜǾŀƭŎǳΣ ǎǘǊƻƪƻǾƴƛ ƳƻŘŜƭ η~ƻƭǎƪƻ 
posestvo«  v programu DEXi je bila zasnovan za analitika kakovosti.    
 
V mƻŘŜƭǳ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ ǎƳƻ ǾƪƭƧǳőƛƭƛ ǑǘƛǊƛ ƘƻǊƛȊƻƴǘŀƭƴƻ ŘŜƭǳƧƻőŜ ǳőƴŜ ǇƻƭƛƎƻƴŜΥ wŜƧŀ ȌƛǾŀƭƛΣ tƻǎŜǎǘǾƻΣ wŀǎǘƭƛƴǎƪŀ 
ǇǊƛŘŜƭŀǾŀ ƛƴ ¢ǊŀƧƴƛ ƴŀǎŀŘƛΦ tǊƛ ǾǊŜŘƴƻǘŜƴƧǳ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǎƳƻ ǳǇƻǊŀōƛƭƛ ƳŜǘƻŘƻ YŜǇƴŜǊ-Tregoe in DEX, zgrajeni model smo obdelali z 
ǊŀőǳƴŀƭƴƛǑƪƛƳ ǇǊƻƎǊŀƳƻƳ Ȋŀ ǾŜőǇŀrametrsko modeliranje DEXi. 
 
± ǊŀȊƛǎƪŀǾƛ ƧŜ ōƛƭ ǇǊƛ ǊŀȊǾƻƧǳ ƳƻŘŜƭŀ ǳǇƻǊŀōƭƧŜƴ ǎƛǎǘŜƳŀǘƛőŜƴ ǇǊƛǎǘƻǇ ƛƴ ƴŀǎƭŜŘƴƧƛ ƪƻǊŀƪƛΥ 
- ƻǇǊŜŘŜƭƛǘŜǾ ƛƴ ƘƛŜǊŀǊƘƛőƴŀ ǊŀȊǇƻǊŜŘƛǘŜǾ ƳŜǊƛƭΣ  
- ŘƻƭƻőƛǘŜǾ ǾǇƭƛǾŀ ƳŜǊƛƭΣ  
- ŘƻƭƻőƛǘŜǾ ǇǊŀǾƛƭ ƻŎŜƴƧŜǾŀƴƧŀΣ  
- oblikovanje predloge za ocenjevanje kot orodja za ocenjevanje delovanja enote in  
- oblikovanje modela η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀΦ 
 
± ŦŀȊŀƘ ƻŘƭƻőƛǘǾŜƴŜƎŀ ǇǊƻŎŜǎŀ ƻǾǊŜŘƴƻǘƛƳƻ ǳőƴŜ ǇƻƭƛƎƻƴŜ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀΣ ƪƛ ǎƻ ƴŀ ǊŀȊƭƛőƴƛƘ ƭƻƪŀŎƛƧŀƘ ƛƴ ǘŜƘƴƛőƴƛƘ ƪŀǊŀƪǘŜǊƛǎǘƛƪΦ 
hŎŜƴƛƳƻ ƛƴ ƻǾǊŜŘƴƻǘƛƳƻ ǳőƴŜ ǇƻƭƛƎƻƴŜ Ǿ ŘǾŜƘ ƪƻǊŀƪƛƘ Ȋ ƻŎŜƴƻ ǎǘŀƴƧŀ Ǉƻ ȊōǊŀƴƛƘ ƛƴŦƻǊƳŀŎƛƧŀƘ ǘŜǊ Ȋ ƻŎŜƴƻ ǘǾŜƎŀƴƧŀΣ őŜ ǎŜ ƪŀǘŜǊŀ 
ƛƴŦƻǊƳŀŎƛƧŀ ƛȊƪŀȌŜ Ȋŀ ǇǊŜƻǇǘƛƳƛǎǘƛőƴƻΦ !ƭǘŜǊƴŀǘƛǾŜ ǇǊŜŘǎǘŀǾƭƧŀƧƻ ƪƻƴƪǊŜǘƴŜ ǳőƴŜ ǇƻƭƛƎƻƴŜ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀΣ ƪƛ Ǉŀ ǇƻŘŀƧŀƧƻ ǘǳŘƛ ǑƛǊǑƻ 
ǳǎƳŜǊƛǘŜǾΣ ƪŀƪǑŜƴ ƻōǎŜƎ ǇǊƻƛȊǾƻŘƴƛƘΣ ǎǘǊƻƪƻǾƴƛƘΣ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ƛƴ ǘǊȌƴƛƘ ǳőƛƴƪƻǾ ƧŜ ǊŀȊǾƻƧƴƻ ƻǇǘƛƳŀƭŜƴ Ȋŀ Ǒƻƭǎƪƻ ǇƻǎŜǎǘvo. 

 

2ÁÚÇÒÁÄÎÊÁ ÐÒÏÂÌÅÍÁ ÉÎ ÌÁÓÔÎÏÓÔÉ ÏÄÌÏéÉÔÖÅÎÅÇÁ ÐÒÏÃÅÓÁ 
IƛŜǊŀǊƘƛőƴƻ ǎǘǊǳƪǘǳǊƻ ǳǊŜŘƛǘŜǾ ƪǊƛǘŜǊƛƧŜǾ Ȋŀ ǇƻŘǊƻőƧŜ ƛƴŦǊŀǎǘǊǳƪǘǳǊŜ ǇǊƛƪŀȊǳƧŜ ǘŀōŜƭŀ мΦ 

 
¢ŀōŜƭŀ мΥ tǊƛƳŜǊ ƘƛŜǊŀǊƘƛőƴŜ ǳǊŜŘƛǘǾŜ ƪǊƛǘŜǊƛƧŜǾ Ȋŀ ǇƻŘǊƻőƧŜ ƛƴŦǊŀǎǘǊǳƪǘǳǊŜ 

1 Infrastruktura 

1.1 Tehnologija 

1.1.1 Obseg poligona za samostojno izvajanje delovne operacije 

1.1.2 ¢ŜƘƴƻƭƻǑƪŀκŘƛŘŀƪǘƛőƴŀ ƻǇǊŜƳƭƧŜƴƻǎǘ ǇƻƭƛƎƻƴŀ 

1.1.3 {ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ 

1.1.4 Obvladovanje tehnologije 

1.1.5 {ǊŜŘǎǘǾŀ Ȋŀ ǾȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀ 

1.1.6 ½ŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ 

1.1.7 {ǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧƛƭ Χύ 

1.2 Zeleni prehod 

1.2.1 Tehnologija pripomore k varovanju okolja 

1.2.2 ¢ŜƘƴƻƭƻƎƛƧŀ ƻƳƻƎƻőŀ ƛȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ  Ǿ ǎƳƛǎƭǳ ǾŀǊƻǾŀƴƧŀ ƻƪƻƭƧŀ 

1.2.3 ¢ŜƘƴƻƭƻƎƛƧŀ ȊƳŀƴƧǑǳƧŜ ǘǾŜƎŀƴƧŜ ǾǇƭƛǾŀ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō 

1.3  Digitalizacija 

1.3.1 ¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ȋŀ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ Ǿ ǳőƴƛƘ ǇǊƻŎŜǎƛƘ 

1.3.2 Avtomatizacija procesov na kmetijskem poligonu 

 
Preference: prednost pri infrastrukturi predstavljajo objekti, stroji in oprema, velikost naprave in izraba  substrata z izplenom, torej 
ŘŜƧŀǾƴƛƪƛΣ ƪƛ ǇƻƳŜƴƛƧƻ ƪƻǊŜƭŀŎƛƧƻ ǇǊƛ ǇǊƻƛȊǾƻŘƴƛƘ ǳőƛƴƪƛƘΦ 
Negotovost: ƧŜ Ǿ ǎǳōǾŜƴŎƛƻƴƛǊŀƴƧǳ ǎ ŦƛƴŀƴőƴƛƳƛ ǎǊŜŘǎǘǾƛΣ ƪƛ Ƨƻ ŘǊȌŀǾŀ w{ ǇǊŜƪƻ ƳƛƴƛǎǘǊǎǘŜǾ ȊŀƎƻǘŀǾƭƧŀ Ȋŀ ǇƻǎƻŘŀōƭƧŀƴƧŜ ƪƳŜǘƛƧǎƪŜ ƻǇǊŜƳŜ 
ǎǘǊƻƪƻǾƴƛƘ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǇǊƻƎǊŀƳƻǾ ƻȊƛǊƻƳŀ Ȋ ǾƭŀŘƴƻ ǇƻƭƛǘƛƪƻΦ  
 

$ÏÌÏéÉÔÅÖ ÖÐÌÉÖÁ ÍÅÒÉÌ 
½ŀ ƴŀƳŜƴŜ ǎŀƳƻŘŜƧƴŜƎŀ ƛȊǊŀőǳƴŀ ƳŜǊƛƭ ǾǊŜŘƴƻǘŜƴƧŀ ƴŀ ǾƛǑƧƛƘ ǊŀǾƴŜƘ ƘƛŜǊŀǊƘƛőƴŜƎŀ ŘǊŜǾŜǎŀ ƧŜ ōƛƭƻ ǘǊŜōŀ Řƻƭƻőƛǘƛ ǇǊŀǾƛƭŀ ǾǊŜŘƴƻtenja, ki 
ȊŀƧŜƳŀƧƻ ǾǇƭƛǾ ŀƭƛ ǇƻƳŜƳōƴƻǎǘ ǇƻǎŀƳŜȊƴƛƘ ƳŜǊƛƭΦ ±ǇƭƛǾƛ ƳŜǊƛƭ ƻȊƛǊƻƳŀ ƴƧƛƘƻǾŜ ǳǘŜȌƛ ǎƻ ōƛƭƛ ŘƻƭƻőŜƴƛ ƎƭŜŘŜ ƴŀ ǇƻƳŜƳōƴƻǎǘ ƪriterija in na 
podlagi izkustev. Pri nadaljnjem razvoju modela η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ ǎƻ ōƛƭŜ ǳǇƻǊŀōƭƧŜƴŜ ǇƻǾǇǊŜőƴŜ ǾǊŜŘƴƻǎǘƛ ǳǘŜȌƛΦ 
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$ÏÌÏéÉÔÅÖ ÐÒÁÖÉÌ ÏÃÅÎÊÅÖÁÎÊÁ 
bŀŘŀƭƧŜ ŘƻƭƻőƛƳƻ ǇǊŀǾƛƭŀ ƻŎŜƴƧŜǾŀƴƧŀ ǾǊŜŘƴƻǎǘƛ Ȋ ƳŜǊƛƭƛΦ aŜǊǎƪŜ ƭŜǎǘǾƛŎŜ ǎƻ ƻōƛőŀƧƴƻ ǎŜǎǘŀǾƭƧŜƴŜ ƛȊ ǇŜǘƛƘ ŀƭƛ ǘǊŜƘ ǎǘƻǇŜƴƧΣ ƻdvisno od tega, 
ƪŀƪƻ ƴŀǘŀƴőƴŀ ƳƻǊŀ ōƛǘƛ ƻŎŜƴŀΦ aŜǊƛƭƻƳ ǎƳƻ Řƻƭƻőƛƭƛ ǇŜǘǎǘƻǇŜƴƧǎƪŜ ƳŜǊƛƭƴŜ ƭŜǎǘǾƛŎŜ ƻŘ м Řƻ р ƛƴ ǎƛŎŜǊΥ м όƴƛ ǇǊƛƳŜǊno/slabo), 2 (manj 
ǇǊƛƳŜǊƴƻκǎǇǊŜƧŜƳƭƧƛǾƻύΣ о όǇǊƛƳŜǊƴƻκŘƻōǊƻύΣ п όȊŜƭƻ ǇǊƛƳŜǊƴƻκǇǊŀǾ ŘƻōǊƻύ ƛƴ р όƻŘƭƛőƴƻύΦ 
 
tƻŘǊƻőƧŜ ƭŜǎǘǾƛŎŜ Ǿ ǇǊƻƎǊŀƳǳ 59·ƛ ƧŜ ǎŜǎǘŀǾƭƧŜƴƻ ƛȊ ǎŜƳŀƴǘƛőƴƛƘ ǾǊŜŘƴƻǎǘƛΣ Řŀ ǎŜ ƻƘǊŀƴƛ ǎŜƳŀƴǘƛőƴŀ ƛŘŜƧŀ ƻ ƳŜǊƧŜƴƧǳΣ ǇǊƛƳŜǊƧŀnju in 
ǇƻƧŀǎƴƧŜǾŀƴƧǳ ǇƻǎŀƳŜȊƴƛƘ ƳŜǊƛƭΣ ƴŀ ǇǊƛƳŜǊΥ ƴƛ ǇǊƛƳŜǊƴƻΣ ƳŀƴƧ ǇǊƛƳŜǊƴƻΣ ǇǊƛƳŜǊƴƻΣ ȊŜƭƻ ǇǊƛƳŜǊƴƻ ƛƴ ƻŘƭƛőƴƻ ό½ŀƴƎƻǳŜƛƴŜȊƘŀŘ ƛƴ 
aƻǎƘŀōŀƪƛΣ нлммύΦ tǊƻƎǊŀƳ 59·ƛ ƴŀƳǊŜő ŘŜƭǳƧŜ ƴŀ ǇƻŘƭŀƎƛ ƻǇƛǎƴƛƘ ǾǊŜŘƴƻǘŜƴƧ ƛƴ ƴƧƛƘƻǾƛƘ ƪƻƳōƛƴŀŎƛƧΦ ±ǎŀƪƛ ƻǇƛǎƴƛ ƻŎŜƴƛ ƧŜ ŘƻŘŜljen 
ƴǳƳŜǊƛőƴƛ ƛƴǘŜǊǾŀƭ όƴŀ ǇǊƛƳŜǊ ǑǘŜǾƛƭőƴƛ ƛƴǘŜǊǾŀƭ м-мΣру ǇǊŜŘǎǘŀǾƭƧŀ ǇƻƳŜƴǎƪƻ ƻŎŜƴƻ αƴƛ ǇǊƛƳŜǊƴƻάύΦ ¢ƻ ƧŜ ǊŀȊƭƻƎΣ Řŀ ǎŜ ƛȊǊŀőǳƴƛ ƛȊ ǑǘŜǾƛƭőƴƛƘ 
Ǿ ƻǇƛǎƴŜ ƻŎŜƴŜ ƛȊǾŀƧŀƧƻ ǎŀƳƻŘŜƧƴƻΦ { ǘŜƳ ǎŜ ƛȊƎǳōƛ ŘŜƭ ƴŀǘŀƴőƴƻǎǘƛ ƻŎŜƴƧŜǾŀƴƧŀΣ ǾŜƴŘŀǊ ǘƻ Ȋŀ ƪǾŀƭƛǘŀǘƛǾƴƻ ŀƴŀƭƛȊƻ Ǿ ǇǊƻƎǊŀƳǳ DEXi ne 
ǇǊŜŘǎǘŀǾƭƧŀ ƪƭƧǳőƴŜƎŀ ŘŜƧŀǾƴƛƪŀ ς ǾŜƭƛƪƻ ǇƻƳŜƳōƴŜƧǑŜ ǎƻ ǇǊŜƎƭŜŘƴŜ ƛƴŦƻǊƳŀŎƛƧŜΣ ƪƛ ƧƛƘ ŘŀƧŜ ǎŜƳŀƴǘƛőƴŀ ƻŎŜƴa. 
 

Informacijska podpora za vrednotenje  
±ƘƻŘƴƛ ǇƻŘŀǘƪƛ Ȋŀ ǎŀƳƻŘŜƧƴŜ ƛȊǊŀőǳƴŜ ƻŎŜƴ ǎƻ ǇƻǾǇǊŜőƴŜ ƻŎŜƴŜ ƻŎŜƴƧŜǾŀƭŎŜǾΦ ¢ŜƘƴƛőƴƻ ǇƻŘǇƻǊƻ  ǇǊŜŘǎǘŀǾƭƧŀ ǊŀőǳƴŀƭƴƛǑƪƛ ǇǊƻƎǊŀƳ Dexi 
όWŜǊŜōΣ .ƻƘŀƴŜŎ ƛƴ wŀƧƪƻǾƛőΣ нллоύΦ tǊƻƎǊŀƳ 5ŜȄƛ ƧŜ ƭǳǇƛƴŀ ŜƪǎǇŜǊǘƴŜƎŀ ǎƛǎǘŜƳŀΣ ƴŀƳŜƴƧŜƴŜƎŀ ǇƻŘǇƻǊƛ ƻŘƭƻőŀƴƧǳ Ǿ ǇǊƛƳŜǊƛƘΣ ƪƻ se med 
ƳƴƻƎƛƳƛ ǊŜǑƛǘǾŀƳƛ ƛȊōƛǊŀ ƴŀƧōƻƭƧǑŀ ƎƭŜŘŜ ƴŀ ǑǘŜǾƛƭƴŜ ƻǇŀȊƻǾŀƴŜ ƪǊƛǘŜǊƛƧŜ ό.ŜƴƪƻǾƛő Ŝǘ ŀƭΦΣ мффуΤ wŀƧƪƻǾƛő ƛƴ .ƻƘŀƴŜŎΣ мффмΤ wŀƧƪƻǾƛőΣ мфффύΦ 
 
tǊƻŎŜǎ ƴŀőǊǘƻǾŀƴƧŀ Ǿ ƪƳŜǘƛƧǎǘǾǳ ǇƻƎƻǎǘƻ ȊŀƘǘŜǾŀ ǳǇƻǑǘŜǾŀƴƧŜ ǑǘŜǾƛƭƴƛƘ ƴŀǎǇǊƻǘǳƧƻőƛƘ ǎƛ ƳŜǊƛƭ ƛƴ ǎƻŘŜƭƻǾŀƴƧŜ ǾŜő ŘŜƭŜȌƴƛƪƻǾ Ȋ 
ƴŀǎǇǊƻǘǳƧƻőƛƳƛ ǎƛ ƛƴǘŜǊŜǎƛΦ wƻȊƳŀƴ ƛƴ tŀȌŜƪ όнлмнύ ǎǘŀ ǳǇƻǊŀōƛƭŀ ǾŜőƪǊƛǘŜǊƛƧǎƪƻ ƳŜǘƻŘƻ ƻŘƭƻőŀƴƧŀ Ȋ ŀǇƭƛƪŀŎƛƧƻ 59·ƛ Ȋŀ ǇƻŘǇƻǊƻ ƻŘƭƻőanju 
ǇǊƛ ǳǇǊŀǾƭƧŀƴƧǳ ƪƳŜǘƛƧΣ ƪƛ ǘŜƳŜƭƧƛ ƴŀ ƪǾŀƭƛǘŀǘƛǾƴƛƘ ǾǊŜŘƴƻǎǘƴƛƘ ŀǘǊƛōǳǘƻǾ ƛƴ ǳǇƻǊŀōƴƻǎǘƛ Ǿ ƻōƭƛƪƛ ƻŘƭƻőƛǘǾŜƴƛƘ ǇǊŀǾƛƭ Ȋŀ ǇǊƻōleme 
ƻŘƭƻőŀƴƧŀκƻŎŜƴƧŜǾŀƴƧŀ ƴŀ ǇǊƛƳŜǊǳ ǘǳǊƛǎǘƛőƴƛƘ ƪƳŜǘƛƧΦ   
 
aƻŘŜƭ Ǿ ǇǊƻƎǊŀƳǳ 59·ƛ ǾƪƭƧǳőǳƧŜ ƘƛŜǊŀǊƘƛőƴƻ ŘǊŜǾƻ ƳŜǊƛƭΣ ƛȊŘŜƭŀƴƻ Ǿ ǎƪƭŀŘǳ Ȋ ǾȊƻǊŎŜƳ ƛȊ ǘŀōŜƭŜ рΦ ± ǘŀ ƴŀƳŜƴ ƧŜ ōƛƭŀ ǳǇƻǊŀōƭƧena 
ǇŜǘǎǘƻǇŜƴƧǎƪŀ ƻŎŜƴƧŜǾŀƭƴŀ ƭŜǎǘǾƛŎŀ Ȋ ƻǇƛǎƴƛƳƛ ƻŎŜƴŀƳƛΣ ƛƴ ǎƛŎŜǊΥ ƴƛ ǇǊƛƳŜǊƴƻΣ ƳŀƴƧ ǇǊƛƳŜǊƴƻΣ ǇǊƛƳŜǊƴƻΣ ȊŜƭƻ ǇǊƛƳŜǊƴƻ ƛƴ ƻŘƭƛőno. Program 
59·ƛ ƴŀƳǊŜő ŘŜƭǳƧŜ ƴŀ ǇƻŘƭŀƎƛ ƻǇƛǎƴƛƘ ǾǊŜŘƴƻǘŜƴƧΣ ƪŀǊ ƻƳƻƎƻőŀ ŘƻōǊƻ ǇǊŜŘǎǘŀǾƻ ƻ ǾǊŜŘƴƻǘŜƴƧǳΦ ± ǘŀ ƴŀƳŜƴ ǎƳƻ Řƻƭƻőƛƭƛ ǇǊŀǾƛƭŀ za 
ǇǊŜǘǾƻǊōƻ ǑǘŜǾƛƭőƴƛƘ ƛƴǘŜǊǾŀƭƻǾ Ǿ ƻǇƛǎƴŜ ƻŎŜƴŜΦ 
 

Rezultati  
 

Vrednotenje z metodo Kepner ɀ Tregoe 
 
Z metodo Kepner-Tregoe (K-T) z opazovanjem in medsebojnim primerjanjem vrednotimo alternative. Alternative po posameznih 
parametrih ocenjujemo ǎ ǘƻőƪŀƳƛ ƻŘ л Řƻ млΣ ƪƧŜǊ мл ǇƻƳŜƴƛ ƛŘŜŀƭƴƻΣ ƴŀƧōƻƭƧǑƻΣ ƴŀƧōƻƭƧ ȊŀȌŜƭŜƴƻ ǾǊŜŘƴƻǎǘΣ л Ǉŀ ƴŀƧǎƭŀōǑƻΣ ƴŀƧƳŀƴƧ 
ȊŀȌŜƭŜƴƻ ǾǊŜŘƴƻǎǘΦ tƻŘƻōƴƻ ǎ ǘƻőƪŀƳƛ ƻŘ м Řƻ мл ŘƻƭƻőƛƳƻ ǳǘŜȌƛ ǇƻǎŀƳŜȊƴƛƘ ǇŀǊŀƳŜǘǊƻǾΦ 
Metoda K-¢ ƧŜ ǎƛŎŜǊ ǇǊƛƳŜǊƴŀ Ȋŀ ǾǊŜŘƴƻǘŜƴƧŜ ŀƭǘŜǊƴŀǘƛǾ ǇǊƛ ȊƳŜǊƴƻ ȊŀƘǘŜǾƴƛƘ ƻŘƭƻőƛǘǾŜƴƛƘ ǇǊƻōƭŜƳƛƘΣ ƪƧŜǊ ǑǘŜǾƛƭƻ ǇŀǊŀƳŜǘǊƻǾ ƴŜ ǇǊŜǎŜƎŀ 
млΣ ǾŜƴŘŀǊ Ƨƻ ȊŀǊŀŘƛ ƪŀǎƴŜƧǑŜ ǇǊƛƳŜǊƧŀǾŜ Ȋŀ ƪǾŀƭƛǘŀǘƛǾƴƻ ǾǊŜŘƴƻǘŜƴƧŜ ƴŀ ǘŜƳ ƳŜǎǘǳ ǳǇƻǊŀōƛƳƻ Ǿ ǎƳƛǎƭǳ ƪǾŀƴǘƛǘŀǘƛǾƴŜƎŀ ǾǊŜŘnotenja. V 
tabeli 2 je ǇƻƭƛƎƻƴ w9W! ¿L±![L Řƻōƛƭ ƴŀƧǾŜő ǘƻőƪ όмсоо ǘƻőƪύΣ ǎƭŜŘƛ ƴŀ ŘǊǳƎŜƳ ƳŜǎǘǳ poligon TRAJNI NASADI όмпуу ǘƻőƪύΣ ƴŀ ǘǊŜǘƧŜƳ ƳŜǎǘǳ 
je poligon POLJEDELSTVO όмнфо ǘƻőƪύΣ ƴŀƧƴƛȌƧŜ ƻŎŜƴƧŜƴ ƧŜ poligon RASTLINSKA PRIDELAVA όммлн ǘƻőƪύ όǘŀōŜƭŀ нύ. 
 
Iz tega sledi, da je ƴŀƧǾŜőƧƛ ǳőƛƴŜƪ ǇǊƛ ǇƻƭƛƎƻƴǳ w9W! ¿L±![L όƎƻǾŜŘŀǊŜƧŀΣ ŘǊƻōƴƛŎŀΣ ƪƻƴƧƛΣ ǇŜǊǳǘƴƛƴŀΣ ǇŀǑŀΣ ǇǊƛǇǊŀǾŀ ǘǊŀǾƴŜ ǎƛƭŀȌŜΣ ǇǊƛŘŜƭŀǾŀ 
ƪƻǊǳȊƴŜ ǎƛƭŀȌŜΣ őŜ ƛƳŀƳƻ Ȋŀ ǘƻ ǳǎǘǊŜȊƴŜ ǇƻƎƻƧŜΣ ƻōƧŜƪǘŜΣ ȌƛǾŀƭƛΣ ǎǘǊƻƪƻǾƴƻ ǳǎǇƻǎƻōƭƧŜƴ ƪŀŘŜǊ ƛƴ Ŧƛƴŀƴőƴŀ ǎǊŜŘǎǘǾŀΦ  
V primeru poligona TRAJNI NASDADI  όǎŀŘƻǾƴƧŀƪΣ ƧŀƎƻŘƛőŜǾƧŜΣ ǾƛƴƻƎǊŀŘΣ ƻƭƧőƴƛ ƴŀǎŀŘύ ƎǊŜ Ȋŀ ŘƻƭƎƻǊƻőƴŜ ǎǘŀōƛƭƴŜ ǎƛǎǘŜƳŜΣ ƪƛ ƛƳŀƧƻ ǳőƛƴƪŜ 
ƴŀ ŘŀƭƧǑƛ ǊƻƪΦ  
V primeru poligona POLJEDELSTVO όƪǊƻƳǇƛǊΣ ƪƻǊǳȊŀΣ ōƛőŜΣ ƻƭƧƴƛŎŜ ΦΦΦύ ƛƴ poligona RASTLINSKA PRIDELAVA (pridelava zelenjadnic na 
ǇǊƻǎǘŜƳ ƛƴ Ǿ ȊŀǑőƛǘŜƴŜƳ ǇǊƻǎǘƻǊǳΣ ǇǊƛŘŜƭŀǾŀ ƻƪǊŀǎƴƛƘ ȊŜƭƴŀǘƛƘ  ǊŀǎǘƭƛƴΣ ǳǊŜƧŀƴƧŜ ƛƴ ǾȊŘǊȌŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ǇƻǾǊǑƛƴΣ ǇǊƛŘŜƭƪŀ ȊŜƭƛǑőύ ƧŜ ƪƭƧǳőƴŜƎŀ 
pomena ȊŀƎƻǘŀǾƭƧŀƴƧŜ Ŧƛƴŀƴőƴƻ ȊŀƘǘŜǾƴŜΣ ǳǎǘǊŜȊƴŜ ƪƳŜǘƛƧǎƪŜ ƻǇǊŜƳŜ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƛŘŜƭŀǾŜ ƛƴ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǇǊƻŎŜǎƻǾ ƴŀ ǇƻƭƛƎƻƴƛƘΦ 
 

¢ŀōŜƭŀ нΥ ±ǊŜŘƴƻǘŜƴƧŜ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ǉƻ ƳŜǘƻŘƛ YŜǇƴŜǊ-Tregoe 
    w9W! ¿L±![L POLJEDEL- 

STVO 
RASTLINSKA 
PRIDELAVA 

TRAJNI NASAD 

Parametri 
 

)(i  

¦ǘŜȌ 

)( iw  
¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ  

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ 

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ 

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ  

)( ii tw  

Obseg poligona za samostojno izvajanje delovne operacije 9 6 54 2 18 2 18 2 18 

Obvladovanje tehnologije 10 6 60 6 60 5 50 8 80 

wŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ 8 4 32 3 24 2 16 3 24 

{ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ 7 4 28 2 14 4 28 6 42 



 

 

34 
 

  

{ǊŜŘǎǘǾŀ Ȋŀ ǾȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀ 10 5 50 5 50 3 30 3 30 

½ŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ 10 4 40 3 30 2 20 3 30 

Sredstva za izvajanje procesov 10 4 40 3 30 2 20 3 30 

Okoljska sprejemljivost tehnologije 2 5 10 3 6 3 6 5 10 

LȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ  4 5 20 3 12 2 8 4 16 

±ǇƭƛǾ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō ƴŀ ǳőƴƻ ƳŜǘƻŘƻ 3 6 18 6 18 2 6 2 6 

wŀȊǇƻƭƻȌƭƧƛǾƻǎǘ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ǿ ǇǊƻŎŜǎƛƘ 9 6 54 2 18 2 18 4 36 

Avtomatizacija procesov 6 6 36 8 48 4 24 4 24 

Zadovoljiv vpis 10 6 60 2 20 2 20 2 20 

½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ 10 8 80 6 60 6 60 9 90 

{ǇǊŜƳƭƧŀƴƧŜ ǾƪƭƧǳőŜǾŀƴƧŀ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇƻǎŀƳŜȊƴŜ ŘŜƭƻǾƴŜ ƻǇŜǊŀŎƛƧŜ Ȋŀ ŘƻǎŜƎŀƴƧŜ 
kompetenc 

2 4 8 3 6 3 6 2 4 

{ǘƻǇƴƧŀ ƛƴŘƛǾƛŘǳŀƭƛȊŀŎƛƧŜ ǇƻǳőŜǾŀƴƧŀ 10 4 40 3 30 2 20 2 20 

Raznolikost proizvodov ali storitev na poligonu 3 8 24 6 18 4 12 4 12 

Medpredmetno povezovanje 2 4 8 3 6 2 4 2 4 

±ƪƭƧǳőŜǾŀƴƧŜ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ 4 4 16 4 16 4 16 6 24 

aƻǘƛǾŀŎƛƧŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ όƴƻǾŜ ƳŜǘƻŘŜ ǇƻǳőŜǾŀƴƧŀύ  10 4 40 4 40 4 40 6 60 

±ƪƭƧǳőŜǾŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ŘŜƭŀǾŎŀ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻΣ ƴŀŎƛƻƴŀƭƴŜ ƛƴ ƳŜŘƴŀǊƻŘƴŜ 
projekte   

3 3 9 4 12 3 9 2 6 

hŘƎƻǾƻǊƴƻǎǘ Ȋŀ ŘƻǎŜƎŀƴƧŜ ƪƻƳǇŜǘŜƴŎ ŘŜƭŜȌƴƛƪƻǾ  10 6 60 3 30 3 30 3 30 

hǊƎŀƴƛȊŀŎƛƧŀ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όǇǊƛƳŜǊƴƻ ǑǘŜǾƛƭƻ ǳǊ Ǿ ōƭƻƪǳύ 5 5 25 4 20 3 15 7 35 

bŀőǊǘƻǾŀƴƧŜ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧ ƴŀ ǇƻƭƛƎƻƴǳ όƭŜǘƴƻΣ ǎŜȊƻƴǎƪƻΣ ǘŜŘŜƴǎƪƻΣ ŘƴŜǾƴƻύ 3 5 15 4 12 3 9 4 12 

tǊƛƭŀƎŀƧŀƴƧŜ ǎǇǊŜƳŜƳōŀƳ ǇǊƛ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧŀƘ όǾǊŜƳŜΣ ƴŀŘƻƳŜǑőŀƴƧŀΣ 
odsotnosti, okvare) 

10 4 40 4 40 2 20 3 30 

Usklajevanje procesov znotraj stroke (aktivi) in medsebojno sodelovanje 
ǇŜŘŀƎƻǑƪƛƘ ǎƻŘŜƭŀǾŎŜǾ 

7 4 28 4 28 3 21 3 21 

±ƪƭƧǳőŜƴƻǎǘ ǇǊƻŎŜǎƻǾ Ǿ ǎƛǎǘŜƳŜ ǑƻƭŜ όǘƛƳǎƪƻ ŘŜƭƻύ 6 3 18 3 18 2 12 2 12 

tǊƛƭŀƎŀƧŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ ƛƴ ƴƻǾƻǎǘƛ Ǿ ǎǘǊƻƪƛ 4 4 16 3 12 2 8 3 12 

Interdisciplinarnost (medpredmetno povezovanje) 4 4 16 2 8 2 8 2 8 

¦ǇƻǑǘŜǾŀƴƧŜ ǇƻǘǊŜō ŘŜƭŜȌƴƛƪƻǾ όŘŜƭŜȌƴƛƪƛ ǎ ǇƻǎŜōƴƛƳƛ ǇƻǘǊŜōŀƳƛύ 5 3 15 2 10 2 10 2 10 

Sodelovanje z lokalno skupnostjo 7 4 28 6 42 6 42 4 28 

Zavzemanje za varno, zdravo in okolju prijazno delo 4 8 32 3 12 3 12 3 12 

Prepoznavanje zahtev in potreb podjetij 7 4 28 6 42 6 42 4 28 

bƻǾŜƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ ǇƻƭƛƎƻƴƛƘ 6 5 30 4 24 3 18 4 24 

Novi programi 5 4 20 2 10 2 10 4 20 

Raziskovalni proces ς objava prispevkov, projekti 7 4 28 2 14 2 14 4 28 

Projektno delo (partnerstva zelenih kompetenc) 1 4 4 2 2 6 6 7 7 

±ƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ 2 5 10 4 8 2 4 7 14 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ ǇǊƛ ƛȊƻōǊŀȌŜǾŀƴƧǳ 9 6 54 3 27 6 54 9 81 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǾƻŘŜƴƧǳ κ ƻǊƎŀƴƛȊŀŎƛƧƛ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ 8 4 32 4 32 3 24 8 64 

Financiranje poligona iz javnih sredstev 7 7 49 6 42 3 21 6 42 

Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ǇǊƻŎŜǎŀ κ ƛȊŘŜƭƪŀ 10 6 60 2 20 2 20 5 50 

Ekonomija obsega izdelkov in storitev / odobrenih projektov  6 7 42 6 36 6 36 4 24 

Zadovoljstvo kupcev 8 4 32 6 48 4 32 3 24 

Ustreznost izdelka / storitev za trg 7 4 28 4 28 3 21 10 70 

Razvoj novih izdelkov in storitev za trg 2 4 8 3 6 2 4 2 4 

wŀȊǾƻƧ ǘǊƎŀ όǇǊƻŘŀƧƴŀ ƳǊŜȌŀύ 3 4 12 6 18 2 6 4 12 

½ƳŀƴƧǑŀƴƧŜ ŜƳōŀƭŀȌŜ ƛƴ ƻŘǇŀŘƪƻǾ 2 2 4 6 12 2 4 6 12 

¢ǊŀƧƴƻǎǘƴŀ ǎŀƳƻƻǎƪǊōŀ ƛȊ ǇƻƭƛƎƻƴŀ όǇǊƛ ǎǘƻǊƛǘǾŀƘ ŘŜƭŜȌ ȊŀǇƻǎƭŜƴƛƘ ǎƻŘŜƭǳƧƻőƛƘ Ǿ 
procesu) 

8 7 56 4 32 7 56 4 32 

hǇǘƛƳƛǊŀƴƧŜ ƭƻƎƛǎǘƛőƴƛƘ ǇǊƻŎŜǎƻǾ ƛƴ ƻǊƻŘƛƧ 4 3 12 3 12 3 6 3 12 

5ƻǎǘƻǇƴƻǎǘ ƛƴŦƻǊƳŀŎƛƧ ƛƴ ǾǎŜōƛƴ Ȋŀ ȊŀǇƻǎƭŜƴŜ ƛƴ ŘŜƭŜȌƴƛƪŜ 7 4 28 8 56 6 42 8 56 

aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ 8 5 40 3 24 4 32 7 56 

Vsota 324  1633  1293  1102  1488 

Uvrstitev  1. mesto 3. mesto 4. mesto 2. mesto 

Vir: Papler, Gril (2025) 

 

5ÔÅĿÉ ÐÁÒÁÍÅÔÒÏÖ 
Pri metodi K-¢ ƭŀƘƪƻ ŘƻƭƻőƛƳƻ ǳǘŜȌƛ ǇŀǊŀƳŜǘǊƻǾ ƴŀ ŘǾŀ ƴŀőƛƴŀΥ ŘƻƎƻǾƻǊƴƻΣ Řŀ ƛƳŀ ƴŀƧǇƻƳŜƳōƴŜƧǑƛ ǇŀǊŀƳŜǘŜǊ ƴŜƪƻ ƪƻƴǎǘŀƴǘƴƻ ǳǘŜȌΣ ƴŀ 
ǇǊƛƳŜǊ млΣ ŀƭƛ ƪŀǊ ƧŜ ǘǳŘƛ ǇƻƎƻǎǘƻ мллΦ ¦ǘŜȌƛ ǇǊŜƻǎǘŀƭƛƘ ǇŀǊŀƳŜǘǊƻǾ ǇƻǘŜƳ ŘƻƭƻőƛƳƻ ǊŜƭŜǾŀƴǘƴƻ ƎƭŜŘŜ ƴŀ ƴŀƧǇƻƳŜƳōƴŜƧǑƛ ǇŀǊŀƳŜǘer. 
5ǊǳƎŀ ƳƻȌƴƻǎǘ ƧŜΣ Řŀ ǳǘŜȌ млл όŀƭƛ млл ҈ύ ǇƻǊŀȊŘŜƭƛƳƻ ƳŜŘ ǾǎŜ ǇŀǊŀƳŜǘǊŜΣ ƪŀǊ ǇƻƳŜƴƛΣ Řŀ ǳǘŜȌƛ ƴƻǊƳƛǊŀƳƻ ƴŀ млл ҈ όǘŀōŜƭŀ оύΦ    

 
¢ŀōŜƭŀ оΥ wŀȊƭƛőƴƛ ƴŀőƛƴƛ ǇǊŜŘǎǘŀǾƛǘǾŜ ǳǘŜȌƛ ǇǊƛ ǾǊŜŘƴƻǘŜƴƧǳ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ǉƻ ƳŜǘƻŘƛ YŜǇƴŜǊ-Tregoe 

Parametri 
 

¦ǘŜȌƛ 

Metoda K-T bŀƧǾŜő млл Vsota 100 



 

 

35 
 

  

Obseg poligona za samostojno izvajanje delovne operacije 9 90 2,8 

Obvladovanje tehnologije 10 100 3,1 

wŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ 8 80 2,5 

{ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ 7 70 2,2 

{ǊŜŘǎǘǾŀ Ȋŀ ǾȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀ 10 100 3,1 

½ŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ 10 100 3,1 

Sredstva za izvajanje procesov 10 100 3,1 

Okoljska sprejemljivost tehnologije 2 20 0,6 

LȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ  4 40 1,2 

±ǇƭƛǾ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō ƴŀ ǳőƴƻ ƳŜǘƻŘƻ 3 30 0,9 

wŀȊǇƻƭƻȌƭƧƛǾƻǎǘ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ǿ ǇǊƻŎŜǎƛƘ 9 90 2,8 

Avtomatizacija procesov 6 60 1,9 

Zadovoljiv vpis 10 100 3,1 

½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ 10 100 3,1 

{ǇǊŜƳƭƧŀƴƧŜ ǾƪƭƧǳőŜǾŀƴƧŀ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇƻǎŀƳŜȊƴŜ ŘŜƭƻǾƴŜ ƻǇŜǊŀŎƛƧŜ Ȋŀ ŘƻǎŜƎŀƴƧŜ 
kompetenc 

2 20 0,6 

{ǘƻǇƴƧŀ ƛƴŘƛǾƛŘǳŀƭƛȊŀŎƛƧŜ ǇƻǳőŜǾŀƴƧŀ 10 100 3,1 

Raznolikost proizvodov ali storitev na poligonu 3 30 0,9 

Medpredmetno povezovanje 2 20 0,6 

±ƪƭƧǳőŜǾŀƴƧŜ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ 4 40 1,2 

aƻǘƛǾŀŎƛƧŀ Ȋŀ ǳǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ όƴƻǾŜ ƳŜǘƻŘŜ ǇƻǳőŜǾŀƴƧŀύ  10 100 3,1 

±ƪƭƧǳőŜǾŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ŘŜƭŀǾŎŀ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻΣ ƴŀŎƛƻƴŀƭƴŜ ƛƴ ƳŜŘƴŀǊƻŘƴŜ 
projekte  

3 30 0,9 

hŘƎƻǾƻǊƴƻǎǘ Ȋŀ ŘƻǎŜƎŀƴƧŜ ƪƻƳǇŜǘŜƴŎ ŘŜƭŜȌƴƛƪƻǾ  10 100 3,1 

hǊƎŀƴƛȊŀŎƛƧŀ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όǇǊƛƳŜǊƴƻ ǑǘŜǾƛƭƻ ǳǊ Ǿ ōƭƻƪǳύ 5 50 1,5 

bŀőǊǘƻǾŀƴƧŜ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧ ƴŀ ǇƻƭƛƎƻƴǳ όƭŜǘƴƻΣ ǎŜȊƻƴǎƪƻΣ ǘŜŘŜƴǎƪƻΣ ŘƴŜǾƴƻύ 3 30 0,9 

tǊƛƭŀƎŀƧŀƴƧŜ ǎǇǊŜƳŜƳōŀƳ ǇǊƛ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧŀƘ όǾǊŜƳŜΣ ƴŀŘƻƳŜǑőŀƴƧŀΣ 
odsotnosti, okvare) 

10 100 3,1 

¦ǎƪƭŀƧŜǾŀƴƧŜ ǇǊƻŎŜǎƻǾ ȊƴƻǘǊŀƧ ǎǘǊƻƪŜ όŀƪǘƛǾƛύ ƛƴ ƳŜŘǎŜōƻƧƴƻ ǎƻŘŜƭƻǾŀƴƧŜ ǇŜŘŀƎƻǑƪƛƘ 
sodelavcev 

7 70 2,2 

±ƪƭƧǳőŜƴƻǎǘ ǇǊƻŎŜǎƻǾ Ǿ ǎƛǎǘŜƳŜ ǑƻƭŜ όǘƛƳǎƪƻ ŘŜƭƻύ 6 60 1,9 

tǊƛƭŀƎŀƧŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ ƛƴ ƴƻǾƻǎǘƛ Ǿ ǎǘǊƻƪƛ 4 40 1,2 

Interdisciplinarnost (medpredmetno povezovanje) 4 40 1,2 

¦ǇƻǑǘŜǾŀƴƧŜ ǇƻǘǊŜō ŘŜƭŜȌƴƛƪƻǾ όŘŜƭŜȌƴƛƪƛ ǎ ǇƻǎŜōƴƛƳƛ ǇƻǘǊŜōŀƳƛύ 5 50 1,5 

Sodelovanje z lokalno skupnostjo 7 70 2,2 

Zavzemanje za varno, zdravo in okolju prijazno delo 4 40 1,2 

Prepoznavanje zahtev in potreb podjetij 7 70 2,2 

bƻǾŜƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ ǇƻƭƛƎƻƴƛƘ 6 60 1,9 

Novi programi 5 50 1,5 

Raziskovalni proces ς objava prispevkov, projekti 7 70 2,2 

Projektno delo (partnerstva zelenih kompetenc) 1 10 0,3 

±ƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ 2 20 0,6 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ ǇǊƛ ƛȊƻōǊŀȌŜǾŀƴƧǳ 9 90 2,8 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǾƻŘŜƴƧǳ κ ƻǊƎŀƴƛȊŀŎƛƧƛ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ 8 80 2,5 

Financiranje poligona iz javnih sredstev 7 70 2,2 

Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ǇǊƻŎŜǎŀ κ ƛȊŘŜƭƪŀ 10 100 3,1 

Ekonomija obsega izdelkov in storitev / odobrenih projektov  6 60 1,9 

Zadovoljstvo kupcev 8 80 2,5 

Ustreznost izdelka / storitev za trg 7 70 2,2 

Razvoj novih izdelkov in storitev za trg 2 20 0,6 

wŀȊǾƻƧ ǘǊƎŀ όǇǊƻŘŀƧƴŀ ƳǊŜȌŀύ 3 30 0,9 

½ƳŀƴƧǑŀƴƧŜ ŜƳōŀƭŀȌŜ ƛƴ ƻŘǇŀŘƪƻǾ 2 20 0,6 

¢ǊŀƧƴƻǎǘƴŀ ǎŀƳƻƻǎƪǊōŀ ƛȊ ǇƻƭƛƎƻƴŀ όǇǊƛ ǎǘƻǊƛǘǾŀƘ ŘŜƭŜȌ ȊŀǇƻǎƭŜƴƛƘ ǎƻŘŜƭǳƧƻőƛƘ Ǿ 
procesu) 

8 80 2,5 

hǇǘƛƳƛǊŀƴƧŜ ƭƻƎƛǎǘƛőƴƛƘ ǇǊƻŎŜǎƻǾ ƛƴ ƻǊƻŘƛƧ 4 40 1,2 

5ƻǎǘƻǇƴƻǎǘ ƛƴŦƻǊƳŀŎƛƧ ƛƴ ǾǎŜōƛƴ Ȋŀ ȊŀǇƻǎƭŜƴŜ ƛƴ ŘŜƭŜȌƴƛƪŜ 7 70 2,2 

aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ 8 80 2,5 

Vsota 324 3240 100,0 

Vir: Papler, Gril (2025) 

 
bŀƧǾŜőƧŜ ǳǘŜȌƛ Ȋ ǾǊŜŘƴƻǎǘƧƻ мл ǎƻ ǇǊƛ ǇŀǊŀƳŜǘǊƛƘΥ ƻōǾƭŀŘƻǾŀƴƧŜ ǘŜƘƴƻƭƻƎƛƧŜΣ ǎǊŜŘǎǘǾŀ Ȋŀ ǾȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀΣ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ 
ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻΣ ǎǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧƛƭ ΧύΣ ȊŀŘƻǾƻƭƧƛǾ ǾǇƛǎΣ ȊŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ, stopnja 
ƛƴŘƛǾƛŘǳŀƭƛȊŀŎƛƧŜ ǇƻǳőŜǾŀƴƧŀΣ ƳƻǘƛǾŀŎƛƧŀ Ȋŀ ǳǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ όƴƻǾŜ ƳŜǘƻŘŜ ǇƻǳőŜǾŀƴƧŀύΣ ƻŘƎƻǾƻǊƴƻǎǘ Ȋŀ Řƻseganje 
ƪƻƳǇŜǘŜƴŎ ŘŜƭŜȌƴƛƪƻǾΣ ǇǊƛƭŀƎŀƧŀƴƧŜ ǎǇǊŜƳŜƳōŀƳ ǇǊƛ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧŀƘ όǾǊŜƳŜΣ ƴŀŘƻƳŜǑőŀƴƧŀΣ ƻŘǎƻǘƴƻǎǘƛΣ ƻƪǾŀǊŜ ǎǘǊƻƧŜǾύ ƛƴ Ŧƛƴŀƴőƴƛ 
ǳőƛƴŜƪ ǇǊƻŎŜǎŀκƛȊŘŜƭƪŀΦ            
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Analiza "Kaj -éÅ΅ 
V analizi "Kaj-őŜϦ ǎŜ ǾǇǊŀǑŀƳƻΥ ƪŀƪƻ ōƛ ǎŜ ǎǇǊŜƳŜƴƛƭ ƪƻƴőƴƛ ǊŜȊǳƭǘŀǘ ƪŀƪŜ ŀƭǘŜǊƴŀǘƛǾŜΣ őŜ ōƛ ǎŜ ǎǇǊŜƳŜƴƛƭƛ ǇŀǊŀƳŜǘǊƛ ǎ ǎǘǊŀƴƛ ŦƛƴŀƴŎƛǊŀƴƧŀ Ȋŀ 
ȊŀƎƻǘƻǾƛǘŜǾ ƪƳŜǘƛƧǎƪŜ ƻǇǊŜƳŜ ƛƴ ŘǊǳƎƛƘ ƻōőǳǘƭƧƛǾƛƘ ǇŀǊŀƳŜǘǊƻǾΥ 
- za ǇƻƭƛƎƻƴ w9W! ¿L±![L ǎŜ ǇƻǾŜőŀ ǊŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ όƛȊ ƻŎŜƴŜ п ƴŀ ƻŎŜƴƻ сύΣ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ 

Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ όƛȊ ƻŎŜƴŜ п ƴŀ ƻŎŜƴƻ рύ ƛƴ ǎǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧƛƭ Χύ όƛȊ ƻŎŜƴŜ п ƴŀ ƻŎŜƴƻ рύΤ  
- za poligon POLJEDELSTVO ǎŜ ǇƻǾŜőŀ ǎŜ ǇƻǾŜőŀ ǊŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ όƛȊ ƻŎŜƴŜ о ƴŀ ƻŎŜƴƻ пύΣ ȊŀƎƻǘŀǾƭƧŀƴƧŜ 

ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ όƛȊ ƻŎŜƴŜ о ƴŀ ƻŎŜƴƻ пύ ƛƴ ǎǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧƛƭ Χύ όƛȊ ƻŎŜƴe 3 
na oceno 4);  

- za poligon RASTLINSKA PRIDELAVA ǎŜ ǇƻǾŜőŀ ǎŜ ǇƻǾŜőŀ ǊŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ όƛȊ ƻŎŜƴŜ н ƴŀ ƻŎŜƴƻ фύΣ 
ȊŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ όƛȊ ƻŎŜƴŜ н ƴŀ ƻŎŜƴƻ уύ ƛƴ ǎǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧil 
Χύ όƛȊ ƻŎŜƴŜ н ƴŀ ƻŎŜƴƻ уύΤ  

- za poligon TRAJNI NASAD ǎŜ ǇƻǾŜőŀ ǎŜ ǇƻǾŜőŀ ǊŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ όƛȊ ƻŎŜƴŜ о ƴŀ ƻŎŜƴƻ фύΣ ȊŀƎƻǘŀǾƭƧŀƴƧŜ 
ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ όƛȊ ƻŎŜƴŜ о ƴŀ ƻŎŜƴƻ млύ ƛƴ ǎǊŜŘǎǘǾŀ Ȋŀ ƛȊǾŀƧŀƴƧŜ ǇǊƻŎŜǎƻǾ όƴŀōŀǾŀ ǎŜƳŜƴΣ ƎƴƻƧƛƭ Χύ όƛȊ ƻŎŜne 2 
na oceno 10). 

 
¢ŀōŜƭŀ пΥ ±ǊŜŘƴƻǘŜƴƧŜ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ǉƻ ƳŜǘƻŘƛ YŜǇƴŜǊ-Tregoe in analizi "Kaj-őŜϦ 

    w9W! ¿L±![L POLJEDEL- 
STVO 

RASTLINSKA 
PRIDELAVA 

TRAJNI NASAD 

Parametri 
 

)(i  

¦ǘŜȌ 

)( iw  
¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ  

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ 

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ 

)( ii tw  

¢ƻőƪŜ 

)( it  

¦ǘŜȌ 
Ȅ ǘƻőƪŜ  

)( ii tw  

Obseg poligona za samostojno izvajanje delovne operacije 9 6 54 2 18 2 18 2 18 

Obvladovanje tehnologije 10 6 60 6 60 6 60 8 80 

wŀȊƴƻƭƛƪƻǎǘ ǳǇƻǊŀōŜ ŘƛŘŀƪǘƛőƴƛƘ ƳŜǘƻŘ 8 6 48 4 32 9 72 9 72 

{ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ 7 4 28 2 14 4 28 6 42 

{ǊŜŘǎǘǾŀ Ȋŀ ǾȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀ 10 5 50 5 50 3 30 3 30 

½ŀƎƻǘŀǾƭƧŀƴƧŜ ŦƛƴŀƴőƴƛƘ ǎǊŜŘǎǘŜǾ Ȋŀ ƴƻǾƻ ƻǇǊŜƳƻ 10 5 50 4 40 8 80 10 100 

Sredstva za izvajanje procesov 10 5 50 4 40 8 80 10 100 

Okoljska sprejemljivost tehnologije 2 5 10 3 6 5 10 5 10 

LȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ  4 5 20 3 12 2 8 2 6 

±ǇƭƛǾ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō ƴŀ ǳőƴƻ ƳŜǘƻŘƻ 3 6 18 6 18 2 6 2 6 

wŀȊǇƻƭƻȌƭƧƛǾƻǎǘ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ǿ ǇǊƻŎŜǎƛƘ 9 6 54 2 18 2 18 4 36 

Avtomatizacija procesov 6 6 36 8 48 4 24 4 24 

Zadovoljiv vpis 10 6 60 2 20 2 20 2 20 

½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ 10 8 80 6 60 6 60 9 90 

{ǇǊŜƳƭƧŀƴƧŜ ǾƪƭƧǳőŜǾŀƴƧŀ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇƻǎŀƳŜȊƴŜ ŘŜƭƻǾƴŜ ƻǇŜǊŀŎƛƧŜ Ȋŀ 
doseganje kompetenc 

2 4 8 3 6 3 6 2 4 

{ǘƻǇƴƧŀ ƛƴŘƛǾƛŘǳŀƭƛȊŀŎƛƧŜ ǇƻǳőŜǾŀƴƧŀ 10 4 40 3 30 2 20 2 20 

Raznolikost proizvodov ali storitev na poligonu 3 8 24 6 18 4 12 4 12 

Medpredmetno povezovanje 2 4 8 3 6 2 4 2 4 

±ƪƭƧǳőŜǾŀƴƧŜ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ 4 4 16 4 16 4 16 6 24 

aƻǘƛǾŀŎƛƧŀ Ȋŀ ǳǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ όƴƻǾŜ ƳŜǘƻŘŜ 
ǇƻǳőŜǾŀƴƧŀύ  

10 4 40 4 40 4 40 6 60 

±ƪƭƧǳőŜǾŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ŘŜƭŀǾŎŀ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻΣ ƴŀŎƛƻƴŀƭƴŜ ƛƴ 
mednarodne projekte 

3 3 9 4 12 3 9 2 6 

hŘƎƻǾƻǊƴƻǎǘ Ȋŀ ŘƻǎŜƎŀƴƧŜ ƪƻƳǇŜǘŜƴŎ ŘŜƭŜȌƴƛƪƻǾ  10 6 60 3 30 3 30 3 30 

hǊƎŀƴƛȊŀŎƛƧŀ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ όǇǊƛƳŜǊƴƻ ǑǘŜǾƛƭƻ ǳǊ Ǿ ōƭƻƪǳύ 5 5 25 4 20 3 15 7 35 

bŀőǊǘƻǾŀƴƧŜ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧ ƴŀ ǇƻƭƛƎƻƴǳ όƭŜǘƴƻΣ ǎŜȊƻƴǎƪƻΣ ǘŜŘŜƴǎƪƻΣ 
dnevno) 

3 5 15 4 12 3 9 4 12 

tǊƛƭŀƎŀƧŀƴƧŜ ǎǇǊŜƳŜƳōŀƳ ǇǊƛ ŘŜƭƻǾƴƛƘ ƻǇŜǊŀŎƛƧŀƘ όǾǊŜƳŜΣ ƴŀŘƻƳŜǑőŀƴƧŀΣ 
odsotnosti, okvare) 

10 4 40 4 40 2 20 3 30 

Usklajevanje procesov znotraj stroke (aktivi) in medsebojno sodelovanje 
ǇŜŘŀƎƻǑƪƛƘ ǎƻŘŜƭŀǾŎŜǾ 

7 4 28 4 28 3 21 3 21 

±ƪƭƧǳőŜƴƻǎǘ ǇǊƻŎŜǎƻǾ Ǿ ǎƛǎǘŜƳŜ ǑƻƭŜ όǘƛƳǎƪƻ ŘŜƭƻύ 6 3 18 3 18 2 12 2 12 

tǊƛƭŀƎŀƧŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ ƛƴ ƴƻǾƻǎǘƛ Ǿ ǎǘǊƻƪƛ 4 4 16 3 12 2 8 3 12 

Interdisciplinarnost (medpredmetno povezovanje) 4 4 16 2 8 2 8 2 8 

¦ǇƻǑǘŜǾŀƴƧŜ ǇƻǘǊŜō ŘŜƭŜȌƴƛƪƻǾ όŘŜƭŜȌƴƛƪƛ ǎ ǇƻǎŜōƴƛƳƛ ǇƻǘǊŜōŀƳƛύ 5 3 15 2 10 2 10 2 10 

Sodelovanje z lokalno skupnostjo 7 4 28 6 42 6 42 4 28 

Zavzemanje za varno, zdravo in okolju prijazno delo 4 8 32 3 12 3 12 3 12 

Prepoznavanje zahtev in potreb podjetij 7 4 28 6 42 6 42 4 28 

bƻǾŜƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ ǇƻƭƛƎƻƴƛƘ 6 5 30 4 24 3 18 4 24 

Novi programi 5 4 20 2 10 2 10 4 20 

Raziskovalni proces ς objava prispevkov, projekti 7 4 28 2 14 2 14 4 28 

Projektno delo (partnerstva zelenih kompetenc) 1 4 4 2 2 6 6 4 4 
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±ƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ 2 5 10 4 8 2 4 7 14 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ ǇǊƛ ƛȊƻōǊŀȌŜǾŀƴƧǳ 9 6 54 3 27 6 54 9 81 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǾƻŘŜƴƧǳ κ ƻǊƎŀƴƛȊŀŎƛƧƛ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ 8 4 32 4 32 3 24 8 64 

Financiranje poligona iz javnih sredstev 7 7 49 6 42 6 42 6 42 

Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ǇǊƻŎŜǎŀ κ ƛȊŘŜƭƪŀ 10 6 60 2 20 5 50 5 50 

Ekonomija obsega izdelkov in storitev / odobrenih projektov  6 7 42 2 12 6 36 4 24 

Zadovoljstvo kupcev 8 4 32 6 48 4 32 3 24 

Ustreznost izdelka / storitev za trg 7 4 28 4 28 3 21 10 70 

Razvoj novih izdelkov in storitev za trg 2 4 8 2 4 2 4 4 8 

wŀȊǾƻƧ ǘǊƎŀ όǇǊƻŘŀƧƴŀ ƳǊŜȌŀύ 3 4 12 2 6 4 12 4 12 

½ƳŀƴƧǑŀƴƧŜ ŜƳōŀƭŀȌŜ ƛƴ ƻŘǇŀŘƪƻǾ 2 2 4 4 8 2 4 5 10 

¢ǊŀƧƴƻǎǘƴŀ ǎŀƳƻƻǎƪǊōŀ ƛȊ ǇƻƭƛƎƻƴŀ όǇǊƛ ǎǘƻǊƛǘǾŀƘ ŘŜƭŜȌ ȊŀǇƻǎƭŜƴƛƘ 
ǎƻŘŜƭǳƧƻőƛƘ Ǿ ǇǊƻŎŜǎǳύ 

8 7 56 4 32 8 64 4 32 

hǇǘƛƳƛǊŀƴƧŜ ƭƻƎƛǎǘƛőƴƛƘ ǇǊƻŎŜǎƻǾ ƛƴ ƻǊƻŘƛƧ 4 3 12 3 12 3 6 3 12 

5ƻǎǘƻǇƴƻǎǘ ƛƴŦƻǊƳŀŎƛƧ ƛƴ ǾǎŜōƛƴ Ȋŀ ȊŀǇƻǎƭŜƴŜ ƛƴ ŘŜƭŜȌƴƛƪŜ 7 4 28 8 56 6 42 8 56 

aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ 8 5 40 2 16 2 16 7 56 

Vsota 324  1669  1271  1341  1675 

Uvrstitev  2. mesto 4. mesto 3. mesto 1. mesto 

Vir: Papler, Gril (2025) 
 
Zaradi spremenjenih subvencij ς financiranja Ȋŀ ȊŀƎƻǘƻǾƛǘŜǾ ƪƳŜǘƛƧǎƪŜ ƻǇǊŜƳŜ ƛƴ ŘǊǳƎƛƘ ƻōőǳǘƭƧƛǾƛƘ ǇŀǊŀƳŜǘǊƻǾ ǇǊƛǑƭƻ Řƻ ǎǇǊŜƳŜƳōŜ ƻŎŜƴ 
ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀΦ  
wŜȊǳƭǘŀǘ ƴŀƳ ǇƻǾŜΣ ƪŀƪƻ Ƴƻőŀƴ ƧŜ ǾǇƭƛǾ ǇƻƭƛǘƛƪŜ Řƻ ŦƛƴŀƴŎƛǊŀƴƧŀ ƪƳŜǘƛƧǎƪŜ ƻǇǊŜƳŜ ƛƴ ŘǊǳƎƛƘ ǇƻǘǊŜōƴƛƘ ǳőƴƛƘ ǇǊƛǇƻƳƻőƪƻǾΣ ƪƛ Ǿ ƴŀǑŜƳ 
ƘƛǇƻǘŜǘƛőƴŜƳ ǇǊƛƳŜǊǳ Ǿ ŀƴŀƭƛȊƛ ηƪŀƧ őŜζ ŘŀƧŜ ǇǊŜŘƴƻǎǘ ǎƻŘƻōƴƻ ƻǇǊŜƳƭƧŜƴƛƳ ǳőƴƛƳ ǇƻƭƛƎƻƴƻƳ ǎ ƪƻƳǇŜǘŜƴǘƴƛƳ ǎǘǊƻƪƻǾƴƛƳ ǇŜŘŀƎƻǑƪƛƳ 
in strokovnim kadrom. 
 
V tabeli 4 so je ǇƻƭƛƎƻƴ w9W! ¿L±![L Řƻōƛƭ мссф ǘƻőƪ όнΦ ƳŜǎǘƻύΣ poligon TRAJNI NASADI мстр ǘƻőƪ όмΦ ƳŜǎǘƻύΣ poligon POLJEDELSTVO 1271 
ǘƻőƪ όпΦ ƳŜǎǘƻύ ƛƴ poligon RASTLINSKA PRIDELAVA мопм ǘƻőƪ όоΦ ƳŜǎǘƻύΦ 
Poligona na 1. in 2. mestu sta se med seboj zamenjala, prav tako sta se med seboj zamenjala poligona na 3. in 4. mestu. 
 

:ÄÒÕĿÅÖÁÎÊÅ ÓËÕÐÉÎ ÐÁÒÁÍÅÔÒÏÖ 
tǊƛ рн ƪǊƛǘŜǊƛƧƛƘ ƴŀ пΦ ƴƛǾƻƧǳ Ȋ ȊŘǊǳȌŜǾŀƴƧŜƳ ǎƪǳǇƛƴ ǇŀǊŀƳŜǘǊƻǾ Ǿ ŘǊŜǾŜǎƴƛ ǎǘǊǳƪǘǳǊƛ ŘƻōƛƳƻ мт ǎƪǳǇƛƴ ƴŀ оΦ ƴƛǾƻƧǳΣ  тΦ ǎƪǳǇƛn na 2. nivoju 
ƛƴ о ƎƭŀǾƴŜ ǎƪǳǇƛƴŜΥ ƛƴŦǊŀǎǘǊǳƪǘǳǊŀΣ ǎǘǊƻƪƻǾƴƛ ƛƴ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ ǘŜǊ ǘǊȌŜƴƧŜ ƴŀ мΦ ƴƛǾƻƧǳΦ 
½ ȊŘǊǳȌŜǾŀƴƧŜƳ ǎƪǳǇƛƴ ǇŀǊŀƳŜǘǊƻǾ ŘƻōƛƳƻ ǳǊŀǾƴƻǘŜȌŜƴƧŜ ƛƴ ǾǇƭƛǾƴŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜΣ ƪƛ ǎƻ ǇǊƛƪŀȊŀƴŜ Ǿ ǘŀōŜƭƛ рΦ ½ ƴƧƛƳƛ ȊƎǊŀŘƛƳƻ strukturni 
mƻŘŜƭ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀΦ LȊǊŀőǳƴŜ ǳǇƻǊŀōƛƳƻ ǇǊƛ ŘŜŦƛƴƛǊŀƴƧǳ ǊŀȊƳŜǊƛƧ ƳŜŘ ǇƻǎŀƳŜȊƴƛƳƛ ǎǇǊŜƳŜƴƭƧƛǾƪŀƳƛ Ǿ ǇƻǎŀƳŜȊƴƛ 
skupini.       
aŜŘ ƎƭŀǾƴƛƳ ǎƪǳǇƛƴŀƳƛ ƴŀ нΦ ƴƛǾƻƧǳ ƧŜ ƛȊǊŀőǳƴŀƴŀ ƪƻǘ ƴŀƧǇƻƳŜƳōƴŜƧǑŜ ǘŜƘƴƻƭƻƎƛƧŀ όƻŎŜƴŀ уΣуύΣ ǳǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǎǘrokovnem 
ƛƴ ǇŜŘŀƎƻǑƪŜƳ ǇǊƻŎŜǎǳ όуΣрύΣ Ŧƛƴŀƴőƴŀ ǎǘŀōƛƭƴƻǎǘ ǇǊƛ ǘǊȌŜƴƧǳ όтΣсύ ƛƴ ŘƛƎƛǘŀƭƛȊŀŎƛƧŀ ǇǊƛ ƛƴŦǊŀǎǘǊǳƪǘǳǊƛ όтΣрύΦ tƻƳŜƳōƴŜ ƻŎŜƴŜ ƛƳŀƧƻΥ ŘŜƭŜȌƴƛƪƛ 
όсΣпύΣ ǾŜőƴŀƳŜƴǎƪŀ ƪƻƳǳƴƛƪŀŎƛƧŀ ǇǊƛ ǘǊȌŜƴƧǳ όсΣоύ ƛƴ ƪŀŘǊƛ όсΣлύΦ aŀƴƧǑƛ ǾǇƭƛǾ ƧŜ ƴŀ ǇƻŘǊƻőƧƛƘΥ ȊŜƭŜƴŜ ƪƻƳǇŜǘŜƴŎŜ ǇǊƛ ǎǘǊƻƪƻǾnem in 
ǇŜŘŀƎƻǑƪŜƳ ǇǊƻŎŜǎǳ όпΣнύΣ ǘǊŀƧƴƻǎǘƴŀ ǇƻƴǳŘōŀ ǇǊƻŘǳƪǘƻǾ όоΣуύ ƛƴ ȊŜƭŜƴƛ ǇǊŜƘƻŘ ǇǊƛ ƛƴŦǊŀǎǘǊǳƪǘǳǊƛ όоΣлύΦ  

 
¢ŀōŜƭŀ рΥ ¦ǊŀǾƴƻǘŜȌŜƴƻ ȊŘǊǳȌŜǾŀƴƧŜ ǎƪǳǇƛƴ ǇŀǊŀƳŜǘǊƻǾ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ 

1. nivo 
Sistemi 

ς Ǿǎƻǘŀ ƛƴ ŘŜƭŜȌƛ ǳǘŜȌƛ 

2. nivo 
Skupine 

ǎ ǇƻǾǇǊŜőƴƛƳƛ ǳǘŜȌƳƛ 

3. nivo  
Parametri 
Ȋ ǳǘŜȌƳƛ 

Infrastruktura 
19,3 

 
5ŜƭŜȌΥ 31,0 % 

Tehnologija 
8,8 

Obseg poligona (9,0) 

¢ŜƘƴƻƭƻǑƪŀκŘƛŘŀƪǘƛőƴŀ ƻǇǊŜƳƭƧŜƴƻǎǘ όфΣлύ 

{ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ όтΣлύ 

±ȊŘǊȌŜǾŀƴƧŜ ǇƻƭƛƎƻƴŀ όмлΣлύ 

Zeleni prehod 
3,0 

Tehnologija pripomore k varovanju okolja (2,0) 

¢ŜƘƴƻƭƻƎƛƧŀ ƻƳƻƎƻőŀ ƛȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ Ǿ ǎƳƛǎƭǳ ǾŀǊƻǾŀƴƧŀ ƻƪƻƭƧŀ όпΣлύ 

¢ŜƘƴƻƭƻƎƛƧŀ ȊƳŀƴƧǑǳƧŜ  ǘǾŜƎŀƴƧŜ ǾǇƭƛǾŀ  ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō όоΣлύ 

Digitalizacija 
7,5 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ȋŀ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ Ǿ ǳőƴƛƘ ǇǊƻƎǊŀƳƛƘ όфΣлύ 

Avtomatizacija  procesov na kmetijskem poligonu (6,0) 

{ǘǊƻƪƻǾƴƛ ƛƴ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ 
25,2 

 
5ŜƭŜȌΥ 40,5 % 

5ŜƭŜȌƴƛƪƛ 
6,4 

Zadovoljiv vpis (10,0) 

½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ όмлΣлύ 

aƻȌƴƻǎǘ ǇƻƴƻǾƛǘŜǾ ǇƻǎŀƳŜȊƴƛƘ ƻǇŜǊŀŎƛƧ Ȋŀ ǇǊƛŘƻōƛǾŀƴƧŜ ƛȊƪǳǑŜƴƧ όсΣлύ 

Raznolikost proizvodov ali storitev na poligonu (3,0) 

Prehodnost programov (vertikalna, horizontalna) (3,0) 

Kadri 
6,1 

YŀǊƛŜǊƴƛ ǊŀȊǾƻƧ όŀƳōƛŎƛƧŀκǊŜŀƭƛȊŀŎƛƧŀ ŦƻǊƳŀƭƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀύ όтΣтύ 

½ŀŘƻǾƻƭƧǎǘǾƻ ȊŀǇƻǎƭŜƴƛƘ ǇǊƛ ŘƻǎŜƎŀƴƧǳ ƪƻƳǇŜǘŜƴŎ  ŘŜƭŜȌƴƛƪƻǾ  όǊŜȊǳƭǘŀǘǎƪŀ 
naravnanost) (6,2) 
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Kompetenten kader (znanje) (4,3) 

Sodelovanje z lokalnim okoljem 
6,0  

Zelene kompetence 
4,2 

bƻǾƻƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ  ǇƻƭƛƎƻƴƛƘ όсΣлύ 

Novi programi (5,0) 

Raziskovalni proces ς objava prispevkov, projekti (7,0)  

Projektno delo (partnerstva zelenih kompetenc) (1,0)  

±ƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ όнΣлύ 

Uporaba digitalnih orodij 
8,5 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ ƛƴ ƻǊƻŘƛƧ Ǿ ǇŜŘŀƎƻǑƪŜƳ ǇǊƻŎŜǎǳ όфΣлύ 

¦ǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǾƻŘŜƴƧǳκƻǊƎŀƴƛȊŀŎƛƧƛ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ όуΣлύ 

¢ǊȌŜƴƧŜ 
17,7 

 
5ŜƭŜȌΥ 28,5 % 

Cƛƴŀƴőƴŀ ǎǘŀōƛƭƴƻǎǘ 
7,6 

Financiranje poligona iz javnih sredstev (7,0) 

Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ǇǊƻŎŜǎŀκƛȊŘŜƭƪŀ όмлΣлύ 

Ekonomija obsega izdelkov in storitev / odobrenih projektov (6,0) 

Zadovoljstvo kupcev (8,0) 

Ustreznost izdelka / storitev na trg (7,0) 

Trajnostna ponudba produktov 
3,8 

Razvoj novih izdelkov in storitev na trg (2,0) 

wŀȊǾƻƧ ǘǊƎŀ όǇǊƻŘŀƧƴŀ ƳǊŜȌŀύ όоΣлύ 

½ƳŀƴƧǑŀƴƧŜ ŜƳōŀƭŀȌŜ ƛƴ ƻŘǇŀŘƪƻǾ όнΣлύ 

¢ǊŀƧƴƻǎǘƴŀ ǎŀƳƻƻǎƪǊōŀ ƛȊ ǇƻƭƛƎƻƴŀ όǇǊƛ ǎǘƻǊƛǘǾŀƘ ŘŜƭŜȌ ȊŀǇƻǎƭŜƴƛƘ ǎƻŘŜƭǳƧƻőƛƘ Ǿ 
procesu (8,0)   

±ŜőƴŀƳŜƴǎƪŀ ƪƻƳǳƴƛƪŀŎƛƧŀ 
6,3 

hǇǘƛƳƛǊŀƴƧŜ ƭƻƎƛǎǘƛőƴƛƘ ǇǊƻŎŜǎƻǾ ƛƴ ƻǊƻŘƛƧ όпΣлύ 

5ƻǎǘƻǇƴƻǎǘ ƛƴŦƻǊƳŀŎƛƧ ƛƴ ǾǎŜōƛƴ Ȋŀ ȊŀǇƻǎƭŜƴŜ ƛƴ ŘŜƭŜȌƴƛƪŜ όтΣлύ 

aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ όуΣлύ  

BC: 62,1 
5ŜƭŜȌΥ млл ҈ 

BC:  
10 Skupin 

BC Skupaj: 37 parametrov na 3. nivoju  
BC Skupno 3. in 4. nivo 53 parametrov  

Vir: Papler, Gril (2025) 

 
5ƻƪŀȊŀƴŀ ƧŜ ƻōőǳǘƭƧƛǾƻǎǘ Ȋ ǾƛŘƛƪŀ ƪǊƛǘŜǊƛƧŀ ǘŜƘƴƻƭƻƎƛƧŀΣ ǳǇƻǊŀōŀ ŘƛƎƛǘŀƭƴƛƘ ƻǊƻŘƛƧ ǇǊƛ ǎǘǊƻƪƻǾƴŜƳ ƛƴ ǇŜŘŀƎƻǑƪŜƳ ǇǊƻŎŜǎǳ ǘŜǊ Ŧƛƴŀƴőƴŀ 
ǎǘŀōƛƭƴƻǎǘ ǇǊƛ ǘǊȌŜƴƧǳΦ 
 

Vrednotenje z metodo DEXi 
 
aŜǘƻŘŀ 59· ƧŜ ǇǊŜŘǎǘŀǾƴƛƪ ƪǾŀƭƛǘŀǘƛǾƴƛƘ όǎƛƳōƻƭƛőƴƛƘύ ǾŜőǇŀǊŀƳŜǘǊǎƪƛƘ ƳŜǘƻŘΣ ƪƧŜǊ ƴŀƳŜǎǘƻ ƴǳƳŜǊƛőƴƛƘ ǳǇƻǊŀōƭƧŀƧƻ ǎƛƳōƻƭƛőƴŜ 
ǇŀǊŀƳŜǘǊŜΦ bŀƳŜǎǘƻ ǳǘŜȌŜƴƛƘ ǾǎƻǘΣ ǎƻ ŦǳƴƪŎƛƧŜ ƪƻǊƛǎǘƴƻǎǘƛ ŘŜŦƛƴƛǊŀƴŜ ǘŀōŜƭŀǊƛőƴƻ ƻȊƛǊƻƳŀ ǎ ǇǊŀǾƛƭƛ őŜ-ǇƻǘŜƳΦ 59· ƻƳƻƎƻőŀ ƳƻŘŜƭƛǊŀƴƧŜ 
ƴŀƧȊŀƘǘŜǾƴŜƧǑƛƘ ƻŘƭƻőƛǘǾŜƴƛƘ ǇǊƻŎŜǎƻǾ Ȋ ǾŜƭƛƪƛƳ ǑǘŜǾƛƭƻƳ ǇŀǊŀƳŜǘǊƻǾ ƛƴ ŀƭǘŜǊƴŀǘƛǾΦ 59· ƛƳŀ ǇǊŜŘƴƻǎǘΣ ƪƧŜǊ ƧŜ ǾŜőƧƛ ǇƻǳŘŀǊŜƪ ƴa subjektivni 
ǇǊŜǎƻƧƛ ǇǊƛ ƻŘƭƻőŀƴƧǳΦ  
 

Struktura modela, merske lestvice, zaloge vrednosti parametrov in funkcije koristnosti  
tǊƛǇƻǊƻőƛƭƻ ƧŜΣ Řŀ ƴƻōŜƴ ƛȊǇŜƭƧŀƴ ǇŀǊŀƳŜǘŜǊ ƴŜ ōƛ ƛƳŜƭ ǾŜő ƪƻǘ ǑǘƛǊƛ ǇƻŘǊŜŘƴŜ ǇŀǊŀƳŜǘǊŜΣ ǑŜ ōƻƭƧŜΣ őŜ ƛƳŀ ŘǾŀ ŀƭƛ ǘǊƛΦ ½ŀǘƻ ǎo modeli bolj 
razvejani.  
tǊƛ ƳŜǘƻŘƛ ǎƻ ǇŀǊŀƳŜǘǊƛ ǎƛƳōƻƭƛőƴƛΤ Ǿǎŀƪ ǇŀǊŀƳŜǘŜǊ ƭŀƘƪƻ ȊŀǾȊŀƳŜ ǾǊŜŘƴƻǎǘƛ ƛȊ ƪƻƴőƴŜ ƛƴ ƻōƛőŀƧƴƻ ƳŀƧƘƴŜ ȊŀƭƻƎŜ ǾǊŜŘƴƻǎǘƛΣ ƻǇƛsane z 
ōŜǎŜŘŀƳƛΦ ½ŀƭƻƎŜ ǾǊŜŘƴƻǎǘƛ ǎƳƻ ǳǊŜŘƛƭƛ ƻŘ ǎƭŀōǑƛƘ ǇǊƻǘƛ ŘƻōǊƛƳΣ ƪŀǊ ǇƻǾŜőŀ ǊŀȊǳƳƭƧƛǾƻǎǘ ƳƻŘŜƭŀΦ ~ǘŜǾƛƭƻ ǾǊŜŘƴƻǎǘƛ ǇƻǎŀƳŜȊƴŜƎa 
ǇŀǊŀƳŜǘǊŀ ƴŀƧ ōƻŘƻ őƛƳ ƳŀƴƧǑŜΦ tŀǊŀƳŜǘǊƛΣ ƪƛ ǎƻ Ǿ ŘǊŜǾŜǎǳ ǘƛƪ ǇƻŘ ǾǊƘƻƳ όƛƴŦǊŀǎǘǊǳƪǘǳǊŀΣ ǎǘǊƻƪƻǾƴƛ ƛƴ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎΣ ǘǊȌŜƴje), tudi 
ƭŀƘƪƻ ȊŀǾȊŀƳŜƧƻ Ǉƻ ǑǘƛǊƛ ǾǊŜŘƴƻǎǘƛΣ ƪƻƴőƴƛ ƳƻŘŜƭ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ǉa do pet vrednosti. Z besedami izraziƳƻ ƴǳƳŜǊƛőƴŀ 
ǇŀǊŀƳŜǘǊŜ ƛƴ ƛƴǘŜǊǾŀƭŜ ǾǇƛǑŜƳƻ Ǿ ǇƻƧŀǎƴƧŜǾŀƭƴƻ ǾǊǎǘƛŎƻΦ   
 

Program DEXi 
½ƎǊŀƧŜƴƛ ƳƻŘŜƭ ǎƳƻ ǊŜŀƭƛȊƛǊŀƭƛ Ȋ ƛȊōǊŀƴƛƳ ǇǊƻƎǊŀƳƻƳ Ȋŀ ǾŜőǇŀǊŀƳŜǘǊǎƪƻ ƳƻŘŜƭƛǊŀƴƧŜ 59·ƛ Ǿ ǘǊŜƘ ƪƻǊŀƪƛƘΥ  
- ustvarjanje parametrov in strukture, 
- zalog vrednosti parametrov in 
- funkcij koristnosti ς ƳƻȌƴƻ ǘǳŘƛ Ȋ ǳǘŜȌƳƛΣ ƪƛ ǎƻ ƛȊǊŀȌŜƴŜ Ȋ ƻŘǎǘƻǘƪƛΦ  
 



 

 

39 
 

  

 
{ƭƛƪŀ мΥ 5ǊŜǾƻ ƪǊƛǘŜǊƛƧŜǾ Ȋŀ ƳƻŘŜƭ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ 

Vir: lastni 

 
 
 

Funkcije koristnosti smo definirali s tabelami, ki imajo vse kombinacije vrednosti; za vsako kombinacijo pa definiramo vrednost, ki jo 
zavzame nadredni parameter. 

 
 



 

 

40 
 

  

 
{ƭƛƪŀ нΥ hŘƭƻőƛǘǾŜƴŀ ǇǊŀǾƛƭŀ Ȋŀ ǇƻŘŘǊŜǾƻ 5ƛƎƛǘŀƭƛȊŀŎƛƧŀ 

Vir: lastni 



 

 

41 
 

  

 
{ƭƛƪŀ оΥ ±ǊŜŘƴƻǘŜƴƧŜ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ 

Vir: lastni 

 
LȊǾŜŘƭƛ ǎƳƻ ǾǊŜŘƴƻǘŜƴƧŜ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾΦ ±ǊŜŘƴƻǘŜƴƧŜ ƧŜ ǇƻǘŜƪŀƭƻ ƻŘ ǎǇƻŘŀƧ ƴŀǾȊƎƻǊΣ ǎ ǇƻǎǘƻǇƴƛƳ ȊŘǊǳȌŜǾŀƴƧŜƳ ǾǊŜŘƴƻǎǘƛ Ǿ ǎƪƭŀdu s 
funkcijami koristnosti. 
 

Analiza in izbira alternativ  
!ƴŀƭƛȊŀ ƧŜ ǇƻƪŀȊŀƭŀΣ Řŀ ǎǘŀ Ȋ ǾƛŘƛƪŀ ǎƻŘƻōƴŜ ƻǇǊŜƳƭƧŜƴƻǎǘƛ ƛƴŦǊŀǎǘǊǳƪǘǳǊŜΣ ǎǘǊƻƪƻǾƴŜƎŀ ƛƴ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ ƛƴ ǘǊȌŜƴƧŀ Ȋŀ ǇǊŀƪǘƛőƴƻ 
ƛȊƻōǊŀȌŜǾŀƴƧŜ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ŘƻōǊŀ ǇƻƭƛƎƻƴŀ wŜƧŀ ȌƛǾŀƭƛ ƛƴ ¢ǊŀƧƴƛ ƴŀǎŀŘƛ όƳƻŘǊŀ ōŀǊǾŀύ ƛƴ ǎǇǊŜƧŜƳƭƧƛva Poljedelstvo 
ƛƴ wŀǎǘƭƛƴǎƪŀ ǇǊƛŘŜƭŀǾŀ όǊŘŜőŀ ōŀǊǾŀύ όǎƭƛƪŀ пύΦ 
 



 

 

42 
 

  

 
{ƭƛƪŀ пΥ hŎŜƴŀ ǇƻƭƛƎƻƴƻǾ Ȋŀ ǇǊŀƪǘƛőƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ ƴŀ мΦ ƴƛǾƻƧǳ 

Vir: lastni 

 
bŀ ǎǇƻŘƴƧƛƘ ǎƭƛƪŀƘ ǇǊƛƪŀȊǳƧŜƳƻ ǊŜȊǳƭǘŀǘŜ Ǉƻ ƛȊōǊŀƴƛƘ ƪǊƛǘŜǊƛƧƛƘΥ ǎǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳŜ όǎƭƛƪŀ рύΣ ȊŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ (slika 6), 
ƳƻȌƴƻǎǘ ǇƻƴƻǾƛǘŜǾ ǇƻǎŀƳŜȊƴƛƘ ƻǇŜǊŀŎƛƧ Ȋŀ ǇǊƛŘƻōƛǘŜǾ ƛȊƪǳǑŜƴƧ όǎƭƛƪŀ тύΣ ƳŜŘǇǊŜŘƳŜǘƴƻ ǇƻǾŜȊƻǾŀƴƧŜ όǎƭƛƪŀ уύΣ ǾƪƭƧǳőŜǾŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ 
ŘŜƭŀǾŎŀ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ όǎƭƛƪŀ фύΣ ǾƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ όǎƭƛƪŀ млύΣ ǳǎǘǊŜȊƴƻǎǘ ƛȊŘŜƭƪŀ κ ǎǘoritve za trg (slika 
ммύΣ ƪƛ Ȋ ǊŀȊƭƛőƴƛƘ ǾƛŘƛƪƻǾ ƻōǊŀǾƴŀǾŀƧƻ ǇƻǘŜƴŎƛŀƭŜ Ȋŀ ƴŀŘŀƭƧƴƧŜ ƪŀƪƻǾƻǎǘƴƻ ǇǊŀƪǘƛőƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΦ      
 



 

 

43 
 

  

 
{ƭƛƪŀ рΥ wŜȊǳƭǘŀǘƛ {ǘŀǊƻǎǘ ǘŜƘƴƻƭƻǑƪŜ ƻǇǊŜƳŜ 

Vir: lastni 

 

 
{ƭƛƪŀ сΥ wŜȊǳƭǘŀǘƛ ½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ 

Vir: lastni 



 

 

44 
 

  

 
{ƭƛƪŀ тΥ wŜȊǳƭǘŀǘƛ aƻȌƴƻǎǘ ǇƻƴƻǾƛǘŜǾ ǇƻǎŀƳŜȊƴƛƘ ƻǇŜǊŀŎƛƧ Ȋŀ ǇǊƛŘƻōƛǘŜǾ ƛȊƪǳǑŜƴƧ 

Vir: lastni 

 
{ƭƛƪŀ уΥ wŜȊǳƭǘŀǘƛ {ǇǊŜƳƭƧŀƴƧŜ ǾƪƭƧǳőŜǾŀƴƧŀ ŘŜƭŜȌƴƛƪƻǾ Ǿ ǇƻǎŀƳŜȊƴŜ ƻǇŜǊŀŎƛƧŜ 

Vir: lastni 

 



 

 

45 
 

  

 
{ƭƛƪŀ фΥ wŜȊǳƭǘŀǘƛ ±ƪƭƧǳőŜǾŀƴƧŜ ǇŜŘŀƎƻǑƪŜƎŀ ŘŜƭŀǾŎŀ Ǿ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ 

Vir: lastni 

 

 
{ƭƛƪŀ млΥ wŜȊǳƭǘŀǘƛ ±ƪƭƧǳőŜǾŀƴƧŜ ȊŜƭŜƴƛƘ ƪƻƳǇŜǘŜƴŎ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴƛ ǇǊƻŎŜǎ 

Vir: lastni 



 

 

46 
 

  

 
 
 

 
Slika 11: Rezultati Ustreznost izdelka / storitve za trg 

Vir: lastni 

 
Konkretni rezultati vrednotenja modela »!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ so dali ocene za medsebojno primerjavo nadaljnjih usmeritev 
ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŀ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΦ  
 
tŀǊŀƳŜǘǊŀ ¢ŜƘƴƻƭƻǑƪŀ - ŘƛŘŀƪǘƛőƴŀ ƻǇǊŜƳƭƧŜƴƻǎǘ ƛƴ LȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ ǇǊƛƪŀȊǳƧŜ ǎƭƛƪŀ мнΣ ǇŀǊŀƳŜǘǊŀ ½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ ƛƴ 
bƻǾŜƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ ǇƻƭƛƎƻƴƛƘ ǇǊƛƪŀȊǳƧŜ ǎƭƛƪŀ моΣ ǇŀǊŀƳŜǘǊŀ aƻǘƛǾŀŎƛƧŀ Ȋŀ ǳǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎes in 
tǊŜǇƻȊƴŀǾŀƴƧŜ ȊŀƘǘŜǾ ƛƴ ǇƻǘǊŜō ǇƻŘƧŜǘƛƧ ǇǊƛƪŀȊǳƧŜ ǎƭƛƪŀ мпΣ ǇŀǊŀƳŜǘǊŀ aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ ƛƴ Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ƛȊŘŜƭƪŀκǎǘƻǊƛǘǾŜ Ǉrikazuje slika 
мрΣ ǇŀǊŀƳŜǘǊŀ CƛƴŀƴŎƛǊŀƴƧŜ ǇƻƭƛƎƻƴŀ ƛȊ ƧŀǾƴƛƘ ǎǊŜŘǎǘŜǾ ƛƴ wŀȊǇƻƭƻȌƭƧƛǾƻǎǘ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ǿ ǇǊƻŎŜǎƛƘ ǇǊƛƪŀȊuje slika 16 in parametra 
±ǇƭƛǾ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō ƴŀ ǳőƴƻ Ŝƴƻǘƻ ƛƴ {ƻŘŜƭƻǾŀƴƧŜ Ȋ ƭƻƪŀƭƴƻ ǎƪǳǇƴƻǎǘƧƻ ǇǊƛƪŀȊǳƧŜ ǎƭƛƪŀ мтΦ  
 
Situacija med alternativami se spremeni, ko predpostavimo spremembo vrednosti posameznih parametrov. Model »AgroEdu2025« 
ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ ƭŀƘƪƻ ǳǇƻǊŀōƛƳƻ Ȋŀ ƻŘƭƻőƛǘǾŜ ǇǊƛ ǇƻŘǇƻǊƛ ǾƭŀƎŀƴƧΣ ƛȊōƻƭƧǑŀǾ ƛƴ ǊŀȊǾƻƧƴŜ ǳǎƳŜǊƛǘǾŜ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ 
ǳǎǇƻǎŀōƭƧŀƴƧŀ ƴŀ ǇƻƭƛƎƻƴƛƘ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ȋ ǳǘŜȌƳƛ ǇŀǊŀƳŜǘǊƻǾ ƛƴ ǊŀȊőƭŜƴƛǘǾƛƧƻ ǎǇŜŎƛŦƛőƴƛƘ ǇŀǊŀƳŜǘǊƻǾ ƎƭŜŘŜ ƴŀ ƴƻǾƻ ǇǊŜǇƻȊnane 
vidike. 

 
 

 



 

 

47 
 

  

 
{ƭƛƪŀ мнΥ wŜȊǳƭǘŀǘƛ ¢ŜƘƴƻƭƻǑƪŀ - ŘƛŘŀƪǘƛőƴŀ ƻǇǊŜƳƭƧŜƴƻǎǘ ƛƴ LȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻǾ 

Vir: lastni 

 
{ƭƛƪŀ моΥ wŜȊǳƭǘŀǘƛ ½ŀŘƻǾƻƭƧǎǘǾƻ ŘŜƭŜȌƴƛƪƻǾ ƛƴ bƻǾŜƭŀŎƛƧŀ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǾǎŜōƛƴ ƴŀ ǇƻƭƛƎƻƴƛƘ 

Vir: lastni 



 

 

48 
 

  

 
{ƭƛƪŀ мпΥ wŜȊǳƭǘŀǘƛ aƻǘƛǾŀŎƛƧŀ Ȋŀ ǳǾŀƧŀƴƧŜ ƛȊōƻƭƧǑŀǾ Ǿ ǇŜŘŀƎƻǑƪƛ ǇǊƻŎŜǎ ƛƴ tǊŜǇƻȊƴŀǾŀƴƧŜ ȊŀƘǘŜǾ ƛƴ ǇƻǘǊŜō ǇƻŘƧŜǘƛƧ 

Vir: lastni 

 
{ƭƛƪŀ мрΥ wŜȊǳƭǘŀǘƛ aŀǊƪŜǘƛƴǑƪƛ ǎǇƭŜǘ ƛƴ Cƛƴŀƴőƴƛ ǳőƛƴŜƪ ƛȊŘŜƭƪŀ - storitve 

Vir: lastni 

 
 
 
 



 

 

49 
 

  

 
{ƭƛƪŀ мсΥ wŜȊǳƭǘŀǘƛ CƛƴŀƴŎƛǊŀƴƧŜ ǇƻƭƛƎƻƴŀ ƛȊ ƧŀǾƴƛƘ ǎǊŜŘǎǘŜǾ ƛƴ wŀȊǇƻƭƻȌƭƧƛǾƻǎǘ ŘƛƎƛǘŀƭƴƛƘ ǘŜƘƴƻƭƻƎƛƧ Ǿ ǇǊƻŎŜǎƛƘ 

Vir: lastni 

 

 
{ƭƛƪŀ мтΥ wŜȊǳƭǘŀǘƛ ±ǇƭƛǾ ǇƻŘƴŜōƴƛƘ ǎǇǊŜƳŜƳō ƴŀ ǳőƴƻ Ŝƴƻǘƻ ƛƴ {ƻŘŜƭƻǾŀƴƧŜ Ȋ ƭƻƪŀƭƴƻ ǎƪǳǇƴƻǎǘƧƻ 

Vir: lastni 

 
 
 
 



 

 

50 
 

  

 
 

Razprava o rezultatih  
 
½ŀǊŀŘƛ ƴŜƴŜƘƴŜƎŀ ǊŀȊǾƻƧŀ ǘŜƘƴƻƭƻƎƛƧŜ ƛƴ ŀƎǊƻŜƪƻƴƻƳƛƧŜ ǎŜ ƪƳŜǘƛƧǎƪƛ ǎŜƪǘƻǊ ƴŜƴŜƘƴƻ ǊŀȊǾƛƧŀΦ ¢ƻ ǇƻƳŜƴƛΣ Řŀ ōƛ ǎŜ ƳƻǊŀƭŜ ƛȊƻōǊŀȌevalne 
ƛƴǑǘƛǘǳŎƛƧŜ  Ǿ ŎŜƭƻǘƛ ȊŀǾŜŘŀǘƛ ǘŜƘ ǎǇǊŜƳŜƳōΣ Řŀ ōƛ ƭŀƘƪƻ ǇǊƛƭŀƎƻŘƛƭŜ ǎǾƻƧŜ ǳőƴŜ ƴŀőǊǘŜ ƛƴ ǾƪƭƧǳőƛƭŜ ƛȊōƻƭƧǑŀǾŜ ƴŀ ǇƻŘǊƻőƧǳ ǘehnologije, 
ƪƻƳǳƴƛƪŀŎƛƧΣ ǾŜƭƧŀǾƴŜ ȊŀƪƻƴƻŘŀƧŜ ƛƴ Ȋƴŀƴƻǎǘƛ ƴŀ ǎǇƭƻǑƴƻΦ YƳŜǘƛƧǎƪŀ ƎƻǎǇƻŘŀǊǎǘǾŀ ōƻŘƻ ȊŀǊŀŘƛ ƛȊƻōǊŀȌŜƴƛƘ ƪƳŜǘƻǾŀƭŎŜǾ ƛƳŜƭŀ ƴŜǇosredno 
ƛƴ ǇƻǎǊŜŘƴƻ ƪƻǊƛǎǘΣ ǎŀƧ ōƻŘƻ ōƻƭƧ ǳǎǇƻǎƻōƭƧŜƴƛ ǑǘǳŘŜƴǘƛ Ǉƻǎǘŀƭƛ ōƻŘƻőƛ ƪƳŜǘƧŜΣ ƪƛ ōƻŘƻ ǎǇƻǎƻōƴƻ ǇǊŀǾƛƭƴŜƎŀ ǎǇǊŜƧŜƳŀƴƧŀ ŘƻōǊƛƘ ƻŘƭƻőƛǘŜǾΦ 
¦ǎǇƻǎƻōƭƧŜƴƛ ǎǘǊƻƪƻǾƴƧŀƪƛ ōƻŘƻ ǇƻŘǇƛǊŀƭƛ ƪƳŜǘŜ ǇǊƛ ƻŘƭƻőŀƴƧǳ  ǎ ǎǾŜǘƻǾŀƴƧŜƳΣ ƻōƭƛƪƻǾŀƴƧŜƳ ǇƻȊƛǘƛǾƴŜƎŀ ƻŘƴƻǎŀ Řƻ ƪƳŜǘƛƧǎǘǾŀ Ǿ ŘǊǳȌōƛ ƛƴ 
ǎǘǊŀǘŜƎƛƧ Ȋŀ ǊŀȊǾƻƧ ƪƳŜǘƛƧǎǘǾŀ Ǿ ǇǊƛƘƻŘƴƧŜΦ ½ŀǘƻ ƧŜ Ŝƴŀƪƻ ǇƻƳŜƳōƴƻΣ Řŀ ǑǘǳŘŜƴǘƛ ǇǊƛŘƻōƛƧƻ ƛȊƻōǊŀȌŜǾŀƭƴŜ ƛƴ ǇƻŘƧŜǘƴƛǑƪŜ ǾŜǑőƛƴŜΣ ƪƛ ōƻŘƻ 
kmetom pomagale pri nemotenem prehodu na digitalno kmetijstvo in uporabo tehnologij kmetijskega sektorja. 
tǊƛ ǑǘǳŘƛƧƛΣ ƪƧŜǊ ǎƻ ǊŀȊƛǎƪƻǾŀƭƛ ǇƻǘǊŜōŜ ǑǘǳŘŜƴǘƻǾ Ǉƻ ǳǎǇƻǎŀōƭƧŀƴƧǳ Ȋŀ ǇǊŜŎƛȊƴƻ ƪƳŜǘƛƧǎǘǾƻ ƴŀ ƪƳŜǘƛƧǎƪƛƘ ǳƴƛǾŜǊȊŀƘ Ǿ ŜǾǊƻ-sredozemski regiji 
όDǊőƛƧŀΣ LǘŀƭƛƧŀΣ tƻǊǘǳƎŀƭǎƪŀ ƛƴ ~ǇŀƴƛƧŀύ ǎƻ ǇƻŘǇǊƭƛ ƛŘŜƧƻΣ Řŀ ǇƻƳŀƴƧƪŀƴƧŜ ȊƴŀƴƧŀκȊŀƴƛƳŀƴƧŀ Ȋŀ ǇǊŜŎƛȊƴƻ ƪƳŜǘƛƧǎǘǾƻ ǇƻǾŜőǳƧŜ ǘŜƘƴƻƭƻǑƪƻ ǾǊȊŜƭ 
ƳŜŘ ǳƴƛǾŜǊȊƛǘŜǘƴƛƳƛ ǑǘǳŘŜƴǘƛ ƛƴ ƴŀ Ǉƻőŀǎƴƻ ǳǾŀƧŀƴƧŜ ǇǊŜŎƛȊƴŜƎŀ ƪƳŜǘƛƧǎǘǾŀ ǘŜǊ ƴŀ ƴƛȌƧƻ ǎǘƻǇƴƧƻ ƎƻǎǇƻŘŀǊǎƪŜƎŀ ǊŀȊǾƻƧŀ ǇƻŘŜȌŜƭƧa. Te 
ǳƎƻǘƻǾƛǘǾŜ ōƻŘƻ ǳǇƻǊŀōƭƧŜƴŜ ƪƻǘ ǘŜƳŜƭƧƴƻ ǎǇƻȊƴŀƴƧŜ Ȋŀ ǊŀȊǾƻƧ ǎƪǳǇƴŜƎŀ ŀƪŎƛƧǎƪŜƎŀ ƴŀőǊǘŀ ƛƴ ǾŜő ŘǊǳƎƛƘ ƴŀŎƛƻƴŀƭƴƛƘ ƴŀőǊǘƻǾ Ǿ ƛȊōǊŀƴƛƘ 
regijah (Bournaris et. all., 2022). 
 
S primerjavo rezultatov po metodi Kepner-¢ǊŜƎƻŜ ƛƴ ƳŜǘƻŘƛ 59·ƛ ǎƳƻ ǳƎƻǘƻǾƛƭƛΣ Řŀ ǎƻ Ǉƻ ƻōŜƘ ƳŜǘƻŘŀƘ ǇƻŘǊƻőƧŀ Ŝƴŀƪƻ ǊŀȊǾǊǑőŜƴŀΣ Ȋ 
ƳŜǘƻŘƻ 59·ƛ Ǉŀ ǎƳƻ ŘƻŘŀǘƴƻ ǳƎƻǘƻǾƛƭƛΣ Řŀ ǎƻ Ǿ ǇƻǎŀƳŜȊƴƛƘ ǳǇƻǊŀōƭƧŜƴŜ ǾǎŜ ƻŎŜƴŜ ƻŘ ƴŀƧǾƛǑƧŜ Řƻ ƴŀƧƴƛȌƧŜ ƻŎŜƴŜ Ǿ ǇŜǘǎǘƻǇŜƴƧǎƪƛ lestvici 
(slaba ς sprejemljiva ς dobra ς prav dobra ς ƻŘƭƛőƴŀύΦ ¢ƻ ǇƻƳŜƴƛΣ Řŀ ǇƻŘǊƻőƧŀ ǊŀȊƭƛőƴŀ ƛȊƘƻŘƛǑőŀ Ȋŀ ƴŀŘŀƭƧƴƧŜ ǊŀȊƛǎƪƻǾŀƭƴƻ ŘŜƭƻΦ {ƪǳǇƴŀ 
ƻŎŜƴŀ ǳőƴƛƘ ǇƻƭƛƎƻƴƻǾ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳ Ǉŀ ƛƳŀƧƻ ǎǊŜŘƛƴǎƪŜ ƻŎŜƴŜ ŘƻōŜǊ όwŜƧŀ ȌƛǾŀƭƛΣ ¢ǊŀƧƴƛ ƴŀǎŀŘƛύ ƛƴ ǎǇǊŜƧŜƳƭjiv (Poljedelstvo, 
Rastlinska pridelava).       
 

Sklep 
 
½ŀ ǳǎǇŜǑƴƻ ƛȊǾŀƧŀƴƧŜ ǇǊŀƪǘƛőƴŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƧŜ ǇƻƳŜƳōŜƴ ǎƻŘŜƭƻǾŀƭƴƛ ǇŜŘŀƎƻǑƪƛ ǇǊƛǎǘƻǇΦ 5ŀƴŜǎ ƪƻƳǳƴƛƪŀŎƛƧǎƪŜ ǘŜƘƴƻƭƻƎƛƧŜ Ǉƻdpirajo 
ƪƻƳǳƴƛƪŀŎƛƧǎƪŜ ǘƻƪƻǾŜΣ ǎƻŘŜƭƻǾŀƭƴƻ ƛƴ ǇǊƻƧŜƪǘƴƻ ŘŜƭƻ Ǿ ƛȊƻōǊŀȌŜǾŀƭƴŜƳ ǇǊƻŎŜǎǳ ƛƴ ǇǊƛ ƻŎŜƴƧŜǾŀƴƧǳ ȊƴŀƴƧŀΦ ¦őƛǘŜƭƧƛ Ȋŀ ƪŀƪƻǾƻstno izvajanje 
ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀΣ ƻǎǊŜŘƻǘƻőŜƴŜƎŀ ƴŀ ŘƛƧŀƪŜΣ  ǇƻǘǊŜōǳƧŜƧƻ Ȋŀ ǇƻǳőŜǾŀƴƧŜ ǇǊŀƪǘƛőƴƛƘ ǾǎŜōƛƴ ǳőƴŜ ƭŀōƻǊŀǘƻǊƛƧŜΣ ƪƛ ƻƳƻƎƻőŀƧƻ 
ǇǊƛŘƻōƛǾŀƴƧŜ ǎǘǊƻƪƻǾƴƛƘ ȊƴŀƴƧ ƛƴ ǎǇǊŜǘƴƻǎǘƛ ǘŜǊ ǊŀȊǾƛƧŀƴƧŜ ǎƻŎƛŀƭƴƛƘ ǎǇǊŜǘƴƻǎǘƛΣ ƪǊƛǘƛőƴƻ ǊŀȊƳƛǑƭƧŀƴƧŜΣ ǳǎǘǾŀǊƧŀƭƴƻǎǘ ƛƴ ǊŜǑŜǾŀƴƧŜ ǇǊƻōƭŜƳƻǾ 
ǘŜǊ ǊŀȊƛǎƪƻǾŀƴƧŜΦ 5ƛƧŀƪƛ Ȋŀ ǳǎǇŜǑƴƻ ǳőŜƴƧŜ ǇƻǘǊŜōǳƧŜƧƻ ƳƻȌƴƻǎǘ ŀƪǘƛǾƴŜƎŀ ǾƪƭƧǳőŜǾŀƴƧŀ Ǿ ǇƻǎŀƳŜȊƴŜ ǇǊƻŎŜǎŜΣ ƪƧŜǊ ǎ ǇƻƳƻőƧƻ ǊŀȊƭƛőƴƛƘ 
ƳŜǘƻŘ ƛƴ ǘŜƳǇŀ ǳǇƻǑǘŜǾŀƳƻ ƴƧƛƘƻǾƻ ǇǊŜŘȊƴŀƴƧŜΣ ȊƳƻȌƴƻǎǘƛ ƛƴ ǎǘƛƭŜ ǳőŜƴƧŀ ǘŜǊ ƛƴǘŜǊŜǎŜΦ  
 
± ŦƻǊƳŀƭƴƛƘ ǎǊŜŘƴƧŜǑƻƭǎƪƛƘ ƛȊƻōǊŀȌŜǾŀƭƴƛƘ ǇǊƻƎǊŀƳƛƘ ƴŀ ǑƻƭǎƪƛƘ ǇƻǎŜǎǘǾƛƘ ǇƻǘŜƪŀ ǇǊŀƪǘƛőƴƛ ǇƻǳƪΣ ǇǊŀƪǘƛőƴƻ ǳǎǇƻǎŀōƭƧŀƴƧŜ Ȋ ŘŜƭom ter v 
ǾƛǑƧŜǑƻƭǎƪƛƘ ǎǘǊƻƪƻǾƴƛƘ ǇǊƻƎǊŀƳƛƘ ǾŀƧŜ Ǿ ƻƪǾƛǊǳ ǎǘǊƻƪƻǾƴƛƘ ǇǊŜŘƳŜǘƻǾ ƛƴ ǇǊŀƪǘƛőƴƻ ƛȊƻōǊŀȌŜǾŀƴƧŜΦ ¢ŀ ŘŜƭ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƧŜ Ǉoleg 
ǳǎǇƻǎŀōƭƧŀƴƧŀ ƛƴ ƛȊƻōǊŀȌŜǾŀƴƧŀ ǇǊƛ ŘŜƭƻŘŀƧŀƭŎƛƘ ƪƭƧǳőŜƴ Ȋ ǾƛŘƛƪŀ ŘƻǎŜƎŀƴƧŀ ƪƻƳǇŜǘŜƴŎ ǳŘŜƭŜȌŜƴŎŜǾ ǇǊŜŘǾǎŜƳ Ǿ ŘŜƭǳ ǇǊƛŘƻōƛǾŀƴƧŀ spretnosti 
ƛƴ ƛȊƪǳǑŜƴƧΦ 
 
± ƳƻŘŜƭǳ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ȋŀ ƻŎŜƴƧŜǾŀƴƧŜ ŘƻǎŜƎŀƴƧŀ ƪƻƳǇŜǘŜƴŎ ƴŀ ǳőƴƛƘ ǇƻƭƛƎƻƴƛƘ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ ǎƳƻ ǳǇƻǊŀōƛƭi 
ǾŜőǇŀǊŀƳŜǘǊǎƪŜ ƳŜǘƻŘŜΣ ƪƛ ǇƻƭŜƎ ƻǇŀȊƻǾŀƴƧŀ ƛƴ ƳŜŘǎŜōƻƧƴŜƎŀ ǇǊƛƳŜǊƧŀƴƧŀ ƻƳƻƎƻőŀƧƻ ǘǳŘƛ ǾǊŜŘƴƻǘŜƴƧŜ ŀƭǘŜǊƴŀǘƛǾΣ ƛƴ ǎƛŎŜǊ Ȋ ƳŜǘƻdo 
Kepner-¢ǊŜƎƻŜ Ȋŀ ȊƳŜǊƴƻ ȊŀƘǘŜǾŜƴ ƻŘƭƻőƛǘǾŜƴƛ ǇǊƻōƭŜƳΣ Ȋ 59· Ǉŀ Ȋŀ ƴŀƧȊŀƘǘŜǾƴŜƧǑŜ ƻŘƭƻőƛǘǾŜƴŜ ǇǊƻŎŜǎŜ Ȋ ǾŜőƧƛƳ ǇƻǳŘŀǊƪƻƳ ƴŀ 
ǎǳōƧŜƪǘƛǾƴƛ ǇǊŜǎƻƧƛ Ȋ ǳǇƻǊŀōƻ ǎƛƳōƻƭƛőƴƛƘ ǇŀǊŀƳŜǘǊƻǾ ƛƴ ŦǳƴƪŎƛƧŀƳƛ ƪƻǊƛǎǘƴƻǎǘƛΦ ½ƎǊŀƧŜƴƛ ƳƻŘŜƭ Ǉƻ ƳŜǘƻŘƛ 59· ǎƳƻ ǊŜŀƭƛȊƛǊŀƭƛ z 
ǊŀőǳƴŀƭƴƛǑƪƛƳ ǇǊƻƎǊŀƳƻƳ Ȋŀ ǾŜőǇŀǊŀƳŜǘǊǎƪƻ ƳƻŘŜƭƛǊŀƴƧŜ 59·ƛ Ǿ ǘǊŜƘ ƪƻǊŀƪƛƘΥ ǳǎǘǾŀǊƧŀƴƧŜ ǇŀǊŀƳŜǘǊƻǾ ƛƴ ǎǘǊǳƪǘǳǊŜΣ ȊŀƭƻƎ ǾǊŜŘƴƻǎǘƛ 
parametrov in funkcij koristnosti ς ƳƻȌƴƻ ǘǳŘƛ Ȋ ǳǘŜȌƳƛΣ ƪƛ ǎƻ ƛȊǊŀȌŜƴŜ Ȋ ƻŘǎǘƻǘƪƛΦ ¦őƴŜ ǇƻƭƛƎƻƴŜ ƴŀ ǑƻƭǎƪŜƳ ǇƻǎŜǎǘǾǳΥ wŜƧŀ ȌƛǾŀƭƛΣ 
PolƧŜŘŜƭǎǘǾƻΣ wŀǎǘƭƛƴǎƪŀ ǇǊƛŘŜƭŀǾŀ ƛƴ ¢ǊŀƧƴƛ ƴŀǎŀŘƛ ǎƳƻ ƻŎŜƴƛƭƛ Ȋ ǾƛŘƛƪŀ ƛƴŦǊŀǎǘǊǳƪǘǳǊŜΣ ǎǘǊƻƪƻǾƴŜƎŀ ƛƴ ǇŜŘŀƎƻǑƪŜƎŀ ǇǊƻŎŜǎŀ ƛƴ ǘǊȌŜƴƧŀ ǎ 
ǇƻƳƻőƧƻ ŘŜŦƛƴƛǊŀƴƧŀ ǇŀǊŀƳŜǘǊƻǾ ƴŀ ǑǘƛǊƛƘ ƴƛǾƻƧƛƘΦ 
 
bŀŘƎǊŀŘƴƧŀ ǊŀȊƛǎƪŀǾŜ ƛƳŀ ƳƻȌƴƻǎǘƛ Ȋŀ ƴŜǇƻǎǊŜŘƴƻ ǾƪƭƧǳőŜǾŀƴƧŜ ƪǾŀƴǘƛǘŀǘƛǾƴƛƘ ǇƻŘŀǘƪƻǾ Ǿ ƳƻŘŜƭ ǾŜőƪǊƛǘŜǊƛƧǎƪŜ ŦǳƴƪŎƛƧŜΣ ƪƛ ǎƻ ōili v izvedeni 
raziskavi stopenjsko fazno uporabljeni v metodi Kepner-¢ǊŜƎƻŜ ƛƴ ǇƻŘƭŀƎŀ Ȋŀ ǳǇƻǊŀōƻ Ȋ ǊŀőǳƴŀƭƴƛǑƪƛƳ ǇǊƻƎǊŀƳƻƳ Ȋŀ ǾŜőparametrsko 
modeliranje DEXi.   
 
aƻŘŜƭ η!ƎǊƻ9Řǳнлнрζ ǑƻƭǎƪŜƎŀ ǇƻǎŜǎǘǾŀ Ǉƻ ǾǎŜōƛƴƛ ƛƴ ƳŜǘƻŘƛ ǇǊŜŘǎǘŀǾƭƧŀ ŘƻŘŀǘƴƻ ǾǊŜŘƴƻǎǘ ƛƴ ƧŜ ǳǇƻǊŀōƴƻ ŀƭǘŜǊƴŀǘƛǾƴƻ ƻǊƻŘƧŜ Ȋŀ 
ǇƻŘǇƻǊƻ ƻŘƭƻőŀƴƧǳ ƛƴ Ȋŀ ǊŀȊƭƛőƴŜ ǾǊǎǘŜ ƻŎŜƴƧŜǾŀƴƧŀ ƴŀ ǇƻŘǊƻőƧǳ ǇǊŀƪǘƛőƴŜƎŀ ƪƳŜǘƛƧǎƪŜƎŀ ƛȊƻōǊŀȌŜǾŀƴƧŀ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŀΦ  
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Povzetek 
 
Namen: .ÁÍÅÎ ÒÁÚÉÓËÁÖÅ ÊÅ ÐÒÏÕéÉÔÉ ÐÏÊÁÖÎÅ ÏÂÌÉËÅȟ ÄÅÊÁÖÎÉËÅ ÉÎ ÒÁÚÓÅĿÎÏÓÔÉ ÎÁÓÉÌÊÁ Ö ĤÐÏÒÔÕ ÔÅÒ ÁÎÁÌÉÚÉÒÁÔÉȟ ËÁËÏ ÒÁÚÌÉéÎÉ ÁËÔÅÒÊÉ ɀ 
ĤÐÏÒÔÎÉËÉȟ ÔÒÅÎÅÒÊÉȟ ÓÔÁÒĤÉ ÉÎ ÉÎÓÔÉÔÕÃÉÊÅ ɀ ÐÒÉÓÐÅÖÁÊÏ Ë ÎÊÅÇÏÖÅÍÕ ÖÚÄÒĿÅÖÁÎÊÕ ÁÌÉ ÐÒÅÐÒÅéÅÖÁÎÊÕȢ 
 
Metodologija: £ÔÕÄÉÊÁ ÔÅÍÅÌÊÉ ÎÁ ËÖÁÎÔÉÔÁÔÉÖÎÅÍ ÐÒÉÓÔÏÐÕȢ 0ÏÄÁÔËÉ ÓÏ ÂÉÌÉ ÚÂÒÁÎÉ Ú ÁÎËÅÔÎÉÍ ÖÐÒÁĤÁÌÎÉËÏÍ ÍÅÄ υυω ĤÐÏÒÔÎÉËÉȟ ËÉ ÓÏ 
ÐÏÒÏéÁÌÉ Ï ÓÖÏÊÉÈ ÏÓÅÂÎÉÈ ÉÚËÕĤÎÊÁÈ Ú ÎÁÓÉÌÊÅÍ Ö ĤÐÏÒÔÎÅÍ ÏËÏÌÊÕȢ 
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kontaktnÉÈ ĤÐÏÒÔÉÈ ÔÅÒ ÎÁ ÍÌÁÄÉÎÓËÉÈ ÔÅËÍÏÖÁÎÊÉÈȟ ËÊÅÒ ÓÔÁÒĤÉ ÉÎ ÔÒÅÎÅÒÊÉ ÐÏÇÏÓÔÏ ÉÚÖÁÊÁÊÏ ÎÅÐÒÉÍÅÒÅÎ ÐÒÉÔÉÓËȢ 5ÇÏÔÏÖÉÔÖÅ ÐÏÔÒÊÕÊÅÊÏȟ da 
ÇÒÅ ÚÁ ËÏÍÐÌÅËÓÅÎ ÄÒÕĿÂÅÎÉ ÐÏÊÁÖȟ ËÉ ÚÁÈÔÅÖÁ ÃÅÌÏÓÔÎÅ ÒÅĤÉÔÖÅȢ 
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Summary 
 
Purpose: The aim of the research is to examine the forms, factors, and dimensions of violence in sports and to analyze how different 
actorsɂathletes, coaches, parents, and institutionsɂcontribute to its persistence or prevention. 
 
Methodology: The study is based on a quantitative approach. Data were collected through a survey questionnaire administered to 115 
athletes who reported their personal experiences with violence in the sports environment. 
 
Results and Conclusions: The results indicate that more than half of the participating athletes experienced at least one form of 
violence. Violence is most associated with excessive competitiveness and performance pressure, which foster aggressive behavior within 
teams. It occurs more frequently in contact sports and in youth competitions, where parents and coaches often exert inappropriate 
pressure. The findings confirm that violence in sports is a complex social phenomenon requiring comprehensive solutions. 
 
Research limitations: The limitations of the research stem from the relatively small and specific sample, and the potential subjectivity 
in perceiving violence, which may affect the reliability and generalizability of the results. 
 
Practical and/or Social implications: The study highlights the need for ethical leadership, appropriate education of coaches and 
parents, and strengthening a culture of respect. The findings can serve as a foundation for developing preventive programs and 
guidelines aimed at reducing violence in sports. 
 
Originality: This research contributes to the understanding of violence in sports by combining empirical data with an analysis of 
various factors influencing the sports environment. Its value lies in shedding light on the role of performance pressures and competitive 
culture, especially in youth competitive categories. 
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Introduction  
 
Violence in sport represents not only a challenge within sporting arenas but also a complex social phenomenon with far-reaching 
consequences for individuals, communities, and the integrity of sport itself. Although sport is traditionally associated with values such as 
discipline, cooperation, and fair play, various forms of violenceτphysical, psychological, verbal, and even symbolicτstill persist. These 
manifestations are influenced by multiple factors, including competitiveness, social and cultural pressures, and media representation. 
Previous research has shown that violence in sport can arise from both structural and interpersonal dynamics, ranging from aggressive 
play and spectator behaviour to institutional abuse and exploitation (Grant, 2006; Spaaij, 2014). The normalization of aggression and the 
glorification of victory often blur the line between acceptable competitiveness and harmful behaviour. Such dynamics challenge the ethical 
foundations of sport and call for comprehensive preventive measures. 
 
The purpose of this paper is to analyse the manifestations, causes, and consequences of violence in sport, and to explore how athletes 
perceive and experience violence in their sporting environments. The study combines a theoretical review of the concept of violence with 
an empirical survey among athletes from various disciplines. The findings aim to contribute to a better understanding of the complexity 
of violence in sport and to support the development of strategies for its prevention and mitigation. 
 

Violence in sport 
 

Definition of violence  
Violence is a complex and multifaceted phenomenon that has accompanied human societies throughout history. It can be physical, 
psychological, verbal, or structural, and it occurs in every cultural, social, and economic context. Although the term is widely used, scholars 
agree that there is no single, universally accepted definition. The concept of violence depends largely on cultural norms, moral values, and 
the balance of power between individuals or groups. 
 
From a psychological perspective, Sigmund Freud (1930) viewed violence as an expression of basic human instincts, particularly the drives 
of aggression and destruction. He argued that aggression is part of the human unconscious and often a reaction to frustration. In contrast, 
Skinner (1953) explained violence as learned behaviour, maintained through reinforcement or rewardτpeople repeat aggressive acts 
when they have previously led to success or control. 
 
From a sociological standpoint, Pierre Bourdieu (1991) introduced the concept of symbolic violence, referring to subtle and often invisible 
forms of domination exercised through language, cultural norms, and social institutions. This form of violence is not physical, but it 
reinforces inequalities and power hierarchies. Max Weber (1919), on the other hŀƴŘΣ ŘŜǎŎǊƛōŜŘ ǾƛƻƭŜƴŎŜ ŀǎ ǘƘŜ άƭŜƎƛǘƛƳŀǘŜ ǳǎŜ ƻŦ ǇƘȅǎƛŎŀƭ 
ŦƻǊŎŜέ ƳƻƴƻǇƻƭƛǎŜŘ ōȅ ǘƘŜ ǎǘŀǘŜτa view that situates violence within systems of authority and social order. 
 
Despite these differences, most definitions share several common elements: 

¶ Intentional harmτviolence involves behaviour that deliberately causes or threatens physical, psychological, or emotional injury. 

¶ Power imbalanceτit arises when one party uses power, control, or influence to dominate another. 

¶ Violation of integrityτǾƛƻƭŜƴŎŜ ǳƴŘŜǊƳƛƴŜǎ ŀƴ ƛƴŘƛǾƛŘǳŀƭΩǎ ŀǳǘƻƴƻƳȅΣ ŘƛƎƴƛǘȅΣ ŀƴŘ ǎŜƴǎŜ ƻŦ ǎŀŦŜǘȅΦ 
 
The World Health Organization (WHO, 2020) defines violence as άǘƘŜ ƛƴǘŜƴǘƛƻƴŀƭ ǳǎŜ ƻŦ ǇƘȅǎƛŎŀƭ ŦƻǊŎŜ ƻǊ ǇƻǿŜǊΣ ǘƘǊŜŀǘŜƴŜŘ ƻǊ ŀŎǘǳŀƭΣ 
against oneself, another person, or a group or community, that results in or has a high likelihood of resulting in injury, death, psychological 
ƘŀǊƳΣ ƳŀƭŘŜǾŜƭƻǇƳŜƴǘΣ ƻǊ ŘŜǇǊƛǾŀǘƛƻƴΦέ 
 
This comprehensive definition highlights that violence is not limited to physical acts but includes psychological and structural forms of 
oppression. In summary, violence can be understood as both a behavioural act and a social relation, embedded in systems of power and 
inequality. Its manifestations depend on context, but its essence remains the sameτan intentional act of harm that violates human dignity 
and autonomy. 
 

Types of violence 
Violence can manifest in many interrelated forms that often overlap and reinforce one another. Although typologies may vary, most 
authors distinguish between psychological, physical, verbal, sexual, economic, and online violence (Novak, 2013; APA, 2018; Council of 
Europe, n.d.; Safe.si, n.d.). Each type differs in its means of expression and consequences but shares the common element of an abuse of 
power. 
 



 

 

  

Psychological violence 
Psychological or emotional violence refers to behaviour that causes mental distress, fear, or degradation without the use of physical force. 
It may include intimidation, manipulation, humiliation, control, isolation, and threats. According to the American Psychological Association 
(APA, 2018), repeated psychological abuse can lead to long-term mental health problems such as anxiety, depression, or post-traumatic 
stress disorder (PTSD). Because it leaves no visible marks, it is often underestimated, yet it can be as destructive as physical aggression. 

Physical violence 
Physical violence involves intentionally causing bodily harm to another person. This can include punching, kicking, slapping, choking, and 
other forms of physical assault. It is often the most recognisable form of violence, but it is not necessarily the most common. Studies show 
that physical violence can lead to serious health problems, including chronic pain, injury, and even death (Centers for Disease Control and 
Prevention, n.d.). 
 
The main purpose of the perpetrator is not only to cause physical pain, but also to limit the victim's self-determination. Such violence 
demonstrates differences in social power and seeks to enforce certain demands. In addition, physical violence is often accompanied by 
other forms of violence, such as psychological and economic violence. For example, victims of physical violence are often also victims of 
psychological violence, which further exacerbates their mental and emotional distress. Physical violence can have long-term consequences 
that affect the quality of life of victims, including reduced ability to work, social isolation and permanent disability (Council of Europe, 
n.d.). 

Verbal or verbal abuse 
Verbal violence, sometimes called verbal abuse, encompasses speech or expression intended to humiliate, insult, or intimidate another 
ǇŜǊǎƻƴΦ Lǘ ǳƴŘŜǊƳƛƴŜǎ ǘƘŜ ǾƛŎǘƛƳΩǎ ǎŜƭŦ-esteem and self-worth through ridicule, accusations, threats, or derogatory language. Although it 
does not involve physical harm, verbal aggression can have serious psychological and social effects, fostering fear, shame, and emotional 
ǿƛǘƘŘǊŀǿŀƭ ό¿ƻƴǘŀǊΣ нлнпύΦ Lƴ ǘƘŜ ǎǇƻǊǘƛƴƎ ŎƻƴǘŜȄǘΣ ƛǘ ƻŦǘŜƴ ŀǇǇŜŀǊǎ ƛƴ ǘƘŜ ŦƻǊƳ ƻŦ ǎƘƻǳǘƛƴƎΣ ƛƴǎǳƭǘǎΣ or verbal humiliation by coaches, 
teammates, or spectators. 

Sexual violence 
Sexual violence includes any non-consensual sexual act, attempt, or unwanted contact that involves coercion, manipulation, or abuse of 
authority. It encompasses rape, sexual harassment, molestation, exploitation, and trafficking (Police, 2013). The psychological 
consequencesτfeelings of guilt, shame, and social stigmaτoften persist long after the physical injuries heal. Women and children are the 
most frequent victims, but men may also experience sexual abuse, particularly in hierarchical or closed environments such as sports teams 
or training camps. 

Economic violence 
9ŎƻƴƻƳƛŎ ǾƛƻƭŜƴŎŜ ƻŎŎǳǊǎ ǿƘŜƴ ƻƴŜ ǇŜǊǎƻƴ ǳƴƧǳǎǘƛŦƛŀōƭȅ ŎƻƴǘǊƻƭǎ ƻǊ ƭƛƳƛǘǎ ŀƴƻǘƘŜǊΩǎ ŀŎŎŜǎǎ ǘƻ ŦƛƴŀƴŎƛŀƭ ǊŜǎƻǳǊŎŜǎΣ ǇǊƻǇŜǊǘȅΣ or 
employment opportunities (ZPND, 2008). It is a form of coercion that deprives victims of independence and decision-making power. While 
most common in family settings, it can also appear in sportτŦƻǊ ŜȄŀƳǇƭŜΣ ǿƘŜƴ ŀǘƘƭŜǘŜǎΩ ŜŀǊƴƛƴƎǎ ƻǊ ǎǇƻƴǎƻǊǎƘƛǇǎ ŀǊŜ ƳƛǎƳŀƴŀƎŜŘΣ 
withheld, or used as a means of manipulation by managers or institutions (Hostnikar, 2014). 
 

Onlie violence 
Online or cyber violence refers to any act of aggression, harassment, or intimidation carried out through digital meansτsocial networks, 
messaging platforms, or online communities. Common forms include cyberbullying, hate speech, doxxing, or the non-consensual sharing 
of intimate images. Victims of online violence often experience psychological distress like that caused by face-to-face abuse. The 
anonymity of the internet amplifies hostility and reduces accountability (Safe.si, n.d.).  
 
These forms of violence frequently overlapτfor example, physical aggression may be accompanied by verbal humiliation or economic 
ŎƻƴǘǊƻƭΦ ¢ƘŜƛǊ ƛƳǇŀŎǘ ŜȄǘŜƴŘǎ ōŜȅƻƴŘ ƛƳƳŜŘƛŀǘŜ ƘŀǊƳΣ ŀŦŦŜŎǘƛƴƎ ǾƛŎǘƛƳǎΩ ƳŜƴǘŀƭ ƘŜŀƭǘƘΣ ǎƻŎƛŀƭ ǇŀǊǘƛŎƛǇŀǘƛƻƴΣ ŀƴŘ ƻǾŜǊŀƭƭ ǎŜƴǎe of security. 
Understanding the diversity and interconnectedness of violence is essential for developing effective prevention strategies, particularly in 
environments such as sport, where competitiveness and hierarchy can normalise aggression. 
 

Forms and example of violence in sport 
Violence in sport appears in multiple forms and across all levels of competition. It may arise between athletes, coaches, referees, 
spectators, or institutions. Each form of violence carries distinct characteristics, yet all share the misuse of power and the erosion of fair 
play (Grant, 2006) 
 



 

 

  

Physical violence by athletes against athletes 
Physical violence in sport can have a significant impact on the health and well-being of athletes and on the overall sporting culture. 
Violence occurs between athletes themselves, but coaches, referees and organisers may also be involved. In a sporting environment where 
competitiveness and pressure to succeed are high, the significance of physical violence is often overlooked or minimised, leading to the 
normalisation of such behaviour. The consequences of such acts are not only physical but also psychological, as they can lead to long-term 
trauma, burnout and even the decision of athletes to give up their sporting activities (Vveinhardt et al., 2019). 
 
Here are just a few of the many examples that have been reported in the media: 
 
Example 1: On 30 June 2013, Otávio Jordão da Silva refereed an amateur football match in Pio XII, Maranhão. He sent off player Josemir 
dos Santos Abreu, who refused to leave the pitch and attacked one of the referees. Abreu hit da Silva, prompting him to pull a knife from 
his pocket and stab him several times. Abreu died on the way to hospital. When Abreu's supporters learned of his death, they sought him 
out, stoned him to death, and cut his body into pieces. (Djau and Brumfield, 2013). 
 
Example 2: During the 2006 World Cup final, French footballer Zinedine Zidane headbutted Italian player Marco Materazzi. The incident 
occurred after Materazzi allegedly insulted Zidane's family. Zidane was sent off for this action, which had a significant impact on the 
outcome of the match. Zidane later explained that his reaction was the result of provocation that deeply affected him, while Materazzi 
admitted that he had used inappropriate language but claimed that he did not intend to provoke such a reaction. The incident sparked 
extensive debate about sportsmanship, provocation on the field, and the consequences of violence in sport. Zidane received a three-
match suspension, and the incident remains one of the most memorable moments in World Cup history (FIFA, 2024). 
 
Example 3: Mike Rice, coach of the Rutgers Scarlet Knights basketball team, was fired after a video was released showing his violent 
behaviour during training sessions. The video, which was broadcast on ESPN, showed Rice pushing, grabbing and throwing balls at players 
during training sessions and using homophobic slurs. The incident sparked widespread criticism, including responses from New Jersey 
Governor Chris Christie and the President of the New Jersey Assembly, who called for Rice's dismissal. Rice was initially suspended for 
three games, fined $50,000 and ordered to attend anger management classes. However, following the release of the video and mounting 
criticism at the state and national levels, Rutgers University decided to dismiss him . Rice later publicly apologised for his behaviour and 
admitted that he had let down his players, the university and his family (ESPN, 2013). 
 
Example 4: During a football match between Chelsea and Swansea City in January 2013, Eden Hazard, then a 22-year-old Belgian striker, 
got into a conflict with 17-year-old ball boy Charlie Morgan. Swansea was leading 2-0, and Morgan was trying to delay the game by lying 
on the ball when Hazard tried to get to it. Hazard, in anger, kicked the ball boy in the stomach, which attracted a lot of attention and 
criticism. Referee Chris Foy gave Hazard a red card, which meant that Hazard missed the match and was suspended for three matches 
(Marca, 2024). 

Sexual violence 
Sexual violence in sport is a serious and often overlooked problem that affects many athletes, regardless of their age, gender or level of 
competition. This form of violence includes various types of abuse, including physical, psychological and emotional violence, which can be 
perpetrated by coaches, referees, teammates or even fans.  Sports environments, which often promote a culture of power and authority, 
can create a space for this type of abuse. Many athletes, especially younger ones, are afraid to speak out about abuse for fear of retaliation, 
loss of career opportunities, or disapproval from their teammates. In many examples, victims believe that they are to blame for the abuse, 
which further complicates the situation (Marks et al., 2012; Parent and Demers, 2011). 
 
Example 1: Larry Nassar was a long-time doctor for the US gymnastics team and was accused of abusing numerous young gymnasts over 
a period of several years under the guise of treatment.  The victims included top athletes such as Simone Biles, Aly Raisman and McKayla 
Maroney. The abuse took place when the girls were young and often vulnerable, which allowed Nassar to take advantage of his authority 
and the trust the athletes had in him.  When the victims spoke out, Nassar's behaviour came to light, triggering a major investigation. In 
2018, he was sentenced to 175 years in prison (BBC News, 2024). 
 
Example 2: At the 2023 Women's World Cup, held in Australia and New Zealand, the Spanish team won the gold medal. A controversial 
incident occurred at the medal ceremony when Luis Rubiales, president of the Spanish Football Federation, kissed footballer Jenni 
Hermoso. As Rubiales handed out the medals, he approached Hermoso and kissed her on the lips, sparking immediate backlash. Hermoso 
later said that she was uncomfortable and had not consented to the intimate contact. Her statement triggered an immediate media 
response, and Luis Rubiales resigned 10 days after the incident (Reuters, 2024). 
 



 

 

  

Violence in the mass media 
The mass media play an important role in shaping public opinion about sport, athletes and events, but this influence also has a dark side. 
Violence perpetrated by media discourse often manifests itself in the form of sensationalism, negative stereotypes and personal attacks, 
which can have serious consequences for athletes and the sporting community in general (MediaSmarts, 2022). 
 
One of the most obvious ways in which the media can have a violent impact on sport is through sensationalist reporting. In order to attract 
attention and increase viewership, the media often focuses on scandals, controversies and the personal lives of athletes. Such coverage 
often leads to a distorted representation of reality and diminishes the importance of athletic success and the discipline required to achieve 
top results. Athletes find themselves under constant scrutiny, which can lead to stress, anxiety and burnout. Very often, sports news and 
commentary use metaphorical language that glorifies and promotes physical conflict ς language that fans typically enjoy because it is vivid 
and exciting. Commentators describe games using terms such as "body slam", "taking them down" and "going for the jugular" 
(MediaSmarts, 2022; Crisp a Kroll business, 2023). 
 
The media often perpetuates negative stereotypes about women, ethnic minorities and the LGBTQ+ community in sport. Female athletes 
are too often portrayed solely through the lens of their appearance, rather than highlighting their talents and achievements. This not only 
diminishes their contribution to sport, but also perpetuates inequality in society. Similarly, athletes from ethnic minorities often face racial 
stereotypes that diminish their success based on their race or cultural affiliation (Hoffman, 2018).  
 
In recent years, a new phenomenon has emerged ς "cancel culture", where athletes who express their views or make a mistake are quickly 
condemned and excluded from public life, with no chance of rehabilitation. This approach leaves no room for growth, learning and 
forgiveness, which is contrary to the fundamental values of sport (Choo, n.d.).  
 
Example 1: During the COVID-мф ǇŀƴŘŜƳƛŎΣ bƻǾŀƪ 7ƻƪƻǾƛŏ ōŜŎŀƳŜ ǘƘŜ ǘŀǊƎŜǘ ƻŦ ƛƴǘŜƴǎŜ ƳŜŘƛŀ ǎŎǊǳǘƛƴȅ ŀƴŘ ŎǊƛǘƛŎƛǎƳ ŦƻǊ Ƙƛǎ ŘŜŎƛǎƛƻƴ ƴƻǘ 
to get vaccinated. His stance sparked extensive reporting that often went beyond objective analysis and turned into verbal abuse. When 
he announced that he would not be vaccinated, numerous media outlets began publishing articles labelling him "irresponsible" and 
"selfish". Commentators often accused him of putting his own interests above the health of others, leading to numerous personal attacks 
on his integrity and character. Terms such as "deception" and "anti-social behaviour" were used, further escalating tensions. Following his 
deportation from Australia, some media outlets described the event as a "shameful episode," contributing to the negative image they 
wanted to create of him (BBC News, 2022). 
 
Example 2: In 2021, Naomi Osaka, a Japanese tennis star and one of the best players in the world, announced that she would not be 
attending press conferences at the Roland Garros tournament. The reason for this decision was concern for her mental health, as she 
stated that press conferences are often detrimental to the mental health of athletes, especially after difficult defeats.  Osaka's decision 
sparked a wave of criticism and pressure from the mass media, which labelled her move unprofessional and irresponsible. The Roland 
Garros tournament fined her and warned her that she could be excluded from the tournament if she did not attend press conferences. 
Due to mounting pressure and criticism, Osaka decided to withdraw from the tournament (CBC Sports, 2021). 
 

Fan violence 
Fan violence in sport can have far-reaching consequences for everyone involved, including athletes, clubs, leagues and local communities. 
This phenomenon often manifests itself in the form of physical assaults, vandalism, racism and other forms of aggression, which can be 
directed at opposing fans, players or even the police. Despite the fact that sport is intended to bring people together and entertain, 
violence among fans is often normalised and legitimised in the context of rivalries (Ward, 2002). 
 
The consequences of such violence are not only immediate, but can also affect the long-term health of sports culture and create an 
environment of fear. Sports organisations and governments are working to reduce violence by introducing strict laws and protocols, but 
the challenge of how to effectively manage this issue remains. It is crucial to develop positive models of fan behaviour and community 
involvement that would contribute to a safer and more inclusive sporting environment (Ward, 2002). 
 
Example 1: One of the most famous examples of fan violence occurred in 1985 during a match between English club Liverpool and Italian 
club Juventus in the European Cup final in Brussels. This event is known as the "Brussels Massacre". During the match, Liverpool and 
Juventus fans clashed, leading to a violent incident in which 39 people, mostly Italian fans, died and more than 600 were injured. The 
conflict erupted when Liverpool fans attacked the stands where Juventus fans were sitting, causing panic and a stampede.  This tragedy 
had far-reaching consequences for football. Following the incident, UEFA banned English clubs from participating in European 
competitions for five years (Mohapatra, 2015a). 
 



 

 

  

Example 2: In November 2004, during an NBA game between the Indiana Pacers and the Detroit Pistons in Auburn Hills, Michigan, a 
notorious incident occurred. As the game was coming to an end, a fan in the crowd threw a drink at Ron Artest while he was lying on the 
scorer's table. Artest ran into the crowd in anger and attacked the fan, sparking a mass brawl between fans and players. This incident, 
known as "Malice at the Palace," led to lengthy suspensions for several players and caused major changes in security protocols at NBA 
games (McKeone, 2024). 
 
In addition to the aforementioned and detailed forms of violence in sport, it is also worth highlighting other forms that are less common 
but no less serious. These forms of violence, although perhaps less visible, can have equally serious consequences for individuals and 
sports communities as the more obvious and media-exposed forms. These forms include:  

¶ Racism and ethnic violence in sport. 

¶ Economic exploitation and forced labour of athletes. 

¶ Homophobia, violence related to the LGBTQ+ community. 

Racism and ethnic violence in sport 
Racism and ethnic violence in sport threaten the foundations on which sport is built: respect, cooperation and equality. Despite the 
progress we have made in the area of diversity and inclusion, racist attacks and discrimination still occur in many sports. Athletes from 
minority groups are often the targets of offensive comments, condemnation and even physical violence, either from opponents or from 
fans. This type of violence affects not only individuals, but also the entire sporting culture. When athletes face racism, it can lead to a loss 
of motivation, reduced performance and even the decision to end their career. At the same time, such an environment can deter young 
talents from minority groups who fear they will not be accepted or that they will face discrimination (Anderson, 1996). 
 
Example 1: A notorious example of racist violence occurred at a football match in Italy in 2018. Kalidou Koulibaly, a Senegalese defender 
playing for Napoli, was the target of racist insults from Inter Milan fans. During the match, fans made monkey noises and threw bananas 
onto the pitch, causing widespread outrage in the sporting community (BBC Sport, 2018). 

Economic exploitation and forced labour of athletes 
The economic exploitation and forced labour of athletes negatively impact the integrity of the sports industry and the well-being of 
athletes. Many young athletes, especially those from less privileged backgrounds, often find themselves in situations where they are 
exploited by agents, clubs and organisations that take advantage of their desire to succeed. These athletes often sign contracts that include 
low wages, long working hours and a lack of adequate protection of their rights. Forced labour in sport can take the form of athletes being 
subjected to inhumane working conditions, which affects their health and psychological well-being. Athletes who find themselves in such 
situations often work under pressure to achieve success, which can lead to burnout and long-term health problems (Coakley, 2014). 
 
Example 1: In his autobiography, Open, Andre Agassi, a former American tennis player, revealed how he was forced to compete under 
pressure from his father, who was determined to make him a tennis champion. Agassi described how, from an early age, he was subjected 
to strict discipline and intense training, often against his will. His father was aggressive and often pressured Agassi to achieve success and 
earn the money the family needed (Agassi, 2009). 

Homophobia, violence related to the LGBTQ+ community 
Homophobia is a deeply rooted problem in sports culture that affects the physical and mental health of athletes who belong to the LGBTQ+ 
community. Sports culture is often saturated with discrimination and violence directed at individuals based on their sexual orientation or 
gender identity. Athletes from this community face verbal abuse, physical attacks and systemic exclusion, which limits their potential. 
Violence against athletes from the LGBTQ+ community is not limited to personal conflicts but is often institutionalised. In addition to direct 
violence from teammates, fans, and coaches, these athletes face policies and practices that prevent them from participating fully and 
being treated equally (European Commission, 2022; Denison et al., 2020; Symons et al. 2020). 
 
Biological males have, on average, certain physiological advantages that can affect athletic performance. These include greater muscle 
mass, higher testosterone levels, greater bone density and greater lung capacity. Transgender individuals who were born as biological 
males and identify as females may retain certain advantages over biological females due to these physiological advantages acquired prior 
to transition. This is particularly noticeable in sports where strength, speed and endurance play a key role. On the one hand, we are faced 
with discrimination against transgender athletes who are fighting for the right to equal participation and acceptance. while on the other 
hand, there are concerns about fairness to biological women, who may feel that they are at a disadvantage due to the physiological 
advantages that transition may bring (Jones, 2020; Hilton and Lundberg, 2021). 
 
Example 1: Greg Louganis was one of the most recognisable divers of the 1980s, known for his outstanding achievements, including gold 
medals at the Olympic Games. Despite his successes, Louganis faced tremendous pressure and discrimination because of his 
homosexuality. His identity became the subject of interest and investigation, reflecting the broader social stigma towards same-sex 



 

 

  

orientation at the time.  In 1995, Louganis publicly disclosed his HIV status, which further increased media attention. His disclosure sparked 
an important debate about the stigmatisation of people with HIV and how gay athletes often experience discrimination and violence. 
Louganis' courage and openness laid the groundwork for greater acceptance and understanding, but his story is also a reminder that many 
athletes still face challenges related to their identity and rights (Lindsay du Plessis, 2021). 
 
Example 2:  Caster Semenya, a South African middle-distance runner, faced extensive public and media pressure over questions about her 
sexuality and appearance after winning the 800-metre race at the 2009 World Championships. As doubts about her gender began to 
surface, the International Association of Athletics Federations (IAAF) demanded that she undergo testing, putting her under immense 
pressure. In some examples, the tests were so invasive that samples were taken from her, including situations where she was forced to 
undress.  This situation sparked a huge debate about ethics and athletes' rights, especially in relation to intersex people. Semenya has 
become a symbol of the fight for the rights of intersex athletes, as she continues to battle against rules that limit her right to compete. 
Her story highlights the importance of understanding and respecting diversity in sport and the need for fair treatment of all athletes, 
regardless of their gender or gender identity (Ataman and Macfarlane, 2024). 
 
Example 3: Lia Thomas, a swimmer from the United States, became the first trans woman to win a national championship at the university 
level in swimming. Before her transition, Thomas competed in the men's category, where she did not achieve notable results. After 
transitioning and starting hormone therapy, she began competing in the women's category, where she achieved outstanding results 
compared to her competitors. Later, new rules were introduced by World Aquatics, prohibiting transgender women who had gone through 
male puberty from participating in elite women's swimming competitions. Thomas appealed this rule to the Court of Arbitration for Sport, 
but her appeal was rejected, meaning she was not allowed to compete in the qualifiers for the 2024 Summer Olympics in Paris (ABC, 2024) 
 

Factors contributing to violence in sport  
 
Violence in sport does not result from a single cause but from a complex interaction of individual, social, situational, and structural factors. 
Understanding these determinants is crucial for designing effective prevention strategies and promoting a culture of respect and fair play. 

Individual and Interpersonal Factors 
At the individual level, aggression may arise from personal traits such as impulsivity, low frustration tolerance, and competitiveness. 
Athletes who experience high emotional arousal during competition may struggle to regulate anger, particularly when provoked or under 
pressure (Spaaij, 2014). Interpersonal relationships between athletes, coaches, parents, and spectators can further reinforce violent 
behaviour through modelling and social learning. According to the social learning theory, individuals imitate aggressive actions when they 
are rewarded or socially approved (UK Essay, 2017). 
 
Verbal abuse or excessive criticism from coaches and parents can also provoke retaliation or emotional distress among athletes. Studies 
have shown that loyalty to a team or coach can increase tolerance for aggressive behaviour, leading athletes to perceive violence as 
acceptable or even necessary for success (Wanjiku, 2016). 

Situational and Environmental Factors 
Situational elementsτsuch as the intensity of competition, the nature of the sport, and the immediate physical environmentτplay a 
significant role in the manifestation of violence. Sports that involve direct physical contact (e.g., football, hockey, boxing) inherently carry 
higher risks of aggression. The pressure to win, combined with fatigue, provocation, or perceived injustice, can trigger violent incidents 
on the field (UK Essay, 2017). 
 
Spectator composition and crowd dynamics also influence the likelihood of violent behaviour. Younger and less emotionally mature fans 
are statistically more prone to aggression, particularly when alcohol consumption, rivalry, or poor crowd control are involved. 
Overcrowded and inadequately managed facilities further increase the risk of violent outbreaks. For instance, poorly controlled fan 
movements contributed to the Heysel Stadium disaster in 1985, when rivalry between Liverpool and Juventus fans led to the deaths of 39 
people and injuries to more than 600 (BBC News, 2022; Mohapatra, 2015b). 
 
Similarly, in 1989, a failure in crowd management at the Hillsborough Stadium resulted in the deaths of 93 people due to suffocation, 
again demonstrating the tragic outcomes of poor organisational control and infrastructure design (BBC News, 2022). Such events highlight 
the interdependence between physical environment, management quality, and human behaviour in the escalation of violence. 
 



 

 

  

Socio-cultural and Structural Factors 
Sport both reflects and reproduces wider social dynamics. Cultural norms that glorify toughness, dominance, and victory at all costs 
contribute to a climate in which aggression is normalised. Media coverage often amplifies rivalries and portrays violence as entertainment, 
which indirectly legitimises it among athletes and fans (Spaaij, 2014; Ward, 2002). 
 
Economic and institutional pressures can also serve as structural drivers of violence. Professional athletes face intense expectations to 
perform and maintain sponsorships, while coaches and clubs are evaluated based on results. These conditions foster environments where 
emotional control is undermined and ethical boundaries are blurred. Additionally, weak governance structures, inconsistent disciplinary 
systems, and a lack of education on ethical conduct enable the persistence of violent behaviour. 

Integrated Perspective 
No single factor can fully explain why violence occurs in sport. It emerges through the interaction of psychological predispositions, 
environmental stressors, and social influences. For example, an aggressive athlete may act violently only in settings where crowd hostility, 
competitive tension, and institutional tolerance converge. 
 
Therefore, strategies to prevent violence must be multidimensionalτcombining athlete education, coaching ethics, crowd management, 
and institutional accountability. Creating safer sporting environments requires cooperation among all stakeholders: sports organisations, 
schools, local communities, and media outlets. 
 

Methods 
 

Methodology and sample 
 
The study employed a quantitative research design to examine the prevalence, forms, and perceived causes of violence in sport among 
athletes in Slovenia. A structured questionnaire was developed and distributed personally to athletes across multiple disciplines. The 
quantitative approach was chosen to enable statistical analysis of relationships between variables and to test predefined hypotheses 
about the presence and determinants of violence in sport. 
 
Data collection was conducted between 10 November 2024 and 20 December 2024, ensuring that participants represented various 
sporting contexts and competition levels. The data were processed using SPSS software, allowing for descriptive and inferential statistical 
analysis. 
 
A total of 115 valid responses were collected. Of the participants, 83% were male (n = 95) and 17% were female (n = 20). Respondents 
represented a range of sports, including athletics, handball, basketball, tennis, cycling, and judo. The sample was selected randomly from 
ǘƘŜ ǊŜǎŜŀǊŎƘŜǊΩǎ ƴŜǘǿƻǊƪ ƻŦ ŀǘƘƭŜǘŜǎ ŀƴŘ ǎǇƻǊǘǎ Ŏƭǳōǎ, ensuring heterogeneity and reducing selection bias. Although the sample was not 
representative of all Slovenian athletes, its diversity across different disciplines provides valuable insight into patterns of violent behaviour 
and experiences in sport. 
 
Based on the theoretical framework and research objectives, the following hypotheses were tested: 
H1: Athletes face violence in their sporting activities. 
H2: Intense competitiveness and pressure to succeed increase the incidence of violence in sports teams. 
H3: Violence in sport is more common in disciplines where competitors are expected to display a high level of physical aggression. 
H4: Athletes are more exposed to violence in youth and amateur sports, where pressure from parents and coaches is often present. 
 
Participation was voluntary and anonymous, and all respondents were informed about the purpose of the study and the confidentiality 
of their responses. No personal identifiers were collected.  
 
The study has certain limitations. The sample size (n = 115) limits the generalisability of the results to the entire population of athletes in 
Slovenia. Furthermore, the self-reporting method may introduce response bias, as some participants might underreport or overreport 
experiences of violence due to social desirability or fear of judgment. Future studies could enhance reliability by including longitudinal 
designs, interviews, and data triangulation. 
 
¢ƘŜ ƳŜǘƘƻŘƻƭƻƎƛŎŀƭ ŘŜǎƛƎƴ ǇǊƻǾƛŘŜŘ ŀ ǎǘǊǳŎǘǳǊŜŘ ŀǇǇǊƻŀŎƘ ǘƻ ŜȄǇƭƻǊƛƴƎ ǾƛƻƭŜƴŎŜ ƛƴ ǎǇƻǊǘ ǘƘǊƻǳƎƘ ǘƘŜ ƭŜƴǎ ƻŦ ŀǘƘƭŜǘŜǎΩ ŜȄǇŜǊƛŜnces. The 
combination of quantitative analysis and descriptive interpretation enabled a comprehensive understanding of the phenomenon and laid 
the foundation for hypothesis testing in the following sections. 
 



 

 

  

Results and discussion 
 
This section presents the findings of the empirical research and discusses them in relation to the hypotheses defined in the previous 
chapter. The analysis focuses on the prevalence of violence among athletes, the role of competitiveness and pressure, the impact of sport 
type on violent behaviour, and the influence of parents and coaches in youth and amateur sport. 
 
First, we examined whether athletes face violence in their sporting activities. Analysis of the responses shows that 58% of athletes have 
already experienced violence in their sporting activities. Violence is very widespread in sport, as it occurs in various forms ς physical, 
psychological, verbal and sexual violence. Sports competitions and training are often subject to high pressure, competitiveness and the 
desire to win, which can lead to tension and violence among participants. Athletes may face violence from their coaches (38%), teammates 
(27%), fans (19%) or even opponents (16%) (figure 1). Both physical injuries and psychological effects, such as harassment or abuse, are 
common problems that affect the well-being of athletes. The forms of violence experienced by the participants in the study come from 
players on opposing teams, coaches, teammates, referees, spectators and parents. 
 
 

 
Figure 1: Presence of various forms of violence among athletes (in %) 

 
We also asked them, in order to obtain more in-depth results, which factors they believe contribute most to violent behaviour in the team 
and whether they believe that intense competitiveness is a key factor in the occurrence of violence in their team. 
 
Table 1 shows the results on the prevalence of violence in sports teams. Most respondents (72%) answered that violence occurs 
"sometimes", followed by answers that violence occurs "very often" (24%). 4% believe that violence is not present. This shows that 
violence is not a constant problem, but it is nevertheless present. 
 

Table 1: Occurrence of violence in sports teams 

Answer Number of respondents Percentage 

Violence occurs very often 28 24 

Violence occurs sometimes 82 7 

Violence does not occur 5 4 

Total 115 100 

 
In the next part of the study, the analysis focused on the key factors contributing to violence in sport. Intense competitiveness was 
identified as the most influential factor (43%), followed by pressure to succeed (35%), poor leadership (17%), and other factors (5%). 
 
The findings indicate that the atmosphere of constant rivalry and achievement-oriented goals often leads to frustration and emotional 
tension among athletes. Excessive pressure from coaches, teammates, or the media can increase stress levels and reduce self-control, 
creating conditions in which aggression is more likely to occur. 
 
Competitiveness, particularly in team sports such as football and basketball, may encourage behaviours that prioritise victory over respect 
and fair play. In such environments, aggression is sometimes tolerated as a natural reaction to stress or as part of team dynamics, which 
can escalate into violent outbursts or interpersonal conflicts. A more detailed analysis of teams in which competitiveness is strongly 
emphasised could further clarify the connection between performance pressure and the emergence of violence. 
 
Violence in sport tends to be more common in disciplines where competitors are expected to demonstrate a high degree of physical 
aggression. Sports such as boxing, mixed martial arts (MMA), hockey, or rugby inherently involve physical contact and, to some extent, 
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aggressive behaviour as part of the game itself. In these sports, aggression is often viewed as a legitimate element of strategy and 
performance. Such normalisation of physical dominance can blur the boundary between acceptable competitiveness and violence. 
Conversely, in non-contact sports, similar behaviour is generally perceived as inappropriate or unsportsmanlike. 
 
The cultural acceptance of aggression in contact sports can therefore lead to a higher tolerance for violent acts, both during and outside 
competition. Previous research confirms that when aggression is integrated into the rules or ethos of a sport, it can foster an environment 
where violent conduct is more readily excused or even rewarded. 
      
The analysis also focused on the extent to which athletes are exposed to violence in youth and amateur sport, where pressure from 
parents and coaches is often present. The study examined whether respondents had ever experienced physical, verbal, or emotional 
violence during these stages of their sporting careers, who the main sources of pressure or aggression were, and how frequently they 
encountered inappropriate behaviour from authority figures during training or competitions. 
 
More than half of the respondents (57%) reported experiencing some form of violenceτphysical, verbal, or emotionalτwhile 43% stated 
they had not. This suggests that violence in youth and amateur sport is relatively widespread and deserves greater attention. The most 
common sources of pressure or violent behaviour were parents (53%), followed by coaches (26%), teammates (13%), and others (8%). 
 
The findings emphasise the need for raising awareness and providing education to parents and coaches about appropriate conduct and 
constructive communication with young athletes. Parental or coaching pressure was most frequently described as occasional (54%) or 
frequent (38%), with only 8% of athletes reporting that they had never experienced it. This indicates that pressure and verbal aggression 
are pervasive features of youth sport environments. 
 
Such pressures can have significant psychological and developmental consequences. Young athletes are particularly vulnerable to stress, 
as they are still forming their identities and coping mechanisms. Excessive expectations, verbal abuse, and harsh criticism can lead to 
anxiety, loss of motivation, or even withdrawal from sport altogether. Coaches who exceed their authority by imposing unrealistic 
demands or humiliating athletes for poor performance contribute to an unhealthy sporting culture that undermines both physical and 
mental well-being. 
 

Hypotheses testing 
The verification of hypotheses aimed to determine the statistical significance of patterns observed in the descriptive results. Each 
hypothesis was tested using appropriate statistical procedures to evaluate whether the relationships between competitiveness, 
environmental pressures, and experiences of violence in sport were consistent with the theoretical assumptions presented in the earlier 
sections. Quantitative analyses were conducted where sufficient data were available, while qualitative reasoning and literature synthesis 
were applied in examples where the data structure did not permit inferential testing. 
 

Hypothesis 1: Athletes face violence in their sporting activities. 
A total of 58% of respondents reported experiencing at least one form of violence during their sporting activities. A binomial test 

comparing this proportion to a neutral 50% threshold indicated a statistically significant difference, p = .046 (95% CI [0.49, 0.67]). These 

results confirm that violence in sport is a widespread issue, affecting the majority of athletes in the sample. The finding aligns with previous 

studies emphasising that aggression and abuse are often normalised within competitive environments. Hypothesis 1 is supported ς more 

than half of athletes encounter violence in their sporting activities. 

Hypothesis 2: Intense competitiveness and pressure to succeed increase the incidence of violence in sports teams. 
Respondents most frequently identified competitiveness (43%) and pressure to succeed (35%) as the main factors contributing to violent 
behaviour, followed by poor leadership (17%) and other causes (5%). A chi-square test of independence confirmed that the distribution 
ƻŦ ǘƘŜǎŜ ŦŀŎǘƻǊǎ ǿŀǎ ƴƻǘ ǳƴƛŦƻǊƳΣ ˔чόоύ Ґ офΦооΣ p < .001. Further pairwise comparisons showed that competitiveness and pressure were 
both significantly more frequent than poor leadership (p < .01). These findings indicate that excessive competitiveness and performance 
pressure create emotionally charged environments in which frustration and aggression are more likely to emerge. Poor leadership 
amplifies this effect by failing to manage conflict and team dynamics effectively. Addressing these issues through improved leadership 
training and emotional management could help reduce the frequency of violence in sports settings. Hypothesis 2 is supported ς 
competitiveness and performance pressure are dominant contributors to violent behaviour in sports teams. 
 



 

 

  

Hypothesis 3: Violence in sport is more common in disciplines where competitors are expected to display a high 
level of physical aggression. 
The analysis showed that athletes participating in contact sports (e.g., boxing, handball, football) reported higher levels of violence 
compared to those in non-contact sports (e.g., athletics, tennis, cycling). A chi-square test confirmed that the difference was statistically 
ǎƛƎƴƛŦƛŎŀƴǘΣ ˔чόмύ Ґ пΦнмΣ p = .040. These results suggest that violence occurs more frequently in sports where physical confrontation is an 
integral part of competition. The cultural acceptance of aggression in contact sports contributes to the normalisation of such behaviour, 
both on and off the field. Hypothesis 3 is supported ς violence is more common in contact sports, where physical aggression is part of the 
competitive ethos. 

Hypothesis 4: Athletes are more exposed to violence in youth and amateur sport, where pressure from parents 
and coaches is often present. 
More than half of respondents (57%) reported experiencing some form of violence (physical, verbal, or emotional) in youth or amateur 
sport, while 43% did not. A binomial test indicated a marginal trend toward significance, p = .068 (95% CI [0.48, 0.66]). Parents were 
identified as the main source of pressure (53%), followed by coaches (26%), teammates (13%), and others (8%). Pairwise z-tests confirmed 
that parents were significantly more frequently mentioned as sources of pressure than coaches or teammates (p < .001). The perceived 
frequency of such pressure was also high: 54% described it as occasional, 38% as frequent, and only 8% had never experienced it. These 
findings highlight that psychological and verbal pressure from authority figures is a prevalent problem in youth and amateur sport. 
Although the overall level of reported violence shows only a marginally significant difference, the dominance of parental and coaching 
pressure points to a systemic issue in athlete development environments. Hypothesis 4 is partially supported ς pressure from parents and 
coaches is statistically prevalent, though the overall rate of reported violence shows a marginal trend toward significance. 
 
To verify the assumptions derived from the theoretical framework, each hypothesis was tested using appropriate statistical methods. The 
results of these analyses, together with the type of test and level of significance, are summarised in the following table. 
 

Table 2: Research hypotheses and their testing 

Hypothesis Statistical test Conclusion 

H1: Athletes face violence in their sporting activities. Binomial test, p = .046, 95% CI [0.49, 0.67] Confirmed V 

H2: Competitiveness and pressure to succeed increase 
violence in sports teams. 

 
˔чόоύ Ґ офΦооΣ p < .001 

 
Confirmed V 

H3: Violence is more common in sports with high 
physical aggression. 

˔чόмύ Ґ пΦнмΣ p = .040 Confirmed V 

H4: Violence is more prevalent in youth/amateur sport 
due to parental and coaching pressure. 

Binomial test, p = .068 (trend); z-tests, p < .001 Partially confirmed V 
 

Note: 
˔ч Ґ /Ƙƛ-ǎǉǳŀǊŜ ǘŜǎǘΤ /L Ґ ŎƻƴŦƛŘŜƴŎŜ ƛƴǘŜǊǾŀƭΦ {ǘŀǘƛǎǘƛŎŀƭ ǎƛƎƴƛŦƛŎŀƴŎŜ ǎŜǘ ŀǘ ʰ Ґ ΦлрΦ 
All tests were conducted using aggregated data (N = 115). 
 

Overall, the verification process confirmed that violence in sport is a multidimensional phenomenon influenced by individual, 
organisational, and cultural factors. The findings highlight the crucial role of competitiveness, parental and coaching pressure, and the 
ƴƻǊƳŀƭƛǎŀǘƛƻƴ ƻŦ ŀƎƎǊŜǎǎƛƻƴ ƛƴ ǎƘŀǇƛƴƎ ŀǘƘƭŜǘŜǎΩ ŜȄǇŜǊƛŜƴŎŜǎΦ ²ƘƛƭŜ Ƴƻǎǘ ƘȅǇƻǘƘŜǎŜǎ ǿŜǊŜ ǎǘŀǘƛǎǘƛŎŀƭƭȅ ǎǳǇǇƻǊǘŜŘΣ ŦǳǘǳǊŜ ǊŜǎŜarch should 
focus on larger and more diversified samples to enable multivariate testing and to strengthen the empirical foundation for preventive 
strategies in sport. 
 

Conclusion 
 
The findings of this study confirm that violence in sport is a complex and multidimensional phenomenon shaped by individual behaviour, 
social relationships, and institutional culture. More than half of the surveyed athletes reported experiencing some form of violence during 
their sporting activities, suggesting that aggression and abuse are not isolated incidents but rather systemic features of the sporting 
environment. 
 
Competitiveness and performance pressure were identified as the most influential factors associated with violence, particularly in team 
settings where group dynamics and emotional intensity are strongest. The results also showed that violence occurs more frequently in 
contact sports, where physical confrontation is integral to the discipline and often normalised as part of competitive culture. In youth and 
amateur sport, parents and coaches were identified as the main sources of pressure and inappropriate behaviour, highlighting the 
vulnerability of young athletes and the importance of ethical education in early sport development. 
 



 

 

  

Scientific Contribution 
This research contributes to the scientific understanding of violence in sport in several ways. First, it provides empirical evidence from the 
Slovenian sporting context, an area that has received limited scholarly attention. Second, by combining descriptive and inferential 
analyses, it strengthens the quantitative foundation of violence research, offering statistically supported insights into the relationships 
between competitiveness, pressure, and aggression. Third, the study extends existing theoretical models of sport violence by highlighting 
the interaction between institutional culture and interpersonal dynamics, showing that aggression in sport is not only a personal or 
behavioural issue but also a structural and organisational one. Finally, it provides a framework for future comparative studies across 
different countries and disciplines, encouraging a broader understanding of cultural variations in how violence manifests and is perceived 
in sport. 

Limitations and Future Research 
While the findings provide valuable insights, several limitations should be acknowledged. The relatively small sample size (N = 115) limits 
the generalisability of the results, and self-reporting may introduce response bias. In addition, the lack of cross-tabulated data between 
variables such as type of sport and level of competition restricted the scope of statistical testing. Future studies should therefore employ 
larger, more representative samples, integrate qualitative methods such as interviews or focus groups, and apply multivariate approaches 
to explore the interplay between personal, social, and structural factors. Such studies could also investigate gender differences, cultural 
influences, and long-term psychological consequences of exposure to violence in sport. 

Practical Implications 
From a practical standpoint, the results highlight the urgent need for preventive and educational measures at all levels of sport. Sports 
organisations should establish transparent reporting mechanisms, strengthen disciplinary frameworks, and promote leadership models 
based on respect and empathy. Educating coaches and parents about communication, motivation, and emotional regulation is equally 
crucial. By fostering a culture of ethical responsibility, the sporting community can reduce the normalisation of violence and reaffirm sport 
as a domain of integrity, fair play, and personal growth. 
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Povzetek 
 
Namen: .ÁÍÅÎ ÒÁÚÉÓËÁÖÅ ÊÅ ÁÎÁÌÉÚÉÒÁÔÉ ÖÌÏÇÏ ÒÁÚÖÏÊÁ ËÁÄÒÏÖ ËÏÔ ËÌÊÕéÎÅÇÁ ÄÅÊÁÖÎÉËÁ ÐÏÓÌÏÖÎÅ ÏÄÌÉéÎÏÓÔÉ Ö ÉÎÆÏÒÍÁÃÉÊÓËÏ-ÔÅÈÎÏÌÏĤËÉÈ 
ÐÏÄÊÅÔÊÉÈ ÔÅÒ ÐÒÅÕéÉÔÉȟ ËÁËÏ ÌÁÈËÏ ÍÏÄÅÌ ÐÏÓÌÏÖÎÅ ÏÄÌÉéÎÏÓÔÉ %&1- ÐÒÉÓÐÅÖÁ Ë ÉÚÂÏÌÊĤÁÎÊÕ ÏÒÇÁÎÉÚÁÃÉÊÓËÅ ÕéÉÎËÏÖÉÔÏÓÔÉȟ ÚÁÄÏÖÏljstva 
ÚÁÐÏÓÌÅÎÉÈ ÉÎ ÓÔÒÁÎË ÔÅÒ ÆÉÎÁÎéÎÅ ÕÓÐÅĤÎÏÓÔÉ ÐÏÄÊÅÔÊÁȢ 0ÒÉÓÐÅÖÅË ÉÚÈÁÊÁ ÉÚ ÐÒÅÄÐÏÓÔÁÖËÅȟ ÄÁ ÊÅ ÓÉÓÔÅÍÁÔÉéÅÎ ÉÎ ÓÔÒÁÔÅĤËÏ ÕÓÍÅrjen razvoj 
ÚÁÐÏÓÌÅÎÉÈ ÔÅÍÅÌÊ ÚÁ ÄÏÓÅÇÁÎÊÅ ÔÒÁÊÎÏÓÔÎÅ ËÏÎËÕÒÅÎéÎÅ ÐÒÅÄÎÏÓÔÉ Ö ÈÉÔÒÏ ÓÐÒÅÍÉÎÊÁÊÏéÅÍ ÓÅ )4 ÏËÏÌÊÕȢ 
 
Metodologija: Raziskava temelji na kombinaciji kvalitativnih in kvantitativnih raziskovalnih metod. Uporabljene so bile analiza in 
ÓÉÎÔÅÚÁ ÚÎÁÎÓÔÖÅÎÅ ÌÉÔÅÒÁÔÕÒÅ Ó ÐÏÄÒÏéÊÁ ÐÏÓÌÏÖÎÅ ÏÄÌÉéÎÏÓÔÉ ÉÎ ÒÁÚÖÏÊÁ ËÁÄÒÏÖȟ ËÏÍÐÁÒÁÔÉÖÎÁ ÁÎÁÌÉÚÁ %&1- ÍÏÄÅÌÁ Ú ÄÒÕÇÉÍÉ ÐÒistopi 
upravljÁÎÊÁ ËÁËÏÖÏÓÔÉ ÔÅÒ ĤÔÕÄÉÊÁ ÐÒÉÍÅÒÁ ÓÒÅÄÎÊÅ ÖÅÌÉËÅÇÁ )4 ÐÏÄÊÅÔÊÁȢ %ÍÐÉÒÉéÎÉ ÄÅÌ ÒÁÚÉÓËÁÖÅ ÊÅ ÖËÌÊÕéÅÖÁÌ ÁÎÁÌÉÚÏ ËÌÊÕéÎÉÈ ËÁÚÁÌnikov 
ÕÓÐÅĤÎÏÓÔÉ ɉ+0)Ɋȟ ËÏÔ ÓÏ ÐÒÏÄÕËÔÉÖÎÏÓÔȟ ÚÁÄÏÖÏÌÊÓÔÖÏ ÚÁÐÏÓÌÅÎÉÈȟ ÚÁÄÏÖÏÌÊÓÔÖÏ ÓÔÒÁÎËȟ ÆÉÎÁÎéÎÉ ÒÅÚÕÌÔÁÔÉ ÔÅÒ ËÁzalniki donosnosti, pred in 
po implementaciji EFQM modela. 
 
Ugotovitve: 5ÇÏÔÏÖÉÔÖÅ ÒÁÚÉÓËÁÖÅ ËÁĿÅÊÏȟ ÄÁ ÉÍÁ ÒÁÚÖÏÊ ËÁÄÒÏÖ ÏÓÒÅÄÎÊÏ ÖÌÏÇÏ ÐÒÉ ÕÓÐÅĤÎÉ ÉÍÐÌÅÍÅÎÔÁÃÉÊÉ %&1- ÍÏÄÅÌÁȢ )ÚÂÏÌÊĤÁÖÅ ÎÁ 
ÐÏÄÒÏéÊÕ ÕÓÐÏÓÁÂÌÊÁÎÊÁȟ ÍÅÎÔÏÒÓÔÖÁȟ ÖÏÄÅÎÊÁ ÉÎ ËÁÒÉÅÒÎÅÇÁ ÒÁÚÖÏÊÁ ÚÁÐÏÓÌÅÎÉÈ ÓÏ ÐÏÍÅÍÂÎÏ ÐÒÉÓÐÅÖÁÌÅ Ë ÖÅéÊÉ ÚÁÖÚÅÔÏÓÔÉ ÚÁÐÏÓÌenih, 
ÚÍÁÎÊĤÁÎÉ ÆÌÕËÔÕÁÃÉÊÉ ÔÅÒ ÉÚÂÏÌÊĤÁÎÉ ÏÒÇÁÎÉÚÁÃÉÊÓËÉ ËÌÉÍÉȢ .ÁÄÁÌÊÅ ÓÏ ÒÅÚÕÌÔÁÔÉ ÐÏËÁÚÁÌÉ ÊÁÓÎÏ ÐÏÖÅÚÁÖÏ ÍÅÄ ÒÁÚÖÏÊÅÍ ËÁÄÒÏÖȟ 
ÏÐÔÉÍÉÚÁÃÉÊÏ ÐÒÏÃÅÓÏÖ ÉÎ ÉÚÂÏÌÊĤÁÎÉÍ ÚÁÄÏÖÏÌÊÓÔÖÏÍ ÓÔÒÁÎËȟ ËÁÒ ÓÅ ÊÅ ÏÄÒÁÚÉÌÏ ÔÕÄÉ Ö ÒÁÓÔÉ ÐÒÉÈÏÄËÏÖȟ ÖÅéÊÉ ÐÒÏÄÕËÔÉÖÎÏÓÔÉ ÉÎ ÉÚÂÏÌÊĤÁÎÉ 
ÆÉÎÁÎéÎÉ ÕÓÐÅĤÎÏÓÔÉ ÐÏÄÊÅÔÊÁȢ 
 
Omejitve: 'ÌÁÖÎÁ ÏÍÅÊÉÔÅÖ ÒÁÚÉÓËÁÖÅ ÊÅ ÕÐÏÒÁÂÁ ĤÔÕÄÉÊÅ ÐÒÉÍÅÒÁ ÅÎÅÇÁ )4 ÐÏÄÊÅÔÊÁȟ ËÁÒ ÏÍÅÊÕÊÅ ÍÏĿÎÏÓÔ ÎÅÐÏÓÒÅÄÎÅÇÁ ÐÏÓÐÌÏĤÅÖÁÎÊÁ 
ugotovitev na celoten IT sektor ali druge industrije. Poleg tega raziskava temelji na kombinaciji notranjih podatkov podjetja in 
samoocenȟ ËÁÒ ÌÁÈËÏ ÖÐÌÉÖÁ ÎÁ ÏÂÊÅËÔÉÖÎÏÓÔ ÎÅËÁÔÅÒÉÈ ËÁÚÁÌÎÉËÏÖȢ 0ÒÉÈÏÄÎÊÅ ÒÁÚÉÓËÁÖÅ ÂÉ ÍÏÒÁÌÅ ÖËÌÊÕéÉÔÉ ÖÅéÊÅ ĤÔÅÖÉÌÏ ÐÏÄÊÅÔÉÊ ÔÅÒ 
uporabiti longitudinalni in kvantitativni pristop za dodatno preverjanje ugotovitev. 
 
0ÒÁËÔÉéÎÅ ÉÎȾÁÌÉ ÄÒÕĿÂÅÎÅ ÐÏÓÌÅÄÉÃÅȡ 2ÅÚÕÌÔÁÔÉ ÒÁÚÉÓËÁÖÅ ÐÏÎÕÊÁÊÏ ÐÏÍÅÍÂÎÅ ÐÒÁËÔÉéÎÅ ÕÓÍÅÒÉÔÖÅ ÚÁ ÖÏÄÓÔÖÁ )4 ÐÏÄÊÅÔÉÊȟ ÓÁÊ 
ÐÏÕÄÁÒÊÁÊÏ ÐÏÔÒÅÂÏ ÐÏ ÏÂÒÁÖÎÁÖÉ ÒÁÚÖÏÊÁ ËÁÄÒÏÖ ËÏÔ ÓÔÒÁÔÅĤËÅ ÐÒÉÏÒÉÔÅÔÅ ÉÎ ÎÅ ÚÇÏÌÊ ÐÏÄÐÏÒÎÅ ÆÕÎËÃÉÊÅȢ 5ÇÏÔÏÖÉÔÖÅ ÐÒÉÓÐÅÖÁÊÏ k 
razumevanju, kako lahko celostni modeli posÌÏÖÎÅ ÏÄÌÉéÎÏÓÔÉȟ ËÏÔ ÊÅ %&1-ȟ ÓÐÏÄÂÕÊÁÊÏ ÔÒÁÊÎÏÓÔÎÉ ÒÁÚÖÏÊ ÏÒÇÁÎÉÚÁÃÉÊȟ ÖÅéÊÏ ËÁËÏÖÏÓÔ 
ÄÅÌÏÖÎÉÈ ÍÅÓÔ ÉÎ ÄÏÌÇÏÒÏéÎÏ ÓÔÁÂÉÌÎÏÓÔ ÚÁÐÏÓÌÉÔÖÅȢ 0ÏÓÒÅÄÎÏ ÒÁÚÉÓËÁÖÁ ÐÒÉÓÐÅÖÁ ÔÕÄÉ Ë ĤÉÒĤÉÍ ÄÒÕĿÂÅÎÉÍ ÃÉÌÊÅÍȟ ËÏÔ ÓÏ ÓÐÏÄÂÕÊanje 
vÓÅĿÉÖÌÊÅÎÊÓËÅÇÁ ÕéÅÎÊÁȟ ÄÉÇÉÔÁÌÎÉÈ ËÏÍÐÅÔÅÎÃ ÉÎ ÏÄÇÏÖÏÒÎÅÇÁ ÖÏÄÅÎÊÁȢ 
 
Izvirnost: )ÚÖÉÒÎÏÓÔ ÐÒÉÓÐÅÖËÁ ÊÅ Ö ÃÅÌÏÓÔÎÉ ÏÂÒÁÖÎÁÖÉ ÒÁÚÖÏÊÁ ËÁÄÒÏÖ ÚÎÏÔÒÁÊ %&1- ÍÏÄÅÌÁ Ö ËÏÎÔÅËÓÔÕ )4 ÓÅËÔÏÒÊÁ ÔÅÒ Ö ÅÍÐÉÒÉéÎÉ 
ÐÒÅÄÓÔÁÖÉÔÖÉ ËÏÎËÒÅÔÎÉÈ ÕéÉÎËÏÖ ÉÍÐÌÅÍÅÎÔÁÃÉÊÅ ÍÏÄÅÌÁ ÎÁ ÏÒÇÁÎÉÚÁÃÉÊÓËÅ ÉÎ ÆÉÎÁÎéÎÅ ËÁÚÁÌÎÉËÅȢ 0ÒÉÓÐÅÖÅË ÐÏÖÅÚÕÊÅ ÔÅÏÒÅÔÉéÎÅ 
koncepte posÌÏÖÎÅ ÏÄÌÉéÎÏÓÔÉ ÉÎ ÒÁÚÖÏÊÁ éÌÏÖÅĤËÅÇÁ ËÁÐÉÔÁÌÁ Ó ÐÒÁËÔÉéÎÏ ÕÐÏÒÁÂÏ Ö ÒÅÁÌÎÅÍ ÏÒÇÁÎÉÚÁÃÉÊÓËÅÍ ÏËÏÌÊÕȟ ËÁÒ ÐÒÅÄÓÔÁÖÌÊÁ 
dodano vrednost tako za akademsko kot strokovno javnost. 
 
+ÌÊÕéÎÅ ÂÅÓÅÄÅȡ ÒÁÚÖÏÊ ËÁÄÒÏÖȠ ÐÏÓÌÏÖÎÁ ÏÄÌÉéÎÏÓÔȠ %&1- ÍÏÄÅÌȠ )4 ÐÏÄÊÅÔÊÅȠ ÖÏÄÅÎÊÅȠ ËÏÎËÕÒÅÎéÎÏÓÔȠ ÔÒÁÊÎÏÓÔÎÉ ÒÁÚÖÏÊ 
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Summary 
 
Purpose: The purpose of this study is to examine the role of staff development as a key factor of business excellence in information 
technology (IT) companies and to analyse how the EFQM Business Excellence Model contributes to improved organisational 
performance, employee and customer satisfaction, and financial outcomes. The study is based on the assumption that systematic and 
strategically oriented human resource development is a fundamental prerequisite for achieving sustainable competitive advantage in 
a rapidly changing IT environment. 
 
Methodology: The research applies a mixed-methods approach, combining qualitative and quantitative methods. It includes a 
comprehensive review and synthesis of relevant literature on business excellence and human resource development, a comparative 
analysis of the EFQM model with other quality management frameworks, and an in-depth case study of a medium-sized IT company. 
The empirical part of the study is based on the analysis of key performance indicators (KPIs), such as productivity, employee satisfaction, 
customer satisfaction, financial performance, and return indicators, measured before and after the implementation of the EFQM model. 
 
Findings: The findings indicate that staff development plays a central role in the successful implementation of the EFQM model. 
Improvements in training, mentoring, leadership practices, and career development significantly increased employee engagement, 
reduced staff turnover, and enhanced organisational climate. Furthermore, the results demonstrate a strong link between human 
resource development, process optimisation, and customer satisfaction, which was reflected in higher productivity, revenue growth, 
and improved financial performance. 
 
Limitations: The main limitation of the study is that it is based on a single case study of an IT company, which restricts the 
generalisability of the findings to the wider IT sector or other industries. In addition, the research relies partly on internal company 
data and self-reported measures, which may introduce a degree of subjectivity. Future research should involve a larger sample of 
organisations and apply longitudinal and quantitative research designs to validate the findings. 
 
Practical and/or Social Implications: The results provide valuable practical guidance for IT company management by emphasising 
the importance of treating staff development as a strategic priority rather than a supportive function. The study also highlights the 
broader social implications of implementing comprehensive business excellence models, including the promotion of lifelong learning, 
the development of digital competencies, higher-quality jobs, and sustainable organisational practices. 
 
Originality/Value: The originality of this study lies in its integrated analysis of staff development within the EFQM Business Excellence 
Model in the context of the IT sector. By combining theoretical perspectives on human capital and business excellence with empirical 
evidence from a real organisational setting, the paper contributes to both academic knowledge and managerial practice. 
 
Keywords: staff development; business excellence; EFQM model; IT company; leadership; competitiveness; sustainability 
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Uvod  
 
± ǎƻŘƻōƴŜƳ ǇƻǎƭƻǾƴŜƳ ƻƪƻƭƧǳΣ ƪƛ Ǝŀ ȊŀȊƴŀƳǳƧŜƧƻ ƘƛǘǊŜ ǘŜƘƴƻƭƻǑƪŜ ǎǇǊŜƳŜƳōŜΣ Ǝƭƻōŀƭƴŀ ƪƻƴƪǳǊŜƴŎŀ ƛƴ ƴŀǊŀǑőŀƧƻőŀ ƪƻƳǇƭŜƪǎƴƻǎǘ 
ƻǊƎŀƴƛȊŀŎƛƧǎƪƛƘ ǎƛǎǘŜƳƻǾΣ ǇƻǎǘŀƧŀ ǊŀȊǾƻƧ ƪŀŘǊƻǾ ŜŘŜƴ ƪƭƧǳőƴƛƘ ŘŜƧŀǾƴƛƪƻǾ ŘƻƭƎƻǊƻőƴŜ ƪƻƴƪǳǊŜƴőƴƻǎǘƛ ǇƻŘƧŜǘƛƧΦ ¢ƻ ƧŜ ǑŜ ǇƻǎŜōŜƧ izrazito v 
informacijsko-ǘŜƘƴƻƭƻǑƪŜƳ όL¢ύ ǎŜƪǘƻǊƧǳΣ ƪƧŜǊ ȊƴŀƴƧŜΣ ƛƴƻǾŀǘƛǾƴƻǎǘ ƛƴ ǎǇƻǎƻōƴƻǎǘ ǇǊƛƭŀƎŀƧŀƴƧŀ ȊŀǇƻǎƭŜƴƛƘ ƴŜǇƻǎǊŜŘƴƻ ǾǇƭƛǾŀƧƻ ƴŀ ǇƻǎƭƻǾƴƻ 
ǳǎǇŜǑƴƻǎǘΣ ƪŀƪƻǾƻǎǘ ǎǘƻǊƛǘŜǾ ƛƴ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǘǊŀƴƪ όtŀǇƭŜǊΣ нлнпύΦ tƻŘƧŜǘƧŀ ǎŜ ǾǎŜ ƳŀƴƧ ǊŀȊƭƛƪǳƧŜƧƻ Ǉƻ ŘƻǎǘƻǇǳ Řƻ tehnologije, vse bolj pa 
Ǉƻ ǘŜƳΣ ƪŀƪƻ ǳőƛƴƪƻǾƛǘƻ ȊƴŀƧƻ ǊŀȊǾƛƧŀǘƛΣ ƳƻǘƛǾƛǊŀǘƛ ƛƴ ȊŀŘǊȌŀǘƛ ǎǾƻƧŜ ƪŀŘǊŜΦ 
 
aƻŘŜƭ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛ 9Cva ό9ǳǊƻǇŜŀƴ CƻǳƴŘŀǘƛƻƴ ŦƻǊ vǳŀƭƛǘȅ aŀƴŀƎŜƳŜƴǘύ ǇǊŜŘǎǘŀǾƭƧŀ ŜƴŜƎŀ ƴŀƧōƻƭƧ ǳǾŜƭƧŀǾƭƧŜƴƛƘ ŎŜƭƻǾƛǘƛƘ okvirov 
Ȋŀ ǎƛǎǘŜƳŀǘƛőƴƻ ƛȊōƻƭƧǑŜǾŀƴƧŜ ƻǊƎŀƴƛȊŀŎƛƧǎƪŜƎŀ ŘŜƭƻǾŀƴƧŀΦ bƧŜƎƻǾ ǘŜƳŜƭƧƴƛ ƴŀƳŜƴ ƧŜ ǇƻƳŀƎŀǘƛ ƻǊƎŀƴƛȊŀŎƛƧŀƳ ǇǊƛ ŘƻǎŜƎŀƴƧǳ ǘǊajnostne 
ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛ ǎƪƻȊƛ ǳǊŀǾƴƻǘŜȌŜƴƻ ǇƻǾŜȊƻǾŀƴƧŜ ǾƻŘƛǘŜƭƧǎǘǾŀΣ ǎǘǊŀǘŜƎƛƧŜΣ ȊŀǇƻǎƭŜƴƛƘΣ ǇǊƻŎŜǎƻǾ ƛƴ ǊŜȊǳƭǘŀǘƻǾ ό9ǳǊƻǇŜŀƴ Cƻǳndation for 
vǳŀƭƛǘȅ aŀƴŀƎŜƳŜƴǘ ώ9CvaϐΣ нлнлύΦ aƻŘŜƭ ƻǊƎŀƴƛȊŀŎƛƧƻ ƻōǊŀǾƴŀǾŀ ƪƻǘ ŘƛƴŀƳƛőŜƴ ǎƛǎǘŜƳΣ Ǿ ƪŀǘŜǊŜƳ ƛƳŀƧƻ ȊŀǇƻǎƭŜƴƛ ƪƭƧǳőƴƻ ǾƭƻƎƻ ǇǊƛ 
ǳǎǘǾŀǊƧŀƴƧǳ ŘƻŘŀƴŜ ǾǊŜŘƴƻǎǘƛ Ȋŀ ǾǎŜ ŘŜƭŜȌƴƛƪŜΦ 
 
wŀȊǾƻƧ ƪŀŘǊƻǾ Ǿ ƻƪǾƛǊǳ 9Cva ƳƻŘŜƭŀ ƴƛ ǊŀȊǳƳƭƧŜƴ ȊƎƻƭƧ ƪƻǘ ǇƻŘǇƻǊƴŀ ƪŀŘǊƻǾǎƪŀ ŘŜƧŀǾƴƻǎǘΣ ǘŜƳǾŜő ƪƻǘ ǎǘǊŀǘŜǑƪŀ ƴŀƭƻȌōŀΣ ƪƛ ǾǇƭƛva na 
ƛƴƻǾŀŎƛƧǎƪƻ ǎǇƻǎƻōƴƻǎǘΣ ƻǊƎŀƴƛȊŀŎƛƧǎƪƻ ǳőŜƴƧŜ ƛƴ ŘƻƭƎƻǊƻőƴƻ ǳǎǇŜǑƴƻǎǘ ǇƻŘƧŜǘƧŀ όDƻŘƛƴŀΣ нлнмύΦ ¢ŀƪǑŜƴ ǇǊƛǎǘƻǇ ƧŜ ǎƪƭŀŘŜƴ ǎ ǎƻdobnimi 
ǘŜƻǊƛƧŀƳƛ ƳŀƴŀƎŜƳŜƴǘŀΣ ƪƛ ǇƻǳŘŀǊƧŀƧƻ ǇƻƳŜƴ őƭƻǾŜǑƪŜƎŀ ƪŀǇƛǘŀƭŀ ƪƻǘ ƻǎǊŜŘƴƧŜƎŀ ǾƛǊŀ ƪƻƴƪǳǊŜƴőƴŜ ǇǊŜŘƴƻǎǘƛΦ 
 
9ƴŀ ƛȊƳŜŘ ǘŜƳŜƭƧƴƛƘ ǘŜƻǊŜǘƛőƴƛƘ ǇƻŘƭŀƎ ƧŜ ǘŜƻǊƛƧŀ őƭƻǾŜǑƪŜƎŀ ƪŀǇƛǘŀƭŀΣ ƪƛ ƛȊƘŀƧŀ ƛȊ ǇǊŜŘǇƻǎǘŀǾƪŜΣ Řŀ ȊƴŀƴƧŜΣ ƪƻƳǇŜǘŜƴŎŜ ƛƴ ǾŜǑőƛƴŜ 
ȊŀǇƻǎƭŜƴƛƘ ǇǊŜŘǎǘŀǾƭƧŀƧƻ ƻōƭƛƪƻ ƪŀǇƛǘŀƭŀΣ Ǿ ƪŀǘŜǊŜƎŀ ǎŜ ǎǇƭŀőŀ ǾƭŀƎŀǘƛΣ ǎŀƧ ǇǊƛƴŀǑŀ ŘƻƭƎƻǊƻőƴŜ ŜƪƻƴƻƳǎƪŜ ƛƴ ƻǊƎŀƴƛȊŀŎƛƧǎƪŜ ƪƻristi (Becker, 
мффоύΦ ± L¢ ǇƻŘƧŜǘƧƛƘΣ ƪƧŜǊ ǎƻ ȊŀǇƻǎƭŜƴƛ ƴƻǎƛƭŎƛ ǎǇŜŎƛŀƭƛȊƛǊŀƴŜƎŀ ȊƴŀƴƧŀΣ ǎŜ ǾƭŀƎŀƴƧŀ Ǿ ƛȊƻōǊŀȌŜǾŀƴƧŜΣ ǳǎǇƻǎŀōƭƧŀƴƧŜ ƛƴ ǇǊƻŦŜsionalni razvoj 
ƴŜǇƻǎǊŜŘƴƻ ƻŘǊŀȌŀƧƻ Ǿ ǾƛǑƧƛ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛΣ ǾŜőƧƛ ƛƴƻǾŀǘƛǾƴƻǎǘƛ ǘŜǊ ǾŜőƧƛ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾ όbƻǾŀƪΣ 2023). 
 
{ ǘŜƳ ƧŜ ǘŜǎƴƻ ǇƻǾŜȊŀƴŀ ǘǳŘƛ ǘŜƻǊƛƧŀ ǾƛǊƻǾ ƛƴ ȊƳƻȌƴƻǎǘƛ όwŜǎƻǳǊŎŜ-Based View ς w.±ύΣ ƪƛ ǇƻǳŘŀǊƧŀΣ Řŀ ǘǊŀƧƴƻǎǘƴƻ ƪƻƴƪǳǊŜƴőƴƻ ǇǊŜŘƴƻǎǘ 
ǳǎǘǾŀǊƧŀƧƻ ǘƛǎǘƛ ǾƛǊƛΣ ƪƛ ǎƻ ǊŜŘƪƛΣ ǘŜȌƪƻ ǇƻǎƴŜƳƭƧƛǾƛ ƛƴ ǳőƛƴƪƻǾƛǘƻ ǾƎǊŀƧŜƴƛ Ǿ ƻǊƎŀƴƛȊŀŎƛƧƻ ό.ŀǊƴŜȅΣ мффмύΦ YƻƳǇŜǘŜƴǘƴƛ ƛƴ zavzeti zaposleni 
izpolnjujejo vse te pogoje, zlasti kadar jih podpira ustrezna organizacijska kultura, sistem vodenja in procesi nenehnega izbƻƭƧǑŜǾŀƴƧŀΣ ƪƻǘ 
ƧƛƘ ǎƛǎǘŜƳŀǘƛőƴƻ ǎǇƻŘōǳƧŀ 9Cva ƳƻŘŜƭΦ 
 
± ƘƛǘǊƻ ǎǇǊŜƳƛƴƧŀƧƻőƛƘ ǎŜ ƻƪƻƭƧƛƘΣ ƪŀƪǊǑƴƻ ƧŜ L¢ ǎŜƪǘƻǊΣ ƛƳŀ ǇƻƳŜƳōƴƻ ǾƭƻƎƻ ǘǳŘƛ ǘŜƻǊƛƧŀ ŘƛƴŀƳƛőƴƛƘ ǎǇƻǎƻōƴƻǎǘƛΣ ƪƛ ǇƻǳŘŀǊƧŀ sposobnost 
ƻǊƎŀƴƛȊŀŎƛƧΣ Řŀ ȊŀȊƴŀǾŀƧƻ ǎǇǊŜƳŜƳōŜ Ǿ ƻƪƻƭƧǳΣ ǎŜ ƴŀƴƧŜ ǇǊŀǾƻőŀǎƴƻ ƻŘȊƛǾŀƧƻ ǘŜǊ ǇǊŜƻōƭƛƪǳƧŜƧƻ ǎǾƻƧŜ ǾƛǊŜ ƛƴ ǇǊƻŎŜǎŜ ό¢ŜŜŎe et al., 1997). 
wŀȊǾƻƧ ƪŀŘǊƻǾΣ ǾǎŜȌƛǾƭƧŜƴƧǎƪƻ ǳőŜƴƧŜ ƛƴ ǎǇƻŘōǳƧŀƴƧŜ ŀƎƛƭƴƻǎǘƛ ȊŀǇƻǎƭŜƴƛƘ ǎƻ ǇǊƛ ǘŜƳ ƪƭƧǳőƴƛ ƳŜƘŀƴƛȊƳƛΣ ƪƛ ƻǊƎŀƴƛȊŀŎƛƧŀƳ ƻƳƻƎƻőŀƧƻ 
ǇǊƛƭŀƎŀƧŀƴƧŜ ƘƛǘǊƛƳ ǘŜƘƴƻƭƻǑƪƛƳ ƛƴ ǘǊȌƴƛƳ ǎǇǊŜƳŜƳōŀƳΦ 
 
Dodatno razumevanje vloge zaposlenih ponuja AMO-model (AbilityςMotivationςOpportunity), ki izhaja iz predpostavke, da visoka 
ǳǎǇŜǑƴƻǎǘ ȊŀǇƻǎƭŜƴƛƘ ǘŜƳŜƭƧƛ ƴŀ ƪƻƳōƛƴŀŎƛƧƛ ƴƧƛƘƻǾƛƘ ǎǇƻǎƻōƴƻǎǘƛΣ ƳƻǘƛǾŀŎƛƧŜ ƛƴ ǇǊƛƭƻȌƴƻǎǘƛ Ȋŀ ŀƪǘƛǾƴƻ ǎƻŘŜƭƻǾŀƴƧŜ ǇǊƛ ƻŘƭƻőŀnju (ZǳǇŀƴőƛőΣ 
нлмфύΦ 9Cva ƳƻŘŜƭ ǎ ǎǾƻƧƻ ƻǎǊŜŘƻǘƻőŜƴƻǎǘƧƻ ƴŀ ƻǇƻƭƴƻƳƻőŜƴƧŜ ȊŀǇƻǎƭŜƴƛƘΣ ǇŀǊǘƛŎƛǇŀǘƛǾƴƻ ǾƻŘŜƴƧŜ ƛƴ ǊŀȊǾƻƧ ǾƻŘƛǘŜƭƧǎǘǾŀ ƴŜǇƻǎǊŜdno 
podpira logiko AMO-ƳƻŘŜƭŀ ǘŜǊ ǇǊƛǎǇŜǾŀ ƪ ǾŜőƧƛ ȊŀǾȊŜǘƻǎǘƛ ƛƴ ƻǊƎŀƴƛȊŀŎƛƧǎƪƛ ƻŘƭƛőƴƻǎǘƛΦ 
 
bŀ ǇƻŘƭŀƎƛ ƴŀǾŜŘŜƴƛƘ ǘŜƻǊŜǘƛőƴƛƘ ƛȊƘƻŘƛǑő ƭŀƘƪƻ ǳƎƻǘƻǾƛƳƻΣ Řŀ 9Cva ƳƻŘŜƭ ǇǊŜǎŜƎŀ ǘǊŀŘƛŎƛƻƴŀƭƴŜ ǇǊƛǎǘƻǇŜ ƪ ǳǇǊŀǾƭƧŀƴƧǳ ƪŀƪƻǾƻǎti. Ne 
ƻǎǊŜŘƻǘƻőŀ ǎŜ ȊƎƻƭƧ ƴŀ ƻǇǘƛƳƛȊŀŎƛƧƻ ǇǊƻŎŜǎƻǾ ƛƴ ƳŜǊƧŜƴƧŜ ǊŜȊǳƭǘŀǘƻǾΣ ǘŜƳǾŜő ŎŜƭƻǎǘƴƻ ƻōǊŀǾƴŀǾŀ ǊŀȊǾƻƧ ƪŀŘǊƻǾ ƪƻǘ ǎǘǊŀǘŜǑƪƛ Ǿzvod poslovne 
ƻŘƭƛőƴƻǎǘƛ ό{ƳƛǘƘΣ нлнлύΦ tǊŀǾ ǘŀ ŎŜƭƻǾƛǘƻǎǘ ƧŜ ǊŀȊƭƻƎΣ Řŀ ƧŜ ƳƻŘŜƭ ǇƻǎŜōŜƧ ǇǊƛƳŜǊŜƴ Ȋŀ L¢ ǇƻŘƧŜǘƧŀΣ ƪƛ ŘŜƭǳƧŜƧƻ Ǿ Ǿƛǎƻƪƻ ƪƻƴƪǳǊŜƴőƴŜƳ ƛƴ 
ǘŜƘƴƻƭƻǑƪƻ ŘƛƴŀƳƛőƴŜƳ ƻƪƻƭƧǳΦ 
 
tǊƛǎǇŜǾŜƪ Ȋŀǘƻ ƛȊƘŀƧŀ ƛȊ ǇǊŜŘǇƻǎǘŀǾƪŜΣ Řŀ ƧŜ ǎƛǎǘŜƳŀǘƛőŜƴ ǊŀȊǾƻƧ ƪŀŘǊƻǾ Ǿ ƻƪǾƛǊǳ 9Cva ƳƻŘŜƭŀ ƪƭƧǳőŜƴ ŘŜƧŀǾƴƛƪ Ȋŀ ƛȊōƻƭƧǑŀƴƧŜ poslovne 
ǳǎǇŜǑƴƻǎǘƛΣ ǇƻǾŜőŀƴƧŜ ȊŀŘƻǾƻƭƧǎǘǾŀ ȊŀǇƻǎƭŜƴƛƘ ƛƴ ǎǘǊŀƴƪ ǘŜǊ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ŘƻƭƎƻǊƻőƴŜ ǘǊŀƧƴƻǎǘƛ L¢ ǇƻŘƧŜǘƛƧΣ ƪŀǊ ǇƻǘǊƧǳƧŜƧƻ ǘŀƪƻ ǘŜƻǊŜǘƛőƴŜ 
ǊŀȊǇǊŀǾŜ ƪƻǘ ŜƳǇƛǊƛőƴŜ ǊŀȊƛǎƪŀǾŜ ό9CvaΣ нлнлΤ bƻǾŀƪΣ нлноΤ tŀǇƭŜǊΣ нлнпύΦ 
 

Namen in cilji raziskave  
 
9Cva ƳƻŘŜƭ ǇǊŜŘǎǘŀǾƭƧŀ Ƴƻőƴƻ ƻǊƻŘƧŜ Ȋŀ ŘƻǎŜƎƻ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛΣ ǾŜƴŘŀǊ ƴƧŜƎƻǾŀ ǳǎǇŜǑƴŀ ƛƳǇƭŜƳŜƴǘŀŎƛƧŀ ȊŀƘǘŜǾŀ ƻōǎŜȌƴƻ 
ǎǇǊŜƳŜƳōƻ ƳŜƴǘŀƭƛǘŜǘŜ Ǿ ƻǊƎŀƴƛȊŀŎƛƧŀƘΦ aƻŘŜƭ ǇƻƴǳƧŀ ƛȊƧŜƳƴƻ ƪƻǊƛǎǘƴŜ ǎƳŜǊƴƛŎŜΣ ƪƭƧǳő Řƻ ǳǎǇŜǑƴŜ ǳǇƻǊŀōŜ ƭŜȌƛ Ǿ ƴƧŜƎƻǾƛ ǇǊƛƭŀƎoditvi 
speŎƛŦƛőƴƛƳ ǇƻǘǊŜōŀƳ ƻǊƎŀƴƛȊŀŎƛƧŜ ƛƴ ƴƧŜƴƛƳ ŎƛƭƧŜƳΦ 9Cva ƴƛ ǳƴƛǾŜǊȊŀƭƴŀ ǊŜǑƛǘŜǾΣ ǘŜƳǾŜő ƻǊƻŘƧŜΣ ƪƛ Ǝŀ ƧŜ ǘǊŜōŀ ǳǇƻǊŀōƛǘƛ Ǿ ƪƻƴǘŜkstu 
ǎǇŜŎƛŦƛőƴƛƘ ƛȊȊƛǾƻǾΣ ǎ ƪŀǘŜǊƛƳƛ ǎŜ ǇƻŘƧŜǘƧŜ ǎƻƻőŀΦ 
 
½ŀ ǇƻŘƧŜǘƧŀΣ ƪƛ ŘŜƭǳƧŜƧƻ Ǿ ƘƛǘǊƻ ǎǇǊŜƳƛƴƧŀƧƻőƛƘ ǎŜ ƛƴŘǳǎǘǊƛƧŀƘ ƪƻǘ ƧŜ L¢ ǎŜƪǘƻǊΣ ƧŜ ƛȊȊƛǾ Ǿ ǘŜƳΣ Řŀ ǎŜ ǘŜƘƴƻƭƻƎƛƧŀ ƘƛǘǊƻ ǊŀȊǾija in tradicionalne 
ƳŜǘƻŘŜ ǾƻŘŜƴƧŀ ǎŜ ƳƻǊŀƧƻ ǇǊƛƭŀƎƻŘƛǘƛ ƴƻǾƛƳ ǊŀȊƳŜǊŀƳΦ 9Cva ƳƻŘŜƭ ǇƻƴǳƧŀ ƻƪǾƛǊ Ȋŀ ǎƛǎǘŜƳŀǘƛőƴƻ ŀƴŀƭƛȊƻ ƛƴ ƛȊōƻƭƧǑŀƴƧŜ ǇƻǎƭƻǾƴƛƘ 
ǇǊƻŎŜǎƻǾΣ ǾŜƴŘŀǊ ƧŜ ǇƻƳŜƳōƴƻΣ Řŀ ƻǊƎŀƴƛȊŀŎƛƧŜ ƴŜ ƻǎǘŀƴŜƧƻ ǳƧŜǘŜ Ǿ ǘǊŀŘƛŎƛƻƴŀƭƴƛƘ ǇǊƛǎǘƻǇƛƘΣ ǘŜƳǾŜő Řŀ ǎƻ ƻŘǇǊǘŜ Ȋŀ ƛƴƻǾŀŎƛƧŜΦ 



 

 

  

5ƛƎƛǘŀƭƛȊŀŎƛƧŀΣ ŀǾǘƻƳŀǘƛȊŀŎƛƧŀ ƛƴ ŀƎƛƭƴƻǎǘ ǇƻǎǘŀƧŀƧƻ ƪƭƧǳőƴƛ ŘŜƧŀǾƴƛƪƛ ƪƻƴƪǳǊŜƴőƴƻǎǘƛ ƛƴ 9Cva ƳƻŘŜƭ ƭŀƘƪƻ ǇƻƳŀƎŀ ǇǊƛ ƴƧƛƘƻǾƛ implementaciji, 
őŜ ǎŜ ǳǇƻǊŀōƭƧŀ ƴŀ ǇǊŀǾƛƭŜƴ ƴŀőƛƴΦ 
 
9Cva ƳƻŘŜƭ ǎǇƻŘōǳƧŀ ƻǊƎŀƴƛȊŀŎƛƧŜΣ Řŀ ǇǊŜǇƻȊƴŀƧƻ ƛƴ ǊŜǑƛƧƻ ǎǾƻƧŜ ǑƛōƪƻǎǘƛΣ ƴƧŜƎƻǾŀ ƛƳǇƭŜƳŜƴǘŀŎƛƧŀ ƴƛ ƭŜ ƪƻǊƛǎǘƴŀΣ ǘŜƳǾŜő ƴǳƧƴŀ za podjetja, 
ƪƛ ȌŜƭƛƧƻ ƻǎǘŀǘƛ ƪƻƴƪǳǊŜƴőƴŀ ƴŀ ƎƭƻōŀƭƴŜƳ ǘǊƎǳΦ YƭƧǳőƴƻ ƧŜΣ Řŀ ǾƻŘǎǘǾƻ ǇǊŜǇƻȊƴŀ ǇƻƳŜƴ ƴŜƴŜƘƴŜƎŀ ƛȊōƻƭƧǑŜǾŀƴƧŀ ƛƴ ǊŀȊǾija kulturo 
ƻŘƭƛőƴƻǎǘƛΣ ƪƛ ǾƪƭƧǳőǳƧŜ ǾǎŜ ȊŀǇƻǎƭŜƴŜΣ ƻŘ ƴŀƧǾƛǑƧƛƘ ǾƻŘƛǘŜƭƧŜǾ Řƻ ǘƛǎǘƛƘΣ ƪƛ ƛȊǾŀƧŀƧƻ ƻǇŜǊŀǘƛǾƴŜ ƴŀƭƻƎŜΦ ½ ǳőƛƴƪƻǾƛǘƻ ǳǇƻǊŀōo EFQM modela 
ƭŀƘƪƻ ǇƻŘƧŜǘƧŀ ǇƻǾŜőŀƧƻ ǎǾƻƧƻ ǳőƛƴƪƻǾƛǘƻǎǘΣ ȊƳŀƴƧǑŀƧƻ ǎǘǊƻǑƪŜΣ ƛȊōƻƭƧǑŀƧƻ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǾƻƧƛƘ ǎǘǊŀƴƪ ƛƴ ǳstvarijo trajnostni poslovni okvir za 
prihodnost. 
 
tƻƭŜƎ ǘŜƻǊŜǘƛőƴŜƎŀ ǇǊŜƎƭŜŘŀ ƳƻŘŜƭŀΣ ǇǊƛǎǇŜǾŜƪ ǾƪƭƧǳőǳƧŜ ǘǳŘƛ ǑǘǳŘƛƧƻ ǇǊƛƳŜǊŀ ǇƻŘƧŜǘƧŀΣ ƪƛ ƧŜ ƛƳǇƭŜƳŜƴǘƛǊŀƭƻ 9Cva ƳƻŘŜƭ ǘŜǊ ŀƴalizo 
ǊŜȊǳƭǘŀǘƻǾΣ ŘƻǎŜȌŜƴƛƘ Ȋ ǳǇƻǊŀōƻ ǘŜƎŀ ǇǊƛǎǘƻǇŀΦ 
 

2ÁÚÉÓËÏÖÁÌÎÏ ÐÏÄÒÏéÊÅ 
 
9Cva ƳƻŘŜƭ ƧŜ ǑƛǊƻƪƻ ǊŀȊƛǎƪƻǾŀƴ Ǿ ƭƛǘŜǊŀǘǳǊƛΣ Ȋ ƳƴƻƎƛƳƛ ǑǘǳŘƛƧŀƳƛΣ ƪƛ ŀƴŀƭƛȊƛǊŀƧƻ ƴƧŜƎƻǾƻ ǳǇƻǊŀōƻ Ǿ ǊŀȊƭƛőƴƛƘ ƛƴŘǳǎǘǊƛƧŀƘΦ wŀȊƛǎƪŀǾŜ ƪŀȌŜƧƻΣ 
Řŀ ƧŜ ƳƻŘŜƭ ŜŘŜƴ ƴŀƧǳőƛƴƪƻǾƛǘŜƧǑƛƘ ƻǊƻŘƛƧ Ȋŀ ŘƻǎŜƎƻ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛ ǎƪƻȊƛ ǎƛǎǘŜƳŀǘƛőƴƻ ƻŎŜƴƻ ƪƭƧǳőƴƛƘ ŘŜƧŀǾƴƛƪƻv, kot so strategija, 
procesi, rezultati in trajnost. V tem poglavju bodo predstavljena tri znanstvena dela, ki raziskujejo implementacijo EFQM modela in njegovo 
uporabo v praksi. 
 
bƻǾŀƪ όнлноύ ǊŀȊƛǎƪǳƧŜΣ ƪŀƪƻ ƧŜ ƳƻƎƻőŜ ǇǊƛƭŀƎƻŘƛǘƛ 9Cva ƳƻŘŜƭ Ǿ ƪƻƴǘŜƪǎǘǳ ŘƛƎƛǘŀƭƴŜ ǘǊŀƴǎŦƻǊƳŀŎƛƧŜΦ !ǾǘƻǊ ŀƴŀƭƛȊƛǊŀ ƛȊȊƛǾŜΣ ǎ katerimi se 
ǎǊŜőǳƧŜƧƻ ƻǊƎŀƴƛȊŀŎƛƧŜ ǇǊƛ ƛƳǇƭŜƳŜƴǘŀŎƛƧƛ 9Cva Ǿ ƛƴŘǳǎǘǊƛƧŀƘΣ ƪƛ ǎŜ ǎƻƻőŀƧƻ ǎ ƘƛǘǊƛƳƛ ǘŜƘƴƻƭƻǑƪƛƳƛ ǎǇǊŜƳŜƳōŀƳƛΣ ƪƻǘ ƧŜ IT sektor. Po 
ƴƧŜƎƻǾƛƘ ǳƎƻǘƻǾƛǘǾŀƘ ǎƻ ƻǊƎŀƴƛȊŀŎƛƧŜΣ ƪƛ ǳǎǇŜǑƴƻ ǳǇƻǊŀōƭƧŀƧƻ 9Cva Ȋŀ ŘƛƎƛǘŀƭƛȊŀŎƛƧƻΣ ƭŀƘƪƻ ƛȊōƻƭƧǑŀƭŜ ǎǾƻƧƻ ŀƎƛƭƴƻǎǘ ƛƴ ǎǇƻǎƻbnost 
ǇǊƛƭŀƎŀƧŀƴƧŀ ǘǊȌƴƛƳ ǎǇǊŜƳŜƳōŀƳΦ aƻŘŜƭ ƻƳƻƎƻőŀ ōƻƭƧǑƻ ƛƴǘŜƎǊŀŎƛƧƻ ƛƴƻǾŀŎƛƧ Ǿ ǇƻǎƭƻǾƴŜ ǇǊƻŎŜǎŜΣ ƪŀǊ ǇǊƛǾŜŘŜ Řƻ ǾŜőƧŜ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ƛƴ 
ƪƻƴƪǳǊŜƴőƴƻǎǘƛΦ 
 
.ŜǎŜŘƛő όнлннύ ŀƴŀƭƛȊƛǊŀ ƛƳǇƭŜƳŜƴǘŀŎƛƧƻ 9Cva ƳƻŘŜƭŀ Ǿ L¢ ƛƴŘǳǎǘǊƛƧƛΣ ǇǊƛ őŜƳŜǊ ǇǊŜǇƻȊƴŀǾŀ ƪƭƧǳőƴŜ ƻǾƛǊŜ ƛƴ ǇǊŜŘƴƻǎǘƛΣ ǎ ƪŀǘŜǊimi se 
ǇƻŘƧŜǘƧŀ ǎǊŜőǳƧŜƧƻ ǇǊƛ ƴƧŜƎƻǾƛ ǳǇƻǊŀōƛΦ !ǾǘƻǊ ƧŜ ƛȊǾŜŘŜƭ ǊŀȊƛǎƪŀǾƻ ƳŜŘ ƛƴŦƻǊƳŀŎƛƧǎƪƻ ǘŜƘƴƻƭƻǑƪƛƳ L¢ ǇƻŘƧŜǘƧƛΣ ƪƛ ǎƻ ƛƳǇƭŜƳŜƴtirala EFQM, 
ƛƴ ǳƎƻǘƻǾƛƭΣ Řŀ ǎƻ ƴŀƧǇƻƎƻǎǘŜƧǑƛ ƛȊȊƛǾƛ ƴŜƧŀǎƴƛ ǇǊƻŎŜǎƛΣ ǎƭŀōŀ ƪƻƳǳƴƛƪŀŎƛƧŀ ƳŜŘ ŜƪƛǇŀƳƛ ƛƴ ƴŜǎƪƭŀŘƧŜ ƳŜŘ ǎǘǊŀǘŜǑƪƛƳƛ ŎƛƭƧƛ ƛƴ operativnimi 
ƴŀƭƻƎŀƳƛΦ ±ŜƴŘŀǊ Ǉŀ ǊŀȊƛǎƪŀǾŀ ǳƎƻǘŀǾƭƧŀ ǘǳŘƛ ǑǘŜǾƛƭƴŜ ǇǊŜŘƴƻǎǘƛΣ ǎŀƧ ǇǊŀǾƛƭƴŀ ǳǇƻǊŀōŀ ƳƻŘŜƭŀ ƭŀƘƪƻ ƛȊōƻƭƧǑŀ ƻǇŜǊŀǘƛǾƴƻ ǳőƛƴƪƻǾƛǘƻǎǘΣ 
ȊŀŘƻǾƻƭƧǎǘǾƻ ȊŀǇƻǎƭŜƴƛƘ ƛƴ ǇƻǎƭŜŘƛőƴƻ ǇƻǾŜőŀƴƧŜ ȊŀŘƻǾƻƭƧǎǘǾŀ ǎǘǊŀƴƪ ǘŜǊ ǇǊƻŦƛǘŀōƛƭƴƻǎǘ ǇƻŘƧŜǘƧŀΦ 
 
{ƳƛǘƘ όнлнлύ ǎŜ ƻǎǊŜŘƻǘƻőŀ ƴŀ ǳǇƻǊŀōƻ 9Cva ƳƻŘŜƭŀ Ǿ ǾŜƭƛƪƛƘ ǇƻŘƧŜǘƧƛƘΣ Ȋƭŀǎǘƛ ǘƛǎǘƛƘ Ǿ ǇǊƻƛȊǾƻŘƴƛƘ ǇŀƴƻƎŀƘΦ ± ǑǘǳŘƛƧƛ ǇǊƛƳŜǊŀ raziskuje, 
ƪŀƪƻ ǎƻ ǇƻŘƧŜǘƧŀΣ ƪƛ ǳǇƻǊŀōƭƧŀƧƻ 9Cva ƳƻŘŜƭΣ ǳǎǇŜƭŀ ƛȊōƻƭƧǑŀǘƛ ǎǾƻƧŜ ǇƻǎƭƻǾŀƴƧŜ Ȋ ƻǇǘƛƳƛȊŀŎƛƧƻ ǇǊƻŎŜǎƻǾΣ ǎǘŀƴŘŀǊŘƛȊŀŎƛƧƻ ƴŀƭƻƎ ƛƴ ǇƻǾŜőŀƴƻ 
ƻǎǊŜŘƻǘƻőŜƴƻǎǘƧƻ ƴŀ ǊŜȊǳƭǘŀǘŜΦ {ƳƛǘƘ ǇƻǳŘŀǊƧŀΣ Řŀ ƧŜ ƛƳǇƭŜƳŜƴǘŀŎƛƧŀ ƳƻŘŜƭŀ Ǿ ǾŜƭƛƪƛƘ ƻǊƎŀƴƛȊŀŎƛƧŀƘ ŘƻƭƎƻǊƻőŜƴ ǇǊƻŎŜǎΣ ƪƛ ȊŀƘǘeva 
ŀƴƎŀȌƛǊŀƴƻǎǘ ǾǎŜƘ ȊŀǇƻǎƭŜƴƛƘΣ ǾŜƴŘŀǊ ǊŜȊǳƭǘŀǘƛ Ǿ ǎƳƛǎƭǳ ǾŜőƧŜ ǳőƛƴƪƻǾƛǘƻǎǘƛ ƛƴ ȊƳŀƴƧǑŀƴƧŀ ǎǘǊƻǑƪƻǾ ǇƻƳŜƳōƴƻ pripomorejo k poslovni 
ǳǎǇŜǑƴƻǎǘƛΦ 
 
¢Ŝ ǊŀȊƛǎƪŀǾŜ Ƨŀǎƴƻ ƪŀȌŜƧƻΣ Řŀ ƧŜ 9Cva ƳƻŘŜƭ ƛȊƧŜƳƴƻ ǳǇƻǊŀōŜƴ Ǿ ǊŀȊƭƛőƴƛƘ ƛƴŘǳǎǘǊƛƧŀƘΣ ǾŜƴŘŀǊ ƧŜ ǇƻǘǊŜōƴƻ ǇǊƛƭŀƎƻŘƛǘƛ ƴƧŜƎƻǾ Ǉristop 
ǎǇŜŎƛŦƛőƴƛƳ ƛȊȊƛǾƻƳΣ ǎ ƪŀǘŜǊƛƳƛ ǎŜ ǎƻƻőŀƧƻ ǇƻŘƧŜǘƧŀ Ǿ ǊŀȊƭƛőƴƛƘ ǇŀƴƻƎŀƘΦ wŀȊƭƛőƴƛ ǎŜƪǘƻǊƧƛΣ ƪƻǘ ǎƻ L¢Σ ǇǊƻƛȊǾƻŘƴƧŀ ŀƭƛ ǎǘƻǊƛǘǾŜΣ ǎŜ ǎǊŜőǳƧŜƧƻ ǎ 
ǇƻǎŜōƴƛƳƛ ƛȊȊƛǾƛ ǇǊƛ ƛƳǇƭŜƳŜƴǘŀŎƛƧƛ ƳƻŘŜƭŀΣ ǾŜƴŘŀǊ ƧŜ ǎƪǳǇƴƛ ŎƛƭƧ ǾǎŜƳ ǇƻŘƧŜǘƧŜƳ ƻƳƻƎƻőƛǘƛ ŘƻǎŜƎƻ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛ ǎƪƻȊƛ ƪontinuirane 
ƛȊōƻƭƧǑŀǾŜΦ 
 

$ÒÕĿÂÅÎÉ ÖÉÄÉËÉ ÅÎÅÒÇÅÔÓËÅ ÔÒÁÎÚÉÃÉÊÅ ÉÎ ÐÏÍÅÎ ÖËÌÊÕéÅÖÁÎÊÁ ÄÅÌÅĿÎÉËÏÖ 
 
9ƴŜǊƎŜǘǎƪŀ ǘǊŀƴȊƛŎƛƧŀ ƴƛ ƭŜ ǘŜƘƴƛőƴƛ ƛȊȊƛǾΣ ǘŜƳǾŜő ǘǳŘƛ Ǝƭƻōƻƪƻ ŘǊǳȌōŜƴ ǇǊƻŎŜǎΦ ¦ǎǇŜǑƴƻǎǘ ŜƴŜǊƎŜǘǎƪƛƘ ǇǊƻƧŜƪǘƻǾ ƧŜ ǇƻƎƻǎǘƻ ƻŘvisna od 
ƴƧƛƘƻǾŜ ŘǊǳȌōŜƴŜ ǎǇǊŜƧŜƳƭƧƛǾƻǎǘƛΣ ƪƛ ǾƪƭƧǳőǳƧŜ Ǉƻƭƛǘƛőƴƻ ǇƻŘǇƻǊƻΣ ǇƻǘǊƻǑƴƛǑƪƻ ǇǊƛǇǊŀǾƭƧŜƴƻǎǘ ƛƴ ƭƻƪŀƭƴƻ ǇŀǊǘƛŎƛǇŀŎƛƧƻ όtŜǊlaviciute et al., 
нлмуΤ YƻƧƻ Ŝǘ ŀƭΦΣ нлннύΦ bŀ ŘǊǳȌōŜƴƻ ǎǇǊŜƧŜƳƭƧƛǾƻǎǘ ǾǇƭƛǾŀƧƻ ǑǘŜǾƛƭƴƛ ŘŜƧŀǾƴƛƪƛ ς od zaznanih okoljskih in zdravstvenih vplivov do 
ekonomskih skrbi in porazdelitve koristi (Bolwig et al., 2020; Komendantova, 2021). 
 
½ŀǘƻ ƧŜ ǇƻƳŜƳōƴƻΣ Řŀ ǎƻ ƴŀőǊǘƛ Ȋŀ ŜƴŜǊƎŜǘǎƪƛ ǇǊŜƘƻŘ ƻōƭƛƪƻǾŀƴƛ Ǿ ǎƻŘŜƭƻǾŀƴƧǳ Ȋ ǾǎŜƳƛ ǊŜƭŜǾŀƴǘƴƛƳƛ ŘŜƭŜȌƴƛƪƛΦ tŀǊǘƛŎƛǇŀǘƛǾƴƛ Ƴodeli in 
ǘǊŀƴǎǇŀǊŜƴǘƴƻ ǾƪƭƧǳőŜǾŀƴƧŜ ƧŀǾƴƻǎǘƛ ǇƻǾŜőǳƧŜƧƻ ƭŜƎƛǘƛƳƴƻǎǘ ǇǊƻƧŜƪǘƻǾ ǘŜǊ ȊƳŀƴƧǑǳƧŜƧƻ ǘǾŜƎŀƴƧŜ ƴŀǎǇǊƻǘƻǾŀƴƧ ό5ŜƭŀŦƛŜƭŘ Ŝǘ ŀl., 2021; Karimi 
ϧ wƻŘƛΣ нлннύΦ ¢ŀƪǑŜƴ ǾƪƭƧǳőǳƧƻő ǇǊƛǎǘƻǇ ǘǳŘƛ ƻƳƻƎƻőŀ ǊŀȊǾƻƧ ǇǊŀǾƛőƴƛƘ ƛƴ ǾȊŘǊȌƴƛƘ ŜƴŜǊƎŜǘǎƪƛƘ ǇƻƭƛǘƛƪΣ ƪƛ ȊƳŀƴƧǑǳƧŜƧƻ ŘǊǳȌōŜne neenakosti 
(Arias et al., 2023). 
 
±ƭƻƎŀ ŘǊǳȌōŜƴƛƘ ƛƴƻǾŀŎƛƧ ǇǊƛ ŜƴŜǊƎŜǘǎƪƛ ǘǊŀƴȊƛŎƛƧƛ ǇƻǎǘŀƧŀ ǾǎŜ ǇƻƳŜƳōƴŜƧǑŀΦ {ǇƻŘōǳƧŀƧƻ ƴƻǾŜ ƻōƭƛƪŜ ǎƻŘŜƭƻǾŀƴƧŀΣ ǎƻŎƛŀƭƴƻ ǇƻŘƧŜǘƴƛǑǘǾƻ ƛƴ 
ƭƻƪŀƭƴƻ ŀƴƎŀȌƛǊŀƴƻǎǘΣ ƪŀǊ ƧŜ ƪƭƧǳőƴƻ Ȋŀ ŘƻƭƎƻǊƻőƴƻ ǎǘŀōƛƭƴƻǎǘ ǘǊŀƧƴƻǎǘƴƛƘ ǊŜǑƛǘŜǾ όtƻǇŜǎŎǳ Ŝǘ ŀƭΦΣ нлннύΦ hōƭƛƪƻǾŀƭŎƛ Ǉolitik se zato vse bolj 



 

 

  

ȊŀǾŜŘŀƧƻ ǇƻƳŜƴŀ ȊƎƻŘƴƧŜƎŀ ǾƪƭƧǳőŜǾŀƴƧŀ ǎƪǳǇƴƻǎǘƛ ƛƴ ŎƛǾƛƭƴŜ ŘǊǳȌōŜ Ǿ ŜƴŜǊƎŜǘǎƪƻ ƴŀőǊǘƻǾŀƴƧŜΣ ƪŀǊ ǇƻǎǘŀƧŀ ǘŜƳŜƭƧ ǳőƛƴƪƻǾƛǘŜ ƛƴ ǇǊŀǾƛőƴŜ 
energetske prihodnosti. 
 

2ÁÚÉÓËÏÖÁÌÎÉ ÎÁéÒÔ 
 

-ÅÔÏÄÏÌÏĤËÉ ÏËÖÉÒ ÉÎ ËÏÎÔÅËÓÔ ÒÁÚÉÓËÁÖÅ 
 
½ŀ ƛȊǾŜŘōƻ ǊŀȊƛǎƪŀǾŜ ǎƳƻ ǳǇƻǊŀōƛƭƛ ǾŜő ǊŀȊƭƛőƴƛƘ ƳŜǘƻŘΣ Řŀ ōƛ ȊŀƎƻǘƻǾƛƭƛ ŎŜƭƻǾƛǘ ǇǊŜƎƭŜŘ ƻ ǳǇƻǊŀōƛ 9Cva ƳƻŘŜƭŀ Ǿ ǇǊŀƪǎƛΣ ǇǊŜŘvsem v IT 
ǇƻŘƧŜǘƧǳΦ aŜǘƻŘŜ ǾƪƭƧǳőǳƧŜƧƻ ŀƴŀƭƛȊƻΣ ƪƻƳǇŀǊŀǘƛǾƴƻ ŀƴŀƭƛȊƻΣ ǑǘǳŘƛƧƻ ǇǊƛƳŜǊŀΣ ŜƳǇƛǊƛőƴƻ ŀƴŀƭƛȊƻ ǇƻŘŀǘƪƻǾ ǘŜǊ ŘƻŘŀǘƴŜ ƳŜǘƻŘe za 
ǇǊƛŘƻōƛǘŜǾ ǾǇƻƎƭŜŘƻǾ ƛȊ ǊŀȊƭƛőƴƛƘ ǾƛǊƻǾΦ 
 

Analiza in sinteza  
 

± ƻƪǾƛǊǳ ŀƴŀƭƛȊŜ ǎƳƻ ǇǊƻǳőƛƭƛ ƪƻƳǇƻƴŜƴǘŜ 9Cva ƳƻŘŜƭŀΣ ǾƪƭƧǳőƴƻ Ȋ ƴƧŜƎƻǾƛƳƛ ƻǎƴƻǾƴƛƳƛ ƪǊƛǘŜǊƛƧƛ όǾƻŘƛǘŜƭƧǎǘǾƻΣ ǎǘǊŀǘŜƎƛƧŀΣ 
procesi, ljudje, rezultati, trajnost) in njegovo logiko RADAR. Poudarek je bil na razumevanju pomena trajnosti in inovacij, saj 
sta to ƪƭƧǳőƴŀ ŜƭŜƳŜƴǘŀΣ ƪƛ ƻƳƻƎƻőŀǘŀ ŘƻƭƎƻǊƻőƴƻ ƪƻƴƪǳǊŜƴőƴƻǎǘ ǇƻŘƧŜǘƛƧΦ tǊŀǾ ǘŀƪƻ ǎƳƻ ǎŜ ƻǎǊŜŘƻǘƻőƛƭƛ ƴŀ ǾƭƻƎƻ ǾƪƭƧǳőŜǾŀƴƧŀ 
ǾǎŜƘ ŘŜƭŜȌƴƛƪƻǾ όȊŀǇƻǎƭŜƴƛΣ ǎǘǊŀƴƪŜΣ ŘƻōŀǾƛǘŜƭƧƛύ Ǿ ǇǊƻŎŜǎ ƛȊōƻƭƧǑŀǾΣ ǎŀƧ ǎƻ ǘƛ ƪƭƧǳőƴƛ Ȋŀ ǳǎǇŜǑƴƻ ƛƳǇƭŜƳŜƴǘŀŎƛƧƻ ƳƻŘŜƭŀΦ 
 

Zdruģili smo podatke iz razliļnih virov, kot so ġtudije primerov, znanstveni ļlanki in poslovna poroļila. Ta so bila organizirana 

in analizirana v strukturiran pregled, ki nam je omogoļil boljġe razumevanje teorije in prakse uporabe EFQM modela. Sinteza 

je pomagala pri oblikovanju ġirġega pogleda na delovanje modela v razliļnih industrijah, zlasti v IT sektorju. 
 

Komparativna metoda  
 
Izvedli smo primerjavo med EFQM modelom in drugimi modeli za upravljanje kakovosti, kot sta Lean Management in ISO standardi. 
 
Lean Management ŘŀƧŜ ǇǊŜŘƴƻǎǘ ƻǇǘƛƳƛȊŀŎƛƧƛ ǇǊƻŎŜǎƻǾ Ȋ ȊƳŀƴƧǑŀƴƧŜƳ ƴŜǇƻǘǊŜōƴƛƘ ƪƻǊŀƪƻǾΣ ƪŀǊ ǇǊƛǇƻƳƻǊŜ ƪ ǾŜőƧƛ ǳőƛƴƪƻǾƛǘƻǎǘƛ ƛƴ 
ȊƳŀƴƧǑŀƴƧǳ ǎǘǊƻǑƪƻǾΦ ±ŜƴŘŀǊ Ǉŀ ƴŜ ǾƪƭƧǳőǳƧŜ ǑƛǊǑŜ ǎǘǊŀǘŜƎƛƧŜΣ ƭƧǳŘƛ ƛƴ ǊŜȊǳƭǘŀǘƻǾ ƴŀ Ŝƴŀƪ ƴŀőƛƴ ƪƻǘ 9CvaΦ 
 
ISO standardi ǎƻ ƻǎǊŜŘƻǘƻőŜƴƛ ƴŀ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ǎƪƭŀŘƴƻǎǘƛ ǎ ǇǊŜŘǇƛǎŀƴƛƳƛ ǎǇŜŎƛŦƛƪŀŎƛƧŀƳƛΣ ƳŜŘǘŜƳ ƪƻ 9Cva ƳƻŘŜƭ ǇǊŜǎŜƎŀ ǘŀ ǇǊƛǎǘƻǇ Ȋ 
ǾƪƭƧǳőƛǘǾƛƧƻ ŘƻƭƎƻǊƻőƴƛƘ ŎƛƭƧŜǾ ƛƴ ǑƛǊǑŜ ŘǊǳȌōŜƴŜ ƻŘƎƻǾƻǊƴƻǎǘƛΦ 9Cva ǇƻƴǳƧŀ ŎŜƭƻǾƛǘŜƧǑƛ ƻƪǾƛǊΣ ƪƛ ǾƪƭƧǳőǳƧŜ ǾǎŜ ǾƛŘƛƪŜ ǇƻǎƭƻǾanja podjetja, 
ƪŀǊ ƻƳƻƎƻőŀ ǘǊŀƧƴƻǎǘƴŜ ǎǇǊŜƳŜƳōŜ ƛƴ ƛȊōƻƭƧǑŀǾŜΦ ¢ŀ ƪƻƳǇŀǊŀǘƛǾƴŀ ŀƴŀƭƛȊŀ ƧŜ ǇƻƳŀƎŀƭŀ ōƻƭƧŜ ǊŀȊǳƳŜǘƛ ǇǊŜŘƴƻǎǘƛ ƛƴ ǎƭŀōƻǎǘƛ ǊŀȊƭƛőƴƛƘ 
pristopov v poslovnem okolju. 
 
 

£ÔÕÄÉÊÁ ÐÒÉÍÅÒÁ 
 
hōǊŀǾƴŀǾŀƭƛ ǎƳƻ ǎǊŜŘƴƧŜ ǾŜƭƛƪƻ L¢ ǇƻŘƧŜǘƧŜΣ ƪƛ ƧŜ ƛƳŜƭƻ ǘŜȌŀǾŜ ǎ ǇǊƻŎŜǎƛΣ ƪƻƳǳƴƛƪŀŎƛƧƻ ƛƴ ȊŀŘƻǾƻƭƧǎǘǾƻƳ ǎǘǊŀƴƪΦ ± ǑǘǳŘƛƧƛ ǇǊƛmera smo 
ŀƴŀƭƛȊƛǊŀƭƛ ǘǊŜƴǳǘƴŜ ƻǇŜǊŀǘƛǾƴŜ ƛȊȊƛǾŜ ǇƻŘƧŜǘƧŀ ƛƴ ǇǊƻǳőƛƭƛΣ ƪŀƪƻ ƭŀƘƪƻ 9Cva ƳƻŘŜƭ ǇƻƳŀƎŀ ǇǊƛ ƛȊōƻƭƧǑŀǾƛ ǘŜƘ ǘŜȌŀǾΦ 
 
Izzivi v podjetju: tƻŘƧŜǘƧŜ ǎŜ ƧŜ ǎƻƻőŀƭƻ Ȋ ƴŜƧŀǎƴƛƳƛ ǇǊƻŎŜǎƛ ǊŀȊǾƻƧŀ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜΣ ǎƭŀōƻ ƪƻƳǳƴƛƪŀŎƛƧƻ ƳŜŘ ƻŘŘŜƭƪƛ ƛƴ ƴƛȊƪƛƳ 
zadovoljstvom strank, kar je vplivalo na njihov poslovni uspeh. 
 
wŜǑƛǘǾŜ ǎ ǇƻƳƻőƧƻ 9CvaΥ ¦ǇƻǊŀōŀ ƳƻŘŜƭŀ ƧŜ ƻƳƻƎƻőƛƭŀ ǇƻŘƧŜǘƧǳ ǎƛǎǘŜƳŀǘƛőƴƻ ŀƴŀƭƛȊƻ ƛƴ ƛȊōƻƭƧǑŀƴƧŜ ǘŜƘ ǇǊƻŎŜǎƻǾΣ ƪŀǊ ƧŜ ǇǊƛǾŜŘƭƻ Řƻ ǾŜőƧŜ 
ǇǊƻŘǳƪǘƛǾƴƻǎǘƛΣ ǾŜőƧŜ ŀƴƎŀȌƛǊŀƴƻǎǘƛ ȊŀǇƻǎƭŜƴƛƘ ƛƴ ƛȊōƻƭƧǑŀƴƧŀ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾΦ 
 

Analiza podatkov  
 
LȊǾŜŘƭƛ ǎƳƻ ŀƴŀƭƛȊƻ ƪƭƧǳőƴƛƘ ƪŀȊŀƭƴƛƪƻǾ ǳǎǇŜǑƴƻǎǘƛΣ ƪƛ ǎƻ ƻƳƻƎƻőƛƭƛ ƳŜǊƧŜƴƧŜ ƴŀǇǊŜŘƪŀ ǇƻŘƧŜǘƧŀ Ǉƻ ƛƳǇƭŜƳŜƴǘŀŎƛƧƛ 9Cva ƳƻŘŜƭŀΥ 

¶ Rast prihodkov je bila merjena s primerjavo letnih prihodkov pred in po implementaciji modela. 

¶ LȊōƻƭƧǑŀƴƧŜ ƴƻǘǊŀƴƧƛƘ ǇǊƻŎŜǎƻǾ ǎƳƻ ǎǇǊŜƳƭƧŀƭƛ ǎƪƻȊƛ őŀǎƻǾƴŜ ǊƻƪŜ ƛƴ ȊƳŀƴƧǑŀƴƧŜ ƴŀǇŀƪ Ǿ ǇǊƻƛȊǾƻŘƴƧƛ ǘŜǊ ǊŀȊǾƻƧƴŜ ǇǊƻŎŜǎŜΦ 

¶ tƻǾŜőŀƴƧŜ ƭƻƧŀƭƴƻǎǘƛ ǎǘǊŀƴƪ ƧŜ ōƛƭƻ ƳŜǊƧŜƴƻ ǎ ǇƻǾŜőŀƴƧŜƳ bŜǘ tǊƻƳƻǘŜǊ {ŎƻǊŜ όbt{ύ ƛƴ ȊƳŀƴƧǑŀƴƧŜƳ ǑǘŜǾƛƭŀ ǇǊƛǘƻȌō ǎǘǊŀƴƪΦ 

¶ ½ƴƛȌŀƴƧŜ ƻǇŜǊŀǘƛǾƴƛƘ ǎǘǊƻǑƪƻǾ ǎƳƻ ǎǇǊŜƳƭƧŀƭƛ Ȋ ŀƴŀƭƛȊƻ ǎǘǊƻǑƪƻǾ ǇǊŜŘ ƛƴ Ǉƻ ƻǇǘƛƳƛȊŀŎƛƧƛ ǇǊƻŎŜǎƻǾΦ 
 

Uporaba modela na izbranem podjetju  



 

 

  

 
Kontekst in izzivi  

 
L¢ ǇƻŘƧŜǘƧŜ Ȋ мрл ȊŀǇƻǎƭŜƴƛƳƛ ǎŜ ƧŜ ǎƻƻőŀƭƻ ǎ ǑǘŜǾƛƭƴƛƳƛ ǘŜȌŀǾŀƳƛΣ ƪƛ ǎƻ ƻƎǊƻȊƛƭŜ ƴƧŜƎƻǾƻ ŘƻƭƎƻǊƻőƴƻ ǳǎǇŜǑƴƻǎǘ ƛƴ ǎǇƻǎƻōƴƻǎǘ konkuriranja 
ƴŀ ǘǊƎǳΦ YƭƧǳőƴƛ ƛȊȊƛǾƛΣ ƪƛ ǎƻ ōƛƭƛ ǇǊŜǇƻȊƴŀƴƛ ƳŜŘ ȊŀőŜǘƴƻ ŀƴŀƭƛȊƻΣ ǎƻ ǾƪƭƧǳőŜǾŀƭƛΥ 
 
Nepovezani oddelki in pomanjkanje centraliziranih informacijskih sistemov - Ǿ ǇƻŘƧŜǘƧǳ ǎƻ ǊŀȊƭƛőƴƛ ƻŘŘŜƭƪƛ όǊŀȊǾƻƧΣ ǇǊƻŘŀƧŀΣ ǇƻŘǇƻǊŀύ 
ŘŜƭƻǾŀƭƛ Ǿ ƛȊƻƭŀŎƛƧƛΣ ƪŀǊ ƧŜ ǇƻǾȊǊƻőƛƭƻ ǇƻŘǾŀƧŀƴƧŜ ƴŀƭƻƎΣ ƴŀǇŀƪŜ ǇǊƛ ǳǎƪƭŀƧŜǾŀƴƧǳ ƴŀƭƻƎ ƛƴ ƴŜǳőƛƴƪƻǾƛǘƻǎǘΦ aŀƴƧƪŀƭ ƧŜ ŜƴƻǘŜƴ informacijski 
ǎƛǎǘŜƳΣ ƪƛ ōƛ ƻƳƻƎƻőƛƭ ǘŜƪƻőƻ ƛȊƳŜƴƧŀǾƻ ǇƻŘŀǘƪƻǾΣ ƪŀǊ ƧŜ vplivalo na kakovost in hitrost storitev. Na primer, razvojni oddelek ni imel 
dostopa do povratnih informacij iz prodaje in podpore, kar je vplivalo na prilagodljivost in hitro odzivanje na spremembe. 
 
bƛȊƪƻ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǘǊŀƴƪ ȊŀǊŀŘƛ ȊŀƳǳŘ ǇǊƛ ƛƳǇƭŜƳŜƴǘŀŎƛƧƛ ǊŜǑƛǘŜǾ - zaradi slabo usklajenih procesov in neusklajenih prioritet med oddelki 
ǎƻ ǇǊƻƧŜƪǘƛ ǇƻƎƻǎǘƻ ȊŀƳǳƧŀƭƛΦ ½ŀƳǳŘŜ ǇǊƛ ƛƳǇƭŜƳŜƴǘŀŎƛƧƛ ǊŜǑƛǘŜǾ ǎƻ ǇǊƛǾŜŘƭŜ Řƻ ƴŜȊŀŘƻǾƻƭƧǎǘǾŀ ǎǘǊŀƴƪΣ ƪŀǊ ƧŜ ǇƻǾȊǊƻőƛƭƻ ƛȊƎǳōo zaupanja in 
ȊƳŀƴƧǑŀƴƧŜ ǑǘŜǾƛƭŀ ǇƻƴƻǾƴƛƘ ƴŀǊƻőƛƭΦ tƻƳŀƴƧƪŀƴƧŜ ƴŀǘŀƴőƴŜƎŀ ǎǇǊŜƳƭƧŀƴƧŀ ƴŀǇǊŜŘƪŀ ǇǊƻƧŜƪǘƻǾ ƛƴ ƴŀǇŀƪ Ǿ ƪƻƳǳƴƛƪŀŎƛƧƛ ǎ ǎǘǊŀƴƪŀƳƛ ƧŜ 
prispevalo k temu problemu. 
 
Visoka fluktuacija zaposlenih zaradi nejasnih razvojnih poti in slabega vodenja - ȊŀǇƻǎƭŜƴƛ ǎƻ ǇƻƎƻǎǘƻ őǳǘƛƭƛ ǇƻƳŀƴƧƪŀƴƧŜ ƪŀǊƛŜǊƴƛƘ 
ƳƻȌƴƻǎǘƛ ƛƴ ǎƳŜǊƛ ȊƴƻǘǊŀƧ ǇƻŘƧŜǘƧŀΦ tƻƳŀƴƪŀƴƧŜ ƧŀǎƴƛƘ ƴŀőǊǘƻǾ Ȋŀ ǎǘǊƻƪƻǾƴƛ ǊŀȊǾƻƧ ƛƴ ƴŀǇǊŜŘƻǾŀƴƧŜ ƧŜ ǇƻǾȊǊƻőƛƭƻ ƴŜȊŀŘƻǾƻƭƧǎǘǾo in 
ǇƻǾŜőŀƴƻ ŦƭǳƪǘǳŀŎƛƧƻΦ {ƭŀōƻ ǾƻŘŜƴƧŜ ƛƴ ǇƻƳŀƴƧƪŀƴƧŜ ǳǎƳŜǊƛǘǾŜ ǎ ǎǘǊŀƴƛ ǾƻŘstvenih kadrov sta bila prav tako dejavnika, ki sta vplivala na 
ƳƻǘƛǾŀŎƛƧƻ ȊŀǇƻǎƭŜƴƛƘΦ ½ŀǇƻǎƭŜƴƛ ƴƛǎƻ őǳǘƛƭƛ ǇƻŘǇƻǊŜ ǇǊƛ ǎǾƻƧŜƳ ƻǎŜōƴŜƳ ƛƴ ǇǊƻŦŜǎƛƻƴŀƭƴŜƳ ǊŀȊǾƻƧǳΣ ƪŀǊ ƧŜ ǇǊƛǎǇŜǾalo k odhodom 
talentiranih posameznikov. 
 
Nepregledni procesi razvoja programske opreme - ǇǊƻŎŜǎƛ ǊŀȊǾƻƧŀ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜ ƴƛǎƻ ōƛƭƛ ǎǘŀƴŘŀǊŘƛȊƛǊŀƴƛΣ ƪŀǊ ƧŜ ǇƻǾȊǊƻőŀƭƻ 
ƴŜǳǎƪƭŀƧŜƴƻǎǘ ƳŜŘ ŜƪƛǇŀƳƛ ƛƴ ǇƻǾŜőŀƴƧŜ ƴŀǇŀƪΦ .ǊŜȊ ǳǎǘǊŜȊƴƛƘ ǇǊƻǘƻƪƻƭƻǾ ƛƴ ǎǘŀƴŘŀǊŘƻǾ ǎƻ ōƛƭŜ ƴŀƭƻƎŜ ǇƻƎƻǎǘƻ ǇƻŘǾƻƧŜƴŜ ŀƭƛ ƴŀǇŀőƴƻ 
ŘƻŘŜƭƧŜƴŜΣ ƪŀǊ ƧŜ ǇǊƛǇŜƭƧŀƭƻ Řƻ ǇƻǾŜőŀƴƧŀ ǎǘǊƻǑƪƻǾ ƛƴ ǇƻŘŀƭƧǑŀƴƧŀ őŀǎƻǾƴƛƘ ǊƻƪƻǾ Ȋŀ ŘƻƪƻƴőŀƴƧŜ ǇǊƻƧŜƪǘƻǾΦ tƻƳŀƴƧƪŀƴƧŜ ƴŀǘŀƴőƴƛƘ ǎƳŜǊƴƛŎ 
Ȋŀ ǘŜǎǘƛǊŀƴƧŜ ƛƴ ǇǊŜǾŜǊƧŀƴƧŜ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜ ƧŜ ǾƻŘƛƭƻ Ǿ ǇƻǾŜőŀƴƻ ǑǘŜǾƛƭƻ ƴŀǇŀƪ Ǿ ƪƻƴőƴŜƳ ƛȊŘŜƭƪǳΣ ƪŀǊ ƧŜ ǾǇƭƛǾŀƭƻ ƴa zadovoljstvo 
strank. 
 
Nezadostna uporaba naprednih tehnologij in orodij - L¢ ǇƻŘƧŜǘƧŜ ƴƛ Ǿ ŎŜƭƻǘƛ ƛȊƪƻǊƛǑőŀƭƻ ƳƻȌƴƻǎǘƛΣ ƪƛ ƧƛƘ ǇƻƴǳƧŀƧƻ ƴŀǇǊŜŘƴŜ ǘŜƘƴƻƭƻƎƛƧŜ ƛƴ 
ƻǊƻŘƧŀ Ȋŀ ǇǊƻƧŜƪǘƴƻ ǾƻŘŜƴƧŜΦ tƻƳŀƴƧƪŀƴƧŜ ƴŀǇǊŜŘƴƛƘ ǎƛǎǘŜƳƻǾ Ȋŀ ƻōǾƭŀŘƻǾŀƴƧŜ ǇǊƻƧŜƪǘƻǾΣ ƪƻǘ ƧŜ WƛǊŀΣ ƧŜ ƻǘŜȌŜǾŀƭƻ ǎǇǊŜƳƭƧŀƴƧŜ napredka 
in dodeljevanje nalog. Tudi uporaba orodij za komunikacijo, kot so Slack ali Microsoft Teams, ni bila v celoti implementirana, kar je 
ǇǊƛǎǇŜǾŀƭƻ ƪ ǎƭŀōƛ ƛƴǘŜǊƴŜ ƪƻƳǳƴƛƪŀŎƛƧƛΦ tƻƳŀƴƧƪŀƴƧŜ ǘŜƘ ƻǊƻŘƛƧ ƧŜ ǇƻƳŜƴƛƭƻΣ Řŀ ǎƻ ȊŀǇƻǎƭŜƴƛ ǇƻǊŀōƛƭƛ ǾŜő őŀǎŀ Ȋŀ ǳǎƪƭŀƧŜǾŀƴƧŜ ƴŀƭƻƎ ƛƴ 
ǊŜǑŜǾŀƴƧŜ ǘŜȌŀǾΣ ƴŀƳŜǎǘƻ Řŀ ōƛ ǎŜ ƻǎǊŜŘƻǘƻőƛƭƛ ƴŀ ǳőƛƴƪƻǾƛǘƻ ƛȊǾŜŘōƻ ƴŀƭƻƎΦ 
 
Pomanjkanje integracije med procesi in strategijami podjetja - podjetje ni imelo jasno definirane strategije, ki bi usklajevala vse poslovne 
ŦǳƴƪŎƛƧŜΦ tƻƳŀƴƧƪŀƴƧŜ ŘƻƭƎƻǊƻőƴƛƘ ŎƛƭƧŜǾ ƛƴ ǳǎƪƭŀƧŜƴƛƘ ǇƻǎƭƻǾƴƛƘ ǎǘǊŀǘŜƎƛƧ ƧŜ ǇƻƳŜƴƛƭƻΣ Řŀ ǎƻ ǎŜ ǇƻǎŀƳŜȊƴƛ ƻŘŘŜƭƪƛ ƻǎǊŜŘƻǘƻőŀli na svoje 
cilje, namesto da bi sodelovali pri doseƎŀƴƧǳ ǎƪǳǇƴƛƘ ŎƛƭƧŜǾ ǇƻŘƧŜǘƧŀΦ ¢ƻ ƧŜ ǇƻǾȊǊƻőƛƭƻ ǎƭŀōƻ ǳǎƪƭŀƧŜƴƻǎǘ ƳŜŘ ǎǘǊŀǘŜƎƛƧƻ ƛƴ ƻǇŜǊŀǘƛǾƴƛƳƛ 
ǇǊƻŎŜǎƛΣ ƪŀǊ ƧŜ ǾƻŘƛƭƻ Ǿ ƴŜǳőƛƴƪƻǾƛǘƻǎǘ ƴŀ ǾǎŜƘ ǊŀǾƴŜƘ ǇƻŘƧŜǘƧŀΦ 
 

Ocena trenutnega stanja skozi logiko RADAR 
 
tƻŘƧŜǘƧŜ ƧŜ ǳǇƻǊŀōƛƭƻ ƭƻƎƛƪƻ w!5!w Ȋŀ ǎƛǎǘŜƳŀǘƛőƴƻ ƻŎŜƴƻ ǘǊŜƴǳǘƴŜƎŀ ǎǘŀƴƧŀΣ Řŀ ōƛ ƛŘŜƴǘƛŦƛŎƛǊŀƭƻ ƪƭƧǳőƴŜ ƛȊȊƛǾŜ ƛƴ ǇǊƛƭƻȌƴƻǎǘƛ Ȋŀ ƛȊōƻƭƧǑŀƴƧŜΦ 
{ ǘŜƳ ǇǊƛǎǘƻǇƻƳ ƧŜ ōƛƭƻ ƳƻƎƻőŜ ǇǊŜǇƻȊƴŀǘƛ ƪǊƛǘƛőƴŜ ǘƻőƪŜ Ǿ ǇǊƻŎŜǎƛƘ ƛƴ ǎǘǊǳƪǘǳǊƛǊŀǘƛ ǎǘǊŀǘŜƎƛƧŜ Ȋŀ ƴƧƛƘƻǾƻ ƻŘǇǊŀǾo. 
 
Pristop (Approach): 
tƻŘƧŜǘƧŜ ƧŜ ƴŀƧǇǊŜƧ ƛŘŜƴǘƛŦƛŎƛǊŀƭƻ ƪƭƧǳőƴŜ ǇƻǎƭƻǾƴŜ ǇǊƻŎŜǎŜΣ ƪƛ ǎƻ ƴŀƧōƻƭƧ ǾǇƭƛǾŀƭƛ ƴŀ ǳőƛƴƪƻǾƛǘƻǎǘ ƛƴ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǘǊŀƴƪΦ Dlavni poudarek je 
bil na: 

¶ Sodelovanju med oddelki: Vzpostavitev jasnih protokolov za komunikacijo in izmenjavo informacij med razvojnimi, prodajnimi in 
ǇƻŘǇƻǊƴƛƳƛ ŜƪƛǇŀƳƛΦ tǊŜŘ ǘŜƳ ǎƻ ōƛƭŜ ƴŀƭƻƎŜ ǇƻƎƻǎǘƻ ǇƻŘǾƻƧŜƴŜ ŀƭƛ ƴŀǇŀőƴƻ ǊŀȊǳƳƭƧŜƴŜ ȊŀǊŀŘƛ ǇƻƳŀƴƧƪŀƴƧŀ ǳǎƪƭŀƧŜƴƻǎǘƛΦ 

¶ {ǘŀƴŘŀǊŘƛȊŀŎƛƧƛ ǇǊƻŎŜǎƻǾΥ hōƭƛƪƻǾŀƴƛ ǎƻ ōƛƭƛ ƻƪǾƛǊƧƛ Ȋŀ ǊŀȊǾƻƧ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜΣ ƪƛ ǾƪƭƧǳőǳƧŜƧƻ ƴŀǘŀƴőƴƻ ƻǇǊŜŘŜƭƧŜƴŜ ŦŀȊŜΣ ƪot so 
ƴŀőǊǘƻǾŀƴƧŜΣ ƛȊǾŜŘōŀ ƛƴ ǘŜǎǘƛǊŀƴƧŜΦ ¢ƛ ƻƪǾƛǊƧƛ ǎƻ ȊƳŀƴƧǑŀƭƛ ȊŀƳǳŘŜ ƛƴ ƛȊōƻƭƧǑŀƭƛ ǇǊŜƎƭŜŘƴƻǎǘΦ 

¶ hǎǊŜŘƻǘƻőŜƴƻǎǘƛ ƴŀ ƪƭƧǳőƴŜ ƪŀȊŀƭƴƛƪŜ ǳǎǇŜǑƴƻǎǘƛΥ tƻǳŘŀǊŜƪ ƴŀ ƳŜǊƛǘǾŀƘΣ ƪƻǘ ǎƻ őŀǎ ǊŀȊǾƻƧŀΣ ǎǘǊƻǑƪƛ ƴŀ ǇǊƻƧŜƪǘ ƛƴ ǑǘŜǾƛƭƻ ƴŀǇŀk v 
programski opremi, da bi ocenili trenutno stanje. 

 
Izvedba (Deploy): 
Za podporo implementaciji so bila uporabljena napredna digitalna orodja, kot so: 



 

 

  

¶ Jira in Confluence: ½ŀ ǳǇǊŀǾƭƧŀƴƧŜ ǇǊƻƧŜƪǘƻǾΣ ŘƻŘŜƭƧŜǾŀƴƧŜ ƴŀƭƻƎ ƛƴ ǎǇǊŜƳƭƧŀƴƧŜ ƴŀǇǊŜŘƪŀΦ ¦ǾŜŘōŀ ǘŜƘ ƻǊƻŘƛƧ ƧŜ ƻƳƻƎƻőƛƭŀ 
preglednost in enostavno komunikacijo znotraj ekip. 

¶ Slack: ½ŀ ƛȊōƻƭƧǑŀƴƧŜ ƛƴǘŜǊƴŜ ƪƻƳǳƴƛƪŀŎƛƧŜ ƳŜŘ ƻŘŘŜƭƪƛΦ ¢ƻ ƧŜ ōƛǎǘǾŜƴƻ ȊƳŀƴƧǑŀƭƻ ǑǘŜǾƛƭƻ Ŝ-ǇƻǑǘƴƛƘ ǎǇƻǊƻőƛƭ ƛƴ ǇƻǾŜőŀƭƻ ƻŘȊƛǾƴƻǎǘ 
ekip. 

¶ Sistemi za povratne informacije: Postavljeni so bili digitalni obrazci, kjer so zaposleni in stranke lahko redno podajali povratne 
informacije. 

¶ Program usposabljanja: ±ƻŘƧŜ ŜƪƛǇ ǎƻ ōƛƭƛ ǳǎǇƻǎƻōƭƧŜƴƛ Ȋŀ ōƻƭƧ ǳőƛƴƪƻǾƛǘƻ ŘŜƭŜƎƛǊŀƴƧŜ ƴŀƭƻƎ ƛƴ ǇƻŘǇƻǊƻ ȊŀǇƻǎƭŜƴƛƳ ǇǊƛ ƴƧƛƘƻǾŜƳ 
delu. 

 
Ocena (Assess): 

¶ tƻŘƧŜǘƧŜ ƧŜ ǾȊǇƻǎǘŀǾƛƭƻ ƴŀǘŀƴőŜƴ ǎƛǎǘŜƳ Ȋŀ ǊŜŘƴƻ ƻŎŜƴƧŜǾŀƴƧŜ ƴŀǇǊŜŘƪŀΥ 

¶ Meritve zadovoljstva strank: ¦ǇƻǊŀōƭƧŜƴƛ ǎƻ ōƛƭƛ ǾǇǊŀǑŀƭƴƛƪƛ Ȋŀ ƳŜǊƧŜƴƧŜ bt{ ƛƴ ȊōƛǊŀƴƧŜ ǇƻǾǊŀǘƴƛƘ ƛƴŦƻǊƳŀŎƛƧ ƎƭŜŘŜ ƴŀ ǇƻǎŀƳŜȊƴŜ 
projekte. 

¶ Notranje ankete: ¦ǾŜŘŜƴŜ ǎƻ ōƛƭŜ ƳŜǎŜőƴŜ ŀƴƪŜǘŜ Ȋŀ ȊŀǇƻǎƭŜƴŜΣ ƪƛ ǎƻ ƳŜǊƛƭŜ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎ ŘŜƭƻǾƴƛƳƛ ǇƻƎƻƧƛΣ ƪƻƳǳƴƛƪŀŎƛƧƻ ƛƴ 
podporo vodstva. 

¶ Analiza napredka projektov: bŀ ǇƻŘƭŀƎƛ ǇƻǊƻőƛƭ ƛȊ WƛǊŜ ƧŜ ōƛƭƻ ƳƻƎƻőŜ ǎƭŜŘƛǘƛΣ ƪŀǘŜǊƛ ǇǊƻƧŜƪǘƛ ȊŀƻǎǘŀƧŀƧƻ Ȋŀ ƴŀőǊǘƛ ƛƴ ȊŀƪŀƧΦ 

¶ Redni pregledi KPI-jev: 9ƪƛǇŀ ƧŜ ƴŀ ƳŜǎŜőƴƛƘ ǎŜǎǘŀƴƪƛƘ ǇǊŜƎƭŜŘŀƭŀ ƪŀȊŀƭƴƛƪŜΣ ƪƻǘ ǎƻ őŀǎ ǊŀȊǾƻƧŀΣ ǑǘŜǾƛƭƻ ȊŀƪƭƧǳőŜƴƛƘ ǇǊƻƧŜƪǘƻǾ ƛƴ 
ǑǘŜǾƛƭƻ ƴŀǇŀƪ Ǿ ǇǊƻƎǊŀƳǎƪƛ ƻǇǊŜƳƛΦ 

 
Prilagoditev (Refine): 
bŀ ǇƻŘƭŀƎƛ ǊŜȊǳƭǘŀǘƻǾ ƻŎŜƴŜ ǎƻ ōƛƭŜ ǎǇǊŜƧŜǘŜ ƴŀǎƭŜŘƴƧŜ ƛȊōƻƭƧǑŀǾŜΥ 
ω WŀǎƴŜƧǑŜ ƻǇǊŜŘŜƭƛǘǾŜ ƻŘƎƻǾƻǊƴƻǎǘƛΥ ±ǎŀƪŀ ŜƪƛǇŀ ƛƴ őƭŀƴ ŜƪƛǇŜ ǎƻ Řƻōƛƭƛ ƴŀǘŀƴőƴƻ ŘƻƭƻőŜƴŜ ƴŀƭƻƎŜ ƛƴ ŎƛƭƧŜ Ȋŀ Ǿǎŀƪ ǇǊƻƧŜƪǘΣ ƪŀǊ ƧŜ 
ȊƳŀƴƧǑŀƭƻ ŘǾƻǳƳƴƻǎǘ ƛƴ ǇƻŘǾŀƧŀƴƧŜ ŘŜƭŀΦ 
ω Poenostavitev postopkov: CŀȊŜ ǊŀȊǾƻƧŀ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜ ǎƻ ōƛƭŜ ǇǊƛƭŀƎƻƧŜƴŜ ǘŀƪƻΣ Řŀ ǎƻ ǾƪƭƧǳőƛƭŜ ƳŀƴƧǑŜ ƛǘŜǊŀŎƛƧŜΣ ƪŀǊ ƧŜ 
ƻƳƻƎƻőƛƭƻ ƘƛǘǊŜƧǑŜ ƻŘǇǊŀǾƭƧŀƴƧŜ ƴŀǇŀƪΦ 
ω tƻǾŜőŀƴƧŜ ǘǊŀƴǎǇŀǊŜƴǘƴƻǎǘƛΥ wŜŘƴƛ ǘŜŘŜƴǎƪƛ ǎŜǎǘŀƴƪƛ ǎƻ ǾǎŜƳ ȊŀǇƻǎƭŜƴƛƳ ƻƳƻƎƻőƛƭƛ ōƻƭƧǑƛ ǾǇƻƎƭŜŘ Ǿ ƴŀǇǊŜŘƻǾŀƴƧŜ ǇǊƻƧŜƪǘƻǾΦ 
ω ¦ǾŜŘōŀ ǎƛǎǘŜƳŀ Ȋŀ ƘƛǘǊƻ ǊŜǑŜǾŀƴƧŜ ǘŜȌŀǾΥ bŀ ǾƻƭƧƻ ƧŜ ōƛƭŀ ƴŀƳŜƴǎƪƻ ǾȊǇƻǎǘŀǾƭƧŜƴŀ ŜƪƛǇŀ Ȋŀ ƻŘǇǊŀǾƭƧŀƴƧŜ ƪǊƛǘƛőƴƛƘ ǘŜȌŀǾΣ ƪƛ ǎƻ 
ovirale napredovanje projektov ali zadovoljstvo strank. 

 
{ ǘŜƳ ǇǊƛǎǘƻǇƻƳ ƧŜ ǇƻŘƧŜǘƧŜ ƴŜ ǎŀƳƻ ǇǊŜǇƻȊƴŀƭƻ ƪƭƧǳőƴŜ ǎƭŀōƻǎǘƛΣ ǘŜƳǾŜő ǘǳŘƛ ǇƻǎǘŀǾƛƭƻ ǘŜƳŜƭƧŜ Ȋŀ ƪƻƴǘƛƴǳƛǊŀƴƻ ƛȊōƻƭƧǑŜǾŀƴƧŜΦ Logika 
w!5!w ƧŜ ƻƳƻƎƻőƛƭŀΣ Řŀ ǎƻ ōƛƭƛ ǇǊƻŎŜǎƛ ōƻƭƧ ǇǊŜƎƭŜŘƴƛΣ ƳŜǊƭƧƛǾƛ ƛƴ ǳǎƳŜǊƧŜƴƛ ƪ ŘƻƭƎƻǊƻőƴŜƳǳ ǳǎǇŜƘǳΦ 
 
 

2ÁÚĤÉÒÊÅÎÅ ÓÔÒÁÔÅÇÉÊÅ ÚÁ ÉÚÂÏÌÊĤÁÎÊÅ 
 
bŀ ǇƻŘƭŀƎƛ ǇƻŘǊƻōƴŜ ŀƴŀƭƛȊŜ ƻōǎǘƻƧŜőŜƎŀ ǎǘŀƴƧŀ ƛƴ ǳǇƻǊŀōŜ ƭƻƎƛƪŜ w!5!w ǎƻ ōƛƭŜ ǊŀȊǾƛǘŜ ƴŀǎƭŜŘƴƧŜ ǎǘǊŀǘŜƎƛƧŜ Ȋŀ ƛȊōƻƭƧǑŀƴƧŜΥ Řigitalizacije in 
avtomatizacije, personalizacije storitev za stranke, vpeljave fleksibilnih delovnih modelov, razvoja kadrov in osrŜŘƻǘƻőŜƴƻǎǘƛ ƴŀ ƛƴƻǾŀŎƛƧŜΦ  
 
Digitalizacija in avtomatizacija: 

¶ LƳǇƭŜƳŜƴǘŀŎƛƧŀ ƴŀǇǊŜŘƴƛƘ ƻǊƻŘƛƧΣ ƪƻǘ ǎƻ ǎƛǎǘŜƳƛ Ȋŀ ŀǾǘƻƳŀǘƛȊŀŎƛƧƻ ǊŀőǳƴƻǾƻŘǎƪƛƘ ƴŀƭƻƎΣ ŀǾǘƻƳŀǘƛȊƛǊŀƴƻ ŘƻŘŜƭƧŜǾŀƴƧŜ ƴŀƭƻƎ Ǿ 
ǊŀȊǾƻƧǳ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜ ǘŜǊ ǳǇƻǊŀōŀ !L ǊŜǑƛǘŜǾ Ȋŀ ŀƴŀƭƛȊƻ ǇƻŘŀǘƪƻǾΦ 

¶ 5ƛƎƛǘŀƭƛȊŀŎƛƧŀ ƛƴǘŜǊƴƛƘ ǇǊƻŎŜǎƻǾΣ ǾƪƭƧǳőƴƻ Ȋ ǳǾŜŘōƻ ŜƭŜƪǘǊƻƴǎƪƛƘ ǇƻŘǇƛǎƻǾΣ ŘƛƎƛǘŀƭƴƛƘ ƻōǊŀȊŎŜǾ Ȋŀ ǇƻǾǊŀǘƴŜ ƛƴŦƻǊƳŀŎƛƧŜ ƛƴ ǎƛǎtemov 
Ȋŀ ǎǇǊŜƳƭƧŀƴƧŜ őŀǎŀΦ 

¶ ¦ǇƻǊŀōŀ ŎƘŀǘōƻǘƻǾ Ȋŀ ǇƻŘǇƻǊƻ ǎǘǊŀƴƪŀƳΣ ƪŀǊ ƧŜ ȊƳŀƴƧǑŀƭƻ ƻŘȊƛǾƴŜ őŀǎŜ ƛƴ ƛȊōƻƭƧǑŀƭƻ ǳǇƻǊŀōƴƛǑƪƻ ƛȊƪǳǑƴƧƻΦ 
 
Personalizacija storitev za stranke: 

¶ ¦ǾŜŘōŀ ǇƻŘŀǘƪƻǾƴƛƘ ŀƴŀƭƛȊ Ȋŀ ǇǊŜǇƻȊƴŀǾŀƴƧŜ ƛƴŘƛǾƛŘǳŀƭƴƛƘ ǇƻǘǊŜō ƪƭƧǳőƴƛƘ ǎǘǊŀƴƪ ƛƴ ǊŀȊǾƻƧ ǊŜǑƛǘŜǾΣ ǇǊƛƭŀƎƻƧŜƴƛƘ ƴƧƛƘƻǾƛƳ 
ǎǇŜŎƛŦƛőƴƛƳ ȊŀƘǘŜǾŀƳΦ 

¶ wŜŘƴƛ ǎŜǎǘŀƴƪƛ Ȋ ǾŜƭƛƪƛƳƛ ǎǘǊŀƴƪŀƳƛ Ȋŀ ǇǊŜƎƭŜŘ ƴƧƛƘƻǾŜƎŀ ȊŀŘƻǾƻƭƧǎǘǾŀ ƛƴ ƻōƭƛƪƻǾŀƴƧŜ ŘƻƭƎƻǊƻőƴƛƘ ƴŀőǊǘƻǾ ǎƻŘŜƭƻǾŀƴƧŀΦ 

¶ ¦ǾŜŘōŀ ǇǊƛƭŀƎƻƧŜƴƛƘ ǇŀƪŜǘƻǾ ǎǘƻǊƛǘŜǾ Ȋ ǊŀȊƭƛőƴƛƳƛ ǊŀǾƴƳƛ ǇƻŘǇƻǊŜΣ ƪŀǊ ƧŜ ǇƻǾŜőŀƭƻ ƭƻƧŀƭƴƻǎǘ ƛƴ ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǘǊŀƴƪΦ 
 
Vpeljava fleksibilnih delovnih modelov: 

¶ ¦ǾŜŘōŀ ƘƛōǊƛŘƴŜƎŀ ŘŜƭƻǾƴŜƎŀ ƳƻŘŜƭŀΣ ƪƛ ƻƳƻƎƻőŀ ƪƻƳōƛƴŀŎƛƧƻ ŘŜƭŀ ƴŀ ŘŀƭƧŀǾƻ ƛƴ Ǿ ǇƛǎŀǊƴƛΣ ǎ ǇƻǳŘŀǊƪƻƳ ƴŀ ƛƴŘƛǾƛŘǳŀƭƴƛƘ 
potrebah zaposlenih. 

¶ wŀȊǾƻƧ ŦƭŜƪǎƛōƛƭƴƛƘ ǳǊƴƛƪƻǾ Ȋŀ ȊƳŀƴƧǑŀƴƧŜ ǎǘǊŜǎŀ ȊŀǇƻǎƭŜƴƛƘ ƛƴ ƛȊōƻƭƧǑŀƴƧŜ ǊŀǾƴƻǾŜǎƧŀ ƳŜŘ ŘŜƭƻƳ ƛƴ ȊŀǎŜōƴƛƳ ȌƛǾƭƧŜƴƧŜƳΦ 

¶ LƳǇƭŜƳŜƴǘŀŎƛƧŀ ƻǊƻŘƛƧ Ȋŀ ǾƛǊǘǳŀƭƴƻ ǎƻŘŜƭƻǾŀƴƧŜΣ ƪƻǘ ǎƻ aƛŎǊƻǎƻŦǘ ¢ŜŀƳǎ ƛƴ ½ƻƻƳΣ Ȋŀ ǳőƛƴƪƻǾƛǘƻ ƪƻƳǳƴƛƪŀŎƛƧƻ ƳŜŘ ŜƪƛǇŀƳƛΦ 



 

 

  

 
Razvoj kadrov: 

¶ hōƭƛƪƻǾŀƴƧŜ ǎǘǊǳƪǘǳǊƛǊŀƴƛƘ ǇǊƻƎǊŀƳƻǾ ƳŜƴǘƻǊǎǘǾŀΣ ƪƛ ǎƻ ǇƻƳŀƎŀƭƛ ƴƻǾƛƳ ȊŀǇƻǎƭŜƴƛƳ ƘƛǘǊƻ ǇǊƛŘƻōƛǘƛ ƪƭƧǳőƴŜ ǾŜǑőƛƴŜ ƛƴ ǎŜ ǾƪƭƧǳőiti 
v timsko delo. 

¶ wŜŘƴŀ ƛƴǘŜǊƴŀ ǳǎǇƻǎŀōƭƧŀƴƧŀ Ȋŀ ǊŀȊǾƛƧŀƴƧŜ ǘŜƘƴƛőƴƛƘ ƛƴ ƳŜƘƪƛƘ ǾŜǑőƛƴΣ ƪƻǘ ǎƻ ƪƻƳǳƴƛƪŀŎƛƧŀΣ ǊŜǑŜǾŀƴƧŜ ƪƻƴŦƭƛƪǘƻǾ ƛƴ ǾƻŘŜƴƧŜ 
projektov. 

¶ LƴŘƛǾƛŘǳŀƭƴƻ ƪŀǊƛŜǊƴƻ ǎǾŜǘƻǾŀƴƧŜ Ȋŀ ƴŀőǊǘƻǾŀƴƧŜ ŘƻƭƎƻǊƻőƴƛƘ ǊŀȊǾƻƧƴƛƘ Ǉƻǘƛ ȊŀǇƻǎƭŜƴƛƘΣ ƪŀǊ ƧŜ ǇƻǾŜőŀƭƻ ƴƧƛƘƻǾƻ ƳƻǘƛǾŀŎƛƧƻ ƛƴ 
ȊƳŀƴƧǑŀƭƻ ŦƭǳƪǘǳŀŎƛƧƻΦ 

 
hǎǊŜŘƻǘƻőŜƴƻǎǘ ƴŀ ƛƴƻǾŀŎƛƧŜΥ 

¶ hǊƎŀƴƛȊŀŎƛƧŀ ƴƻǘǊŀƴƧƛƘ ƴŀǘŜőŀƧŜǾ Ȋŀ ǊŀȊǾƻƧ ƛƴƻǾŀǘƛǾƴƛƘ ƛŘŜƧΣ ƪƧŜǊ ǎƻ ƴŀƧōƻƭƧǑŜ ƛŘŜƧŜ ǇǊŜƧŜƭŜ Ŧƛƴŀƴőƴƻ ǇƻŘǇƻǊƻ Ȋŀ ƛƳǇƭŜƳŜƴǘŀŎƛjo. 

¶ ¦ǾŜŘōŀ ƳŜǎŜőƴƛƘ ǎŜǎǘŀƴƪƻǾ Ȋŀ ƛȊƳŜƴƧŀǾƻ ƛŘŜƧ ƳŜŘ ƻŘŘŜƭƪƛΣ ƪŀǊ ƧŜ ǎǇƻŘōǳŘƛƭƻ ƛƴǘŜǊŘƛǎŎƛǇƭƛƴŀǊƴƻ ǎƻŘŜƭƻǾŀƴƧŜΦ 

¶ ¦ǎǘŀƴƻǾƛǘŜǾ ǇƻǎŜōƴŜƎŀ ƻŘŘŜƭƪŀ Ȋŀ ǊŀȊƛǎƪŀǾŜ ƛƴ ǊŀȊǾƻƧΣ ƪƛ ǎŜ ƧŜ ƻǎǊŜŘƻǘƻőŀƭ ƴŀ ǳǾŀƧŀƴƧŜ ƴƻǾƛƘ ǘŜƘƴƻƭƻƎƛƧ ƛƴ ƛƴƻǾŀǘƛǾƴƛƘ ǇǊƛǎǘƻpov k 
poslovanju. 

 

Rezultati izvajanja strategije  
 
Na podlagi uvedbe strategij implementiramo EFQM model (Tabela 1), ki prikazuje rast prihodkov, produktivnost, zadovoljstvo zaposlenih, 
ȊŀŘƻǾƻƭƧǎǘǾƻ ǎǘǊŀƴƪΣ Ŧƛƴŀƴőƴƛ ǊŜȊǳƭǘŀǘΣ Řƻƴƻǎƴƻǎǘ ƛƴǾŜǎǘƛŎƛƧŜ ƛƴ Řƻƴƻǎƴƻǎǘ ƪŀǇƛǘŀƭŀΦ  
 
Rast prihodkov 

¶ [Ŝǘƴƛ ǇǊƛƘƻŘƪƛ ǎƻ ǎŜ ǇƻǾŜőŀƭƛ Ȋŀ нр ҈ ȊŀǊŀŘƛ ƛȊōƻƭƧǑŀƴŜ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾ ƛƴ ǳǾŜŘōŜ ǇŜǊǎƻƴŀƭƛȊƛǊŀƴƛƘ ǊŜǑƛǘŜǾ Ȋŀ ƪƭƧǳőƴŜ ǎǘǊŀnke. 

¶ { ǇǊƛŘƻōƛǾŀƴƧŜƳ ƴƻǾƛƘ ǎǘǊŀƴƪ ƛƴ ǇƻǾŜőŀƴƧŜƳ ȊŀŘƻǾƻƭƧǎǘǾŀ ƻōǎǘƻƧŜőƛƘ ǎǘǊŀƴƪ ƧŜ ǇƻŘƧŜǘƧŜ ǇƻǾŜőŀƭƻ ǑǘŜǾƛƭƻ ŘƻƭƎƻǊƻőƴƛƘ ǇƻƎƻŘō Ȋŀ 
30 %. 

 
Produktivnost 

¶ ~ǘŜǾƛƭƻ ŘƻƪƻƴőŀƴƛƘ ǇǊƻƧŜƪǘƻǾ ƴŀ ƳŜǎŜŎ ǎŜ ƧŜ ǇƻǾŜőŀƭƻ Ȋŀ пл ҈ ȊŀǊŀŘƛ ǎǘŀƴŘŀǊŘƛȊŀŎƛƧŜ ǇǊƻŎŜǎƻǾ ƛƴ ǳǇƻǊŀōŜ ŀǾǘƻƳŀǘƛȊŀŎƛƧŜ ǇǊƛ 
rutinskih nalogah. 

¶ tƻǾǇǊŜőƴƛ őŀǎ ǊŀȊǾƻƧŀ ǇǊƻƎǊŀƳǎƪŜ ƻǇǊŜƳŜ ǎŜ ƧŜ ǎƪǊŀƧǑŀƭ Ȋŀ нл ҈Σ ƪŀǊ ƧŜ ƻƳƻƎƻőƛƭƻ ƘƛǘǊŜƧǑŜ ƭŀƴǎƛǊŀƴƧŜ ƴƻǾƛƘ ƛȊŘŜƭƪƻǾ ƴŀ ǘǊƎΦ 
 
Zadovoljstvo zaposlenih 

¶ ¦ǾŜŘōŀ ŦƭŜƪǎƛōƛƭƴƛƘ ŘŜƭƻǾƴƛƘ ƳƻŘŜƭƻǾ ƧŜ ǇƻǾŜőŀƭŀ ȊŀŘƻǾƻƭƧǎǘǾƻ ȊŀǇƻǎƭŜƴƛƘ Ȋŀ рл ҈Σ ƪŀǊ ǎƻ ǇƻƪŀȊŀƭŜ ƛƴǘŜǊƴŜ ŀƴƪŜǘŜ ƛƴ ǇƻǾǊŀǘƴŜ 
informacije. 

CƭǳƪǘǳŀŎƛƧŀ ȊŀǇƻǎƭŜƴƛƘ ǎŜ ƧŜ ȊƳŀƴƧǑŀƭŀ Ȋŀ пт ҈Σ ƪŀǊ ƧŜ ǇƻǎƭŜŘƛŎŀ ƛȊōƻƭƧǑŀƴŜƎŀ ƳŜƴǘƻǊǎǘǾŀ ƛƴ ƧŀǎƴƛƘ ƪŀǊƛŜǊƴƛƘ ǇƻǘƛΦ 
 
Zadovoljstvo strank 

¶ bt{ όbŜǘ tǊƻƳƻǘŜǊ {ŎƻǊŜύ ǎŜ ƧŜ ƛȊōƻƭƧǑŀƭ Ȋŀ ор ҈Σ ǇǊŜŘǾǎŜƳ ȊŀǊŀŘƛ ƘƛǘǊŜƧǑŜ ƻŘȊƛǾƴƻǎǘƛΣ ǇŜǊǎƻƴŀƭƛȊƛǊŀƴƛƘ ǎǘƻǊƛǘŜǾ ƛƴ ŀǾǘƻƳŀǘƛȊacije 
komunikacije. 

¶ ~ǘŜǾƛƭƻ ǇǊƛǘƻȌō ǎǘǊŀƴƪ ǎŜ ƧŜ ȊƳŀƴƧǑŀƭƻ Ȋŀ нр ҈Σ ƪŀǊ ƪŀȌŜ ƴŀ ƛȊōƻƭƧǑŀƴƻ ƪŀƪƻǾƻǎǘ ǎǘƻǊƛǘŜǾ ƛƴ ǾŜőƧƻ ǇƻȊƻǊƴƻǎǘ ǇǊƛ ƻŘǇǊŀǾƭƧŀƴƧǳ napak. 
 
Cƛƴŀƴőƴƛ ǊŜȊǳƭǘŀǘƛ 

¶ hǇŜǊŀǘƛǾƴƛ ǎǘǊƻǑƪƛ ǎƻ ǎŜ ȊƳŀƴƧǑŀƭƛ Ȋŀ нл ҈Σ ȊŀƘǾŀƭƧǳƧƻő ŀǾǘƻƳŀǘƛȊŀŎƛƧƛ ǇǊƻŎŜǎƻǾΣ ōƻƭƧǑƛ ǳǇƻǊŀōƛ ǾƛǊƻǾ ƛƴ ƻǇǘƛƳƛȊŀŎƛƧƛ ƻǇŜǊŀǘƛvnih 
postopkov. 

¶ 5ƻōƛőŜƪ ǇƻŘƧŜǘƧŀ ǎŜ ƧŜ ǇƻǾŜőŀƭ Ȋŀ мр ҈Σ ƪŀǊ ƪŀȌŜ ƴŀ ǳǎǇŜǑƴƻ ƛȊǾŜŘōƻ ǎǘǊŀǘŜƎƛƧ ƛƴ ŘƻƭƎƻǊƻőƴƻ ǾȊŘǊȌƴƻǎǘ ǇƻǎƭƻǾƴŜƎŀ ƳƻŘŜƭŀΦ 

¶ Donosnost investicije 

¶ 5ƻƴƻǎƴƻǎǘ ƛƴǾŜǎǘƛŎƛƧŜ όwhLύ ǎŜ ƧŜ ǇƻǾŜőŀƭ Ȋŀ му ҈Σ ǎŀƧ ǎƻ ƛƴǾŜǎǘƛŎƛƧŜ Ǿ ŀǾǘƻƳŀǘƛȊŀŎƛƧƻΣ ŘƛƎƛǘŀƭƛȊŀŎƛƧƻ ƛƴ ƛȊōƻƭƧǑŀƴƧŜ ǇǊƻŎŜǎƻv pripeljale 
Řƻ ǾŜőƧŜ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ƛƴ ȊƳŀƴƧǑŀƴƧŀ ǎǘǊƻǑƪƻǾΣ ƪŀǊ ƧŜ ǇƻǾȊǊƻőƛƭƻ ǾŜőƧƛ Řƻƴƻǎ ƴŀ ǾƭƻȌŜƴƛ ƪŀǇƛǘŀƭΦ 

 
Donosnost kapitala 

¶ Donosnost kapitala (ROE) je narasel za 12 %, kar dokazuje, da so bila vlaganja v razvoj kadrov, tehnologijo in inovacije donosna, 
ǎŀƧ ǎƻ ǇƻǾŜőŀƭŀ őƛǎǘƛ ŘƻōƛőŜƪ Ǿ ǊŀȊƳŜǊƧǳ Řƻ ƪŀǇƛǘŀƭŀ ǇƻŘƧŜǘƧŀΦ 

 
  



 

 

  

Tabela 1: Pregled rezultatov pred in po implementaciji EFQM modela 

 
Vir: lastni 

 

:ÁËÌÊÕéÅË 
 
wŀȊƛǎƪŀǾŀ ƧŜ ǇƻǘǊŘƛƭŀΣ Řŀ ƳƻŘŜƭ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛ 9Cva ǇǊŜŘǎǘŀǾƭƧŀ ǳőƛƴƪƻǾƛǘ ƛƴ ŎŜƭƻǾƛǘ ƻƪǾƛǊ Ȋŀ ǎƛǎǘŜƳŀǘƛőƴƻ ƛȊōƻƭƧǑŜǾŀƴƧŜ poslovanja, 
zlasti v informacijsko-ǘŜƘƴƻƭƻǑƪƛƘ ǇƻŘƧŜǘƧƛƘΣ ƪƧŜǊ ǎƻ ȊƴŀƴƧŜΣ ƛƴƻǾŀǘƛǾƴƻǎǘ ƛƴ őƭƻǾŜǑƪƛ ƪŀǇƛǘŀƭ ƪƭƧǳőƴƛ ǾƛǊƛ ƪƻƴƪǳǊŜƴőƴe prednosti. Ugotovitve 
ƪŀȌŜƧƻΣ Řŀ 9Cva ƳƻŘŜƭ ƴŜ ŘŜƭǳƧŜ ȊƎƻƭƧ ƪƻǘ ƻǊƻŘƧŜ Ȋŀ ƻŎŜƴƧŜǾŀƴƧŜ ƪŀƪƻǾƻǎǘƛ ŀƭƛ ŘƻǎŜƎŀƴƧŜ ǎǘŀƴŘŀǊŘƻǾΣ ǘŜƳǾŜő ƪƻǘ ǎǘǊŀǘŜǑƪƛ ƳŜƘŀnizem, ki 
ƻƳƻƎƻőŀ ǇƻǾŜȊƻǾŀƴƧŜ ǊŀȊǾƻƧŀ ƪŀŘǊƻǾΣ ƻǇǘƛƳƛȊŀŎƛƧŜ ǇǊƻŎŜǎƻǾ ƛƴ ŘƻǎŜƎŀƴƧŀ ƳŜǊƭƧƛǾƛƘ ǇƻǎƭƻǾƴƛƘ ǊŜȊǳƭǘatov. 
 
9ƳǇƛǊƛőƴŀ ǑǘǳŘƛƧŀ ǇǊƛƳŜǊŀ ƧŜ ǇƻƪŀȊŀƭŀΣ Řŀ ƧŜ ōƛƭŀ ƻǎǊŜŘƻǘƻőŜƴƻǎǘ ƴŀ ǊŀȊǾƻƧ ȊŀǇƻǎƭŜƴƛƘ ŜŘŜƴ ƴŀƧǇƻƳŜƳōƴŜƧǑƛƘ ŘŜƧŀǾƴƛƪƻǾ ǳǎǇŜǑƴŜ 
ƛƳǇƭŜƳŜƴǘŀŎƛƧŜ 9Cva ƳƻŘŜƭŀΦ LȊōƻƭƧǑŀǾŜ ƴŀ ǇƻŘǊƻőƧǳ ǳǎǇƻǎŀōƭƧŀƴƧŀΣ ƳŜƴǘƻǊǎǘǾŀΣ ƧŀǎƴƛƘ ƪŀǊƛŜǊƴƛƘ Ǉƻǘƛ ƛƴ ǾƻŘŜƴƧŀ ǎƻ ǎŜ ƴŜǇƻǎǊŜŘno 
odǊŀȊƛƭŜ Ǿ ǾŜőƧƛ ȊŀǾȊŜǘƻǎǘƛ ȊŀǇƻǎƭŜƴƛƘΣ ȊƳŀƴƧǑŀƴƛ ŦƭǳƪǘǳŀŎƛƧƛ ǘŜǊ ƛȊōƻƭƧǑŀƴƛ ƻǊƎŀƴƛȊŀŎƛƧǎƪƛ ƪƭƛƳƛΦ ¢ƻ ǇƻǘǊƧǳƧŜ ǳƎƻǘƻǾƛǘǾŜ ǘŜƻǊƛƧŜ őƭƻǾŜǑƪŜƎŀ 
ƪŀǇƛǘŀƭŀΣ Řŀ ǾƭŀƎŀƴƧŀ Ǿ ȊƴŀƴƧŜ ƛƴ ƪƻƳǇŜǘŜƴŎŜ ȊŀǇƻǎƭŜƴƛƘ ǇǊƛƴŀǑŀƧƻ ŘƻƭƎƻǊƻőƴŜ ǇƻȊƛǘƛǾƴŜ ǳőƛƴƪŜ ǘŀƪƻ Ȋŀ ǇƻǎŀƳŜȊƴƛƪŜ ƪƻǘ za organizacijo. 
 
Rezultati raziskave so prav tako pokazali, da razvoj kadrov deluje kot povezovalni element med strategijo in operativnimi procesi. Skozi 
ǳǇƻǊŀōƻ ƭƻƎƛƪŜ w!5!w ƧŜ ǇƻŘƧŜǘƧŜ ǳǎǇŜƭƻ ǾȊǇƻǎǘŀǾƛǘƛ ƧŀǎƴŜƧǑƻ ǎǘǊǳƪǘǳǊƻ ƻŘƎƻǾƻǊƴƻǎǘƛΣ ƛȊōƻƭƧǑŀǘƛ ƴƻǘǊŀƴƧƻ ƪƻƳǳƴƛƪŀŎƛƧƻ ǘŜǊ ȊŀƎƻǘƻǾƛǘƛ ǾŜőƧƻ 
ǇǊŜƎƭŜŘƴƻǎǘ ǇǊƻŎŜǎƻǾΦ ¢ƻ ƧŜ ƻƳƻƎƻőƛƭƻ ōƻƭƧǑŜ ǳǎƪƭŀƧŜǾŀƴƧŜ ǎǘǊŀǘŜǑƪƛƘ ŎƛƭƧŜǾ Ȋ ǾǎŀƪƻŘƴŜǾƴƛƳƛ ƻǇŜǊŀǘƛǾƴƛƳƛ ŀƪǘƛǾƴƻǎǘƳƛΣ ƪŀǊ ǎŜ je odrazilo v 
ƪǊŀƧǑƛƘ ǊŀȊǾƻƧƴƛƘ ŎƛƪƭƛƘΣ ǾŜőƧƛ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ƛƴ ōƻƭƧǑƛ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾΦ 
 
tƻǎŜōŜƧ ǇƻƳŜƳōƴŀ ǳƎƻǘƻǾƛǘŜǾ ǊŀȊƛǎƪŀǾŜ ƧŜΣ Řŀ 9Cva ƳƻŘŜƭ ǎǇƻŘōǳƧŀ ǊŀȊǾƻƧ ƻǊƎŀƴƛȊŀŎƛƧǎƪŜ ŀƎƛƭƴƻǎǘƛΣ ƪƛ ƧŜ Ǿ L¢ ǎŜƪǘƻǊƧǳ ƪƭƧǳőƴŜga pomena. 
5ƛƎƛǘŀƭƛȊŀŎƛƧŀΣ ŀǾǘƻƳŀǘƛȊŀŎƛƧŀ ƛƴ ǳǾŜŘōŀ ŀƎƛƭƴƛƘ ƴŀőƛƴƻǾ ŘŜƭŀ ǎƻ ōƛƭŜ ǳǎǇŜǑƴŜ ǇǊŜŘǾǎŜƳ ȊŀǘƻΣ ƪŜǊ ǎƻ ōƛƭŜ ǇƻŘǇǊǘŜ Ȋ ǳǎǘǊŜznim razvojem 
ƪƻƳǇŜǘŜƴŎ ȊŀǇƻǎƭŜƴƛƘ ƛƴ ǾƪƭƧǳőǳƧƻőƛƳ ǎƭƻƎƻƳ ǾƻŘŜƴƧŀΦ ¢ƻ ǇƻǘǊƧǳƧŜΣ Řŀ ǘŜƘƴƻƭƻǑƪŜ ǊŜǑƛǘǾŜ ǎŀƳŜ Ǉƻ ǎŜōƛ ƴŜ ȊŀƎƻǘŀǾƭƧŀƧƻ ƛȊōƻƭƧǑŀǾΣ őŜ ƴƛǎƻ 
ǇƻŘǇǊǘŜ Ȋ ǳǎǘǊŜȊƴƻ ƻǊƎŀƴƛȊŀŎƛƧǎƪƻ ƪǳƭǘǳǊƻ ƛƴ ǊŀȊǾƻƧŜƳ őƭƻǾŜǑƪƛƘ ǾƛǊƻǾΦ 
 
!ƴŀƭƛȊŀ ǊŜȊǳƭǘŀǘƻǾ ƧŜ ǇƻƪŀȊŀƭŀ ǘǳŘƛ Ƨŀǎƴƻ ǇƻǾŜȊŀǾƻ ƳŜŘ ǊŀȊǾƻƧŜƳ ƪŀŘǊƻǾ ƛƴ ƛȊōƻƭƧǑŀƴƛƳ ȊŀŘƻǾƻƭƧǎǘǾƻƳ ǎǘǊŀƴƪΦ tƻǾŜőŀƴŀ ǎǘǊƻƪƻǾƴƻǎǘΣ ǾŜőƧŀ 
ŀǾǘƻƴƻƳƛƧŀ ȊŀǇƻǎƭŜƴƛƘ ǘŜǊ ōƻƭƧǑŀ ƛƴǘŜǊƴŀ ƪƻƻǊŘƛƴŀŎƛƧŀ ǎƻ ǇǊƛǎǇŜǾŀƭƛ ƪ ƘƛǘǊŜƧǑƛ ƻŘȊƛǾƴƻǎǘƛΣ ƳŀƴƧ ƴŀǇŀƪŀƳ ƛƴ ǾŜőƧƛ ǇǊƛƭŀƎƻdljivosti potrebam 
ƴŀǊƻőƴƛƪƻǾΦ tƻǎƭŜŘƛőƴƻ ǎƻ ǎŜ ƛȊōƻƭƧǑŀƭƛ ƪƭƧǳőƴƛ ƪŀȊŀƭƴƛƪƛ ǳǎǇŜǑƴƻǎǘƛΣ ƪƻǘ ǎƻ bŜǘ tǊƻƳƻǘŜǊ {ŎƻǊŜΣ ǑǘŜǾƛƭƻ ǇƻƴƻǾƴƛƘ ƴŀǊƻőƛƭ ƛƴ ŘƻƭƎƻǊƻőƴŀ 
partnerska sodelovanja. 



 

 

  

 
bŀ Ŧƛƴŀƴőƴƛ ǊŀǾƴƛ ǎƻ ǳƎƻǘƻǾƛǘǾŜ ǇƻƪŀȊŀƭŜΣ Řŀ ǾƭŀƎŀƴƧŀ Ǿ ǊŀȊǾƻƧ ƪŀŘǊƻǾ ƛƴ ƛƳǇƭŜƳŜƴǘŀŎƛƧƻ 9Cva ƳƻŘŜƭŀ ƴƛǎƻ ǎǘǊƻǑŜƪΣ ǘŜƳǾŜő ƴŀƭƻȌōŀΦ 
½ƳŀƴƧǑŀƴƧŜ ƻǇŜǊŀǘƛǾƴƛƘ ǎǘǊƻǑƪƻǾΣ ǇƻǾŜőŀƴƧŜ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ǘŜǊ Ǌŀǎǘ ǇǊƛƘƻŘƪƻǾ ƛƴ Řƻōƛőƪŀ ǇƻǘǊƧǳƧŜƧƻΣ Řŀ ŎŜƭƻǎǘƴƛ ǇǊƛǎǘƻǇ ƪ Ǉƻǎlovni 
ƻŘƭƛőƴƻǎǘƛ ǇǊƛǎǇŜǾŀ ƪ ǾŜőƧƛ ŜƪƻƴƻƳǎƪƛ ǳőƛƴƪƻǾƛǘƻǎǘƛ ƛƴ ǘǊŀƧƴƻǎǘƴƛ Ǌŀǎǘƛ ǇƻŘƧŜǘƧŀΦ ¢ƻ ƧŜ ǑŜ ǇƻǎŜōŜƧ ǇƻƳŜƳōƴƻ Ȋŀ ǎǊŜŘƴƧŜ ǾŜƭƛƪŀ IT podjetja, ki 
ǎŜ ǇƻƎƻǎǘƻ ǎƻƻőŀƧƻ Ȋ ƻƳŜƧŜƴƛƳƛ ǾƛǊƛ ƛƴ ǾƛǎƻƪƛƳƛ ǇǊƛǘƛǎƪƛ ƪƻƴƪǳǊŜƴőƴŜƎŀ ƻƪƻƭƧŀΦ 
 
wŀȊƛǎƪŀǾŀ ƛƳŀ ǘǳŘƛ ǇƻƳŜƳōƴŜ ǇǊŀƪǘƛőƴŜ ƛƳǇƭƛƪŀŎƛƧŜΦ ±ƻŘǎǘǾƻƳ L¢ ǇƻŘƧŜǘƛƧ Ƨŀǎƴƻ ǎǇƻǊƻőŀΣ Řŀ ǳǎǇŜǑƴŀ ƛƳǇƭŜƳŜƴǘŀŎƛƧŀ 9Cva ƳƻŘŜƭŀ 
ȊŀƘǘŜǾŀ ŀƪǘƛǾƴƻ ǾƭƻƎƻ ǾƻŘƛƧΣ ŘƻƭƎƻǊƻőƴƻ ǎǘǊŀǘŜǑƪƻ ǳǎƳŜǊƧŜƴƻǎǘ ǘŜǊ ǎƛǎǘŜƳŀǘƛőƴƻ ǾƪƭƧǳőŜǾŀƴƧŜ ȊŀǇƻǎƭŜƴƛƘ Ǿ ǇǊƻŎŜǎŜ ƛȊōƻƭƧǑŜǾŀƴƧa. Razvoj 
ƪŀŘǊƻǾ ƳƻǊŀ ōƛǘƛ ƻōǊŀǾƴŀǾŀƴ ƪƻǘ ǎǘǊŀǘŜǑƪŀ ǇǊƛƻǊƛǘŜǘŀΣ ƴŜ ƪƻǘ ƭƻőŜƴŀ ŀƭƛ ǇƻŘǇƻǊƴŀ ŦǳƴƪŎƛƧŀΣ ǎŀƧ ǇǊŜŘǎǘŀǾƭƧŀ ǘŜƳŜƭƧ Ȋŀ ƛƴƻǾŀŎƛƧe, kakovost in 
ǘǊŀƧƴƻǎǘƴƻ ƪƻƴƪǳǊŜƴőƴƻǎǘΦ 
 
YƭƧǳō ǇƻȊƛǘƛǾƴƛƳ ǳƎƻǘƻǾƛǘǾŀƳ ƛƳŀ ǊŀȊƛǎƪŀǾŀ ǘǳŘƛ ŘƻƭƻőŜƴŜ ƻƳŜƧƛǘǾŜΣ ǎŀƧ ǘŜƳŜƭƧƛ ƴŀ ǑǘǳŘƛƧƛ ǇǊƛƳŜǊŀ ŜƴŜƎŀ ǇƻŘƧŜǘƧŀΣ ƪŀǊ ƻƳŜƧǳƧŜ neposredno 
ǇƻǎǇƭƻǑŜǾŀƴƧŜ ǊŜȊǳƭǘŀǘƻǾΦ ± ǇǊƛƘƻŘƴƧƛƘ ǊŀȊƛǎƪŀǾŀƘ ōƛ ōƛƭƻ ǎƳƛǎŜƭƴƻ ǾƪƭƧǳőƛǘƛ ǾŜőƧŜ ǑǘŜǾƛƭƻ ǇƻŘƧŜǘƛƧ ƛȊ ǊŀȊƭƛőƴƛƘ ǎŜƎƳŜƴtov IT sektorja ter 
uporabiti kvantitativne metode za dodatno preverjanje ugotovljenih povezav med razvojem kadrov, implementacijo EFQM modela in 
poslovnimi rezultati. 
 
{ƪƭŜǇƴƻ ƭŀƘƪƻ ǳƎƻǘƻǾƛƳƻΣ Řŀ 9Cva ƳƻŘŜƭ ǇǊŜŘǎǘŀǾƭƧŀ ǳőƛƴƪƻǾƛǘ ƻƪǾƛǊ Ȋŀ ŘƻǎŜƎŀƴƧŜ ǇƻǎƭƻǾƴŜ ƻŘƭƛőƴƻǎǘƛΣ ǇǊƛ őŜƳŜǊ ƛƳŀ ǊŀȊǾƻƧ ƪŀŘrov 
ƻǎǊŜŘƴƧƻ ƛƴ ǇƻǾŜȊƻǾŀƭƴƻ ǾƭƻƎƻΦ tƻŘƧŜǘƧŀΣ ƪƛ ǎƛǎǘŜƳŀǘƛőƴƻ ǾƭŀƎŀƧƻ Ǿ ȊƴŀƴƧŜΣ ƪƻƳǇŜǘŜƴŎŜ ƛƴ ȊŀǾȊŜǘƻǎǘ ȊŀǇƻǎƭŜƴƛƘ ǘŜǊ ǘŜ ŀƪǘƛǾƴƻǎti povezujejo 
ǎ ǎǘǊŀǘŜƎƛƧƻ ƛƴ ǇǊƻŎŜǎƛΣ ǳǎǘǾŀǊƧŀƧƻ ǘǊŘƴŜ ǘŜƳŜƭƧŜ Ȋŀ ŘƻƭƎƻǊƻőƴƻ ǳǎǇŜǑƴƻǎǘΣ ƛƴƻǾŀǘƛǾƴƻǎǘ ƛƴ ǘǊŀƧƴƻǎǘƴƛ ǊŀȊǾƻƧ Ǿ ȊŀƘǘŜǾƴŜƳ ƻƪƻƭju 
informacijsko-ǘŜƘƴƻƭƻǑƪŜƎŀ ǎŜƪǘƻǊƧŀΦ 
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Povzetek 
 
Namen: .ÁÍÅÎ ÐÒÉÓÐÅÖËÁ ÊÅ ÃÅÌÏÖÉÔÏ ÁÎÁÌÉÚÉÒÁÔÉ ÒÁÚÖÏÊ ÓÌÏÖÅÎÓËÅÇÁ ÔÕÒÉÓÔÉéÎÅÇÁ ÇÏÓÐÏÄÁÒÓÔÖÁ ÏÄ ÐÏÖÏÊÎÅÇÁ ÏÂÄÏÂÊÁ ÄÏ ÄÁÎÅÓȟ Ó 
posebnim poudarkom na vplivu pandemije COVID-19 ter na aktualnih in prihodnjih izzivih digitalizacije in trajnostnega razvoja. 
0ÒÉÓÐÅÖÅË ĿÅÌÉ ÏÄÇÏÖÏÒÉÔÉ ÔÕÄÉ ÎÁ ÖÐÒÁĤÁÎÊÅ ÍÏĿÎÉÈ ÒÁÚÖÏÊÎÉÈ ÓÃÅÎÁÒÉÊÅÖ ÓÌÏÖÅÎÓËÅÇÁ ÔÕÒÉÚÍÁ ÄÏ ÌÅÔÁ φτχτȢ 
 
Metodologija: 2ÁÚÉÓËÁÖÁ ÔÅÍÅÌÊÉ ÎÁ ÄÅÓËÒÉÐÔÉÖÎÉ ÉÎ ÁÎÁÌÉÔÉéÎÉ ÍÅÔÏÄÉȟ ËÉ ÖËÌÊÕéÕÊÅ ÁÎÁÌÉÚÏ ÓÅËÕÎÄÁÒÎÉÈ ÓÔÁÔÉÓÔÉéÎÉÈ ÐÏÄÁÔËÏÖ ɉ3523Ɋȟ 
ÐÒÅÇÌÅÄ ÚÇÏÄÏÖÉÎÓËÉÈ éÁÓÏÖÎÉÈ ÖÒÓÔȟ ÐÒÉÍÅÒÊÁÌÎÏ ÁÎÁÌÉÚÏ ÐÒÅÄÐÁÎÄÅÍÉéÎÅÇÁ ÉÎ ÐÏÓÔÐÁÎÄÅÍÉéÎÅÇÁ ÏÂÄÏÂÊÁ ÔÅÒ ÕÐÏÒÁÂÏ ÓÉÍÕÌÁÃÉÊÓËÉh 
in projekcÉÊÓËÉÈ ÐÒÉÓÔÏÐÏÖ ÚÁ ÏÂÄÏÂÊÅ ÄÏ ÌÅÔÁ φτχτȢ 0ÏÄÁÔËÉ ÓÏ ÉÎÔÅÒÐÒÅÔÉÒÁÎÉ Ö ËÏÎÔÅËÓÔÕ ÖÅÌÊÁÖÎÉÈ ÓÔÒÁÔÅĤËÉÈ ÄÏËÕÍÅÎÔÏÖ ÓÌÏÖÅÎÓËÅÇÁ 
turizma. 
 
Ugotovitve: 2ÅÚÕÌÔÁÔÉ ËÁĿÅÊÏȟ ÄÁ ÊÅ ÓÌÏÖÅÎÓËÏ ÔÕÒÉÓÔÉéÎÏ ÇÏÓÐÏÄÁÒÓÔÖÏ ÄÏÌÇÏÒÏéÎÏ ÒÁÓÌÏȟ ËÌÊÕÂ ÖÅéÊÉÍ ÐÒÅÌÏÍÎÉÃÁÍȟ ËÏÔ ÓÏ ÏÓÁÍÏÓÖÏÊÉÔÅÖ 
in pandemija COVID-υύȢ 0ÁÎÄÅÍÉÊÁ ÊÅ ÐÏÖÚÒÏéÉÌÁ ÎÁÊÖÅéÊÉ ÕÐÁÄ ÔÕÒÉÓÔÉéÎÅ ÁËÔÉÖÎÏÓÔÉ Ö ÓÏÄÏÂÎÉ ÚÇÏÄÏÖÉÎÉȟ Á ÊÅ ÈËÒÁÔÉ ÐÏÓÐÅĤÉÌÁ ÄÉÇÉÔÁÌno 
ÐÒÅÏÂÒÁÚÂÏ ÉÎ ÏËÒÅÐÉÌÁ ÖÌÏÇÏ ÄÏÍÁéÅÇÁ ÔÕÒÉÚÍÁȢ 6 ÏÂÄÏÂÊÕ ÐÏ ÌÅÔÕ φτφφ ÓÅ ÔÕÒÉÚÅÍ ÐÏÎÏÖÎÏ ÖÒÁéÁ ÎÁ ÒÁÖÅÎ ÒÁÓÔÉȟ ÐÒÉ éÅÍÅÒ ÓÅ Ërepita 
ÐÏÍÅÎ ÔÒÁÊÎÏÓÔÉ ÉÎ ÄÉÇÉÔÁÌÎÉÈ ÒÅĤÉÔÅÖȟ ÚÌÁÓÔÉ ÐÒÉ ÍÁÌÉÈ ÉÎ ÓÒÅÄÎÊÉÈ ÐÏÄÊÅÔÊÉÈȢ 
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Summary 
 
Purpose: The purpose of this paper is to provide a comprehensive analysis of the development of the Slovenian tourism economy from 
the post-war period to the present, with a particular focus on the impact of the COVID-19 pandemic and on current and future challenges 
related to digitalisation and sustainable development. The paper also explores possible development scenarios for Slovenian tourism 
up to 2030. 
 
Methodology: The study applies descriptive and analytical research methods, including analysis of secondary statistical data (SORS), 
historical time-series analysis, comparison of pre- and post-pandemic periods, and simulation-based projections up to 2030. The 
findings are interpreted in line with national tourism strategy documents. 
 
Findings: The results show that Slovenian tourism has experienced long-term growth despite major disruptions such as independence 
and the COVID-19 pandemic. The pandemic caused the most severe decline in tourism activity in modern history but simultaneously 
accelerated digital transformation and strengthened domestic tourism. Since 2022, the sector has been recovering strongly, with 
sustainability and digital solutions becoming key drivers of competitiveness, particularly for small and medium-sized enterprises. 
 
Research limitations: The study relies mainly on secondary data and projections, which cannot fully predict future developments. The 
projections up to 2030 are based on assumptions of relative stability and do not account for potential new global or regional crises. 
 
Practical and/or social implications: The paper provides valuable insights for policymakers, tourism destinations, and businesses by 
highlighting the importance of strategic governance, digital transformation, and sustainable tourism development. It is also relevant 
for local communities, as it addresses the need to balance economic benefits with social and environmental impacts. 
 
Originality: The originality of the paper lies in its integrated long-term perspective on Slovenian tourism development and in linking 
historical analysis with contemporary digital and sustainability trends and future development scenarios. 
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Uvod 
{ƭƻǾŜƴƛƧŀ ƧŜ ǘǳǊƛǎǘƛőƴƻ ƳŀƧƘƴŀΣ ǾŜƴŘŀǊ ƛȊǊŀȊƛǘƻ ǊŀȊƴƻƭƛƪŀ ŘǊȌŀǾŀΣ Ǿ ƪŀǘŜǊƛ ƛƳŀ ǘǳǊƛȊŜƳ ǇƻƳŜƳōƴƻ ǾƭƻƎƻ Ǿ ƴŀŎƛƻƴŀƭƴŜƳ ƎƻǎǇƻŘŀǊǎtvu. V 
ȊŀŘƴƧƛƘ ŘŜǎŜǘƭŜǘƧƛƘ ǎŜ ƧŜ ƻōƭƛƪƻǾŀƭŀ ǇǊŜǇƻȊƴŀǾƴŀ ǇƻŘƻōŀ {ƭƻǾŜƴƛƧŜ ƪƻǘ ȊŜƭŜƴŜΣ ǘǊŀƧƴƻǎǘƴŜ ƛƴ ōǳǘƛőƴŜ ŘŜǎǘƛƴŀŎƛƧŜΣ ƪƛ ǇǊƛǾŀōƭƧŀ ǘŀƪƻ ŘƻƳŀőŜ 
ƪƻǘ ǘǳƧŜ ƻōƛǎƪƻǾŀƭŎŜΦ ¢ǳǊƛǎǘƛőƴƛ ǎŜƪǘƻǊ ƴŜǇƻǎǊŜŘƴƻ ǳǎǘǾŀǊƛ ǇǊƛōƭƛȌƴƻ пΣтр ҈ ōǊǳǘƻ ŘƻƳŀőŜƎŀ ǇǊƻƛȊǾƻŘŀ ƛƴ ȊŀƎƻǘŀǾƭƧŀ ƻƪƻƭƛ оуΦл00 delovnih 
ƳŜǎǘΣ ƻō ǘŜƳ Ǉŀ ǇƻƳŜƳōƴƻ ǇǊƛǎǇŜǾŀ ǘǳŘƛ ƪ ǊŜƎƛƻƴŀƭƴŜƳǳ ǊŀȊǾƻƧǳΣ ƳŜŘƴŀǊƻŘƴƛ ǇǊŜǇƻȊƴŀǾƴƻǎǘƛ ŘǊȌŀǾŜ ǘŜǊ ƻƘǊŀƴjanju kulturne in naravne 
ŘŜŘƛǑőƛƴŜ ό{ǘŀǘƛǎǘƛőƴƛ ǳǊŀŘ wŜǇǳōƭƛƪŜ {ƭƻǾŜƴƛƧŜ ώ{¦w{ϐΣ нлнпύΦ 
 
wŀȊǾƻƧ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ȊŀȊƴŀƳǳƧŜƧƻ ƛȊǊŀȊƛǘŜ ƛƴ ŘƛƴŀƳƛőƴŜ ǎǇǊŜƳŜƳōŜΣ ƪƛ ǎƻ ǇƻǘŜƪŀƭŜ Ǿ ǑƛǊǑŜƳ ŘǊǳȌōŜƴƻ-ekonomskem kontekstu. Od 
ǇƻǾƻƧƴŜ ƻōƴƻǾŜ ƛƴ Ǌŀǎǘƛ Ǿ ƻƪǾƛǊǳ ƴŜƪŘŀƴƧŜ ǎƻŎƛŀƭƛǎǘƛőƴŜ WǳƎƻǎƭŀǾƛƧŜΣ ǇǊŜƪƻ ǘǊŀƴȊƛŎƛƧŜ Ǿ ǎŀƳƻǎǘƻƧƴƻ ǘǊȌƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻΣ Řƻ ǾƪƭjǳőŜǾŀƴƧŀ Ǿ 
ŜǾǊƻǇǎƪŜ ƛƴ ƎƭƻōŀƭƴŜ ǘƻƪƻǾŜ ǎƻ ǎŜ ǎǘǊǳƪǘǳǊŀ ǇƻƴǳŘōŜΣ ǇƻǾǇǊŀǑŜǾŀƴƧŀ ǘŜǊ ǇƻǎƭƻǾƴƛ ƳƻŘŜƭƛ Ǿ ǘǳǊƛȊƳǳ ƴŜƴŜƘƴƻ ǇǊƛƭŀƎŀƧŀƭƛΦ ± ȊŀŘƴƧem 
ŘŜǎŜǘƭŜǘƧǳ ǎƻ ƴŀ ǊŀȊǾƻƧ ǇŀƴƻƎŜ ǾǎŜ ƳƻőƴŜƧŜ ǾǇƭƛǾŀƭƛ ǇǊƻŎŜǎƛ ƎƭƻōŀƭƛȊŀŎƛƧŜΣ ŘƛƎƛǘŀƭƛȊŀŎƛƧŜ ƛƴ ǘǊŀƧƴƻǎǘƴŜ ǘǊŀƴǎŦƻǊƳŀŎƛƧŜΣ ŘƻŘŀǘƴƻ Ǉŀ ƧŜ ǘǳǊƛǎǘƛőƴƛ 
sektor zaznamovala pandemija COVID-19, ki je razkrila tako njegovo ranljivost kot tudi sposobnost prilagajanja in okrevanja (Perrottet et 
al., 2020) (UNWTO, 2022). 
 
tǊƛǎǇŜǾŜƪ Ǿ ƴŀŘŀƭƧŜǾŀƴƧǳ ƴŀƧǇǊŜƧ ǇƻŘŀƧŀ ȊƎƻŘƻǾƛƴǎƪƛ ǇǊŜƎƭŜŘ ǊŀȊǾƻƧŀ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘƛőƴŜƎŀ ƎƻǎǇƻŘŀǊǎǘǾŀ ǎ ǇƻǳŘŀǊƪƻƳ ƴŀ ƪƭƧǳőƴƛƘ 
ƪŀȊŀƭƴƛƪƛƘΣ ƪƻǘ ǎƻ ǇǊƛƘƻŘƛ ǘǳǊƛǎǘƻǾΣ ǑǘŜǾƛƭƻ ƴƻőƛǘŜǾΣ ǇƻǾǇǊŜőƴƻ ǘǊŀƧŀƴƧŜ ōƛǾŀƴƧŀ ƛƴ ǑǘŜǾƛƭƻ ǘǳǊƛǎǘƛőƴƛƘ ǇƻŘƧŜǘƛƧΦ {ƭŜŘƛ ǇƻƎƭƻbljena analiza vpliva 
pandemije COVID-мф ƴŀ ƻōǎŜƎ ƛƴ ǎǘǊǳƪǘǳǊƻ ǘǳǊƛǎǘƛőƴŜƎŀ ǇƻǾǇǊŀǑŜǾŀƴƧŀ ǘŜǊ ǇƻǎƭƻǾŀƴƧŜ ǇƻŘƧŜǘƛƧΦ ± ƴŀŘŀƭƧŜǾŀƴƧǳ ƧŜ ǇǊŜŘǎǘŀǾƭƧŜƴƻ ǘǊŜƴǳǘƴƻ 
ǎǘŀƴƧŜ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ Ȋ ǾƛŘƛƪŀ ǎǘǊǳƪǘǳǊŜ ǇŀƴƻƎŜΣ Ȋƴŀőƛƭƴƻǎǘƛ ƻōƛǎƪƻǾŀƭŎŜǾΣ ŘƛƎƛǘŀƭƴŜ ǇǊŜƻōǊŀȊōŜ ƛƴ ǘǊŀƧƴƻǎǘƴŜƎŀ ǊŀȊǾƻƧŀΣ ǇǊƛ őŜƳŜǊ ǎƻ 
ǇƻǎŜōŜƧ ƛȊǇƻǎǘŀǾƭƧŜƴƛ ƛȊȊƛǾƛΣ ǎ ƪŀǘŜǊƛƳƛ ǎŜ ǎƻƻőŀƧƻ Ƴŀƭŀ ƛƴ ǎǊŜŘƴƧŀ ǇƻŘƧŜǘƧŀ Ǿ ǘǳǊƛȊƳǳΣ ƪŀǊ ƧŜ ǎƪƭŀŘƴƻ ǎ ǎǘǊŀǘŜǑƪƛƳƛ ǳǎƳŜǊƛǘǾami nacionalne 
ǘǳǊƛǎǘƛőƴŜ ǇƻƭƛǘƛƪŜ (Ministrstvo za gospodarski razvoj in tehnologijo RS, 2022). 
 
tƻǎŜōŜƴ ǇƻǳŘŀǊŜƪ ǇǊƛǎǇŜǾƪŀ ƧŜ ƴŀƳŜƴƧŜƴ ǘǳŘƛ ǇǊƛƘƻŘƴƧŜƳǳ ǊŀȊǾƻƧǳ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘƛőƴŜƎŀ ƎƻǎǇƻŘŀǊǎǘǾŀΦ YŜǊ ǳǊŀŘƴƛ ǎǘŀǘƛǎǘƛőƴƛ podatki 
Ȋŀ ǇǊƛƘƻŘƴƧŀ ƭŜǘŀ ǑŜ ƴƛǎƻ ƴŀ ǾƻƭƧƻΣ ǊŀȊƛǎƪŀǾŀ ǳǇƻǊŀōƭƧŀ ǎƛƳǳƭƛǊŀƴŜ ƛƴ ǇǊƻƧŜƪŎƛƧǎƪŜ ǇƻŘŀǘƪŜ Řƻ ƭŜǘŀ нлолΦ tǊƻƧŜƪŎƛƧŜ ǘŜƳŜƭƧijo na analizi 
ȊƎƻŘƻǾƛƴǎƪƛƘ őŀǎƻǾƴƛƘ ǾǊǎǘΣ ǇƻǾǇǊŜőƴƛƘ ǎǘƻǇŜƴƧ Ǌŀǎǘƛ Ǿ ǇǊŜŘǇŀƴŘŜƳƛőƴŜƳ ƛƴ ǇƻǎǘǇŀƴŘŜƳƛőƴŜƳ ƻōŘƻōƧǳΣ ƛŘŜƴǘƛŦƛŎƛǊŀƴƛƘ ǎǘǊǳƪǘǳǊƴƛh 
ǘǊŜƴŘƛƘΣ ƪƻǘ ǎƻ ŘƛƎƛǘŀƭƛȊŀŎƛƧŀΣ ǘǊŀƧƴƻǎǘƴƛ ǊŀȊǾƻƧ ƛƴ ǎǇǊŜƳŜƳōŜ ǇƻǘǊƻǑƴƛǑƪƛƘ ƴŀǾŀŘΣ ǘŜǊ ǇǊŜŘǇƻǎǘŀǾƪŀƘ ǾŜƭƧŀǾƴƛƘ ǎǘǊŀǘŜǑƪƛƘ ŘƻƪǳƳŜƴǘƻǾ 
slovenskega turizma (Ministrstvo za gospodarski razvoj in tehnologijo RS, 2022) (UNWTO, 2024). Namen simulacije ni napovedovanje 
ǇǊƛƘƻŘƴƻǎǘƛ Ȋ ƎƻǘƻǾƻǎǘƧƻΣ ǘŜƳǾŜő ƻōƭƛƪƻǾŀƴƧŜ ǾŜǊƧŜǘƴƛƘ ǊŀȊǾƻƧƴƛƘ ǎŎŜƴŀǊƛƧŜǾΣ ƪƛ ƻƳƻƎƻőŀƧƻ ōƻƭƧǑŜ ǊŀȊǳƳŜǾŀƴƧŜ ƳƻȌƴƛƘ ǎƳŜǊƛ ǊŀȊvoja 
ǘǳǊƛȊƳŀ Řƻ ƭŜǘŀ нлол ǘŜǊ ǎƭǳȌƛƧƻ ƪƻǘ ǇƻŘƭŀƎŀ Ȋŀ ǎǘǊŀǘŜǑƪƻ ǊŀȊƳƛǑƭƧŀƴƧŜΣ ƻōƭƛƪƻǾŀƴƧŜ ƧŀǾƴƛƘ Ǉƻƭƛǘƛƪ ƛƴ ǇƻǎƭƻǾƴƻ ƻŘƭƻőŀƴƧŜ Ǿ ǘǳǊƛǎǘƛőƴŜƳ 
sektorju. 
 
bŀ ǘŜƧ ǇƻŘƭŀƎƛ ǇǊƛǎǇŜǾŜƪ ƻŘƎƻǾŀǊƧŀ ƴŀ ƴŀǎƭŜŘƴƧŜ ǊŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜΥ Yŀƪƻ ǎƻ ǎŜ ƪƭƧǳőƴƛ ƪŀȊŀƭƴƛƪƛ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘƛőƴŜƎŀ 
ƎƻǎǇƻŘŀǊǎǘǾŀ ǊŀȊǾƛƧŀƭƛ Ǿ ƻōŘƻōƧǳ Ǉƻ ŘǊǳƎƛ ǎǾŜǘƻǾƴƛ ǾƻƧƴƛ Řƻ ŘŀƴŜǎ ƛƴ ƪŀƪǑƴƛ ǎƻ ǾŜǊƧŜǘƴƛ ǊŀȊǾƻƧƴƛ ǎŎŜƴŀǊƛƧƛ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳa do leta 
нлол ƻō ǳǇƻǑǘŜǾŀƴƧǳ ŘƛƎƛǘŀƭƴŜ ƛƴ ǘǊŀƧƴƻǎǘƴŜ ǇǊŜƻōǊŀȊōŜΚ 
 
 

Zgodovinski pregled razvoja slovenskega turizma (1949 ɀ2019)  
 

4ÕÒÉÚÅÍ Ö éÁÓÕ ÓÏÃÉÁÌÉÓÔÉéÎÅ *ÕÇÏÓÌÁÖÉÊÅ ɉυύψύɀ1990)  
 
hǊƎŀƴƛȊƛǊŀƴ ǘǳǊƛȊŜƳ ƴŀ ƻōƳƻőƧǳ {ƭƻǾŜƴƛƧŜ ƛƳŀ ƪƻǊŜƴƛƴŜ ȌŜ ǇǊŜŘ ŘǊǳƎƻ ǎǾŜǘƻǾƴƻ ǾƻƧƴƻ ς ƭŜǘŀ мфор ƧŜ ōƛƭƻ ȊŀōŜƭŜȌŜƴƛƘ ƴŜƪŀƧ őŜȊ мΣл ƳƛƭƛƧƻƴŀ 
ǘǳǊƛǎǘƛőƴƛƘ ƴƻőƛǘŜǾΦ tƻ ǾƻƧƴƛ ǎŜ ƧŜ ǘǳǊƛǎǘƛőƴƛ ǇǊƻƳŜǘ ƘƛǘǊƻ ƻōƴƻǾƛƭΥ ȌŜ ƭŜǘŀ 1949 ƧŜ ǑǘŜǾƛƭƻ ƴƻőƛǘŜǾ ǇǊŜǎŜƎƭƻ мΣо ƳƛƭƛƧƻƴŀ όƎƭŜƧ ǘŀōŜƭƻ мύΣ ƪŀǊ ƧŜ 
ǾŜő ƪƻǘ ǇǊŜŘǾƻƧƴŜƎŀ ƭŜǘŀ мфоф όмΣм ƳƛƭƛƧƻƴŀύΦ ± ǇƻǾƻƧƴŜƳ ǎƻŎƛŀƭƛǎǘƛőƴŜƳ ƻōŘƻōƧǳ ƧŜ ƛƳŜƭ ǘǳǊƛȊŜƳ ƛȊǊŀȊƛǘƻ zdravstveno in socialno funkcijo, 
saj so dopustovanja pogosto organizirali prek sindikatov in zvez za rekreacijo (t. i. delavski turizem Ǿ ǎƛƴŘƛƪŀƭƴƛƘ ŘƻƳƻǾƛƘΣ ȊŘǊŀǾƛƭƛǑőƛƘ ƛǇŘΦύΦ 
tƻǎƭŜŘƛőƴƻ ǎƻ ŘƻƳŀőƛ ƎƻǎǘƧŜ Ƴƻőƴƻ ǇǊŜǾƭŀŘƻǾŀƭƛ ς ǘǳƧƛ ǘǳǊƛǎǘƛ ǎƻ Ǿ ȊƎƻŘƴƧƛƘ ǇŜǘŘŜǎŜǘƛƘ ǳǎǘǾŀǊƛƭƛ ƳŀƴƧ ƪƻǘ мл ҈ ǾǎŜƘ ƴƻőƛǘŜǾΦ ¢ǳǊƛǎǘƛőƴƛ ǘƻƪƻǾƛ 
ǎƻ ōƛƭƛ ǎŜȊƻƴǎƪƻ ǎƪƻƴŎŜƴǘǊƛǊŀƴƛΥ ǾŜő ƪƻǘ тл ҈ ƴƻőƛǘŜǾ ƧŜ ōƛƭƻ ǊŜŀƭƛȊƛǊŀƴƛƘ Ǿ ǇƻƭŜǘƴƛ ǎŜȊƻƴƛ όƻŘ ŀǇǊƛƭŀ Řƻ ǎŜǇǘŜƳōǊŀύΣ ǇǊƛ őŜƳer sta bili glavni 
ƻōƭƛƪƛ ƴŀƳŜǎǘƛǘǾŜ ȊŘǊŀǾƛƭƛǑőŀ ƛƴ ǇƻőƛǘƴƛǑƪƛ ŘƻƳƻǾƛ όƭŜ ǇǊƛōƭƛȌƴƻ ǘǊŜǘƧƛƴŀ ƴƻőƛǘŜǾ ƧŜ ǇƻǘŜƪŀƭŀ Ǿ ƘƻǘŜƭƛƘύΦ ± ǘŜƳ őŀǎǳ ǎƻ ōƛƭŜ ǇƻǾǇǊŜőƴŜ ŘƻōŜ 
bivanja razmeroma dolge, saƧ ƧŜ Ȋƴŀőƛƭƴƻ ƭŜǘƻǾŀƴƧŜ ǘǊŀƧŀƭƻ ǾŜő Řƴƛ ŀƭƛ ŎŜƭƻ ǘŜŘƴƻǾ ς Ȋƭŀǎǘƛ Ǿ ȊŘǊŀǾƛƭƛǑƪƛƘ ƪǊŀƧƛƘ ƛƴ ƻōƳƻǊǎƪƛƘ ƭŜǘƻǾƛǑőƛƘ ƧŜ 
ƳŀǊǎƛƪŘƻ ǇǊŜȌƛǾŜƭ ŎŜƭƻǘŜƴ ŘƻǇǳǎǘ ƴŀ Ŝƴƛ ŘŜǎǘƛƴŀŎƛƧƛΦ 
¢ǳǊƛȊŜƳ ƧŜ Ǿ ŘŜǎŜǘƭŜǘƧƛƘ Ǉƻ мфрл ŘƻȌƛǾƭƧŀƭ ǎǘŀƭƴƻ ǊŀǎǘΦ ~ǘŜǾƛƭƻ ǘǳǊƛǎǘƻǾ ƛƴ ƴƻőƛǘŜǾ ǎŜ ƧŜ ǇƻǾŜőŜǾŀƭƻ Ȋ ȊƳŜǊƴƻ ƭŜǘƴƻ ǎǘƻǇƴƧƻΣ spodbujeno z 
ƎƻǎǇƻŘŀǊǎƪƛƳ ǊŀȊǾƻƧŜƳΣ ƳƻǘƻǊƛȊŀŎƛƧƻ ƛƴ ƻŘǇƛǊŀƴƧŜƳ ƳŜƧŀΦ [Ŝǘŀ мфсл ƧŜ {ƭƻǾŜƴƛƧŀ ȊŀōŜƭŜȌƛƭŀ ƻƪƻƭƛ о ƳƛƭƛƧƻƴŀ ǘǳǊƛǎǘƛőƴƛƘ ƴƻőƛǘŜǾΣ Řƻ ƭŜǘŀ мфтл 
ǎŜ ƧŜ ǘŀ ǑǘŜǾƛƭƪŀ ǇƻǾȊǇŜƭŀ ƴŀ пΣу ƳƛƭƛƧƻƴŀΣ Řƻ мф ƴŀ тΣт ƳƛƭƛƧƻƴŀΣ ǾǊƘǳƴŜŎ Ǉŀ ƧŜ ǘǳǊƛǎǘƛőƴƛ ǇǊƻƳŜǘ ŘƻǎŜƎŜƭ ǎǊŜŘƛ ƻǎŜƳŘŜǎŜǘƛƘ leti. Rekordno 
ƭŜǘƻ мфус ƧŜ ǇǊƛƴŜǎƭƻ ƪŀǊ фΣн ƴƻőƛǘŜǾ όƴŀƧǾŜő Ǿ ŘƻǘŜŘŀƴƧƛ ȊƎƻŘƻǾƛƴƛύΦ ± ǘŜƳ ƻōŘƻōƧǳ ǎƻ ǎŜ ƪǊŜǇƪƻ ƳƴƻȌƛƭƛ ǘǳŘƛ ǇǊƛƘƻŘƛ ǘǳǊƛǎǘƻv iz tujine ς 
ǇƻƭŜƎ ǘǊŀŘƛŎƛƻƴŀƭƴƛƘ ƎƻǎǘƻǾ ƛȊ ŘǊǳƎƛƘ ƧǳƎƻǎƭƻǾŀƴǎƪƛƘ ǊŜǇǳōƭƛƪ ǎƻ ǇƻǎǘŀƧŀƭƛ ǾǎŜ ǇƻƳŜƳōƴŜƧǑƛ ƻōƛǎƪƻǾŀƭŎƛ ƛȊ ½ŀƘƻŘƴŜ 9ǾǊƻǇŜ όƴǇǊΦ bŜƳőƛƧŜΣ 
!ǾǎǘǊƛƧŜΣ LǘŀƭƛƧŜύΦ YƭƧǳō ǘŜƳǳ ǎƻ ŘƻƳŀőƛ ƎƻǎǘƧŜ ǑŜ ǾŜŘƴƻ ǇǊŜŘǎǘŀǾƭƧŀƭƛ ȊƴŀǘŜƴ ŘŜƭŜȌΣ Ȋƭŀǎǘƛ Ǿ ȊŘǊŀǾƛƭƛǑőƛƘ ƛƴ ƴŀ ǇƻŘŜȌŜƭƧǳΦ ~ǘŜǾƛƭƻ ǘǳǊƛǎǘƛőƴƛƘ 
ǇƻŘƧŜǘƛƧ όƴŀǎǘŀƴƛǘǾŜƴƛƘ ƻōǊŀǘƻǾΣ ŀƎŜƴŎƛƧ ƛǘŘΦύ ƧŜ ǇǊŀǾ ǘŀƪƻ ƴŀǊŀǑőŀƭƻΤ ȊƎǊŀŘƛƭƛ ǎƻ ǑǘŜǾƛƭƴŜ ƴƻǾŜ ƘƻǘŜƭŜ ƛƴ ǇƻőƛǘƴƛǑƪŜ ƪŀǇŀŎƛǘŜǘŜ ƴŀ hōŀƭƛΣ Ǿ 
!ƭǇǎƪƛƘ ƪǊŀƧƛƘ όƴǇǊΦ Ǉƭŀƴƛƴǎƪƛ ǊŜǎƻǊǘƛύ ǘŜǊ Ǿ ȊŘǊŀǾƛƭƛǑƪƛƘ ƳŜǎǘƛƘΦ ¢ǳǊƛȊŜƳ ƧŜ Řƻ ƪƻƴŎŀ ƻǎŜƳŘŜǎŜǘƛƘ Ǉƻǎǘŀƭ ǇƻƳŜƳōƴŀ ƎƻǎǇƻŘŀǊǎƪa panoga ς 
prispeval je k deviznim prilivom in regionalnemu razvoju (nprΦ ǊŀȊǾƻƧ tƻǊǘƻǊƻȌŀΣ .ƭŜŘŀΣ wƻƎŀǑƪŜ {ƭŀǘƛƴŜ ƛŘǊΦύΦ 
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tƻƳŜƳōŜƴ ǾƛŘƛƪ ǊŀȊǾƻƧŀ ƧŜ ǘǊŜƴŘ ǎƪǊŀƧǑŜǾŀƴƧŀ ǇƻǾǇǊŜőƴŜ ŘƻōŜ ōƛǾŀƴƧŀ ǎƪƻȊƛ őŀǎΦ ± слΦ ƛƴ тлΦ ƭŜǘƛƘ ƧŜ ǘǳǊƛǎǘŀ Ǿ {ƭƻǾŜƴƛƧƛ ǇƻǾǇǊŜőƴƻ ōƛǾŀƭ ŘŀƭƧ 
őŀǎŀ ƪƻǘ ŘŀƴŜǎΣ ǎŀƧ ǎƻ ōƛƭƛ ŀǊŀƴȌƳŀƧƛ ǇƻƎƻǎǘƻ ǘŜŘŜƴǎƪƛΦ ± ƳŜǎǘƛƘ όƴǇǊΦ [ƧǳōƭƧŀƴŀύ ǎŜ ƧŜ ǇƻǾǇǊŜőƴƻ ōƛǾŀƴƧŜ Ǝƛōŀƭƻ ƳŜŘ мΣр ƛƴ н ŘƴŜǾŀ ȌŜ ǘŀƪǊŀǘΣ 
ƳŜŘǘŜƳ ƪƻ ƧŜ Ǿ ȊŘǊŀǾƛƭƛǑőƛƘ ƛƴ ƻō ƳƻǊƧǳ ȊƴŀǑŀƭƻ ǾŜő ŘƴƛΦ ¿Ŝ ǇǊƻǘƛ ƪƻƴŎǳ ƻǎŜƳŘŜǎŜǘƛƘ ƭŜǘ Ǉŀ ƧŜ ōƛƭƻ ƻǇŀȊƛǘƛ ǘǊŜƴŘ ƪǊŀƧǑƛƘΣ ǇƻƎƻǎǘŜƧǑƛƘ ǇƻǘƻǾŀƴƧ 
(t. i. city-break ƻōƛǎƪƛ ƳŜǎǘΣ ǇƻŘŀƭƧǑŀƴƛ ǾƛƪŜƴŘƛ ƛǇŘΦύ (Horvat, 2019)Φ ¢ŀ ǘǊŜƴŘ ǎŜ ƧŜ Ǿ ǇƻȊƴŜƧǑƛƘ ŘŜǎŜǘƭŜǘƧƛƘ ƭŜ ǑŜ ƻƪǊŜǇƛƭΦ 
 

¢ŀōŜƭŀ мΥ YƭƧǳőƴƛ ǇƻŘŀǘƪƛ ƻ ǎƭƻǾŜƴǎƪŜƳ ǘǳǊƛȊƳǳΥ мфпф - 2024 

Leto 
Prihodi 
turistov 
skupaj 

Prihodi 
ŘƻƳŀőƛƘ 
turistov 

Prihodi 
tujih 

turistov 

bƻőƛǘǾŜ 
turistov 
skupaj 

bƻőƛǘǾŜ 
ŘƻƳŀőƛƘ 
turistov 

bƻőƛǘǾŜ 
tujih 

turistov 

Trajanje 
ƴƻőƛǘŜǾ 
skupaj 

Trajanje 
ƴƻőƛǘŜǾ 
ŘƻƳŀőƛ 

Trajanje 
ƴƻőƛǘŜǾ 

tuji  

5ŜƭŜȌ 
ŘƻƳŀőƛƘ 
prihodov 

med vsemi 
prihodi 

5ŜƭŜȌ ǘǳƧƛƘ 
prihodov 

med vsemi 
prihodi 

5ŜƭŜȌ 
ŘƻƳŀőƛƘ 
ƴƻőƛǘŜō 

med vsemi 
prihodi 

5ŜƭŜȌ 
tujih 
ƴƻőƛǘŜǾ 

med 
vsemi 

prihodi 

1949 246.777 237.806 8.971 1.383.679 1.350.845 32.834 5,61 5,68 3,66 96% 4% 98% 2% 

1950 261.958 249.194 12.764 1.473.236 1.433.724 39.512 5,62 5,75 3,10 95% 5% 97% 3% 

1951 310.911 293.436 17.475 1.327.432 1.275.599 51.833 4,27 4,35 2,97 94% 6% 96% 4% 

1952 308.667 278.837 29.830 1.062.695 991.538 71.157 3,44 3,56 2,39 90% 10% 93% 7% 

1953 407.554 349.413 58.141 1.276.777 1.139.846 136.931 3,13 3,26 2,36 86% 14% 89% 11% 

1954 443.382 371.077 72.305 1.212.266 1.038.480 173.786 2,73 2,80 2,40 84% 16% 86% 14% 

1955 496.631 399.868 96.763 1.454.442 1.200.609 253.833 2,93 3,00 2,62 81% 19% 83% 17% 

1956 453.923 381.020 72.903 1.293.917 1.110.208 183.709 2,85 2,91 2,52 84% 16% 86% 14% 

1957 559.994 470.699 89.295 1.919.170 1.664.876 254.294 3,43 3,54 2,85 84% 16% 87% 13% 

1958 595.960 484.546 111.414 2.238.559 1.901.784 336.775 3,76 3,92 3,02 81% 19% 85% 15% 

1959 697.008 544.649 152.359 2.705.703 2.226.710 478.993 3,88 4,09 3,14 78% 22% 82% 18% 

1960 786.281 628.732 157.549 3.046.697 2.557.502 489.195 3,87 4,07 3,11 80% 20% 84% 16% 

1961 833.082 632.521 200.561 3.099.931 2.515.052 584.879 3,72 3,98 2,92 76% 24% 81% 19% 

1962 813.520 584.671 228.849 2.947.321 2.244.481 702.840 3,62 3,84 3,07 72% 28% 76% 24% 

1963 979.720 651.552 328.168 3.338.075 2.311.369 1.026.706 3,41 3,55 3,13 67% 33% 69% 31% 

1964 1.154.357 741.712 412.645 3.794.034 2.559.464 1.234.570 3,29 3,45 2,99 64% 36% 67% 33% 

1965 1.226.781 743.959 482.822 4.050.756 2.617.723 1.433.033 3,30 3,52 2,97 61% 39% 65% 35% 

1966 1.321.128 696.966 624.162 3.839.834 2.068.676 1.771.158 2,91 2,97 2,84 53% 47% 54% 46% 

1967 1.428.086 749.711 678.375 3.724.052 1.818.015 1.906.037 2,61 2,42 2,81 52% 48% 49% 51% 

1968 1.520.567 807.510 713.057 3.954.211 1.999.032 1.955.179 2,60 2,48 2,74 53% 47% 51% 49% 

1969 1.695.682 873.837 821.845 4.525.786 2.296.538 2.229.248 2,67 2,63 2,71 52% 48% 51% 49% 

1970 1.780.165 972.678 807.487 4.825.891 2.524.835 2.301.056 2,71 2,60 2,85 55% 45% 52% 48% 

1971 1.901.661 1.021.931 879.730 5.443.561 2.867.021 2.576.540 2,86 2,81 2,93 54% 46% 53% 47% 

1972 1.945.150 1.091.943 853.207 5.628.853 3.061.156 2.567.697 2,89 2,80 3,01 56% 44% 54% 46% 

1973 2.037.359 1.082.107 955.252 5.964.203 3.054.445 2.909.758 2,93 2,82 3,05 53% 47% 51% 49% 

1974 2.023.785 1.210.856 812.929 6.129.770 3.575.386 2.554.384 3,03 2,95 3,14 60% 40% 58% 42% 

1975 2.151.536 1.310.502 841.034 6.444.354 3.854.084 2.590.270 3,00 2,94 3,08 61% 39% 60% 40% 

1976 2.110.775 1.326.022 784.753 6.359.454 3.928.969 2.430.485 3,01 2,96 3,10 63% 37% 62% 38% 

1977 2.296.930 1.506.148 790.782 6.740.682 4.378.912 2.361.770 2,93 2,91 2,99 66% 34% 65% 35% 

1978 2.508.846 1.632.057 876.789 7.522.881 4.836.191 2.686.690 3,00 2,96 3,06 65% 35% 64% 36% 

1979 2.518.962 1.705.241 813.721 8.081.110 5.367.046 2.714.064 3,21 3,15 3,34 68% 32% 66% 34% 

1980 2.377.583 1.508.546 869.037 7.771.265 4.976.579 2.794.686 3,27 3,30 3,22 63% 37% 64% 36% 

1981 2.418.741 1.556.479 862.262 7.679.814 4.731.029 2.948.785 3,18 3,04 3,42 64% 36% 62% 38% 

1982 2.359.980 1.590.362 769.618 7.303.665 4.696.267 2.607.398 3,09 2,95 3,39 67% 33% 64% 36% 

1983 2.350.623 1.565.798 784.825 7.426.250 4.759.589 2.666.661 3,16 3,04 3,40 67% 33% 64% 36% 

1984 2.575.342 1.620.282 955.060 8.095.492 4.856.042 3.239.450 3,14 3,00 3,39 63% 37% 60% 40% 

1985 2.752.990 1.697.161 1.055.829 8.822.385 5.093.620 3.728.765 3,20 3,00 3,53 62% 38% 58% 42% 

1986 2.821.396 1.770.314 1.051.082 9.213.434 5.549.483 3.663.951 3,27 3,13 3,49 63% 37% 60% 40% 

1987 2.734.487 1.664.157 1.070.330 9.043.784 5.401.173 3.642.611 3,31 3,25 3,40 61% 39% 60% 40% 

1988 2.723.856 1.606.638 1.117.218 8.807.568 4.933.798 3.873.770 3,23 3,07 3,47 59% 41% 56% 44% 

1989 2.663.046 1.526.498 1.136.548 8.509.902 4.622.747 3.887.155 3,20 3,03 3,42 57% 43% 54% 46% 

1990 2.536.786 1.441.733 1.095.053 7.956.406 4.283.288 3.673.118 3,14 2,97 3,35 57% 43% 54% 46% 

1991 1.425.321 1.126.577 298.744 4.885.842 3.916.251 969.591 3,43 3,48 3,25 79% 21% 80% 20% 

1992 1.367.224 750.842 616.382 5.097.973 3.082.951 2.015.022 3,73 4,11 3,27 55% 45% 60% 40% 

1993 1.450.098 825.727 624.371 5.384.626 3.372.180 2.012.446 3,71 4,08 3,22 57% 43% 63% 37% 

1994 1.578.675 830.402 748.273 5.865.608 3.384.526 2.481.082 3,72 4,08 3,32 53% 47% 58% 42% 

1995 1.576.672 844.569 732.103 5.883.046 3.447.579 2.435.467 3,73 4,08 3,33 54% 46% 59% 41% 

1996 1.657.669 825.774 831.895 5.832.244 3.281.637 2.550.607 3,52 3,97 3,07 50% 50% 56% 44% 

1997 1.823.129 848.779 974.350 6.384.062 3.305.662 3.078.400 3,50 3,89 3,16 47% 53% 52% 48% 

1998 1.798.925 822.411 976.514 6.295.308 3.232.876 3.062.432 3,50 3,93 3,14 46% 54% 51% 49% 

1999 1.749.532 865.484 884.048 6.056.563 3.315.345 2.741.218 3,46 3,83 3,10 49% 51% 55% 45% 

2000 1.957.116 867.567 1.089.549 6.718.998 3.314.901 3.404.097 3,43 3,82 3,12 44% 56% 49% 51% 

2001 2.085.722 867.001 1.218.721 7.129.602 3.316.125 3.813.477 3,42 3,82 3,13 42% 58% 47% 53% 

2002 2.161.960 859.941 1.302.019 7.321.061 3.300.262 4.020.799 3,39 3,84 3,09 40% 60% 45% 55% 

2003 2.246.068 872.931 1.373.137 7.502.569 3.327.184 4.175.385 3,34 3,81 3,04 39% 61% 44% 56% 

2004 2.341.281 842.429 1.498.852 7.588.737 3.225.954 4.362.783 3,24 3,83 2,91 36% 64% 43% 57% 

2005 2.395.010 840.041 1.554.969 7.572.584 3.173.338 4.399.246 3,16 3,78 2,83 35% 65% 42% 58% 

2006 2.484.605 867.955 1.616.650 7.722.267 3.233.438 4.488.829 3,11 3,73 2,78 35% 65% 42% 58% 

2007 2.681.178 929.846 1.751.332 8.261.308 3.393.408 4.867.900 3,08 3,65 2,78 35% 65% 41% 59% 

2008 3.083.713 1.126.022 1.957.691 9.314.038 3.962.756 5.351.282 3,02 3,52 2,73 37% 63% 43% 57% 

2009 2.984.828 1.160.897 1.823.931 9.013.773 4.077.480 4.936.293 3,02 3,51 2,71 39% 61% 45% 55% 

2010 3.299.537 1.250.556 2.048.981 9.883.920 4.352.702 5.531.218 3,00 3,48 2,70 38% 62% 44% 56% 

2011 3.535.794 1.299.637 2.236.157 10.413.012 4.363.347 6.049.665 2,95 3,36 2,71 37% 63% 42% 58% 

2012 3.635.688 1.259.036 2.376.651 10.604.352 4.163.266 6.441.086 2,92 3,31 2,71 35% 65% 39% 61% 



 

 

  

2013 3.746.106 1.244.424 2.501.682 10.708.408 4.036.607 6.671.802 2,86 3,24 2,67 33% 67% 38% 62% 

2014 3.901.563 1.226.492 2.675.071 10.738.766 3.905.727 6.833.040 2,75 3,18 2,55 31% 69% 36% 64% 

2015 4.373.878 1.351.860 3.022.018 11.653.764 4.172.107 7.481.657 2,66 3,09 2,48 31% 69% 36% 64% 

2016 4.834.071 1.437.198 3.396.873 12.647.876 4.307.898 8.339.978 2,62 3,00 2,46 30% 70% 34% 66% 

2017 5.503.284 1.512.602 3.990.682 14.208.545 4.523.216 9.685.329 2,58 2,99 2,43 27% 73% 32% 68% 

2018 5.933.266 1.508.128 4.425.139 15.694.705 4.518.695 11.176.010 2,65 3,00 2,53 25% 75% 29% 71% 

2019 6.229.573 1.527.695 4.701.878 15.775.331 4.404.565 11.370.766 2,53 2,88 2,42 25% 75% 28% 72% 

2020 3.065.085 1.848.971 1.216.114 9.204.374 5.850.018 3.354.356 3,00 3,16 2,76 60% 40% 64% 36% 

2021 4.003.682 2.171.236 1.832.446 11.251.158 6.456.686 4.794.472 2,81 2,97 2,62 54% 46% 57% 43% 

2022 5.868.138 1.932.506 3.935.632 15.581.856 5.506.772 10.075.084 2,66 2,85 2,56 33% 67% 35% 65% 

2023 6.192.804 1.534.509 4.658.295 16.125.027 4.571.527 11.553.500 2,60 2,98 2,48 25% 75% 28% 72% 

2024 6.583.274 1.529.738 5.053.536 16.853.075 4.500.172 12.352.903 2,56 2,94 2,44 23% 77% 27% 73% 

Vir: SURS in lastna obdelava podatkov. 

 

Tranzicija in razvoj v samostojni Sloveniji (1991 ɀ2019)  
wŀȊǇŀŘ WǳƎƻǎƭŀǾƛƧŜ ƛƴ ǎƭƻǾŜƴǎƪŀ ƻǎŀƳƻǎǾƻƧƛǘŜǾ ƭŜǘŀ мффм ǎǘŀ Ƴƻőƴƻ ǇǊŜǘǊŜǎƭŀ ǘǳǊƛǎǘƛőƴƛ ǎŜƪǘƻǊΦ ½ŀǊŀŘƛ ǾƻƧƴŜ ƴŀ ƻōƳƻőƧǳ ƴŜƪŘŀƴje 
WǳƎƻǎƭŀǾƛƧŜΣ ƳŜŘƴŀǊƻŘƴŜƎŀ ƴŜǇƻȊƴŀǾŀƴƧŀ ƴƻǾŜ ŘǊȌŀǾŜ ƛƴ ǎǇƭƻǑƴŜ ƴŜƎƻǘƻǾƻǎǘƛ ƧŜ ǘǳǊƛǎǘƛőƴƛ ǇǊƻƳŜǘ ƴŀ ȊŀőŜǘƪǳ флΦ ƭŜǘ ǎǘǊƳƻƎƭŀǾƛƭΦ ~ǘŜǾƛƭƻ 
ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƧŜ ƳŜŘ мффл ƛƴ мффн ǳǇŀŘƭƻ Ȋŀ ƪŀǊ ст ҈Σ ǑǘŜǾƛƭƻ ƴƧƛƘƻǾƛƘ ƴƻőƛǘŜǾ Ǉŀ Ȋŀ рн ҈Φ [Ŝǘŀ мффм ƧŜ {ƭƻǾŜƴƛƧŀ ȊŀōŜƭŜȌƛƭŀ ƴŀƧƳŀƴƧǑŜ 
ǑǘŜǾƛƭƻ ƴƻőƛǘŜǾ Ǿ ƴƻǾŜƧǑƛ ȊƎƻŘƻǾƛƴƛΣ ƭŜǘƻ мффн Ǉŀ ƴŀƧƳŀƴƧǑŜ ǑǘŜǾƛƭƻ ǇǊƛƘƻŘƻǾ ǘǳǊƛǎǘƻǾ ƴŀǎǇƭƻƘΦ ± ǇǊƛƳŜǊƧŀǾƛ Ȋ ǊŜƪƻǊŘƴƛƳƛ фΣн ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾ 
ƛȊ ƭŜǘŀ мфус ƧŜ ǇǊƻƳŜǘ ǇŀŘŜƭ ƴŀ ƻƪƻƭƛ пΣф ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾ Ǿ мффм ς ǘƻ ƧŜ ǎƪƻǊŀƧ ǇǊŜǇƻƭƻǾƛǘŜǾΦ ¢Ŝ ƴŀƧƴƛȌƧŜ ǘƻőƪŜ ǎƻ ǇƻƳŜƴƛƭŜ ǾŜƭƛƪ ƛȊȊƛǾ Ȋŀ 
ǇŀƴƻƎƻΣ ƪƛ ƧŜ ƳƻǊŀƭŀ ƴŀ ƴƻǾƻ ŘŜŦƛƴƛǊŀǘƛ ǎǾƻƧƻ ƛŘŜƴǘƛǘŜǘƻ ƛƴ ǘǊƎŜ Ǿ ƴŀǎǘŀƧŀƧƻőŜƳ ǘǊȌƴem gospodarstvu. 
{ǊŜŘƛ флΦ ƭŜǘ ǎŜ ƧŜ ǘǳǊƛȊŜƳ ȊŀőŜƭ ǇƻǎǘƻǇƴƻ ǇƻōƛǊŀǘƛΦ {ƭƻǾŜƴƛƧŀ ƧŜ ƎǊŀŘƛƭŀ ǇǊŜǇƻȊƴŀǾƴƻǎǘ ƪƻǘ ƴƻǾŀ ƳŜŘƴŀǊƻŘƴŀ ŘŜǎǘƛƴŀŎƛƧŀΣ ƪ őŜmur je 
ǇǊƛǇƻƳƻƎƭŀ ǘǳŘƛ ǎǘŀōƛƭƛȊŀŎƛƧŀ ǊŀȊƳŜǊ ƴŀ .ŀƭƪŀƴǳ ǘŜǊ ǾƪƭƧǳőŜǾŀƴƧŜ ŘǊȌŀǾŜ Ǿ ƳŜŘƴŀǊƻŘƴŜ ƻǊƎŀƴƛȊŀŎƛƧŜΦ tƻ ƭŜǘǳ мффп ƧŜ ǑǘŜǾƛƭƻ ǘujih turistov in 
ƴƻőƛǘŜǾ ȊƴƻǾŀ Ǌŀǎƭƻ Ȋ ȊƳŜǊƴƛƳƛ ǎǘƻǇƴƧŀƳƛΦ 5ƻ ƪƻƴŎŀ ŘŜǎŜǘƭŜǘƧŀ ǎƻ ǎŜ ƪŀȊŀƭŎƛ ǇǊƛōƭƛȌŀƭƛ ǾǊŜŘƴƻǎǘƛƳ ƛȊ мфулΦ 5ŜƴƛƳƻ Ǿ ƭŜǘǳ нллл je bilo 
ǳǎǘǾŀǊƧŜƴƛƘ ȌŜ ƻƪǊƻƎ сΣт ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾΣ ƭŜǘŀ нллр Ǉŀ тΣрс ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾ ƛƴ нΣоф ƳƛƭƛƧƻƴŀ ǇǊƛƘƻŘƻǾ ς ǎ ǘŜƳ ǎƳƻ ǎŜ Ǉƻ ǑǘŜǾƛƭǳ ƎƻǎǘƻǾ ƛƴ 
ƴƻőƛǘŜǾ ǾǊƴƛƭƛ ƴŀ ǊŀǾŜƴ ƭŜǘŀ мфулΦ ±ǎǘƻǇ {ƭƻǾŜƴƛƧŜ Ǿ 9ǾǊƻǇǎƪƻ ǳƴƛƧƻ όнллпύ ƛƴ {ŎƘŜƴƎŜƴǎƪƛ ǇǊƻǎǘƻǊ όнллтύ ƧŜ ǑŜ ƻƭŀƧǑŀƭ ǇǊƛƘƻŘ tujih gostov. V 
prvih dveh desetletjih samostojnosti (1991ς2011) je Slovenijo skupno obiskalo pǊƛōƭƛȌƴƻ пм ƳƛƭƛƧƻƴƻǾ ǘǳǊƛǎǘƻǾΣ ƪƛ ǎƻ ǎƪǳǇŀƧ ǳǎǘǾŀǊƛƭƛ моу 
ƳƛƭƛƧƻƴƻǾ ƴƻőƛǘŜǾΦ bŀǊŀǑőŀƭƛ ǎƻ Ȋƭŀǎǘƛ ƻōƛǎƪƛ ƛȊ ōƭƛȌƴƧƛƘ ŜǾǊƻǇǎƪƛƘ ŘǊȌŀǾ ς ǘǊŀŘƛŎƛƻƴŀƭƴƻ ƴŀƧǾŜő ƛȊ LǘŀƭƛƧŜΣ !ǾǎǘǊƛƧŜΣ bŜƳőƛƧŜΣ ƪŀǎƴŜƧŜ ǘǳŘƛ ƛȊ 
ŘǊǳƎƛƘ ŘǊȌŀǾ 9¦ ƛƴ ƛȊǾŜƴ όƴǇǊΦ ǘǳǊƛǎǘƛ ƛȊ ½ŘǊǳȌŜƴŜƎŀ ƪǊŀƭƧŜǎǘǾŀΣ wǳǎƛƧŜΣ ŀȊƛƧǎƪƛƘ ŘǊȌŀǾύΦ tƻƧŀǾƛƭƛ ǎƻ ǎŜ ƴƻǾƛ ǘǊƎƛ όƴǇǊΦ Ǉƻ ƭŜǘǳ нлмл ƻǇŀȊŜƴ ǇƻǊŀǎǘ 
ƎƻǎǘƻǾ ƛȊ !ȊƛƧŜΣ Ȋƭŀǎǘƛ ƛȊ YƻǊŜƧŜΣ WŀǇƻƴǎƪŜΣ YƛǘŀƧǎƪŜύΣ ƪƛ Ǉŀ ǎƻ ǑŜ ǾŜŘƴƻ ǇǊŜŘǎǘŀǾƭƧŀƭƛ ƳŀƴƧǑƛƴǎƪƛ ŘŜƭŜȌΦ 
 
tƻ ƭŜǘǳ нлмл ƧŜ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛȊŜƳ ōŜƭŜȌƛƭ ǇƻǎǇŜǑŜƴƻ ǊŀǎǘΣ ǾȊǇƻǊŜŘƴƻ Ȋ ƎƭƻōŀƭƴƛƳ ǘǊŜƴŘƻƳ Ǌŀǎǘƛ ƳŜŘƴŀǊƻŘƴƛƘ ǇƻǘƻǾŀƴƧΦ tƻǾǇǊŜőƴŀ letna 
rast prihodov turistov v obdobju 1993ς2019 je bila okoli 3 %. K rasti so prispevali razmah nizkocenovnih letalskih prevozov όƴǇǊΦ ǾŜő ƭƛƴƛƧ 
ƴŀ ƭƧǳōƭƧŀƴǎƪƻ ƭŜǘŀƭƛǑőŜύΣ ƛƴǘŜƴȊƛǾƴŀ ǇǊƻƳƻŎƛƧŀ ȊƴŀƳƪŜ I feel Slovenia ǘŜǊ ǊŀȊǾƻƧ ƛƴƻǾŀǘƛǾƴƛƘ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŘǳƪǘƻǾ όƴǇǊΦ ōǳǘƛőƴƛ ǘǳǊƛȊŜƳΣ 
ƎŀǎǘǊƻƴƻƳƛƧŀΣ ǑǇƻǊǘƴƛ ƛƴ ƪǳƭǘǳǊƴƛ ŘƻƎƻŘƪƛύΦ  
[Ŝǘƻ нлмф ƧŜ ǇǊŜŘǎǘŀǾƭƧŀƭƻ ǾǊƘǳƴŜŎ ǘŜƎŀ ƻōŘƻōƧŀ ƛƴ ƧŜ ōƛƭƻ Ȋŀ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛȊŜƳ ǊŜƪƻǊŘƴƻΥ Ǿ ǊŜƎƛǎǘǊƛǊŀƴƛƘ ƴŀǎǘŀƴƛǘǾŀƘ ǎƻ ƴŀǑǘeli 6,23 milijona 
ǇǊƛƘƻŘƻǾ ƛƴ мрΣтр ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾΣ ƪŀǊ ƧŜ р ҈ ǾŜő ǇǊƛƘƻŘƻǾ ƛƴ лΣр ҈ ǾŜő ƴƻőƛǘŜǾ ƪƻǘ ǇǊŜƧǑƴƧŜ ƭŜǘƻΦ ¢ŀƪƻ Ǉƻ ǇǊƛƘƻŘƛƘ ƪƻǘ ƴƻőƛǘǾŀƘ ƧŜ ōƛƭ 
ǇǊŜǎŜȌŜƴ ŘƻǘŜŘŀƴƧƛ ǊŜƪƻǊŘΦ 5ŜƭŜȌ ǘǳƧƛƘ ƎƻǎǘƻǾ ƧŜ ǇǊƛ ǘŜƳ ƴŀǊŀǎŜƭ ς ƭŜǘŀ нлмф ƧŜ ǇǊƛōƭƛȌƴƻ тр ҈ ǾǎŜƘ ǇǊŜƴƻőƛǘŜǾ ƻǇǊŀǾƛƭƻ ǘǳƧƛ ǘǳǊƛǎǘƛ όƴŀƧǾŜő ƛȊ 
bŜƳőƛƧŜΣ LǘŀƭƛƧŜ ƛƴ !ǾǎǘǊƛƧŜύΦ tŀƴƻƎŀ ƧŜ ǘŀƪƻ ƴŜǇƻǎǊŜŘƴƻ ƛƴ ǇƻǎǊŜŘƴƻ ǳǎǘǾŀǊƛƭŀ ƻƪƻƭƛ пΣс ҈ .5t ǘŜǊ ȊŀƎƻǘƻǾƛƭŀ ǾŜő ƪƻǘ отΦрлл ŘŜƭƻǾƴƛƘ ƳŜǎǘΦ 
YƭƧǳőƴŜ Ȋƴŀőƛƭƴƻǎǘƛ ǘǳǊƛǎǘƛőƴŜƎŀ ǎŜƪǘƻǊƧŀ ǇǊŜŘ ƭŜǘƻƳ нлнл ǎƻ ōƛƭŜΥ ǇǊŜǾƭŀŘŀ ƳŀƭƛƘ ƛƴ ǎǊŜŘƴƧƛƘ ǇƻŘƧŜǘƛƧΣ ǎŀƧ ǎƻ a{t ǇǊŜŘǎǘŀǾƭƧala preko 90 % 
ŘŜƭŜȌƴƛƪƻǾ Ǿ ǘǳǊƛȊƳǳΤ ƎŜƻƎǊŀŦǎƪŀ ƪƻƴŎŜƴǘǊŀŎƛƧŀ ƻōƛǎƪŀ Ǿ ǾƻŘƛƭƴƛƘ ŘŜǎǘƛƴŀŎƛƧŀƘ ό[ƧǳōƭƧŀƴŀΣ .ƭŜŘΣ tƻǎǘƻƧƴǎƪŀ ƧŀƳŀΣ tƛǊŀƴκtƻǊǘƻǊƻȌ ƛǘŘΦύΣ ƪƛ ǎƻ 
ŘƻǎŜƎŀƭŜ ǊŜƪƻǊŘƴŜ ƻōƛǎƪŜΤ ǘŜǊ ǾŜŘƴƻ ƪǊŀƧǑŜ ǇƻǾǇǊŜőƴƻ ōƛǾŀƴƧŜ ƻō ƘƪǊŀǘƴŜƳ ƴŀǊŀǑőŀƴƧǳ ǑǘŜǾƛƭŀ ǇǊƛƘƻŘƻǾ όƪŀǊ ƴŀƪŀȊǳƧŜ ǘǊŜƴŘ ǘΦ ƛΦ άǾŜő 
ƪǊŀƧǑƛƘ ŘƻǇǳǎǘƻǾέύΦ ± ƭŜǘǳ нлмф ƧŜ ǇƻǾǇǊŜőŜƴ ǘǳǊƛǎǘ ōƛǾŀƭ Ǿ {ƭƻǾŜƴƛƧƛ ƭŜ ƻƪƻƭƛ нΣр Řƴƛ όмрΣу Ƴƛƻ ƴƻőƛǘŜǾ κ сΣн Ƴƛƻ ƎƻǎǘƻǾύΣ ƳŜŘǘŜƳ ƪƻ ƧŜ Ǿ улΦ 
ƭŜǘƛƘ ǇƻǾǇǊŜőƧŜ ȊƴŀǑŀƭƻ ƻƪǊƻƎ п ŘƴƛΦ YƭƧǳō ƪǊŀƧǑƛƳ ƻōƛǎƪƻƳ Ǉŀ ǎŜ ƧŜ ǘǳǊƛǎǘƛőƴŀ ǇƻǊŀōŀ ǇƻǾŜőŜǾŀƭŀ ς prilivi iz turizma so po 1994 konstantno 
rasli in leta 2019 pǊǾƛő ǇǊŜǎŜƎƭƛ нΣт ƳƛƭƛƧŀǊŘŜ ŜǾǊƻǾΦ 
hō ƪƻƴŎǳ ƭŜǘŀ нлмф ƧŜ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛȊŜƳ ǎǘŀƭ ƴŀ ǾǊƘǳƴŎǳΥ ŘƻǎŜȌŜƴƛ ǎƻ ōƛƭƛ ǊŜƪƻǊŘƴƛ ǊŜȊǳƭǘŀǘƛΣ ǎǘǊŀǘŜƎƛƧŀ ǘǊŀƧƴƻǎǘƴŜ Ǌŀǎǘƛ нлм7ς2021 je bila v 
ǎƪƭŜǇƴƛ ŦŀȊƛΣ ƴŀőǊǘƻǾŀƭŀ ǎŜ ƧŜ ƴƻǾŀ ǎŜŘŜƳƭŜǘƴŀ ǎǘǊŀǘŜƎƛƧŀ Řƻ нлнуΣ ƛƴǾŜǎǘƛŎƛƧŜ Ǿ ƴŀǎǘŀƴƛǘǾŜ ƛƴ ƛƴŦǊŀǎǘǊǳƪǘǳǊƻ ǎƻ ǇƻǘŜƪŀƭŜ ƛƴǘŜƴȊƛǾƴƻΦ bƛƘőŜ 
pa ni slutil, da bo naslednje leto panogo skoraj povsem zaustavila globalna pandemija. 
 

Vpliv pandemije COVID-19 na slovenski turizem (2020ɀ2022)  
 
Pandemija COVID-19 ƧŜ ƭŜǘŀ нлнл ǎǇǊƻȌƛƭŀ ƴŀƧǾŜőƧƛ Ǝƭƻōŀƭƴƛ ȊƭƻƳ ǘǳǊƛǎǘƛőƴŜƎŀ ǇǊƻƳŜǘŀ Ǿ ǎƻŘƻōƴƛ ȊƎƻŘƻǾƛƴƛΦ {ƭƻǾŜƴƛƧŀ ǇǊƛ ǘŜƳ ƴƛ ōƛƭŀ ƛȊƧŜƳŀ 
ς turizem je ena od panog, ki jo je pandemija najbolj prizadela. Leto 2019 je bilo sicer deseto zaporedno leto rasti v svetovnem merilu (1,5 
ƳƛƭƛƧŀǊŘŜ ƳŜŘƴŀǊƻŘƴƛƘ ǇǊƛƘƻŘƻǾ ǘǳǊƛǎǘƻǾ ƎƭƻōŀƭƴƻύΣ ƴŀƪŀǊ ǎƻ ƭŜǘŀ нлнл ǎƭŜŘƛƭŜ ŘǊŀǎǘƛőƴŜ ƻƳŜƧƛǘǾŜ ǇƻǘƻǾŀƴƧΦ ± {ƭƻǾŜƴƛƧƛ ǎŜ ƧŜ obseg turizma 
őŜȊ ƴƻő ǎƪƻǊŀƧ ǇǊŜǇƻƭƻǾƛƭΦ Leto 2020 je zaznamoval neverjeten padecΥ ǎƪǳǇƴƻ ǑǘŜǾƛƭƻ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƛƘƻŘƻǾ ƧŜ ōƛƭƻ рм ҈ ƳŀƴƧǑŜ kot 2019, 
ǑǘŜǾƛƭƻ ƴƻőƛǘŜǾ Ǉŀ ƧŜ ǳǇŀŘƭƻ Ȋŀ 42 %Φ ¦ǎǘǾŀǊƧŜƴƛƘ ƧŜ ōƛƭƻ ƭŜ ƻƪƻƭƛ фΣн ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾ όǾ ǇǊƛƳŜǊƧŀǾƛ ǎ ǎƪƻǊŀƧ мрΣу ƳƛƭƛƧƻƴŀ ǇǊŜƧǑƴƧŜ ƭŜǘƻύΦ 
tƻǎŜōŜƧ ƧŜ ǳǇŀŘŜƭ ƳŜŘƴŀǊƻŘƴƛ ǘǳǊƛǎǘƛőƴƛ ǘƻƪ ς prihodov tujih gostov je bilo kar 74 % manj ƪƻǘ ƭŜǘƻ ǇǊŜƧΣ ǎŀƧ ǎƻ ȊŀǇǊǘŜ ƳŜƧŜ ƛƴ ŜǇƛŘŜƳƛƻƭƻǑƪƛ 
ǳƪǊŜǇƛ ƻƴŜƳƻƎƻőƛƭƛ ƻōƛőŀƧƴƻ ǇƻǘƻǾŀƴƧŜΦ tƻ ǳǊŀŘƴƛƘ ǇƻŘŀǘƪƛƘ {ǘŀǘƛǎǘƛőƴŜƎŀ ǳǊŀŘŀ ƧŜ Ǿ ǇǊǾƛƘ ƻǎƳƛƘ ƳŜǎŜŎƛƘ нлнл {ƭƻǾŜƴƛƧŀ ȊŀōŜƭŜȌƛƭŀ ƭŜ ϤмΣп 
milijona prihodov (47 % ƳŀƴƧ ƪƻǘ Ǿ ŜƴŀƪŜƳ ƻōŘƻōƧǳ нлмфύ ƛƴ Ϥт ƳƛƭƛƧƻƴƻǾ ǇǊŜƴƻőƛǘŜǾ όпл ҈ ƳŀƴƧύΦ ¦ǇŀŘ ƳŜŘƴŀǊƻŘƴŜƎŀ ǘǳǊƛȊƳŀ ƧŜ ōƛƭ 
ǇǊƛƳŜǊƭƧƛǾ ǎ ǎǾŜǘƻǾƴƛƳ όƎƭƻōŀƭƴƻ Ϥтл ҈ ƳŀƴƧ ƳŜŘƴŀǊƻŘƴƛƘ ǇǊƛƘƻŘƻǾ Ǿ нлнлύΦ ¢ǳǊƛǎǘƛőƴƛ ƴŀǎǘŀƴƛǘǾŜƴƛ ƻōǊŀǘƛ ǎƻ ōƛƭƛ ǎǇƻƳƭŀŘƛ нлнл ȊŀǇǊǘƛ ǾŜő 



 

 

  

mesecev, velik del leta 2020 in 2021 so veljale stroge omejitve (zaprtje od marca do maja 2020, omejitve prehajanja meja, PCT pogoji itd.), 
ƪŀǊ ƧŜ ǇƻǾȊǊƻőƛƭƻ ƛȊǇŀŘ ƎƻǎǘƻǾ Ȋ ŘŀƭƧƴƛƘ ǘǊƎƻǾ ό!ȊƛƧŀΣ ½5! ǇǊŀƪǘƛőƴƻ ƴƛ ōƛƭƻύΦ 
{ǘǊǳƪǘǳǊŀ ǘǳǊƛǎǘƛőƴŜƎŀ ǇƻǾǇǊŀǑŜǾŀƴƧŀ ǎŜ ƧŜ Ǿ őŀǎǳ ǇŀƴŘŜƳƛƧŜ ǇƻƳŜƳōƴƻ spremenila. V odsotnosti tujih gostov so ŘƻƳŀőƛ ǘǳǊƛǎǘƛ postali 
ƎƭŀǾƴƛ ǘǊƎΥ ƴƧƛƘƻǾ ŘŜƭŜȌ ǇǊƛ ƴƻőƛǘǾŀƘ ƧŜ Ǿ нлнл ƴŀǊŀǎŜƭ ƴŀ ǎƪƻǊŀƧ ŘǾŜ ǘǊŜǘƧƛƴƛ όƳŜŘǘŜƳ ƪƻ ƧŜ ōƛƭ нлмф ƭŜ Ϥну ҈ύΦ {ƭƻǾŜƴŎƛΣ ƪƛ so sicer prej 
pogosto dopustovali v tujini, so zaradi omejitev potovali po domovini ς ǇƻƎƻǎǘƻ Ȋ ǳƴƻǾőŜƴƧŜƳ ǘǳǊƛǎǘƛőƴƛƘ ōƻƴƻǾ, ki jih je vlada uvedla kot 
ǇƻƳƻő ǇŀƴƻƎƛΦ ¢ƛ ōƻƴƛ όǾǊŜŘƴƻǎǘ нлл ϵ ƴŀ ƻŘǊŀǎƭŜƎŀ ƛƴ рл ϵ ƴŀ ƻǘǊƻƪŀύ ǎƻ ǎǇƻŘōǳŘƛƭƛ ŘƻƳŀőŜ ƴƻőƛǘǾŜ Ǿ ƘƻǘŜƭƛƘΣ ƪŀƳǇƛƘ ƛƴ ƴŀ ǘǳǊƛǎǘƛőƴƛƘ 
ƪƳŜǘƛƧŀƘ ǇƻƭŜǘƛ нлнл ƛƴ нлнмΦ ¢ǳǊƛǎǘƛőƴŀ ǎŜȊƻƴŀ ǎŜ ƧŜ Ǿ ƭŜǘƛƘ нлнлς21 skoncentrirala v poletnih mesecih, ko so se ukrepi sprostili: julija in 
ŀǾƎǳǎǘŀ нлнл ǎƻ ƴŀǎǘŀƴƛǘǾŜ ǎǇŜǘ ƻȌƛǾŜƭŜ όƴǇǊΦ Ǿ ŀǾƎǳǎǘǳ нлнл ǎƻ ȊŀōŜƭŜȌƛƭƛ ƻƪƻƭƛ унлΦллл ƴƻőƛǘŜǾΣ ƪŀǊ ƧŜ ǎƛŎŜǊ ос ҈ ƳŀƴƧ ƪƻǘ avgusta 2019, 
ŀ ƳƴƻƎƻ ǾŜő ƪƻǘ ǎǇƻƳƭŀŘƛ нлнлύΦ ½ƛƳǎƪŀ ǎŜȊƻƴŀ нлнлκнм ƧŜ ȊŀǊŀŘƛ ŜǇƛŘŜƳƛƻƭƻǑƪŜ ǎƛǘǳŀŎƛƧŜ ǇǊŀƪǘƛőƴƻ ƻŘǇŀŘƭŀΣ ǇǊŀǾ ǘŀƪƻ ƪƻƴƎǊŜǎƴƛ ƛƴ 
mestni turizem. Gostje so se usmerili k individualnim, naravnim in varnim oblikam dopustovanja ς ƻǇŀȊŜƴ ƧŜ ōƛƭ ǊŀȊŎǾŜǘ ǇƻǾǇǊŀǑŜǾŀƴƧŀ Ǉƻ 
nastanitvah na prostem (kampiranje, glampingύΣ ǘǳǊƛǎǘƛőƴƛƘ ƪƳŜǘƛƧŀƘ ƛƴ ƻŘŘŀƭƧŜƴƛƘ ŘŜǎǘƛƴŀŎƛƧŀƘΣ ƪƧŜǊ ƧŜ ƭŀȌƧŜ ȊŀƎƻǘŀǾƭƧŀǘƛ ǊŀȊŘŀƭƧƻΦ tƻǾŜőŀƭƻ 
ǎŜ ƧŜ ȊŀƴƛƳŀƴƧŜ Ȋŀ ŀƪǘƛǾƴƻǎǘƛ ƴŀ ǇǊƻǎǘŜƳ όƴǇǊΦ ǇƻƘƻŘƴƛǑǘǾƻΣ ƪƻƭŜǎŀǊƧŜƴƧŜύΤ ǎƭƻǾŜƴǎƪƛ ƎƻǎǘƧŜ ǎƻ ǊŀȊƛǎƪƻǾŀƭƛ ƭŀǎǘƴƻ ŘǊȌŀǾƻ ōƻƭƧ kot prej. 
 
[Ŝǘƻ нлнм ƧŜ ǇǊƛƴŜǎƭƻ ŘŜƭƴƻ ƻƪǊŜǾŀƴƧŜΦ { ŎŜǇƛǾƻƳ ƛƴ ƻƳƛƭƛǘǾƛƧƻ ǳƪǊŜǇƻǾ ǎŜ ƧŜ ǘǳǊƛǎǘƛőƴƛ ǇǊƻƳŜǘ ƴŜƪƻƭƛƪƻ ƻƪǊŜǇƛƭΣ Ȋƭŀǎǘƛ Ǿ ŘǊǳgi polovici leta. 
{ƪǳǇƴƻ ǎƻ Ǿ нлнм ƴŀǑǘŜƭƛ ƻƪƻƭƛ п ƳƛƭƛƧƻƴŀ ǇǊƛƘƻŘƻǾ ƛƴ ммΣнр ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾ ǘǳǊƛǎǘƻǾΣ ƪŀǊ ƧŜ ǇǊƛōƭƛȌƴƻ Ǉƻƭ ǾŜő ƪƻǘ нлнлΣ ŀ ǑŜ ǾŜŘƴƻ Řƻǎǘƛ 
ƳŀƴƧ όƴƻőƛǘǾŜ ς30 %, prihodi ςнр ҈ύ ƪƻǘ ǊŜƪƻǊŘƴƻ нлмфΦ ¢ǳŘƛ нлнм ƧŜ ƎƭŀǾƴƛƴƻ ƴƻőƛǘŜǾ ǇǊƛƴŜǎƭƻ ǇƻƭŜǘƧŜΣ ŘŜƭŜȌ ŘƻƳŀőƛƘ ƎƻǎǘƻǾ ƧŜ ƻǎǘŀƭ 
ǇƻǾƛǑŀƴ όϤрр ҈ ƴƻőƛǘŜǾύΦ ½ ŀƪǘƛǾƴƻǎǘƳƛ Ȋŀ ǇƻƴƻǾƴƻ ǇǊƛǾŀōƭƧŀƴƧŜ ǘǳƧƛƘ ƎƻǎǘƻǾ όƴǇǊΦ ƪŀƳǇŀƴƧŜ Green&Safe, poudarek na varni in zeleni 
ŘŜǎǘƛƴŀŎƛƧƛύ ƧŜ {ƭƻǾŜƴǎƪŀ ǘǳǊƛǎǘƛőƴŀ ƻǊƎŀƴƛȊŀŎƛƧŀ ό{¢hύ ǇƻǎǘƻǇƻƳŀ ǾǊŀőŀƭŀ ȊŀǳǇŀƴƧŜΦ wŜƎƛƻƴŀƭƴƻ ǎƻ ƴŜƪŀǘŜǊŜ ǘǊŀŘƛŎƛƻƴŀƭƴƻ ƻōǊŜmenjene 
ŘŜǎǘƛƴŀŎƛƧŜ όƴǇǊΦ tƛǊŀƴ Ȋ tƻǊǘƻǊƻȌŜƳΣ .ƭŜŘύ ŘƻǎŜƎƭŜ ǎƪƻǊŀƧ ƴƻǊƳŀƭƴƛ ǇǊƻƳŜǘ Ǿ ǇƻƭŜǘƧǳ нлнмΣ ƳŜdtem ko je mestni turizem (Ljubljana) okreval 
ǇƻőŀǎƴŜƧŜ ȊŀǊŀŘƛ ƛȊƻǎǘŀƴƪŀ ŀȊƛƧǎƪƛƘ ƛƴ ǇƻǎƭƻǾƴƛƘ ƎƻǎǘƻǾΦ 
 
V celotnem obdobju 2020ςнлнн ǎƻ ǘǳǊƛǎǘƛőƴŀ ǇƻŘƧŜǘƧŀ ŘŜƭƻǾŀƭŀ Ǿ ƻǘŜȌŜƴƛƘ ǊŀȊƳŜǊŀƘΦ aƴƻƎƛ ƘƻǘŜƭƛ ƛƴ ŀƎŜƴŎƛƧŜ ǎƻ ǎŜ ǎƻƻőƛƭƛ Ȋ ƭƛƪǾƛŘƴƻǎǘƴƛƳƛ 
ǘŜȌŀǾŀƳƛΤ ŘǊȌŀǾŀ ƧŜ ǇƻƳŀƎŀƭŀ Ȋ ƛƴǘŜǊǾŜƴǘƴƛƳƛ ǳƪǊŜǇƛ όǎǳōǾŜƴŎƛƧŜ őŀƪŀƴƧŀ ƴŀ ŘŜƭƻΣ ōƻƴƛΣ ǇǊƻƳƻŎƛƧǎƪƛ ǊŀȊǇƛǎƛύΦ YƭƧǳō ǘŜƳǳ ǎŜ ƧŜ ǑǘŜǾƛƭƻ 
ȊŀǇƻǎƭŜƴƛƘ Ǿ ǇŀƴƻƎƛ Ȋŀőŀǎƴƻ ȊƳŀƴƧǑŀƭƻ όƴŜƪŀǘŜǊƛ ŘŜƭŀǾŎƛ ǎƻ ȊŀǇǳǎǘƛƭƛ ǎŜƪǘƻǊύΣ ƪŀǊ ƧŜ ƪŀǎƴŜƧŜ ǇǊƛǾŜŘƭƻ Řƻ ǇƻƳŀƴƧƪŀƴƧŀ ƪŀŘǊŀ ƻō hitrem 
ǇƻǾǇǊŀǑŜǾŀƴƧǳ Ǿ ƭŜǘǳ нлннΦ tƻ ŘǾŜƘ ȊŜƭƻ ȊŀƘǘŜǾƴƛƘ ƭŜǘƛƘ ƧŜ ƭŜǘƻ нлнн ȊŀȊƴŀƳƻǾŀƭƻ Ƴƻőƴƻ ƻƪǊŜǾŀƴƧŜΥ ȊŀōŜƭŜȌŜƴƛƘ ƧŜ ōƛƭƻ ȌŜ ǇǊƛōƭƛȌƴƻ рΣу 
ƳƛƭƛƧƻƴŀ ǇǊƛƘƻŘƻǾ ƛƴ мрΣру ƳƛƭƛƧƻƴŀ ƴƻőƛǘŜǾΣ ǎ őƛƳŜǊ ǎŜ ƧŜ {ƭƻǾŜƴƛƧŀ ǎƪƻǊŀƧ ǇƻǾǎŜƳ ǾǊƴƛƭŀ ƴŀ ǊŀǾŜƴ ƛȊ нлмфΦ Y ǘŜƳǳ ƧŜ ǇǊƛǎǇŜǾalo ponovno 
ƻŘǇǊǘƧŜ ǾŜőƛƴŜ ǘǊƎƻǾΣ ǇƻǾŜőŀƴƻ ǇƻǾǇǊŀǑŜǾŀƴƧŜ ȊŀǊŀŘƛ ƻŘƭƻȌŜƴŜ ǇƻǘǊƻǑƴƧŜ ƛƴ ǳǎǇŜǑƴŀ ǇǊƻƳƻŎƛƧŀΦ tƻǎŜōŜƧ ǎŜ ƧŜ ǇƻǾŜőŀƭ ƻōƛǎƪ ƛȊ 
ǎǊŜŘƴƧŜŜǾǊƻǇǎƪƛƘ ŘǊȌŀǾ ƛƴ ǎƻǎŜŘƴƧƛƘ ǘǊƎƻǾΦ tŀƴƻƎŀ ƧŜ ǘŀƪƻ ǾǎǘƻǇƛƭŀ Ǿ нлно ƻǇǘƛƳƛǎǘƛőƴƻΣ ŀ Ȋ ȊŀǾŜŘŀƴƧŜƳΣ Řŀ ƧŜ ǇŀƴŘŜƳƛƧŀ ǊŀȊƪǊila tudi 
strukturne slabosti: preveliko odvisnost od nekaj glavnih trgov, izrazito sezonskost in pƻőŀǎƴƻ ŘƛƎƛǘŀƭƴƻ ǇǊƛƭŀƎƻŘƛǘŜǾ όƳƴƻƎŀ ǇƻŘƧŜǘƧŀ ǎƻ 
ǑŜƭŜ ƳŜŘ ǇŀƴŘŜƳƛƧƻ ǾȊǇƻǎǘŀǾƛƭŀ ƴǇǊΦ ǎǇƭŜǘƴƻ ǊŜȊŜǊǾƛǊŀƴƧŜΣ ŘƛƎƛǘŀƭƴƛ ƳŀǊƪŜǘƛƴƎ Ȋŀ ŘƻƳŀőŜ ƎƻǎǘŜ ƛǇŘΦύΦ 
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tƻ ǇŀƴŘŜƳƛƧƛ ǎŜ ƧŜ ǎƭƻǾŜƴǎƪƻ ǘǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ Ǿ ƭŜǘƛƘ нлноς2024 vrnilo na pot rasti. Statistika 2024 ƪŀȌŜΣ Řŀ ƧŜ ǑǘŜǾƛƭƻ ǘǳǊƛǎǘƛőƴƛƘ 
ƴƻőƛǘŜǾ όмсΣу ƳƛƭƛƧƻƴŀύ ȊƴƻǾŀ ǇǊŜǎŜƎƭƻ ǊŜƪƻǊŘƴƻ ǇǊŜŘǇŀƴŘŜƳƛőƴƻ ǊŀǾŜƴ. Struktura obiskovalcev se postopno normalizira: tuji gostje so 
ponovno zavzeli okoli 70ςтр ҈ ŘŜƭŜȌ ǾǎŜƘ ƴƻőƛǘŜǾ όƴǇǊΦ Ǿ нлнп Ϥто ҈ ƴƻőƛǘŜǾ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾύΦ bŀƧǇƻƳŜƳōƴŜƧǑƛ ŜƳƛǎƛƧǎƪƛ ǘǊƎƛ ƻǎǘŀƧŀƧƻ ōƭƛȌƴƧŜ 
ŜǾǊƻǇǎƪŜ ŘǊȌŀǾŜ ς bŜƳőƛƧŀ, Italija, Avstrija, Nizozemska, IǊǾŀǑƪŀ in 2ŜǑƪŀ sodijo med top 6 tujih trgov v letu 2024/2025. Med kontinenti 
ǇǊŜǾƭŀŘǳƧŜƧƻ ŜǾǊƻǇǎƪƛ ƻōƛǎƪƻǾŀƭŎƛΣ Ǉƻőŀǎƛ Ǉŀ ǎŜ ǾǊŀőŀƧƻ ǘǳŘƛ ōƻƭƧ ƻŘŘŀƭƧŜƴƛ ǎŜƎƳŜƴǘƛ ό½5!Σ !ȊƛƧŀύΣ őŜǇǊŀǾ ǑŜ ƴŜ Ǿ ǑǘŜǾƛƭƪŀƘ ƛz 2019. Profil 
turistov ostaja podoben kot prŜƧΥ ǾŜőƛƴŀ ǘǳƧƛƘ ƎƻǎǘƻǾ ǇǊƛŘŜ Ǿ ǇŀǊƛƘ ŀƭƛ ŘǊǳȌƛƴǎƪƻΣ ǾǎŜ ǾŜő ƧŜ ƛƴŘƛǾƛŘǳŀƭƴƛƘ ǇƻǇƻǘƴƛƪƻǾΣ ƳŀƴƧǑƛ ŘŜƭ Ǉŀ ǎƪǳǇƛƴŜΦ 
5ƻƳŀőƛ ƎƻǎǘƧŜ ǎƻ Ǉƻ ǇŀƴŘŜƳƛƧƛ ƻƘǊŀƴƛƭƛ ǾƛǑƧƻ ǊŀǾŜƴ ǘǳǊƛǎǘƛőƴŜ ŀƪǘƛǾƴƻǎǘƛ ƪƻǘ ǇǊŜŘ ƴƧƻ ς ǎƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛ ȊŘŀƧ ǳǎǘǾŀǊƛƧƻ ƻƪƻƭƛ ор ҈ ǾǎŜƘ ƴƻőƛǘŜv 
όǾ нлмф ƭŜ ну ҈ύΣ ƪŀǊ ƪŀȌŜ ƴŀ ǘǊŀƧƴŜƧǑƻ ǇǊƛŘƻōƛǘŜǾ ƴŀǾŀŘŜ ǇƻőƛǘƴƛƪƻǾŀƴƧŀ ŘƻƳŀΦ 
¢ǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ ƧŜ Ǿ {ƭƻǾŜƴƛƧƛ ǾŜőƛƴƻƳŀ ǎŜǎǘŀǾƭƧŜƴƻ ƛȊ ƳŀƧƘƴƛƘ ǎǳōƧŜƪǘƻǾΦ tƻ ǇƻŘŀǘƪƛƘ ½ŘǊǳȌŜƴƧŀ ƘƻǘŜƭƛǊƧŜǾ ƧŜ ƭŜ ƴŜƪŀƧ ŘŜǎŜǘ ƘƻǘŜƭƻǾ 
Ǿ ŘǊȌŀǾƛ Ǿ ƭŀǎǘƛ ǾŜőƧƛƘ ǾŜǊƛƎΣ ǇǊŜƻǎǘŀƭƛ ǎƻ Ǿ ǇǊŜǘŜȌƴƻ ŘƻƳŀőƛ ƭŀǎǘƛ ŀƭƛ ŘǊǳȌƛƴǎƪŜƳ ǳǇǊŀǾƭƧŀƴƧǳΦ tǊŜǾƭŀŘǳƧŜƧƻ MSP (mala in srednja podjetja) ς 
ǘƛ ǇǊŜŘǎǘŀǾƭƧŀƧƻ ǾŜő ƪƻǘ фл ҈ ǾǎŜƘ ǇƻƴǳŘƴƛƪƻǾ ǘǳǊƛǎǘƛőƴƛƘ ǎǘƻǊƛǘŜǾΦ aŜŘ ƴƧƛƳƛ ƧŜ ǾǊǎǘŀ ƳƛƪǊƻ ǇƻŘƧŜǘƛƧ όǇŜƴȊƛƻƴƛΣ ǘǳǊƛǎǘƛőƴŜ ƪmetije, agencije 
Ȋ ƴŜƪŀƧ ȊŀǇƻǎƭŜƴƛƳƛύΦ ¢ƻ ŘŀƧŜ ǇŀƴƻƎƛ ǇǊƛƭŀƎƻŘƭƧƛǾƻǎǘ ƛƴ ŀǾǘŜƴǘƛőƴƻǎǘΣ ŀ ƘƪǊŀǘƛ ǇǊƛƴŀǑŀ izzive pri doseganju ekonomije obsega in vlaganju v 
razvoj. Zaposlenost Ǿ ǇŀƴƻƎƛ ǎŜ ƧŜ Ǉƻ ǳǇŀŘǳ Ǿ őŀǎǳ /h±L5 ȊƴƻǾŀ ǇƻǾȊǇŜƭŀΤ ƻō ƪƻƴŎǳ нлно ƧŜ ōƛƭƻ Ǿ ƎƻǎǘƛƴǎǘǾǳ ƛƴ ǘǳǊƛȊƳǳ ƴŜǇƻǎǊŜŘƴƻ 
ȊŀǇƻǎƭŜƴƛƘ ōƭƛȊǳ отΦллл ƭƧǳŘƛΣ ǾŜƴŘŀǊ ǎŜƪǘƻǊ ǇŜǎǘƛ ǇƻƳŀƴƧƪŀƴƧŜ ǳǎǘǊŜȊƴŜ ŘŜƭƻǾƴŜ ǎƛƭŜΦ YŀŘǊƻǾǎƪŀ ǾǊȊŜƭ ǎŜ ƪŀȌŜ Ǿ ǘŜȌŀǾŀƘ ǇǊƛ ƛskanju 
gostinskega oǎŜōƧŀΣ ǘǳǊƛǎǘƛőƴƛƘ ǾƻŘƴƛƪƻǾΣ ƪǳƘŀǊǎƪƛƘ ƳƻƧǎǘǊƻǾ ƛǇŘΦΣ ƪŀǊ ƧŜ ǘǊŜƴǳǘƴƻ ǇǊŜǇƻȊƴŀƴƻ ƪƻǘ ƴŀƧǾŜőƧƛ ƛȊȊƛǾ Ȋŀ ƪǊŀǘƪƻǊƻőƴƻ ǊŀǎǘΦ YƭƧǳō 
ǘŜƳǳ ǘǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ ƪƻǘ ŎŜƭƻǘŀ ƪŀȌŜ ȊƴŀƪŜ ƻŘǇƻǊƴƻsti ς ǇƻŘƧŜǘƧŀ ǎƻ Ǿ ǇŀƴŘŜƳƛƧƛ ƻǇǘƛƳƛȊƛǊŀƭŀ ǎǘǊƻǑƪŜΣ ƴŜƪŀǘŜǊŀ ǎƻ ǇǊŜǎǘǊǳƪǘǳǊƛǊŀƭŀ 
ǇƻƴǳŘōƻ όƴǇǊΦ ŘƛƎƛǘŀƭƴŀ ŘƻȌƛǾŜǘƧŀΣ ŘƻǎǘŀǾŀ ƘǊŀƴŜ ǇǊƛ ƎƻǎǘƛƴŎƛƘύΣ ǾŜƭƛƪƻ ƧƛƘ ȊŘŀƧ ǇƻǎƭǳƧŜ Ȋ ǾƛǑƧƻ ǳőƛƴƪƻǾƛǘƻǎǘƧƻΦ ¢Ŝƪƻőŀ ǘǳǊƛǎǘƛőƴŀ strategija 
2022ς2028 poudarja potrebo po dvigu dodane vrednosti ƛƴ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾΣ ƪŀǊ ƛƳǇƭƛŎƛǊŀ ǇǊŜǳǎƳŜǊƛǘŜǾ ƛȊ ƳƴƻȌƛőƴƻǎǘƛ ƪ ǎŜƎƳŜƴǘƻƳ Ȋ 
ǾƛǑƧƻ ǇƻǘǊƻǑƴƧƻ ǘŜǊ ƛƴƻǾŀǘƛǾƴƛƳ ƴƛǑƴƛƳ ǇǊƻŘǳƪǘƻƳΦ 
 
V tem poglavju predstavljamo poslovanje podjetij gostinstva in turizma v Sloveniji (Tabela 2: Poslovanje v Sloveniji: 1995ς2024). Zaradi 
ȊŀƳŜƴƧŀǾ ƳŜǘƻŘƻƭƻƎƛƧ ǎƻ ǇƻŘŀǘƪƛ ŘƻǎǘƻǇƴƛ Ȋŀ ƪǊŀƧǑŜ őŀǎƻǾƴŜ ǾǊǎǘŜΦ  
 



 

 

  

Table 1: Poslovanje v Sloveniji: 1995ς2024 

Leta 

Prihodki I 
1.000 
EUR 

~ǘŜǾƛƭƻ 
podjetij 

I 

~ǘŜǾƛƭƻ 
oseb ki 

delajo v I 

BDP v 
mio 
EUR 

5ŜƭŜȌ 
I v 

BDP 
Zaposleni v 

Sloveniji (SKD) 

5ŜƭŜȌ L ƳŜŘ 
vsemi 

zaposlenimi 

Podjetja v 
Sloveniji 

(SKD) 

5ŜƭŜȌ L ǇƻŘƧŜǘƛƧ 
med vsemi 

podjetji 

1995 601.949 7.607 20.444 10.568 5,70% 893.572 2,29% 127.174 5,98% 

1996 651.329 8.268 23.324 12.127 5,37% 843.162 2,77% 134.881 6,13% 

1997 668.315 8.763 24.258 13.812 4,84% 764.778 3,17% 137.005 6,40% 

1998 701.062 8.608 25.474 15.291 4,58% 752.239 3,39% 149.152 5,77% 

1999 733.668 8.510 26.651 17.149 4,28% 750.223 3,55% 145.602 5,84% 

2000 778.816 8.383 28.103 18.732 4,16% 744.890 3,77% 140.630 5,96% 

2001 824.070 6.687 28.177 20.938 3,94% 743.430 3,79% 141.559 4,72% 

2002 875.561 6.774 28.237 23.273 3,76% 745.169 3,79% 140.982 4,80% 

2003 957.841 6.698 28.920 25.376 3,77% 758.474 3,81% 140.237 4,78% 

2004 967.239 6.709 28.305 27.421 3,53% 800.541 3,54% 143.042 4,69% 

2005 1.136.005 6.657 31.416 28.906 3,93% 806.349 3,90% 145.903 4,56% 

2006 1.309.327 7.239 32.063 31.294 4,18% 808.678 3,96% 148.821 4,86% 

2007 1.496.466 7.470 33.244 34.937 4,28% 801.230 4,15% 151.797 4,92% 

2008 1.593.730 7.965 34.218 37.742 4,22% 881.598 3,88% 152.541 5,22% 

2009 1.473.323 8.367 34.999 35.830 4,11% 864.347 4,05% 160.931 5,20% 

2010 1.463.751 8.697 34.321 36.051 4,06% 842.159 4,08% 165.959 5,24% 

2011 1.527.599 8.898 33.841 36.782 4,15% 822.368 4,12% 169.360 5,25% 

2012 1.500.470 9.093 33.498 35.934 4,18% 816.742 4,10% 173.305 5,25% 

2013 1.540.794 10.840 34.319 36.041 4,28% 817.458 4,20% 182.089 5,95% 

2014 1.595.649 10.992 34.799 37.271 4,28% 827.400 4,21% 186.433 5,90% 

2015 1.652.251 11.416 36.079 38.494 4,29% 837.454 4,31% 191.863 5,95% 

2016 1.821.489 11.581 37.887 40.013 4,55% 858.203 4,41% 196.072 5,91% 

2017 1.944.234 11.420 38.423 42.625 4,56% 881.920 4,36% 195.756 5,83% 

2018 2.103.892 12.236 40.707 45.462 4,63% 914.224 4,45% 200.174 6,11% 

2019 2.234.161 12.844 42.209 48.156 4,64% 940.948 4,49% 205.139 6,26% 

2020 1.464.301 12.627 39.854 46.739 3,13% 933.543 4,27% 206.220 6,12% 

2021 1.908.999 13.423 40.177 52.032 3,67% 950.173 4,23% 211.188 6,36% 

2022 2.773.823 14.370 43.173 56.882 4,88% 989.036 4,37% 221.483 6,49% 

2023 3.084.162 15.077 44.405 64.050 4,82% 1.004.922 4,42% 228.944 6,59% 

2024 3.295.354 15.517 45.243 67.418 4,89% 1.008.213 4,49% 234.446 6,62% 

Vir: SURS in lastna obdelava podatkov. 

 
bŀƧǇǊŜƧ ǎƛ ǇƻƎƭŜƧƳƻ ǇǊƛƘƻŘƪŜΦ tǊƛƘƻŘƪƛ ƎƻǎǘƛƴǎǘǾŀ ǎƻ Ǌŀǎǘƭƛ ƘƛǘǊŜƧŜ ƪƻǘ .5tΦ {ƭƻǾŜƴǎƪƛ .5t ǎŜ ƧŜ Ǿ ƭŜǘǳ нлнл ȊƳŀƴƧǑŀƭ Ȋŀ рΣр %. V Sloveniji je 
bil BDP leta 2021 5,4-ƻŘǎǘƻǘƴƻ ǾƛǑƧƛ ƪƻǘ ƭŜǘƻ ǇǊŜƧΦ  
 
bŀ ǎǇƭƻǑƴƻ .5t ƛƴ ǇǊƛƘƻŘƪƛ ƎƻǎǘƛƴǎǘǾŀ ǊŀǎǘŜƧƻΦ WŜ Ǉŀ ƻǇŀȊŜƴ ȊƴŀǘŜƴ ǘǊŜƴŘ ǇŀŘŀƴƧŀ ŘŜƭŜȌŀ ƎƻǎǘƛƴǎǘǾŀ Ǿ .5tΦ wŀȊƭƻƎƻǾ ƧŜ ǾŜǊƧŜǘƴƻ ǾŜőΦ 9ƴƻ 
ƧŜ Řŀ ƧŜ ōƛƭ ƳƻǊŘŀ ƘƛǘǊŜƧǑƛ ǘǊŜƴŘ Ǌŀǎǘƛ ǇǊƻƛȊǾƻŘƴƧŜ ƛƴ ŘǊǳƎƛƘ ǎǘƻǊƛǘŜǾΣ ŘǊǳƎƻ ƧŜ Řŀ ǎƻ ŎŜƴŜ ǎǘƻǊƛǘŜǾ ƻǎǘŀƭŜ ǾŜő ƭŜǘ ƴŀ ƛstem nivoju. Morda pa k 
temu delno pripomore tudi siva ekonomija.  
 

Digitalna preobrazba in trajnostni razvoj po 2024  
{ŜŘŀƴƧŜ ƻōŘƻōƧŜ ȊŀȊƴŀƳǳƧŜ ǇƻǎǇŜǑŜƴ ŘƛƎƛǘŀƭƴƛ ǇǊŜƘƻŘ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ƛƴ ƻƪǊŜǇƭƧŜƴŀ ȊŀǾŜȊŀ ǘǊŀƧƴƻǎǘƛΦ LȊƪǳǑƴƧŀ ǇŀƴŘŜƳƛƧŜ ƧŜ razkrila, 
da turizem nujno potrebuje digitalni preskok ς Ǿ ƪǊƛȊƛ ǎƻ ǎŜ ƪƻǘ ƪƻƴƪǳǊŜƴőƴŜƧǑŀ ƛȊƪŀȊŀƭŀ ǇƻŘƧŜǘƧŀΣ ƪƛ ǎƻ ȌŜ ƛƳŜƭŀ ǾȊǇƻǎǘavljene spletne 
prodajne kanale, digitalni marketing in prilagodljive informacijske sisteme. Zato je STO v letih 2021ς2022 pripravila posebno Strategijo 
digitalne preobrazbe slovenskega turizma 2022ς2026, ki kot prva tovrstna sektorska strategija v Evropi ƻǇǊŜŘŜƭƧǳƧŜ ƪƭƧǳőƴŀ ǇƻŘǊƻőƧŀ 
digitalizacije destinacij in ponudnikov. Strategija izpostavlja 4 glavna stebre ukrepov (digitalni marketing in prodaja, digitalna infrastruktura 
in podatkovna analitika, digitalne kompetence kadrov, ter razvoj digitalnih produktov) ter skupno 17 konkretnih ukrepov. Vsi ti so bili 
ǾƪƭƧǳőŜƴƛ ǘǳŘƛ ƪƻǘ ƘƻǊƛȊƻƴǘŀƭƴŀ Ǉƻƭƛǘƛƪŀ Ǿ ƪǊƻǾƴƻ ǘǳǊƛǎǘƛőƴƻ ǎǘǊŀǘŜƎƛƧƻ нлннς2028. V praksi poteka vrsta projektov: vzpostavlja se Nacionalno 
ǘǳǊƛǎǘƛőƴƻ ƛƴŦƻǊƳŀŎƛƧǎƪƻ ǎǊŜŘƛǑőŜ όb¢L{ύΣ ƪƛ ōƻ ǎƭǳȌƛƭƻ ƪƻǘ ǇƻŘŀǘƪƻǾƴƻ ǎǘƛőƛǑőŜ Ȋŀ ǎǇǊŜƳƭƧŀƴƧŜ ƪƭƧǳőƴƛƘ ƪŀȊŀƭƴƛƪƻǾ ǘǳǊƛȊƳŀ Ǿ ǊŜŀƭƴŜƳ őŀǎǳΦ ¢ŀ 
napredni sistem ς ƴŜƪŀƪǑŜƴ ŘƛƎƛǘŀƭƴƛ ŘǾƻƧőŜƪ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ς bo zbiral in analiziral podatke o obiskih, porabi, okoljskih 
obremenitvah, zadovoljstvu obiskovalcev in prŜōƛǾŀƭŎŜǾ ƛǇŘΦΣ ǎ őƛƳŜǊ ōƻ ƻƳƻƎƻőŀƭ ōƻƭƧǑŜ ǎǘǊŀǘŜǑƪƻ ƻŘƭƻőŀƴƧŜΦ tǊŀǾ ǘŀƪƻ ǎƻ Ǿ ǘŜƪǳ ƛƴƛŎƛŀǘƛǾŜ 
Ȋŀ ŘƛƎƛǘŀƭƛȊŀŎƛƧƻ ǇǊƻƳƻŎƛƧŜ όƴǇǊΦ {ƭƻǾŜƴƛŀ 5ƛƎƛǘŀƭ Iǳō ǇƭŀǘŦƻǊƳŀ Ȋŀ ƴŀǾƛŘŜȊƴƻ ŘƻȌƛǾŜǘƧŜ ŘŜǎǘƛƴŀŎƛƧΣ ǳǾŜŘōŀ ǾƛǊǘǳŀƭƴŜ ŀǎƛǎǘŜƴǘƪŜ ά!ƭƳŀέ Ȋŀ 
turiste). Digitalna preobrazba slovenskega turizma je v polnem zamahu ς ƪƭƧǳō ǘŜƳǳ ǎǘǊƻƪƻǾƴƧŀƪƛ ƻǇƻȊŀǊƧŀƧƻΣ Řŀ ƧŜ ǘƻ ηƳŀǊŀǘƻƴΣ ƴŜ ǑǇǊƛƴǘζ 
ƛƴ Řŀ ōƻ ǳǎǇŜƘ ƻŘǾƛǎŜƴ ƻŘ ǎǘŀƭƴƛƘ ǾƭŀƎŀƴƧ Ǿ ȊƴŀƴƧŜ ƛƴ ǘŜƘƴƻƭƻƎƛƧƻ ǇǊƛ ǾǎŜƘ ŘŜƭŜȌƴƛƪƛƘΦ tƻǘǊŜōƴŀ ǎƻ ǎǊŜŘǎǘǾŀ ƛƴ ǳǎǇƻǎŀōƭƧŀƴƧŜΣ saj bodo tudi 
mƻǊŜōƛǘƴƛ ǎƪŜǇǘƛƪƛ ƳƻǊŀƭƛ ƴŀ ŘƻƭƎƛ Ǌƻƪ ǎǇǊŜƧŜǘƛ ŘƛƎƛǘŀƭƴŜ ƛƴƻǾŀŎƛƧŜΣ őŜ ȌŜƭƛ ǇŀƴƻƎŀ ŘǾƛƎƴƛǘƛ ǇǊƻŘǳƪǘƛǾƴƻǎǘ ƛƴ ƪƻƴƪǳǊŜƴőƴƻǎǘΦ ainister za 
ƎƻǎǇƻŘŀǊǎǘǾƻ aŀǘƧŀȌ Iŀƴ ƧŜ ƻō ǎǾŜǘƻǾƴŜƳ ŘƴŜǾǳ ǘǳǊƛȊƳŀ нлно ǇƻǳŘŀǊƛƭΣ Řŀ ǎŜ ƧŜ Ǿ őŀǎǳ ŜǇƛŘŜƳƛƧŜ ǇƻƪŀȊŀƭƻΣ ƪŀƪƻ ƭŀƘƪƻ ǘŜƘƴƻƭƻƎƛƧŀ ƻƭŀƧǑŀ 
ǇƻǎƭƻǾŀƴƧŜ ƛƴ ƻōƻƎŀǘƝ ǘǳǊƛǎǘƛőƴŜ ƛȊƪǳǑƴƧŜ ς Ȋŀǘƻ ƳƻǊŀ ŘƛƎƛǘŀƭƛȊŀŎƛƧŀ Ǉƻǎǘŀǘƛ ƛƴǘŜƎǊŀƭŜƴ ŘŜƭ ǘǳǊƛǎǘƛőƴƛƘ ǎǘƻǊƛǘŜǾΣ ƻō ǘŜƳ Ǉŀ őƭƻǾŜǑƪƛ ǎǘƛƪ ƛƴ 
gostoljubnost ostajata v ospredju. 
±ȊǇƻǊŜŘƴƻ Ȋ ŘƛƎƛǘŀƭƛȊŀŎƛƧƻ {ƭƻǾŜƴƛƧŀ ƴŀŘŀƭƧǳƧŜ ǎǾƻƧƻ ǾƛȊƛƧƻ ǘǊŀƧƴƻǎǘƴŜƎŀ ǘǳǊƛȊƳŀΦ ¿Ŝ ǾŜő ƪƻǘ ŘŜǎŜǘƭŜǘƧŜ ǎŜ ŘǊȌŀǾŀ ƴŀ ǘǳƧƛƘ ǘǊgih promovira kot 
ȊŜƭŜƴŀΣ ŀƪǘƛǾƴŀΣ ȊŘǊŀǾŀ ŘŜǎǘƛƴŀŎƛƧŀΣ ǇǊƛ őŜƳŜǊ ǘƻ ƴƛ ƭŜ ǎƭƻƎŀƴ ς skozi Zeleno shemo slovenskega turizma (ZSST) se udejanja vrsta trajnostnih 
ukrepov. Zelena shema, ki deluje od 2015, destinacijam in ponudnikom podeljuje neodvisne trajnostne znake Slovenia Green in jih 
ǎǇƻŘōǳƧŀ ƪ ƛȊǇƻƭƴƧŜǾŀƴƧǳ ǎǘǊƻƎƛƘ ǎǘŀƴŘŀǊŘƻǾ ƴŀ ǇƻŘǊƻőƧǳ ƻƪƻƭƧŀΣ ŘǊǳȌōŜ ƛƴ ŜƪƻƴƻƳƛƧŜΦ 5ŀƴŜǎ όнлнрύ ƧŜ Ǿ ½{{¢ ǾƪƭƧǳőŜƴƛƘ ȌŜ ру ŘŜǎǘƛƴŀŎƛƧΣ 
ƪƛ ǇǊŜŘǎǘŀǾƭƧŀƧƻ ǾŜő ƪƻǘ фл ҈ ǾǎŜƘ ƴƻőƛǘŜǾ Ǿ ŘǊȌŀǾƛΣ ƛƴ ǇǊŜƪƻ нол ǘǳǊƛǎǘƛőƴƛƘ ǇƻƴǳŘƴƛƪƻǾ Ȋ ȊƴŀƪƻƳ {ƭƻǾŜƴƛŀ DǊŜŜƴΦ tŜǘ ŘŜǎǘƛƴŀcij (Ljubljana, 



 

 

  

[ŀǑƪƻΣ .ǊŜȌƛŎŜΣ .ƻƘƛƴƧΣ YǊŀƴƧύ ȌŜ ƴƻǎƛ ƴŀƧǾƛǑƧƛ Ǉƭŀǘƛƴŀǎǘƛ Ȋƴŀƪ {ƭƻǾŜƴƛŀ DǊŜŜƴΣ ƪŀǊ ǇƻƳŜƴƛΣ Řŀ ǎƻ ƳŜŘ ǾƻŘƛƭƴƛƳƛ ǇǊƛƳŜǊƛ ǘǊŀƧƴostnega 
upravljanja v Evropi. Slovenski turizem postaja tako globalno prepoznan kot vzor odgovornega razvoja ς Globalno je Slovenija danes 
ǇƻƎƻǎǘƻ ƻƳŜƴƧŜƴŀ ƪƻǘ ǊŜŦŜǊŜƴőƴŀ ŘŜǎǘƛƴŀŎƛƧŀ Ȋŀ ǘǊŀƧƴƻǎǘ όƴǇǊΦ ƳŜŘƴŀǊƻŘƴŜ ƴŀƎǊŀŘŜ DǊŜŜƴ 5ŜǎǘƛƴŀǘƛƻƴύΦ ¢ǊŀƧƴƻǎǘƴŀ ǳǎƳŜǊƛǘŜǾ ƧŜ vtkana 
tudi v nove investicije: s sredstvi Mehanizma za okrevanje in odpornost se v letih 2022ςнлно ǎƻŦƛƴŀƴŎƛǊŀƧƻ ƴŀƭƻȌōŜ Ǿ trajnostne nastanitve, 
ȊŜƭŜƴƛ ǇǊŜƘƻŘ ǘǳǊƛǎǘƛőƴŜ ƛƴŦǊŀǎǘǊǳƪǘǳǊŜ όƴǇǊΦ ŜƴŜǊƎŜǘǎƪŀ ǇǊŜƴƻǾŀ ƘƻǘŜƭƻǾΣ Ŝ-mobilnost za oglede, trajnostni tematski produkti). Poudarek 
ƧŜ ƴŀ ǳƪǊŜǇƛƘ Ȋŀ ȊƳŀƴƧǑŜǾŀƴƧŜ ƻƪƻƭƧǎƪŜƎŀ ƻŘǘƛǎŀ ǘǳǊƛȊƳŀ όƴǇǊΦ ǎǇƻŘōǳŘŜ Ȋŀ ƻƎƭƧƛőƴƻ ƴŜǾǘǊŀƭƴŜ ƴŀstanitve, digitalna orodja za merjenje 
ƻōǊŜƳŜƴƛǘŜǾύΦ ±ǎŜ ǾŜő ŘŜǎǘƛƴŀŎƛƧ ǳǾŀƧŀ ǎƛǎǘŜƳŜ Ȋŀ ǳǇǊŀǾƭƧŀƴƧŜ ƻōƛǎƪƻǾ όƻƳŜƧŜǾŀƴƧŜ ǇǊŜƻōǊŜƳŜƴƧŜƴƻǎǘƛ ȊƴŀƳŜƴƛǘƻǎǘƛΣ ƴǇǊΦ Ǿ tƛǊŀnu parkirne 
politike, v Alpskih dolinah trajnostni prevozi z javnim transportom itd.). SodelƻǾŀƴƧŜ Ȋ ƭƻƪŀƭƴƛƳƛ ǎƪǳǇƴƻǎǘƳƛ ƧŜ Ǉƻǎǘŀƭƻ ƴǳƧƴƛ ŘŜƭ ǘǳǊƛǎǘƛőƴŜƎŀ 
razvoja ς ȊŀǾŜŘŀƴƧŜΣ Řŀ ƳƻǊŀ ǘǳǊƛȊŜƳ ƪƻǊƛǎǘƛǘƛ ǘǳŘƛ ǇǊŜōƛǾŀƭŎŜƳ ƛƴ ƴŜ ƭŜ ƻōƛǎƪƻǾŀƭŎŜƳΣ ǎŜ ƪǊŜǇƛΦ wŀȊƛǎƪŀǾŜ ȊŀŘƻǾƻƭƧǎǘǾŀ ŘƻƳŀőƛƴƻǾ ƪŀȌŜƧo 
razmeroma pozitiven odnos: 64 % Slovencev meni, da turiȊŜƳ ǇǊƛƴŀǑŀ ǾŜő ǇƻȊƛǘƛǾƴƛƘ ƪƻǘ ƴŜƎŀǘƛǾƴƛƘ ǳőƛƴƪƻǾΣ ƭŜ у ҈ ƧƛƘ ƻŎŜƴƧǳƧŜ ƴŀǎǇǊƻǘƴƻΦ 
Kljub temu ostajajo izzivi ς Ǿ ǇƻǇǳƭŀǊƴƛƘ ŘŜǎǘƛƴŀŎƛƧŀƘ ǎŜ ǇƻƧŀǾƭƧŀƧƻ ǊŀȊǇǊŀǾŜ ƻ ƻōǾƭŀŘƻǾŀƴƧǳ ƳƴƻȌƛőƴƻǎǘƛ όƻǾŜǊǘƻǳǊƛǎƳΣ ƴǇǊΦ ǇƻƭŜǘƛ ƴŀ .ƭŜŘǳύΣ 
ohranjanju pristnosti ponudbe in ŘƻǎǘƻǇƴƻǎǘƛ Ȋŀ ǾǎŜ όǘǳŘƛ ǇǊŜōƛǾŀƭŎŜύΦ /ŜƭƻǾƛǘƻ ƎƭŜŘŀƴƻ Ǉŀ ƧŜ ǘǊŜƴǳǘƴƻ ǎǘŀƴƧŜ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ǘŀƪǑƴƻΣ 
da si panoga po pandemiji ponovno utira pot rasti na bolj odpornih temeljih, podprtih z digitalnimi inovacijami in zavezami k zeleni 
transformaciji. 
 

3ÌÏÖÅÎÓËÉ ÔÕÒÉÓÔÉéÎÉ ÐÒÏÄÕËÔÉ 
 
Y ǇǊŜƎƭŜŘƴŜƧǑƛ ƻǊƎŀƴƛȊƛǊŀƴƻǎǘƛ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ƧŜ ǾŜƭƛƪƻ ǇǊƛǎǇŜǾŀƭŀ ǎǘǊŀǘŜƎƛƧŀΣ ƪƛ Ƨƻ ƧŜ ǾƭŀŘŀ ǎǇǊŜƧŜƭŀ Ǿ ƭŜǘǳ нлмт ƛƴ ǎǇrememba Zakona 
o spodbujanju razvoja turizma (2018). 
bŀ ǇǊŜŘƭƻƎ {¢h ǎƻ ōƛƭŜ ǳǾŜŘŜƴŜ п ƳŀƪǊƻ ŘŜǎǘƛƴŀŎƛƧŜ ό{ƭƛƪŀ мΥ aŀƪǊƻ ŘŜǎǘƛƴŀŎƛƧŜύΥ aŜŘƛǘŜǊŀƴǎƪŀ ϧ YǊŀǑƪŀ {ƭƻǾŜƴƛƧŀΣ !ƭǇǎƪŀ {ƭƻǾenija, 
Termalna Panonska Slovenija ter Ljubljana & Osrednja Slovenija. Koncept, ki ga je STO dosledno uvedla v svoje komunikacijske kanale ς 
ƴŀ ŜƴƻǎǘŀǾŜƴ ƛƴ ǊŀȊǳƳƭƧƛǾ ƴŀőƛƴ ǊŀȊƭŀƎŀ ǾŜƭƛƪƻ ǊŀȊƴƻƭƛƪƻǎǘ ǎƭƻǾŜƴǎƪŜ ǘǳǊƛǎǘƛőƴŜ ǇƻƴǳŘōŜΣ ǇƻƴǳŘƴƛƪƻƳ Ǉŀ ǇƻƳŀƎŀΣ Řŀ ǎŜ ƴŀ ǘǊƎǳ ƭŀȌƧŜ 
pozicionirajo. 
 

 
Slika 1: Makro destinacije 

(Ministrstvo za gospodarski razvoj in tehnologijo (MGRT), 2017) 

 
Uvedene so bile vodilne destinacije ς ǘƛǎǘŜΣ ƪƛ ƛƳŀƧƻ ǇƻƳŜƳōƴƻ ǾƭƻƎƻ ǘŀƪƻ Ǿ ƻōǎŜƎǳ ǘǳǊƛǎǘƛőƴŜ ǊŜŀƭƛȊŀŎƛƧŜ όƴŀƧƳŀƴƧ рлΦллл ƴƻőƛǘŜǾ ƭŜǘƴƻΣ 
ƳŜŘ ƪƭƧǳőƴƛƳƛ ǇƻƎƻƧƛ Ǉŀ ƧŜ ōƛƭŀ ǘǳŘƛ ǳǎǘǊŜȊƴŀ ƻǊƎŀƴƛȊƛǊŀƴƻǎǘύ ƪƻǘ Ǿ ǾǎŜōƛƴǎƪŜƳ ǇǊƛǎǇŜǾƪǳ ƪ ǎƪǳǇƴƛ ǇƻƴǳŘōƛ ƳŀƪǊƻ ŘŜǎǘƛƴŀcije. S tem je bil 



 

 

  

ǳǎǘǾŀǊƧŜƴ ǘǳŘƛ ǘǊŀƴǎǇŀǊŜƴǘŜƴ ƛƴ ǳőƛƴƪƻǾƛǘ ƪŀƴŀƭ ǳǎƳŜǊƧŀƴƧŀ ǊŀȊǾƻƧƴƛƘ ǎǊŜŘǎǘŜǾ ƛƴ ǇƻǎƭŜŘƛőƴƻ ƪǊŜǇƛǘŜǾ ǎǘǊŀǘŜǑƪƛƘ ǇǊƛƻǊƛǘŜǘΦ ½ usmerjenimi 
razpisi je MGRT veliko prispevalo npr. k razvoju digitalnih kompetenc destinacijskih organizacij ali pa h konkretni digitalizaciji kulturne 
ŘŜŘƛǑőƛƴŜΦ 
hōǎǘƻƧŜőƛ ƴƻǎƛƭƴƛ ǇǊƻŘǳƪǘƛ ό{ƭƛƪŀ нΥ bƻǎƛƭƴƛ ǇǊƻŘǳƪǘƛύ ǎƻ ǇǊŜǾŜǊƧŜƴƛ ǇǊƛƻǊƛǘŜǘƴƻ Ȋ ǾƛŘƛƪŀ όмύ ǇǊƛǎǇŜǾƪŀ ƪ ŘƻŘŀƴƛ ǾǊŜŘƴƻǎǘƛΣ ό2) prispevka k 
ƻōǾƭŀŘƻǾŀƴƧǳ ǎŜȊƻƴǎƪƻǎǘƛ ƛƴ ǘǳǊƛǎǘƛőƴƛƘ ǘƻƪƻǾΣ όоύ ǘǊȌƴŜƎŀ ǇƻǘŜƴŎƛŀƭŀΣ όпύ ǇƻŘǇƻǊŜ ŘƻǎŜƎŀƴƧǳ ŎƛƭƧŜǾ ƛƴ ǾƛȊƛƧŜΣ ǘǊƎƛ Ǉŀ Ȋ ǾƛŘƛƪŀ όмύ ǇǊŜƳƛǑƭƧŜƴŜ 
ŘƻƭƎƻǊƻőƴŜƧǑŜ ǎǘǊŀǘŜƎƛƧŜΣ ǳǎƳŜǊƧŜƴŜ Ǿ ǘǊƎŜ ƛƴ ǎŜƎƳŜƴǘŜ Ȋ ǾƛǑƧƻ ŘƻŘŀƴƻ ǾǊŜŘƴƻǎǘƧƻΣ όнύ ƴƧƛƘƻǾŜ ǎǘŀōƛƭƴƻǎǘƛΣ Ǌŀǎǘƛ ƛƴ ǘǊŀƧƴƻǎǘƛ (3) prispevka k 
ȊƴƛȌŀƴƧǳ ƻƎƭƧƛőƴŜƎŀ ƻŘǘƛǎŀ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ƛƴ όпύ ǎǇƻǎƻōƴƻǎǘƛ ƴŀƎƻǾŀǊƧŀƴƧŀ ǘǊȌƴƛƘ ǎŜƎƳŜƴǘƻǾ Ȋ ǾƛǑƧƻ ŘƻŘŀƴƻ ǾǊŜŘƴƻǎǘƧƻΦ 
 

 
Slika 2: Nosilni produkti 

(Ministrstvo za gospodarski razvoj in tehnologijo (MGRT), 2017) 

 

 
Slika 3: Matrika produktov slovenskega turizma 
(Ministrstvo za gospodarski razvoj in tehnologijo RS, 2022) 

 



 

 

  

±ƻŘƛƭƴƛ ǇǊƻŘǳƪǘƛΣ ƪƛ ǎƻ ƎƭŜŘŜ ƴŀ ƻǇǊŜŘŜƭƧŜƴŜ ƪǊƛǘŜǊƛƧŜ ƴŀƧƳƻőƴŜƧǑƛΣ ƴŀƧǇƻƳŜƳōƴŜƧǑƛ ƻȊƛǊƻƳŀ ƛƳŀƧƻ ƛȊǊŀȌŜƴ ƳƻőŜƴ ǇƻǘŜƴŎƛŀƭ Ȋŀ ƴadaljnjo 
ǊŀǎǘΣ ǎŀƧ ŘŜƭǳƧŜƧƻ ƴŀ ŀǘǊŀƪǘƛǾƴŜƳ όǊŀǎǘƻőŜƳύ ǘǊƎǳΣ Ǉŀ őŜǇǊŀǾ ƧŜ ƴŜƪŀǘŜǊŜ ǇǊƻŘǳƪǘŜ όƴŀƧōƻƭƧ ƛƴŘǳǎǘǊƛƧƻ ǎǊŜőŀƴƧύ ǇŀƴŘŜƳƛƧŀ /OVID-мф Ƴƻőƴƻ 
ǇǊƛȊŀŘŜƭŀΣ ƴŜ ǎŀƳƻ ƪǊŀǘƪƻǊƻőƴƻΣ ǘŜƳǾŜő ǾǎŀƧ ǎǊŜŘƴƧŜǊƻőƴƻΦ  
 

3ÌÏÖÅÎÉÊÁ ËÏÔ ÔÕÒÉÓÔÉéÎÁ ÄÅÓÔÉÎÁÃÉÊÁ ÓËÏÚÉ ĤÔÅÖÉÌËÅ 
 
± ƴŀŘŀƭƧŜǾŀƴƧǳ ƴŀǾŀƧŀƳƻ ǇƻŘŀǘƪŜΣ ƪƛ ǎŜ ƴŀƴŀǑŀƧƻ ƴŀ ǘǳǊƛǎǘŜΣ ƪƛ ǇǊƛƘŀƧŀƧƻ Ǿ {ƭƻǾŜƴƛƧƻ ό¢ŀōŜƭŀ оΥ tǊƛƘƻŘƛ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ Ǿ {ƭƻǾŜƴƛƧƻ Ǉƻ ŘǊȌŀǾŀƘ 
ōƛǾŀƴƧŀύΦ tƻŘŀǘƪŜ ǇƻǾȊŜƳŀƳƻ Ǉƻ ōŀȊŀƘ {ǘŀǘƛǎǘƛőƴŜƎŀ ǳǊŀŘŀ {ƭƻǾŜƴƛƧŜ (SURS, 2024).  
 

¢ŀōƭŜ оΥ tǊŜƴƻőƛǘǾŜ ǘǳǊƛǎǘƻǾ Ǿ {ƭƻǾŜƴƛƧƛ Ǉƻ ŘǊȌŀǾŀƘ ōƛǾŀƴƧŀ 
 2010 2015 2018 2019 2020 2021 2022 2023 2024 

5ǊȌŀǾŀ ς SKUPAJ 9.883.920 11.653.764 15.694.705 15.775.331 9.204.374 11.251.158 15.581.856 16.125.027 16.853.075 

5ha!29 4.352.702 4.172.107 4.518.695 4.404.565 5.850.018 6.456.686 5.506.772 4.571.527 4.500.172 

TUJINA 5.531.218 7.481.657 11.176.010 11.370.766 3.354.356 4.794.472 10.075.084 11.553.500 12.352.903 

Avstrija 660.914 832.919 1.011.135 1.011.682 373.236 433.527 885.285 977.901 1.016.213 

Belgija 129.198 191.765 325.845 327.392 49.839 191.645 335.121 350.540 360.587 

Bolgarija 37.089 52.494 71.538 64.855 18.911 25.341 48.214 63.093 70.812 

Bosna in Hercegovina 75.992 99.330 195.513 195.874 116.491 109.164 170.934 168.313 174.851 

Ciper 2.473 2.445 4.855 3.833 780 2.114 5.174 7.230 7.773 

2ŜǑƪŀ 143.734 225.355 431.335 511.754 129.436 331.030 569.146 659.039 684.188 

2Ǌƴŀ ƎƻǊŀ 19.733 23.393 32.523 33.807 11.924 14.892 30.914 34.838 36.055 

Danska 44.152 50.428 69.092 73.415 13.510 27.009 74.315 84.768 103.665 

Estonija 5.486 11.826 14.471 13.245 4.666 7.071 12.240 15.494 16.257 

Finska 43.957 47.067 68.433 70.257 7.324 8.283 30.907 61.943 60.456 

Francija 150.945 204.862 339.177 370.188 82.350 192.787 371.804 477.162 517.014 

DǊőƛƧŀ 15.817 16.813 31.746 30.190 7.169 17.354 49.415 39.529 46.532 

IǊǾŀǑƪŀ 310.205 362.508 527.118 538.140 224.235 165.091 490.034 621.546 700.539 

Irska 24.875 35.331 57.997 60.265 7.205 9.245 49.684 61.865 69.609 

Islandija 2.781 7.675 10.846 7.987 796 1.701 7.766 7.676 7.256 

Italija 1.066.840 1.161.076 1.334.059 1.278.454 364.373 353.567 916.305 1.079.587 1.097.505 

Latvija 9.422 11.934 16.026 16.462 3.796 9.486 15.857 16.892 23.277 

Litva 7.656 14.340 21.072 19.866 5.612 11.256 21.834 22.341 25.436 

Luksemburg 3.173 4.506 9.200 8.678 1.120 6.727 9.685 11.363 13.026 

aŀŘȌŀǊǎƪŀ 164.850 246.885 484.913 496.271 181.859 286.585 513.556 566.217 622.670 

Severna Makedonija 36.884 36.789 65.651 59.511 31.834 42.126 68.423 71.563 68.744 

Malta 13.008 24.515 29.952 28.546 2.676 8.078 30.584 33.874 32.694 

bŜƳőƛƧŀ 637.567 856.041 1.362.214 1.522.057 813.993 1.070.526 1.797.872 1.894.039 1.965.122 

Nizozemska 230.072 343.193 612.710 583.274 155.956 315.835 627.815 640.821 658.267 

bƻǊǾŜǑƪŀ 21.229 26.864 33.476 34.610 3.894 7.442 30.283 35.968 33.717 

Poljska 94.489 162.205 297.403 312.763 65.934 194.384 358.753 411.003 489.067 

Portugalska 17.031 18.855 40.018 40.401 8.884 19.949 41.731 45.043 49.694 

Romunija 46.703 72.868 135.304 113.939 28.809 54.941 111.524 140.888 151.201 

Ruska federacija 218.472 243.611 298.443 303.280 59.664 57.600 83.930 65.993 68.438 

{ƭƻǾŀǑƪŀ 48.685 80.726 154.780 164.025 65.336 106.689 186.430 223.928 247.585 

Srbija 220.739 249.520 376.162 379.755 141.872 152.106 326.392 362.660 401.623 

~ǇŀƴƛƧŀ 76.056 91.703 204.002 207.770 30.514 72.896 156.485 208.198 240.797 

~ǾŜŘǎƪŀ 38.153 50.258 86.741 84.072 5.966 17.573 61.741 68.321 76.840 

~ǾƛŎŀ 66.635 101.845 150.388 165.301 39.810 71.217 155.200 179.025 197.202 

¢ǳǊőƛƧŀ 22.011 36.186 66.923 58.997 18.401 21.798 54.618 56.826 62.200 

Ukrajina 47.080 74.551 118.220 120.849 29.004 43.711 216.271 151.138 158.160 

½ŘǊǳȌŜƴƻ ƪǊŀƭƧŜǎǘǾƻ 266.280 320.156 470.588 444.333 61.127 58.348 301.595 383.769 435.663 

5ǊǳƎŜ ŜǾǊƻǇǎƪŜ ŘǊȌŀǾŜ 32.907 56.142 61.390 58.781 28.869 36.359 61.380 62.947 63.544 

WǳȌƴŀ !ŦǊƛƪŀ 3.616 5.672 10.747 10.155 1.239 1.259 6.610 7.299 9.564 

5ǊǳƎŜ ŀŦǊƛǑƪŜ ŘǊȌŀǾŜ 10.409 17.155 30.207 28.926 8.778 10.071 23.988 27.712 32.609 

Avstralija 44.243 65.067 108.818 112.535 9.524 5.800 44.985 102.736 117.952 

Nova Zelandija 9.398 13.049 17.889 20.942 1.303 1.788 7.243 16.121 20.063 

5ǊǳƎŜ ŘǊȌŀǾŜ hŎŜŀƴƛƧŜ 4.874 639 1.128 811 448 252 823 951 857 

Izrael 99.886 219.551 237.237 202.351 3.802 24.725 125.601 162.379 83.922 

Japonska 62.643 65.840 68.336 54.513 5.054 5.425 13.477 20.862 24.928 

Kitajska 17.313 63.775 136.442 159.767 20.666 15.799 29.853 66.570 97.155 

Koreja (Republika) 10.057 116.377 171.662 159.714 13.358 4.451 22.283 66.461 69.702 

5ǊǳƎŜ ŀȊƛƧǎƪŜ ŘǊȌŀǾŜ 42.968 161.139 303.058 321.604 32.665 43.039 148.948 233.408 260.581 

Brazilija 7.990 25.735 31.322 32.439 6.263 6.652 21.547 28.828 35.163 

5ǊǳƎŜ ŘǊȌŀǾŜ WǳȌƴŜ ƛƴ {ǊŜŘƴƧŜ !ƳŜǊƛƪŜ 12.087 34.810 55.104 55.101 10.990 15.132 42.085 50.241 59.573 

Kanada 27.493 41.097 67.891 73.939 5.676 9.279 41.250 63.995 82.566 

½ŘǊǳȌŜƴŜ ŘǊȌŀǾŜ !ƳŜǊƛƪŜ 119.621 202.706 314.861 323.064 37.414 95.292 267.128 342.573 403.938 

5ǊǳƎŜ ŘǊȌŀǾŜ {ŜǾŜǊƴŜ !ƳŜǊƛƪŜ 5.327 68 49 26 1 55 46 23 51 

Vir: (SURS, 2025) 

 

Metodologija  
Proces napovedovanja 
Napovedovanje je proces ocenjevanja neznanega. Opredelimo ga lahko kot znanost o napovedovanju prihodnjih rezultatov. Napoved bi 
ƳƻǊŀƭŀ ōƛǘƛ ǇǊŀǾƻőŀǎƴŀΣ őƛƳ ōƻƭƧ ƴŀǘŀƴőƴŀΣ ȊŀƴŜǎƭƧƛǾŀ ƛƴ ǎƳƛǎŜƭƴŀΦ  
 
Za izvedbo procesa napovedovanja je potrebno izvesti naslednje korake (Nolan, 1994; Armstrong, 2001): 
1 opredelitev namena napovedovanja, 
2 priprava podatkov, 



 

 

  

3 preliminarna analiza, 
п ƛȊōƛǊŀ ƛƴ ǇǊƛƭŀƎŀƧŀƴƧŜ ƴŀƧōƻƭƧǑŜƎŀ ƳƻŘŜƭŀΣ 
5 napovedovanje in 
6 vrednotenje. 
 
Priprava podatkov 
½ŀ ŀƴŀƭƛȊƻ ǎǾŜǘƻǾƴŜƎŀ ǘǳǊƛȊƳŀ ƛƴ ƴƧŜƎƻǾŜƎŀ ŘŜƭŜȌŀ Ǿ .5t ǎƻ ōƛƭŜ ǇƻǘǊŜōƴŜ ƴŀǎƭŜŘƴƧŜ ǎǇǊŜƳŜƴƭƧƛǾƪŜΥ ƭŜǘƻΣ ǇǊƛƘƻŘƪƛΣ ǇǊƛƘƻŘƛΣ .5P. 
 
LȊǊŀőǳƴŀƭƛ ǎƳƻ ƭŀƘƪƻ ŘŜƭŜȌ ǘǳǊƛȊƳŀ Ǿ .5t Ȋŀ Ǿǎŀ ƻǇŀȊƻǾŀƴŀ ƭŜǘŀΦ tƻƭŜƎ ǘŜƎŀ ǎƳƻ ǇǊƛǇǊŀǾƛƭƛ ǊŀȊƭƛőƴŜ ƴŀǇƻǾŜŘƛΦ ½ŀ ǎǾŜǘƻǾƴƛ ǘǳǊƛȊŜƳ Řƻ нлрлΦ 
 
Preliminarna analiza  
5ƻōŜǊ ƴŀőƛƴ Ȋŀ ǊŀȊǳƳŜǾŀƴƧŜ ǇƻŘŀǘƪƻǾ ƧŜ ǾƛȊǳŀƭƛȊŀŎƛƧŀΣ ƪŀǘŜǊŜ ŎƛƭƧ ƧŜ ǳƎƻǘƻǾƛǘƛ ƴŜƪŀǘŜǊŜ ƪƻƴǎƛǎǘŜƴǘƴŜ ǾȊƻǊŎŜ ŀƭƛ ǇƻƳŜƳōŜƴ ǘǊŜƴŘΦ { ǇƻƳƻőƧƻ 
Tableau млΦпΣ ȊƳƻƎƭƧƛǾŜƎŀ ǎǘŀǘƛǎǘƛőƴŜƎŀ ƻǊƻŘƧŀ Ȋŀ ǊŀȊƛǎƪƻǾŀƴƧŜ ƛƴ ǾƛȊǳŀƭƛȊŀŎƛƧƻ ǇƻŘŀǘƪƻǾƴƛƘ ƴƛȊƻǾ ǎƳƻ ƛȊŘŜƭŀƭƛ ƎǊŀŦŜ Ȋŀ ǊŀȊƭƛőƴŀ őŀǎƻvna 
obdobja (Tableau, 2014).  
 
LȊōƛǊŀ ƛƴ ǇǊƛƭŀƎŀƧŀƴƧŜ ƴŀƧōƻƭƧǑŜƎŀ ƳƻŘŜƭŀ  
bŀǎƭŜŘƴƧƛ ƪƻǊŀƪ ƧŜ ŘƻƭƻőƛǘŜǾ ǇǊƛƳŜǊƴŜƎŀ ƳƻŘŜƭŀΣ ƪƛ ǳǎǘǊŜȊŀ ǇƻŘŀǘƪƻƳΦ ± ǘŀ ƴŀƳŜƴ ǳǇƻǊŀōƭƧŀƳƻ ǇǊƛǎǘƻǇ .ƻȄ ƛƴ WŜƴƪƛƴǎ (Box in sod., 2015), 
ƪƛ ƻƳƻƎƻőŀΣ Řŀ ǎŜ ƛȊ ǎƪǳǇƛƴŜ ƳƻŘŜƭƻǾ Ȋŀ ƴŀǇƻǾŜŘƻǾŀƴƧŜ ƛȊōŜǊŜ ǘƛǎǘŜƎŀΣ ƪƛ ƴŀƧōƻƭƧ ǳǎǘǊŜȊŀ ǇƻŘŀǘƪƻƳ őŀǎƻǾƴŜ ǾǊǎǘŜΦ aƻŘŜƭƛǊŀƴƧŜ ARIMA 
όŀǾǘƻǊŜƎǊŜǎƛƧǎƪƛ ƳƻŘŜƭ ŘǊǎŜőŜƎŀ ǇƻǾǇǊŜőƧŀύ ǎŜ ƭŀƘƪƻ ǳǇƻǊŀōƭƧŀ Ȋŀ ǾŜőƛƴƻ őŀǎƻǾƴƛƘ ǾǊǎǘΦ ½ƴŀƴǎǘǾŜƴƛƪƛ ƳŜƴƛƧƻΣ Řŀ ƧŜ ƴŀǘŀƴőƴƻǎt 
napovedovanja modela ARIMA visoka (Beliaeva in sod., 2013). 
 
Napovedovanje 
Predlagamo, da se napovedovanje izvede za obdobje od 2025 do 2030.  

 
 

/ÃÅÎÁ ÕÓÐÅĤÎÏÓÔÉ 
¢ƻ ƧŜ ȊŀŘƴƧƛ ƛƴ ƪƻƴőƴƛ ƪƻǊŀƪ ǇǊŜŘƭŀƎŀƴŜ ƳŜǘƻŘƻƭƻƎƛƧŜΦ bƧŜƎƻǾ ǇƻǘŜƪ ƧŜ ǾƛŘŜƴ ƴŀ ǎƭƛƪŀƘΣ ƪƛ ǎƻ ǇǊƛǇǊŀǾƭƧŜƴŜ ƻō ŀƴŀƭƛȊƛ ƴŀōƻǊŀ Ǉodatkov. 
 
Vrednotenje 
±ǊŜŘƴƻǘŜƴƧŜ ǎŜ ƻǇǊŀǾƛ Ȋ ǳǇƻǊŀōƻ ǇƻǾǇǊŜőƴŜ ŀōǎƻƭǳǘƴŜ ǘŜƘǘŀƴŜ ƴŀǇŀƪŜ όa!{9ύΣ ƪƛ Ƨƻ IȅƴŘƳŀƴ ƛƴ YƻŜƘƭŜǊ ǎƳŀǘǊŀǘŀ Ȋŀ ƴŀƧōƻƭƧ ȊŀƴŜǎljivo 
(Tabela 64: Ustreznost modela napovedovanja) 
 

Tabela 4: Ustreznost modela napovedovanja  
tǊƛƘƻŘƛ ŘƻƳŀőƛƘ ǘǳǊƛǎǘƻǾ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   156.562 101.775 1,22 8,00% 823   0,5 0 0 

Prihodi tujih turistov 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   737.592 479.622 1,3 32,50% 929   0,203 0,013 0 

Prihodi turistov skupaj 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   663.711 425.643 1,18 13,80% 922   0,325 0 0 

5ŜƭŜȌ ŘƻƳŀőƛƘ ǇǊƛƘƻŘƻǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛ 

Model       Quality Metrics           
Smoothing 
Coefficients 

    

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,0891 0,0483 1,07 11,00% ҍмрп   0,5 0 0 

5ŜƭŜȌ ǘǳƧƛƘ ǇǊƛƘƻŘƻǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,0891 0,0483 1,07 11,10% ҍмрп   0,5 0 0 

bƻőƛǘǾŜ ŘƻƳŀőƛƘ ǘǳǊƛǎǘƻǾ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   458.011 290.474 1,18 6,60% 896   0,5 0 0 



 

 

  

bƻőƛǘǾŜ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   1.723.296 1.113.812 1,27 26,00% 986   0,161 0,05 0 

bƻőƛǘǾŜ ǘǳǊƛǎǘƻǾ ǎƪǳǇŀƧ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   1.443.045 971.665 1,21 10,40% 974   0,279 0 0 

¢ǊŀƧŀƴƧŜ ƴƻőƛǘŜǾ ŘƻƳŀőƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,141 0,099 1,17 2,80% ҍмно   0,5 0,015 0 

¢ǊŀƧŀƴƧŜ ƴƻőƛǘŜǾ ǎƪǳǇŀƧ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,116 0,077 0,99 2,50% ҍмот   0,5 0 0 

¢ǊŀƧŀƴƧŜ ƴƻőƛǘŜǾ ǘǳƧƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,089 0,059 0,88 2,10% ҍмрр   0,5 0 0 

5ŜƭŜȌ ŘƻƳŀőƛƘ ƴƻőƛǘŜǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,085 0,0449 1,01 9,40% ҍмру   0,5 0 0 

5ŜƭŜȌ ǘǳƧƛƘ ƴƻőƛǘŜǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,085 0,0449 1,01 11,00% ҍмру   0,5 0 0 

BDP v 1.000 EUR 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   2.293.763 1.891.889 0,84 6,40% 889   0,5 0,5 0 

5ŜƭŜȌ L Ǿ .5t 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,0045 0,00331 1,35 7,90% ҍомп   0,5 0 0 

Prihodki I 1.000 EUR 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   263.726 177.876 1,13 12,40% 759   0,5 0 0 

5ŜƭŜȌ L ǇƻŘƧŜǘƛƧ ƳŜŘ ǾǎŜƳƛ ǇƻŘƧŜǘƧƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,00332 0,00247 1,3 4,60% ҍоон   0,5 0,5 0 

Podjetja v Sloveniji (SKD) 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   4.966 3.724 0,85 2,30% 521   0,5 0,366 0 

~ǘŜǾƛƭƻ ǇƻŘƧŜǘƛƧ L 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   640 500 1,11 5,80% 398   0,5 0,5 0 

5ŜƭŜȌ L ƳŜŘ ǾǎŜƳƛ ȊŀǇƻǎƭŜƴƛƳƛ 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   0,00213 0,00151 1,11 4,40% ҍорф   0,5 0,008 0 

Zaposleni v Sloveniji (SKD) 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   36.387 28.993 1,46 3,40% 640   0,5 0 0 

~ǘŜǾƛƭƻ ƻǎŜō ƪƛ ŘŜƭŀƧƻ Ǿ L 

Model   Quality Metrics   Smoothing Coefficients 

Level Trend Season   RMSE MAE MASE MAPE AIC   Alpha Beta Gamma 

Additive Additive None   1.341 1.051 0,9 3,30% 442   0,5 0 0 

Vir: Lastna raziskava 

 
 



 

 

  

2Ŝ ƧŜ ǾǊŜŘƴƻǎǘ ƴŀǇŀƪŜ a!{9 ƴƛȌƧŀ ƻŘ м όƻȊΦ ōƭƛȊǳ мύΣ ƧŜ ƳƻŘŜƭ Ȋŀ ƴŀǇƻǾŜŘƻǾŀƴƧŀ ǇǊŀǾƛƭŜƴ (Hyndman in Koehler, 2006). Na drugi strani mora 
biti informacijski kriterij Akaike (AIC) zelo nizek, kar pomeni, da je uporabljeni model primeren (Bozdogan, 1987). Taki rezultati 
ǇǊŜŘǎǘŀǾƭƧŀƧƻ ŘƻƪŀƧ Ǿƛǎƻƪƻ ƴŀǘŀƴőƴƻǎǘ ƴŀǇƻǾŜŘƛΦ ¢ƻ ŘƻƪŀȊǳƧŜ ǇǊŜǇǊƛőŀƴƧŜ ȊƴŀƴǎǘǾŜƴƛƪƻǾΣ Řŀ ƧŜ ƴŀǘŀƴőƴƻǎǘ ƴŀǇƻǾŜŘƛ ƳƻŘŜƭŀ !wLa! 
ƻōƛőŀƧƴƻ ǾƛǎƻƪŀΦ ±ǎŜ ƴŀǇƻǾŜŘƛ ǎƻ ƛȊǊŀőǳƴŀƴŜ Ȋ ǳǇƻǊŀōƻ ŜƪǎǇƻƴŜƴǘƴŜƎŀ ƎƭŀƧŜƴƧŀΦ ¢ŀƪƻ ǳƎƻǘŀǾƭƧŀƳƻΣ Řŀ ƧŜ ƳƻŘŜƭ ƴŀǇƻǾedovanja pogojno 
ƴŀǘŀƴőŜƴΦ 
 
wŜȊǳƭǘŀǘƛ ŜƪǎǇƻƴŜƴǘƴŜƎŀ ƎƭŀƧŜƴƧŀ ƪŀȌŜƧƻΣ Řŀ ƛƳŀ ǾŜőƛƴŀ ŀƴŀƭƛȊƛǊŀƴƛƘ ƪŀȊŀƭƴƛƪƻǾ ǎǘŀōƛƭŜƴ ǘǊŜƴŘƴƛ ǾȊƻǊŜŎ ōǊŜȊ ƛȊǊŀȊƛǘŜ ǎŜȊƻƴǎƪƻsti. Napovedna 
ƴŀǘŀƴőƴƻǎǘ ƧŜ Ǿƛǎƻƪŀ ǇǊƛ ǎǘǊǳƪǘǳǊƴƻ ǎǘŀōƛƭƴƛƘ ƪŀȊŀƭƴƛƪƛƘΣ ƪƻǘ ǎƻ ǘǊŀƧŀƴƧŜ ōƛǾŀƴƧŀΣ ŘŜƭŜȌƛ ƛƴ ƎƻǎǇƻŘŀǊǎƪƛ ŀƎǊŜƎŀǘƛΣ Ƴedtem ko so kazalniki, 
ǇƻǾŜȊŀƴƛ ǎ ǘǳƧƛƳƛ ǘǳǊƛǎǘƛőƴƛƳƛ ǘƻƪƻǾƛΣ ōƻƭƧ ǾƻƭŀǘƛƭƴƛΣ ƪŀǊ ƧŜ ǇƻǎƭŜŘƛŎŀ ǇŀƴŘŜƳƛőƴŜƎŀ ǑƻƪŀΦ YƭƧǳō ǘŜƳǳ ǾǊŜŘƴƻǎǘƛ a!{9 ǾŜőƛƴƻƳŀ ostajajo blizu 
ŀƭƛ ǇƻŘ ƳŜƧƻ мΣ ƪŀǊ ǇƻǘǊƧǳƧŜ ǳǎǘǊŜȊƴƻǎǘ ƳƻŘŜƭƻǾ Ȋŀ ǎǊŜŘƴƧŜǊƻőƴŜ ǇǊƻƧŜƪŎƛƧŜΦ 
 

Napovedi 
 

bŀǇƻǾŜŘƛ ǇǊƛƘƻŘƻǾ ŘƻƳŀőƛƘ ƛƴ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ Řƻ ƭŜǘŀ нлол 
 
Ocene so, da se bomo po COVID-мф ƴŀ ǊŀǾƴƛ ƭŜǘŀ нлмф ǾŜǊƧŜǘƴƻ ǾǊƴƛƭƛ ǑŜƭŜ Ǿ ƭŜǘǳ нлнр ŀƭƛ нлнсΦ ¢ǳŘƛ ǎŀƳƛ ǎŜ ǇǊƛŘǊǳȌǳƧŜƳƻ ǘŜƳ ƻŎŜƴŀƳ 
(Slika 4: Prihodi turistov v Slovenijo: 1991ςнлолΤ {ƭƛƪŀ рΥ 5ŜƭŜȌ ǇǊƛƘƻŘƻǾ ŘƻƳŀőƛƴ ƛƴ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛΥ мффмς2030). Vidimo 
Řŀ ƧŜ ȊŀŘƴƧŜ ȊŀǇƛǊŀƴƧŜ ŘǊȌŀǾŜ ǇǊŜŘǾǎŜƳ ǇǊƛȊŀŘŜƭƻ ǇǊƛƘƻŘ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾΦ bŀ ŘǊǳƎƛ ǎǘǊŀƴƛ Ǉŀ ǎƳƻ ŘƻƳŀőŜ ǘǳǊƛǎǘŜ ǇǊƛǾŀōƛƭƛ ǎ ǘǳǊƛǎǘƛőƴƛƳƛ ōƻƴƛΦ  
 
¢ŀƪƻ ŘŜƭŜȌ ǇǊƛƘƻŘƻǾ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛ ǊŀǎǘŜΣ ŘƻƳŀőƛƘ όȊ ƛȊƧŜƳƻ őŀǎŀ ǘǳǊƛǎǘƛőƴƛƘ ōƻƴƻǾύ Ǉŀ ǇŀŘŀΦ 

 
 

Slika 4: Prihodi turistov v Slovenijo: 1991ς2030 
Vir: SURS in lastna obdelava podatkov. 



 

 

  

 
{ƭƛƪŀ рΥ 5ŜƭŜȌ ǇǊƛƘƻŘƻǾ ŘƻƳŀőƛƴ ƛƴ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƳŜŘ ǾǎŜƳƛ ǇǊƛƘƻŘƛΥ мффмς2030 

Vir: SURS in lastna obdelava podatkov. 

 

bŀǇƻǾŜŘƛ ƴƻőƛǘŜǾ ŘƻƳŀőƛƘ ƛƴ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ Řƻ ƭŜǘŀ нлол 
 
tǊƛ ƴƻőƛǘǾŀƘ ό{ƭƛƪŀ сΥ bƻőƛǘǾŜ ǘǳǊƛǎǘƻǾ Ǿ {ƭƻǾŜƴƛƧƛΥ мффмςнлолΤ {ƭƛƪŀ тΥ ¢ǊŀƧŀƴƧŜ ƴƻőƛǘŜǾΥ мффмςнлолΤ {ƭƛƪŀ уΥ 5ŜƭŜȌ ƴƻőƛǘŜǾ ŘƻƳŀőƛƘ ƛƴ ǘǳƧƛƘ 
gostov: 1991-нлолύ ƧŜ ǎǘŀƴƧŜ ǇƻŘƻōƴƻΦ bŀƧōƻƭƧ ŀƭŀǊƳŀƴǘƴƻ ƧŜ ǘƻΣ Řŀ ǘǊŀƧŀƴƧŜ ƴƻőƛǘŜǾ ǾȊǘǊŀƧƴƻ ǇŀŘŀΦ  
 



 

 

  

 

 
{ƭƛƪŀ сΥ bƻőƛǘǾŜ ǘǳǊƛǎǘƻǾ Ǿ {ƭƻǾŜƴƛƧƛΥ мффмς2030 

Vir: SURS in lastna obdelava podatkov. 



 

 

  

 
{ƭƛƪŀ тΥ ¢ǊŀƧŀƴƧŜ ƴƻőƛǘŜǾΥ мффмς2030 

Vir: SURS in lastna obdelava podatkov. 



 

 

  

 
{ƭƛƪŀ уΥ 5ŜƭŜȌ ƴƻőƛǘŜǾ ŘƻƳŀőƛƘ ƛƴ ǘǳƧƛƘ ƎƻǎǘƻǾΥ мффм-2030 

Vir: SURS in lastna obdelava podatkov. 

 
 
bŀƧǇǊŜƧ ǎƛ ǇƻƎƭŜƧƳƻ ǇǊƛƘƻŘƪŜ ό{ƭƛƪŀ млΥ tǊƛƘƻŘƪƛ IΣ .5t ƛƴ ŘŜƭŜȌ I Ǿ .5tΥ мффр-2030). Prihodki gostinstva so rastli hitreje kot BDP. Slovenski 
.5t ǎŜ ƧŜ Ǿ ƭŜǘǳ нлнл ȊƳŀƴƧǑŀƭ Ȋŀ рΣр ҈Φ ± {ƭƻǾŜƴƛƧƛ ƧŜ ōƛƭ .5t ƭŜǘŀ нлнм рΣп-ƻŘǎǘƻǘƴƻ ǾƛǑƧƛ ƪƻǘ ƭŜǘƻ ǇǊŜƧΦ  
 
bŀ ǎǇƭƻǑƴƻ .5t ƛƴ ǇǊƛƘƻŘƪƛ ƎƻǎǘƛƴǎǘǾŀ ǊŀǎǘŜƧƻΦ WŜ Ǉŀ ƻǇŀȊŜƴ ȊƴŀǘŜƴ ǘǊŜƴŘ ǇŀŘŀƴƧŀ ŘŜƭŜȌŀ ƎƻǎǘƛƴǎǘǾŀ Ǿ .5tΦ wŀȊƭƻƎƻǾ ƧŜ ǾŜǊƧŜǘƴƻ ǾŜőΦ 9ƴƻ 
ƧŜ Řŀ ƧŜ ōƛƭ ƳƻǊŘŀ ƘƛǘǊŜƧǑƛ ǘǊŜƴŘ Ǌŀǎǘƛ ǇǊƻƛȊǾƻŘƴƧŜ ƛƴ ŘǊǳƎƛƘ ǎǘƻǊƛǘŜǾΣ ŘǊǳƎƻ ƧŜ Řŀ ǎƻ ŎŜƴŜ ǎǘƻǊƛǘŜǾ ƻǎǘŀƭŜ ǾŜő ƭŜǘ ƴŀ ƛstem nivoju. Morda pa k 
temu delno pripomore tudi siva ekonomija.  



 

 

  

 
 
 
 

{ƭƛƪŀ фΥ tǊƛƘƻŘƪƛ IΣ .5t ƛƴ ŘŜƭŜȌ I Ǿ .5tΥ мффр-2030 
Vir: SURS in lastna obdelava podatkov. 

 
bŀǎƭŜŘƴƧŜ ǇǊŜŘǎǘŀǾƭƧŀƳƻ ǑǘŜǾƛƭƻ ǇƻŘƧŜǘƛƧ ό{ƭƛƪŀ млΥ tƻŘƧŜǘƧŀ IΣ ǇƻŘƧŜǘƧŀ {[h ƛƴ ŘŜƭŜȌ I Ǿ ǇƻŘƧŜǘƧƛƘ {[hΥ мффр-2030). Po osamosvojitvi se je 
ǑǘŜǾƛƭƻ ǇƻŘƧŜǘƛƧ Ǿ ŘŜƧŀǾƴƻǎǘƛ ǇƻǾŜőŜǾŀƭƻΦ YŀǎƴŜƧŜ Ǉŀ ǎŜ ƧŜ ȊƳŀƴƧǑŀƭƻΦ tƻ ƴŜƪŀƧƭŜǘƴŜƳ ȊŀǘƛǑƧǳΣ ƪƻ ǎŜ ƧŜ ȊŀőŜƭƻ ƎƻǾƻǊƛti da je gostinstvo 
ǇŜǊǎǇŜƪǘƛǾƴŀ ǇŀƴƻƎŀ ǎŜ ƧŜ ǘǊŜƴŘ ǇƻƴƻǾƴƻ ƻōǊƴƛƭ Ǿ ǇƻǾŜőŜǾŀƴƧŜΦ  
 



 

 

  

 
 

{ƭƛƪŀ млΥ tƻŘƧŜǘƧŀ IΣ ǇƻŘƧŜǘƧŀ {[h ƛƴ ŘŜƭŜȌ I Ǿ ǇƻŘƧŜǘƧƛƘ {[hΥ мффр-2030 
Vir: SURS in lastna obdelava podatkov. 

 
~ǘŜǾƛƭƻ ȊŀǇƻǎƭŜƴƛƘ ǊŀǎǘŜ ƛƴ ƪŀȌŜ ǘǊŜƴŘ Ǌŀǎǘƛ ǘǳŘƛ Ǿ ǇǊƛƘƻŘƴƧŜ ό{ƭƛƪŀ ммΥ ½ŀǇƻǎƭŜƴƛ IΣ ǇƻŘƧŜǘƧŀ {[h ƛƴ ŘŜƭŜȌ I Ǿ ǇƻŘƧŜǘƧƛƘ {[h: 1995-2030). Zato 
ǎŜ ǳǇǊŀǾƛőŜƴƻ ǇƻǎǘŀǾƭƧŀ ǾǇǊŀǑŀƴƧŜ ƪŀƪƻ ōƻƳƻ Řƻōƛƭƛ ŘƻǾƻƭƧ ǾŜƭƛƪƻ ǑǘŜǾƛƭƻ ȊŀǇƻǎƭŜƴƛƘ Ǿ ōǊŀƴȌƛΦ 
 



 

 

  

 
{ƭƛƪŀ ммΥ ½ŀǇƻǎƭŜƴƛ IΣ ǇƻŘƧŜǘƧŀ {[h ƛƴ ŘŜƭŜȌ I Ǿ ǇƻŘƧŜǘƧƛƘ {[hΥ мффр-2030 

Vir: SURS in lastna obdelava podatkov. 

 
DƭŜŘŜ ƴŀ ȊƎƻǊŀƧ ƴŀǾŜŘŜƴƻ ǎŜ ǇƻǎǘŀǾƭƧŀ ǾǇǊŀǑŀƴƧŜΣ ƪŀƧ ōƻƳƻ ƴŀǊŜŘƛƭƛΣ Řŀ ōƻƳƻ ȊŀŘƻǎǘƛƭƛ Ǉƻ ǇƻǾǇǊŀǑŜǾŀƴƧǳΦ aƻȌƴƻǎǘƛ ƧŜ ƪŀǊ ƴŜƪŀƧ. Od tega, 
Řŀ ǎƻ ŘƻƭƻőŜƴŜ ȌŜ ǇǊŜƛȊƪǳǑŜƴŜΣ ǎŜ ōƻ ǇƻǘǊŜōƴƻ ƭƻǘƛǘƛ ǘǳŘƛ ƛƴƻǾŀǘƛǾƴƛƘ ǇǊƛƧŜƳƻǾΦ aƻȌƴƻǎǘƛ ƧŜ ǾŜőΣ ŀ ǎŜ ǾǎŜ ȊŀőƴŜ ǇǊƛ ǇǊƻƳociji dejavnosti na 
Ŝƴƛ ǎǘǊŀƴƛ ǘŜǊ ȊŀƎƻǘƻǾƛǘŜǾ ŘƻōǊƛƘ ŘŜƭƻǾƴƛƘ ǇƻƎƻƧŜǾ Ȋ ǳǎǘǊŜȊƴƛƳ ǇƭŀőƛƭƻƳΣ ǇǊƛƳŜǊƴƛƘ Ȋŀ ŘŜŦƛŎƛǘŀǊƴŜ ƪŀŘǊŜ ƴŀ ŘǊǳƎƛ ǎǘǊŀƴƛΦ ± ƪƻlikor tudi te 
ŀƪǘƛǾƴƻǎǘƛ ƴŜ ōƻŘƻ ǇǊƛƴŜǎƭŜ ǳǎǘǊŜȊƴƛƘ ǊŜȊǳƭǘŀǘƻǾΣ ǎŜ ōƻƳƻ ƳƻǊŀƭƛ ǇƻǎƭǳȌŜǾŀǘƛ ȌŜ ǇǊŜƛȊƪǳǑŜƴƛƘ ƳŜǘƻd ς to je uvoza delovne sile. Ne smemo 
ǎǇǊŜƎƭŜŘŀǘƛ ǘǳŘƛ ŘŜƧǎǘǾŀΣ Řŀ ƛƴŘǳǎǘǊƛƧŀ пΦл ƻƳƻƎƻőŀ ƛƴŦƻǊƳŀǘƛȊŀŎƛƧƻΣ ŀǾǘƻƳŀǘƛȊŀŎƛƧƻ ƛƴ ǊƻōƻǘƛȊŀŎƛƧƻ ǇǊƻŎŜǎƻǾΦ (Bu, 2017) (Ivanov & Webster, 
2017) bŀƧǾŜőƧƛ ŘǊǳȌōŜƴƛ ǳőƛƴŜƪ ƧŜ ƭŀƘƪƻ ǳőƛƴŜƪ ŘƛƎƛǘŀƭƴŜ ǘǊŀƴǎŦƻǊƳŀŎƛƧŜ ƴŀ ȊŀǇƻǎƭŜƴŜ Ǿ ǎŜƪǘƻǊƧǳ ǇƻǘƻǾŀƴƧΦ ¢ŀ ŘŜƧŀǾƴƻǎǘ ōƛ ƭŀƘƪƻ Řƻ leta 
2025 predstavljala eno od 11 delovnih mest na svetu. (Alexis, 2017) Inteligentna avtomatizacija bo v celoti spremenila delovna mesta in 
popolnoma izkoreninila druge.  
 
± ǇǊƛƘƻŘƴƻǎǘƛ ƧŜ ǇǊƛőŀƪƻǾŀǘƛΣ Řŀ ǎŜ ōƻ ǘŀ ōŀǊǾƛǘƻǎǘ ƪŀŘǊŀ ǎǘƻǇƴƧŜǾŀƭŀΣ ǎŀƧ ōƻ ǇǊƛǎƻǘŜƴ ƪŀŘŜǊ ƛȊ ǊŀȊƭƛőƴƛƘ ŘǊȌŀǾΦ 2Ŝ ƧŜ Ȋŀ ŘǊȌavljane EU 
ƻƳƻƎƻőŜƴ ǇǊƻǎǘ ǇǊŜǘƻƪΣ ōƻ ǇƻǘǊŜōƴƻ Ȋŀ ǇǊŜƻǎǘŀƭŜ ȊŀƎƻǘƻǾƛǘƛ ōƻƭƧ ŦƭŜƪǎƛōƛƭƴŀ ǇǊƛŘƻōƛǾŀƴƧŀ ŘŜƭƻǾƴƛƘ ŘƻǾƻƭƧŜƴƧΦ 
 



 

 

  

Napovedi in trendi v turizmu do leta 2030  
 
LȊ ƻōŘƻōƧŀ ǇǊŜǘǊŜǎƻǾ ǎŜ Ǝƭƻōŀƭƴƛ ǘǳǊƛȊŜƳ ǇǊŜǾŜǑŀ Ǿ ƴƻǾƻ ŘŜǎŜǘƭŜǘƧŜ Ȋ ƴŜƪƻƭƛƪƻ ŘǊǳƎŀőƴƛƳƛ ǇƻǳŘŀǊƪƛΦ tƻ ƻŎŜƴŀƘ {ǾŜǘƻǾƴŜ ǘǳǊƛǎǘƛőƴŜ 
ƻǊƎŀƴƛȊŀŎƛƧŜ ό¦b²¢hύ ƴŀƧ ōƛ ǎŜ ƳŜŘƴŀǊƻŘƴƛ ǘǳǊƛǎǘƛőƴƛ ǘƻƪƻǾƛ Řƻ ƭŜǘŀ нлол ǇƻƴƻǾƴƻ ƻƪǊŜǇƛƭƛ ƛƴ ŘƻǎŜƎƭƛ ǇǊƛōƭƛȌƴƻ мΣу ƳƛƭƛƧŀǊŘŜ prihodov po 
svetu ς ǘƻ ǇƻƳŜƴƛ ǎƪƻǊŀƧ ǇƻŘǾƻƧƛǘŜǾ ƎƭŜŘŜ ƴŀ ƻōŘƻōƧŜ ǇǊŜŘ ǇŀƴŘŜƳƛƧƻΣ őŜǇǊŀǾ ƧŜ ƴŀǇƻǾŜŘ ƴŜƎƻǘƻǾŀ ȊŀǊŀŘƛ ƳƻȌƴƛƘ ƴƻǾƛƘ ƪǊƛȊ ƛƴ ǇƻǘǊŜōŜ 
Ǉƻ ǘǊŀƧƴƻǎǘƴƛƘ ƻƳŜƧƛǘǾŀƘΦ wŀǎǘ ƴŜ ōƻ ŜƴŀƪƻƳŜǊƴƻ ǊŀȊǇƻǊŜƧŜƴŀΥ ƴŀƧǾŜőƧƻ ŀōǎƻƭǳǘƴƻ Ǌŀǎǘ ǎŜ ǇǊƛőŀƪǳƧŜ Ǿ !ȊƛƧƛ ƛƴ ƴŀ ƘƛǘǊƻ ǊŀǎǘƻőƛƘ ǘǊƎƛƘΣ 
ƳŜŘǘŜƳ ƪƻ ōƻ 9ǾǊƻǇŀΣ ƪŀƳƻǊ ǎƻŘƛ {ƭƻǾŜƴƛƧŀΣ ǾŜǊƧŜǘƴƻ Ǌŀǎƭŀ ǇƻőŀǎƴŜƧŜ όŀ Ȋ ǾƛǑƧƻ ƪŀƪƻǾƻǎǘƧƻύΦ 9ǾǊƻǇǎƪƛ ǘǳǊƛȊŜƳ ǎŜ ōƻ Řƻ нлол ǎƻƻőŀƭ ǎ 
ŦŜƴƻƳŜƴƛΣ ƪƻǘ ǎƻ ǎǘŀǊŀƴƧŜ ǇǊŜōƛǾŀƭǎǘǾŀ όǾŜő ǎŜƴƛƻǊ ǘǳǊƛȊƳŀύΣ ǾǎŜ ȊŀƘǘŜǾƴŜƧǑƛ ƛƴ ŘƛƎƛǘŀƭƴƻ ǇƻŘƪƻǾŀƴƛ ǇƻǇƻǘƴƛƪƛ ƳƭŀƧǑŜ ƎŜƴŜǊŀŎƛƧŜΣ Ǉŀ ǘǳŘƛ ǎ 
pritiskom na trajnostno delovanje zaradi podnebnih sprememb. 
 
½ŀ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛȊŜƳ ǇǊƻƧŜƪŎƛƧŜ Řƻ ƭŜǘŀ нлол ƴŀƪŀȊǳƧŜƧƻ ȊƳŜǊƴƻ Ǌŀǎǘ ƻō ƘƪǊŀǘƴƛ ǇǊŜƻōǊŀȊōƛ ǇƻƴǳŘōŜ Ǿ ǎƳŜǊƛ ǘǊŀƧƴƻǎǘƛ ƛƴ ǾƛǑƧŜ dodane 
vrednosti. Uradna strategija slovenskega turizma 2022ςнлну ƴŜ ǇƻǎǘŀǾƭƧŀ ƴǳƳŜǊƛőƴƛƘ ŎƛƭƧŜǾ ƎƭŜŘŜ ǑǘŜǾƛƭŀ ƴƻőƛǘŜǾΣ ǘŜƳǾŜő ǇƻǳŘarja 
kakovostno rast ς ǘƻǊŜƧ ǇƻǾŜőŜǾŀƴƧŜ ǘǳǊƛǎǘƛőƴŜ ǇƻǘǊƻǑƴƧŜ ƛƴ ȊŀŘƻǾƻƭƧǎǘǾŀ ƻō ƻōǾƭŀŘƻǾŀƴƧǳ ƻōǎŜƎŀ ƻōƛǎƪƻǾΦ {ǘǊƻƪƻǾƴƧŀƪƛ ƻŎŜƴƧǳƧŜƧƻΣ Řŀ ōƛ 
lahko Slovenija ob ugodnih pogojih do 2030 dosegla okoli 8ς9 milijonov prihodov turistov in 20ςнн ƳƛƭƛƧƻƴƻǾ ƴƻőƛǘŜǾ ƭŜǘƴƻΣ ŀ ƭŜΣ őŜ ōƻ 
ǊŀȊǑƛǊƛƭŀ ƴŀǎǘŀƴƛǘǾŜƴŜ ƪŀǇŀŎƛǘŜǘŜ ƛƴ ǳǎǇŜǑƴƻ ǇƻŘŀƭƧǑŀƭŀ ǘǳǊƛǎǘƛőƴƻ ǎŜȊƻƴƻ όǘƛ ǇƻŘŀǘƪƛ ǎƻ ƛƴŘƛƪŀǘƛǾƴƛ ƛƴ ƧƛƘ ǾŜƭƧŀ ƧŜƳŀǘƛ Ȋ ǊŜzervo).  
 

+ÌÊÕéÎÉ ÔÒÅÎÄÉ ÄÏ ÌÅÔÁ φτχτȟ ËÉ ÂÏÄÏ ÖÐÌÉÖÁÌÉ ÎÁ ÓÌÏÖÅÎÓËÉ ÔÕÒÉÚÅÍ 
 
hǎǊŜŘƻǘƻőŀƴƧŜ ƴŀ ǘǊŀƧƴƻǎǘ ƛƴ ȊŜƭŜƴƻ ǇǊŜƻōǊŀȊōƻ 
¢ǊŀƧƴƻǎǘƴƛ ǘǳǊƛȊŜƳ ōƻ ƛȊ ƳƻŘƴŜƎŀ ƎŜǎƭŀ ǇǊŜǑŜƭ Ǿ ƎƭŀǾƴƛ ǘƻƪΦ tǊƛǘƛǎƪ ƧŀǾƴƻǎǘƛ ƛƴ ǇƻƭƛǘƛƪŜ Ȋŀ ȊƳŀƴƧǑŀƴƧŜ ƻƪƻƭƧǎƪŜƎŀ ƻŘǘƛǎŀ ǘǳǊƛzma se bo krepil. 
{ƭƻǾŜƴƛƧŀ ƴŀƳŜǊŀǾŀ Řƻ нлол ȊŀǎƭŜŘƻǾŀǘƛ ŎƛƭƧ ƻƎƭƧƛőƴŜ ǊŀȊƻƎƭƧƛőŜƴƧŀ όǎƪƭŀŘƴƻ Ȋ 9¦ ŎƛƭƧƛύ ς to bo vplivalo na turisǘƛőƴŜ ǇǊŜǾƻȊŜ όǎǇƻŘōǳƧŀƴƧŜ 
ƴƛȊƪƻƻƎƭƧƛőƴƛƘ ƻōƭƛƪ ƳƻōƛƭƴƻǎǘƛΣ ƴǇǊΦ ǾƭŀƪƻǾΣ ŜƭŜƪǘǊƛőƴƛƘ ŀǾǘƻōǳǎƻǾ Ȋŀ ǘǳǊŜύΣ ƴŀ ƎǊŀŘƴƧƻ όƴƛő-ŜƴŜǊƎƛƧǎƪƛ ǘǳǊƛǎǘƛőƴƛ ƻōƧŜƪǘƛύ ƛƴ ƴŀ ƻōƴŀǑŀƴƧŜ 
ǘǳǊƛǎǘƻǾ όηƭŜŀǾŜ ƴƻ ǘǊŀŎŜζ ƴŀőŜƭŀ ƻōƴŀǑŀƴƧŀ Ǿ ƴŀǊŀǾƛ ƛǇŘΦ ύΦ ½ŜƭŜƴŀ ǎƘŜƳŀ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ǎŜ ōƻ ǾŜǊƧŜǘƴƻ ǑŜ ǊŀȊǑƛǊƛƭŀ ς ŎƛƭƧ ƧŜ ǾƪƭƧǳőƛǘƛ 
ǾǎŜ ǘǳǊƛǎǘƛőƴŜ ŘŜǎǘƛƴŀŎƛƧŜ Ǿ ŘǊȌŀǾƛ ƛƴ őƛƳ ǾŜő ǇƻƴǳŘƴƛƪƻǾΣ ǘǳŘƛ ǇǊŜǾƻȊƴƛƪŜΣ ŘƻƎƻŘƪŜ ƛƴ ȊƴŀƳŜƴƛǘƻǎǘƛΦ {ƭƻǾŜƴƛƧŀ ƛƳŀ ǇǊƛƭƻȌƴƻǎǘ utrditi sloves 
ȊŜƭŜƴŜ ōǳǘƛőƴŜ ŘŜǎǘƛƴŀŎƛƧŜΣ ƪŀǊ ōƻ Řƻ нлол ǾŜǊƧŜǘƴƻ ƴƧŜƴŀ ƻǎǊŜŘƴƧŀ ǘǊȌƴŀ ƛŘŜƴǘƛǘŜǘŀΦ Dƭƻōŀƭƴƻ ƴŀǊŀǑőŀƧƻőƛ ǎŜƎƳŜƴǘƛ ƻŘƎƻǾƻǊƴƛƘ ǇƻǘƴƛƪƻǾ 
ōƻŘƻ ǘŀƪƻ ǑŜ ōƻƭƧ ŎŜƴƛƭƛ ǎƭƻǾŜƴǎƪƻ ǇƻƴǳŘōƻΣ ƪŀǊ ƭŀƘƪƻ ǇƻƳŜƴƛ ƪƻƴƪǳǊŜƴőƴƻ ǇǊŜŘƴƻǎǘΦ tƻ ŘǊǳƎƛ ǎǘǊŀƴƛ ōƻ ǇƻǘǊŜōƴƻ ǎƪǊōƴƻ ǳǇǊŀǾƭƧanje 
destinacij, da ne ǇǊƛŘŜ Řƻ ƻƎǊƻȌŀƴƧŀ ƴŀǊŀǾƴƛƘ ǾƛǊƻǾ όƴǇǊΦ ǾƻŘƻƻǎƪǊōŀ ƻō ǾŜőƧŜƳ ƻōƛǎƪǳΣ ǊŀǾƴŀƴƧŜ Ȋ ƻŘǇŀŘƪƛΣ ƻōǊŜƳŜƴƧŜƴƻǎǘ ƎƻǊǎƪƛƘ ǇƻǘƛύΦ 
Trend trajnosti bo tako vpet v vse pore ς ƻŘ ƪǊƻȌƴŜƎŀ ƎƻǎǇƻŘŀǊǎǘǾŀ Ǿ ǘǳǊƛȊƳǳ όƭƻƪŀƭƴŀ ƻǎƪǊōŀ ǎ ƘǊŀƴƻΣ ƻōƴƻǾƭƧƛǾƛ ǾƛǊƛ ŜƴŜǊƎƛƧŜύ Řƻ 
ŎŜǊǘƛŦƛŎƛǊŀƴƧŀ ƛƴ ǇƻǊƻőŀƴƧŀ ƻ ǾǇƭƛǾƛƘΦ 
 
Digitalna transformacija in tehnologija 
¢ŜƘƴƻƭƻǑƪƛ ƴŀǇǊŜŘŜƪ ǎŜ ōƻ Řƻ нлол ǑŜ ǇƻǎǇŜǑƛƭΦ ± ǘǳǊƛȊƳǳ ǘƻ ǇƻƳŜƴƛ ǑƛǊǑƻ ǳǇƻǊŀōƻ ǳƳŜǘƴŜ ƛƴǘŜƭƛƎŜƴŎŜ Ȋŀ ǇŜǊǎƻƴŀƭƛȊŀŎƛƧƻ ǇƻƴǳŘōe (npr. 
AI bo na podlagi preferenc gosta predlagal unikatne itinerarje, restavracije ipd.), robotizacijo in avtomatizacijo opravil (hotelski check-in 
ƪƛƻǎƪƛΣ Ǌƻōƻǘǎƪŀ ŘƻǎǘŀǾŀ ƘǊŀƴŜ Ǿ ǎƻōƻΣ ŀǾǘƻƳŀǘǎƪƻ ǾƻŘŜƴƧŜ Ǉƻ ƳǳȊŜƧƛƘ Ȋ !L ǾƻŘƛőƛύΦ ±ƛǊǘǳŀƭƴŀ ƛƴ ƻōƻƎŀǘŜƴŀ ǊŜǎƴƛőƴƻǎǘ ό±wκ!wύ bosta postali 
ǇƻƳŜƳōŜƴ ŘŜƭ ǇǊƻƳƻŎƛƧŜ ƛƴ ŘƻȌƛǾŜǘƛƧ ς ȌŜ ǇǊŜŘ ǇƻǘƻǾŀƴƧŜƳ ōƻŘƻ ǘǳǊƛǎǘƛ ǇǊŜƪ ±w ƭŀƘƪƻ άǇǊŜƛȊƪǳǎƛƭƛέ destinacijo, na sami lokaciji pa AR nudi 
poglobljeno interpretacijo (npr. hologramski zgodovinski liki v gradovih). Slovenija bo morala slediti tem trendom: do 2030 sŜ ǇǊƛőŀƪǳƧŜΣ 
Řŀ ōƻ ǾŜőƛƴŀ ǎƭƻǾŜƴǎƪƛƘ ǘǳǊƛǎǘƛőƴƛƘ ǇƻƴǳŘƴƛƪƻǾ ŘƛƎƛǘŀƭƴƻ ǇǊƛǎƻǘƴƛƘ ƴŀ Ǝƭƻōŀƭƴih platformah, imela bo spletne rezervacijske sisteme in 
uporabljala podatkovne analitike za spremljanje poslovanja. Nacionalna digitalna infrastruktura (npr. omenjeni NTIS) bo omogoőŀƭŀ Ǿ 
ǊŜŀƭƴŜƳ őŀǎǳ ǎǇǊŜƳƭƧŀǘƛ ǘǳǊƛǎǘƛőƴŜ ǘƻƪƻǾŜ ƛƴ ǳǎƳŜǊƧŀǘƛ ƳŀǊƪŜǘƛƴƎΦ ±elik poudarek bo na pametnih destinacijah (smart destinations), kjer 
ǎŜ Ȋ Lƻ¢ ǎŜƴȊƻǊƧƛ ƛƴ ǇƻŘŀǘƪƛ ǳǇǊŀǾƭƧŀ ƻōƛǎƪŜ όƴǇǊΦ ǑǘŜǾŎƛ ƻōƛǎƪŀƴƻǎǘƛΣ ǇŀƳŜǘƴƻ ǇŀǊƪƛǊŀƴƧŜΣ ǾƻŘŜƴƧŜ ǘƻƪƻǾ ǘǳǊƛǎǘƻǾ ǎǘǊŀƴ ƻŘ ǇǊeobremenjenih 
ǘƻőƪύΦ LȊȊƛǾ ƻǎǘŀƧŀΣ Řŀ ǎŜ ƳŀƴƧǑƛ ǎǳōƧŜƪǘƛ ǾƪƭƧǳőƛƧƻ Ǿ ǘŜ ǘǊŜƴŘŜ ς ƪƻǘ ȌŜ ƛȊǇƻǎǘŀǾƭƧŜƴƻΣ ōƻ ōǊŜȊ ƴƧƛƘƻǾŜ ŘƛƎƛtalne integracije napredek 
ƴŜŜƴŀƪƻƳŜǊŜƴΦ ! ǇǊƻƧŜƪŎƛƧŜ ƪŀȌŜƧƻΣ Řŀ ōƻ Řƻ нлол ǘǳŘƛ ǾŜƭƛƪ ŘŜƭŜȌ ǎƭƻǾŜƴǎƪƛƘ a{t ƻǎǾƻƧƛƭ ǾǎŀƧ ƻǎƴƻǾƴŜ ŘƛƎƛǘŀƭƴŜ ǊŜǑƛǘǾŜΣ ŘŜƭƴo generacijska 
ƳŜƴƧŀǾŀ ƭŀǎǘƴƛƪƻǾ ǇǊƛƴŀǑŀ ǾŜőƧƻ ƻŘǇǊǘƻǎǘ Řƻ ǘŜƘƴƻƭƻƎƛƧŜΦ ¢ŜƘƴƻƭƻǑƪƛ ǘǊŜƴŘΣ ƪƛ ƭŀƘƪƻ ǾǇƭƛǾŀΣ ƧŜ ǘǳŘƛ ŘŜƭƻ ƴŀ ŘŀƭƧŀǾƻΥ ǾǎŜ ǾŜő ŘƛƎƛǘŀƭƴƛƘ 
ƴƻƳŀŘƻǾ ƛǑőŜ ŘŜǎǘƛƴŀŎƛƧŜΣ ƪƧŜǊ ƭŀƘƪƻ ȊŘǊǳȌƛƧƻ ŘŜƭƻ ƛƴ ŘƻǇǳǎǘΦ {ƭƻǾŜƴƛƧŀ ǎŜ ǘǳ ǇƻȊƛŎƛƻƴƛǊŀ ǎ ǇǊƻƎǊŀƳƛ Ȋŀ ŘƛƎƛǘŀƭƴŜ ƴƻƳŀŘŜΣ ƪŀǊ bi do 2030 
lahko preraǎƭƻ Ǿ ǇƻƳŜƳōŜƴ ǘǊȌƴƛ ǎŜƎƳŜƴǘ όŘŀƭƧǑŀ ōƛǾŀƴƧŀ ƛȊǾŜƴ ǎŜȊƻƴŜΣ ȊŀǎŜŘŜƴƻǎǘ ƪŀǇŀŎƛǘŜǘ ŎŜƭƻ ƭŜǘƻύΦ 
 
{ǇǊŜƳŜƳōŜ ǇƻǾǇǊŀǑŜǾŀƴƧŀ ƛƴ ŘŜƳƻƎǊŀŦƛƧŜ ǘǳǊƛǎǘƻǾ 
Generacija Z ƛƴ ƳƭŀƧǑƛ Ǉƻǘƴƛƪƛ Řƻ нлол ǇƻǎǘŀƧŀƧƻ ƎƭŀǾƴƛ Ǝƭƻōŀƭƴƛ ǇƻǘƻǾŀƭŎƛΦ ½ŀƴƧŜ ǎƻ ȊƴŀőƛƭƴŜ ŘǊǳƎŀőƴŜ ƴŀǾŀŘŜ ς ǾŜő ǳǇƻǊŀōƭƧŀƧƻ ǎƻŎƛŀƭƴŀ 
ƻƳǊŜȌƧŀ ǇǊƛ ƛȊōƛǊƛ ŘŜǎǘƛƴŀŎƛƧŜΣ ŎŜƴƛƧƻ ƛȊƪǳǑƴƧŜ ōƻƭƧ ƪƻǘ ƪƭŀǎƛőƴŜ ƻƎƭŜŘŜΣ ȊŀƘǘŜǾŀƧƻ ŘƛƎƛǘŀƭƴƻ ǇƻŘǇƻǊƻ όǇǊƛőŀƪǳƧŜƧƻ ƴǇǊΦ ōǊŜȊƘƛōƴƻ ƛƴŦƻǊƳƛǊŀƴƻǎǘ 
ǇǊŜƪƻ ƳƻōƛƭƴƛƘ ŀǇƭƛƪŀŎƛƧύ ƛƴ ǎƻ ŜƪƻƭƻǑƪƻ ƻȊŀǾŜǑőŜƴƛΦ {ƭƻǾŜƴƛƧŀΣ ƪƛ ǎƭƻǾƛ Ǉƻ ƴŜƻƪǊƴƧŜƴƛ ƴŀǊŀǾƛ ƛƴ ŀǾǘŜƴǘƛőƴƛƘ ŘƻȌƛǾŜǘƧƛƘΣ ōƻ Ȋanimiva zanje, a 
ƭŜΣ őŜ ōƻ Ȋƴŀƭŀ ǎǾƻƧƻ ǇƻƴǳŘōƻ ǇǊƻƳƻǾƛǊŀǘƛ ƴŀ ƴƧƛƳ ǳǎǘǊŜȊŜƴ ƴŀőƛƴ όƴǇǊΦ ǾǇƭƛǾƴŜȌƛΣ ¢ƛƪ¢ƻƪ ƪŀƳǇŀƴƧŜύ ƛƴ őŜ ōƻ ǇƻƴǳŘōŀ ŘƻǾƻƭƧ instagramska 
όŦƻǘƻƎŜƴƛőƴŀΣ ŜŘƛƴǎǘǾŜƴŀύΦ {ǘŀǊŜƧǑƛ ǘǳǊƛǎǘƛ όǘΦ ƛΦ ǎƛƭǾŜǊ ǘƻǳǊƛǎƳύ ōƻŘƻ ŘǊǳƎƻ ǊŀǎǘƻőŜ ǎŜƎƳŜƴǘƴƻ ς Evropi se stara populacija, ki pa je vse bolj 
ȊŘǊŀǾŀ ƛƴ ŘŜƧŀǾƴŀΦ 5ƻ нлол ōƻ ǾŜƭƛƪƻ ǳǇƻƪƻƧŜƴŎŜǾ ƛȊ ȊŀƘƻŘƴŜ 9ǾǊƻǇŜ ȌŜƭŜƭƻ ǇƻǘƻǾŀǘƛ ƛȊǾŜƴ ƎƭŀǾƴƛƘ ǎŜȊƻƴΣ ȊŀƴƛƳŀƧo jih kultura, 
gastronomski, zdravstveni in wellness turizem. Slovenija z zdravstvenimi resorti (terme, wellness) in varnostjo dobro pokriva ta segment, 
a prilagoditi bo treba dostopnost in udobje (npr. infrastǊǳƪǘǳǊƴŜ ǇǊƛƭŀƎƻŘƛǘǾŜΣ ȊŘǊŀǾǎǘǾŜƴŜ ǎǘƻǊƛǘǾŜ Ǿ ǘǳǊƛǎǘƛőƴƛƘ ƪǊŀƧƛƘύΦ {ǊŜŘƛ ǘǊŜƴŘƻǾ 
ǇƻǾǇǊŀǑŜǾŀƴƧŀ ƧŜ ǘǳŘƛ ǾǎŜ ǾŜőƧŀ ǘŜȌƴƧŀ ƪ ƛƴŘƛǾƛŘǳŀƭƛȊŀŎƛƧƛ ƛƴ ōǳǘƛőƴƻǎǘƛ ς ǘǳǊƛǎǘƛ ƴŜ ȌŜƭƛƧƻ ǾŜő ƎŜƴŜǊƛőƴƛƘ ǇǊƻƎǊŀƳƻǾΣ ŀƳǇŀƪ personalizirana 
ŘƻȌƛǾŜǘƧŀΣ ƪƧŜǊ ƭŀƘƪƻ ȊŀőǳǘƛƧƻ ƭƻƪŀƭƴƻǎǘΦ YƻƴŎŜǇǘ р-ȊǾŜȊŘƛőƴƛƘ ŘƻȌƛǾŜǘƛƧ όǳƴƛƪŀǘƴŀΣ ƭǳƪǎǳȊƴŀ Ǿ ǎƳƛǎƭǳ ƛȊǾƛǊƴƻǎǘƛύ ōƻ Ǿ {ƭƻǾŜƴƛƧƛ ǑŜ ǇǊƛŘƻōƛǾŀƭ 



 

 

  

ƴŀ ǾŜƭƧŀǾƛΦ {¢h ȌŜ ȊŘŀƧ ǇǊƻƳƻǾƛǊŀ ǘΦ ƛΦ {ƭƻǾŜƴƛŀ ¦ƴƛǉǳŜ 9ȄǇŜǊƛŜƴŎŜǎΣ Řƻ ƭŜǘŀ нлол ōƻ ǘŀƪƛƘ ǇǊƻŘǳƪǘƻǾ ǾŜő ǎǘƻ Ǉƻ ŘǊȌŀǾƛΣ ŎƛƭƧŀƴƻ Ȋŀ ȊŀƘǘŜǾƴŜƧǑŜ 
ƎƻǎǘŜΦ ¢ǳŘƛ ƳŀǎƻǾƴŜ ǇǊƛǊŜŘƛǘǾŜ ƛƴ ŦŜǎǘƛǾŀƭƛ ǎŜ ōƻŘƻ ǇǊŜǳǎƳŜǊƛƭƛ Ǿ ōƻƭƧ ǘǊŀƧƴƻǎǘƴŜ ƛƴ ōǳǘƛőƴŜ ƻōƭƛƪŜΣ ǎŀƧ ƳƴƻȌƛőƴƻst naleti na prostorske in 
okoljske omejitve. 
 
Kadri in delovna sila 
Yƻǘ ƻƳŜƴƧŜƴƻΣ ǇƻƳŀƴƧƪŀƴƧŜ ƪŀŘǊŀ ƧŜ ȌŜ ȊŘŀƧ ǇŜǊŜőŜΣ Řƻ нлол Ǉŀ ǎŜ ǘƻ ƭŀƘƪƻ ǑŜ ǇƻǾŜőŀΦ ¢ǊŜƴŘ ƪŀȌŜΣ Řŀ ƳƭŀƧǑƛ ǊƻŘƻǾƛ ƳŀƴƧƪǊŀǘ ƛȊberejo 
ǇƻƪƭƛŎŜ Ǿ ǎǘǊŜȌōƛΣ ƪǳƘŀǊǎǘǾǳΣ ƘƻǘŜƭƛǊǎǘǾǳ ȊŀǊŀŘƛ ƴŀǇƻǊƴƛƘ ǇƻƎƻƧŜǾΦ {ƭƻǾŜƴƛƧŀ ōƻ ƳƻǊŀƭŀ ǊŜǑŜǾŀǘƛ ǘƻ Ȋ ǾŜő ǎƳŜǊƳƛΥ ŘǾƛƎ ǳƎƭŜŘŀ ƛƴ Ǉƭŀő Ǿ ǘǳǊƛȊƳǳ 
όŘŀ ǇǊƛǾŀōƛ ƳƭŀŘŜύΣ ŀǾǘƻƳŀǘƛȊŀŎƛƧŀ ǇƻƴŀǾƭƧŀƧƻőƛƘ ƻǇǊŀǾƛƭ όŘŜƭƴƻ ƴŀŘƻƳŜǎǘƛǘŜǾ Ȋ ŘƛƎƛǘŀƭƴƛƳƛ ǊŜǑƛǘǾŀƳƛύ ƛƴ ǇƻǘŜƴŎƛŀƭƴƻ ǎ ǇǊƛǎŜƭjevanjem 
ŘŜƭƻǾƴŜ ǎƛƭŜ ƛȊ ǘǳƧƛƴŜΦ ¿Ŝ ǎŜŘŀƧ ǎŜ Ǿ ƎƻǎǘƛƴǎǘǾǳ ȊŀǇƻǎƭǳƧŜ ǾŜő ƻǎŜō ƛȊ ǎƻǎŜŘƴƧƛƘ ŘǊȌŀǾ ƛƴ .ŀƭƪŀƴŀΤ Řƻ нлол ōƻ ƛƴǘŜǊƴŀŎƛƻƴŀƭƛȊŀŎƛƧŀ ǘǳǊƛǎǘƛőƴŜ 
ŘŜƭƻǾƴŜ ǎƛƭŜ ǑŜ ƛȊǊŀȊƛǘŜƧǑŀΦ ¢ƻ ǇǊƛƴŀǑŀ ǎǾƻƧŜ ƛȊȊƛǾŜ όƛƴǘŜƎǊŀŎƛƧŀΣ ƧŜȊƛƪƻǾƴŜ ōŀǊƛŜǊŜύΣ ŀ ƧŜ ōǊȌƪƻƴŜ ƴŜƛȊƻƎƛōƴƻΦ IƪǊŀǘƛ ōƻ Ǉƻǘrebno vlagati v 
ƛȊƻōǊŀȌŜǾŀƴƧŜ ƪŀŘǊƻǾ ς ǇǊƻƎǊŀƳƛ ƎƻǎǘƛƴǎƪƛƘ Ǒƻƭ ƛƴ ŦŀƪǳƭǘŜǘ ǎŜ ȌŜ ǇƻǎƻŘŀōƭƧŀƧo z vsebinami digitalizacije in trajnosti. Vizija je, da bo do 2030 
ǎƭƻǾŜƴǎƪƛ ǘǳǊƛǎǘƛőƴƛ ŘŜƭŀǾŜŎ Ǿƛǎƻƪƻ ǳǎǇƻǎƻōƭƧŜƴ ϦǘǳǊƛǎǘƛőƴƛ ŀƳōŀǎŀŘƻǊϦ svoje destinacije, z dobrim znanjem tujih jezikov, digitalnimi 
ǾŜǑőƛƴŀƳƛ ƛƴ ȊŀǾŜŘŀƴƧŜƳ ƻ ǘǊŀƧƴƻǎǘƛΦ .ǊŜȊ ƳƻǘƛǾƛǊŀƴŜƎŀ ƪŀŘǊŀ ƴŜ ōƻ ƳƻƎƻőŜ ŘǾƛƎƴƛǘƛ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾΣ Ȋŀǘƻ ƧŜ ǘŀ ǘǊŜƴŘκƛȊȊƛǾ ȊŜƭƻ 
pomemben. 
 
wŜƎƛƻƴŀƭƴƛ ǊŀȊǾƻƧ ƛƴ ǘǳǊƛǎǘƛőƴŀ ƛƴŦǊŀǎǘǊǳƪǘǳǊŀ 
5ƻ ƪƻƴŎŀ ŘŜǎŜǘƭŜǘƧŀ ƴŀƧ ōƛ {ƭƻǾŜƴƛƧŀ ǳǊŜǎƴƛőƛƭŀ ǑǘŜǾƛƭƴŜ ƛƴŦǊŀǎǘǊǳƪǘǳǊƴŜ ǇǊƻƧŜƪǘŜ ς ƴǇǊΦ ƴƻǾƻ ǘŜǊƳŀƭƴƻ ǎǊŜŘƛǑőŜ ƴŀ 5ƻƭŜƴǎƪŜƳΣ ǇƻǎƻŘƻōƛǘǾŜ 
ǎƳǳőŀǊǎƪƛƘ ŎŜƴǘǊƻǾ όǾ ƭǳőƛ ƪǊŀƧǑƛƘ ȊƛƳ ōƻ ǇƻǳŘŀǊŜƪ ǘǳŘƛ ƴŀ ŎŜƭƻƭŜǘƴƛ ǇƻƴǳŘōƛ ǘŜƘ ŎŜƴǘǊƻǾ Ȋ ŀŘǊŜƴŀƭƛƴǎƪƛƳƛ ǇŀǊƪƛΣ ƎƻǊǎƪim kolesarstvom), 
ǊŀȊǾƻƧ ǾǎŀƧ ŜƴŜƎŀ ǾǊƘǳƴǎƪŜƎŀ ƪƻƴƎǊŜǎƴŜƎŀ ŎŜƴǘǊŀ Ǿ [ƧǳōƭƧŀƴƛΣ ǑƛǊƛǘŜǾ ƪŀǇŀŎƛǘŜǘ ƴŀ hōŀƭƛ όƻōƴƻǾŀ ƘƻǘŜƭǎƪƛƘ ƪƻƳǇƭŜƪǎƻǾ Ǿ tƻǊǘƻǊƻȌǳύ ƛŘǊΦ { 
ǘŜƳ ǎŜ ōƻ ǇƻǾŜőŀƭŀ ȊƳƻƎƭƧƛǾƻǎǘ ƛƴ ƪƻƴƪǳǊŜƴŎŀ ŘŜǎǘƛƴŀŎƛƧΦ tƻƳŜƳōƴƻ ƧŜΣ Řŀ ǎŜ ǊŀȊǾƻƧ ƴŜ ƻǎǊŜŘƻǘƻőƛ ƭŜ ƴŀ ƴŀƧōƻƭƧ ƻōƛǎƪŀƴŜ ǘƻőƪŜΣ ŀƳǇŀƪ ǎŜ 
ŘƛǾŜǊȊƛŦƛŎƛǊŀ Ǉƻ ǊŜƎƛƧŀƘΦ ¢ǊŜƴŘ ƪŀȌŜΣ Řŀ ƻōƛǎƪƻǾŀƭŎƛ ǾŜŘƴƻ ōƻƭƧ ƻŘƪǊƛǾŀƧƻ ǘǳŘƛ ƳŀƴƧ ȊƴŀƴŜ ƪǊŀƧŜ όƴǇǊΦ tǊŜƪƳǳǊƧŜ ƧŜ нлнн ǇǊǾƛő preseglo milijon 
ƴƻőƛǘŜǾΣ ƪŀǊ ƪŀȌŜ ƴŀ ǊŀȊǇǊǑƛǘŜǾ ǇƻǾǇǊŀǑŜǾŀƴƧŀύΦ 5ǊȌŀǾŀ ōƻ ƴŀŘŀƭƧŜ ǎǇƻŘōǳƧŀƭŀ ǘŜƳŀǘǎƪŜ Ǉƻǘƛ ƛƴ ǇƻǾŜȊƻǾŀƴƧŜ ǇƻŘŜȌŜƭǎƪƛƘ ƻōƳƻőƛƧ Ǿ 
ǘǳǊƛǎǘƛőƴŜ ǇǊƻŘǳƪǘŜ όƪǳƭƛƴŀǊƛƪŀ ς Slovenija evropska gastronomska regija 2021 ƧŜ ōƛƭ ȊŀőŜǘŜƪΣ Řƻ нлол ōƻ ƎŀǎǘǊƻƴƻƳƛƧŀ ǑŜ ŀŘǳǘΤ ƪǳƭǘǳǊƴŜ 
ǇƻǘƛΣ ƴǇǊΦ ŘŜŘƛǑőƛƴŀ ¦b9{/h ƪƻǘ ǎƻ LŘǊƛƧŀΣ ŘŜŘƛǑőƛƴŀ tƭŜőƴƛƪŀ ƛǘŘΦύΦ 5ƻ ƭŜǘŀ нлол ōƻ ǾŜǊƧŜǘƴƻ ǾŜő ŘŜǎǘƛƴŀŎƛƧ ǳǇǊŀǾƭƧŀƭƻ ǘǳǊƛǎǘƛőƴŜ ǘƻƪƻǾŜ 
digitalno ς ƴǇǊΦ ǳǾŜŘōŀ ǘǳǊƛǎǘƛőƴƛƘ ǘŀƪǎ ƎƭŜŘŜ ƴŀ ƻōǊŜƳŜƴƧŜƴƻǎǘΣ ǎƛǎǘŜƳƛ ǇǊŜŘƘƻŘƴƛƘ ǊŜȊŜǊǾŀŎƛƧ Ȋŀ ƴŀƧōƻƭƧ ƻōőǳǘƭƧƛǾŜ ƴŀǊŀǾƴŜ ȊƴŀƳŜƴƛǘƻǎǘƛ 
όŘŀ ǎŜ ǇǊŜǇǊŜőƛ ǇǊŜƭƻǾƭƧŜƴƧŜ ƪƻǘ ǇǊƛ ¢ǊƛƎƭŀǾǎƪƛƘ ƧŜȊŜǊƛƘ ǊŜŎƛƳƻύΦ tǊŀǾ ǘŀƪƻ ōƻ ǘǊŜƴŘ ƪ ǾŜő őŜȊƳŜƧƴŜƳǳ ǎƻŘŜƭƻǾŀƴƧǳ ς slovenskega turista ne 
ȊŀƴƛƳŀ ŀŘƳƛƴƛǎǘǊŀǘƛǾƴŀ ƳŜƧŀΣ ƴǇǊΦ ǎƪǳǇƴƛ ǇǊƻŘǳƪǘƛ Ȋ LǘŀƭƛƧƻ όőŜȊƳŜƧƴŀ YǊŀǎ-Carso destinacija) ali z Avstrijo (Alpe-Adria regija) bodo do 2030 
ȊŀȌƛǾŜƭƛ Ǿ ǾŜőƧŜƳ ƻōǎŜƎǳΣ ƪŀǊ ƭŀƘƪƻ ǇƻǾŜőŀ ƪƻƴƪǳǊŜƴőƴƻǎǘ ǊŜƎƛƧŜ ƪƻǘ ŎŜƭƻǘŜΦ 
 
2Ŝ ǇƻǾȊŀƳŜƳƻΣ ǘǳǊƛȊŜƳ нлол ōƻ Ȋŀ {ƭƻǾŜƴƛƧƻ ǇƻƳŜƴƛ ŘƻǎŜƎŀƴƧŜ ǊŀǾƴƻǘŜȌƧŀ ƳŜŘ ƪƻƭƛőƛƴǎƪƻ ǊŀǎǘƧƻ ƛƴ ƪŀƪƻǾƻǎǘƧƻΦ {ŜƪǘƻǊ ƴŀƧ ōƛ Ǌŀǎel, a ne 
za vsako ceno ς ǇǊƛƳŀǊƴƻ ƳŜǊƛƭƻ ǳǎǇŜƘŀ ōƻŘƻ Ǉƻǎǘŀƭƛ ȊŀŘƻǾƻƭƧǎǘǾƻ ƎƻǎǘƻǾ ƛƴ ǇǊŜōƛǾŀƭŎŜǾΣ ǾƛǑƧŀ ŘƻŘŀƴŀ ǾǊŜŘƴƻǎǘ ƛƴ ƻƪƻƭƧǎƪŀ ǾȊŘǊȌƴƻǎǘΣ 
ǎƪƭŀŘƴƻ ǎ ǎǘǊŀǘŜǑƪƛƳ ǎƭƻƎŀƴƻƳ ϦSlovenia ς green&boutique". Vseskozi bo potrebno biti pripravljen tudi na morebitne krize (pandemije, 
ǇƻŘƴŜōƴƛ ŜƪǎǘǊŜƳƛύΥ ƻŘǇƻǊƴŜƧǑƛΣ ŘƛƎƛǘŀƭƴƻ ǇƻŘǇǊǘ ƛƴ ǘǊŀƧƴƻǎǘƴƻ ǾƻŘŜƴ ǘǳǊƛȊŜƳ ōƻ ƭŀȌƧŜ ǇǊŜǎǘŀƭ ǑƻƪŜΦ DƭŜŘŜ ƴŀ ǘǊŜnutno usmeritev in zaveze 
lahko sklenemo, da ima slovenski turizem do 2030 jasno vizijo: biti vrhunska trajnostna destinacija za zahtevne popotnike, ki ƛǑőŜƧƻ 
ŀǾǘŜƴǘƛőƴŀ ŘƻȌƛǾŜǘƧŀ Ǿ ƴŜƻƪǊƴƧŜƴƛ ƴŀǊŀǾƛΣ Ȋ Ǿƛǎƻƪƻ ǊŀǾƴƛƧƻ ǎǘƻǊƛǘŜǾΣ ǇƻŘǇǊǘƻ Ȋ ƛƴƻǾŀŎƛƧŀƳƛ ς in hkrati ohranjati dobrobit lokalnega okolja ter 
prebivalcev. 
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hō ȊŀƪƭƧǳőƪǳ ŀƪǘǳŀƭƴŜ ǎǘǊŀǘŜƎƛƧŜ ǘǊŀƧƴƻǎǘƴŜƎŀ ǘǳǊƛȊƳŀ нлннςнлну ǎŜ ǇƻƴǳƧŀ ǇǊƛƭƻȌƴƻǎǘ Ȋŀ ǇǊŜƳƛǎƭŜƪ ƛƴ ƻōƭƛƪƻǾŀƴƧŜ ƴƻǾŜƎŀ ǊŀȊǾƻƧƴŜƎŀ 
ƴŀőǊǘŀ Řƻ нлорΦ bŀ ǇƻŘƭŀƎƛ ǳƎƻǘƻǾƛǘŜǾ Ǿ ǘŜƳ ǇǊƛǎǇŜǾƪǳ ǇƻŘŀƧŀƳƻ ǇǊƛǇƻǊƻőƛƭŀ Ȋŀ ƴŀŘŀƭƧƴƧƛ ǊŀȊǾƻƧ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ Ǿ ǇǊƛƘƻŘƴƧe. 
 
bŀŘŀƭƧŜǾŀƴƧŜ ǘǊŀƧƴƻǎǘƴŜ ǳǎƳŜǊƛǘǾŜ ƛƴ ƳŜǊƧŜƴƧŜ ǳőƛƴƪƻǾ 
tƻ нлну ƴŀƧ {ƭƻǾŜƴƛƧŀ ǑŜ ƻŘƭƻőƴŜƧŜ ǎƭŜŘƛ ȊŀǾŜȊŀƳ ǘǊŀƧƴƻǎǘƴŜƎŀ ǘǳǊƛȊƳŀ ƪƻǘ ƻǎǊŜŘƴƧŜ ǇŀǊŀŘƛƎƳŜΦ hƘǊŀƴƧŜƴŀ ƴŀǊŀǾŀ ƛƴ ƪǳƭǘǳǊƴŀ ŘŜŘƛǑőƛƴŀ 
ƴŀƧ ƻǎǘŀƴŜǘŀ ǘŜƳŜƭƧ ǘǳǊƛǎǘƛőƴŜ ǇƻƴǳŘōŜΣ ǇǊƛ őŜƳŜǊ ƧŜ ƴǳƧƴƻΣ Řŀ ŘŜƧŀƴǎƪŀ ǇƻƴǳŘōŀ ǳǎǘǊŜȊŀ ǘǊȌŜƴƧǎƪƛ ƻōƭƧǳōƛ ȊŜƭŜƴŜ ŘŜǎǘƛƴŀŎƛƧŜΦ tǊƛǇƻǊƻőŀƳƻ 
ƻōƭƛƪƻǾŀƴƧŜ ƴŀŎƛƻƴŀƭƴƛƘ ǎƳŜǊƴƛŎ Ȋŀ άȊŜƭŜƴŜέ ǘǳǊƛǎǘƛőƴŜ ǇǊƻŘǳƪǘŜ ƛƴ ǳǾŜŘōƻ ƪŀȊŀƭƴƛƪƻǾ ǳǎǇŜǑƴƻǎǘƛΣ ƪƛ ǎŜ ƻŘƳƛƪŀƧƻ ƻŘ ƪƭŀǎƛőƴƛƘ ǑǘŜǾƛƭ 
ǇǊƛƘƻŘŀκƴƻőƛǘŜǾ ǇǊƻǘƛ ƛƴŘƛƪŀǘƻǊƧŜƳ ƪŀƪƻǾƻǎǘƛΥ ǑǘŜǾƛƭƻ ǇƻƴǳŘƴƛƪƻǾ Ȋ ƻƪƻƭƧǎƪƛƳƛ ŎŜǊǘƛŦƛƪŀǘƛΣ ƻƎƭƧƛőƴƛ ƻŘǘƛǎ ǘǳǊƛȊƳŀΣ ŘŜƭŜȌ ƭƻƪŀƭƴŜ ƘǊŀƴŜ Ǿ 
ƴŀǎǘŀƴƛǘǾŀƘΣ ǑǘŜǾƛƭƻ ŎŜƭƻƭŜǘƴƛƘ ȊŀǇƻǎƭƛǘŜǾ Ǿ ǇŀƴƻƎƛ ƛǘŘΦΦ bƻǾŀ ǎǘǊŀǘŜƎƛƧŀ ƴŀƧ Řƻƭƻőƛ ŎƛƭƧƴŜ ǾǊŜŘƴƻǎǘƛ ǘŜƘ ƪŀȊŀƭƴƛƪƻǾ Řƻ нлорΦ 5ǊȌŀǾŀ ƴŀƧ 
ƴŀŘŀƭƧǳƧŜ ŦƛƴŀƴőƴŜ ǎǇƻŘōǳŘŜ Ȋŀ ǘǊŀƧƴƻǎǘƴŜ ƴŀƭƻȌōŜ όƴǇǊΦ ŜƴŜǊƎŜǘǎƪŜ ǎŀƴŀŎƛƧŜ ƘƻǘŜƭƻǾΣ ǘǊŀƧƴƻstna mobilnost v destinacijah) in s tem pomaga 
ǎŜƪǘƻǊƧǳ ƴŀ Ǉƻǘƛ Ǿ ƴƛȊƪƻƻƎƭƧƛőƴƻǎǘΦ tǊƛǇƻǊƻőƭƧƛǾƻ ƧŜ ǘǳŘƛ ǊŀȊǾƛǘƛ ǇǊƻƎǊŀƳ ά½ŜǊƻ ²ŀǎǘŜ ¢ƻǳǊƛǎƳέ za destinacije, da se minimizira odpadke in 
ƻƴŜǎƴŀȌŜƴƧŜΦ 
 



 

 

  

hǎǊŜŘƻǘƻőŜƴƻǎǘ ƴŀ ŘǾƛƎ ŘƻŘŀƴŜ ǾǊŜŘƴƻǎǘƛ ƛƴ ƪŀƪƻǾƻǎǘƛ ƴŀƳŜǎǘƻ ƴŀ ƳƴƻȌƛőƴƻǎǘ 
tǊƛ ƴŀőǊǘƻǾŀƴƧǳ ƴƻǾŜ ǎǘǊŀǘŜƎƛƧŜ ƧŜ ǎƳƛǎŜƭƴƻ ǾƛȊƛƧƻ ƴŀŘƎǊŀŘƛǘƛ Ǿ ǎƳŜǊƛ ōǳǘƛőƴƻǎǘƛ ƛƴ ǇŜǊǎƻƴŀƭƛȊŀŎƛƧŜΦ bŀƳŜǎǘƻ ǘŜƪƳƻǾŀƴƧŀ Ǿ ǑǘŜvilkah prihodov 
ƴŀƧ {ƭƻǾŜƴƛƧŀ ƳŜǊƛ ǳǎǇŜƘ Ǿ ȊŀŘƻǾƻƭƧǎǘǾǳ ƎƻǎǘƻǾΣ ŘƻǎŜȌŜƴƛ ŎŜƴƛ ƴŀ Ǝƻǎǘŀ ƛƴ ƳǳƭǘƛǇƭƛƪŀǘƛǾƴƛƘ ǳőƛƴƪƛƘ ƴŀ ƭƻƪŀƭƴƻ ƎƻǎǇƻdarstvo. To pomeni 
ǊŀȊǾƛƧŀǘƛ ǇǊƻŘǳƪǘŜ Ȋŀ ȊŀƘǘŜǾƴŜƧǑŜ ǎŜƎƳŜƴǘŜ όƪǳƭǘǳǊƴƛ ǘǳǊƛȊŜƳ Ȋ ŘƻȌƛǾŜǘƧƛΣ ƎƻǳǊƳŜǘ ǘǳǊƛȊŜƳΣ ȊŘǊŀǾƛƭƛǑƪƛ ǿŜƭƭƴŜǎǎ ǇŀƪŜǘƛΣ ƪƻƴŦŜǊŜƴőƴƛ ǘǳǊƛȊŜƳ 
Ȋ Ǿƛǎƻƪƻ ŘƻŘŀƴƻ ǾǊŜŘƴƻǎǘƧƻύ ƛƴ ǎǇƻŘōǳƧŀǘƛ ǊŀȊǇǊǑƛǘŜǾ ǘǳǊƛǎǘƛőƴƛƘ ǘƻƪƻǾ ƛȊ ǾƛǎƻƪƛƘ ǎŜȊƻƴ Ǿ ƴƛȌƧŜΣ iz najbolj obleganih krajev v manj obiskane 
(za kar se lahko uporabijo mehanizmi cenovne politike, promocija alternativnih destinacij, omejevanje dnevnih obiskov na 
ǇǊŜƻōǊŜƳŜƴƧŜƴƛƘ ƳŜǎǘƛƘύΦ { ǘŜƳ ǎŜ ōƻ ǇƻǾŜőŀƭŀ ǘǊŀƧƴƻǎǘƴŀ ƴƻǎƛƭƴƻǎǘ ǘǳǊƛȊƳŀ ς turisti bodo bƻƭƧŜ ǊŀȊǇƻǊŜƧŜƴƛ ǘŀƪƻ őŀǎƻǾƴƻ ƪƻǘ ƪǊŀƧŜǾƴƻΣ 
ƪŀǊ ȊƳŀƴƧǑǳƧŜ ǇǊƛǘƛǎƪ ƴŀ ƻƪƻƭƧŜ ƛƴ ǇǊŜōƛǾŀƭŎŜΦ YƭƧǳőƴŀ ƧŜ ǘǳŘƛ ǾƪƭƧǳőƛǘŜǾ ƭƻƪŀƭƴƛƘ ǎƪǳǇƴƻǎǘƛΥ ǇǊƛǇƻǊƻőŀƳƻ ǾȊǇƻǎǘŀǾƛǘŜǾ ǊŜŘƴŜƎa dialoga z 
ƭƻƪŀƭƴƛƳ ǇǊŜōƛǾŀƭǎǘǾƻƳ ǇǊƛ ǎƴƻǾŀƴƧǳ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻƧŜƪǘƻǾΣ Řŀ ǎŜ ȊŀƎƻǘƻǾƛ Ǉodpora in soustvarjanje ponudbe, ki ustreza tudi njim. 

/Ŝƭƻǎǘƴŀ ŘƛƎƛǘŀƭƴŀ ǘǊŀƴǎŦƻǊƳŀŎƛƧŀ ǘǳǊƛǎǘƛőƴŜƎŀ ŜƪƻǎƛǎǘŜƳŀ 
5ƛƎƛǘŀƭƛȊŀŎƛƧŀ ƳƻǊŀ ƻǎǘŀǘƛ Ŝƴŀ ƻŘ ǇǊƛƻǊƛǘŜǘ ǘǳŘƛ Ǉƻ нлнуΦ tǊƛǇƻǊƻőŀƳƻ ƪƻƴǘƛƴǳƛǊŀƴƻ ƛȊǾŀƧŀƴƧŜ ƛƴ ǇƻǎƻŘŀōƭƧŀƴƧŜ {ǘǊŀǘŜƎƛƧŜ ŘƛƎƛtalne 
ǇǊŜƻōǊŀȊōŜ ǘǳǊƛȊƳŀ όǘǳŘƛ Ǉƻ нлнсύ ǘŜǊ ƴƧŜƴƻ ƴŀŘƎǊŀŘƴƧƻ ƎƭŜŘŜ ƴŀ ǘŜƘƴƻƭƻǑƪƛ ǊŀȊǾƻƧ όǾƪƭƧǳőƛǘŜǾ !LΣ ƴƻǾƛƘ ǘǊŜƴŘƻǾύΦ tƻƳŜƳōƴƻ ƧŜΣ Řŀ ŘƻǎŜȌƪƛ 
Řƻ ǘŜŘŀƧ όǾȊǇƻǎǘŀǾƛǘŜǾ b¢L{Σ ŘƛƎƛǘŀƭƴŜ ǇǊƻƳƻŎƛƧǎƪŜ ǇƭŀǘŦƻǊƳŜύ ƴŜ ȊŀǎǘŀǊŀƧƻΣ ǘŜƳǾŜő ǎŜ ǊŀȊǾƛƧŀƧƻ ƴŀǇǊŜƧΦ a{t-ƧŜƳ ƧŜ ǘǊŜōŀ ǑŜ ƴŀǇǊŜƧ ƴǳŘƛǘƛ 
ǇƻŘǇƻǊƻΥ ƴŀƧ ǎŜ ƻōƭƛƪǳƧŜ ǎǘŀƭƴƛ ǇǊƻƎǊŀƳ ŘƛƎƛǘŀƭƴƛƘ ǾŀǾőŜǊƧŜǾ Ȋŀ ǘǳǊƛǎǘƛőƴŀ ǇƻŘƧŜǘƧŀ όȊŀ ǎǇƭŜǘƴƻ ƻƎƭŀǑŜǾŀƴje, rezervacijske sisteme, e-
ǇƻǎƭƻǾŀƴƧŜύ ƛƴ ƳǊŜȌŀ ǎǾŜǘƻǾŀƭŎŜǾ Ȋŀ ŘƛƎƛǘŀƭƴƛ ƳŀǊƪŜǘƛƴƎ Ǿ ǘǳǊƛȊƳǳ όƴǇǊΦ ǇǊƛ {¢h ŀƭƛ D½{ύΦ tǊŀǾ ǘŀƪƻ ǇǊƛǇƻǊƻőŀƳƻ ǎǇƻŘōǳƧŀƴƧŜ ǎtartupov na 
ǇƻŘǊƻőƧǳ ǘǳǊƛǎǘƛőƴƛƘ ǘŜƘƴƻƭƻƎƛƧ ς Slovenija lahko postane pilotno okolje za inovacije (nprΦ ǊŀȊǾƛƧŀƭŎƛ ǘǳǊƛǎǘƛőƴƛƘ ŀǇƭƛƪŀŎƛƧΣ ǊŜǑƛǘŜǾ Ȋŀ ǇŀƳŜǘƴŜ 
hotele). S tem bi sektor do 2035 postal bolj inovativen in odporen. Poleg tega naj strategija naslovi kibernetsko varnost v turizmu z 
ǳǎǇƻǎŀōƭƧŀƴƧƛ Ȋŀ ǇƻŘƧŜǘƧŀΣ ǎŀƧ ōƻ ǾŜŘƴƻ ǾŜő ǇƻǎƭƻǾŀƴƧŀ ƛƴ ǇƻŘŀǘƪƻǾ online. 

wŜǑŜǾŀƴƧŜ ƪŀŘǊƻǾǎƪŜƎŀ ƛȊȊƛǾŀ ƛƴ ŘǾƛƎ ƪƻƳǇŜǘŜƴŎ 
½ŀ ȊŀƎƻǘŀǾƭƧŀƴƧŜ ǾǊƘǳƴǎƪŜ ƪŀƪƻǾƻǎǘƛ ǎǘƻǊƛǘŜǾ ƳƻǊŀ ƴƻǾŀ ǎǘǊŀǘŜƎƛƧŀ ǾƪƭƧǳőƛǘƛ ŀƳōƛŎƛƻȊƴŜ ǳƪǊŜǇŜ ƴŀ ǇƻŘǊƻőƧǳ ǊŀȊǾƻƧŀ őƭƻǾŜǑƪƛƘ Ǿirov v 
ǘǳǊƛȊƳǳΦ tǊƛǇƻǊƻőŀƳƻ ǾȊǇƻǎǘŀǾƛǘŜǾ ǇǊƻƎǊŀƳŀ ǑǘƛǇŜƴŘƛǊŀƴƧŀ ƛƴ ǇǊƻƳƻŎƛƧŜ ǇƻƪƭƛŎŜǾ Ǿ ƎƻǎǘƛƴǎǘǾǳ ƛƴ ǘǳǊƛȊƳǳΣ Řŀ ǎŜ ƳƭŀŘŜ ǇǊƛǾŀōƛ v panogo. 
5Ŝƭ ǘŜƎŀ ƴŀƧ ōƻ ƪŀƳǇŀƴƧŀ Ȋŀ ƛȊōƻƭƧǑŀƴƧŜ ǇƻŘƻōŜ ǘŜƘ ǇƻƪƭƛŎŜǾ όǇƻƪŀȊŀǘƛ ƳƻȌƴƻǎǘƛ Ȋŀ ƪŀǊƛŜǊƻΣ ƪǊŜŀǘƛǾƴƻǎǘ ŘŜƭŀ Ǿ ǘǳǊƛȊƳǳ ƛǇŘΦύΦ Nadalje je 
ǘǊŜōŀ ǎǇƻŘōǳƧŀǘƛ ǾǎŜȌƛǾƭƧŜƴƧǎƪƻ ǳőŜƴƧŜ Ȋŀ ƻōǎǘƻƧŜőŜ ƪŀŘǊŜ ς ƴǇǊΦ Ȋ ōǊŜȊǇƭŀőƴƛƳƛ ǘŜőŀƧƛ ǘǳƧƛƘ ƧŜȊƛƪƻǾΣ ŘƛƎƛǘŀƭƴih spretnosti, vodenja in 
ǘǊŀƧƴƻǎǘƴƛƘ ǇǊŀƪǎ Ȋŀ ǘǳǊƛǎǘƛőƴŜ ŘŜƭŀǾŎŜΦ tƻǎŜōŜƧ ǇƻǳŘŀǊƧŀƳƻ ƴǳƧƴƻǎǘ ƛȊōƻƭƧǑŀƴƧŀ ŘŜƭƻǾƴƛƘ ǇƻƎƻƧŜǾΥ ǇƻŘƧŜǘƧŀ ƴŀƧ ǎŜ ȊŀǾŜȌŜƧƻ ƪ ŘǾƛƎǳ Ǉƭŀő 
όƳƻǊŘŀ ǎ ƪƻƭŜƪǘƛǾƴƛƳƛ ŘƻƎƻǾƻǊƛΣ ǾŜȊŀƴƛƳƛ ƴŀ Ǌŀǎǘ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛύΣ ƪ ǳǊŜŘƛǘǾƛ ŘŜƭƻǾƴŜƎŀ őŀǎŀ όŘa turizem ne slov slov po izgorevanju 
ȊŀǇƻǎƭŜƴƛƘύ ƛƴ ƪ ƳƻȌƴƻǎǘƛ ǇƻƪƭƛŎƴŜƎŀ ƴŀǇǊŜŘƪŀΦ .ǊŜȊ ȊŀŘƻǾƻƭƧƴƛƘ ƛƴ ǳǎǇƻǎƻōƭƧŜƴƛƘ ȊŀǇƻǎƭŜƴƛƘ ǘǳŘƛ ƎƻǎǘƧŜ ƴŜ ōƻŘƻ ȊŀŘƻǾƻƭƧƴƛ ς ta povezava 
ǎŜ ǇƻƎƻǎǘƻ ȊŀƴŜƳŀǊƧŀΦ {ǘǊŀǘŜƎƛƧŀ ƴŀƧ Ȋŀǘƻ ǾƪƭƧǳőƛ ƪŀȊŀƭƴƛƪŜΣ ƪƻǘ ǎǘŀ ŘŜƭŜȌ ǎǘŀƭƴƛh zaposlitev v panogi in ƴƛǾƻ ȊŀŘƻǾƻƭƧǎǘǾŀ ǘǳǊƛǎǘƛőƴƛƘ ŘŜƭŀǾŎŜǾ, 
ǘŜǊ ŎƛƭƧŜ Ȋŀ ƛȊōƻƭƧǑŀƴƧŜ ǘŜƘΦ 

Produktna inovativnost in diferenciacija destinacij 
tƻ ȊŀƪƭƧǳőƪǳ ǘǊŜƴǳǘƴŜ ǎǘǊŀǘŜƎƛƧŜΣ ƪƛ ƧŜ ƛŘŜƴǘƛŦƛŎƛǊŀƭŀ ор ǾƻŘƛƭƴƛƘ ŘŜǎǘƛƴŀŎƛƧΣ ōƻ ƪƭƧǳőƴƻ ǇǊŜƳƛǎƭƛǘƛΣ ŀƭƛ ǎƻ ǎŜ ǾƳŜǎ ǇƻƧŀǾƛƭŜ nove perspektivne 
ŘŜǎǘƛƴŀŎƛƧŜ ŀƭƛ ƴƛǑƴŜ ƻōƭƛƪŜ ǘǳǊƛȊƳŀΣ ƪƛ ƧƛƘ ƧŜ ǎƳƛǎŜƭƴƻ ǊŀȊǾƛƧŀǘƛΦ 5ƻ нлол ōƻŘƻ ƴǇǊΦ ƪǳƭǘǳǊƴƛ ƛƴ ƪǊŜŀǘƛǾƴƛ ǘǳǊƛzem (povezan tudi z Evropsko 
prestolnico kulture 2025 ς bƻǾŀ DƻǊƛŎŀύΣ ŦƛƭŀƳǎƪƛ ǘǳǊƛȊŜƳ όƻō ƻōƛǎƪǳ ǘǳƧƛƘ ǇǊƻŘǳƪŎƛƧ Ǿ {ƭƻǾŜƴƛƧƛύΣ ƛƴŘǳǎǘǊƛƧǎƪŀ ŘŜŘƛǑőƛƴŀΣ ȊŘǊŀǾǎǘǾŜƴƛ ǘǳǊƛȊŜƳ 
όǎǇŜŎƛŀƭƛȊƛǊŀƴŜ ƪƭƛƴƛƪŜύ ƛǇŘΦ Řƻōƛƭƛ ƴƻǾ ȊŀƎƻƴΦ tǊƛǇƻǊƻőŀƳƻ ƻōƭƛƪƻǾŀƴƧŜ ǎƳŜǊƴƛŎ Ȋŀ ǊŀȊǾƻƧ ƴƻǾƛƘ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŘǳƪǘƻǾΣ ƪƛ ǘŜƳŜƭƧƛƧƻ ƴŀ 
slovenski unikatnosti ς ƴǇǊΦ ǾŜőŘƛƳŜƴȊƛƻƴŀƭƴŀ wellness ǇƻƴǳŘōŀΣ ƪƛ ȊŘǊǳȌǳƧŜ ǘŜǊƳŀƭƴŜ ǾƻŘŜΣ ƎƻǊǎƪƛ ȊǊŀƪ ƛƴ ƭƻƪŀƭƴƻ ǇǊŜƘǊŀƴƻ Ȋŀ ŎŜƭƻǎǘƴƻ 
ȊŘǊŀǾƧŜΤ ŘƛƎƛǘŀƭƴƛ ƛƴǘŜǊǇǊŜǘŀǘƛǾƴƛ ŎŜƴǘǊƛΣ ƪƛ ƛƴƻǾŀǘƛǾƴƻ ǇǊŜŘǎǘŀǾƛƧƻ ǎƭƻǾŜƴǎƪƻ ǘǊŀŘƛŎƛƧƻ όƴǇǊΦ ŎŜƴǘŜǊ őŜōŜƭŀǊǎǘǾŀ Ȋ !w ǾǎŜōƛƴami, ipd.). Vsaka 
regija naj prepozna svoje edinstǾŜƴŜ ǇǊŜŘƴƻǎǘƛ ƛƴ Řƻōƛ ǇƻŘǇƻǊƻ ŘǊȌŀǾŜ ǇǊƛ ǊŀȊǾƛƧŀƴƧǳ ǘŜƎŀ Ǿ ōǳǘƛőƴƛ ǇǊƻŘǳƪǘΦ { ǘŜƳ ōƻ ǎƭƻǾŜƴǎƪŀ ǘǳǊƛǎǘƛőƴŀ 
ǇƻƴǳŘōŀ ōƻƭƧ ǳǊŀǾƴƻǘŜȌŜƴŀ ƛƴ ƳŀƴƧ ƘƻƳƻƎŜƴŀ όƴŜ ƭŜ ά[ƧǳōƭƧŀƴŀ-Bled-Postojna-tƛǊŀƴέΣ ŀƳǇŀƪ ǘǳŘƛ ŘǊǳƎŜ ȊǾŜȊŘŜ Ȋ ŜŘƛƴǎǘǾŜƴƛƳƛ ȊƎƻŘōŀƳƛύΦ 
¢ƻ ōƻ ǊŀȊōǊŜƳŜƴƛƭƻ ǇǊƛǘƛǎƪ ƴŀ ƴŀƧōƻƭƧ ƻōƛǎƪŀƴŜ ƪǊŀƧŜ ƛƴ ŘǾƛƎƴƛƭƻ ǘǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ ǑƛǊǑŜ Ǉƻ ŘǊȌŀǾƛΦ 

Institucionalno in promocijsko prilagajanje po 2028 
tǊƛǇƻǊƻőŀƳƻΣ Řŀ ǎŜ ǎƻőŀǎƴƻ Ȋ ƴƻǾƻ ǎǘǊŀǘŜƎƛƧƻ ǇǊŜƎƭŜŘŀ ǘǳŘƛ ǳőƛƴƪƻǾƛǘƻǎǘ ƻōǎǘƻƧŜőŜ ǘǳǊƛǎǘƛőƴŜ ƻǊƎŀƴƛȊƛǊŀƴƻǎǘƛ ό{¢hΣ ƭƻƪŀƭƴŜ ƻǊganizacije, 
ǇǊƻŘǳƪǘƴŀ ȊŘǊǳȌŜƴƧŀύΦ aƻǊŘŀ ōƻ ǇƻǘǊŜōŜƴ ǇǊŜƳƛƪ Ǿ ǾƭƻƎŀƘ ς ǾŜő ǇƻǳŘŀǊƪŀ ŘŜǎǘƛƴŀŎƛƧǎƪŜƳǳ ƳŀƴŀƎŜƳŜƴǘǳ ƛƴ ƳŀƴƧ ƭŜ ǇǊƻƳƻŎƛƧƛ. Prav tako 
ƴŀƧ ǎŜ ǎǘǊŀǘŜǑƪƻ ǇǊŜƳƛǎƭƛƧƻ ŎƛƭƧƴƛ ǘǊƎƛ ƛƴ ƴŀőƛƴƛ ǇǊƻƳƻŎƛƧŜ Ǿ ƭǳőƛ ǘǊŜƴŘƻǾ Řƻ нлолΥ ƴǇǊΦ ǾŜő ǾƭŀƎŀƴƧ Ǿ ŘƛƎƛǘŀƭƴƛ ƳŀǊƪŜǘƛƴƎ ƴŀ globalnih 
platformah, partnerstva z globalnimi OTA (Online Travel Agencies) in influencerji, uporaba Big Data za segmentacijo trgov. Po pandemiji 
je smiselno tudi obuditi nekatere avriline povezave ς ǇǊƻƎǊŀƳ Ȋŀ ǾŜőƧƻ ƭŜǘŀƭǎƪƻ ǇƻǾŜȊƭƧƛǾƻǎǘ нлноςнлнр ǎŜ ȌŜ ƛȊǾŀƧŀΣ ƴŀŘŀƭƧŜǾŀƴƧŜ ƭŜ-tega 
Řƻ нлол όŀ Ȋ ǳǇƻǑǘŜǾŀƴƧŜƳ ǘǊŀƧƴƻǎǘƴƛƘ ǾƛŘƛƪƻǾΣ ƴǇǊΦ ǎǇƻŘōǳƧŀƴƧŜ ōƻƭƧ ƻƪƻƭƧǎƪƛƘ ǇǊŜǾƻȊƻǾ Ȋŀ ōƭƛȌƴƧŜ ǘǊƎŜύΦ {ƭƻǾŜƴƛƧŀ ƴŀƧ Řƻōƛ Řƻ нлол ǾǎŀƧ 
Ŝƴƻ ƴƻǾƻ ƳŜŘƴŀǊƻŘƴƻ ƭŜǘŀƭǎƪƻ ǇƻǾŜȊŀǾƻ Ȋ ŘŀƭƧƴƛƳ ǘǊƎƻƳ όƴǇǊΦ ŘƛǊŜƪǘƴƛ ƭŜǘ Ǿ !ȊƛƧƻύΣ ƪŀǊ ōƻ ƻƭŀƧǑŀƭƻ ǇǊƛƘƻŘ ǇǊŜƳƻȌƴŜƧǑƛƘ ƎƻǎǘƻǾ ƛȊ ǘŜƘ ŘǊȌŀǾ 
ς ǘƻ Ǉŀ ƴŀƧ ōƻ ǳǊŀǾƴƻǘŜȌŜƴƻ ǎ ǎǇƻŘōǳƧŀƴƧŜƳ ŘŀƭƧǑŜƎŀ ōƛǾŀƴƧŀ ǘŜƘ ƎƻǎǘƻǾΣ Řŀ ǎŜ ƴƧƛƘƻǾ ƻƎƭƧƛőƴƛ ƻŘǘƛǎ ǇƻǊŀȊŘŜƭƛΦ 

Monitoring in prilagodljivost strategije 
tǊƛǇƻǊƻőŀƳƻΣ Řŀ ǎŜ ōƻŘƻőŀ ǎǘǊŀǘŜƎƛƧŀ όнлолύ ƻōƭƛƪǳƧŜ ƴŀ ǇƻŘƭŀƎƛ ǎƻŘŜƭƻǾŀƴƧŀ ǎǘǊƻƪŜΣ ƎƻǎǇƻŘŀǊǎǘǾŀ ƛƴ ƭƻƪŀƭƴƛƘ ǎƪǳǇƴƻǎǘƛΣ Ȋ Ƨŀǎnimi merljivimi 
ŎƛƭƧƛΦ ±ȊǇƻǎǘŀǾƛ ƴŀƧ ǎŜ ƴŜƻŘǾƛǎƴƻ ǘŜƭƻ Ȋŀ ǎǇǊŜƳƭƧŀƴƧŜ ǳǊŜǎƴƛőŜǾŀƴƧŀ ȊŀǾŜȊΣ ƪƛ ōƻ ƭŜǘƴƻ ǇƻǊƻőŀƭƻ ƻ ƴŀǇǊŜŘƪǳ όǇƻŘƻōƴƻ ƪƻǘ ǘƻ ǇƻőƴŜ Glas 
ljudstva Ȋŀ ƴŜƪŀǘŜǊŜ ȊŀǾŜȊŜύΦ { ǘŜƳ ōƻ ȊŀƎƻǘƻǾƭƧŜƴŀ ǾŜőƧŀ ǘǊŀƴǎǇŀǊŜƴǘƴƻǎǘ ƛƴ ƳƻȌƴƻǎǘ ǎǇǊƻǘƴƛƘ ǇǊƛƭŀƎƻŘƛǘŜǾ ǳƪǊŜǇƻǾΣ őŜ ŎƛƭƧƛ ƴŜ ōƻŘƻ 
ŘƻǎŜȌŜƴƛΦ {ǾŜǘƻǾƴŀ ǘǳǊƛǎǘƛőƴŀ ǇŀƴƻƎŀ ǎŜ ǎǇǊŜƳƛƴƧŀ ƘƛǘǊƻ όƭŜƪŎƛƧŀ /h±L5-a je, da je treba biti pripravljen na nenadne spremembe), zato 



 

 

  

mora biti strategija dovolj agilna ς ǇǊŜŘǾƛŘŜǘƛ ǊŀȊƭƛőƴŜ ǎŎŜƴŀǊƛƧŜ όƻǇǘƛƳƛǎǘƛőƴŜΣ ȊƳŜǊƴŜΣ ǇŜǎƛƳƛǎǘƛőƴŜύ ƛƴ ƛƳŜǘƛ ǇǊƛǇǊŀǾƭƧŜƴŜ ǳƪǊŜǇŜ Ȋŀ 
ǾǎŀƪŜƎŀΦ bŀ ǘŀ ƴŀőƛƴ ōƻ ǎƭƻǾŜƴǎƪƛ ǘǳǊƛȊŜƳ ƭŀȌƧŜ ƪǊƳŀǊƛƭ ǎƪƻȊƛ ƴŜƎƻǘƻǾƻǎǘƛ ƛƴ ƛȊƪƻǊƛǑőŀƭ ǇǊƛƭƻȌƴƻǎǘƛΦ 
 
{ƪƭŜǇƴƻΣ ǎƭƻǾŜƴǎƪƻ ǘǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ ƛƳŀ ŘƻōǊŜ ƳƻȌƴƻǎǘƛΣ Řŀ Řƻ ƭŜǘŀ нлол ƛƴ ƴŀǇǊŜƧ ǳǘǊŘƛ ǎǾƻƧƻ ǇƻȊƛŎƛƧƻ ǘǊŀƧƴƻǎǘƴŜ ƛƴ Řigitalno 
ƴŀǇǊŜŘƴŜ ŘŜǎǘƛƴŀŎƛƧŜΦ ¦ǇƻǑǘŜǾŀƴƧŜ ȊƎƻǊƴƧƛƘ ǇǊƛǇƻǊƻőƛƭ ōƻ ǇƻƳŀƎŀƭƻΣ Řŀ ǎŜ Ǉƻ ƪƻƴŎǳ ǘǊŜƴǳǘƴŜ ǎǘǊŀǘŜƎƛƧŜ ƴŜ ǾǊƴŜƳƻ ƴŀ ǎǘŀǊŜ ǘƛǊŜΣ ǘŜƳǾŜő 
ȊƎǊŀŘƛƳƻ ƴƻǾΣ ƻŘǇƻǊƴŜƧǑƛ ƛƴ ƪŀƪƻǾƻǎǘƴŜƧǑƛ ǘǳǊƛȊŜƳΣ ƪƛ ōƻ ƪƻǊƛǎǘƛƭ ǘŀƪƻ ƻōƛǎƪƻǾŀƭŎŜƳ ƪƻǘ ǇǊŜōƛǾŀƭŎŜƳ ƛƴ ƻƪƻƭƧǳΦ ¢ǳǊƛȊŜƳ ƻǎǘŀƧŀ ena od 
ǊŀȊǾƻƧƴƛƘ ǇǊƛƭƻȌƴƻǎǘƛ {ƭƻǾŜƴƛƧŜΣ ŀ ƭŜ őŜ ōƻ ǾƻŘŜƴ ǇǊŜƳƛǑƭƧŜƴƻ ƛƴ ƻŘƎƻǾƻǊƴƻΦ Yƻǘ ǇƻǳŘŀǊƧŀ ǎǘǊŀǘŜƎƛƧŀ нлннς2028, "turizem so ljudje" ς zato 
ƴŀƧ ōƻŘƻ Ǿ ǎǊŜŘƛǑőǳ ǇǊƛƘƻŘƴƧŜƎŀ ǊŀȊǾƻƧŀ őƭƻǾŜǑƪƛ ƪŀǇƛǘŀƭΣ ƎƻǎǘƻƭƧǳōƴƻǎǘ ǘŜǊ ǎƪǊō Ȋŀ ǇǊƻǎǘƻǊΣ Ǿ ƪŀǘŜǊŜƳ ȌƛǾƛƳƻ ƛƴ ƪƛ Ǝŀ ƎƻǎǘƛƳo. 
 

/ÄÇÏÖÏÒ ÎÁ ÒÁÚÉÓËÏÖÁÌÎÏ ÖÐÒÁĤÁÎÊÅ 
 
wŀȊƛǎƪƻǾŀƭƴƻ ǾǇǊŀǑŀƴƧŜ ǇǊƛǎǇŜǾƪŀ ǎŜ ƎƭŀǎƛΥ Yŀƪƻ ǎƻ ǎŜ ƪƭƧǳőƴƛ ƪŀȊŀƭƴƛƪƛ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘƛőƴŜƎŀ ƎƻǎǇƻŘŀǊǎǘǾŀ ǊŀȊǾƛƧŀƭƛ Ǿ ƻōŘobju po drugi 
ǎǾŜǘƻǾƴƛ ǾƻƧƴƛ Řƻ ŘŀƴŜǎ ƛƴ ƪŀƪǑƴƛ ǎƻ ǾŜǊƧŜǘƴƛ ǊŀȊǾƻƧƴƛ ǎŎŜƴŀǊƛƧƛ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ Řƻ ƭŜǘŀ нлол ƻō ǳǇƻǑǘŜǾŀƴƧǳ ŘƛƎƛtalne in trajnostne 
preobrazbe? 
 
!ƴŀƭƛȊŀ ƪŀȌŜΣ Řŀ ǎŜ ƧŜ ǎƭƻǾŜƴǎƪƻ ǘǳǊƛǎǘƛőƴƻ ƎƻǎǇƻŘŀǊǎǘǾƻ Ǿ ƻōŘƻōƧǳ Ǉƻ ŘǊǳƎƛ ǎǾŜǘƻǾƴƛ ǾƻƧƴƛ ǊŀȊǾƛƧŀƭƻ Ǿ ŘƻƭƎƻǊƻőƴŜƳ ǘǊŜƴŘǳ ǊŀǎǘƛΣ ǇǊƛ őŜƳŜǊ 
ǎƻ ǎŜ ƛȊƳŜƴƧŜǾŀƭŀ ƻōŘƻōƧŀ ǇƻǎǇŜǑŜƴŜƎŀ ǊŀȊǾƻƧŀ ƛƴ ƎƭƻōƻƪƛƘ ǇǊŜƭƻƳƻǾΦ ± ǎƻŎƛŀƭƛǎǘƛőƴŜƳ ƻōŘƻōƧǳ ƧŜ ǘǳǊƛȊŜƳ ƻǇǊŀǾƭƧŀƭ ǇǊŜdvsem socialno in 
ȊŘǊŀǾǎǘǾŜƴƻ ŦǳƴƪŎƛƧƻ Ȋ ƛȊǊŀȊƛǘƻ ǇǊŜǾƭŀŘƻ ŘƻƳŀőƛƘ ƎƻǎǘƻǾ ǘŜǊ ŘƻƭƎƛƳ ǇƻǾǇǊŜőƴƛƳ ǘǊŀƧŀƴƧŜƳ ōƛǾŀƴƧŀΦ tƻ ƻǎŀƳƻǎǾƻƧƛǘǾƛ ƛƴ ǇǊŜƘƻŘǳ Ǿ ǘǊȌƴƻ 
ƎƻǎǇƻŘŀǊǎǘǾƻ ǎŜ ƧŜ ǎǘǊǳƪǘǳǊŀ ǘǳǊƛȊƳŀ ǇƻǎǘƻǇƴƻ ƛƴǘŜǊƴŀŎƛƻƴŀƭƛȊƛǊŀƭŀΣ ŘŜƭŜȌ ǘǳƧƛƘ ƎƻǎǘƻǾ ǎŜ ƧŜ ǇƻǾŜőŀƭΣ ǇƻǾǇǊŜőƴƻ ǘǊŀƧŀƴƧŜ ōƛǾŀƴƧŀ Ǉŀ ǎŜ ƧŜ 
ǎƪǊŀƧǑŀƭƻΣ ƪŀǊ ƻŘǊŀȌŀ ǎǇǊŜƳŜƳōŜ ǇƻǘǊƻǑƴƛǑƪƛƘ ƴŀǾŀŘ ƛƴ ǊŀȊǾƻƧ ƳƻōƛƭƴƻǎǘƛΦ wŜƪƻǊŘƴƻ ƭŜǘƻ нлмф ƧŜ ǇƻǘǊŘƛƭƻ Ǿƛǎƻƪƻ ƪƻƴƪǳǊŜƴőƴƻǎǘ 
slovenskega turizma, pandemija COVID-мф Ǉŀ ƧŜ ǇƻǾȊǊƻőƛƭŀ ƴŀƧǾŜőƧƛ ǳǇŀŘ ǘǳǊƛǎǘƛőƴŜ ŀƪǘƛǾƴƻǎǘƛ Ǿ ǎƻŘobni zgodovini ter razkrila strukturno 
ǊŀƴƭƧƛǾƻǎǘ Ȋƭŀǎǘƛ Ǿ ǎŜƎƳŜƴǘǳ ƳŜŘƴŀǊƻŘƴŜƎŀ ǇƻǾǇǊŀǑŜǾŀƴƧŀΦ 
 
wŜȊǳƭǘŀǘƛ ƳƻŘŜƭƛǊŀƴƧŀ őŀǎƻǾƴƛƘ ǾǊǎǘ Ȋ ŜƪǎǇƻƴŜƴǘƴƛƳ ƎƭŀƧŜƴƧŜƳ ƪŀȌŜƧƻΣ Řŀ ǎŜ ǾŜőƛƴŀ ƪƭƧǳőƴƛƘ ƪŀȊŀƭƴƛƪƻǾ Ǉƻ ǇŀƴŘŜƳƛƧƛ ǇƻƴƻǾƴƻ ǾǊŀőŀ ƴŀ 
ŘƻƭƎƻǊƻőƴŜ ǘǊŜƴŘƴŜ ǘƛǊƴƛŎŜΦ {ǘŀōƛƭƴƻǎǘ ŘƻƳŀőŜƎŀ ǘǳǊƛȊƳŀΣ ǊŀȊƳŜǊƻƳŀ ǇƻőŀǎƴŜ ǎǇǊŜƳŜƳōŜ ǘǊŀƧŀƴƧŀ ōƛǾŀƴƧŀ ǘŜǊ ǎǘŀōƛƭƴƛ ŘŜƭŜȌƛ ǘǳrizma v 
ƎƻǎǇƻŘŀǊǎǘǾǳ ƴŀƪŀȊǳƧŜƧƻ Ǿƛǎƻƪƻ ǎǘƻǇƴƧƻ ƻŘǇƻǊƴƻǎǘƛ ǎƛǎǘŜƳŀΣ ƳŜŘǘŜƳ ƪƻ ǾŜőƧŀ Ǿƻƭŀǘƛƭƴƻǎǘ ǇǊƛƘƻŘƻǾ ƛƴ ƴƻőƛǘŜǾ ǘǳƧƛƘ ǘǳǊƛǎǘƻǾ ƪŀȌe na 
ǇƻǾŜőŀƴƻ ƛȊǇƻǎǘŀǾƭƧŜƴƻǎǘ ȊǳƴŀƴƧƛƳ ǑƻƪƻƳΦ bŀ ǘŜƧ ǇƻŘƭŀƎƛ ƧŜ ƳƻƎƻőŜ ǎƪƭŜǇŀǘƛΣ Řŀ ōƻŘƻ Řƻ ƭŜǘŀ нлол ǾŜǊƧŜǘƴƛ ǊŀȊǾƻƧƴƛ ǎŎŜnariji zaznamovani 
Ȋ ȊƳŜǊƴƻΣ ŀ ǎǘŀōƛƭƴƻ ǊŀǎǘƧƻ ǘǳǊƛǎǘƛőƴŜ ŀƪǘƛǾƴƻǎǘƛΣ ƻō ƘƪǊŀǘƴŜƳ ǇƻǎǘƻǇƴŜƳ ŘǾƛƎǳ ƪŀƪƻǾƻǎǘƛ ƛƴ ŘƻŘŀƴŜ ǾǊŜŘƴƻǎǘƛΣ ƴŜ Ǉŀ ƴǳƧƴƻ Ȋ ƴadaljnjo 
intenzivno rastjo obsega. 
 
tǊƛƘƻŘƴƧƛ ǊŀȊǾƻƧ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛȊƳŀ ōƻ Ǿ ƻŘƭƻőƛƭƴƛ ƳŜǊƛ ƻŘǾƛǎŜƴ ƻŘ ǳǎǇŜǑƴƻǎǘƛ ŘƛƎƛǘŀƭƴŜ ƛƴ ǘǊŀƧƴƻǎǘƴŜ ǇǊŜƻōǊŀȊōŜΦ 5ƛƎƛǘŀƭƛȊŀcija poslovnih 
ǇǊƻŎŜǎƻǾΣ ǘǊȌŜƴƧŀ ƛƴ ǳǇǊŀǾƭƧŀƴƧŀ ŘŜǎǘƛƴŀŎƛƧ ōƻ ƪƭƧǳőƴŀ Ȋŀ ǇƻǾŜőŀƴƧŜ ǇǊƻŘǳƪǘƛǾƴƻǎǘƛ ƛƴ ōƻƭƧǑŜ ƻōǾƭŀŘƻǾŀƴƧŜ ǘǳǊƛǎǘƛőƴƛh tokov, trajnostna 
ǳǎƳŜǊƛǘŜǾ Ǉŀ ōƻ Řƻƭƻőŀƭŀ ŘƻƭƎƻǊƻőƴƻ ŘǊǳȌōŜƴƻ ǎǇǊŜƧŜƳƭƧƛǾƻǎǘ ƛƴ ƪƻƴƪǳǊŜƴőƴƻǎǘ ǘǳǊƛȊƳŀΦ wŀȊƛǎƪŀǾŀ ǘŀƪƻ ǇƻǘǊƧǳƧŜΣ Řŀ ǎƭƻǾŜƴǎƪƛ ǘurizem do 
ƭŜǘŀ нлол ƴŜ ōƻ ǾŜő ǇǊƛƳŀǊƴƻ ǳǎƳŜǊƧŜƴ Ǿ ƪǾŀƴǘƛǘŀǘƛǾƴƻ ǊŀǎǘΣ ǘŜƳǾŜő Ǿ ƻŘǇƻǊŜƴΣ ŘƛƎƛǘŀƭƴƻ ǇƻŘǇǊǘ ƛƴ ǘǊŀƧƴƻǎǘƴƻ ǳǊŀǾƴƻǘŜȌŜƴ ǊŀȊǾƻƧΣ ƪƛ ōƻ 
ǳǎǘǾŀǊƧŀƭ ǾŜőƧƻ ŘƻŘŀƴƻ ǾǊŜŘƴƻǎǘ Ȋŀ ƎƻǎǇƻŘŀǊǎǘǾƻ ƛƴ ƭƻƪŀƭƴŜ ǎƪǳǇƴƻǎǘƛΦ 
 

Omejitve raziskave 
 
YƭƧǳō ŎŜƭƻǾƛǘƛ ŀƴŀƭƛȊƛ ǊŀȊǾƻƧŀ ǎƭƻǾŜƴǎƪŜƎŀ ǘǳǊƛǎǘƛőƴŜƎŀ ƎƻǎǇƻŘŀǊǎǘǾŀ ƛƳŀ ǊŀȊƛǎƪŀǾŀ ǾŜő ƻƳŜƧƛǘŜǾΣ ƪƛ ƧƛƘ ƧŜ ǘǊŜōŀ ǳǇƻǑǘŜǾŀǘƛ Ǉri interpretaciji 
rezultatov. 
 
tǊǾŀ ƻƳŜƧƛǘŜǾ ƛȊƘŀƧŀ ƛȊ ǳǇƻǊŀōŜ ǎŜƪǳƴŘŀǊƴƛƘ ǎǘŀǘƛǎǘƛőƴƛƘ ǇƻŘŀǘƪƻǾΣ ǇǊŜŘǾǎŜƳ ǇƻŘŀǘƪƻǾ {ǘŀǘƛǎǘƛőƴŜƎŀ ǳǊŀŘŀ wŜǇǳōƭƛƪŜ {ƭƻǾŜƴƛƧŜΦ 2ŜǇǊŀǾ 
ƎǊŜ Ȋŀ ǳǊŀŘƴŜ ƛƴ ȊŀƴŜǎƭƧƛǾŜ ǾƛǊŜΣ ǎƻ ǎŜ ǎƪƻȊƛ ŘŀƭƧǑŜ őŀǎƻǾƴƻ ƻōŘƻōƧŜ ǎǇǊŜƳƛƴƧŀƭŜ ƳŜǘƻŘƻƭƻƎƛƧŜ ȊōƛǊŀƴƧŀ ƛƴ ƪƭŀǎƛŦƛƪŀŎƛƧŜ ǇƻŘatkov (npr. 
ƻǇǊŜŘŜƭƛǘŜǾ ǘǳǊƛǎǘƛőƴƛƘ ŘŜƧŀǾƴƻǎǘƛΣ ǊŀȊǊŜŘƛ ƴŀǎǘŀƴƛǘǾŜƴƛƘ ƻōǊŀǘƻǾΣ ǊŀȊƳŜƧƛǘŜǾ ŘŜƧŀǾƴƻǎǘƛ Ǉƻ {Y5ύΣ ƪŀǊ ƭŀƘƪƻ ǾǇƭƛǾŀ ƴŀ ǇƻǇƻƭƴƻ primerljivost 
őŀǎƻǾƴƛƘ ǾǊǎǘΣ Ȋƭŀǎǘƛ Ǿ ȊƎƻŘƻǾƛƴǎƪŜƳ ŘŜƭǳ ŀƴŀƭƛȊŜΦ 
 
5ǊǳƎŀ ǇƻƳŜƳōƴŀ ƻƳŜƧƛǘŜǾ ƧŜ ǇƻǾŜȊŀƴŀ Ȋ ƳƻŘŜƭƛǊŀƴƧŜƳ őŀǎƻǾƴƛƘ ǾǊǎǘΦ ¦ǇƻǊŀōƭƧŜƴƛ ƳƻŘŜƭƛ ŜƪǎǇƻƴŜƴǘƴŜƎŀ ƎƭŀƧŜƴƧŀ ǘŜƳŜƭƧƛƧƻ ƴŀ 
ǇǊŜŘǇƻǎǘŀǾƪƛ ǊŜƭŀǘƛǾƴŜ ǎǘŀōƛƭƴƻǎǘƛ ŘƻƭƎƻǊƻőƴƛƘ ǘǊŜƴŘƻǾ ƛƴ ƴŜ ǳǇƻǑǘŜǾŀƧƻ ƳƻǊŜōƛǘƴƛƘ ǇǊƛƘƻŘƴƧƛƘ ǎǘǊǳƪǘǳǊƴƛƘ ǇǊŜƭƻƳƻǾΣ ƪƻǘ ǎƻ ƴƻve globalne 
ȊŘǊŀǾǎǘǾŜƴŜ ƪǊƛȊŜΣ ƎŜƻǇƻƭƛǘƛőƴƛ ƪƻƴŦƭƛƪǘƛΣ ŜƴŜǊƎŜǘǎƪƛ Ǒƻƪƛ ŀƭƛ ƛȊǊŀȊƛǘŜ ǇƻŘƴŜōƴŜ ǎǇǊŜƳŜƳōŜΦ tǊƻƧŜƪŎƛƧŜ Řƻ ƭŜǘŀ нлол ƧŜ Ȋŀǘƻ ǘreba razumeti 
ƪƻǘ ǾŜǊƧŜǘƴŜ ǊŀȊǾƻƧƴŜ ǎŎŜƴŀǊƛƧŜ ƛƴ ƴŜ ƪƻǘ ƴŀǘŀƴőƴŜ ƴŀǇƻǾŜŘƛ ǇǊƛƘƻŘƴƻǎǘƛΦ 
 
¢ǊŜǘƧŀ ƻƳŜƧƛǘŜǾ ǎŜ ƴŀƴŀǑŀ ƴŀ ŀƎǊŜƎƛǊŀƴƻ ǊŀǾŜƴ ŀƴŀƭƛȊŜΦ wŀȊƛǎƪŀǾŀ ƻōǊŀǾƴŀǾŀ ǘǳǊƛȊŜƳ ǇǊŜŘǾǎŜƳ ƴŀ ƴŀŎƛƻƴŀƭƴƛ ǊŀǾƴƛΣ ȊŀǊŀŘƛ őŜǎŀǊ niso zajete 
ǊŀȊƭƛƪŜ ƳŜŘ ǇƻǎŀƳŜȊƴƛƳƛ ŘŜǎǘƛƴŀŎƛƧŀƳƛΣ ǾǊǎǘŀƳƛ ǘǳǊƛǎǘƛőƴƛƘ ǇǊƻŘǳƪǘƻǾ ŀƭƛ ǇƻǎƭƻǾƴƛƳƛ ƳƻŘŜƭƛ ǇƻŘƧŜǘƛƧΦ wŜƎƛƻƴŀƭƴŜ ƛƴ Ƴƛƪroekonomske 
ǊŀȊƭƛƪŜΣ ƪƛ ǎƻ Ǿ ǎƭƻǾŜƴǎƪŜƳ ǘǳǊƛȊƳǳ ƛȊǊŀȊƛǘŜΣ ōƛ ƭŀƘƪƻ ǇƻƳŜƳōƴƻ ǾǇƭƛǾŀƭŜ ƴŀ ǇƻŘǊƻōƴŜƧǑŜ ǊŀȊǳƳŜǾŀƴƧŜ ǊŀȊǾƻƧƴƛƘ ǇǊƻŎŜǎƻǾΦ 
 



 

 

  

2ŜǘǊǘŀ ƻƳŜƧƛǘŜǾ ƛȊƘŀƧŀ ƛȊ ƻƳŜƧŜƴŜ ƻōǊŀǾƴŀǾŜ ǇƻǾǇǊŀǑŜǾŀƴƧŀ ƛƴ ǾŜŘŜƴƧǎƪƛƘ ǾƛŘƛƪƻǾ ǘǳǊƛǎǘƻǾΦ !ƴŀƭƛȊŀ ǘŜƳŜƭƧƛ ǇǊŜŘǾǎŜƳ ƴŀ ƪǾŀƴǘƛǘativnih 
ƪŀȊŀƭƴƛƪƛƘ όǇǊƛƘƻŘƛΣ ƴƻőƛǘǾŜΣ ǇǊƛƘƻŘƪƛΣ ȊŀǇƻǎƭŜƴƛύ ƛƴ ƴŜ ǾƪƭƧǳőǳƧŜ ǇǊƛƳŀǊƴƛƘ ǇƻŘŀǘƪƻǾ ƻ ƳƻǘƛǾƛƘ ǇƻǘƻǾŀƴƧŀΣ ȊŀŘƻǾƻƭƧǎǘǾǳ ƻōƛskovalcev ali 
dojemanju trajnosti in digitalnih storitev, kar bi lahko dodatno osvetlilo kakovostne vidike razvoja turizma. 
 
bŀȊŀŘƴƧŜ ƧŜ ǘǊŜōŀ ƛȊǇƻǎǘŀǾƛǘƛΣ Řŀ ǊŀȊƛǎƪŀǾŀ ƴŜ ƳŜǊƛ ƴŜǇƻǎǊŜŘƴƛƘ ǾȊǊƻőƴƛƘ ǇƻǾŜȊŀǾ ƳŜŘ ŘƛƎƛǘŀƭƛȊŀŎƛƧƻΣ ǘǊŀƧƴƻǎǘƴƛƳƛ ǇƻƭƛǘƛƪŀƳƛ in 
ƎƻǎǇƻŘŀǊǎƪƛƳƛ ǳőƛƴƪƛ ǘǳǊƛȊƳŀΦ 5ƛƎƛǘŀƭƴŀ ƛƴ ǘǊŀƧƴƻǎǘƴŀ ǇǊŜƻōǊŀȊōŀ ǎǘŀ ƻōǊŀǾƴŀǾŀƴƛ ǇǊŜŘǾǎŜƳ ƴŀ ǎǘǊŀǘŜǑƪƛ ƛƴ ƻǇƛǎƴƛ ǊŀǾƴƛΣ Ȋŀǘƻ ugotovitev ni 
ƳƻƎƻőŜ ƛƴǘŜǊǇǊŜǘƛǊŀǘƛ ƪƻǘ ŘƻƪŀȊ ǾȊǊƻőƴƻǎǘƛΣ ǘŜƳǾŜő ƪƻǘ ƛƴŘƛƪŀǘƛǾƴŜ ǇƻǾŜȊŀǾŜΣ ƪƛ ȊŀƘǘŜǾŀƧƻ ƴŀŘŀƭƧƴƧŜ ŜƳǇƛǊƛőƴŜ ǊŀȊƛǎƪŀǾŜΦ 
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